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PLEASE STATE YOUR NAME, TITLE, AND BUSINESS ADDRESS.

name is Brian K. Staihr. I am currently employed by the University of 

Kansas as'beQturer in Economics. My business address is 351 Snow Hall, The 

University of Kansas/tav^rence, Kansas 66045. I am also currently employed by 

CenturyLink as Regulatory Ectmojnist in the Department of Regulatory 

Operations and Policy. My business address'is4454 W. 110th Street, Overland 

Park, Kansas 66211. I am also currently employed b>^^Ajdla University as 

Adjunct Professor of Economics. My business address is Department of 

Economics-Whitfield Hall, Avila University, 11901, Womall Road, Kansas City, 

Missouri 64145.

ON WHOSE45EHALF ARE YOU TESTIFYING?

I am testifying on behaTE>Qf The United Telephone Company of Pennsylvania 

LLC d/b/a CenturyLink (f/d/B7a\Embarq Pennsylvania) hereinafter 

(“CenturyLink” or “Company”).

BRIEFLY

EXPERIENCE.

JCRIBE YOUR EDUCATION AND PROFESSIONAL

I hold a B.A. in Economics fromlhe University of Missouri-Kansas City, and an 

M.A. and Ph.D. in Economics from Washington University in St. Louis. My field 

of specialization is Industrial Organization, including Regulation. I have been 

teaching economics to undergraduate and graduate students for approximately
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seventeetT'years. During that same time I have also served as economist for 

(initially) Sprint Corporation, followed~by£aibarq Corporation, and most recently 

CenturyLink.

Currehtly I am employed in the Regulatory Operations and Policy department of 

CenturyLink. \However, my initial position at Sprint was that of Manager - 

Consumer Demand Forecasting in the marketing research department of Sprint’s 

Local Telecom Division. In that position my responsibilities included forecasting 

the demand for services in thklocal market, (including basic local service and 

vertical services), and producing elasticity studies and economic and quantitative 

analysis for business cases and opportunity analyses. In that capacity, I worked 

extensively with the Sprint Local Divisions Market Research managers to 1) 

undertake primary market research and 2) utilize secondary market research to 

obtain the data necessary to forecast the demand foXservices. I began working in 

Sprint’s Regulatory Department with the passage of the Telecommunications Act of 

1996 (“Telecom Act”). In the fourteen years since the passage of the Telecom Act I 

have testified before Congress on various telecommunications issues and my 

research has been used in Congressional oversight hearings. I have ajmeared before 

the Commissions or Boards of the following states: Pennsylvania Kansas,

Virginia, New Jersey, Texas, Florida, North Carolina, South Carolina, Nevada, 

Illinois, Indiana, Tennessee, Missouri, Georgia, California, New Mexico, 

Minnesota, and Nebraska. I have also testified before the Federal Communications 

Commission (“FCC”), worked extensively with the FCC’s Staff, and presented
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ongTnaLiesearch to the FCC. Since the passage of the Telecom Act I have testified 

on the economic aspects-'O^various issues including (but not limited to) universal 

service, access reform, local competitionTpRcing and costing, marketplace issues, 

cost of capital, affordability, and more.
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In TamiarY ^2000, I left the telecommunications industry temporarily to serve as 

Senior Economist forThe^Federal Reserve Bank of Kansas City. There I was an 

active participant in the Federal OjJonNlarket Committee process, the process by 

which the Federal Reserve sets interest ratesT^Tn^addition, I conducted original 

research on telecommunication issues and the effects of deregulation. I returned to 

the industry in December 2000.

Q. WHAT IS THE PURPOSE OF THIS DIRECT TESTIMONY IN THIS 

PROCEEDING?

A. The purpose of my testimony in this proceeding is to discuss the economic 

implications of a very short survey that was conducted recently among 

CenturyLink’s Pennsylvania customers. The purpose of the survey was to 

understand how Pennsylvanians would react when faced with an increase in the 

price they pay for wireline telephone service.
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AT&T, VERIZON, COMCAST, AND SPRINT SUGGEST THAT RURAL 

ILECS CAN RECOVER DISPLACED SWITCHED ACCESS REVENUES 

THROUGH RETAIL RATES. IS THIS STATEMENT ACCURATE?

No. The Commission should be commended for its past proactive actions to 

reduce switched access rates and permit measured increases to residential retail 

basic local service rates. However, it is important for the Commission to 

recognize that the telecommunications marketplace in 2010 is a very different 

animal than it was only a few years ago. Consequently, we must not assume that 

what might have been reasonable or viable options in the past remain reasonable 

or viable today.

The suggestion that CenturyLink can automatically, easily, or successfully 

recover any displaced switched access revenues through retail rate increases to its 

end-users is fundamentally flawed. To understand why, it is important for the 

Commission to keep in mind that the communications marketplace—in 

Pennsylvania and everywhere—has evolved dramatically since the dawn of the 

21st century. In recent years, our business has witnessed a dramatic 

transformation in terms of how consumers view ILEC-provided basic local 

telephone services, as an increasing number of competitive options are made 

available for the majority of customers. In simplest terms, for many customers 

wireline service has become disposable. What was once considered a necessity is 

now considered unnecessary or a luxury. More importantly, in difficult economic 

times such as these, our service has become a prime target for customers looking
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for ways to save money. Consider the following sample of Internet headlines 

available from any search engine: ‘Ten Ways Small Businesses Can Cut Costs; 

#1: Cut the Landline”1, “Making the Cut: Getting Rid of the Landline”1 2, 

“Verizon: Cut Your Landline to Save Money”3, “Cut the Landline and Save 

Money”4, “If You Want to Save Money, Cut the Cord”5, and “AT&T Profits Dip 

as More Subscribers Cut Landline”6.
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Q. WHAT EXACTLY DOES THIS HAVE TO DO WITH THE SUGGESTION 

THAT LOST ACCESS REVENUES CAN BE RECOVERED FROM THE 

RATES OF OTHER RETAIL SERVICES?

A. In a time when many customers are viewing their landlines as unnecessary, even 

disposable, it is simply illogical to believe that upward retail rate adjustments 

would be tolerated by many customers, particularly CenturyLink’s rural 

Pennsylvania customers who already pay an $18 per month rate. In short, the 

company does not have the ability to actually recover lost access revenue from 

other services, because many customers will not accept such adjustments.

Q. DO YOU HAVE ANY EVIDENCE TO SUPPORT THIS STATEMENT?

A. Yes. In preparation for this testimony, CenturyLink conducted a very short, but 

very “to-the-point” survey of its Pennsylvania customers. The survey was

1 http://blogs.techrepublic.com.com/10thintis/?p=390
2 http://savingingrcenville.com/2009/05/14/making-the-eut-uctting-rid-of-the-land-line/
3 http://www.dslreports.com/shownews/Verizon-Cut-Your-Landline-To-Save-Monev-103232
4 http://mvprops.oi'g/content/Cut-the-landline-savc-monev-video/
5 http://www.economist.com/opinion/displavStorv.cfm7storv id= 14213965

6 http://www.ni.corn/business/index.ssl72009/10/att profit dips as more subsci.html



1 conducted by an outside market research firm with the intended purpose of

2 understanding how Pennsylvania residents would respond to an increase in retail

3 rates, the type of increase that would be necessary to recover lost access revenue.

4 The survey questionnaire, raw data and labels to raw data are attached as Exhibit

5 BKS-1, Exhibit BKS-2 and Exhibit BKS-3, respectively.

6

7 Q. WAS THIS SURVEY PREPARED AND CONDUCTED UNDER YOUR

8 DIRECT SUPERVISION?

9 A. Yes. I worked very closely with CenturyLink’s market research department, and

10 the outside market research firm that we employed, but the survey was prepared

11 and conducted under my direct supervision.

12

13 Q. IS THIS SURVEY PENNSYLVANIA SPECIFIC?

14 A. Yes. The survey was conducted by telephone among a random sample of

15 CenturyLink’s Pennsylvania customers during one week in December 2009. It

16 was our desire to “take the temperature” of Pennsylvania residents regarding their

17 potential reaction to upward price adjustments

18

19 Q. HAVE THE SURVEY RESULTS BEEN PROVIDED TO THE OTHER

20 PARTIES IN THIS PROCEEDING?

21 A. Yes, except that it is important to note that the “results” of the survey are simply

22 the survey’s raw data itself, taken from customers. CenturyLink did not request

23 that the outside market research firm produce a formal report or any extensive
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analysis. The information contained in the paragraphs below is the result of 

simple tabulations done on the raw data, the kind that can (literally) be computed 

by any person with access to the data and a spreadsheet or even a hand-held 

calculator.

WHAT, SPECIFICALLY, DID THE SURVEY ASK PENNSYLVANIA 

RESIDENTS?

The survey asked respondents—in a very straightforward manner—how likely 

they would be to leave CenturyLink if the price of their service increased by $2, 

by $3, by $4, or by $5 monthly. The act of “leaving” CenturyLink was described 

as either 1) “cutting the cord” and relying solely on wireless service, or 2) 

switching to an alternate wireline provider. The respondents were asked to give 

an answer on a 1-10 scale where “10” would be “Definitely Leave” if faced with a 

price increase, and “1” would be “Definitely Not Leave” if faced with the same 

price increase.

WHAT DID THE RESULTS SHOW?

The responses to this specific question were grouped as follows: Answers of “10”, 

“9” and “8” were considered highly likely to leave CenturyLink if faced with a 

price increase. Answers of “1”, “2” and “3” were considered highly likely not to 

leave CenturyLink when faced with the same price increase. The table below 

shows the percentage of respondents to the survey who fell into the '"''highly likely 

to leave" CenturyLink category, at various price levels.
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If faced?with tlus.price>iricrease^.:.‘v : y 'Percentageofrespohdents“highiyJikeiy’’-

MV; ,-y to leave CenturyLink... , } y y i

$2 monthly 29.5%

$3 monthly 41.4%

$4 monthly 53.1%

$5 monthly 61.5%

Of course, the important point for the Commission to consider here is that when a 

customer “leaves” CenturyLink this means that the customer’s total revenue—not 

just “access replacement” revenue—is no longer available to the Company.

Q. IS IT POSSIBLE THAT THE SURVEY’S RESULTS ARE OVERLY- 

REELECTIVE OF CUSTOMERS WHO MIGHT BE PRE-DISPOSED TO 

LEAVE CENTURYLINK?

A. No. Another question in the short survey asked the respondent about his or her 

overall level of satisfaction with CenturyLink’s service. On a 1-10 scale a score 

of “10” was “Extremely Satisfied” while a score of “1” was “Extremely 

Dissatisfied” with our service. The responses to this specific question were 

grouped as follows: Answers of “10”, “9” “8” and “7” were considered highly 

satisfied with CenturyLink service. Answers of “1”, “2” and “3” were considered
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highly dissatisfied with CenturyLink service. The table below shows the 

percentage of respondents to the survey who fell into each of these categories.

t ;V ^ • - '' v'- ;■ • *v.f. ■'
•V-:.; '■ ■ - .4£\‘.-vV :

; '• \ . *' ''C;' '
Respondents whb'were... : V

i '• i • -t - ■ ‘ /■.. t ,
-••-.4-.'."' .'; r-: ■ j.-i ,

Percentage of respondents ... ; • • . \.

^ v r;v w'i A.-/'7: '-z • . ^ ~'

Highly satisfied with CenturyLink 79.1%

Neither highly satisfied nor highly 15.6%

dissatisfied with CenturyLink

Highly dissatisfied with CenturyLink 4.2%

TOTAL (< 100 due to rounding): 98.9%

In summary, the survey respondents were clearly satisfied with CenturyLink’s 

service and, we can reasonably assume, not pre-disposed to leave. Therefore, the 

impacts of the proposed price changes (in the first table) do not reflect other 

factors such as a (possible) pent-up desire to discontinue service.

Q. CAN YOU FURTHER EXPLAIN THE IMPACTS OF THE FIRST TABLE 

SHOWING CUSTOMERS’ REACTIONS WHEN FACED WITH 

POSSIBLE RETAIL RATE ADJUSTMENTS?

A. The data shown in the first table refutes the misleading notion that “revenue 

neutrality” could be achieved simply by allowing CenturyLink flexibility to adjust 

its retail rates. Consider the following scenario:
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1 • Assume the Commission mandated a reduction in switched access rates

•
2 that equated to $500,000 monthly.

3 • Assume a customer base of 250,000 residential and business customers in

» 4 PA. (This is a conservative assumption.)

5 • This $500,000 reduction would equate to a $2-per-month adjustment of

6 some retail rate to achieve (purported) “revenue neutrality”.

• 7 • Finally, also assume the average-revenue-per customer in PA is $40

8 monthly.

9 • The 29.5% who would be “highly likely to leave” CenturyLink when

10 facing a $2 increase represent (.295)*(250,000) or approximately 73,750

11 customers.

9 12 • Conclusion #1: At $40 monthly, this represents ($40 * 73,750) or $2.95

13 million of lost revenue monthly.

14 • Conclusion #2: None of this lost revenue is offset by the remaining

9
15 176,250 customers, since their additional $2 monthly equates to $352,500

16 and does not even offset the initial $500,000 reduction.

• 17 • Conclusion #3: The $2.95 million loss plus the access offset shortfall

18 eauate to a net loss of $3.1 million monthlv. Such an outcome is certainly

19 not “revenue neutral”.

i
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IS IT NOT THE CASE THAT SOMETIMES PEOPLE RESOND TO A 

SURVEY IN ONE MANNER, BUT ACT IN A DIFFERENT MANNER? 

WHAT IF ONLY A PORTION OF THOSE RESPONDENTS “HIGHLY 

LIKELY” TO LEAVE CENTURYLINK ACTUALLY LEAVE?

In that case, the size of the loss would be different, but the result would be the 

same: No revenue neutrality. For example, we can modify the above scenario in 

the following way.

• Even if only one out of four “highly likely to leave” respondents actually 

left, that would still translate to (1/401 of 29.5%) or 7.3% of customers 

leaving.

• 7.3% of 250,000 customers would be 18,250 (leaving CenturyLink with 

231,750 customers remaining).

• At $40 per month, the 18,250 departing customers equate to approx. 

$730,000 of lost revenue monthly.

• And, as before, none of that revenue is offset by the remaining 231,750 

customers since their additional $2 per month does not even offset the 

initial access reduction of $500,000.

In summary, there may have been a time in the past when “revenue neutrality” 

could be achieved by allowing a company like CenturyLink the flexibility to 

adjust its retail rates. But that time has passed. As the nature of wireline 

service—as perceived by customers—has changed, customers’ tolerance for price 

adjustments has changed as well. Today, Pennsylvania customers display a price
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sensitivity that indicates any potential reductions in switched access revenues 

cannot be successfully offset by adjustments to retail rates. Simply put, the 

communications marketplace today, and the view of “disposable” wireline calling 

that permeates the market, makes it impossible to assume “revenue neutrality” can 

be achieved through price adjustments alone.

WHAT ARE THE TAKE AWAY POINTS FROM THE PENNSYLVANIA - 

SPECIFIC SURVEY?

As stated above, the survey is intentionally very short and very “to the point”. 

The intent of the survey was to obtain Pennsylvania-specific information 

regarding how customers would respond to a potential rate increase. The primary 

learning from the survey is that, for customers whose retail basic local service 

rates are at $18, price sensitivity to rate increases is extremely high. While the 

survey says nothing about adjusting prices for customers whose rates may be $10, 

$12, or perhaps even $14, the survey clearly suggests that increasing rates in 

Pennsylvania beyond an extant $18 rate level would create significant customer 

migration and/or disconnections, which is clearly an undesirable outcome.
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DOES THIS CONCLUDE YOUR DIRECT TESTIMONY?



respid revenue exchange city state
6 18 WYBO WAYNESBORO PA

11 63 NWOX NEW OXFORD PA
15 69 CRLS NEWVILLE PA
21 22 PTVL PORTERSVILLE PA
31 64 SHIP SHIPPENSBURG PA
32 18 NWOX NEW OXFORD PA
35 24 DNCN DUNGANNON PA
37 24 MCBQ MC CONNELLSBURG PA
39 55 MRCB MERCERSBURG PA
49 60 MTJY MOUNT JOY PA
50 30 ORBS SHIRLEYSBURG PA
54 18 GNCS GREENCASTLE PA
55 34 MRBG MARTINSBURG PA
58 51 HNVR HANOVER PA
59 24 MLHL MILL HALL PA
62 28 FSTW NEW PARIS PA
66 68 CHBG CHAMBERSBURG PA
69 18 NWPT NEWPORT PA
71 18 LTTW LITTLESTOWN PA
72 63 RDVL MILROY PA
74 18 HNVR HANOVER PA
75 18 WYBO FAYETTEVILLE PA
76 50 CRLS CARLISLE PA
79 22 HYND HYNDMAN PA
88 27 RDVL MILROY PA
90 24 CRLS BOILING SPRINGS PA
98 82 BDFR BEDFORD PA

103 60 LYBG NEW ENTERPRISE PA
118 28 MCBG FORT LITTLETON PA
120 70 CHBG CHAMBERSBURG PA
122 18 NIXN BUTLER PA
124 55 SLRK SLIPPERY ROCK PA
127 18 LTTW LITTLESTOWN PA
131 62 MCLV MC ALISTERVILLE PA
138 18 EZTW ELIZABETHTOWN PA
140 30 RDVL REEDSVILLE PA
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142 80 HYND HYNDMAN PA
145 78 FRFD FAIRFIELD PA
147 18 CRLS CARLISLE PA
154 59 WYBO WAYNESBORO PA
159 30 MHSP GARDNERS PA
165 79 CHBG CHAMBERSBURG PA
166 55 NWOX NEW OXFORD PA
170 55 EZTW BAINBRIDGE PA
172 24 EWFR MIFFLIN PA
173 55 WYBO WAYNESBORO PA
180 71 HNVR HANOVER PA
181 18 MHSP GARDNERS PA
186 73 MRCB MERCERSBURG PA
192 18 BCCK BLANCHARD PA
193 51 TMTW THOMPSONTOWN PA
195 71 MRTT MARIETTA PA
197 55 THSP BROAD TOP PA
208 32 CRLS CARLISLE PA
212 24 HNVR HANOVER PA
217 24 MTJY MANHEIM PA
218 74 WYBO WAYNESBORO PA
232 24 GNCS GREENCASTLE PA
234 30 BTLR BUTLER PA
237 18 LTTW LITTLESTOWN PA
238 24 RCFD RICHFIELD PA
242 24 EZTW ELIZABETHTOWN PA
245 50 MCLV THOMPSONTOWN PA
246 30 HNVR HANOVER PA
248 38 CRLS CARLISLE PA
252 24 PTRY PORT ROYAL PA
265 59 SCBG SCHELLSBURG PA
274 80 NVLC NEWVILLE PA
276 18 MFTW MIFFLIN PA
301 18 HNVR HANOVER PA
307 18 BTLR BUTLER PA
309 18 WYBO WAYNESBORO PA
311 18 EVRT EVERETT PA

15545
17320
17015
17268
17324
17201
17350
17502
17058
17268
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16826
17094
17547
16621
17015
17331
17545
17268
17225
16002
17340
17086
17022
17094
17331
17013
17082
15559
17241
17058
17331
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5046
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0
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0
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312 18 GTBG GETTYSBURG PA
313 53 CHBG CHAMBERSBURG PA
317 33 BLRS BLUE RIDGE SM PA
323 22 CHBG CHAMBERSBURG PA
326 24 NWBG NEWBURG PA
340 18 EVRT EVERETT PA
342 70 SLRK SLIPPERY ROCK PA
347 39 CHBG CHAMBERSBURG PA
349 26 HNVR HANOVER PA
358 30 GTBG GETTYSBURG PA
360 28 NVLC NEWVILLE PA
362 27 NWBG NEWBURG PA
364 30 GNCS GREENCASTLE PA
365 18 MRBG MARTINSBURG PA
374 18 MCBG MC CONNELLSBURG PA
376 55 BLTN MERCER PA
380 27 BLVL BELLEVILLE PA
382 24 WYBO WAYNESBORO PA
385 30 BDFR BEDFORD PA
392 24 GTBG GETTYSBURG PA
396 30 CHBG CHAMBERSBURG PA
399 24 HNVR HANOVER PA
402 82 FRFD FAIRFIELD PA
414 70 LTTW LITTLESTOWN PA
421 30 HWRD HOWARD PA
426 18 HNVR HANOVER PA
433 18 FYVL FAYETTEVILLE PA
436 69 CRLS CARLISLE PA
438 75 CHCR CHICORA PA
440 18 BUN BLAIN PA
443 64 MRCB MERCERSBURG PA
449 18 MHSP MT HOLLY SPRINGS PA
452 60 LYBG NEW ENTERPRISE PA
463 37 HNVR HANOVER PA
471 34 NWBG NEWBURG PA
474 11 BTLR BUTLER PA
481 37 CHBG CHAMBERSBURG PA

Exhibit BKS-2

17325 • 0 0 2 2
17201 432 432 1 2
17214 5046 5046 2 1
17201 288 288 1 2
17240 0 0 1 2
15537 5046 5046 2 1
16057 5046 5046 2 2
17201 5046 5046 2 1
17331 5046 5046 2 2
17325 284 284 1 1
17241 333 333 2 1
17240 444 444 2 2
17225 5046 5046 2 2
16662 0 0 2 1
17233 5046 0 1 1
16137 5046 5046 2 1
17004 5046 5046 1 1
17268 5046 5046 2 1
15522 5046 5046 1 2
17325 5046 5046 2 2
17202 5046 5046 2 1
17331 5046 5046 2 1
17320 5046 5046 2 2
17340 5046 5046 1 1
16841 5046 5046 2 1
17331 0 0 1 1
17222 5046 5046 1 2
17013 5046 5046 2 1
16025 5046 5046 2 1
17006 5102 5102 2 1
17236 5046 5046 2 2
17065 288 0 1 2
16664 5046 5046 1 2
17331 5046 5046 2 1
17240 5046 5046 2 1
16001 5046 5046 2 1
17202 5046 5046 2 2
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486 53 MRCB MERCERSBURG PA
493 30 ORBS SHIRLEYSBURG PA
500 22 MYVI MARYSVILLE PA
501 22 NBFO SHERMANS DALE PA
502 63 CRLS CARLISLE PA
504 34 CHBG CHAMBERSBURG PA
505 55 BDFR BEDFORD PA
507 27 WYBO WAYNESBORO PA
510 34 DNCN DUNGANNON PA
515 18 WYBO WAYNESBORO PA
526 79 MCLV MC ALISTERVILLE PA
528 54 NWOX NEW OXFORD PA
533 60 HPWL HOPEWELL PA
534 74 LYSV LOYSVILLE PA
538 63 MCBG WATERFALL PA
541 22 HNVR HANOVER PA
545 18 SHGP SHADE GAP PA
546 55 FRFD FAIRFIELD PA
550 22 CLRV CLEARVILLE PA
557 30 MCBG MC CONNELLSBURG PA
568 25 BTLR FENELTON PA
571 18 BDFR BEDFORD PA
574 58 CRLS CARLISLE PA
577 27 LVRP LIVERPOOL PA
579 51 DNCN DUNGANNON PA
583 46 GTBG GETTYSBURG PA
587 22 HRVL HARRISVILLE PA
591 63 MRTT BAINBRIDGE PA
595 27 MNTW HUNTINGDON PA
596 34 WYBO WAYNESBORO PA
600 43 PRSP PORTERSVILLE PA
602 18 SLRK SLIPPERY ROCK PA
603 55 CYBG EAST FREEDOM PA
605 54 CHCR CHICORA PA
607 65 BIGV BIGLERVILLE PA
619 18 BLVL BELLEVILLE PA
620 30 BIGV ORRTANNA PA

Exhibit BKS-2

17236
17260
17053
17090
17015
17202
15522
17268
17020
17268
17049
17350
16650
17047
16689
17331
17255
17320
15535
17233
16034
15522
17015
17045
17020
17325
16038
17502
16652
17268
16051
16057
16637
16025
17307
17004
17353

5046 5046 1 2
5046 5046 2 2
5046 0 2 1
5046 0 1 1
5046 5046 1 2
5046 5046 2 1
5046 5046 1 1
222 222 1 1

5046 5046 2 1
5046 5046 1 2
5046 5046 1 1
5046 5046 1 2

1 1
5046 5046 1 1
5046 5046 1 1

288 0 2 2
5046 5046 1 2
5046 5046 1 1

0 0 2 1
5046 5046 2 2
5046 5046 2 2
5046 5046 2 1
5046 5046 2 2
5046 5046 1 1
5046 5046 2 2
5046 5046 1 2
5046 0 2 1
5046 5046 1 2
5046 5046 2 2
5046 5046 2 2

288 288 1 2
0 0 2 1

5046 5046 2 1
5046 5046 2 2
5046 5046 2 2

0 0 1 2
5046 5046 2 2



621 18 CNQN RENFREW PA
630 60 HNVR HANOVER PA
632 30 SHGP SHADE GAP PA
633 18 MCBG MC CONNELLSBURG PA
634 74 FSTW NEW PARIS PA
637 24 HNVR HANOVER PA
644 30 CHBG CHAMBERSBURG PA
650 27 MCBG MC CONNELLSBURG PA
654 80 NWOX NEW OXFORD PA
657 55 CRLS CARLISLE PA
658 55 MNTW HUNTINGDON PA
659 55 CYBG CLAYSBURG PA
664 75 EVRT EVERETT PA
671 18 CRLS CARLISLE PA
680 38 NWPT NEWPORT PA
685 24 EZTW ELIZABETHTOWN PA
689 55 LTTW LITTLESTOWN PA
692 55 NVLC NEWVILLE PA
694 69 MCBG HUSTONTOWN PA
716 11 MNTW HUNTINGDON PA
720 18 WYBO WAYNESBORO PA
727 58 BTLR FENELTON PA
728 33 NVLC NEWVILLE PA
731 33 EZTW ELIZABETHTOWN PA
733 24 MTJY MOUNT JOY PA
734 64 EWFR EAST WATERFORD PA
735 65 HYND HYNDMAN PA
736 18 GNCS GREENCASTLE PA
741 60 HNVR HANOVER PA
748 60 B1GV BIGLERVILLE PA
749 38 THSP CASSVILLE PA
754 30 CRLS BOILING SPRINGS PA
763 76 HNVR HANOVER PA
764 27 MRCB MERCERSBURG PA
769 30 STTM SAINT THOMAS PA
773 30 NBFO SHERMANS DALE PA
776 80 HNVR HANOVER PA

• m • •

16053
17331
17255
17233
15554
17331
17201
17233
17350
17013
16652
16625
15537
17013
17074
17022
17340
17241
17229
16652
17268
16034
17241
17022
17552
17021
15545
17225
17331
17307
16623
17007
17331
17236
17252
17090
17331

222
5046
5046
284

5046
288

5046
5046
5046
5046
5046
5046
5046
5046
5046
5046
5046
5046
5046

333
555

5046
5046
5046
5046
5046

5102
5046
5046

0
5046
5046
5046
5046
5046
5046

222
5046
5046

284
5046
288

5046
5046
5046
5046
5046
5046
5046

0
0
0

5046
5046
5046

333
555

5046
0

5046
0

5046

5102
5046
5046

0
5046

0
5046
5046
5046
5046



779 30 GTBG
786 70 EVCY
787 27 WYBO
788 84 CRLS
789 23 MRCB
790 55 BDFR
792 30 CRLS
798 78 WYBO
802 18 CRLS
808 74 CHBG
814 60 STTM
816 58 ZION
821 34 BTLR
822 55 BIGV
828 24 RDVL
835 18 YRSP
837 11 MHSP
840 54 SCBG
848 30 NWOX
851 18 MRDN
857 33 OSBG
859 18 CHBG
863 18 HNVR
869 38 CHBG
873 59 MFTW
876 27 FYVL
885 28 CHBG
887 74 NBFO
895 28 TMTW
899 53 EZTW
902 78 CLMA
905 48 CRLS
906 18 MCBG
907 64 YRSP
908 65 LTTW
910 24 WYBO
913 55 EZTW

GETTYSBURG
EVANS CITY
WAYNESBORO
CARLISLE BRKS
MERCERSBURG
BEDFORD
CARLISLE
FAYETTEVILLE
CARLISLE
CHAMBERSBURG
CHAMBERSBURG
BELLEFONTE
BUTLER
ARENDTSVILLE
MILROY
ASPERS
MOUNT HOLLY SPGS
SCHELLSBURG
NEW OXFORD
BUTLER
ALUM BANK
CHAMBERSBURG
HANOVER
CHAMBERSBURG
MIFFLINTOWN
FAYETTEVILLE
CHAMBERSBURG
SHERMANS DALE
THOMPSONTOWN
ELIZABETHTOWN
COLUMBIA
CARLISLE
MC CONNELLSBURG
GARDNERS
LITTLESTOWN
WAYNESBORO
ELIZABETHTOWN

Exhibit BKS-2

17325 5046 5046 1
16033 0 0 1
17268 0 0 2
17013 5046 5046 2
17236 333 333 1
15522 5046 5046 2
17015 5046 5046 1
17222 5046 5046 1
17013 5046 5046 1
17201 0 0 1
17202 5046 5046 2
16823 5046 5046 1
16001 5046 5046 2
17303 5046 5046 2
17063 288 0 1
17304 5046 0 1
17065 0 O' 2
15559 5046 5046 2
17350 5046 5046 2
16001 5046 5046 2
15521 5046 5046 2
17202 5046 5046 2
17331 288 288 1
17201 5046 5046 2
17059 5046 5046 1
17222 0 0 1
17201 0 0 2
17090 5046 5046 1
17094 0 0 2
17022 5046 5046 2
17512 5046 5046 2
17015 555 555 1
17233 5046 5046 2
17324 5046 5046 2
17340 5046 5046 1
17268 5046 5046 2
17022 5046 0 1

2
1
1
2
2
1
2
1
2
2
1
2
1
2
2
2
2
1
1
1
2
1
1
1
1
1
1
2

1
1
1
1
2
1
2

ro
 ro



919 30 CHBG CHAMBERSBURG PA
923 78 LYBG NEW ENTERPRISE PA
924 60 EVCY EVANS CITY PA
934 60 CRLS DILLSBURG PA
937 59 BDFR BUFFALO MILLS PA
938 39 CHCR EAST BRADY PA
954 24 CHCR FENELTON PA

958 30 THSP SALTILLO PA

965 60 HYND HYNDMAN PA
981 30 HNVR MC SHERRYSTOWN PA

982 50 EVRT EVERETT PA

985 33 GNCS WAYNESBORO PA

989 26 BIGV BIGLERVILLE PA
991 28 FRFD ORRTANNA PA

1,000 63 CHBG CHAMBERSBURG PA

1,003 64 NWOX NEW OXFORD PA
1,007 73 SCBG MANNS CHOICE PA
1,015 18 BTLR EAST BUTLER PA
1,016 18 FRFD ORRTANNA PA
1,018 34 CLMA COLUMBIA PA
1,028 21 CRLS CARLISLE PA
1,032 55 MLTW MILLERSTOWN PA
1,042 18 PRKR PARKER PA
1,049 18 CRLS CARLISLE PA
1,053 24 MHSP WILMINGTON de
1,055 55 WYBO WAYNESBORO PA
1,060 18 MTJY MOUNT JOY PA
1,061 34 BCCK HOWARD PA
1,067 30 HPWL HOPEWELL PA
1,068 24 RDVL REEDSVILLE PA

1,085 27 NVLC NEWVILLE PA
1,086 24 WYBO MONT ALTO PA
1,089 68 LYSV SHERMANS DALE PA
1,090 30 SHIP SHIPPENSBURG PA

1,103 18 BTLR EAST BUTLER PA

1,104 18 NWOX NEW OXFORD PA

1,110 35 MCLV MC ALISTERVILLE PA

Exhibit BKS-2

17202 5046 0 2
16664 5046 5046 2
16033 5046 0 1
17019 5046 5046 2
15534 5046 5046 2
16028 5046 5046 2
16034 5046 5046 2
17253 5046 5046 2
15545 2
17344 5046 5046 2
15537 5046 5046 2
17268 5046 5046 1
17307 0 0 2
17353 0 0 1
17202 5046 5046 2
17350 5046 5046 2
15550 5046 5046 2
16029 5046 5046 2
17353 0 0 1
17512 0 0 2
17015 5046 0 2
17062 5046 5046 2
16049 0 0 2
17015 5046 5046 2
19809 5046 5046 2
17268 5046 5046 1
17552 222 0 1
16841 5046 5046 2
16650 5046 5046 1
17084 444 444 2
17241 5046 5046 1
17237 5046 5046 1
17090 5046 5046 1
17257 5046 5046 1
16029 0 0 2
17350 5046 0 1
17049 5046 5046 2

2
1
2
1
1
1
2
2
2
2
2
2
1
2
2
1
1
1
1
2
1
1
1
1
1
2

C
\J 

C
J



1,118 18 LYSV LOYSVILLE PA
1,122 18 GTBG GETTYSBURG PA
1,124 30 MTJY MOUNTJOY PA
1,131 27 EVRT EVERETT PA
1,137 60 GNCS GREENCASTLE PA
1,138 30 CHBG CHAMBERSBURG PA
1,139 27 SHIP ORRSTOWN PA
1,140 33 SUM CHAMBERSBURG PA
1,141 18 GTBG ORRTANNA PA
1,149 18 DNCN DUNGANNON PA
1,150 18 EMTN EMLENTON PA
1,155 18 WLBG WILLIAMSBURG PA
1,156 24 EZTW ELIZABETHTOWN PA
1,158 24 MRBG MARTINSBURG PA
1,165 24 EMTN EMLENTON PA
1,172 22 CHBG CHAMBERSBURG PA
1,175 55 SHIP SHIPPENSBURG PA
1,188 27 EMTN EMLENTON PA
1,193 22 NVLC NEWVILLE PA
1,194 18 NBFO ELLIOTTSBURG PA
1,201 53 CYBG CLAYSBURG PA
1,206 18 CHBG CHAMBERSBURG PA
1,212 18 ZION BELLEFONTE PA
1,216 50 ALVL MILL CREEK PA
1,217 11 LYSV LOYSVILLE PA
1,218 33 CHBG CHAMBERSBURG PA
1,220 89 VLNT VOLANT PA
1,222 63 HNVR HANOVER PA
1,227 27 WYBO WAYNESBORO PA
1,231 33 WSNB BOYERS PA
1,234 18 WLBG WILLIAMSBURG PA
1,236 63 SHGP SHADE GAP PA
1,240 30 MRBG MARTINSBURG PA
1,245 62 PRSP PROSPECT PA
1,253 41 BTLR BUTLER PA
1,259 45 ALVL BELLEVILLE PA
1,261 60 EVRT EVERETT PA

Exhibit BKS-2

17047 288 0 2 2
17325 5046 5046 2 2
17552 5046 5046 2 2
15537 0 0 2 1
17225 5046 5046 2 1
17202 5046 5046 1 1
17244 5046 5046 2 1
17202 5046 5046 1 1
17353 432 432 1 1
17020 5046 5046 2 1
16373 0 0 1 1
16693 5046 5046 2 2
17022 5046 5046 1 1
16662 5046 5046 1 2
16373 5046 5046 2 2
17202 5046 0 1 2
17257 5046 5046 1 1
16373 5046 5046 2 1
17241 432 432 2 2
17024 5046 0 1 2
16625 5046 5046 1 2
17202 333 333 1 2
16823 222 222 1 2
17060 5046 5046 1 2
17047 5102 5102 1 1
17201 288 0 2 1
16156 5046 5046 2 1
17331 5046 5046 2 1
17268 0 0 2 1
16020 5046 5046 1 1
16693 0 0 1 1
17255 5046 5046 2 1
16662 5046 5046 1 2
16052 5046 5046 2 2
16002 5046 5046 1 1
17004 5102 5102 2 1
15537 5046 5046 1 2



1,262 30 CRLS CARLISLE PA
1,263 53 EZTW BAINBRIDGE PA
1,265 55 CHBG CHAMBERSBURG PA
1,270 30 DYRN CONCORD PA
1,272 37 WYBO WAYNESBORO PA
1,274 79 BLTN MERCER PA
1,286 24 GNCS GREENCASTLE PA
1,287 35 CHBG CHAMBERSBURG PA
1,298 24 MFTW MIFFLINTOWN PA
1,299 30 MLHL MILL HALL PA
1,300 24 NVLC NEWVILLE PA
1,302 24 CLMA COLUMBIA PA
1,304 33 OSBG IMLER PA
1,313 18 CRLS PLAINFIELD PA
1,320 30 MLHL MILL HALL PA
1,324 30 EVRT HOPEWELL PA
1,328 65 CRLS CARLISLE PA
1,329 60 NWBG NEWBURG PA
1,335 18 BDFR BEDFORD PA
1,340 70 EZTW BAINBRIDGE PA
1,344 34 CLRV CLEARVILLE PA
1,345 24 HYND HYNDMAN PA
1,348 18 NVLC NEWVILLE PA
1,352 11 NWPT NEWPORT PA
1,356 28 FYVL FAYETTEVILLE PA
1,359 18 PTRL KARNS CITY PA
1,360 24 HNVR HANOVER PA
1,386 28 MARN CHAMBERSBURG PA
1,390 50 MKBG HESSTON PA
1,393 55 MCBG FORT LITTLETON PA
1,394 68 PTRY PORT ROYAL PA
1,396 24 RCFD MILLERSTOWN PA
1,404 60 WYBO WAYNESBORO PA
1,405 33 MTJY MOUNT JOY PA
1,412 29 MRCB MERCERSBURG PA
1,416 59 MYVI MARYSVILLE PA
1,418 27 CYBG EAST FREEDOM PA

Exhibit BKS-2

17013 5046 5046 2 1
17502 0 0 1 2
17202 5046 5046 2 2
17217 5046 5046 2 2
17268 5046 5046 1 1
16137 5046 0 1 1
17225 0 0 2 1
17202 5046 5046 1 1
17059 0 0 2 1
17751 444 444 1 2
17241 288 288 2 2
17512 .5046 0 1 2
16655 5046 5046 2 1
17081 444 444 1 2
17751 5046 5046 2 2
16650 5046 5046 2 1
17013 5046 5046 2 2
17240 5046 5046 2 1
15522 5046 5046 1 1
17502 222 222 1 2
15535 5046 5046 1 1
15545 5046 5046 1 2
17241 5046 5046 1 2
17074 0 0 2 1
17222 5046 5046 2 1
16041 5046 5046 1 1
17331 5046 5046 2 1
17202 5046 5046 2 1
16647 5046 5046 1 2
17223 5046 5046 2 1
17082 5046 5046 1 2
17062 5046 0 2 1
17268 5046 5046 1 2
17552 0 0 1 1
17236 5046 5046 2 2
17053 5046 5046 1 1
16637 5046 5046 1 1



1,425 64 HNVR GLENVILLE PA
1,427 34 EUCL H1LLIARDS PA
1,431 55 MKBG JAMES CREEK PA
1,436 30 WYBO FAYETTEVILLE PA
1,437 68 FRFD FAIRFIELD PA
1,438 50 CLMA COLUMBIA PA
1,440 34 CHBG SCOTLAND PA
1,447 22 SHIP SHIPPENSBURG PA
1,451 75 MRBG MARTINSBURG PA
1,459 59 FSTW SCHELLSBURG PA
1,473 18 LYSV LOYSVILLE PA
1,476 30 BDFR BEDFORD PA
1,479 63 MLHL MILL HALL PA
1,486 33 CHBG CHAMBERSBURG PA
1,499 18 HNVR HANOVER PA
1,510 18 LYSV LANDISBURG PA
1,513 55 FYVL FAYETTEVILLE PA
1,518 18 LYSV LOYSVILLE PA
1,519 24 NWSH PETROLIA PA
1,520 55 PRSP PROSPECT PA
1,521 63 NWPT NEWPORT PA
1,542 60 CHBG CHAMBERSBURG PA
1,546 55 MRBG MARTINSBURG PA
1,550 21 EZTW ELIZABETHTOWN PA
1,552 18 NVLC NEWVILLE PA
1,560 18 MCBG MC CONNELLSBG PA
1,565 34 MTJY MOUNT JOY PA
1,569 18 WLBG WILLIAMSBURG PA
1,575 64 FSTW NEW PARIS PA
1,579 60 EZTW ELIZABETHTOWN PA
1,584 59 DYRN UPPERSTRASBURG PA
1,585 58 RRSP ROARING SPRING PA
1,586 18 MTJY MOUNT JOY PA
1,599 31 HWRD HOWARD PA
1,602 30 WYBO WAYNESBORO PA
1,610 60 FRFD FAIRFIELD PA
1,611 60 MFTW MIFFLINTOWN PA

17329
16040
16657
17222
17320
17512
17254
17257
16662
15559
17047
15522
17751
17201 
17331 
17040 
17222 
17047 
16050 
16052 
17074
17202 
16662 
17022 
17241 
17233 
17552 
16693 
15554 
17022 
17265 
16673 
17552 
16841 
17268 
17320 
17059

5046
5046
5046
5046
5046
5046
5046
444

5046
5046

0
5046
5046

0
5046
5046
5046

0
5046
5046

0
5046
5046

222
5046
5102
5046
5102
5046
5046
5046
5046
5102

333
5046
5046
5046

5046
5046
5046
5046
5046
5046
5046
444

5046
5046

0
5046
5046

0
0

5046
5046

0
5046
5046

0
5046
5046

222
5046
5102
5046
5102
5046
5046
5046
5046
5102
333

5046
5046
5046



1,613 78 GTBG GETTYSBURG PA
1,615 30 BLVL BELLEVILLE PA
1,621 55 RDVL REEDSVILLE PA
1,624 37 SHIP SHIPPENSBURG PA
1,628 38 BTLR BUTLER PA
1,639 27 GNCS GREENCASTLE PA
1,640 30 WYBO WAYNESBORO PA
1,643 38 MRTT MARIETTA PA
1,644 18 MFTW MIFFLINTOWN PA
1,650 55 CHBG CHAMBERSBURG PA
1,651 30 SLRK SLIPPERY ROCK PA
1,658 27 CHBG CHAMBERSBURG PA
1,659 50 MNTW HUNTINGDON PA
1,673 30 SHGP NEELYTON PA
1,674 70 ALVL ALLENSVILLE PA
1,680 78 MRBG MARTINSBURG PA
1,686 33 SHGP BURNT CABINS PA
1,688 24 SLRK SLIPPERY ROCK PA
1,689 68 CHBG CHAMBERSBURG PA
1,690 24 HNVR MCSHERRYSTOWN PA
1,692 30 NBFO ELLIOTTSBURG PA
1,697 23 NVLC NEWVILLE PA
1,698 59 GTBG GETTYSBURG PA
1,701 55 SHIP ORRSTOWN PA
1,708 30 MRTT COLUMBIA PA
1,712 60 SCBG SCHELLSBURG PA
1,715 18 CHBG CHAMBERSBURG PA
1,718 59 SCBG MANNS CHOICE PA
1,720 25 EZTW ELIZABETHTOWN PA
1,726 55 NWOX NEW OXFORD PA
1,727 18 EZTW ELIZABETHTOWN PA
1,735 36 FRFD FAIRFIELD PA
1,740 27 HNVR HANOVER PA
1,744 18 MRBG MARTINSBURG PA
1,751 30 CNQN EVANS CITY PA
1,752 59 GNCS GREENCASTLE PA
1,753 18 STTM FORT LOUDON PA

Exhibit BKS-2

17325 5046 5046 1
17004 5046 5046 1
17084 5046 5046 2
17257 5046 5046 1
16001 5046 5046 1
17225 0 0 1
17268 5046 5046 1
17547 5046 5046 2
17059 0 0 1
17202 5046 0 1
16057 5046 5046 2
17202 826 826 1
16652 5046 5046 1
17239 5046 5046 2
17002 0 0 1
16662 5046 5046 1
17215 5046 5046 2
16057 5102 5102 1
17201 5046 5046 2
17344 5438 5438 1
17024 444 444 1
17241 0 0 2
17325 5046 5046 1
17244 5046 5046 2
17512 5046 5046 1
15559 5046 5046 1
17201 0 0 2
15550 5046 5046 1
17022 0 0 1
17350 5046 5046 1
17022 0 0 2
17320 5438 5438 1
17331 5046 5046 2
16662 5046 5046 2
16033 5046 5046 2
17225 5046 5046 1
17224 5046 5046 2

1
2 
2 
1 
1 
1 
2 
2 
2 
2 
1 
2 
1 
1 
2 
2 
1 
2 
1 
2 
1 
2 
1 
2 
1 
2 
1 
1 
2 
1 
2 
2 
1

2
1

ro
 ro



1,758 68 NWBG SHIPPENSBURG PA
1,760 34 SHIP SHIPPENSBURG PA
1,761 18 NWPT NEWPORT PA
1,763 74 WYBO WAYNESBORO PA
1,764 33 BDFR BEDFORD PA
1,766 27 ORBS ORBISONIA PA
1,769 30 BDVY BEDFORD PA
1,776 . 24 VLNT VOLANT PA
1,777 18 RRSP ROARING SPRING PA
1,784 63 CLMA COLUMBIA PA
1,785 34 HYND BUFFALO MILLS PA
1,786 18 WYBO GREENCASTLE PA
1,789 24 CRLS CARLISLE PA
1,792 50 CHBG CHAMBERSBURG PA
1,797 34 NWOX NEW OXFORD PA
1,803 33 BDFR BEDFORD PA
1,811 38 BTLR BUTLER PA
1,812 24 NBFO NEWPORT PA
1,814 30 HNVR HANOVER PA
1,820 30 BTLR BUTLER PA
1,822 28 MFTW MIFFLIN PA
1,828 78 MRCB MERCERSBURG PA
1,832 63 HPWL HOPEWELL PA
1,846 24 EWFR MIFFLIN PA
1,852 24 SHIP SHIPPENSBURG PA
1,854 24 RDVL MILROY PA
1,855 55 SLRK SLIPPERY ROCK PA
1,859 18 CRLS CARLISLE PA
1,862 33 BCCK BEECH CREEK PA
1,872 24 GNCS WAYNESBORO PA
1,873 33 WYBO WAYNESBORO PA
1,881 55 RDVL REEDSVILLE PA
1,882 34 GTBG GETTYSBURG PA
1,892 43 WYBO WAYNESBORO PA
1,894 49 EVCY EVANS CITY PA
1,895 38 HNVR HANOVER PA
1,898 70 SUM FORT LOUDON PA

Exhibit BKS-2

17257
17257
17074
17268
15522
17243
15522
16156
16673
17512
15534
17225
17015
17202
17350
15522
16001
17074
17331
16001
17058
17236
16650
17058
17257
17063
16057
17013
16822
17268
17268
17084
17325
17268
16033
17331
17224

5046 5046 1 2
5046 5046 1 2
5046 5046 2 2
5046 5046 1 2
333 333 2 2

0 0 2 1
5046 5046 2 1
5046 5046 1 1
288 0 2 1

5046 5046 1 1
5046 5046 2 2
5102 5102 1 1
284 284 1 2

5046 5046 1 2
5046 5046 2 1
5046 5046 2 1
5046 5046 2 1
5046 5046 2 2

288 288 1 2
5046 0 1 2
5046 5046 1 1
5046 5046 2 1
5046 5046 2 2

0 0 1 2
5046 5046 1 1

0 0 2 1
5046 5046 1 2

0 0 2 1
0 0 2 2

5046 0 1 2
5046 5046 2 2
5046 5046 2 1
5046 5046 2 2

0 0 2 2
5046 5046 1 1
5046 5046 1 1
5046 5046 2 1

« • • #



1,899 55 STTM CHAMBERSBURG PA
1,900 50 EZTW ELIZABETHTOWN PA
1,913 55 SHIP SHIPPENSBURG PA
1,914 38 LTTW LITTLESTOWN PA
1,915 18 HRVL HARRISVILLE PA
1,918 24 CRLS CARLISLE PA
1,924 22 BTLR BUTLER PA
1,931 59 LTTW LITTLESTOWN PA
1,934 18GNCS GREENCASTLE PA
1,940 18 EZTW ELIZABETHTOWN PA
1,941 18 CHBG CHAMBERSBURG PA
1,944 96 MTVL MOUNTVILLE PA
1,947 55 WLBG WILLIAMSBURG PA
1,950 30 WYBO WAYNESBORO PA
1,958 59 HNVR HANOVER PA
1,960 18 BTLR BUTLER PA
1,971 64 CHBG CHAMBERSBURG PA
1,975 33 BDFR BEDFORD PA
1,980 24 NBFO NEW BLOOMFIELD PA
1,985 60 MRBG MARTINSBURG PA
1,986 75 THSP THREE SPRINGS PA
1,987 60 GTBG GETTYSBURG PA
1,994 18 MARN CHAMBERSBURG PA
2,004 30 NVLC SHIPPENSBURG PA
2,008 55 CRLS CARLISLE PA
2,012 18 BCCK BLANCHARD PA
2,013 60 WLBG HOLLIDAYSBURG PA
2,015 64 BDVY BEDFORD PA
2,016 65 FRFD FAIRFIELD PA
2,018 54 MRTT MAYTOWN PA
2,021 73 FSTW ALUM BANK PA
2,022 27 HNVR HANOVER PA
2,023 18 WYBO WAYNESBORO PA
2,028 37 MRCB MERCERSBURG PA
2,034 18 CRLS CARLISLE PA
2,038 18 CHBG CHAMBERSBURG PA
2,044 18 MRDN BUTLER PA

Exhibit BKS-2

17202 5046 5046 1 2
17022 5046 5046 2 1
17257 5046 5046 2 1
17340 5046 5046 1 1
16038 5046 5046 2 1
17013 444 444 2 1
16001 288 288 2 1
17340 5046 5046 1 2
17225 444 444 1 2
17022 649 649 2 1
17202 5046 5046 2 1
17554 5046 5046 2 1
16693 5046 5046 1 2
17268 5046 5046 2 2
17331 5046 5046 1 1
16001 5046 5046 1 2
17202 5046 5046 1 1
15522 5046 5046 2 2
17068 222 222 2 2
16662 5046 5046 2 1
17264 5046 5046 1 1
17325 5046 5046 2 2
17202 5046 0 1 2
17257 5046 5046 1 1
17015 5046 5046 2 1
16826 0 0 2 1
16648 5046 5046 1 2
15522 5046 5046 2 1
17320 5046 5046 2 1
17550 5046 5046 2 2
15521 5046 5046 1 1
17331 752 0 2 2
17268 0 0 2 1
17236 5046 5046 2 1
17013 5046 5046 2 1
17201 0 0 2 1
16001 5046 0 1 1

• # • • «



2,045 37 CHBG CHAMBERSBURG PA
2,048 24 FRFD GETTYSBURG PA
2,049 24 CRLS CARLISLE PA
2,050 28 LTTW LITTLESTOWN PA
2,051 60 MFTW MIFFLINTOWN PA
2,053 18 LVRP LIVERPOOL PA
2,055 18 HNVR HANOVER PA
2,066 73 MRTT BAINBRIDGE PA
2,072 55 SHIP SHIPPENSBURG PA
2,073 67 LTTW LITTLESTOWN PA
2,089 38 THSP THREE SPRINGS PA
2,090 78 MCBG MC CONNELLSBURG PA
2,093 18 WYBO WAYNESBORO PA
2,096 34 CHBG CHAMBERSBURG PA
2,098 18 THSP WATERFALL PA
2,101 72 LTTW LITTLESTOWN PA
2,107 18 CRLS BOILING SPRINGS PA
2,110 83 BTLR BUTLER PA
2,112 18 SLRK SLIPPERY ROCK PA
2,113 63 FRFD FAIRFIELD PA
2,115 24 HNVR HANOVER PA
2,119 30 STTM SAINT THOMAS PA
2,127 59 HNVR HANOVER PA
2,128 55 EZTW ELIZABETHTOWN PA
2,129 27 BTLR BUTLER PA
2,135 30 HNVR HANOVER PA
2,138 30 HPWL SAXTON PA
2,150 55 GNCS GREENCASTLE PA
2,160 34 RCFD RICHFIELD PA
2,183 34 BDFR BEDFORD PA
2,184 18 EZTW ELIZABETHTOWN PA
2,186 60 CRLS CARLISLE PA
2,193 34 CYBG SPROUL PA
2,195 18 MCBG MC CONNELLSBG PA
2,197 18 WSNB WEST SUNBURY PA
2,207 64 WSNB SLIPPERY ROCK PA
2,210 64 BIGV BIGLERVILLE PA

17325
17013
17340
17059
17045
17331
17502
17257
17340
17264
17233
17268
17201
16689
17340
17007
16001
16057
17320
17331
17252
17331
17022
16001
17331
16678
17225
17086
15522
17022
17015
16682
17233
16061
16057
17307

5046 5046
5046 0

0 0
5046 5046
5046 5046
5046 5046
5046 5046
5046 5046
5046 5046

333 333
5046 5046
5046 5046
5046 0
288 0

5046 5046
0 0

222 222
5046 5046
5046 5046
5046 5046
5046 5046
5046 5046
5046 5046
5046 5046
5046 5046
5046 5046
5046 5046
5046 5046
5046 5046

0 0
5046 5046
5046 5046

0 0
0 0

5046 5046
5046 5046



2,213 55 MRBG MARTINSBURG PA
2,220 18 SUM SAINT THOMAS PA
2,226 50 HNVR HANOVER PA
2,228 34 SHOP BURNT CABINS PA
2,237 24 MCBG MCCONNELLSBURG PA
2,238 55 MTJY MOUNT JOY PA
2,240 75 MHSP CARLISLE PA
2,248 18 EZTW ELIZABETHTOWN PA
2,257 27 MFTW MIFFLIN PA
2,261 24 MTJY MOUNT JOY PA
2,263 58 NVLC SHIPPENSBURG PA
2,271 22 SHIP SHIPPENSBURG PA
2,280 18 NWBG SHIPPENSBURG PA
2,284 55 THSP BROAD TOP PA
2,288 . 30 WYBO WAYNESBORO PA
2,289 55 EZTW ELIZABETHTOWN PA
2,292 30 OSBG IMLER PA
2,298 24 RDVL MILROY PA
2,301 30 BIGV BiGLERVILLE PA
2,308 18 CRLS CARLISLE PA
2,314 54 MRBG WILLIAMSBURG PA
2,318 74 ICBG ELLIOTTSBURG PA
2,322 60 RCFD RICHFIELD PA
2,323 30 MNTW HUNTINGDON PA
2,325 64 GNCS STATE LINE PA
2,326 64 HNVR GLENVILLE PA
2,328 30 RDVL MILROY PA
2,338 64 BIGV ARENDTSVILLE PA
2,339 30 BTLR BUTLER PA
2,343 33 NIXN VALENCIA PA
2,351 63 MLHL MILL HALL PA

2,353 59 SHIP SHIPPENSBURG PA
2,355 18 HNVR HANOVER PA
2,357 33 BIGV ASPERS PA
2,358 55 CLVL BEDFORD PA
2,359 94 BIGV GARDNERS PA
2,364 55 MYVI MARYSVILLE PA

Exhibit BKS-2

16662 5046 5046 1 2
17252 5046 5046 1 1
17331 5046 0 1 2
17215 5046 5046 1 2
17233 288 288 2 1
17552 5046 5046 1 2
17015 5046 5046 1 2
17022 444 5046 2 2
17058 288 288 1 2
17552 5046 5046 2 1
17257 5046 5046 2 2
17257 0 0 2 1
17257 288 288 1 2
16621 5046 5046 2 2
17268 5046 5046 2 2
17022 5046 5046 2 2
16655 5046 5046 2 2
17063 5046 5046 1 2
17307 5046 5046 1 1
17015 5046 0 2 2
16693 5046 5046 2 1
17024 5046 5046 2 2
17086 5046 5046 1 1
16652 5046 5046 2 1
17263 5046 5046 2 2
17329 5046 5046 2 1
17063 5046 5046 1 1
17303 5046 5046 1 2
16001 5046 5046 2 1
16059 5046 5046 2 1
17751 5046 5046 2 1
17257 5046 5046 1 1
17331 222 222 2 1
17304 5046 5046 1 1
15522 2 1
17324 5046 5046 1 2
17053 5046 5046 1 2

• • • •



2,366 55 EZTW ELIZABETHTOWN PA
2,376 18 SHIP SHIPPENSBURG PA
2,383 58 MFTW PORT ROYAL PA
2,384 18 FSTW ALUM BANK PA
2,385 18 MYVI MARYSVILLE PA
2,390 34 WYBO WAYNESBORO PA
2,391 37 DYRN SPRING RUN PA
2,392 27 EZTW ELIZABETHTOWN PA
2,393 55 MFTW MIFFLINTOWN PA
2,395 27 DYRN DRY RUN PA
2,408 27 EMTN EMLENTON PA
2,425 24 HNVR HANOVER PA
2,429 55 ZION BELLEFONTE PA
2,432 33 CHBG CHAMBERSBURG PA
2,442 78 EMTN EMLENTON PA
2,444 65 ITTW LITTLESTOWN PA
2,445 18 CRLS CARLISLE BRKS PA
2,453 30 MRCB MERCERSBURG PA
2,461 50 MTVL MOUNTVILLE PA
2,465 28 NWOX NEW OXFORD PA
2,467 34 PAGV SLIPPERY ROCK PA
2,468 50 VLNT VOLANT PA
2,473 33 HRVL HARRISVILLE PA
2,476 18 CHBG CHAMBERSBURG PA
2,479 11 NBFO SHERMANS DALE PA
2,480 78 GTBG GETTYSBURG PA
2,482 54 EZTW ELIZABETHTOWN PA
2,483 27 BTLR BUTLER PA
2,486 18 MLHL MILL HALL PA
2,496 63 GNCS GREENCASTLE PA
2,500 87 NWBG NEWBURG PA
2,509 70 CRLS CARLISLE PA
2,512 75 WLBG WILLIAMSBURG PA
2,519 55 YRSP GETTYSBURG PA
2,520 36 THSP CASSVILLE PA
2,525 35 EUCL EAU CLAIRE PA
2,526 18 LYBG NEW ENTERPRISE PA

Exhibit BKS-2

17022 5046 5046 1 2
17257 0 0 1 2
17082 5046 0 2 2
15521 0 0 2 1
17053 0 0 2 1
17268 5046 0 1 1
17262 5046 5046 2 2
17022 284 284 1 1
17059 5046 5046 2 1
17220 5046 5046 1 1
16373 288 288 2 1
17331 288 0 1 1
16823 0 0 1 2
17201 5046 0 1 1
16373 5046 5046 2 1
17340 5046 5046 1 1
17013 0 0 1 1
17236 5046 5046 1 2
17554 5046 5046 a 2
17350 5046 5046 2 1
16057 5046 5046 2 1
16156 5046 5046 2 2
16038 0 0 2 2
17201 333 333 2 1
17090 5046 5046 2 1
17325 5046 5046 1 1
17022 5046 5046 2 1
16001 222 222 1 1
17751 288 288 1 1
17225 5046 5046 2 2
17240 5046 5046 1 2
17015 5046 5046 1 1
16693 5046 5046 2 1
17325 5046 5046 1 1
16623 5046 5046 2 2
16030 5046 5046 2 1
16664 5102 5102 1 2

• • • •



2,530 18 CHBG SHIPPENSBURG PA
2,531 24 MLHL MILL HALL PA
2,542 60 MTJY MOUNT JOY PA
2,551 60 MTJY MOUNT JOY PA
2,552 63 SHIP ORRSTOWN PA
2,554 28 MFTW MIFFLIN PA
2,563 70 LTTW LITTLESTOWN PA
2,565 79 EZTW ELIZABETHTOWN PA
2,568 34 BDFR BEDFORD PA
2,571 18 BDFR BEDFORD PA
2,577 60 WYBO WAYNESBORO PA
2,579 60 NBFO SHERMANS DALE PA
2,582 24 MTVL MOUNTVILLE PA
2,590 26 ICBG NEWPORT PA
2,593 18 LVRP LIVERPOOL PA
2,599 50 MTJY MOUNT JOY PA
2,608 63 CRLS CARLISLE PA
2,612 24 BTLR BUTLER PA
2,613 55 CLMA COLUMBIA PA
2,615 24 MTJY MOUNT JOY PA
2,629 50 CLVL BEDFORD PA
2,632 50 MFTW MIFFLINTOWN PA
2,640 30 NVLC NEWVILLE PA
2,641 30 MRCB MERCERSBURG PA
2,643 22 DNCN DUNGANNON PA
2,646 30 MHSP MT HOLLY SPGS PA
2,655 30 MFTW MIFFLINTOWN PA
2,659 30 ICBG MILLERSTOWN PA
2,660 18 EZTW ELIZABETHTOWN PA
2,675 60 MLTW MILLERSTOWN PA
2,676 58 FSTW NEW PARIS PA
2,682 34 HYND BUFFALO MILLS PA
2,689 64 FRFD ORRTANNA PA
2,693 18 CLMA COLUMBIA PA
2,697 70 LYSV ELLIOTTSBURG PA
2,703 18 BTLR BUTLER PA
2,708 60 PAGV VOLANT PA

Exhibit BKS-2

17257 5046 5046 1 1
17751 0 0 2 1
17552 5046 5046 1 2
17552 5046 5046 2 2
17244 5046 5046 1 1
17058 0 0 2 2
17340 5046 5046 2 2
17022 5046 5046 1 2
15522 5046 5046 1 2
15522 5102 5102 1 2
17268 5046 5046 1 2
17090 5046 5046 2 2
17554 288 0 1 2
17074 0 0 2 2
17045 5046 5046 2 1
17552 5046 5046 1 2
17013 5046 5046 2 2
16001 5046 5046 2 1
17512 5046 5046 2 2
17552 0 0 1 2
15522 2 1
17059 5046 5046 1 2
17241 0 0 1 1
17236 5046 5046 1 2
17020 5046 5046 1 1
17065 5046 5046 2 1
17059 432 432 1 1
17062 5046 5046 1 1
17022 5046 5046 2 1
17062 5046 5046 2 2
15554 5046 5046 2 1
15534 5046 5046 2 2
17353 0 0 2 1
17512 5046 0 2 2
17024 5046 5046 1 2
16001 0 0 2 1
16156 5046 5046 2 2



2,709 32 STTM FORT LOUDON PA
2,713 52 MLTW MILLERSTOWN PA
2,715 55 CLRV CLEARVILLE PA
2,719 55 CHBG CHAMBERSBURG PA
2,720 30 MCBG MC CONNELLSBURG PA
2,721 18 GTBG GETTYSBURG PA
2,725 65 MTVL MOUNTVILLE PA
2,737 0 SCBG SCHELLSBURG PA
2,741 64 CRLS CARLISLE PA
2,755 54 EVRT EVERETT PA
2,761 69 MCBG HUSTONTOWN PA
2,764 65 RDVL REEDSVILLE PA
2,768 18 EZTW ELIZABETHTOWN PA
2,771 18 GTBG GETTYSBURG PA
2,797 73 NIXN RENFREW PA
2,799 28 PTVL PROSPECT PA
2,801 24 BTLR BUTLER PA
2,804 27 HNVfl HANOVER PA
2,805 28 ZION BELLEFONTE PA
2,807 55 GNCS GREENCASTLE PA
2,822 34 EVCY EVANS CITY PA
2,827 59 HNVR HANOVER PA
2,832 18 SHIP ORRSTOWN PA
2,842 53 BIGV BENDERSVILLE PA
2,844 59 MTVL MOUNTVILLE PA
2,845 67 EVRT EVERETT PA
2,850 30 NWOX NEW OXFORD PA
2,851 50 NBFO SHERMANS DALE PA
2,852 22 CHBG CHAMBERSBURG PA
2,854 77 NWOX NEW OXFORD PA
2,859 30 NVLC NEWVILLE PA
2,860 18 CRLS CARLISLE PA

2,861 18 MHSP MT HOLLY SPGS PA
2,869 27 SHIP SHIPPENSBURG PA
2,873 79 SLRK SLIPPERY ROCK PA
2,877 53 BLVL BELLEVILLE PA
2,882 33 HPWL HOPEWELL PA

Exhibit BKS-2

17224 444 444 1
17062 5046 5046 2
15535 5046 5046 1
17202 5046 0 1
17233 5046 5046 2
17325 0 0 2
17554 5046 5046 2
15559 0 0 1
17013 5046 5046 1
15537 5046 5046 1
17229 5046 5046 2
17084 5046 5046 1
17022 5046 5046 2
17325 0 0 2
16053 5046 5046 2
16052 5046 5046 2
16001 0 0 2
17331 5102 5102 2
16823 288 0 1
17225 5046 5046 2
16033 5046 5046 1
17331 5046 5046 2
17244 444 444 2
17306 5046 5046 2
17554 5046 5046 1
15537 5046 5046 1
17350 5046 5046 2
17090 5046 0 1
17201 0 0 2
17350 5046 0 1
17241 5046 5046 2
17015 0 0 2
17065 0 0 2
17257 5046 0 2
16057 5046 5046 2
17004 5046 5046 1
16650 5046 5046 2

2
2
1
2
1
1
2
2
2

2
1
2
2
1
1
1
2
2
2
2
2
1
2
2
1
2
1
2
1
2
2
2
2
1
1

#

C
M 

C
M



2,883 70 CRLS CARLISLE BKS PA
2,889 18 BTLR BUTLER PA
2,891 79 RRSP ROARING SPRING PA
2,893 24 FXBG FOXBURG PA
2,895 70 NVLC NEWVILLE PA
2,896 38 BDFR BEDFORD PA
2,909 30 CHBG CHAMBERSBURG PA
2,917 75 ZION BELLEFONTE PA
2,924 30 CRLS CARLISLE PA
2,925 60 FSTW NEW PARIS PA
2,929 18 MARN GREENCASTLE PA
2,931 49 HNVR HANOVER PA
2,933 60 WSNB BUTLER PA
2,940 55 MLHL MILL HALL PA
2,948 55 FXBG ST PETERSBURG PA
2,952 18 MFTW MIFFLINTOWN PA
2,957 60 SUM CHAMBERSBURG PA
2,961 24 FRFD FAIRFIELD PA
2,963 70 NWPT NEWPORT PA
2,965 18 DNCN DUNGANNON PA
2,975 60 EVRT EVERETT PA
2,976 56 GTBG GETTYSBURG PA
2,977 41 WYBO WAYNESBORO PA
2,985 77 GNCS GREENCASTLE PA
2,990 55 SHIP SHIPPENSBURG PA
2,997 41 HPWL SIX MILE RUN PA
3,013 18 CRLS CARLISLE PA
3,015 18 MFTW MIFFLIN PA
3,017 55 BIGV BIGLERVILLE PA
3,024 24 CHBG CHAMBERSBURG PA
3,025 30 GNCS WAYNESBORO PA
3,026 35 SUM CHAMBERSBURG PA
3,027 63 GNCS WAYNESBORO PA
3,031 33 LTTW HANOVER PA
3,038 24 SHIP SHIPPENSBURG PA
3,040 68 FRFD FAIRFIELD PA
3,041 55 RRSP ROARING SPRING PA

Exhibit BKS-2

17013 5046 5046 2 1
16002 5046 5046 2 2
16673 5046 5046 2 2
16036 288 0 2 1
17241 5046 5046 2 1
15522 5046 5046 2 2
17202 5046 5046 1 1
16823 0 0 2 1
17013 5046 5046 1 1
15554 5046 5046 1 2
17225 555 555 1 2
17331 5046 5046 1 1
16001 5046 5046 1 1
17751 5046 5046 1 1
16054 5046 5046 1 2
17059 5046 0 2 1
17202 5046 5046 1 1
17320 288 288 1 2
17074 0 0 2 2
17020 5046 5046 2 2
15537 5046 5046 2 1
17325 5046 5046 1 2
17268 5046 5046 1 2
17225 5046 5046 1 2
17257 5046 5046 2 1
16679 1 2
17013 5046 0 1 1
17058 5046 5046 2 2
17307 5046 5046 1 1
17201 5046 5046 2 1
17268 5046 5046 2 2
17202 5046 5046 1 1
17268 5046 5046 2 1
17331 5046 5046 2 2
17257 5046 0 2 1
17320 5046 5046 2 2
16673 5046 0 2 2



3,047 44 EZTW ELIZABETHTOWN PA
3,048 58 SHIP SHIPPENSBURG PA
3,052 60 EMTN EMLENTON PA
3,055 18 MCLV MC ALISTERVILLE PA
3,057 34 NVLC NEWVILLE PA
3,061 60 HNVR HANOVER PA
3,062 24 BLRS BLUE RIDGE SUMM it
3,064 18 CRLS MECHANICSBURG PA
3,066 30 PTVL PORTERSVILLE PA
3,069 65 CHBG CHAMBERSBURG PA
3,079 50 HNVR HANOVER PA
3,082 34 NBFO SHERMANS DALE PA
3,091 54 MNTW HUNTINGDON PA
3,104 30 CLMA COLUMBIA PA
3,111 18 MCLV PT ROYAL PA
3,114 42 BIGV ASPERS PA
3,115 33 SHIP ORRSTOWN PA
3,120 50 EZTW ELIZABETHTOWN PA
3,124 49 CRLS CARLISLE PA
3,129 18 CHBG CHAMBERSBURG PA
3,131 55 NVLC NEWVILLE PA
3,132 18 CRLS CARLISLE PA
3,133 31 TMTW MIFFLINTOWN PA
3,137 35 YRSP GARDNERS PA
3,142 30 GTBG GETTYSBURG PA
3,147 18 MTJY MOUNT JOY PA
3,152 18 GNCS GREENCASTLE PA
3,167 58 HNVR HANOVER PA
3,172 18 SHGP SHADE GAP PA
3,174 24 HNVR HANOVER PA
3,180 59 WYBO WAYNESBORO PA
3,188 30 SHIP UPPERSTRASBURG PA
3,205 24 EVCY GALLERY PA
3,209 18 LYSV LOYSVILLE PA
3,210 58 GNCS GREENCASTLE PA
3,213 30 RCFD MILLERSTOWN PA
3,216 78 NWOX NEW OXFORD PA

Exhibit BKS-2

17022 5046 5046 1 2
17257 5046 5046 2 2
16373 5046 5046 2 1
17049 5102 5102 1 1
17241 5046 5046 2 1
17331 5046 5046 2 1
17214 5046 5046 2 1
17055 333 333 1 1
16051 5046 5046 2 2
17201 5046 5046 1 2
17331 5046 5046 2 1
17090 5046 5046 2 1
16652 5046 5046 2 2
17512 5046 0 2 1
17082 0 0 2 1
17304 0 0 2 1
17244 5046 0 1 1
17022 5046 5046 2 2
17015 5046 5046 2 2
17202 0 0 2 2
17241 5046 5046 1 1
17013 288 288 1 1
17059 5046 5046 2 2
17324 444 444 1 1
17325 5046 5046 1 1
17552 5046 5046 1 2
17225 0 0 2 1
17331 5046 5046 2 1
17255 5046 5046 2 2
17331 5046 0 2 2
17268 5046 5046 2 1
17265 5046 5046 2 2
16024 5046 5046 2 1
17047 5046 0 1 1
17225 5046 5046 1 2
17062 5046 5046 2 1
17350 5046 5046 2 2



3,230 27 RRSP NEW ENTERPRISE PA
3,232 75 HNVR HANOVER PA
3,238 60 CRLS CARLISLE PA
3,239 18 EMTN EMLENTON PA
3,243 35 MHSP GARDNERS PA
3,246 38 FRFD FAIRFIELD PA
3,251 33 EVRT EVERETT PA
3,254 70 MRTT BAINBRIDGE PA
3,262 50 CHBG SCOTLAND PA
3,275 24 CRLS CARLISLE PA
3,278 18 TMTW THOMPSONTOWN PA
3,290 79 CRLS CARLISLE PA
3,298 53 EZTW MIDDLETOWN PA
3,313 68 EZTW ELIZABETHTOWN PA
3,319 55 EZTW ELIZABETHTOWN PA
3,334 22 MHSP MT HOLLY SPGS PA
3,340 30 GTBG GETTYSBURG PA
3,350 57 FXBG ST PETERSBURG PA
3,353 38 LVRP LIVERPOOL PA
3,366 18 GTBG GETTYSBURG PA
3,367 24 NBFO SHERMANS DALE PA
3,368 18 NBFO NEW BLOOMFIELD PA
3,374 63 BTLR BUTLER PA
3,375 74 FRFD FAIRFIELD PA
3,377 68 MTJY MOUNT JOY PA
3,379 24 BDVY BEDFORD PA
3,380 18 BCCK BEECH CREEK PA
3,384 55 MHSP MT HOLLY SPGS PA
3,385 60 LTTW LITTLESTOWN PA
3,386 70 FRFD FAIRFIELD PA
3,387 36 RRSP ROARING SPRING PA
3,390 37 EZTW ELIZABETHTOWN PA
3,395 18 NVLC NEWVILLE PA
3,403 31 BIGV BIGLERVILLE PA
3,414 18 CLMA COLUMBIA PA
3,417 58 CRLS CARLISLE PA
3,420 55 YRSP YORK SPRINGS PA

Exhibit BKS-2

16664 288 288 1 2
17331 5046 5046 1 2
17013 5046 5046 1 1
16373 5102 5102 2 1
17324 5046 5046 2 1
17320 5046 5046 2 2
15537 5046 5046 1 1
17502 5046 5046 1 2
17254 5046 0 1 2
17013 5046 5046 2 2
17094 6112 6112 2 1
17013 5046 5046 2 1
17057 5046 ■ 5046 1 2
17022 5046 5046 2 2
17022 5046 5046 2 2
17065 5046 5046 2 2
17325 5046 5046 2 1
16054 5046 5046 2 1
17045 5046 5046 2 2
17325 288 0 1 2
17090 0 0 2 1
17068 0 0 2 1
16001 5046 5046 2 1
17320 5046 5046 2 2
17552 0 0 2 1
15522 5046 5046 1 2
16822 5046 5046 1 1
17065 5046 0 1 1
17340 5046 5046 2 1
17320 5046 5046 2 1
16673 5046 5046 1 1
17022 5046 5046 1 1
17241 5046 5046 2 1
17307 5046 5046 2 1
17512 0 0 2 1
17015 5046 5046 2 2
17372 5046 5046 2 2



3,432 30 LYSV LANDIS8URG PA
3,436 34 MLTW MILLERSTOWN PA
3,437 55 ZION HOWARD PA
3,441 21 CRLS CARLISLE PA
3,442 60 GTBG GETTYSBURG PA
3,444 48 CLMA MOUNT JOY PA
3,448 18 WYBO WAYNESBORO PA
3,451 65 CYBG CLAYSBURG PA
3,453 30 NVLC NEWVILLE PA
3,459 36 ZION HOWARD PA
3,465 64 EZTW ELIZABETHTOWN PA
3,483 34 STTM GREENCASTLE PA
3,488 34 MRDN RENFREW PA
3,494 24 MFTW MIFFLINTOWN PA
3,500 18 MRCB MERCERSBURG PA
3,503 74 GTBG GETTYSBURG PA
3,506 41 NWOX NEW OXFORD PA
3,507 24 MTVL COLUMBIA PA
3,513 60 SLRK SLIPPERY ROCK PA
3,516 63 LTTW LITTLESTOWN PA
3,528 33 WYBO WAYNESBORO PA
3,530 18 BTLR FENELTON PA
3,531 70 MTVL LANCASTER PA
3,545 18 EZTW ELIZABETHTOWN PA
3,556 30 NWOX NEW OXFORD PA
3,567 60 HNVR HANOVER PA
3,568 35 CRLS BOILING SPRINGS PA
3,582 34 GTBG GETTYSBURG PA
3,588 50 GTBG GETTYSBURG PA
3,589 59 WYBO WAYNESBORO PA
3,590 18 CRLS CARLISLE PA
3,593 64 HNVR MC SHERRYSTOWN PA
3,597 36 EZTW ELIZABETHTOWN PA
3,609 55 MFTW MIFFLINTOWN PA

Exhibit BKS-2

17040 5046 5046 2 1
17062 5046 5046 1 2
16841 5046 5046 2 1
17013 5046 0 2 1
17325 5046 5046 1 1
17552 0 0 1 1
17268 0 0 1 2
16625 5046 5046 1 2
17241 5046 5046 2 2
16841 0 0 2 2
17022 5046 5046 2 2
17225 5046 5046 1 1
16053 288 5046 2 1
17059 5046 5046 2 2
17236 5102 5102 2 1
17325 5046 5046 1 2
17350 826 826 1 2
17512 5046 0 2 1
16057 5046 5046 2 2
17340 288 0 1 2
17268 5046 5046 1 1
16034 0 0 2 2
17601 5046 5046 1 1
17022 222 222 2 2
17350 5046 5046 2 1
17331 5046 5046 2 2
17007 5046 5046 1 1
17325 5046 5046 2 1
17325 5046 0 1 2
17268 5046 5046 2 1
17013 5046 0 2 1
17344 5046 5046 2 2
17022 5046 5046 2 2
17059 5046 5046 1 2
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Exhibit BKS-2
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q2 q3 q4 q5
28 9 9 10

499 8 8
41 45 58 6 6
35 2 2 8 9
37 45 58 9 10
37 9 9 4 4

8 8
28 47 10 10

47 58 2 2
37 45 58 7 5
37 45 5 5

10 10
47 8 8

37 9 9 9 9
9 9 8

28 9 499 9 10
37 45 58 7 8
37 45 43 6 6

45 8 1
37 45 58 3 3

45 10 10
37 9 9
38 9 5 5
36 10 10

9 5 5
9 9 8

28 45 58 7 7
47 58 8 8

499 7 5
28 47 58 10 10
37 10 10
37 45 8 6
37 47 6 6
28 58 8 8
58 9 9 10

9 5 1

m

q6

Exhibit BKS-2

q7 q8a_1 q8a_2 q8a_3 q8a_4
10 8 5 7 8
10 10 1 1 1 1
5 1 5

10 8 5 5 5 7
10 8 8

8 5 5
10 -7
10 10 8
8 2
9 7 2 3 3 4
3 1 8

10 10
1 8
9 -7 1 1 1 1
8 8

10 7 9
3 7 5 7 9
5 3 3 7 7

10 5
3 4 9

10 8
10 9 10
6 2 1 1

10 10 1 1 3 10
10 5
10 7

7 6 5 8
10 8
10 -7
10 10 1 1 3 6
10 10 1 3 5 5
10 7 8

5 3 10
8 8 3 5 5 5

10 10 1 1 5 10
7 8



37 45 58 9 10
37 45 58 10 10

6 8
25 58 58 8 9

9 10 10
37 9 9 10 10
37 45 58 9 8
34 499 58 9 7

45 9 9
25 58 58 10 10
35 58 8 8

9 8 8
28 45 58 10 10

9 8 8
499 10 10

37 58 58 7 5
37 45 58 8 8

9 5 5
37 47 5 8
41 9 9 10 -7
35 58 7 7

47 1 1
37 45 8 5
35 9 10

10 10
58 10 10

28 45 58 8 8
28 9 9 3 7

45 7 8
28 44 44 8 8

45 58 9 9
37 45 58 8 7

45 10 10
45 10 10

2 9 10
37 9 8 8
25 9 9 7 7

Exhftit BKS-2

10 8 1
10 10 10
10 8
10 10 10
10 10
10 10 1
10 8 5
10 9 1
9 8

10 10 5
10 9 2
10 6
10 10 1
10 10
10 8
9 7 9

10 8 5
5 5
8 8 5

10 -7 1
7 8 2
5 2

10 7 1
10 9 2
-7 10
10 10
10 8 9
7 4 1
7 5
8 6 9

10 8
1 2 10

10 10
10 10
10 10
5 7 7
8 7 5

1 1 1

1 1 1
5 6 8

7 10
2 3 4

1 1 1

5 5 5

5 5
1 2
3 3

1 1
3 5 5

1 1 1

9
5 8
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28
28

37 
28
34

28
41
32
28
38 
37

37

25
28
37
37

37
37
37
28
37
58
28
37
37
35 
35 
37

28
25

7 5
58 10 10

10 10
9 8 8

8 9
8 8

58 7 5
-7 -7

9 10 10
10 10

43 7 9
7 7

10 10
7 7
8 8

58 5 1
6 5

9 10 10
43 6 7
58 8 8

9 5 9
8 7

58 5 5
9 6 5
9 8 5

1 1
9 9 8

58 9 10
58 8 8

10 10
58 5 3

9 10 10
58 10 10

9 8 9
5 5

10 10
58 10 10

9

9
9

42

499
9
9

47
42

9
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45

9
45

9

47
9
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47

9
9

45
45
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9
42
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Exhiuit BKS-2

5 5 8
10 6 8
10 10 8
8 6
7 8 10

10 7 3 4 5 6
7 7 4 5 5 5
1 -7

10 10 1 1 1 1
10 10 10
10 8 7 7 10

5 8 5 8
10 10 8
10 10 1 1 1 10

8 8
1 5 5
5 4

10 9 10
7 -7 1 1 1
8 8 2 2 2 5
9 9 2
8 5
1 3 • 2 2 2 10
1 7 1 1 3 3

10 10 1 1 1 1
1 1 8

10 9 9
10 1 1 1 10
10 5 1 1 1 1
10 10 1 1 1 1
5 5 1 1 1 1

10 10 10
10 8 2
10 3 2 2 2 3
10 10
10 10 1 1 10
10 10 7 8



28 45 48 8 10
37 45 43 3 7

9 8 8
35 47 10 10
58 45 58 10 10
25 9 8 10
36 9 58 9 8

45 5 5
37 42 10 10
38 9 10 10

47 58 6 6
35 9 58 8 8
25 45 58 8 8
37 58 58 9 9
28 45 58 5 5

47 10 10
35 47 5 5
35 45 58 7 7
28 45 5 5

8 8
37 45 10 10

499 10 -7
35 45 58 10 5
58 42 8 8
37 42 58 7 6

499 9 43 6 6
58 2 2 8 8

45 58 8 8
37 9 9 1 1
37 10 10
37 10 8
37 2 9 5

58 58 9 5
58 58 10 10

37 45 10 10
499 45 43 5 -7

37 47 43 9 10

Exhftit BKS-2

10 10 1 1 1 1
7 6 5 5

10 8
10 10 5 7 10
10 8 7 8
10 7 1
10 8 6 8

5 5
10 10 1 1 1 1
10 10 6 6 6 8

6 5
8 7 9
8 8 1 1 1 1

10 8 5 8
5 4 5

10 10
5 5 3 3 5 5
6 6 2 3 5 5

-7 5 10
9 8

10 10 1 5 5 5
10 10
10 9 1 1
10 9 3 3 6 9
5 8 4

10 8 1 1 8
10 10 8
10 8

1 3 10
10 10 6 6 6 8
10 8 5 5 8
10 7 1
5 6

10 10
10 -7 10
10 8 2 2 2 2
10 -7 10



5 1 1
45 58 10 10 10
45 5 5 7

28 47 10 10 10
37 45 58 9 9 10

9 9 10 9
9 8 8 8

28 9 44 8 8 10
37 47 58 10 10 10
28 9 58 9 9 10
37 47 58 8 8 5
37 58 8 8 8

47 7 4 4
9 10 10 10

28 45 9 9 9
37 9 9 9 5 10
37 45 58 10 10 10
29 42 58 8 8 9

45 58 9 10 10
28 9 10 10 10
37 8 5 7
35 45 58 9 9 9

45 2 3 10
28 9 8 8 3
34 9 9 5 5 10
37 45 58 8 7 7
36 47 58 10 10 10
35 9 9 5 9
38 58 8 9 10
37 9 58 8 9 9
37 45 7 7 8
43 9 43 8 8 6
25 47 58 8 8 8
37 9 8 9 10

45 8 7 10
37 45 8 8 8
37 9 58 8 8 8

• • • *

Exhibit BKS-2

1
10

7
5
9

10
7
2
8 
9 
5

10
4
5 
8 
5 
8

10
9

10
7
9
3
9
7
7
8 

-7 
8

10
7
7
5
8
6 
5 
8

5
1

7
3
3
3
1

4 
10 
10

1

1
1
6

9
10

1
1
3
6
5 

10
1
5
1

10
1

7 8
1 1 1

8
3 3 3
3 3 3
3 10
1 1 2

4 5 5

1 1 10

1 5 10
1 1 1
6 6 8

1 1 1
1 1 1

6 7 10
6

1 1
5 5 5
1 1 1

1 1 1



32 9 9 7 7
37 47 58 10 10

9 8 8
25 45 58 7 10
25 9 9 8 8
28 45 58 8 9
37 9 1 4
37 9 58 3 2
28 9 9 8 6

58 10 10
499 9 58 10 10

37 45 58 5 7
37 2 9 8
58 45 58 5 5

499 9 8 10
28 58 10 10
37 9 9 7 7
37 9 58 10 9

499 8 8
35 2 8 10
35 58 8 6
58 9 10 10
25 9 10 8
35 47 7 7

45 10 10

37
28
37

37
28
32
37

9
9

45
9
9

47
47
45
47

9

58

58
58
58

58
58

58

9
10
7
8 

10
9

10
5

10
10
2
8

10
10
7 
5

10
9
8 
4

10
10
-7
828

Exhibit BKS-2

6 6 8
10 8 10
8 8

10 10 1 1 1 1
10 6 1

9 9 2 2 2 2
4 5 6 9
2 3 1
6 6 3 4 5 6

10 10
10 10 1 1 1 1
8 8 10

10 8 2 3 3 3
-7 5 1 1 1
10 8 1
4 3 1 4 4 4
8 5 4 6 7 8

10 10 1 1 1 2
8 7

10 10 10
10 6 2 2 4 4
10 10 1 1 1 1
10 10 5 10

9 9 1
10 10

9 10
10 -7
8 7 5 5 5 5
8 -7 1 1 2 4

10 10 1 1 1 1
9 9
9 8 8
4 1 10

10 8 3 3 4 4
10 10 5 5 5 10
-7 2
10 10 1 5 5 5

• m • • •



9 5 5
37 47 58 1 5
37 45 58 5 2
37 45 58 9 10

47 58 5 5
37 45 10 10

6 6
25 42 9 10

47 58 8 9
9 7 7
9 58 9 9
9 5 5

45 8 8
45 6 6

25 45 58 10 10
28 47 58 8 8
28 47 58 9 8

499 2 7 -7
35 9 9 9
28 9 8 7
35 9 8 7

45 58 8 8
37 45 2 1

499 9 9 9
37 47 5 5
32 9 58 5 5

9 5 1
37 9 5 -7
41 45 -7 -7
35 45 10 10
37 8 9

47 4 4
37 45 43 8 9

45 8 5
2 2 10 10

37 45 10 10
35 45 10 10

Exhibit BKS-2

10 5
5 5 8
1 4 5 5 5 5

10 8 1 1
5 6

10 10 10
6 4

10 9 1 5 5 5
10 7
7 7

10 9
6 6

10 8
8 6

10 10 6 7 8
8 8 1 1 1 1

10 7 1 2 7 8
10 -7 8
8 8 8

10 6 4 4 4 4
7 8 8

10 7
10 7 1 1 1 1
10 10 5 10

1 1 4
5 5 1 1 1 1
1 9
7 6 8

10 8 5 5 10
10 10 5 10
8 7 6 7 7 8
6 1

10 5 4 4 4 4
10 5
10 10
10 10 10
10 10 1 1 1 6

• m • • •



7 7 8
34 9 9 9
28 9 9 10 9 10

9 8 -7 10
37 45 58 9 10 10
37 9 499 8 7 7
28 7 7 7
37 9 8 10

5 5 5
42 10 10 10

37 45 37 1 1 1
37 9 9 8 8 9
28 9 10 10 10
37 42 8 7 10
58 45 5 5 5
28 9 9 10 10 10
28 58 58 5 3 10

45 9 9 9
37 499 499 9 7 7

8 8 10
37 47 58 10 10 10
37 9 9 8 8 6
28 44 44 10 10 10
37 45 58 9 10 10
37 8 10 7

45 10 10 10
37 47 58 9 10 10
41 47 58 9 9 10
25 9 9 -7 -7 7

45 7 3 5
37 9 5 5 6
28 58 58 10 10 10
35 42 9 9 10
37 58 58 10 10 10
37 2 2 4 2 4
28 8 8 9
28 45 58 -7 5 10

• #

Exhibit BKS-2

7 
9

10
10

9
-7
8
7
4 

10
1
8 

10
7
8 

10
6
9
6
5 
8 
5 
9

10
5

10
8
9
5
7 
5

10
10
10

3
8 
7

9
1

1
9
3
2

10
8
2
8
1

10
10

3

10
9
1
5
3

1
1
7

2
1
1
1
1
5
6

1 1 1

1 1 1

3 5
3 5 10

2 2 5

7 10

1 1
5
3 3

1 1
2 2
7 10

2
8
5 6
1 1

1

3

1
2

6
1

8



9 3 3
37 45 58 6 5
58 47 58 6 6

499 8 9
37 10 10
28 47 58 ■ 10 10
37 9 8 8

47 9 8
37 45 43 9 10

45 10 10
45 499 10 10
47 499 4 1

35 42 10 10
35 9 43 8 8
37 9 9 7 7

8 10
37 45 3 3
37 58 1 1

45 7 8
37 47 58 10 5
35 45 9 9

45 9 9
42 10 5

37 45 43 3 1
499 9 8 8

45 5 5
25 499 8 9
28 499 10 10
37 9 58 10 10
28 45 58 5 5
32 45 58 6 4
44 499 10 10
25 45 58 9 9
37 45 6 6
28 9 7 2
37 42 58 1 10

45 8 7

Exhibit BKS-2

-7 5
4 5 10
6 6 4

10 6
10 -7 1 1
10 10 1 1
9 8 6 7
8 7

10 10 3 3
10 10
10 10

1 1
10 10 1 1

8 6 5 8
10 5 3 8
10 8

5 5 5 6
-7 5 1 1
6 8

10 8 8
-7 5 1 1
9 8

10 10
1 5 8
7 8 1 5
5 5
9 8 5 10

10 10 1
10 10 7

5 4 6
4 5 8

10 10 1 1
9 7 7 7
8 4 3 5
1 5 5

10 6 5 5
8 8

ft • •

8
1 1
8

3 3

1 1

6 6 
1 1

1 1

5 5

1
7
5

1
7
5

6



28 47 58 5 7 8
37 45 43 10 10 10
37 58 58 9 9 9
37 47 5 5 5
35 45 58 8 8 8

47 58 7 7 10
37 9 9 4 -7 -7
35 45 5 5 -7
37 58 58 6 7 10
28 47 58 8 10 10
37 45 10 10 10

9 8 8 8
37 47 499 8 10 10
28 58 10 10 10

9 10 9 10
32 42 9 10 10
37 58 58 8 8 9

45 44 8 8 8
37 45 8 8 8
25 2 58 10 10 10
28 9 58 7 7 8
37 45 58 9 9 7
28 45 58 10 10 10
37 9 9 8 6 2
37 45 7 8 9
37 9 9 10

-7 -7 -7
37 42 43 8 5 9
28 58 8 5 8
37 45 58 6 4 6
28 45 9 9 9
41 47 58 8 8 9
34 9 58 6 7 9
25 9 9 10 10 10
37 10 10 10
37 47 58 7 4 3

42 58 8 8 8

• •

Exhibit BKS-2

5
7
8 
5 

-7 
5 
2 
7 
7
7 

10
8 
9

10
10
9
5
8
8

10
8
8

10
5
8
9

-7
7 
5
5 
9 
9
6 

10 
-7
8 
6

1
1
7 
5 
5

10
3
1
5
1

1
1

1
8

1
1
9
3
3
3
1
8

1
2
2
8
1
5
1
5
1

1
5
8
5
5

5
1

10

1
1

1

1
1

3
5
3
3

1
6
2

1
8
1
5

1
5

5
5

5
1

1
1

5

1
1

4
10
3
6

1
10

1

1
5

1
5

5

5
1

1
1

5

1
5

5

3
7

1



25 47 58 8 8
28 44 10 10
28 45 58 9 9
37 9 9 10 10

2 58 2 2
9 10 10

37 9 8 8
41 9 8 8

42 7 5
37 9 9 8 8

2 8 1
37 9 9 8 6
37 9 58 9 10
37 45 499 10 10
28 45 58 7 7
37 47 58 8 10

45 8 8
35 10 10

45 58 3 1
37 42 8 8

45 10 7
37 47 -7 5
37 58 58 7 7
28 47 58 6 6

45 8 10
37 45 58 9 10
37 9 5 5

58 58 10 10
28 45 58 9 10
37 58 58 9 9
37 9 9 8 8

47 6 6
45 10 1

8 5
45 9 8

499 10 10
37 9 8 8

Exhibit BKS-2

10 8 2 2 2 2
10 10 7 10
10 8 1
10 8 5 5 5 5

2 1
10 10

8 6 1 1 1 1
8 6 5 5 8
7 5

10 8 1 1 3 7
10 10
8 8 8

10 9 1 1 1 1
10 10 1 1 1 5
10 8 10
10 8 1 1 1 1

8 8
10 10 5

1 3
10 10 1 1 1 1
10 8

5 -7 8
6 7 8

10 7 9
5 10

10 7 3 3 3 3
3 4 8

10 10
10 7 2 3 7

9 8 5 5 6 7
9 8 7 9
5 3

10 10
8 9
9 8

10 -7 1 1 1 1
8 10 9

• • • • •



35 47 58 8 -7
499 9 9 9

9 5 6
25 45 58 8 9
28 45 10 10

10 10
9 10

47 5 2
37 42 43 5 5
37 58 58 8 7

47 5 8
10 5

499 8 8
28 9 58 9 10
28 47 8 8

9 8 9
2 10 10

9 5
28 9 9 10 10
37 2 2 8 8

47 10 8
58 47 58 8 8

47 58 9 10
45 5 5
42 10 10
45 6 6

8 8
37 . 9 10 10

9 9 10
28 9 9 10 5

9 8 8
58 9 58 10 10
35 47 58 8 5

5 5
47 58 8 8

37 9 10 10
28 45 58 10 9

Exhibit BKS-2

8 7 9
9 9 1 1 5 5

10 9
10 9 1 1 3 5
10 10 1 1 1 1
10 10
10 10

3 1
5 5 1 1 1 3
8 9 5 7 9

10 8
5 5
9 9 8

10 10 3 3 10
1 8 10

10 8
10 10
10 5
10 10 6 6 6 6
10 7 1 1 1 1
10 8

8 9 1 1 1 1
10 8
5 3

10 8
-7 6
8 8

10 10 1 1 1 1
9 9
7 4 5 5 5 5

10 10
10 10 1 1 1 8

9 5 1 1 1 6
5 5
8 7

10 10 10
10 9 1 1 1 1

• • » # «



28 9
9

28 45
28

2
9
2

35 45
34 47
28 9

9

45

25 45
37 47
28 9
28 45
37 45
37

45
37 45
28
28
25 47

9
37 47

45
35 9
58 47
37 47

9
25 47
25 45

9

8 9 10
1 10 10
8 10 10
4 4 5

10 10 10
9 9 10
8 8 10

10 10 10
8 8 10

10 10 10
5 5 5
8 8 8
5 5 3
8 5 8
8 6 7
3 3 -7

10 10 10
10 10 10
10 10 10

8 7 7
9 9 9
8 6 *7
8 8 5
5 5 7
5 5 ■7
5 3 1

10 8 10
9 9 9
8 1 3
7 7 10

10 10 10
10 10 10

8 8 10
10 10 10

9 9 9
10 10 10
10 10 10

58

58

58
58

9
9

499

58
2

58

44
58
58
58

58
9

58
58
58

58

9

Exhibit BKS-2

8
5
8
2

10
10
8

10
8

10
2
5
3
7
7
3 

10
9
8 
7 
9
7
8 
5
5
4
6 
9
5 
7

10
10

9
10

9
10
10

1 8

1 8
5 7 8

1 1
7 10
8

8
9
1 5
5 5
1 2

10

1 1
10

1 1
5 5

1 1

10
8
5 5

5
7
5

10
7
8

1 1

1 1
5 5

1 2

5 5

115 5
1111



9 9 7 5 5

28 9 5 5 10

37 9 8 5 8

28 9 9 10 1 10

28 47 58 8 9 10

25 45 8 8 8

47 6 5 10

37 9 58 8 8 8

37 9 58 8 8 10

37 47 58 8 10 10

37 45 8 8 8

28 58 10 10 10

41 43 10 10 10
9 9 10
7 8 10

37 9 37 7 8 7

28 9 8 8 8

28 2 10 10 10
7 5 10

37 45 58 7 7 8

28 45 10 9 10

25 9 10 10 10

25 58 58 6 6 6

37 58 8 8 9

37 2 10 10 10
6 6 1

9 2 1 1

28 47 58 8 8 8

42 10 10 10

32 9 9 8 8 3

28 9 10 10 10

37 45 58 8 8 8

45 10 10 10

45 10 10 10

2 6 6 8
58 5 3 5

37 45 58 8 10 10

• •

Exhibit BKS-2

4 
6 
6

10
8
8
3
8
8
7
8 

10 
10
8
3 
7 
7
7
5
8 

10 
10

6
7 

10
5 
2

10
8
6 

10
6
7 

10
8
4 
8

1
5

10
5
5

3
6
4
5 
5

10

9
6
1

9
1
1
6
5
1

1

2
8
8

7

1 1 1
6 7 8

9
5 10

3 5 6
7 8
4 5 5
8

8
1 1 1

1 1 1
1 1 1
6 6 6
5 6 7
1 1 1

2 2 3

5 7 7



37
28
58
28
28

37

30

37
37
28

37

499
37
37
28
28
34
28
25
28
37
37
37
28

37
58
37

58 9 10
10 10

58 9 9
10 10

8 8
58 8 8
58 8 5

9 6 5
10 8
10 10

58 8 8
10 10

43 9 9
58 7 5

7 7
58 8 7

10 10
3 3

43 9 9
10 10

58 10 10
58 3 2
58 8 8

8 8
58 9 9
58 8 9

10 5
58 8 7

2 8 9
8 8
8 8

58 2 1
10 3

1 1
58 7 8
58 9 9

6 5

• •

47

45
45
9

9
9

47
9

45
9

42
42

45
45

9
58
45
47

9
45

47
9
2

47
9

45
9

47
45
58
42

•

Exhibit BKS-2

10 8
10 10
9 9 9

10 10
8 5 5 8
8 7 3 . 3 3 3
8 8 1 1 1 1

10 8 5 8
8 8 1 1 1 1

10 7
10 8 2 3 5 5
10 10
8 8
3 5 1

10 7 3 3 3 3
8 6 1 1 1

10 10
3 3 1 1 1 1

10 7
10 9 5 7 8
10 8 1 1 1 5

5 1 10
8 8 10

10 7 2 3 3 3
9 9 3 3 3 3

10 7 1 1 1 1
10 8 5

5 7 2 2 5 6
9 8 1 1 1 1
8 6 2 2 2 2

10 10 1 1 2 4
2 1 10

10 10
1 5
8 7 5 5 8

10 9 1 1 1 1
7 5 8

• • • • •



25
9 58 8 -7 5

58 10 10 10
45 58 10 10 8

9 8 8 6
9 10 10 10

45 10 9 10
28 42 5 6 8
58 9 9 1 7
28 45 58 9 9 9
28 42 9 8 9

9 9 9 10
37 9 9 8 6 8
25 45 58 8 8 10

9 8 7 7
37 47 58 8 8 9
37 45 58 10 10 10

4 1 1
28 10 10 10
25 58 8 7 10

44 7 7 7
35 9 6 5 3

58 58 9 8 8
37 47 37 5 5 5

9 9 10 10
37 47 9 6 6 6
28 58 9 9 10
35 58 7 5 6
35 5 2 5
35 9 9 8 8 9
28 9 58 8 8 8
30 47 58 8 9 9
28 45 58 9 10 10
37 45 58 5 -7 -7
28 45 58 8 8 8
25 42 42 8 8 8

45 9 10 10
5 6 -7

Exhibit BKS-2

■7
10
10
5

10
10
9
5 
9 
7

10
6
7
8 
7

10
5

-7
10

7
4
8 
1

10
7
9
7
5 
9 
9
8 
9 

-7
7
8 
9 
7

1 1

5
1
7
3

2
4

1
1

1
1

10

8

8
4
5 
5 
1 
4 
9 
2

10
1
9



32 9 8
37 47 10 10
37 47 58 6 5
28 45 58 9 9
35 47 58 8 8
28 43 1 1
25 58 58 5 5

9 58 9 9
32 43 4 2
35 47 44 9 10

28 45 58 9 10
37 47 58 9 9
28 9 9 8 8
37 45 8 7
41 45 10 10
37 9 58 8 8
37 45 58 8 5

2 8 10
499 499 8 8

37 9 9 10 10
45 58 8 9

28 58 58 8 6
28 45 58 6 6
37 45 58 10 10
37 42 42 8 8
28 9 8 5
28 5 5
35 47 10 10

. 37 5 5
28 9 58 8 9

28 45 58 9 10

28 47 43 10 10
41 58 58 10 10

37 9 10 10

37 47 58 7 8

499 10 10
47 58 3 1

Exhibit BKS-2

5 2 10
10 10 1 1 7 10
4 5 10
8 8 5 5 7 8
8 9 1 1 1 1
1 1 1 1 1 1
6 5 9

10 10
5 3 10
9 8 5 6 7 8

10 8 1 1 1 1
9 8 7 7 9
8 6 2 2 3 4
7 7 6 9

10 10 1 1 5 5
8 7 7
1 5 1 8

10 5
7 8 1 7 7

10 -7 1 1 1 1
10 10
6 5 1 5 5 5
5 6 8

10 10 10
5 5 5 10

10 8 8
5 5 6 9

10 10 1 5 5 10
10 7 3 10
10 10 1 1 3 5
9 9 5

10 6 1 1 1 1
10 10 5 5 7 10
10 10 1 1 1 1
10 7 1 1 1 1
10 10 5 5 5 10
10 3

• • • • •



28 47 8 5 8
37 45 10 10 10

45 58 5 5 7
25 45 58 8 8 10

499 10 -7 10
37 9 10 10 10
37 47 58 8 8 8

45 6 6 8
58 10 10 10

35 45 58 9 9 9
28 45 58 7 -7 10
28 45 58 8 10 10
37 45 5 5 7

37 9 5 5 5
37 47 58 10 10 -7

1 1 5
58 2 10 10 10

9 9 9
37 44 44 9 7 10
28 58 58 5 1 3

2 10 10 10
58 58 3 3 3

25 5 5 5
45 8 8 7

37 47 58 9 9 10
499 47 58 8 8 9

35 9 9 9 9 9
37 9 10 10 10

9 10 10 10
37 47 58 9 8 8

9 10 10 10
5 3 4

28 9 10 7
499 7 8 9

30 58 9 9 -7
35 45 58 10 10 10

9 6 8 10

• • • • •

Exhibit BKS-2

-7
8
4
9 

-7 
8 
8
7 

10
8 
8 
8
5
7 

-7
5 

10
6 

10
3

10
1
3
8 
8
7
8

10 
10
7 

10
6
8
7 
6
8 
6

15 5 5
7 7 7 9

2 4 7

8
5 10

1
8
1
5

10
7

1

1 3

5 8

1 1

10
7 9

4

1

5 6

5 5 5 5
1111 
5 
8

5 6 6 6 1

1
2
1
5



9 58 8 10 10
2 9 9 5

25 45 58 9 9 9
9 9 8 8 8

28 45 58 8 8 10
29 9 10 10 5

10 10 10
28 45 58 10 10 10

9 7 7 7
37 47 58 9 10 10
35 10 9 9
37 47 58 7 7 5

47 10 6 6
37 9 58 9 9 10
28 45 58 8 9 9

8 10 10
37 58 58 8 8 9

9 10 10 10
37 9 8 -7 8
44 42 43 7 3 10

45 58 10 10 10
47 58 10 9 10

28 45 6 6 6
34 9 58 8 7 10
37 58 58 8 7 5

44 8 7 9
35 9 8 8 8
37 7 5 1

58 58 8 8 10
37 9 5 5 5
34 45 9 5 1 5
28 10 8 10
28 45 58 10 10 10
37 9 9 9 5 5

9 -7 6 6
58 58 10 10 10
58 58 8 6 8

• • •

Exhibit BKS-2

10
8
9
8
5
6 
9

10
8
7 
9
5 
3
8 
8

10
7
8 
8 
9

10
9
6 
7 
5 
9

10
5
7
5
7 

-7
8
5
6 

10
8

6
10

4
10

10

10
10

5
2
8

4 5

6 6

1 1

5 5
8

1 1
8

5 5

8
1 1

3 3
1 1

6



37 45 58 1 1
37 42 58 10 10

47 5 5
45 10 10

28 47 10 10
37 58 10 10
41 9 9 5 5

10 8
2 8 8

58 58 10 10
28 9 58 5 1

9 10 10
37 45 58 9 10

9 10 10
35 8 8
37 45 9 10
28 8 8
28 45 58 10 10
28 9 58 8 8
37 9 10 10
34 58 58 10 10

9 8 8
45 7 7

8 8
58 8 8

34 9 8 8
9 10 10

34 9 58 10 7
45 8 8

9 9 9
37 47 58 6 6
37 42 10 10

499 2 2 8 8
37 45 8 8
35 9 58 10 10

5 3
28 47 58 9 10

Exhibit BKS-2

-7 4 7
10 10 1 1 1 1

5 6
10 9
10 10 1 1 1 1
10 10 1 1 1 1

5 5 4 4 5 5
10 6
10 9
10 10

5 1 1 1 1 1
10 10
10 8 1 1 1
10 10
8 8 1 1 1 1

10 10 1 1 1 1
8 9 1 3 5 7

10 10 5 8
7 5 6 7 8

10 10 10
10 10 1 1 5

9 8
7 7
7 5
9 7
8 8 9

10 10
5 8 5 7 10
9 8

10 5
5 5 2 4 5 7

10 10 1 5 10
10 -7 5 5

8 8 9
10 10 1 3 3 3
2 5

10 6 2 2 2 5

• • « • •



28 47 43 4 8
37 45 58 10 10

58 58 8 8
9 6 5
9 43 7 7
9 10 8

45 8 8
37 47 58 6 7

9 58 8 8
9 10 10

499 45 9 10
58 58 58 8 8
37 45 1 1
37 45 58 8 8

9 58 8 8
37 9 9 7
41 45 10 10
37 45 58 10 10
37 10 10

499 47 499 10 10
37 44 43 8 9
37 499 8 8
37 2 58 8 8
28 47 58 5 5
28 9 58 10 10

58 7 9
5 5

32 9 58 8 10
37 58 9 9
28 58 58 8 9

-7 8
30 45 7 5

42 10 10
9 6 -7
9 10 10

25 45 58 8 8
499 47 58 10 10

Exhibit BKS-2

2 5 10
10 10 1

9 9
9 7
7 7

10 10
10 8
8 8 7

10 8
10 10
10 10 1

6 6 9
1 2 5
5 9 2

10 5
8 5 7

10 10 1
10 6 5
10 8 8
10 5 1
10 8 10
8 8 8

10 8 1
3 3 6

10 10 1
8 8
5 3

10 8 1
10 10 2
10 8 6
10 8

5 5 10
10 10
8 6

10 10
10 7 6
10 10 2

1 7 7

9

5 10

9
1 1 1
6 7 7

1 3 6

1 1 1
7 8
1 2 2

1 1 1
2 2 2
8

2 3



499
37

499
499

37
28
37
28
37

37
25
37
25
37

25

28
28

37
37
32

37
28
37
37

58

45
44

499
47

9
45
45
44
47

47
44 
47 
47
45 

9

35

45
45
45

45

47
9
9

9
45

42

43
58

58
58

9
58

44
58

43

58

58
58

2
58
58
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Variable Information

Variable Position Label
Measurement

Level
Column
Width

Alignment
Print

Format
Write

Format

respid l Respondent id Scale 11 Right FI 1 FI 1

revenue 2 Revenue Scale 11 Right FI 1 FI I

exchange 3 Exchange Nominal 5 Left AID A10

city 4 City Nominal 16 Left A20 A20

state 5 State Nominal 9 Left A2 A2

zip 6 Zip Code Scale 11 Right F5 F5

inter 7 Inter Nominal 11 Right F15 F15

intra 8 Intra Nominal 11 Right F15 F15

qsl 9 QS1. Gender Nominal 11 Right F3 F3

qs2 10

QS2. What role do you play when it comes to 
choosing telecommunications services and 
providers for your household such as 
telephone and Internet service? Would you say 
you: ?

Nominal 11 Right F3 F3

qs3_l 11

QS3_1. Have you or has anyone in your 
immediate family ever worked for any of the 
following: A company in the 
Telecommunications, Internet or Cable or 
Satellite Television Industry?

Nominal 11 Right F3 F3

qs3_2 12
QS3_2. Have you or has anyone in your 
immediate family ever worked for any of the 
following: An Advertising Agency?

Nominal 11 Right F3 F3

qs3_3 13

QS3JL Have you or has anyone in your 
immediate family ever worked for any of the 
following: A Market Research or Marketing 
Consulting Firm?

Nominal 11 Right F3 F3

qs4_l 14

QS4_I. Which of the following services does 
your household currently subscribe to that are 
NOT paid for by an employer?: Local 
telephone service using a traditional in-home 
landline

Nominal 11 Right F3 F3

qs4_2 15

QS4_2. Which of the following services does 
your household currently subscribe to that are 
NOT paid for by an employer? : Long distance 
telephone service using a traditional in-home 
landline

Nominal 11 Right F3 F3

qs4_3 16

QS4_3. Which of the following services does 
your household currently subscribe to that are 
NOT paid for by an employer?: A wireless or 
mobile telephone service

Nominal 11 Right F3 F3

qs4_4 17

QS4_4. Which of the following services does 
your household currently subscribe to that are 
NOT paid for by an employer?: An online 
service or Internet access service

Nominal 11 Right F3 F3

qs4_5 18

QS4_5. Which of the following services does 
your household currently subscribe to that are 
NOT paid for by an employer?: Cable 
television service

Nominal 11 Right F3 F3

QS4_6. Which of the following services does
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qs4_6 19
your household currently subscribe to that are 
NOT paid for by an employer? : Satellite 
television service

Nominal 11 Right F3 F3

qs4a 20
QS4A. Is your Internet connection HIGH
SPEED. or not?

Nominal 11 Right F3 F3

qs5 21
QS5. What company provides your LOCAL 
HOME telephone service?

Nominal 11 Right F3 F3

qi 22
QI. And what company provides your 
PRIMARY WIRELESS OR CELLULAR 
TELEPHONE SERVICE?

Nominal 22 Right F3 F3

q2 23
Q2. And what company provides your CABLE 
OR SATELLITE TELEVISION SERVICE?

Nominal 22 Right F3 F3

q3 24
Q3. And what company provides your HIGH
SPEED INTERNET SERVICE?

Nominal 22 Right F3 F3

q4 25
Q4. What is your overall level of 
SATISFACTION with products and service 
from (EMBARQ/CENTURYLINK)?

Nominal 11 Right F3 F3

q5 26

Q5. If the situation arose, how likely would 
you be to RECOMMEND 
(EMBARQ/CENTURYLINK) SERVICE to a 
friend or business colleague?

Nominal 11 Right F3 F3

q6 27

Q6. If you had a choice, over the next 6 
months, how likely would you be to 
CONTINUE with 
(EMBARQ/CENTURYLINK)?

Nominal 11 Right F3 F3

q? 28

Q7. Using a scale from 1 to 10, where a 10 
means a VERY GOOD VALUE FOR THE 
MONEY and a 1 means a VERY POOR 
VALUE, how would you rate 
(EMBARQ/CENTURYLINK) in terms of its 
value for the money?

Nominal 11 Right F3 F3

q8a_l 29

Q8A_1. If your TELEPHONE SERVICE were 
to INCREASE by $2, how likely would you be 
to CANCEL your home telephone service and 
USE your WIRELESS OR MOBILE 
TELEPHONE SERVICE for ALL your
LOCAL CALLING NEEDS?

Nominal 11 Right F3 F3

q8a_2 30

Q8A_2. If your TELEPHONE SERVICE were 
to INCREASE by $3, how likely would you be 
to CANCEL your home telephone service and 
USE your WIRELESS OR MOBILE 
TELEPHONE SERVICE for ALL your
LOCAL CALLING NEEDS?

Nominal 11 Right F3 F3

q8a_3 31

Q8A_3. If your TELEPHONE SERVICE were 
to INCREASE by $4, how likely would you be 
to CANCEL your home telephone service and 
USE your WIRELESS OR MOBILE 
TELEPHONE SERVICE for ALL your
LOCAL CALLING NEEDS?

Nominal It Right F3 F3

q8a_4 32

Q8A_4. If your TELEPHONE SERVICE were 
to INCREASE by $5, how likely would you be 
to CANCEL your home telephone service and 
USE your WIRELESS OR MOBILE 
TELEPHONE SERVICE for ALL your
LOCAL CALLING NEEDS?

Nominal 11 Right F3 F3
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q8b_l 33

Q8B 1. And if your TELEPHONE SERVICE 
were to INCREASE by $2 per MONTH, how 
likely would you be to SWITCH to another 
provider for your HOME TELEPHONE 
SERVICE?

Nominal 11 Right F3 F3

q8b_2 34

Q8B_2. And if your TELEPHONE SERVICE 
were to INCREASE by $3 per MONTH, how 
likely would you be to SWITCH to another 
provider for your HOME TELEPHONE 
SERVICE?

Nominal 11 Right F3 F3

q8b_3 35

Q8B 3. And if your TELEPHONE SERVICE 
were to INCREASE by $4 per MONTH, how 
likely would you be to SWITCH to another 
provider for your HOME TELEPHONE 
SERVICE?

Nominal 11 Right F3 F3

q8b_4 36

Q8B_4. And if your TELEPHONE SERVICE 
were to INCREASE by $5 per MONTH, how 
likely would you be to SWITCH to another 
provider for your HOME TELEPHONE 
SERVICE?

Nominal 11 Right F3 F3

qcl 37 QCL What is your current marital status? Nominal 22 Right F3 F3

qc2 38
QC2. How many children 17 years of age or 
younger currently live in your household?

Nominal 22 Right F3 F3

qc3 39
QC3.1 am going to read you a list of age 
groups. Please stop me when I reach the age 
group that you personally fit into.

Nominal 22 Right F3 F3

qc4 40
QC4. Are you of Hispanic or Latino descent or 
origin?

Nominal 22 Right F3 F3

qcS.la 41 QC5. How do you describe yourself? Nominal 22 Right F3 F3

qcS.2a 42 QC5. How do you describe yourself? Nominal 21 Right F3 F3

qc6 43
QC6. What is your household's total annual 
income from all sources before taxes?

Nominal 22 Right F3 F3

Variables in the working file

Variable Values

Value Label

qsl
1 MALE HEAD OF HOUSEHOLD

2 FEMALE HEAD OF HOUSEHOLD

1 Make the decision yourself

qs2 2 Share the decision with another member of your household

3 Are not involved in the decision

-7 Don't know

qs3_l 1 YES

2 NO

-7 Don't know

qs3_2 I YES

2 NO

-7 Don’t know

file://C:\Documents and Settings\jrh9646\Local SettingsYTemporary Internet Files\OLKA\... 1/20/2010



<!—Text used as the document title (displayed in the title bar).—>

Exhibit BKS-3

Page 4 of 10

qs3_3
I YES

2 NO

qs4_l
1 YES

2 NO

qs4_2
1 YES

2 NO

qs4_3
1 YES

2 NO

qs4_4
1 YES

2 NO

qs4_5
1 YES

2 NO

qs4_6
1 YES

2 NO

q$4a
1 YES, HIGH-SPEED

2 NO

-7 Don't know

qs5
1 EMBARQ

2 CENTURYLINK

3 OTHER

1 ALLO

2 ARMSTRONG CABLE

3 BRIGHTHOUSE

4 BRISTOL VIRGINIA UTILITIES

5 BUCKEYE CABLE

6 SUDDENLINK (FORMERLY CEBRIDGE)

7 CHARTER

8 CITY OF LEBANON

9 COMCAST

10 COMMUNICOM

11 COX

12 DOYLESTOWN TELEPHONE

13 FIDELITY

14 GURENSEY CABLE TV SYSTEM

15 HANCOCK

16 HARGRAY

17 INSIGHT

18 MASSILLON CABLE

19 MEDIACOM

20 NEX-TECH

21 NORTHLAND CABLE TV
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22 PATRIOT MEDIA

23 SBC TELECOM

24 SKT

25 SPRINT

26 TIME-WARNER CABLE

27 ALLTEL

28 AT&T

29 CELLULAR ONE

30 CINGULAR

31 MCI/MCI WORLDCOM

32 NEXTEL

33 SPRINT PCS

34 T-MOBILE

35 TRACFONE

36 US CELLULAR

37 VERIZON

38 VIRGIN MOBILE

39 VOICESTREAM

40 MISC. TELEPHONE COMPANIES

41 MISC. WIRELESS / CELLULAR COMPANIES

42 MISC. CABLE / SATELLITE COMPANIES

43 MISC. INTERNET RESPONSES

44 OTHER RESPONSES

45 DISH

46 ADELPHIA CABLE

47 DIRECTV

48 AOL

49 EMBARQ

55 BRISTOL TENNESSEE ESSENTIAL SERVICES

56 PEOPLEPC

57 CENTURYTEL

58 CENTURYLINK

59 US CABLE CORPORATION

60 BRESNAN COMMUNICATIONS

61 RITTER COMMUNICATIONS

62 WEST ALABAMA TV CABLE

63 WHITE COUNTY CABLE

64 ALLEGIANCE COMMUNICATIONS

65 CABLE AMERICA

66 NEWWAVE COMMUNICATIONS

67 ST. JOSEPH CABLEVISION
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68 SJOBERG

499 DONT KNOW

1 ALLO

2 ARMSTRONG CABLE

3 BRIGHTHOUSE

4 BRISTOL VIRGINIA UTILITIES

5 BUCKEYE CABLE

6 SUDDENLINK (FORMERLY CEBRIDGE)

7 CHARTER

8 CITY OF LEBANON

9 COMCAST

10 COMMUNICOM

11 COX

12 DOYLESTOWN TELEPHONE

13 FIDELITY

14 GURENSEY CABLE TV SYSTEM

IS HANCOCK

16 HARGRAY

17 INSIGHT

18 MASSILLON CABLE

19 MEDIACOM

20 NEX-TECH

21 NORTHLAND CABLE TV

22 PATRIOT MEDIA

23 SBC TELECOM

24 SKT

25 SPRINT

26 TIME-WARNER CABLE

27 ALLTEL

28 AT&T

29 CELLULAR ONE

30 CINGULAR

31 MCI/MCI WORLDCOM

32 NEXTEL

33 SPRihrr pcs

34 T-MOBILE

35 TRACFONE

36 US CELLULAR

37 VERIZON

38 VIRGIN MOBILE

39 VOICESTREAM

file://C:\Documents and Settings\jrh9646\Local SettingsVTemporary Internet Files\OLKA\... 1/20/2010



<!—Text used as the document title (displayed in the title bar).—> Page 7 of 10

Exhibit BKS-3

40 MISC. TELEPHONE COMPANIES

41 MISC. WIRELESS / CELLULAR COMPANIES

42 MISC. CABLE / SATELLITE COMPANIES

43 MISC. INTERNET RESPONSES

44 OTHER RESPONSES

45 DISH

46 ADELPHIA CABLE

47 DIRECTV

48 AOL

49 EMBARQ

55 BRISTOL TENNESSEE ESSENTIAL SERVICES

56 PEOPLEPC

57 CENTURYTEL

58 CENTURYLINK

59 US CABLE CORPORATION

60 BRESNAN COMMUNICATIONS

61 RITTER COMMUNICATIONS

62 WEST ALABAMA TV CABLE

63 WHITE COUNTY CABLE

64 ALLEGIANCE COMMUNICATIONS

65 CABLE AMERICA

66 NEWWAVE COMMUNICATIONS

67 ST. JOSEPH CABLEVISION

68 SJOBERG

499 DON'T KNOW

1 ALLO

2 ARMSTRONG CABLE

3 BRIGHTHOUSE

4 BRISTOL VIRGINIA UTILITIES

5 BUCKEYE CABLE

6 SUDDENLINK (FORMERLY CEBRIDGE)

7 CHARTER

8 CITY OF LEBANON

9 COMCAST

10 COMMUNICOM

11 COX

12 DOYLESTOWN TELEPHONE

13 FIDELITY

14 GURENSEY CABLE TV SYSTEM

15 HANCOCK

16 HARGRAY
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17 INSIGHT

18 MASSILLON CABLE

19 MEDIACOM

20 NEX-TECH

21 NORTHLAND CABLE TV

22 PATRIOT MEDIA

23 SBC TELECOM

24 SKT

25 SPRINT

26 TIME-WARNER CABLE

27 ALLTEL

28 AT&T

29 CELLULAR ONE

30 CINGULAR

31 MCI/MCI WORLDCOM

32 NEXTEL

33 SPRINT PCS

34 T-MOBILE

35 TRACFONE

36 US CELLULAR

37 VERIZON

38 VIRGIN MOBILE

39 VOICESTREAM

40 MISC. TELEPHONE COMPANIES

41 MISC. WIRELESS / CELLULAR COMPANIES

42 MISC. CABLE / SATELLITE COMPANIES

43 MISC. INTERNET RESPONSES

44 OTHER RESPONSES

45 DISH

46 ADELPHIA CABLE

47 DIRECTV

48 AOL

49 EMBARQ

55 BRISTOL TENNESSEE ESSENTIAL SERVICES

56 PEOPLEPC

57 CENTURYTEL

58 CENTURYLINK

59 US CABLE CORPORATION

60 BRESNAN COMMUNICATIONS

61 RITTER COMMUNICATIONS

62 WEST ALABAMA TV CABLE
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63 WHITE COUNTY CABLE

64 ALLEGIANCE COMMUNICATIONS

65 CABLE AMERICA

66 NEWWAVE COMMUNICATIONS

67 ST. JOSEPH CABLEVISION

68 SJOBERG

499 DONT KNOW

q4 -7 Don’t know

q5 -7 Don’t know

q6 -7 Don’t know

q? -7 Don't know

-6 Refused

1 Single, meaning never married

qcl
2 Married

3 Living with someone

4 Separated or divorced

5 Widowed

qc2 -6 Refused

-6 Refused

1 Under 21

2 21 to 34

qc3 3 35 to 44

4 45 to 54

5 55 to 64

6 65 or over

-6 Refused

qc4 1 YES

2 NO

-6 Refused

1 American Indian or Alaskan Native

2 Asian

qcS.la 3 Black or African American

4 Native Hawaiian or other Pacific Islander

5 White

6 Other

-6 Refused

1 American Indian or Alaskan Native

qcS^a
2 Asian

3 Black or African American

4 Native Hawaiian or other Pacific Islander

5 White
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6 Other

-6 Refused

1 Less than $20,000

2 From $20,000 to just under $30,000

qc6
3 From 30 to just under $50,000

4 From 50 to just under $75,000

5 From 75 to just under $100,000

6 From 100 to just under $150,000

7 $150,000 or more
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INTRODUCTION

PLEASE STATE YOUR NAME AND YOUR BUSINESS ADDRESS.

My name is David F. Bonsick. My office is located at 240 N. Third Street, 

Suite 201, Harrisburg, Pennsylvania, 17101.

BY WHOM ARE YOU EMPLOYED AND WHAT IS YOUR POSITION?

I am employed by Embarq Management Company d/b/a CenturyLink as the State 

Executive for Pennsylvania and New Jersey.

ON WHOSE BEHALF ARE YOU TESTIFYING IN THIS PROCEEDING?

I am testifying on behalf of The United Telephone Company of Pennsylvania 

LLC d/b/a CenturyLink (f/d/b/a Embarq Pennsylvania), hereinafter referred to as 

CenturyLink.

PLEASE DESCRIBE YOUR EDUCATIONAL BACKGROUND, WORK 

EXPERIENCE AND PRESENT RESPONSIBILITIES.

I have been employed with CenturyLink and its predecessor companies, Embarq 

and Sprint, since April 2002 when I became the company's Director of 

Government and Public Affairs for Pennsylvania and New Jersey. In 2008,1 was 

named State Executive for Pennsylvania and New Jersey. I am now responsible 

for managing CenturyLink’s legislative, regulatory and public affairs activities in 

the two states. I previously served as a staff assistant to U.S. Senator Arlen 

Specter from 1989 until 1991. In 1991, I joined the Pennsylvania Rural Electric
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1 Association where I held a variety of government and regulatory affairs positions

2 over a nearly 10-year period. From 2001 until April 2002,1 served as Director of

3 Technology Investment with the Pennsylvania Department of Community and

4 Economic Development. I earned a bachelor's degree in political science from

5 Lycoming College in 1989.

6

7 Q. HAVE YOU PREVIOUSLY SUBMITTED TESTIMONY?

8 A. Yes. I most recently submitted testimony and testified on behalf of the United

9 Telephone Company of New Jersey, Inc. at Docket No. TX08090830 concerning

10 United New Jersey’s intrastate switched access rates. In 2009, I submitted

11 testimony and testified on behalf of The United Telephone Company of

12 Pennsylvania, Inc. d/b/a Embarq and Embarq Communications Inc. seeking all

13 approvals required under Chapter 11 of the Pennsylvania Public Utility Code

14 relative to the parent-level merger regarding CenturyTel Inc. and Embarq

15 Corporation.

16

17 Q. WAS YOUR TESTIMONY PREPARED BY YOU OR PREPARED UNDER

18 YOUR DIRECT SUPERVISION AND CONTROL?

19 A. Yes.

20

21 Q. WHAT IS THE PURPOSE OF YOUR DIRECT TESTIMONY?

22 A. I address the access reform and local rate rebalancing measures undertaken by the

23 Commission to date, highlighting the extent to which CenturyLink and, to the

»
PUBLIC VERSION



1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

extent available, the other rural local exchange carriers (“RLECs”) have already 

implemented access rate reform in Pennsylvania. CenturyLink remains an 

important instrument to the implementation of this Commission’s public policies 

in high-cost rural Pennsylvania.

My Direct Testimony also addresses relevant Pennsylvania statutes - namely, 

Sections 3017(a) and 1309 of the Pennsylvania Public Utility Code - and how 

these statutory provisions impact the issues and the determinations in this 

proceeding. As to Section 3017, I will address why this statutory provision 

prohibits the Commission from reducing the access rates of companies like 

CenturyLink without providing a viable means of revenue-neutral recovery. As to 

Section 1309 and the retroactive implementation of access reductions, I will 

demonstrate that statute’s thresholds of have not been satisfied. Moreover, I 

address the reasons why applying Section 1309 to this proceeding is ill-advised.

PENNSYLVANIA ACCESS REFORM - A MEASURED, PRO- 

CONSUMER APPROACH

CAN YOU PLEASE PROVIDE A HISTORY OF ACCESS CHARGE 

REFORM IN PENNSYLVANIA?

Yes. Essentially, two phases of access reform have been undertaken in 

Pennsylvania for the RLECs (including CenturyLink). The Commission has also 

undertaken access reform for the Verizon ILEC companies (Verizon PA and 

Verizon North). First, the Global Order issued by the Commission in 1999
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addressed access reductions for both the Verizon companies and for the RLECs 

(including CenturyLink). At that time, CenturyLink’s intrastate switched access 

rate was reduced to $0.12 per minute from $0.15 per minute (for a two-ended call 

in CenturyLink’s territory). The Global Order set residential rate caps at $16.00, 

among other matters.

Furthermore, the Commission in Global Order indicated that it would undertake 

further access reform, within an established a time frame, thus setting the stage 

for a second intrastate switched access rate investigation. Specifically, on 

October 24, 2001, the Commission issued a Secretarial Letter directing the 

RLECs to submit a proposal for further access reform. As a result of this 

directive, Pennsylvania’s RLECs, including CenturyLink (then known as 

Sprint/United), and other parties including AT&T, MCI and the public 

advocates/statutory parties, submitted to the Commission a Joint Access 

Settlement Proposal in December 2002. By Order entered July 15, 2003, the 

Commission approved the settlement. Thus, in 2003, the Commission further 

reduced CenturyLink’s intrastate access rate to the current level of $0.10 per 

minute (for a two-ended call in CenturyLink’s territory). Also, as a result of this 

2003 settlement, the cap on basic residential local rates was increased to its 

current level of $18.00. However, this second phase of access reform only 

impacted the RLECs, not Verizon (the ILEC).

In the Global Order, the Commission also established the Pennsylvania Universal 

Service Fund (“PaUSF” or “PA USF”) as a means to reduce access and toll rates
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Q.

A.

for the ultimate benefit of end-users and to preserve the affordability of local 

service rates. Pennsylvania’s USF is actually a pass-through mechanism between 

telephone companies to equalize the revenue deficits occasioned by mandated 

decreases in RLECs’ toll and access charges. As the Commission in the Global 

Order stated:

The USF is a means to reduce access and toll rates for the ultimate benefit of 

the end-user and to encourage greater toll competition, while enabling 

carriers to continue to preserve the affordability of local service rates. 

Although it is referred to as a fund, it is actually a passthrough mechanism 

to facilitate the transition from a monopoly environment to a competitive 

environment — an exchange of revenue between telephone companies which 

attempts to equalize the revenue deficits occasioned by mandated decreases 

in their toll and access charges. For purposes of this Order, the word “fund” 

actually refers specifically to the amount of money that equals the net 

revenue deficit resulting from revenue neutral rate structure and rebalancing 

changes of the companies.1
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WHAT HAS BEEN THE ACCESS REFORM UNDERTAKEN BY THE 

VERIZON COMPANIES IN PENNSYLVANIA?

The Verizon companies have undertaken limited access reductions. There have 

been some significant differences between Verizon and the RLECs that are worth 

mentioning due to Verizon’s position in this proceeding that the intrastate 

switched access rates of CenturyLink and the other RLECs should mirror 

Verizon’s intrastate switched access rates. First, as previously mentioned, the

1 Global O/'rfer at page 135.
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access rates for both the RLECs and Verizon were reduced as a result of the 

Global Order. However, whereas in December 2002, the RLECs put forth their 

Joint Access Proposal to further reduce intrastate switched access rates as 

envisioned the Commission’s Global Order {i.e., the second phase of access 

reform for the RLECs), Verizon’s “second” round of intrastate access rate 

reductions merely resulted from the 1999 Commission Order approving the Bell 

Atlantic/GTE merger. Specifically, in its 1999 merger approval Order the 

Commission required that the intrastate switched access rates of GTE (Verizon 

North) be reduced to parity with the intrastate switched access rate of Bell’s ILEC 

affiliated, Verizon PA. This reduction was not implemented by Verizon until 

February 2005, a full six years after it was ordered by the Commission. In my 

view, therefore, the Commission has already implemented greater access reform 

for the RLECs than for Verizon. Verizon’s second round of access reductions 

was simply the result of the Commission’s preexisting merger approval Order. 

Furthermore, it must be noted that while the stay in this generic investigation was 

ultimately lifted resulting in this current consolidated generic/complaint 

proceeding impacting the RLECs. Verizon’s request for a further stay regarding 

its intrastate switched access rates still remains pending before the Commission.

PUBLIC VERSION



HAS THE COMMISSION SUCCEEDED IN ACHIEVING A BALANCED 

APPROACH TO ACCESS REFORM RELATIVE TO THE RLECS?

Yes, the Commission has successfully and deliberately achieved a proper balance 

between policies designed to foster competition and the basic public policy tenets 

of reliable, affordable, universally-available local telephone service. The 

Commission has significantly reduced RLEC intrastate access rates while 

ensuring that the necessary revenues would be available - through the creation of 

the PaUSF and measured increases to the retail rates consumers pay for basic 

local telephone service. Indeed, competition - particularly in rural town centers 

like Gettysburg Hanover, Fayettevilleb and Bedford - has developed and shows 

no sign of decreasing notwithstanding existing intrastate switched access rate 

levels.

CAN YOU GENERALLY COMPARE THE COMMISSION’S HISTORIC 

APPROACH TO ACCESS REFORM TO WHAT IS BEING REQUESTED 

BY AT&T, SPRINT, VERIZON AND COMCAST IN THIS 

PROCEEDING?

Yes, I can. The Commission has taken a measured, pro-consumer approach to 

access reform that has struck a proper balance between the marketplace and 

Pennsylvania’s consumers, especially those living in rural, high-cost areas of the 

Commonwealth. In stark contrast, the proposals put forth in this proceeding by 

AT&T, Sprint, Verizon and Comcast seek to decimate the Commission’s existing 

policies by drastically reducing the support necessary for CenturyLink and

Direct Testimony of David F. Bonsick
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Pennsylvania’s other RLECs that bring affordable and reliable 

telecommunications services to all Pennsylvania consumers. The current 

switched access rates charged by CenturyLink to carriers help provide much- 

needed stability in the retail rates charged to consumers for the provisioning of 

local telephone service, while the “reforms” being advocated by AT&T, Sprint 

and others seek to strip away these important consumer benefits in exchange for 

what will amount to nothing more than a corporate benefit for these very large, 

national companies. The approach being taken by these parties can only be 

described as reckless - harming the Commonwealth’s most vulnerable rural 

consumers, as addressed in CenturyLink’s Panel Direct Testimony. Their 

proposals are inconsistent with the deliberate and measured reform undertaken by 

the Commission to date.

DO THESE CARRIERS IN THEIR CLAIMS OR IN THE RESULTS 

THEY SEEK RECOGNIZE THE ROLE OF THE PA USE?

No, not at all.

WHAT ROLE HAS THE PA USF PLAYED RELATIVE TO ACCESS 

REFORM?

The PaUSF has played a critical role the Commission’s development of public 

policy in rural Pennsylvania - areas which are increasingly subject to competitive 

pressure due in many areas. The Commission is commended for both what it has 

done and for how it fashioned policy and balanced the interests of carriers and

Direct Testimony of David F. Bonsick
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consumers in rural high-cost Pennsylvania. The USF has allowed the 

Commission to reduce access rates charged by CenturyLink and other RLECs, 

while protecting Pennsylvania’s consumers from the otherwise significant rate 

increases that would have been necessary to cover the cost of such access rate 

reductions. The Commission’s history of access reform in Pennsylvania and its 

fashioning of the public policies to date have been effective because they have 

required competitive carriers to share the funding burden through the PA USF to 

ensure that all Pennsylvanians in rural and high-cost areas have access to high- 

quality telecommunications services. This same balanced approach needs to be 

taken in this proceeding.

HAS THE ROLE OF THE PA USF RELATIVE TO ACCESS REFORM 

INCREASED OR DECREASED SINCE THE GLOBAL ORDER?

The importance of the PaUSF has increased. The PaUSF is absolutely critical - 

as it has been in the past - to any additional access reform that may be 

implemented by the Commission. The competitive market is intense in the more 

dense areas, namely within small town centers, in CenturyLink’s Pennsylvania 

service territories. This is evidenced by the fact that from 2005 to June of 2009 

CenturyLink lost over BEGIN CTL CONFIDENTIAL

END CONFIDENTIAL 

Due to the policies of universal service and as a result of Carrier of Last Resort 

(“COLR") obligations - regulatory mandates that neither AT&T, Sprint, Verizon 

(non-ILEC affiliates) or Comcast have in Pennsylvania - CenturyLink is at a

Direct Testimony of David F. Bonsick
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7 Q.

8

• 9

10 A.

11 

12

13

14

15

16 

17

competitive disadvantage relative to other carriers and entities in CenturyLink’s 

service territories, as Messrs. Lindsey and Harper further address. CenturyLink 

must continue to invest in its local network to be able to provide service to all 

consumers throughout our entire service territory, while today our competitors 

pick and choose the most profitable areas and customers in which to offer service.

Direct Testimony of David F. Bonsick
Statement 3.0
Page 10 of 23

WHAT DO YOU MEAN BY AN INTENSE COMPETITIVE MARKET IN 

THE MORE POPULATED RURAL TOWN CENTERS IN 

CENTURYLINK’S SERVICE TERRITORY?

CenturyLink serves all or part of 25 counties in Pennsylvania, with 22 of those 

counties designated as rural according to the United States Census Bureau. 

Within CenturyLink’s rural and high-cost territory, there are more populated town 

centers which have become prime targets for competitive entrants. For example, 

in the exchanges of Gettysburg, Hanover, Fayettville and Bedford alone, 

CenturyLink lost a total of BEGIN CTL CONFIDENTIAL 

END CTL CONFIDENTIAL over the three month period from July 2009 

through September 2009.2

»

2 As of September 30, 2009, CenturyLink’s total residential and business line count were 281,377.
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SHOULD THE PA USF PLAY A ROLE IN ANY FUTURE ACCESS 

REFORM?

Yes. If the Commission decides to further reduce RLEC intrastate switched 

access rates (a result which CenturyLink submits is not necessary or advisable), 

then the PA USF must continue to play a critical role in access reform, if any, to 

be undertaken by the Commission. Continuation and expansion in terms of 

receipts from the PA USF is necessary to any continued access reform.

IS CONTINUATION AND EXPANSION OF THE PA USF RELATIVE TO 

ADDITIONAL ACCESS REDUCTIONS A VIABLE OPTION FOR THE 

COMMISSION?

It is the only viable option given Section 3017(a) of the Pennsylvania Public 

Utility Code, as addressed below. However, from a procedural standpoint, the 

Commission’s December 10, 2009 Order limited the scope of this proceeding. If 

the Commission determines it is just and reasonable to undertake additional 

access reductions as a result of this proceeding, then before it implements any 

such reductions it should allow for development of an evidentiary record to 

determine how best to continue and expand the PA USF consistent with prior 

Commission access reform and consonant with universal service and COLR 

policies for high-cost rural areas in Pennsylvania. In addition, such an evidentiary 

opportunity to investigate these issues as they relate to any additional intrastate 

switched access reductions could be appropriately timed to capture outcomes 

from recent activity in the federal arena (as addressed by Messrs. Lindsey and

Direct Testimony of David F. Bonsick
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Harper). In this manner, consumers and Pennsylvania do not lose out relative to 

the interplay between the recent federal activity and the Commission’s continued 

implementation of holistic regulatory policies.

THE COMMISSION IN ITS DECEMBER 10, 2009 ORDER INDICATED 

THAT A RULEMAKING MAY BE IMPLMENTED RELATIVE TO THE 

PA USE. HAVE YOU READ THE COMMISSION’S DECEMBER 10, 2009 

ORDER?

Yes, I have.

DO YOU HAVE ANY CONCERNS WITH THIS APPROACH GIVEN THE 

REQUEST FOR ACCESS REDUCTIONS SOUGHT IN THIS CASE?

Yes, I have some concerns. Based upon my experience, a rulemaking certainly is 

an option, but only an option if the Commission first determines the policies it 

intends to foster going forward. If access reductions are further contemplated by 

the Commission in this record, then it is CenturyLink’s position that a rulemaking 

proceeding without first undertaking - in an evidentiary context - the interplay 

between an expanded PA USF, as addressed above, and intrastate switched access 

rates of CenturyLink and the other RLECs would be akin to putting the cart 

before the horse. The process also would depart from the Commission’s prior 

actions concerning measured and pro-consumer access reform in high-cost rural 

areas of Pennsylvania. Moreover, a rulemaking essentially trifurcates the process 

and, if additional RLEC-based access reductions are deemed proper, limits the

Direct Testimony of David F. Bonsick
Statement 3.0
Page 12 of 23

PUBLIC VERSION



Commission’s options in light of Section 3017(a), Act 52 of 2008 (regarding 

VoIP), and the recent developments at the federal level.

HAVE YOU REVIEWED THE TESTIMONIES AND PROPOSALS OF 

PARTIES SEEKING ACCESS REDUCTIONS IN THIS PROCEEDING?

Yes.

ARE THESE PROPOSALS CONSISTENT WITH THE MEASURED 

ACCESS REFORM UNDERTAKEN TO DATE FOR THE RLECS?

No, not at all. First, the mirroring and benchmarking proposals respectively put 

forth by AT&T, Sprint, Verizon and Comcast would result in significant access 

revenue reductions to CenturyLink (see Direct Panel Testimony of CenturyLink 

witnesses Lindsey and Harper) and would significantly impact my company’s 

ability to continue to meet its regulatory obligations in Pennsylvania. 

Furthermore, these parties suggest that such access revenue reductions can be 

balanced on the backs of CenturyLink’s consumers. They virtually ignore the PA 

USF. What is being proposed by these parties in no way recognizes that the 

competitive playing field is already significantly skewed against CenturyLink and 

the other RLECs given that RLECs have COLR obligations and are the 

instruments of this Commission’s universal service policy providing reliable local 

exchange service in high cost areas of Pennsylvania.

Direct Testimony of David F. Bonsick
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HAS THE COMMISSION REQUIRED THAT CARRIERS RECEIVING 

ACCESS REDUCTIONS FLOW THROUGH THOSE REDUCTIONS ON A 

DOLLAR-FOR-DOLLAR BASIS?

Yes. Based upon my review of the Commission’s 2003 Order approving the

second phase of access reductions for RLECs in Pennsylvania, the Commission at

ordering paragraph 8, provided as follows:

That all IXCs shall file annually, by March 31 of each year a report 

showing how the additional reductions in access charges will reduce the 

IXCs’ average revenue per minute proportionately on a dollar for dollar 

basis to residential and business customers in Pennsylvania. Failure on 

the part of IXCs operating in Pennsylvania to file annual reports will result 

in enforcement action by the Commission.

HAVE PARTIES SEEKING ACCESS REDUCTIONS IN THIS CASE 

DEMONSTRATED DIRECT CONSUMER BENEFITS RESULTING 

FROM THE RELIEF THEY ARE REQUESTING?

The simple answer to this question is, no. The parties in this proceeding have not 

demonstrated consumer benefits. Indeed, they have not even proven a correlation 

between the rate reductions they have obtained and the reductions they seek. Let 

me examine these points further. First, some of the parties - mainly AT&T and 

Sprint - point to the fact that competition in the toll market will increase to the 

benefit of consumers if RLEC access rates are reduced to interstate levels. While 

appearing positive in theory, the reality is that neither company has pointed to any 

facts to support how substantial Pennsylvania-specific benefits will be derived 

from additional access reductions. As Messrs. Lindsey and Harper explain, to 

determine if intrastate switched access rates should be further reduced in
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Pennsylvania, a net analysis should be employed and the harms associated with 

changing the Commission’s policies must be weighed against the claimed benefits 

arising from access reductions as alleged by parties seeking reductions. AT&T 

points to its “commitment” to reduce its intrastate connection fee should the 

Commission grant the relief sought by AT&T. Again, while seemingly a benefit 

in theory, the reality is that the Pennsylvania customer base to which any alleged 

rate reduction could apply has eroded significantly due to competition and the 

migration of stand-alone toll service to bundled packages. In fact, the stand-alone 

toll market had eroded so significantly that in 2005 AT&T effectively abandoned 

the local and long distance mass market.3 This seeming rate benefit claimed by 

AT&T is not a benefit - certainly not on net when viewed against the harms to 

consumers associated with increased local rates, upward pressure on rates, and 

other adverse ramifications to rural Pennsylvania, as addressed by Messrs. 

Lindsey and Harper.

As for Sprint, they make no specific commitments regarding flow-through to 

consumers, but instead vaguely claim the “competitive market” will somehow 

ensure flow through of consumer benefits of the access reductions it seeks. What 

market and where? What consumers given that Sprint is predominantly a wireless 

provider having shed its ILEC operations. (The CenturyLink Panel Direct 

testimony also addresses Sprint’s SEC filings.) Indeed, out of the approximately

3 In the Matter of SBC Communications Inc., and AT&T Corporation Application for Approval of Transfer 

of Control, FCC WC Docket No. 05-65 (Application filed February 21, 2005), Declaration of John 
Polumbo. President and CEO, AT&T Consumers Services.
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ft 1 6.9 million telephone consumers in Pennsylvania, Sprint only serves 64,091

2 customer in the Commonwealth. Thus, Sprint’s alleged consumer benefits will be

3

ft
4

reaching less than 1% of all telephone customers in Pennsylvania. Sprint is silent

about specifics. The alleged benefits of access reductions laimed by Sprint cannot

5 support a Commission finding that any additional access rate reductions will

a 6 provide direct, tangible, and durable net benefits in Pennsylvania.

7

8 Q. YOU MENTIONED A FIRST POINT. IS THERE A SECOND POINT?

• 9 A. Yes, there is. These parties have not even demonstrated that the RLEC access

10 reductions already implemented in Pennsylvania have been flowed-through to

11

ft

12

consumers. The Commission and the public cannot have any confidence that the

access reductions these parties seek will provide consumer benefits Pennsylvania.

13

» 14 Specifically, in discovery, Sprint was asked to provide any filings made by Sprint

15 to the Commission demonstrating that Sprint flowed through access reductions

16 previously ordered by the Commission.4 Similarly, to date, AT&T has not been

* 17
able to identify any specific reductions that flowed-through to Pennsylvania

18 consumers as a result of the access reductions ordered by the Commission in 1999

19
i

and 2003.5 These parties have failed to produce any documents - not in

ft

4 CTL-Sprint 2-18 is subject to a motion to compel filed by CenturyLink. CenturyLink reserves the right to 

update this testimony based upon the ruling on the motion to compel.
5 Responses to CTL-ATT 2-31 and 2-30 are attached at Exhibit DFB-1. CenturyLink filed a motion to 

compel against AT&T, but did not include CTL-ATT 2-31 as AT&T had represented it would provide a 
response. At the time of filing of my direct testimony, counsel for AT&T indicated that it would formally 
supplement its discovery. CenturyLink reserves the right to update this portion of its testimony and to seek 
any other relief.
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compliance with Ordering Paragraph 8 of the Commission’s 2003 Order and not 

in their direct testimonies where they now seek additional reductions in RLEC 

access rates. Their theories and unsupported claims of an alleged correlation 

between reductions in intrastate switched access rates and alleged rate and non

rate benefits should be dismissed.

WHAT ABOUT VERIZON (FORMER MCI) CONCERNING DOLLAR- 

FOR-DOLLAR FLOW OF REDUCTIONS PREVIOUSLY 

IMPLEMENTED BY THE COMMISSION?

In discovery, Verizon provided a letter dated April 12, 2004 sent by MCI to 

Secretary McNulty, attached hereto at Exhibit DFB-2. In the letter, MCI (now 

Verizon) erroneously claims why it cannot comply with the Commission’s order. 

Yet, it was MCI that received the access savings and MCI - both then and now - 

that asserts the reductions somehow caused benefits to inure to consumers.

ASIDE FROM CENTURYLINK’S RETAIL CUSTOMERS, ARE THERE 

OTHER BENEFICIARIES TO ROBUST LOCAL SWITCHED 

TELEPHONE NETWORK?

Virtually all consumers benefit from access to a robust telecommunications 

network. Regardless of whether users stay connected through landlines, cell 

phones or calls completed over the Internet, virtually all calls travel through the 

traditional network at some point. Building and maintaining the local network,

Direct Testimony of David F. Bonsick
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18 Q.

19

20 A.

21

22

especially in rural, high-cost areas, is capital intensive. The IXCs don’t do it; 

local providers, like CenturyLink, do.

DO THE PARTIES TO THIS PROCEEDING SEEKING ACCESS 

REDUCTIONS BENEFIT FROM CENTURYLINK’S LOCAL 

NETWORK?

Absolutely, both the IXC and wireless arms of AT&T, Sprint and Verizon benefit 

from a reliable local telephone network. The toll services offered by the IXCs, for 

the most part, ride over the local networks of companies like Centurylink. And, 

wireless communications depend on the wireline network. As well, Comcast 

benefits from the local switched network when its customers originate or 

terminate calls from a traditional landline telephone service. Although 

telecommunications providers would often prefer to avoid paying other carriers 

for network access - as demonstrated by the parties to this case - such payments 

are vital for maintaining the underlying switched telephone network.

Direct Testimony of David F. Bonsick
Statement 3.0
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STATUTORY FRAMEWORK

ARE YOU FAMILIAR WITH PA 66 C.S.A. SECTION 3017?

Yes. Section 3017(a) of Act 183 of 2004 states: “The Commission may not 

require a local exchange telecommunications company to reduce access rates 

except on a revenue neutral basis.”
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WHAT IS YOUR INTERPRETATION OF THE REVENUE NEUTRALITY 

PROVISION IN SECTION 3017(a) OF ACT 183 OF 2004?

Section 3017 (a) of Act 183 of 2004 states that the Commission may not require 

reductions in intrastate access charges except on a revenue neutral basis. To me, 

this means that the Commission cannot reduce the intrastate access rate for 

CenturyLink and the other RLECs without ensuring availability of other revenue 

sources to offset the resultant revenue reductions. Historically, such revenue 

reductions were offset by increases to local rates and by funds from the PA USF. 

However, as the testimony of the other CenturyLink witnesses demonstrate, 

CenturyLink’s local rates can no longer absorb even a small portion of such 

revenue reductions. The only viable revenue source available to ensure revenue 

neutrality for CenturyLink as required by Section 3017(a) is the PA USF.

ARE THE RECOVERY SCHEMES SET FORTH IN THE TESTIMONIES 

OF AT&T, SPRINT, COMCAST AND VERIZON VIABLE AND PROPER 

OPTIONS GIVEN YOUR READING OF SECTION 3017(a)?

No. Quite simply, the positions taken in this case by AT&T, Sprint, Comcast and 

Verizon place the Commission in an untenable position. These parties are asking 

the Commission to reduce RLEC intrastate access rates to their interstate rates or 

to adopt Verizon’s intrastate access rates as a “benchmark” with little or no 

acknowledgement of the significant difficulty the Commission will have in 

finding revenue streams to ensure compliance with the revenue neutrality 

provision in Section 3017 of the Pennsylvania Public Utility Code.

Direct Testimony of David F. Bonsick
Statement 3.0
Page 19 of 23

PUBLIC VERSION



Direct Testimony of David F. Bonsick
Statement 3.0
Page 20 of 23

1 AT&T, Sprint, Comcast and Verizon point to the services provided by the RLECs

2 (including bundled services) as an option for recovery of lost revenues due to

3 access reductions. Of course, the position they take is convenient. But, the

4 position also supports their business interests as their proposals foist rate

5 increases on bundles that the affiliates - often the unregulated affiliates - of these

6 parties are also offering. Moreover, the proposal does not take into account the

7 significant amount of competition that exists in CenturyLink’s service territory,

8 nor does it take into account that CenturyLink’s current $18.00 per month local

9 residential rate in Pennsylvania is already above the national average. And, while

10 AT&T points to an access rebalance rate of $5.35 as being “affordable”, our

11 customers have very clearly told us that even nominal increases in their monthly

12 bills (not just local rates) will force them to choose another carrier, as addressed

13 in the Direct Testimony of Dr. Brian Staihr.

14

15 Q. IF REVENUE NEUTRALITY CANNOT BE ACHIEVED THROUGH

16 INCREASING LOCAL RATES, THEN WHAT OPTIONS ARE LEFT FOR

17 THE COMMISSION TO MEET THE STATUTORY REQUIREMENT?

18 A. Should the Commission ultimately decide that reductions to intrastate switched

19 access rates are just and reasonable, then the Commission also needs to ensure

20 that the PaUSF continues as a viable mechanism to offset any such reductions.

21 Moreover, as addressed above, the Commission’s December 10, 2009 Order

22 limited the scope of this proceeding. If the Commission determines it is just and

23 reasonable to undertake additional access reductions as a result of this proceeding,
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then before it implements any such reductions it should investigate and allow for 

development of an evidentiary record to determine how best to continue and 

expand the PA USF, as addressed above. In doing so, the Commission is best 

positioned to comply with its statutory obligations and to ensure that consumers 

continue to derive the benefits of a fair and equitable regulatory framework.

ARE YOU FAMILIAR WITH SECTION 1309(b) OF THE 

PENNSYLVANIA PUBLIC UTILITY CODE?

Yes, generally from a lay person’s perspective.

DOES CENTURYLINK MEET THE STATUTORY THRESHOLDS FOR 

RETROACTIVE RATE RELIEF CONTAINED IN SECTION 1309(b)?

No, CenturyLink does not meet the thresholds necessary to trigger the provisions 

of Section 1309(b).6 CenturyLink has a total of 292,914 customers who pay 

access charges in Pennsylvania (local voice customers and IXCs) and only 47 

IXCs and other access users would benefit from any reductions sought in this 

proceeding. This results in a percentage of .016 customers who will benefit from

6 Section 1309(b) provides a pertinent part as follows:

This subsection shall apply only when the requested reduction in rates affects 
more than 5% of the customers and amounts to in excess of 3% of the total 
gross annual intrastate operating revenues of the public utility, provided that, 
if the public utility furnishes two or more type of service, the foregoing 

percentages shall be determined only on the basis of customers receiving, and 
the revenues derived from, the type of service to which the requested 

reduction pertains.

PUBLIC VERSION



3

4 Q.

5

6 A.

7

8 

9

10

11

12

13 Q.

14

15 A.

16

17

18

19 IV.

20 Q.

21

22 A.

23

1

2

intrastate access reductions, which is significantly less than the 3% threshold 

identified in the statute.

CAN YOU EXPLAIN WHY THE 3 PERCENT TOTAL OPERATING 

REVENUE REDUCTION DOESN’T APPLY TO THIS PROCEEDING? 

Yes. The “3% total operating revenue reduction” threshold contained in Section 

1309(b) realistically can never be met relative to access charge reductions. This is 

due to the revenue neutrality requirement contained in Section 1307(a) of the 

Pennsylvania Public Utility Code, as addressed above. In effect, this makes the 

3% threshold irrelevant because the revenue neutrality requirement will always 

result in an operating reduction of $0.

Direct Testimony of David F. Bonsick
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SHOULD THE COMMISSION BE ADDRESSING RETROACTIVITY IN 

THIS PROCEEDING AS IT RELATES TO CENTURYLINK?

No. The Commission should outright reject the attempts by any party to claim 

that retroactive rate relief is appropriate or required. It is not. Furthermore, doing 

so is fraught with administrative and policy questions.

CONCLUSION

WHAT ARE YOU ASKING THE COMMISSION TO DO IN THIS 

PROCEEDING?

CenturyLink is requesting that the Commission reject the claims of AT&T, 

Sprint, Verizon and Comcast that our current intrastate switched access rates are

PUBLIC VERSION



'unjust and unreasonable. The Commission should reject the specific relief 

requested by the parties seeking access reductions i.e., mirroring and 

benchmarking. If the Commission determines to further reduce intrastate 

switched access rates of CenturyLink, then it should do so consistent with 

CenturyLink’s recommendations.

DOES THIS CONCLUDE YOUR DIRECT TESTIMONY?

Yes.

Direct Testimony of David F. Bonsick
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Exhibit DFB-2

MCI

Mldie&e Painter, Senior Attorney 
Law and Publlo PoVcy 
11331081 Street r-(W 
IMisnngton, DC 20036 
Tefpphono 202 736 62C^

April 12,2004

Via Overnight Delivery

James J. McNulty, Secretary 
Pennsylvania Public Utili ty Commission 
Commonwealth Keystone Building 
400 North Street 
Harrisburg, PA 17120

Re: Access Charge Investigation Per Global Order of September 30,
1999. Pocket Nos. P-00991648. P-00991649 and M-00021596

Dear Mr. McNulty:

I am writing on behalf of MCI WorldCom Network Services, Inc. ("MCI") with respect 
to tile Commission's July 15, 2003 Order in the above-referenced case. As part of that Order, the 
Commission directed IXCs to submit a report "showing how the additional reductions in access 
charges will reduce the IXCs* average revenue per minute proportionately on a dollar for dollar 
basis to residential and business customers in Pennsylvania."

MCI agrees with AT&T's letter of April 7,2004 regarding this Commission directive. 
First, because of the fact that most of the rural ILECs bill MCI via paper bills, it would be 
extremely difficult to historically detennine when rate changes may have occurred and die 
amount of those changes. Therefore, it is critical that the Commission grant AT&T’s 
recommendation to direct the incumbent LECs who are parties to the Joint Proposal to submit a 
report detailing the status of their compliance with the terms of the Joint Proposal that was 
approved by tliis Commission, thereby delineating the exact amount of the access charge 
reductions that were implemented on an aggregate and company-wide basis.

Second, MCI agrees with AT&T’s statements regarding the questionable legal basis for 
the Commission’s directive towards IXCs to demonstrate such flow through.

Regardless, at this time, MCI is unable to accurately provide information related to the 
Joint Proposal reductions unless and until the ILECs provide some type of report regarding the 
amount of reductions that have been implemented.



Exhibit DFB-2

Please contact me if you have any questions or concerns with this matter.

Very truly yours.

Michelle Painter

Elizabeth Barnes, PA PUC 
Janet Tuzinski, PA PUC 
Service Ust.
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PLEASE STATE YOUR NAME AND BUSINESS ADDRESS.

My name is David F. Bonsick and my business address is 240 N. Third Street, 

Suite 201, Harrisburg, PA 17101.

ARE YOU THE DAVID F. BONSICK THAT SUBMITTED DIRECT 

TESTIMONY IN THIS PROCEEDING DATED JANUARY 20, 2010?

Yes.

WHAT IS THE PURPOSE OF YOUR SURREBUTTAL TESTIMONY?

The purpose of my Surrebuttal Testimony is to address statements made by 

witnesses for other parties in their Rebuttal Testimony in this proceeding. I 

specifically will address statements made in the March 10, 2010 Rebuttal 

Testimonies of Mr. James A. Appleby on behalf of Sprint, Dr. Michael Pelcovits 

on behalf of Comcast, Mr. E. Christopher Nurse and Dr. Ola A. Oyefusi on behalf 

of AT&T and Mr. Don Price on behalf of Verizon.

PLEASE SUMMARIZE YOUR SURREBUTTAL TESTIMONY.

Several parties - AT&T, Sprint, Comcast, Qwest and Verizon - go to great 

lengths in their Rebuttal Testimonies trying to demonstrate the consumer benefits 

that will be derived from the access reductions they seek. They use terms like 

“balanced competitive market,” “level playing field” and “allowing competition 

to work” to describe their unsupported views that lower intrastate access rates will 

have a greater net benefit to consumers than the current intrastate access structure.
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These claims are not only erroneous and over-hyped, but their views are 

recklessly myopic as they fail to recognize that the current levels of intrastate 

switched access rates charged by CenturyLink continue to serve the vital social 

and important regulatory purpose (along with state USF support) to ensure the 

continued availability of reliable and affordable basic local telephone service to 

all consumers in Pennsylvania regardless of where they may live. Based upon my 

review of the testimonies, these parties simply seek intrastate switched access 

reductions rather than viable, consumer-focused access reform. Their reductions 

have nothing to do with enhancing competition in rural Pennsylvania or reducing 

consumers’ rates. Actually, their “reform” proposals would dramatically increase 

local exchange rates for rural Pennsylvanians. These carriers are not committed to 

rural Pennsylvania and their proposals are far from “reform.”

Under the guise of continued access reform, these carriers merely make bald 

assertions that benefits will inure to consumers, but the reality is that they have 

not shown how prior reductions have benefitted rural Pennsylvania. The benefits 

they tout are theories from a bygone era. Their chosen litigation strategy relies 

upon outdated and flawed assumptions that are no longer applicable to today’s 

telecommunications market. Fortunately, as my Direct Testimony addressed, this 

Commission has historically fashioned holistic telecommunications policy to 

ensure a benefit for rural consumers and that intrastate switched access rate 

reductions are not done simply for the sake of providing AT&T and others with 

cost reductions to benefit their bottom lines. These parties absolutely fail to
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recognize that the very entities they claim have a competitive advantage vis-a-vis 

current intrastate access rates - CenturyLink and the other RLECs - are the 

entities that are still very much regulated by the Pennsylvania Public Utility 

Commission in terms of quality of service, reporting requirements and rates for 

protected services. It is very ironic that these carriers, whom are mostly void of 

any state regulatory obligations, are the entities clamoring for a “level” playing 

field and regulatory parity. RLECs continue to shoulder the lions share of 

regulatory burdens in the Pennsylvania telecommunications market and the 

proposals advanced by AT&T, Sprint, Comcast and others only make these 

regulatory burdens more difficult to sustain going forward. Even if one assumes 

there are some limited benefits that may flow to Pennsylvania consumers from 

such access reductions, the reality is that, on net, consumers in Pennsylvania - 

especially rural Pennsylvania - will be harmed by the such reductions.

These parties take a much distorted and erred view of today’s telecommunications 

marketplace by asserting that CenturyLink is able to simply raise its local rates or 

increase the prices for our bundled services to recover lost revenues that would 

result from the access reductions they support. The simple fact is these very same 

companies are directly competing against CenturyLink for not only the 

provisioning of voice service, but high-speed Internet and entertainment services 

as well. Thus, they have a biased, vested interest in CenturyLink and the other 

Pennsylvania RLECs raising local rates for services (even competitive services or 

unregulated services) as it would simply better their competitive position and
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1

2

make them an even more robust alternative for many CenturyLink customers. 

Additionally, the Commission needs to understand that CLECs compete for total 

customer revenue, including revenue derived from access charges, thereby 

making their proposals a “win-win” for them alone.

I. ACCESS REFORM IN PENNSYLVANIA

Q. DO YOU AGREE WITH SPRINT WITNESS APPLEBY THAT IT IS 

NECESSARY FOR THE PENNSYLVANIA PUBLIC UTILITY 

COMMISSION TO UNDERTAKE ADDITIONAL ACCESS REDUCTIONS 

AS SPRINT AS ADVOCATED IN THIS PROCEEDING?

A. No, I do not agree with Mr. Appleby. As I stated in my Direct Testimony, this

Commission has undertaken considerable reform and implemented sizeable /4**&s** 

relative to the RLECs, including CenturyLink. Moreover, the Commission’s

rational, measured approach to RLEC access reform over the past decade

balanced the interests of IXCs, CLECs and the RLECs, including CenturyLink. 

However, the greatest beneficiary of the Commission’s deliberate approach to 

access reform has been Pennsylvania’s consumers, especially those in high-cost.

rural areas of the Commonwealth that continue to have available to them 

affordable and reliable local telephone service. The access structure at both the 

federal level and the state level has been cobbled together over time to serve the 

purpose of ensuring basic local telephone service at reasonable prices for all 

consumers, regardless of where they live. If the basic public policy tenets of 

universal service/COLR are going to be preserved, then this Commission must
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continue to take a deliberate approach to access reform that places rural 

Pennsylvanians at the forefront of any regulatory action.
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DOES CENTURYLINK SUPPORT REFORM OF THE CURRENT 

ACCESS STRUCTURE?

CenturyLink has publicly stated previously that we could support a balanced, 

well-transitioned approach to access reform that includes changes to the entire 

construct of intercarrier compensation at both the federal and state levels. Such 

reform would have to recognize the tremendous growth of intermodal competition 

in the telecommunications industry and that the historic remedy of simply 

increasing rates for rural Pennsylvanians (i.e., the “end users” under the theory of 

“cost causation”) is no longer a viable or feasible. This type of outmoded 

response is no longer sustainable as it directly and adversely harms rural 

Pennsylvanians without any net benefits demonstrated by the proponents of 

access reductions. The result is less ability to invest in infrastructure, increased 

local rates, and less incentive to invest in new and innovative products and 

services. And, it must be pointed out, that the costs for RLECs do not magically 

“go away” when CenturyLink loses a customer to competition. A Thus, the 

regulatory burden and its associated costs continue despite access line losses. 

Without the continuance of a robust and viable state USF, rate increases to fund 

the magnitude of access reductions sought by the parties runs contrary to Act 183 

revenue-neutral requirement and are ill-advised given that CenturyLink has fewer 

and fewer customers over which to spread costs. None of the proposals simply to

ft
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slash access rates with rhetoric of “opportunities” to recover the ramifications of 

their proposals accomplishes comprehensive and rational reform in this manner. 

And, as addressed by Messrs. Harper and Lindsey, measured reform in 

Pennsylvania must take into account recent activity by the FCC relative to the 

National Broadband Plan and Federal Universal Service Fund reform.

In addition to rational access reform as proposed by CenturyLink, CenturyLink 

would support regulatory changes that truly ensure that the “level” playing field 

results in parity for RLECs operating in Pennsylvania. However, making the 

playing field level are aspects of holistic reform but are beyond the scope of this 

proceeding. Before the Commission reduce access rates to “level” the playing 

field as alleged by AT&T, Sprint and the others, the Commission should ensure 

that RLECs are truly at parity with these and other players in the market. The 

interests of Pennsylvania’s consumers, especially rural consumers, and the 

continuance of robust infrastructure investment in rural Pennsylvania is what is at 

stake in this proceeding.
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CENTURYLINK’S RESPONSE TO AT&T’S REVISED POSITION IN 

REBUTTAL TESTIMONY

DOES AT&T IN ITS REBUTTAL TESTIMONY OFFER A SO-CALLED 

DIFFERENT “SOLUTION” FOR INTERCARRIER COMPENSATION 

THAN THAT OF ITS ORIGINAL TESTIMONY?

Yes it does. AT&T’s Rebuttal Testimony (pgs 3-5) states that the proposal by the 

OCA - with certain modifications - will resolve the issues in this case.

IS AT&T’S MODIFIED PROPOSAL REASONABLE?

No. CenturyLink very much agrees with the position of the OCA that a 

reasonable benchmark rate must be established if this Commission is going to 

mirror intrastate and interstate switched access rates. However, AT&T’s position 

puts forth a benchmark rate that is not only untenable given the increasingly 

competitive telecommunications marketplace, but also very self-serving in that it 

will benefit them as a competitor to CenturyLink and other RLECs in 

Pennsylvania.

CAN YOU PLEASE EXPLAIN?

A. Yes. CenturyLink agrees with OCA’s position relative to both its reasonable 

benchmark rate (of $ 17.09/per month for residential service) and the fact that 

revenue recovery for reduced intrastate access rates must come mostly from an 

expanded state USF. AT&T, however, hijacks the OCA’s position and then 

advocates for an ultimate benchmark rate ($25) that is well-above reasonability
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for CenturyLink in today’s hyper-competitive telecommunications marketplace. 

CenturyLink suggests that OCA’s proposed benchmark rate of $ 17.09/month 

(residential) is more reasonable than AT&T’s modified rebuttal. Indeed, OCA’s 

$17.09/month rate is more in line with the record as adduced in this proceeding, 

especially the consumer survey addressed in CenturyLink’s Direct Testimony. 

Actually, AT&T’s initial proposed benchmark rate of $21.97 as set forth in 

AT&T’s Direct Testimony (p.59. line 1), demonstrates the unreasonableness of 

AT&T’s $25.00 benchmark. Furthermore, CenturyLink believes that all revenue 

recovery for rates set above any new benchmark rate must come from an 

expanded Pennsylvania USF. In order for any reasonable resolution to this case 

to occur, the Commission or the parties to a settlement must recombine the 

concepts of intrastate access and the PA USF, as the two are inextricably linked. 

Finally, as part of any reform of access rates, CenturyLink would support 

regulatory changes that truly ensure that the “level” playing field results in parity 

for RLECs operating in Pennsylvania. Contrary to the claims of AT&T, Sprint, 

Comcast and others, the regulatory playing field in the telecommunications 

industry in Pennsylvania is not level for the RLECs. As part of the outcome of 

this proceeding, additional steps to achieve real regulatory parity between 

incumbent carriers and their intermodal competitors should be taken.
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DOES CENTURYLINK SUPPORT A PARTICULAR BENCHMARK 

ABOVE CENTURYLINK’S CURRENT $18 LOCAL R1 RATE? 

CenturyLink’s customer survey demonstrates the risk associated with increasing 

the current residential local benchmark rate of $18.00. Any increase to the 

current rate must be reasonable and well-measured. What is known is that neither 

AT&T’s $22.00 benchmark rate nor its $25.00 benchmark rate is reasonable or 

viable. It is easy for AT&T to throw such numbers in the air when it bears no risk 

for that benchmark being incorrect. The Commission, at a minimum, should look 

to an assumption of risks analysis when setting benchmarks. CenturyLink 

believes that such an analysis would demonstrate that, even at AT&T’s initial 

proposed benchmark rate of $22.00, the risk is directly borne by CenturyLink and 

its mostly rural customer base. It is critical therefore that any Commission 

decision in this proceeding or in any settlement effort arising from this proceeding 

other matter must be especially vigilant of any increases beyond the current 

$18.00/month residential benchmark (and the associated business benchmark 

rate). Benchmarks must be reasonable and undertaken as part of this 

Commission’s continued holistic reform policy and thereby must recognize the 

necessity of a viable, expanded state USF for the purposes of revenue recovery 

and in compliance with 66 PA.C.S. §3017(a).
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OVER WHAT TIMEFRAME SHOULD INTRASTATE ACCESS 

REFORM OCCUR?

A "transition” period over which any continued access reform should be 

implemented in Pennsylvania. CenturyLink supports a gradual phase-in of access 

reform over reasonable transition period so as to protect ratepayers in the most 

rural portions of our service territory and shield all consumers from burdensome 

rate increases in these very difficult economic times. We explicitly disagree with 

the four-year phase-in proposed by AT&T; as such a short transition period will 

not mollify the impacts on Pennsylvania’s rural consumers associated with such 

access reductions. In addition, given the activity at the FCC, access reductions - 

particularly when competition is thriving and the necessity for reductions has not 

been proven - can be timed to coordinate with federal efforts to ensure that rural 

Pennsylvanians are not left behind.

Surrebuttal Testimony of David F. Bonsick
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COMPETITION IN CENTURYLINK’S PENNSYLVANIA SERVICE 

TERRITORY * I

DO YOU AGREE WITH THE WITNESSES/PARTIES SEEKING ACCESS 

REDUCTIONS THAT CENTURYLINK IS SIMPLY TRYING TO GAIN A 

COMPETITIVE ADVANTAGE BY MAINTAINING INTRASTATE 

SWITCHED ACCESS RATES AT CURRENT LEVELS?

I certainly do not agree with these views. The fact of the matter is that since

2005, CenturyLink has lost [BEGIN CTL CONFIDENTIAL)

[END CTL CONFIDENTIAL] of its access lines in Pennsylvania to

competitors like Sprint, Comcast and others. And, even today, CenturyLink’s
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access line erosion continues at a significant pace (approximately 7%-8% per 

year). It is obviously absurd and self-serving for CenturyLink’s competitors, 

including Sprint, to claim they are disadvantaged in the marketplace when they 

clearly are making successful gains in market share. I fail to see what competitive 

disadvantage exists for these carriers or how the current access structure has 

inhibited their ability to compete for CenturyLink's customers. RLECs' intrastate 

switched access rates have not been and will not be in the future a detriment to 

competition and there really is no longer any nexus between reducing intrastate 

switched access rates and competition.

WHAT TYPE OF COMPETITION IS CENTURYLINK EXPERIENCING 

IN ITS LOCAL MARKET?

CenturyLink continues to see robust inter-modal competition for residential 

consumers, including wireless voice and data services, cable voice and data 

services, and VoIP services (e.g. Vonage, Magic Jack). And, on the business 

customer side, IP and data service providers are targeting all classes of business 

customers.

HOW DOES CENTURYLINK KNOW WHAT CARRIERS ARE 

COMPETING FOR CUSTOMERS IN ITS SERVICE TERRITORY?

First, we generally know what competition exists because our customers tell us. 

They tell us when they call to cancel their services with us and when they call to 

have their number ported to another carrier. Second, competitors continue to
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aggressively advertise service availability in CenturyLink’s local service territory. 

And, finally, we can track to what carrier a CenturyLink number is being ported. 

In this manner we can identify that between October 1, 2009 and February 28, 

2010 [BEGIN CTL CONFIDENTIAL]

[END CTL CONFIDENTIAL] had 

ported their CenturyLink telephone number over to Comcast. Obviously, if over a 

5 month period Comcast was able to lure away nearly [BEGIN CTL 

CONFIDENTIAL] [END CTL CONFIDENTIAL] of CenturyLink’s

customer base, the current access charge rates are not inhibiting factor in their 

ability to compete.

ACCORDING TO COMCAST’S RESPONSES TO CENTURYLINK 

DISCOVERY QUESTIONS, COMCAST CLAIMS IT DOES NOT 

COMPETE AGAINST CENTURYLINK FOR VOICE SERVICE IN 

PENNSYLVANIA. CAN YOU PLEASE EXPLAIN?

Yes. Throughout this case, Comcast has played a corporate shell game, hiding 

behind the fact that the entity or entities that provide voice and data services in 

CenturyLink’s service territory are not the entities participating in this case. 

Through the discovery process, CenturyLink (and the Office of Consumer 

Advocate) attempted to identify not only the number of voice customers served by 

Comcast, but where Comcast has the facilities to provide voice service to 

customers. Comcast’s simple answer has been that neither Comcast entity 

involved in this proceeding is a competitor to CenturyLink. See, Exhibit DFB-3
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1 (responses to CTL-Comcast III-5 thru III-ll). Regardless of Comcast’s answers 

to these discovery questions, the simple fact of the matter is that Comcast markets 

these services in CenturyLink’s territory, customers call Comcast or go to 

Comcast.com to order service, a Comcast-authorized technician installs the 

service and the customer is billed by Comcast and pays Comcast for the service. 

Thus, regardless of what corporate entity they want to hide behind in this 

proceeding, it is abundantly clear that Comcast is a very aggressive and successful 

competitor to CenturyLink in our Pennsylvania service territories. And, clearly 

the playing field is “level” such that access reductions have nothing to do with 

enhancing competition as purported by AT&T, Sprint, Comcast and others.

DOES COMCAST BELIEVE IT HAS COLR/UNIVERSAL SERVICE 

RESPONSIBILITIES?

No. As Messrs. Lindsey and Harper note in their Panel Surrebuttal Testimony 

(See, Comcast response at CTL-Comcast 1-23)).

DO YOU HAVE ANY CONCERNS IN LIGHT OF THESE 

STATEMENTS?

Yes. These statements simply underscore the need for the Commission to take a 

measured, comprehensive approach to access reform as I addressed above. The 

telecommunications market in Pennsylvania has evolved such that the typical 

response of rebalancing through local rate increases - to allegedly remove 

subsidies and level the competitive playing field - are no longer reasonable
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justifications for regulatory action. Comprehensive and rational access reform

should include parity among all players. As the Comcast responses to discovery

3 demonstrate, until ail these issues are examined and addressed by the

» 4 Commission, access reductions based upon assumptions of enhancing competition

5 and the unlevel playing field in Pennsylvania will bring few, if any, benefits to

6 consumers.

• 7

8

9

10
»

IV. FLAWED CLAIMS THAT ACCESS REFORM WILL BENEFIT RURAL 

PENNSYLVANIANS

11 Q. AT&T WITNESSES NURSE AND OLYFUSI CLAIM THAT

12 CENTURYLINK AND OTHER PA RLECS HAVE NO GREATER

• 13 UNIVERSAL SERVICE AND COLR OBLIGATIONS THAN OTHER

14 CARRIERS (I.E. CLECS, WIRELESS AND VOIP CARRIERS). IS THIS

15

»
16

TRUE?

A. No, this is not true. Incumbent carriers like CenturyLink serving high-cost, less

17 dense areas of the Commonwealth have long been this Commission’s instruments

» 18 of faithfully carrying out the public policy goals of COLR/universal service in

19 rural Pennsylvania. No cost demonstration is needed to tell this Commission that

20 when enacting Act 183 of 2004, the Pennsylvania General Assembly intended to

• 21 ensure that all Pennsylvanians had access to universally available and affordable

22 telephone service.1 Access fates are a critical component to ensuring that the

23
»

Commission’s COLR and universal service policies are maintained in rural

' Act 183 of 2004, Sections 3011 (2) and (3).

»
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Pennsylvania. Within our franchised service territory, CenturyLink must provide 

service to any and all consumers who request us to do so. It is absolutely 

disingenuous and contrary to these fundamental public policy tenets for AT&T to 

infer that CenturyLink’s universal service and COLR obligations are no more 

stringent than those of CLECs, IXCs or other competitive carriers.

AT&T CLAIMS THAT ITS NEW-FOUND PROPOSAL DOESN’T DENY 

CENTURYLINK ANY REVENUES. CAN YOU COMMENT?

Yes. AT&T’s proposal places the majority of the burden for revenue recovery 

squarely on the shoulders’ of CenturyLink’s customers and is premised on the fact 

that CenturyLink can increase its benchmark rate to $25 (this is before addition of 

the Subscriber Line Charge, 911 fees, universal service fees and taxes). Through 

its customer survey submitted in Direct Testimony, CenturyLink has already 

demonstrated that in today’s hyper-competitive telecommunications marketplace, 

our customers are unwilling to pay increasingly higher rates for their 

telecommunications needs. Thus, under the AT&T proposal, CenturyLink would 

run a significant risk of losing even more customers to competitors (and at a faster 

pace) as prices for basic local service and bundled services would be increased to 

a level unacceptable to many of our customers. This increase in local rates will 

not only benefit AT&T, but also other competitors in our local market, including 

Comcast and Sprint. Conversely, AT&T proposes to share very little of the 

burden for revenue replacement associated with access reductions, even though

Surrebuttal Testimony of David F. Bonsick
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they would derive significant financial benefits from the access reform that they 

propose.

AT&T has provided no elasticity studies or any other analyses to demonstrate that 

its proposal is viable and sustainable in today’s competitive intermodal market. 

And, AT&T has provided no studies or any analyses to show how its proposal 

would pass muster under 66 PA.C.S § 3017(a). (See, Exhibit DFB-4, responses to 

CTL-ATT IV-2 thru IV-10.) The best that can be said of AT&T’s new-found 

position is that, at least on paper, the math may work out and the revenues 

assumed by AT&T are recovered by CenturyLink. But, that assumption does not 

take into account the realities of today’s competitive telecommunications 

marketplace. AT&T has failed to demonstrate that either its original position or 

is modified position in its Rebuttal Testimony is viable or compliant with 

statutory requirements so that this Commission can find the access reductions 

sought by AT&T to be just and reasonable.

CAN YOU COMMENT ON SPRINT’S STATEMENTS THAT IT IS 

COMMITTED TO RURAL PENNSYLVANIA?

Yes. Despite their claims regarding capital investment and customer counts in 

RLEC exchanges. Sprint’s statements fall well short in terms of credibility. First, 

as discussed earlier relative to AT&T’s Rebuttal Testimony, it has been long

standing public policy that the incumbent carriers, including CenturyLink, be the 

instruments for carrying-out universal service and COLR obligations. These
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basic public policy tenets are the true measurement of commitment to rural 

Pennsylvania, not some recitation of facts and figures simply designed to fool the 

eye. Second, let’s actually take Sprint’s figures and flesh them out relative to 

Pennsylvania’s demographics. Consider that there are sixty-seven (67) counties 

in Pennsylvania and that (according to the 2006 census) 66.4 percent of 

Pennsylvanians live in fifteen (15) of the 67 counties. This would mean that 

Sprint is providing service to only a portion of the remaining predominantly rural 

counties. Actually, to meet Sprint’s claim to cover [BEGIN CONFIDENTIAL] 

[END CONFIDENTIAL] of Pennsylvanians, they would have to provide 

service in fifty-seven (57) counties using the same census information. This 

leaves ten (10) counties (rural) or 14.9% completely unserved by Sprint. Andr 

Sprint adheres much of this seivice-level feiuiiufr-unmiinp jhueeinfrn^-tt^Har- 

cApita[|~nnt1ny 611111 7|iiini iimir And, Sprint achieves much of this 

service level through roaming agreements, which requires no capital outlay from 

Sprint itself (see. Exhibit DFB-5, response to CTL Sprint V-4).

To further determine the validity of Mr. Appleby’s claims, CenturyLink 

researched the of Sprint’s wireless service availability in several of our exchanges 

in Pennsylvania. According to Sprint resources (customer care and Sprint 

website), service was not offered whatsoever in two of the six exchanges in which 

we requested service. In the remaining four exchanges, Sprint service was 

provided solely through roaming agreements (see, Exhibit DFB-6, Sprint 

Coverage Tool). Interesting enough, Sprint appears to be discouraging customers

PUBLIC VERSION



Surrebuttal Testimony of David F. Bonsick
Statement 3.1

\ Page 17 of 28

\ basic public policy tenets are the true measurement of commitment to rural 

^Pennsylvania, not some recitation of facts and figures simply designed to fool the 

eyei. Second, let’s actually take Sprint’s figures and flesh them out relative to 

Pennsyiyania’s demographics. Consider that there are sixty-seven (67) counties 

in Pennsylvania and that (according to the 2006 census) 66.4 percent of 

Pennsylvanians live in fifteen (15) of the 67 counties. This would mean that 

Sprint is providing^service to only a portion of the remaining predominantly rural 

counties. Actually, to ineet Sprint’s claim to cover 98.3% of Pennsylvanians, they 

would have to provide sendee in fifty-seven (57) counties using the same census 

information. This leaves ten (VO) counties (rural) or 14.9% completely unserved 

by Sprint. And, Sprint achievessrnuch of this service level through roaming 

agreements, which requires no capital outlay from Sprint itself. And, Sprint 

achieves much of this service level through roaming agreements, which requires 

no capital outlay from Sprint itself (see, Exhibit DFB-5, response to CTL Sprint 

V-4). \

To further determine the validity of Mr. Appleby’s^ claims, CenturyLink 

researched the of Sprint’s wireless service availability in several of our exchanges 

in Pennsylvania. According to Sprint resources (customer care and Sprint 

website), service was not offered whatsoever in two of the six exchanges in which 

we requested service. In the remaining four exchanges. Sprint service was 

provided solely through roaming agreements (see. Exhibit DFB-6, Sprint 

Coverage Tool). Interesting enough. Sprint appears to be discouraging customers

PUBLIC VERSION



from purchasing service in roaming-only areas through a policy that precludes the 

company from mailing a handset to customers residing in these areas. Additional 

comments regarding Sprint’s “commitment to rural Pennsylvania claims” are 

including in the Panel Surrebuttal Testimony of Mssrs. Harper and Lindsey. 

Additionally, Sprint cites its cable partnerships through which it is providing 

cable telephony service to [BEGIN SPRINT HIGHLY CONFIDENTIAL] 

[END SPRINT HIGHLY CONFIDENTIAL] customers in RLEC service 

territories. Despite repeated efforts by CenturyLink to procure details of these 

cable agreements through the discovery process, Sprint has consistently refused to 

provide the contracts. {See, Exhibit DFB-7, responses to CTL-Sprint IV-39 thru 

IV-42.) This is Sprint’s claim, not CenturyLink. Sprint has chosen a litigation 

strategy of hiding the ball. That is, these are Sprint-negotiated contracts that have 

not been provided in this case and which are not reviewed or approved by the 

Commission. And, given that these contracts are negotiated, they presumably can 

be undone or terminated based upon a business case or change in Sprint’s 

business model.

The final point I want to add here is this. Regardless of the negotiated contracts 

that Sprint utilizes regarding this current business strategy, there is nothing 

holding Sprint’s feet to the fire to serve rural Pennsylvania. Sprint does not have 

COLR/universal service obligations in rural Pennsylvania. If it did, it would have 

said so. If these secret contracts placed Sprint in the position of ensuring 

COLR/universal service, I presume Sprint would have cited to those contractual
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provisions as it has the burden to support its otherwise bald claims of serving rural 

Pennsylvania and rural Pennsylvanians. Sprint has a competitive advantage.

Conversely, to the direct and tangible benefit of Pennsylvania’s rural consumers, 

CenturyLink has universal service/COLR obligations in the mostly rural 25 

counties in which it serves in Pennsylvania. And, CenturyLink is unaware of any 

Commission Order or rule that would allow CenturyLink to pick and choose 

where it wants to provide service within its franchised service territory. And, 

CenturyLink continues to invest tens of millions of dollars in the Commonwealth 

to meet our broadband deployment commitments under Act 183 of 2004. Sprint 

and its affiliates do not have any service obligations that they must meet in rural 

Pennsylvania, particularly if Sprint’s cable partners are using VoIP and if they 

claim VoIP-enabled services are outside the Commission’s jurisdictional reach. 

Sprint and its affiliates are held to an entirely different standard than CenturyLink, 

which must continue to meet rigid service quality standards for even the most 

remote, isolated customers.
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DO YOU AGREE WITH THE STATEMENT IN MR. APPLEBY’s 

REBUTTAL TESTIMONY (PAGE 3, LINE 10) THAT “RLEC 

UBIQUITOUS NETWORK OBLIGATIONS ARE NOT BURDENSOME 

AND ACTUALLY PROVIDE MANY ADVANTAGES AND 

OPPORTUNITIES?”

No, I do not agree with that statement. The universal service, COLR and 

ubiquitous broadband requirements shouldered by RLECs, including 

CenturyLink, promote inefficiencies and result in higher network costs. And, in 

many of these areas, the investments made by CenturyLink and other RLECs are 

done so with very little expectation of a positive return on investment, which is 

why the system of support mechanisms - access charges, universal service funds, 

subscriber line charges - was originally created and why such mechanisms 

continue to be of import today.

In an attempt to better understand Mr. Appleby’s points on this matter, 

CenturyLink propounded a discovery request upon Mr. Appleby in which we 

asked him to identify each and every a) “network obligation”, b) “advantage” and 

c) “opportunity” to which he was referring in his testimony. Not surprisingly, Mr. 

Appleby was not able to provide any substantiation for his claims but to defer to 

his own Rebuttal Testimony (pgs 54-60). (See, Exhibit DFB-9, response to CTL- 

Sprint 5-1 and 5-2).

Surrebuttal Testimony of David F. Bonsick
Statement 3.1
Page 20 of 28

PUBLIC VERSION



Surrebuttal Testimony of David F. Bonsick
Statement 3.1
Page 21 of 28

2

3

4

5

6

7

8 

9

10

11

12

13

14

15

16

17

18

19

20 

21 

22

1 Upon further review of Mr. Appleby’s testimony at these pages, nothing included 

therein addresses the question asked by CenturyLink. In fact, in that section of 

testimony, Mr. Appleby demonstrates his and his client’s lack of understanding of 

RLEC COLR obligations when he states: “An RLEC’s obligation as carrier of last 

resort is only triggered when no other provider has facilities to serve a customer.” 

CenturyLink can only wish this were true as it would be a step toward parity in 

regulation of RLECs and their competitors. The truth of the matter is that 

CenturyLink and other RLECs need to continually upgrade and maintain their 

facilities even for customers who have departed our network for the services of 

another carrier. We have specific service installation requirements with which we 

must comply, including the installation of 95 percent of our primary service 

orders completed within 5 working days and 90 percent of our non-primary 

service orders completed within 20 days.2 It is clear from his testimony that Mr. 

Appleby either doesn’t recognize or chooses to ignore these service requirements 

and the resultant network maintenance required to ensure compliance with these 

requirements and the provisioning of safe, adequate and reliable regulated service 

in Pennsylvania.

Clearly, Sprint’s view is misguided. Mr. Appleby’s bald and unsupported 

statements fails to factor in the costs - especially loop costs - into his skewed 

viewpoint. Loops are expensive to build and to maintain. Costs to an RLEC do 

not go away as customers leave CenturyLink. Nor, are those costs mitigated, as

2 52 PA Code §63.58. Installation of Service.
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Mr. Appleby wrongly suggests, by revenues (exclusive of expenses) from 

additional services provided over the loop. This is the same type of purely 

theoretical and flawed approach taken by Mr. Appleby concerning other points in 

his Rebuttal and Direct Testimonies.
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Q. IN HIS TESTIMONY (PAGE 57, LINES 10-16) MR. APPLEBY REFERS 

TO THE ABILITY OF CENTURYLINK TO CHARGE A LINE 

EXTENSION FEE FOR NEW SERVICE AS “COLR COST 

DEFRAYMENT OPPORTUNITY”. CAN YOU COMMENT ON THIS 

STATEMENT?

A. Yes. CenturyLink and other ILECs have the ability through their tariffs to charge 

customers a line extension fee for facilities placed on private property. What Mr. 

Appleby fails to mention is that there is no charge to the customer for the first 

1,000 feet of construction and that it is the company’s responsibility to “construct, 

maintain and own the facilities between the public road facilities and the 

applicant’s main service location.’’3 Only if the distance between the public road 

facilities and the applicant’s main service location is more than 1,000 feet can 

CenturyLink charge the customer for such construction costs. This hardly 

amounts to a “COLR cost defrayment opportunity” as Mr. Appleby suggests.

3 The United Telephone Company of Pennsylvania Tariff, Supplement No. 237, Section 3.
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HOW WILL THIS COMMISSION KNOW THAT THE CLAIMED 

BENEFITS THAT ARE ASSUMED TO FLOW AS A RESULT OF THE 

ACCESS REDUCTIONS PARTIES SEEK WILL INURE TO THE 

CONSUMERS IN RURAL PENNSYLVANIA?

The Commission would not know whether the alleged benefits of RLEC access 

reductions will inure to rural Pennsylvania or in Pennsylvania at all. Take 

Verizon, for example. Verizon has made no commitment to reduce any of its 

rates. Verizon’s approach is like those of the other seeking access reductions - 

the market will somehow presumably flow through access rate benefits to 

consumers in Pennsylvania. The presumption that once may have been true, is no 

longer the case. Competition will nol ensure flow through as once thought given 

the lack of stand alone IXCs and the lack of stand alone long distance plans. And, 

even if there is a minimal benefit, these parties have not quantified the assumed 

benefit. It could be pennies per month or a fraction of that. The point is that they 

are claiming benefits but have not undertaken any analysis or support that in 

Pennsylvania the reductions in access rates are significant so that the Commission 

can make a finding of net consumer benefits.

Actually, if Verizon like the others claiming benefits were serious about flow 

through, such a demonstration is actually more manageable today than once was 

the case given the decline in the interexchange market. At year end 2008, for 

example, Verizon’s certificated CLEC, namely MCImetro Access Transmission 

Services LLC, d/b/a Verizon Access (“Verizon Access”), had [BEGIN VZ
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CONFIDENTIAL] [END VZ CONFIDENTIAL] (EQ

VZ 1-5). Verizon’s IXC affiliate, namely MCI Communications, d/b/a Verizon 

Business Services (“Verizon Business”), had [BEGIN VZ CONFIDENTIAL]

[END VZ CONFIDENTIAL] (EQ-VZ 1-7). (The entity 

“Verizon LD”, which it is assumed is the long distance arm of Verizon the ILEC 

providing long distance service in Verizon the ILEC’s territory, had 

approximately [BEGIN VZ CONFIDENTIAL] [END

VZ CONFIDENTIAL] (EQ-VZ 1-7).

CAN YOU COMMENT ON AT&T’S FLOW THROUGH OF ACCESS 

REDUCTIONS IN NEW JERSEY AS A RESULT OF THE BOARD’S 

ORDER TO MIRROR INTRASTATE AND INTERSTATE SWITCHED 

ACCESS RATES?

Yes. AT&T did implement a 36% reduction in its In-State Connection Fee in 

conjunction with the New Jersey Board’s Order in that proceeding. However, just 

like in this case, when asked to quantify that reduction or identify the number of 

customers that will benefit from such a reduction, AT&T cannot produce 

quantifiable results. Hence, there is no credible evidence that this “benefit” is 

meaningful in New Jersey or anywhere else. In responding to questions on this 

matter, AT&T once again defaults to their “competition will produce benefits for 

consumers” argument and “presumably all consumers will benefit” stance to 

support access reductions. And, as discussed below, when asked to provide 

documentation of flow through from previous intrastate switched access rate
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1

Q.

A.

Q.

A.

reductions in PA (as required by the Commission in the Global Order), AT&T 

cannot produce any such documentation. {See, Exhibit DFB-9, ATT Supplemental 

Response to CTL-ATT 2-31.) As a point of emphasis on this matter, Verizon 

traffic represents over 70% of the Commonwealth’s intrastate switched access 

volume (based on 2008 data) {see, confidential Exhibit DFB-10, ATT Response 

to CTL-ATT III-5). Even though Verizon PA mirrored its interstate rates several 

years ago, there has been little or no flow through to either long distance rates or 

the instate access recovery charge of the IXCs in conjunction with Verizon’s 

intrastate access rate reductions.

HAS SPRINT BEEN ABLE TO DOCUMENT FLOW THROUGH TO 

CONSUMERS OF PREVIOUS ACCESS REDUCTIONS IN PA?

Very simply, no. {See, Exhibit DFB-11, Supplemental Response to CTL-Sprint 2- 

18).

DO YOU HAVE ANY OTHER FINAL COMMENTS ABOUT THE 

ALLEGED BENEFITS ARISING FROM ACCESS REDUCTIONS AS 

CLAIMED BY THE PARTIES?

Yes. CenturyLink does not believe flow through is a “red herring” as parties have 

claimed. The issue of benefits to consumers is a material and relevant issue. The 

parties seeking intrastate switched access reductions assert that benefits will flow 

through to consumers. Yet, even though they are the ones seeking the relief of 

access reduction and they claim benefits will arise due to reductions, yet, as

Surrebuttal Testimony of David F. Bonsick
Statement 3.1
Page 25 of 28

PUBLIC VERSION



2

3

4

5

6

7

8 

9 

10 

11

12 Q.

13

14

15 A.

16

17

18

19 V.

20 Q.

21

22 A.

23

1 discussed above, they have not shown how in the past they have flowed through 

the benefits of prior Commission access reductions. Some of these parties have 

submitted letters to the Commission claiming why they could not or should not be 

required to demonstrate the benefits of access reductions that this Commission 

factored into the quid pro quo of the Global Order in 1999. Yet, they come to 

this Commission today claiming significant consumer benefits resulting from 

access reductions; never mind the fact that they provide not a scintilla of credible 

evidence in support of their claims, but rather choose to rely upon a “trust us” 

argument. The Commission should see the transparency of this ploy just as they 

should clearly see that the lack of showing is hardly a “red herring.”
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CAN YOU COMMENT ON MR. APPLEBY’S COMMENTS IN HIS 

REBUTTAL TESTIMONY (PAGES 72-74) REGARDING RETROACTIVE 

RATE RELIEF?

Yes. I will simply reiterate my statement from my Direct Testimony (p. 23, lines 

1-5) that the Commission should outright reject the claims of any party that 

retroactive rate relief is appropriate or required. It is not.

AT&T’S POSITION ON ACCESS REFORM IN OTHER STATES 

DOES AT&T’s POSITION IN THIS PROCEEDING DIFFER FROM ITS 

POSITION ON ACCESS REFORM IN OTHER STATES?

Yes. Most notably, AT&T directly contradicts its position in this proceeding in 

those states where it operates as an Incumbent Local Exchange Carrier (ILEC).
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As a result of the AT&T/SBC merger, AT&T operates as an ILEC in 22 states. In 

10 of those 22 states, AT&T’s intrastate access rates are significantly higher than 

their interstate rate. In an additional 4 states, intrastate rates are closer to 

interstate rates, but they certainly do not mirror those rates as AT&T is asking 

here.

ANY ADDITIONAL EXAMPLES OF WHERE AT&T’S POSITIONS 

DIFFER?

Yes. In Texas, AT&T supported the move toward mirroring of intra and 

interstate rates, but only with the support from a $100 million per year state USF. 

And in Kansas, AT&T supported a gradual transition to mirroring with the 

support from a state USF. This is significantly different than the approach to 

mirroring that AT&T is advocating here in Pennsylvania.

Surrebuttal Testimony of David F. Bonsick
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IS REVENUE NEUTRAL REBALANCING A GUARANTEE OF 

REVENUES FOR CENTURYLINK AND OTHER RLECs?

No, it is not. Revenue neutral rebalancing is an adjustment to rates ensuring that, 

at the point in time when it occurs, CenturyLink and other RLEC’s are not 

directly harmed by any decision to reduce access rates. Once the rebalancing 

occurs, CenturyLink and other rural carriers will still need to compete to maintain 

revenue levels. Considering the amount of competition in today’s environment 

and rate of access line loss by CenturyLink and others, there is no such thing as a 

“revenue guarantee.”
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1 Q. DOES THIS CONCLUDE YOUR SURREBUTTAL TESTIMONY?

2 A. Yes.
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Exhibit DFB-3

CTL-Comcast 3-5 Provide all documents, studies, analyses undertaken by or on

behalf of Comcast determining that CenturyLink and the RLECs 
can continue to both price competitively and recover its costs 

under Comcast’s proposal.

RESPONSE: Comcast does not propose how CenturyLink should set prices for 

competitive services.

Respondent: Michael D. Pelcovits

Position: Consultant



Exhibit DFB-3

CTL-Coracast 3-6 Does Mr. Pelcovits maintain that there are no disadvantages from 
reducing intrastate switched access rates as proposed by Comcast 
in this proceeding? If there are disadvantages, identify and explain 
each, quantify, to the extent possible, and provide all documents, 
studies, and analyses relied upon by Mr. Pelcovits.

RESPONSE: See response to CTL*Comcast 2-7. Dr. Pelcovits does not contend that 
there are no disadvantages, from CenturyLink’s perspective, from reducing intrastate 
switched access rates to cost. Dr. Pelcovits has not examined what those disadvantages 
might be. No responsive documents, studies, or analyses, therefore, exist.

Respondent: Michael D. Pelcovits

Position: Consultant



Exhibit DFB-3

CTL-Comcast 3-7 If there are disadvantages from intrastate switched access rate
reductions, provide all documents, studies, and analyses to 
determine and quantify that the alleged benefits or advantages of 
such access rate reductions exceed the costs or disadvantages.

RESPONSE: Please see the response to CTL-Comcast 3-6.

Respondent: Michael D. Pelcovits

Position: Consultant



Exhibit DFB-3

CTL-Comcast 3-8 Reference page 11, lines 12-16. Identify all stand-alone long 
distance calling plans offered or provided by Comcast or any 
affiliate thereof. Provide all tariff citations.

RESPONSE; Respondents objected to this Interrogatory on several grounds. Without 
waiver of these objections and to the extent Respondents have not objected to this 
Interrogatory, Respondents provide the following response:

None. Please see the response to CTL-Comcast 1-10.

Respondent: Elizabeth Murray

Position: Senior Director of Regulatory Affairs
Eastern Division
Comcast Cable Communications, Inc.



Exhibit DFB-3

CTL-Comcast 3-9 Reference page 12, line 10. Identify and specify in detail the 

product and geographic markets for the “competition” that Mr. 
Pclcovits claims will be affected.

RESPONSE: The product and geographic markets consist of the stand-alone or bundled 

services provided by the RLECs’ customers for which they are now recovering above
cost intrastate switched access charges.

Respondent: Michael D. Pelcovits

Position: Consultant
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CTL-Comcast 3-10 Reference page 12, line 10. Identity and specify in detail the 

product and geographic markets relative to CenturyLink in 
particular for the “competition” that Mr. Pelcovits claims will be 
affected.

RESPONSE: The product and geographic markets consist of the stand-alone or bundled 
services provided to the CenturyLink customers for which CenturyLink is now 
recovering above-cost intrastate switched access charges,

Respondent: Michael D. Pelcovits

Position: Consultant



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY,

INC. AND TCG PITTSBURGH TO CENTURY LIN K.' S SET IV DATA REQUESTS DATED

MARCH 18, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 4-2: Reference pages 20 (line 10) to page 21 (line 10) regarding the benchmark rates

now proposed by AT&T. Provide any all elasticity studies undertaken by or on behalf of AT&T. 
Provide all documents in support.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: See AT&T’s responses to PTA-ATT 4-7 and 4-8 and CTL-ATT-3-6.
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RESPONSE OF AT&.T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY.

INC. AND TCG PITTSBURGH TO CENTURYLINK’S THIRD SET OF DATA REQUESTS

DATED March 11,2010, DOCICETNOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 3-6 Provide a copy of ail documents and studies reviewing or analyzing elasticity of 

demand, as undertaken by AT&T or on behalf of AT&T: (a) regarding actual or 
potential rate changes relative to bundled services offered by CenturyLink in 
Pennsylvania; and (b) regarding actual or potential rate changes relative to any 
local retail services offered by CenturyLink in Pennsylvania. Identify the 
specific rates and services. Provide study results and all documents and 
workpapers reviewed and analyzed.

Sponsored by: E. Christopher Nurse and Dr, Ola Oyefusi

Response: Subject to and without waiver of AT&T’s General Objections, AT&T responds as follows:

AT&T has not conducted any such studies, nor would such studies be useful given the availability of 
actual CenturyLink experiences from other jurisdictions. See AT&T’s Panel Rebuttal Testimony of 
March 10, 2010 at pp. 40-45. CenturyLink substantially increased local exchange prices in Virginia 
and New Jersey once it requested and received the regulatory latitude to do so. That experience is 
relevant and pertinent to CenturyLink in Pennsylvania as predictive of the changes in demand 
CenturyLink could expect after increasing its Pennsylvania prices. Indeed, such data would be far 
more instructive than the so-called “consumer survey’’ CenturyLink interjected into this case in its 
effort to avoid addressing its actual experience in other states, but CenturyLink has refused to provide 
such New Jersey and Virginia data to AT&T. As CenturyLink’s witness Dr. Staihr has himself 
testified, price is not the only indicator of how consumers will act. If CenturyLink truly believed that 
basic exchange service is as price elastic as it argues here, it is unlikely CenturyLink would have 
implemented the price increases it did. In other words, CenturyLink’s real world experience appears to 
be much different than its theories and survey results.



Exhibit DFB-4

PTA-ATT-4-7: Reference to AT&T Statement 1.2 at 21. Fully and completely state whether

or not the witnesses expects any loss of customers to occur if the RLECs increase local rates from 

current levels to those recommended by AT&T. Please provide any and all documents related 

thereto.

RKSPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA. LLC.. TCG NEW JERSEY. INC. AND

TCG PITTSBURGH TO PTA?S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C-

2009-2098380 ET. AL AND 1-00040105

Response: See AT&T’s response to CTL-3-6. RLECs have raised prices in the past, both in

Pennsylvania and elsewhere, yet have put forward no evidence regarding how those price changes 

have affected demand, if at all. There is simply no evidence from the RLECs regarding real world 
experiences demonstrating that past price increases have led to loss of customers based solely on the 

increased price.

The regulatory market treatment has changed. Virtually all RLECs have chosen to be regulated via 

some form of price cap plans rather than through full, rate-of-retum regulation. This means that 
RLECs are no longer guaranteed a certain level of revenues, nor should they continue to receive 

perpetual subsidy streams from their competitors. The onus is now on the RLECs to provide a mix of 

products and services that consumers want at prices they are willing to pay. They must compete based 

on their own efficiencies and ability to meet challenges in the competitive market. There is no 
guarantee under price cap regulation that the firm will be more profitable, profitable at all, or even will 

continue. The Commission should not make policy decisions designed to ensure RLECs are 
“protected” from competitive losses. Rather, the Commission should ensure that there are not artificial 

regulatory market distortions that harm the competitive marketplace.

The RLECs themselves have recognized that line losses are occurring simply because of competitive 

conditions and are due to reasons unrelated to price increases, and in some cases, line losses are to their 
own competitors or competitive services. This migration to broadband was an intended purpose of 

Chapter 30 network modernization. See e.g. D&E Year End 2007 10K:

Page 8

Our total RLEC lines decreased as a result of various factors that reflect industry trends, including 
the use of wireless service in place of second lines and, in some cases, primary lines, the move to 
VoIP service and the use of alternative telecommunication services. The number of access lines 
served by our CLEC has increased from 43,720 access lines as of December 31,2006 to 46,002 
as of December 31,2007. We believe that market demand for an alternative communications 
provider, combined with our sales efforts and quality reputation, will contribute to continued 
CLEC access line growth.

Page 22

One of the critical drivers in the communications industry today is the convergence of voice and 
data communication technologies into various IP based platforms, all of which have the potential 
to provide VoIP, broadband services, and IP video over telephone companies’ copper and fiber 
networks, cable companies’ coaxial and fiber networks, wireless telephone companies’ wireless 
networks and satellite companies’ satellite networks. Although each of the networks has relative 
strengths and weaknesses, they are all effectively in competition for customers’ communications 
needs. These developments mean that we are competing for our existing customer base in our 
RLEC and CLEC territories with cable TV companies, wireless telephone companies, satellite 
communications providers and VoIP providers. The recent decreases in the number of access 
lines in our RLEC territories reflect such increased competition, in addition to the elimination 
of lines by our customers as they shift to DSL for high-speed Internet access. These



Exhibit DFB-4

RBSPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC. TCG NEW JERSEY. INC. AND 
TCG PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C- 
2009-2098380 £T. AL AND 1-00040105

developments have placed our core telephone business at riskf although also enabling us to 
compete in the provision of cable TV services. (Emphasis added].



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY. INC. AND

TCG PITTSBURGH TO PTA'S SET IV DATA REQUESTS DATED MARCH 15. 2010, DOCKET NOS. C-

2009-2098380 ET AL AND 1-00040105

PTA-ATT-4-7: Reference to AT&T Statement i.2 at 21. Fully and completely state whether
or not the witnesses expects any loss of customers to occur if the RLECs increase local rates from 

current levels to those recommended by AT&T. Please provide any and all documents related 

thereto.

Response: See AT&T’s response to CTL-3-6. RLECs have raised prices in the past, both in

Pennsylvania and elsewhere, yet have put forward no evidence regarding how those price changes 

have affected demand, if at all. There is simply no evidence from the RLECs regarding real world 
experiences demonstrating that past price increases have led to loss of customers based solely on the 

increased price.

The regulatory market treatment has changed. Virtually all RLECs have chosen to be regulated via 
some form of price cap plans rather than through full, rate-of-retum regulation. This means that 
RLECs are no longer guaranteed a certain level of revenues, nor should they continue to receive 
perpetual subsidy streams from their competitors. The onus is now on the RLECs to provide a mix of 

products and services that consumers want at prices they are willing to pay. They must compete based 
on their own efficiencies and ability to meet challenges in the competitive market. There is no 

guarantee under price cap regulation that the firm will be more profitable, profitable at all, or even will 

continue. The Commission should not make policy decisions designed to ensure RLECs are 

“protected” from competitive losses. Rather, the Commission should ensure that there are not artificial 

regulatory market distortions that harm the competitive marketplace.

The RLECs themselves have recognized that line losses are occurring simply because of competitive 
conditions and are due to reasons unrelated to price increases, and in some cases, line losses are to their 

own competitors or competitive services. This migration to broadband was an intended purpose of 
Chapter 30 network modernization. See e.g. D&E Year End 2007 10K:

Page 8
Our total RLEC lines decreased as a result of various factors that reflect industry trends, including 
the use of wireless service in place of second lines and, in some cases, primary lines, the move to 
VoIP service and the use of alternative telecommunication services. The number of access lines 
served by our CLEC has increased from 43,720 access lines as of December 31, 2006 to 46,002 
as of December 31, 2007. We believe that market demand for an alternative communications 
provider, combined with our sales efforts and quality reputation, will contribute to continued 
CLEC access line growth.

Page 22

One of the critical drivers in the communications industry today is the convergence of voice and 
data communication technologies into various IP based platforms, all of which have the potential 
to provide VoIP, broadband services, and IP video over telephone companies’ copper and fiber 
networks, cable companies’ coaxial and fiber networks, wireless telephone companies’ wireless 
networks and satellite companies’ satellite networks. Although each of the networks has relative 
strengths and weaknesses, they are all effectively in competition for customers’ communications 
needs. These developments mean that we are competing for our existing customer base in our 
RLEC and CLEC territories with cable TV companies, wireless telephone companies, satellite 
communications providers and VoIP providers. The recent decreases in the number of access 
lines in our RLEC territories reflect such increased competition, in addition to the elimination 
of lines by our customers as they shift to DSL for high-speed Internet access. These



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC. TCG NEW JERSEY. INC. AND 
TCG PITTSBURGH TO PTA'S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C- 
2009-2098380 ET. AL AND 1-00040105

developments have placed our core telephone business at risk, although also enabling us to 

compete in the provision of cable TV services. [Emphasis added].



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY, INC. AND

TCG PITTSBURGH TO PTA'S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C-

2009-2098380 £T AL AND 1-00040105

PTA-ATT-4-8: Reference to AT&T Statement 1.2 at 21. Provide full and complete copies of any
and all studies or other analyses undertaken by AT&T to determine the level of RLEC customer migration 

to other service providers were the local rate increases identified by AT&T implemented.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: See responses to CTL-ATT-3-6 and PTA-ATT-4-7. Further, in order to rely on actual 

experience rather than hypothetical speculation, AT&T asked PTA as well as CenturyLink various 

times to provide details regarding actual price increases and the number of customers that existed 
before and after the price increases, and information about any elasticity studies, analyses, performed 

or reviewed by PTA or by CenturyLink but none were provided (other than CenturyLink’s “customer 
survey,” in its testimony that was highly flawed, and should be disregarded for the reasons we 
provided in our March 10, 2010 Rebuttal Testimony). If it is the RLECs* position that they cannot 

survive in a competitive market by relying on revenues from their own customers, then the RLECs can 
certainly seek other ways to decrease their costs just as all competitors must do.



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC..TCG NEW JERSEY,

INC. AND TCG PITTSBURGH TO CENTURYLINK’S SET IV DATA REQUESTS DATED

MARCH IS, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 4-3: Reference pages 20 (line 10) to page 21 (line 10) regarding the benchmark rates
now propOsSed by AT&T. Provide any and all affordability studies or analyses undertaken by or on 

behalf of AT&T concerning those benchmarks. Provide all documents in support.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: The witnesses rely on their extensive industry experience and expertise, as well as general 
industry knowledge. AT&T reviewed and analyzed the affordability analysis presented by the Office 
of Consumer Advocate in the USF/rate cap case before ALJ Colwell, which yields an affordability 
range of $23.43-$34.34/month. See our Panel Rebuttal Testimony at pp. 9-12 and the cites therein. 
We also relied on information provided by CenturyLink regarding the amounts its customers are 
paying, and the fact that its customers are moving towards more expensive bundles.



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC, TCG NEW JERSEY,

INC. AND TCG PITTSBURGH TO CENTURYLINK’S SET IV DATA REQUESTS DATED

MARCH 18, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 4-4: Reference pages 20 (line 10) to page 21 (linelO) regarding the benchmark rates

now proposed by AT&T. Provide any and all documents reviewed or relied upon by AT&T’s 
witnesses in determining the affordability of AT&T’s proposed benchmark rates.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: See response to CTL-ATT 4-3.



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC, TCG NEW JERSEY,
INC. AND TCG PITTSBURGH TO CENTURYLINK'S SET IV DATA REQUESTS DATED
MARCH 18, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT4-3: Reference pages 20 (line 10) to page 21 (HnelO) regarding the benchmark rates
now proposed by AT&T. Provide any and all affordability studies or analyses undertaken by or on 

behalf of AT&T concerning those benchmarks. Provide all documents in support.

Sponsored by : E. Christopher Nurse and Dr. Ola Oyeflisi

Response: The witnesses rely on their extensive industry experience and expertise, as well as general 
industry knowledge. AT&T reviewed and analyzed the affordability analysis presented by the Office 
of Consumer Advocate in the USF/rate cap case before AU Colwell, which yields an affordability 
range of S23.43-S34.34/month. See our Panel Rebuttal Testimony at pp. 9-12 and the cites therein. 
We also relied on information provided by Century Link regarding the amounts its customers are 
paying, and the fact that its customers are moving towards more expensive bundles.



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY,
INC. AND TCG PITTSBURGH TO CENTURYLINICS SET IV DATA REQUESTS DATED
MARCH 18,2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 4-5: Reference pages 20 (line 10) to page 21 (UnelO) regarding the benchmark rates
now proposed by AT&T. Did AT&T, or any person or entity on behalf of AT&T, examine or estimate 
the impact on customer line losses for CenturyLink if the Commission adopts AT&T’s proposal as set 
forth in the March 10, 2010 rebuttal testimony and CenturyLink raises its rates to the benchmark? Or, 
conversely, has AT&T calculated how much PA USE CenturyLink will lose if it does not raise rates? 
If yes, please provide the amount. Provide all documents, workpapers, studies, and analyses.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefiisi

Response: Please see AT&T responses to CTL-ATT 3-6, PTA-ATT-4-7, & PTA-ATT-4-8. There is 
no requirement for CenturyLink to raise rates in order to obtain transitional funding from the PA USF. 
See corrected Attachment 5 to AT&T’s Panel Rebuttal Testimony for exact revenue replacement 
funding from local rate increases to the benchmark level versus additional, transitional PA USF 

support.



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY, 

INC. AND TCG PITTSBURGH TO CENTURYLINJC’S THIRD SET OF DATA REQUESTS 

DATED March 11,2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 3-6 Provide a copy of all documents and studies reviewing or analyzing elasticity of 
demand, as undertaken by AT&T or on behalf of AT&T: (a) regarding actual or 
potential rate changes relative to bundled services offered by CenturyLink in 
Pennsylvania; and (b) regarding actual or potential rate changes relative to any 
local retail services offered by CenturyLink in Pennsylvania. Identify the 
specific rates and services. Provide study results and all documents and 
workpapers reviewed and analyzed.

Sponsored by: £. Christopher Nurse and Dr. Ola Oyefusi

Response: Subject to and without waiver of AT&T’s General Objections, AT&T responds as follows:

AT&T has not conducted any such studies, nor would such studies be useful given the availability of 
actual CenturyLink experiences from other jurisdictions. See AT&T’s Panel Rebuttal Testimony of 
March 10, 2010 at pp. 40-45. CenturyLink substantially increased local exchange prices in Virginia 
and New Jersey once it requested and received the regulatory latitude to do so. That experience is 
relevant and pertinent to CenturyLink in Pennsylvania as predictive of the changes in demand 
CenturyLink could expect after increasing its Pennsylvania prices. Indeed, such data would be far 
more instructive than the so-called “consumer survey” CenturyLink intexjected into this case in its 
effort to avoid addressing its actual experience in other states, but CenturyLink has refused to provide 
such New Jersey and Virginia data to AT&T. As CenturyLink’s witness Dr. Staihr has himself 
testified, price is not the only indicator of how consumers will act. If CenturyLink truly believed that 
basic exchange service is as price elastic as it argues here, it is unlikely CenturyLink would have 
implemented the price increases it did. In other words, CenturyLink’s real world experience appears to 
be much different than its theories and survey results.



Exhibit DFB-4

RKSPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC, TCG NEW JERSEY, INC. AND

TCCi PITTSBURGH TO PTA'S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C-

2009-2098380 ET AL AND 1-00040105

PTA-ATT-4-7: Reference to AT&T Statement 1.2 at 21. Fully and completely state whether

or not the witnesses expects any loss of customers to occur if the RLECs increase local rates from 
current levels to those recommended by AT&T. Please provide any and all documents related 

thereto.

Response: See AT&T’s response to CTL-3-6. RLECs have raised prices in the past, both in
Pennsylvania and elsewhere, yet have put forward no evidence regarding how those price changes 

have affected demand, if at all. There is simply no evidence from the RLECs regarding real world 
experiences demonstrating that past price increases have led to loss of customers based solely on the 

increased price.

The regulatory market treatment has changed. Virtually all RLECs have chosen to be regulated via 

some form of price cap plans rather than through full, rate-of-retum regulation. This means that 
RLECs are no longer guaranteed a certain level of revenues, nor should they continue to receive 
perpetual subsidy streams from their competitors. The onus is now on the RLECs to provide a mix of 

products and services that consumers want at prices they are willing to pay. They must compete based 
on their own efficiencies and ability to meet challenges in the competitive market. There is no 

guarantee under price cap regulation that the firm will be more profitable, profitable at all, or even will 

continue. The Commission should not make policy decisions designed to ensure RLECs are 
“protected” from competitive losses. Rather, the Commission should ensure that there are not artificial 

regulatory market distortions that harm the competitive marketplace.

The RLECs themselves have recognized that line losses are occurring simply because of competitive 

conditions and are due to reasons unrelated to price increases, and in some cases, line losses are to their 
own competitors or competitive services. This migration to broadband was an intended purpose of 

Chapter 30 network modernization. See e.g. D&E Year End 2007 10K:

Page 8
Our total RLEC lines decreased as a result of various factors that reflect industry trends, including 
the use of wireless service in place of second lines and, in some cases, primary lines, the move to 
VoIP service and the use of alternative telecommunication services. The number of access lines 
served by our CLEC has increased from 43,720 access lines as of December 31,2006 to 46,002 
as of December 31,2007. We believe that market demand for an alternative communications 
provider, combined with our sales efforts and quality reputation, will contribute to continued 
CLEC access tine growth.

Page 22
One of the critical drivers in the communications industry today is the convergence of voice and 
data communication technologies into various IP based platforms, all of which have the potential 
to provide VoIP, broadband services, and IP video over telephone companies’ copper and fiber 
networks, cable companies’ coaxial and fiber networks, wireless telephone companies’ wireless 
networks and satellite companies’ satellite networks. Although each of the networks has relative 
strengths and weaknesses, they are all effectively in competition for customers’ communications 
needs. These developments mean that we are competing for our existing customer base in our 
RLEC and CLEC territories with cable TV companies, wireless telephone companies, satellite 
communications providers and VoIP providers. The recent decreases in the number of access 
lines in our RLEC territories reflect such increased competition* in addition to the elimination 
of lines by our customers as they shift to DSL for high-speed Internet access. These



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC. TCG NEW JERSEY. INC. AND 
TCO PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C- 
2009-2098380 ET. AL AND 1-00040105

developments have placed our core telephone business at risk, although also enabling us to 
compete in the provision of cable TV services, [Emphasis added].



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC, TCG NEW JERSEY, INC. AND

TCG PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C-

2009-2098380 ET. AL AND 1-00040105

PTA-ATT-4-8: Reference to AT&T Statement 1.2 at 21. Provide full and complete copies of any
and all studies or other analyses undertaken by AT&T to determine the level of RLEC customer migration 

to other service providers were the local rate increases identified by AT&T implemented.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: See responses to CTL-ATT-3-6 and PTA-ATT-4-7. Further, in order to rely on actual 
experience rather than hypothetical speculation, AT&T asked PTA as well as CenturyLink various 

times to provide details regarding actual price increases and the number of customers that existed 
before and after the price increases, and information about any elasticity studies, analyses, performed 

or reviewed by PTA or by CenturyLink but none were provided (other than CenturyLink’s “customer 
survey,” in its testimony that was highly flawed, and should be disregarded for the reasons we 

provided in our March 10,2010 Rebuttal Testimony). If it is the RLECs’ position that they cannot 

survive in a competitive market by relying on revenues from their own customers, then the RLECs can 
certainly seek other ways to decrease their costs just as all competitors must do.



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY,
INC. AND TCG PITTSBURGH TO CENTURYLINK’S SET IV DATA REQUESTS DATED
MARCH 18, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 4-6: Did AT&T, or any person or entity on behalf of AT&T, examine or estimate the

impact on customer line losses, for CenturyLink, if the Commission adopts AT&T’s proposal in anv 
other aspect? Provide alt documents, workpapers, studies, and analyses.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyeftisi 

Response: See response to CTL-ATT 4-5.



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC, TOG NEW JERSEY,

INC. AND TCG PITTSBURGH TO CENTURYLINK’S SET IV DATA REQUESTS DATED

MARCH 18, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 4-5: Reference pages 20 (line 10) to page 21 (linelO) regarding the benchmark rates
now proposed by AT&T. Did AT&T, or any person or entity on behalf of AT&T, examine or estimate 
the impact on customer line losses for CenturyLink if the Commission adopts AT&T’s proposal as set 
forth in the March 10, 2010 rebuttal testimony and CenturyLink raises its rates to the benchmark? Or, 
conversely, has AT&T calculated how much PA USF CenturyLink will lose if it does not raise rates? 
If yes, please provide the amount. Provide all documents, workpapers, studies, and analyses.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: Please see AT&T responses to CTL-ATT 3-6, PTA-ATT-4-7, & PTA-ATT-4-8. There is 
no requirement for CenturyLink to raise rates in order to obtain transitional funding from the PA USF. 
See corrected Attachment 5 to AT&T’s Panel Rebuttal Testimony for exact revenue replacement 
funding from local rate increases to the benchmark level versus additional, transitional PA USF 

support.



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC, TCG NEW JERSEY

INC. AND TCG PITTSBURGH TO CENTURYLINK’S THIRD SET OF DATA REQUESTS

DATED March 11, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 3-6 Provide a copy of all documents and studies reviewing or analyzing elasticity of 
demand, as undertaken by AT&T or on behalf of AT&T: (a) regarding actual or 
potential rate changes relative to bundled services offered by CenturyLink in 
Pennsylvania; and (b) regarding actual or potential rate changes relative to any 
local retail services offered by CenturyLink in Pennsylvania. Identify the 
specific rates and services. Provide study results and all documents and 
workpapers reviewed and analyzed.

Sponsored by; £. Christopher Nurse and Dr. Ola Oyefusi

Response: Subject to and without waiver of AT&T’s General Objections, AT&T responds as follows:

AT&T has not conducted any such studies, nor would such studies be useful given the availability of 
actual CenturyLink experiences from other jurisdictions. See AT&T’s Panel Rebuttal Testimony of 
March 10, 2010 at pp. 40-45. CenturyLink substantially increased local exchange prices in Virginia 
and New Jersey once it requested and received the regulatory latitude to do so. That experience is 
relevant and pertinent to CenturyLink in Pennsylvania as predictive of the changes in demand 
CenturyLink could expect after increasing its Pennsylvania prices. Indeed, such data would be far 
more instructive than the so-called “consumer survey” CenturyLink interjected into this case in its 
effort to avoid addressing its actual experience in other states, but CenturyLink has refused to provide 
such New Jersey and Virginia data to AT&T. As CenturyLink’s witness Dr. Staihr has himself 
testified, price is not the only indicator of how consumers will act. If CenturyLink truly believed that 
basic exchange service is as price elastic as it argues here, it is unlikely CenturyLink would have 
implemented the price increases it did. In other words, CenturyLink’s real world experience appears to 
be much different than its theories and survey results.



Exhibit DFB-4

PTA-ATT-4-7: Reference io AT&T Statement 1.2 at 2!. Fully and completely state whether

or not the witnesses expects any loss of customers to occur if the RLECs increase local rates from 

current levels to those recommended by AT&T. Please provide any and all documents related 

thereto.

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC, TCG NEW JERSEY, INC. AND

TCG PITTSBURGH TO PTA;S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C-

2009-2098380 ET. AL. AND 1-00040105

Response: See AT&T’s response to CTL-3-6. RLECs have raised prices in the past, both in

Pennsylvania and elsewhere, yet have put forward no evidence regarding how those price changes 
have affected demand, if at all. There is simply no evidence from the RLECs regarding real world 

experiences demonstrating that past price increases have led to loss of customers based solely on the 

increased price.

The regulatory market treatment has changed. Virtually all RLECs have chosen to be regulated via 
some form of price cap plans rather than through full, rate-of-retum regulation. This means that 

RLECs are no longer guaranteed a certain level of revenues, nor should they continue to receive 
perpetual subsidy streams from their competitors. The onus is now on the RLECs to provide a mix of 

products and services that consumers want at prices they are willing to pay. They must compete based 
on their own efficiencies and ability to meet challenges in the competitive market. There is no 

guarantee under price cap regulation that the firm will be more profitable, profitable at all, or even will 

continue. The Commission should not make policy decisions designed to ensure RLECs are 
“protected” from competitive losses. Rather, the Commission should ensure that there are not artificial 

regulatory market distortions that harm the competitive marketplace.

The RLECs themselves have recognized that line losses are occurring simply because of competitive 

conditions and are due to reasons unrelated to price increases, and in some cases, line losses are to their 

own competitors or competitive services. This migration to broadband was an intended purpose of 
Chapter 30 network modernization. See e.g. D&E Year End 2007 10K:

Page8

Our total RLEC lines decreased as a result of various factors that reflect industry trends, including 
the use of wireless service in place of second lines and, in some cases, primary lines, the move to 
VoIP service and the use of alternative telecommunication services. The number of access lines 
served by our CLEC has increased from 43,720 access lines as of December 31,2006 to 46,002 
as of December 31,2007. We believe that market demand for an alternative communications 
provider, combined with our sales efforts and quality reputation, will contribute to continued 
CLEC access line growth.

Page 22
One of the critical drivers in the communications industry today is the convergence of voice and 
data communication technologies into various IP based platforms, all of which have the potential 
to provide VoIP, broadband services, and IP video over telephone companies’ copper and fiber 
networks, cable companies’ coaxial and fiber networks, wireless telephone companies’ wireless 
networks and satellite companies’ satellite networks. Although each of the networks has relative 
strengths and weaknesses, they are all effectively in competition for customers’ communications 
needs. These developments mean that we are competing for our existing customer base in our 
RLEC and CLEC territories with cable TV companies, wireless telephone companies, satellite 
communications providers and VoIP providers. The recent decreases in the number of access 
lines in our RLEC territories reflect such increased competition, in addition to the elimination 
of lines by our customers as they shift to DSL for high-speed Internet access. These



Exhibit DFB-4

RBSPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC. TCG NEW JERSEY, INC. AND 
TCG PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C- 
2009-2098380 ET AL AND 1-00040105

developments have placed our core telephone business at risk, although also enabling us to 
compete in the provision of cable TV services. [Emphasis added].



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY, INC AND
TCG PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH !5, 2010, DOCKET NOS C-
2009-2098380 ET. AL AND 1-00040105

PTA-ATT-4-8: Reference to AT&T Statement l .2 at 21. Provide full and complete copies of any

and all studies or other analyses undertaken by AT&T to determine the level of RLEC customer migration 
to other service providers were the local rate increases identified by AT&T implemented.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: See responses to CTL-ATT-3-6 and PTA-ATT-4-7. Further, in order to rely on actual 
experience rather than hypothetical speculation, AT&T asked PTA as well as CenturyLink various 

times to provide details regarding actual price increases and the number of customers that existed 
before and after the price increases, and information about any elasticity studies, analyses, performed 

or reviewed by PTA or by CenturyLink but none were provided (other than Century Link’s “customer 
survey,” in its testimony that was highly flawed, and should be disregarded for the reasons we 
provided in our March 10, 2010 Rebuttal Testimony). If it is the RLECs’ position that they cannot 

survive in a competitive market by relying on revenues from their own customers, then the RLECs can 

certainly seek other ways to decrease their costs just as all competitors must do.



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY,
INC. AND TCG PITTSBURGH TO CENTURYLINK’S SET IV DATA REQUESTS DATED
MARCH IS, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT4-7: Reference pages 20 (line 10) to page 21 (linelO) regarding the benchmark rates
now proposed by AT&T. Did AT&T, or any person or entity on behalf of AT&T, examine or 
estimate, relative to CenturyLink, the impact of customer migrations to other providers if the 
Commission adopts AT&T’s proposal per AT&T’s rebuttal testimony? Provide all documents.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: See responses to PTA-ATT-4-7 and PTA-ATT-4-8 and CTL-ATT-3-6.



Exhibit DFB-4

RESPONSE OF AT&.T COMMUNICATIONS OF PENNSYLVANIA, LLC, TCG NEW JERSEY 
INC. AND TCG PITTSBURGH TO CENTURYLINK’S THIRD SET OF DATA REQUESTS 

DATED March 11, 20)0, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 3-6 Provide a copy of all documents and studies reviewing or analyzing elasticity of 
demand, as undertaken by AT&T or on behalf of AT&T: (a) regarding actual or 
potential rate changes relative to bundled services offered by CenturyLink in 
Pennsylvania; and (b) regarding actual or potential rate changes relative to any 
local retail services offered by CenturyLink in Pennsylvania. Identify the 
specific rates and services. Provide study results and all documents and 

workpapers reviewed and analyzed.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: Subject to and without waiver of AT&T’s General Objections, AT&T responds as follows:

AT&T has not conducted any such studies, nor would such studies be useful given the availability of 
actual CenturyLink experiences from other jurisdictions. See AT&T’s Panel Rebuttal Testimony of 
March 10, 2010 at pp. 40-45. CenturyLink substantially increased local exchange prices in Virginia 
and New Jersey once it requested and received the regulatory latitude to do so. That experience is 
relevant and pertinent to CenturyLink in Pennsylvania as predictive of the changes in demand 
CenturyLink could expect after increasing its Pennsylvania prices. Indeed, such data would be far 
more instructive than the so-called “consumer survey*' CenturyLink interjected into this case in its 
effort to avoid addressing its actual experience in other states, but CenturyLink has refused to provide 
such New Jersey and Virginia data to AT&T. As CenturyLink’s witness Dr. Staihr has himself 
testified, price is not the only indicator of how consumers will act. If CenturyLink truly believed that 
basic exchange service is as price elastic as it argues here, it is unlikely CenturyLink would have 
implemented the price increases it did. In other words, CenturyLink’s real world experience appears to 
be much different than its theories and survey results.



Exhibit DFB-4

PTA-ATT-4-7: Reference to AT&T Statement 1.2 at 2). Fully and completely state whether

or not the witnesses expects any loss of customers to occur if the RLECs increase local rates from 

current levels to those recommended by AT&T. Please provide any and all documents related 

thereto.

RHSPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCC NEW JERSEY. INC. AND

TCG PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C-

2009-2098380 ET. AL AND 1-00040105

Response: See AT&T’s response to CTL-3-6. RLECs have raised prices in the past, both in

Pennsylvania and elsewhere, yet have put forward no evidence regarding how those price changes 

have affected demand, if at all There is simply no evidence from the RLECs regarding real world 
experiences demonstrating that past price increases have led to loss of customers based solely on the 

increased price.

The regulatory market treatment has changed. Virtually all RLECs have chosen to be regulated via 

some form of price cap plans rather than through frill, rate-of-retum regulation. This means that 
RLECs are no longer guaranteed a certain level of revenues, nor should they continue to receive 
perpetual subsidy streams from their competitors. The onus is now on the RLECs to provide a mix of 

products and services that consumers want at prices they are willing to pay. They must compete based 
on their own efficiencies and ability to meet challenges in the competitive market. There is no 

guarantee under price cap regulation that the firm will be more profitable, profitable at all, or even will 

continue. The Commission should not make policy decisions designed to ensure RLECs are 
“protected” from competitive losses. Rather, the Commission should ensure that there are not artificial 

regulatory market distortions that harm the competitive marketplace.

The RLECs themselves have recognized that line losses are occurring simply because of competitive 
conditions and are due to reasons unrelated to price increases, and in some cases, line losses are to their 
own competitors or competitive services. This migration to broadband was an intended purpose of 
Chapter 30 network modernization. See e.g. D&E Year End 2007 10K:

Page8

Our total RLEC lines decreased as a result of various factors that reflect industry trends, including 
the use of wireless service in place of second lines and, in some cases, primary lines, the move to 
VoIP service and the use of alternative telecommunication services. The number of access lines 
served by our CLEC has increased from 43,720 access lines as of December 31,2006 to 46,002 
as of December 31,2007. We believe that market demand for an alternative communications 
provider, combined with our sales efforts and quality reputation, will contribute to continued 
CLEC access line growth.

Page 22.
One of the critical drivers in the communications industry today is the convergence of voice and 
data communication technologies into various IP based platforms, all of which have the potential 
to provide VoIP, broadband services, and IP video over telephone companies’ copper and fiber 
networks, cable companies’ coaxial and fiber networks, wireless telephone companies’ wireless 
networks and satellite companies’ satellite networks. Although each of the networks has relative 
strengths and weaknesses, they are all effectively in competition for customers’ communications 
needs. These developments mean that we are competing for our existing customer base in our 
RLEC and CLEC territories with cable TV companies, wireless telephone companies, satellite 

communications providers and VoIP providers. The recent decreases in the number of access 
lines in our RLEC territories reflect suck increased competition, in addition to the elimination 
of lines by our customers as they shift to DSL for high-speed Internet access. These



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC. TCG NEW JERSEY, INC. AND 
TCG PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS C- 
2009-2098380 ET. AL AND 1-00040105

developments have placed our core telephone business at risk, although also enabling us to 
compete in the provision of cable TVservices. (Emphasis added].



Exhibit DFB-4

RtSPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY, INC. AND

TCG PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS C-

2009-2098380 ET. AL AND 1-00040105

PTA-ATT-4-8: Reference to AT&T Statement 1.2 at 21. Provide full and complete copies of any

and all studies or other analyses undertaken by AT&T to determine the level of RLEC customer migration 
to other service providers were the local rate increases identified by AT&T implemented.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: See responses to CTL-ATT-3-6 and PTA-ATT-4-7. Further, in order to rely on actual 

experience rather than hypothetical speculation, AT&T asked PTA as well as CenturyLink various 
times to provide details regarding actual price increases and the number of customers that existed 
before and after the price increases, and information about any elasticity studies, analyses, performed 
or reviewed by PTA or by CenturyLink but none were provided (other than CenturyLiak*s “customer 
survey," in its testimony that was highly flawed, and should be disregarded for the reasons we 
provided in our March 10,2010 Rebuttal Testimony). If it is the RLEC s’ position that they cannot 
survive in a competitive market by relying on revenues from their own customers, then the RLECs can 

certainly seek other ways to decrease their costs just as all competitors must do.



Exhibit DFB-4

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC, TCG NEW JERSEY,

INC. AND TCG PITTSBURGH TO CENTURYLINK’S SET IV DATA REQUESTS DATED

MARCH 18, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 4-8: Reference pages 20 (line 10) to page 21 (Line 10) regarding the benchmark rates
now proposed by AT&T. Provide all documents, studies and analyses undertaken by or on behalf of 
AT&T examining whether those benchmarks are sustainable or viable in CenturyLink’s service 
territory.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: See AT&T’s responses to PTA-ATT-4-7 and PTA-ATT-4-8 and CTL-ATT-4-3. By way 
of further answer, the benchmark proposed by AT&T is certainly appropriate when compared to other 
local rates actually being charged, for example in the neighboring state of New York with local rates at 
$23 per month, including both rural and urban exchanges and carriers. Another example is 
CenturyLink’s own local rate that it charges in Wyoming which is as high as $28, depending on zone. 
See also AT&T Statement 1.2, pages 10 & 11 regarding much higher monthly rates customers are 
paying on average today for their communications services and PTA’s response to ATT-PTA 5-12 also 
showing monthly rates offered by other competitive providers. Of course, as Dr. Staihr himself has 
previously testified, price is but one factor in the customer’s purchasing decision alongside various 
other factors like service quality, customer service, features & functionalities and innovation to name a 

few.
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PTA-ATT-4-7: Reference to AT&T Statement 1.2 at 21. Fully and completely state whether

or not the witnesses expects any loss of customers to occur if the RLECs increase local rates from 

current levels to those recommended by AT&T. Please provide any and all documents related 

thereto.

RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA. LLC., TCG NEW JERSEY. INC. AND

TCG PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C-

2009-2098380 ET. AL AND 1-00040105

Response: See AT&T’s response to CTL-3-6. RLECs have raised prices in the past, both in

Pennsylvania and elsewhere, yet have put forward no evidence regarding how those price changes 

have affected demand, if at all. There is simply no evidence from the RLECs regarding real world 
experiences demonstrating that past price increases have led to loss of customers based solely on the 

increased price.

The regulatory market treatment has changed. Virtually all RLECs have chosen to be regulated via 
some form of price cap plans rather than through full, rate-of-retum regulation. This means that 

RLECs are no longer guaranteed a certain level of revenues, nor should they continue to receive 
perpetual subsidy streams from their competitors. The onus is now on the RLECs to provide a mix of 
products and services that consumers want at prices they are willing to pay. They must compete based 
on their own efficiencies and ability to meet challenges in the competitive market. There is no 

guarantee under price cap regulation that the firm will be more profitable, profitable at all, or even will 

continue. The Commission should not make policy decisions designed to ensure RLECs are 

“protected” from competitive losses. Rather, the Commission should ensure that there are not artificial 

regulatory market distortions that harm the competitive marketplace.

The RLECs themselves have recognized that line losses are occurring simply because of competitive 
conditions and are due to reasons unrelated to price increases, and in some cases, line Losses are to their 
own competitors or competitive services. This migration to broadband was an intended purpose of 
Chapter 30 network modernization. See e.g. D&E Year End 2007 l OK:

Page 8
Our total RLEC lines decreased as a result of various factors that reflect industry trends, including 
the use of wireless service in place of second lines and, in some cases, primary lines, the move to 
VoIP service and the use of alternative telecommunication services. The number of access lines 
served by our CLEC has increased from 43,720 access lines as of December 31, 2006 to 46,002 
as of December 31, 2007. We believe that market demand for an alternative communications 
provider, combined with our sales efforts and quality reputation, will contribute to continued 
CLEC access line growth.

Page 22
One of the critical drivers in the communications industry today is the convergence of voice and 
data communication technologies into various IP based platforms, all of which have the potential 
to provide VoIP, broadband services, and IP video over telephone companies’ copper and fiber 
networks, cable companies’ coaxial and fiber networks, wireless telephone companies’ wireless 
networks and satellite companies’ satellite networks. Although each of the netwoiks has relative 
strengths and weaknesses, they are all effectively in competition for customers’ communications 
needs. These developments mean that we are competing for our existing customer base in our 
RLEC and CLEC territories with cable TV companies, wireless telephone companies, satellite 
communications providers and VoIP providers. The recent decreases in the number of access 
lines in our RLEC territories reflect such increased competition, in addition to the elimination 
of lines by our customers as they shift to DSL for high-speed Internet access. These
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RBSPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC.. TCG NEW JERSEY- INC. AND 
TCG PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C- 
2009-2098380 ET. AL AND 1-00040105

developments have placed our core telephone business at risk, although also enabling us to 
compete in the provision of cable TV services. [Emphasis added].
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RKSPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY, INC. AND 
TCG PITTSBURGH TO PTA’S SET IV DATA REQUESTS DATED MARCH 15, 2010, DOCKET NOS. C- 
2009-2098380 ET. AL AND 1-00040105

PT A-ATT-4-8: Reference to AT&T Statement l .2 at 21. Provide full and complete copies of any

and all studies or other analyses undertaken by AT&T to determine the level of RLEC customer migration 

to other service providers were the local rate increases identified by AT&T implemented.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: See responses to CTL-ATT-3-6 and PTA-ATT-4-7. Further, in order to rely on actual 

experience rather than hypothetical speculation, AT&T asked PTA as well as CenturyLink various 

times to provide details regarding actual price increases and the number of customers that existed 
before and after the price increases, and information about any elasticity studies, analyses, performed 

or reviewed by PTA or by CenturyLink but none were provided (other than Century Link’s “customer 
survey,” in its testimony that was highly flawed, and should be disregarded for the reasons we 
provided in our March 10,2010 Rebuttal Testimony). If it is the RLECs* position that they cannot 

survive in a competitive market by relying on revenues from their own customers, then the RLECs can 
certainly seek other ways to decrease their costs just as all competitors must do.
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RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY,

INC. AND TCG PITTSBURGH TO CENTURYLINK’S SET IV DATA REQUESTS DATED

MARCH 18, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 4-3: Reference pages 20 (line 10) to page 21 (linelO) regarding the benchmark rates
now proposed by AT&T. Provide any and all affordability studies or analyses undertaken by or on 
behalf of AT&T concerning those benchmarks. Provide all documents in support.

Sponsored by: E. Christopher Nurse and Dr. Ola Oyefusi

Response: The witnesses rely on their extensive industry experience and expertise, as well as general 
industry knowledge. AT&T reviewed and analyzed the affordability analysis presented by the Office 
of Consumer Advocate in the USF/rate cap case before ALJ Colwell, which yields an affordability 
range of S23.43-$34.34/month. See our Panel Rebuttal Testimony at pp. 9-12 and the cites therein. 
Wc also relied on information provided by CenturyLink regarding the amounts its customers are 
paying, and the fact that its customers are moving towards more expensive bundles.
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Investigation Regarding Intrastate Access Charges and 
IntraLATA Toll Rates of Rural Carriers and 

The Pennsylvania Universal Service Fund, Docket No. 1-00040105

AT&T Communications of Pennsylvania, LLC, etal. 
v. Armstrong Telephone Company - Pennsylvania, ef al.

Docket No. C-2009-2098380, ef al.
»

Interrogatories of ATT - Set V 
Answers of the Pennsylvania Telephone Association

» Person Answering: Gary Zingaretti

AT&T-PTA-5-12: Referencing page 44 lines 14-19 and page 45 lines 1-2 of PTA's
January 20, 2010 testimony, which claims that it is in AT&T’s, Sprint's, 
Verizon’s and Comcast’s interest to gain more customers were RLEC 
rates to be priced above the market price, please provide the following 
information:

(a) What does PTA consider to be the "market price" for each PTA 
company's basic local service rates?

(b) Please identify any competitive basic local service alternatives 
provided by competitors, and identify each competitor, the 
service(s), their service price points, and dates for which those 
service price points were effective.

(c) Please provide any available examples where any PTA company 
has reduced prices for basic local service in response to 
competitive offers during the past 3 years, and provide the 
name of the PTA company, the date of the reduction, a 
description of the specific service or services for which prices 
were reduced, an explanation of the reasons why such prices 
were reduced, and the price(s) for each such service before and 
after that reduction.

Response:
(a) The PTA Companies use of the term “market price" is intended 

to be indicative of the general market for substitutable telephone 
service in the areas in which they serve. The fact that many of 
the PTA companies have not used banked revenues resulting 
from the operation of alternative regulation would strongly 
indicate that they feel they are currently at the market price. 
See (b) below for additional data on market rates.

(b) Wireless companies, competitive LECs, and VoIP providers are 
the primary competitors serving RLEC markets. Wireless rates 
and services are available on their websites. Competitive LEC 
rates are available in their tariffs on file with the PA PUC.
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Investigation Regarding intrastate Access Charges and 
IntraLATA Toll Rates of Rural Carriers and 

The Pennsylvania Universal Service Fund, Docket No. 1-00040105

AT&T Communications of Pennsylvania, LLC, et af. 
v. Armstrong Telephone Company - Pennsylvania, et a/.

Docket No. C-2009-2098380, ef af.

Interrogatories of ATT - Set V 
Answers of the Pennsylvania Telephone Association

Attached are several web site price and sen/ice descriptions for 
companies serving the RLEC markets. The PTA companies do 
not know when these rates were effective.

(c) No PTA Company has reduced prices for basic local service in 
response to competitive offers in the last three (3) years.
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Verizon Wireless http://lwww.verizonwireless.conVb2c/'splaslVplansing)eline.jsp
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Individual Cell Phone Plans starting at S39.99 with activation - Wireles... http://www.wireiess.att.con/cell-phone-service/cetl-pbone-plans'indi...
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Sprint - Cel) phone rate plans, nextel plans, wireless phone services http'.//nexleIon)ine.nextel.conVNASApp/'onlmestore/en/Actioiv'SubmilR..
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»

Sprim - Cell phone rate plans, nextel plans, wireless phone services hrtp://nextelonline,nextel.com^NASApp/onlinestore/e»VAction/'SubraitR...
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Products' https:/Avww.comcast.com/shop/buyflow2/productsexisung.cspx7Sour...
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Products https://www.comcasl.cxm,shop/buyftow2/productsexisung.cspx?Sour...
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fenra end Ccnvjrtio-3 

loarnMe'e

COOtCCemcatt IKanau tPi«»» noamIPiMktSMrat<M|VU«gr Cwocmicwiymticiii
8it*U«
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Vonage l\ttp://www.vonage.conv'lp/US/searchyai\oo/

Start Saving Now Cal! 1-8O0-583-4691

■yiDfe ms IT WORKS 25+PREMIUM FEATURES FAU COMPARE

Free activation, Free priority shipping and a Vonage phone adapter.
0 fftttoneyiHragreefnenfT

• Get unlimited local and long distance catting across the ti.S. and Puerto Rico

• Free unlimited international catting to over 80 countries incliding India. Mexico, 

and Canada S*=e country usi

► Keep your existing numbet*

• 25 amazing features like:

VONAGE VISUAL VOICEMAIL®
> Vonage conveits^ an of your vocemails for FREE and sends them to you via text or email
> Never have to listen to a voicemail again - unless you want to 

ANONYMOUS CALL SLOCK
> Block aS unknown or restricted numbers sc you can avoid annoying calls

1

Beta FREE Month of Service 
forEvery Friend Yob Refer!*
team Mote >

Home How It Works 25+ Included Features FAQ Compare Vonage.com

High-speed Internet required. ' Limited time offer, valid for new lines only. Rates exclude Internet service, fees and taxes. Device may be refurbished- A 
disconnection fee of $39.59 wB apply for cancebtton after the 30-day Money Sack Guarantee period end before 1 year. Socjlctafls. Your money back 
Guarantee period end bllng start on the date of your order. 0 you cancel wfchin your money back guarantee period, you must return the device. If you 
cancel after the money back guarantee period and wlhin l year of your order date, you wH be charged a rebate recovery fee equal to the amount of the 
rebate Inftiafy given to you for the equipment. Unlmled caEng subject to normal residential use. Vonage 911 operates dtfferentV than v*d«'onel911. 
6911 not available everywhere. For derate tick hem. Alarms, TTY and other systems may not be compatible. ''■Supports Engfeh Only. 'Where avaiable. 
Transfer may take up to 10 days. * The Refener wfl not be charged for the months service fee of their plan but other charges wil apply. Sea plan for 
dttafe. If ektarfteferrer or Referee cancels before 90 days from the date the Referee subscribes to Vonage service, ths will resufc h the loss of and/or 
chargeback of associated credits to the payment method on file.
©2009 Vonage Marketing, LLC. Al Rights Reserved.

1 Ofl 3/1/20104:00 PM
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Residential Calling Plans - Vonage World Page 1 of 1

US I CiA'W* l VK.

N^onage i C.waii.Us i WX

;

Residential Calling Plans
Reliable home phone service. Great value. Start saving today!

0u< M«»i Poputat ?l*n
Vonage World

UnitatMmtnule* Id SO. cct;ni/«s

Vonage Pro*" 

cussle Pl*n 
ir-eMutos PC eating

Basic 500
S00 Minutes 
ei etow p"C«

Vonage World Rate Finder

Enter She internenonal num&er you woM 
He B ctvedt.

i:MV

h.rf. (PCTftn hum SJS.Wtb'

• irc«w>w»

Vonage World: vonnjaWorB.faCj

* urnimlMd loeel end lonadWaiM* in tfieua. end Puerto Ple»
* mEEuniimkedleMlneeelsteaPdtiieendlocelionelnmorethen 

SCotltef couwiei". includnQ Me, Mnxico and Cenede
* FREE unilmited in ncnwmneiISnfl>nywher«»rcund Me world
* 2S« mnaiin^ m-Inq leemree hvluded Bm tnerinhla uoleemeM CeBar 

(0, Cell WaKrtg and Anonymous Can Block.
* Switch to Vonage and keep your erlsangpnone number*

-cumm:.

No satmp, shipptng or equipment costs • a S125 value

Added oenetRa ■ 24/7 aeceti n yew bUng nlxmtdon udng your stdne ecoauM
• OorynckKMB io cceiem*Q*ney wrvicstwm Vsrage't »n C>iiing futur*
• TeieoemnMe7Trtvoleie(MheVeAeQemneedepterfeinieHendHtelyporuM —yM 

can use K eryMtere Owr* e NsTi-epeed uternat canreoion
Requirememt ■ YoumutineveaUgh-epeedlmemetceitneeiionteeMeerOSL)

■ You need e US. er Pueae Meo snipping a<di»ti teeny, no P.O. bom>• Crc4 you tign op. w* wd iKpyour tamjopKtag* wthri bu*in«tt Oiys.

'Menwy aackGuereMeeVonagetieoeenvtnoedMyou wdlovea)theleaiuret end wvlnee, rwtw« oner you a 
SOAurAtoMKtSKkAumKse.

"A* ends to tandiine phone* irtekrdee. Cal* » cot phonos may oo mdudod deperKkng on desikutlcft 
Sttojoct 10 change. Exclude icortairtcaa types tuchascaHidnon-goographicitndpiomiumnumMrt. 
ISuppo/U English omy. Un'anBoa eating su^mo b noxnalmsdendaluto.

(nwery <od» . ameikh' «<*• • nr***1)

EARN A FREE MONTH OF SERVICE--; 
■:F0R:EVERY FRIEND YOU REFERS

Keep Your Bxtatlng Number a

Most phone numbers 
can be transferred to 
Vonage. Can yours?

Xhi-ck ricrw

AvaHabie Area Codea i
Caleutate Btorl Up Coala 
Caiculala Savings

fO .CHAAt

AbosiM l liuutoc£ida&e>. 1 Ckmd i afeaKEaCBt I TaataflLBcow t mt Piaiina | f^tkUn I fiocucLUs 1 Ssepoa l UicacaAdsadc ! VMogr WbiB i Imep:
UPlU. I HTtCtSaatMoOA I cadm Plans ; Fem.i*s | Ed»0C I fedttAsr*

• LMITEO TMC Of7CA VMJO roa NOV UNU 0W.Y. RA1£S EKCUJ0E HCXSJ'EEC rNTO*iCT SSflVXTfc, 5VHCM4BOES. F££S/V.0 T/WES. FOn CANC!U>1 O* MfEK TM£ SJ^lAi UOMEYSACKGUARANTEE PER.OD AND WITH1X1 YEAR PROH OflOtB PAVMEKT DATE. ASteCONNECTIONFCC OFOtJt AHO A RtSOATE RECOVERY TEE tOVAl 10 THE AUOUNT OP THE REBATE MTVU.IT GIVEN TO YOU FOR THE D6WCS Will. ArplY. YOUR MOnET OACX OUARAVTE1 R£RQD AMOBatNO START ON TM DATE OP VOUROROeA IE VOU CANCEL wrTMM THE VtONCY SACK OUAMMTEt PEWOO. YOU t«UST ettONPTLY RETURN THE DEVtCEORINCUR AOCVICE RECOVERY EELSCUSTAU ■ VP«N IVkiM TXe iwM*VaM*r»K*n Was efefacu.-«^ )0 »M««a if* ho* He Sns ton coo/s-fl rMn-aAel* '*eu«*l. UntnMuCnowSHUia aenM/icUOusSU m*. AUnM.TTYt'drtwsysunsawrnoi toQHiBieMe. V*n*|< Vti «t><teuua«ndAfivra* d’iW VsatenVaTi.S**Wi».i«(itai.Mnaui«> Watt.s'n>«n*ie»t/w«<>NOf<tMcMie'iAem*i«tye»"naiMeipwepii/ibui«ea><riaiott*diape>i'.6MpwiiMe*utA.a*0n<fWi*>i*r<>n«iwe*s4<«Mo*<e>*M 

C*rt toninerMah* Reieee Mucbe* to Vxjy abwOmuainnu bts »l wdw. ta»5«b»»«l murisus wscia WMHynwKmtmoaenkieOTiHfl v«nsp< UaAedne u£-A’< Rtyv* A***,v**

http://www.vonage.coin/residential_caUing_plans/vonage_world/?refer_id=WEBSR07060... 2/28/2010
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Residential Calling Plans - Vonage Pro Page 1 of 2

U.s. ■ tojirta I

N^onage

C*HSs#Puni •

MiACO/'L-LiMf! . CccUcLUJ I £A0

Residential Calling Plans
Reliable home phone service. Greai value. Start saving today!

Our Most Popular Plan
Vonage World

UKimtod rtunuxt *a 6U. countrtat

Vonage Pro!W 

Classic Plan 
rnCMIM PC COAng

Basic SOO 

600 Minutes (Uftlowpico

$34!!
Vonage Pro- Plan:

For people on ths go «no need mors coRsruricaton options. 
Vonags Pis oners:

CraCTNovr-

wOi Bft< Titr 
agrMmtnt

Unlimitsd loosl and long d«Anc« In iho U.3.. Canada, and Puerto RJoo « any lime 
FREE urttoed eating to ItndEnm >n Italy. France. Spain. UK. and b’etond' 
aStneiapng eglina lealured included Bie Cel Wetting. Votoemal, and CaAer 10. 
toetodee VoAsge Companmn. uMch aflorrs you to make and recakre calls from any 
computer wrin a ldgt>opaed tniemel oonneeCon
2S yiSidUtSlBBUKS todudod aach menm. Your voccmel is Iransotoad to lain ano 
cent u up u S tve phone numbers andtor emaJ addresses ol your choostogt 
25 nee Erimneedcn Directcry Assistvice calls per monin included. 
ineArflat jrHem-.iilenai Raiae as low as I cent per minute

With no set-up fees or equipment costs 
here's }ust how much you can save:

Aer/McnFee 

Prierty Weeping and Handing 
vcaoge Phono Adopter

SO.rtfl - a Ms.ee vmm 
$0.09 ■ ASMeevuM 

JOjM - OTM OVU) >rAM

Sinn uo low and nay erw $34'.Q9 'Un '
■re. wit ymu leiMwi1 meM miv m r>rit»r«e

Added turn On ' SuttcMoVonege end keep year esfedngptane number
• CnoeMwrye'eaeedelmmacreeemeUS

■ 240 eceest to your bNtogWotmeten using row enlneaceoun■ Outoi aeoeestebeei emergency tervteee’iiMi Vonage'e <lt OUfergleaMie 

Redawemema • You mutt have a Nek-Speed hsemeleonncceenftstieerOSt)

- You need a U S. er Pueiw Wee SWpptog eddreei (seny, no P.O. boue«|
• Oiwo)nuclpn up, we wCeNp your startup peOtagewINn Ike Outinass days.To ttan. stotoiy aenneet your tatopAone. ueli»g d<e Vonage ptume edapter. to yew Nw<- 

speed Memei oomeedan.

Money Beck Ouerenlea

Vonage h ee cemtoeed Hist yeti wa torn at me toekres end eawrge. Welweederyou a 
3fcdax Win*y -avUl.^uanieo.

i Keep Your Existing Number»
i
' Most phone number 
: can be transferred t< 
i Vonage. Can yours?

:Ci;eck nov/'l

Avetlabie Area Codes 
Calculate Suit Up Costs 
Calculate Sayings

I

Aeautife I fryerw Pthicra | Cftios/J I »n«eoiPoOm | TjBJTH.QLSfiftKC 1 <ii Qi«*no i 36<LMao I .CcPUtnUs 1 Suappti I Va.rsce.Mooti > VunngeWoild i TwiiK'
bwta ! MaY.yonBflDjtifam : CahaClka ! Emwxa I Sunnnn i OcJCiN«n

(AATtgCXCuACrOCH SPEED INTCiYcfTKAVICC.SUASHAnOES.FHdAKO TAXIS. FOACANCtUAnON Aron THE 90 0AV NONET OACir OUWATIC fCAlOO AND WlTWN l rlAArnOM YOUADWCtPAYweVT DATE. AOlSCO.NKKT>ON f Ef Of ptee AtC A ACSATE rtSCCktAVPIE COUA^ YD INI AMOUNT OF THtnlSArCMliAUVeiVENTOVOUFOATHECCVICe WiVL APPer. TOUPUONSY SACK 6VAAANIEE FEAlOO AND IA.UNO STSAt On THE OATS OF YOUR OPM A IF YOU CANCEL WITHIN YM{ MONEY SACK GUAnAMTEE Ft fiOO. YOU UUffT PROUFUr Af TURN 
rxE OEVtCE On =NCUft A OEviCtr RECOVERY fee SUfEICIUi • YAM'S ttsttBM li<eMiciksrYMle<F>ee«ubAe> sikprssunilelr rOouaMsiewro^ hsi^t* roveorJUtiyourinncsr rsows«. urSteUdOdrq tuOMC-10 >tt'N4l'Sside«tAl use-Alawt.TIYiMener miens n>r««t««e<ipsmis.VoAAgoeii««Mea(M<*i*>«sts<cVytoFaF*dt>K(ien 6m iwnyoosaacoaciii tor dotsM iS«oonu Enctinoof 11>alUMiiir«aiiMtMclt4'eadtire'sinoraNrui>e*(M ci hr* FU’' Okstvi <ri«v*l scpiy. SMeOnlor datsece wntr nelsi.w e< Ael*>MCts(McMo>«toeeys',on ■r* SM»«n«Mrwi

http://www.vonage.com/rcsidential_calling_plans/vonage_pro/?refer_id=WEBSR0706010... 2/28/2010
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Vonage - Residential Calling Plans - Residential Basic 500 Page 1 of 1

N^onage ; Cnt-i*a.w TAQ
. Search,!

Residential Calling Plans
Reliable home phone service. Great value. Start saving today!

Ou' Most Popular Pan
Vonage World

L’nSmKaO fiV'iu'.o* To GC>- cOu'iuloe

Vonage Pro®0

Claaslc Plan 
induclos PC MllHQ

Sasic 500
500 Winuias 
a; a 'ow once

j1 $1799
I m <mm

Crier Host

iall>sra^rM(ngrwAM

Residential Basic 500:
* SOOrnirutmolo'dboundlowlandloflgdiitaneacaltnetoaftyvrtweinfioU.S.. 

Canada, and Pwato Rico
* Only 34* (m aach adettfons minuia
* UnBmltad inco<ntng mlnutM
■ UnSmltad Vonaea-to-Vonaga cab
■ M»ni>mlncn«flVflfA»hi»«*>nraAriUu»rjDWaHrc Unlf»mail anrt K«I1m IQ

* SwflcMoVvega end kaaproiv adding phone number*
* Maudes IniaaiaUenUBa'/uaalowas I car4parminu(a

TO AfREE MONTH OF SERVICE- 
|:;F0R EVERY FRIEKD YOU REFER1

wsmMC~r

Koap Your Existing Kundier a

Most phone number 
can be transferred t< 
Vonage. Can yours?

I AdMfe«n»0l»
[
ii

Raqglnnwnis

• Swtcti 10 Venae* ano »**p yeur axWIng phona aitmb*i
• Choate any mm «oO» tram •ersu US■ M/r awimioiwMeteWwaaonudngyewawInaaccoi^ti
■ OutkacottabtoetltmtrMMyMmeaiwkii^naetVtli OUngtaew*
- TtiteomiivatTrmJtloiTTliaVonagagnoaaadapMriatmaSandtauaypantHt  —yau 

can uaa 6 w>M«hMa tharVt a Neb-Kaad Mt nw oorwacuon
■ YoumuMhavaaNgh^gaaoMtmateonnaaianteabtteroSi.)
■ Yea naad a U-S. a* Puano Bte topping aocm* (tony, ne P.O. boxes)
• Oneajau»leni*,»*wH«Hpyag*u»'lgppaeiug*>rt«nlTy*{wMn*ix oxyt.

To »urt, sbrety connect your itltpnont. ucfng Hie Vontge pTor* tdapw. lo yeur h<r>- 
tpaeO irumtt comtction.
Money SodtOutrantoo

Vonaga tt <• caiMnetd Mai you ml leva tl ma Mu^at and ta«tre«. Mat w« ontr you a SOnlau Mena*. Back G-jarawi**.

:CI>ecV. now''
Avtlbbla Area Code* 
CaleulaU Start Up Coats 
CaleuMie Sairinga

Compare Residential Casing Plans

• Xnftdne'yuyne

AbwJfe 1 vwatwrflrtxton 1 Ctie«s I P^atvPUta' : TamaCLStiWa l a» Pi*nn 1 St*Vap ■ cenmaLu | auacf.i t vrrjofM.iaeo | yprjoaJ^aiM I latter
H°n* 1 Haw Venmw Werx* | C*6no Pixrn | CtJtMtfl 1 tiUtPM I C"Jo- Ntnr

tAATea excuna non aftEOMRANKTSeav ice. SUnCMARSeS.FaKa ANO TAXCa.F0nCXNCeUATIO'IAFTeATMe MOAT UONBY BACK OUXfMMTEEPEnjOO ANO WITH IN 1 yeAlt FROM 
TCOA OAOCP FAVMENT OArE, ACISCONNeonON FSEOF fttJC ANO A NtaATCReCCVCAYfCe EOUAt TO THC AMOUNT OF INS ACBATS PtmAtLYOrVCN TO YOU FOA IneotVCC WTU. APAiV. 
YOUnuONEVEACAOUAiVNTSe PCfllOO ANO attlMOSIAIIT ON THE OATS or VCtmOUSa.VYOV CANCEL NtTHW THE MONEY SACK OUAAANTEE FENOO. YOU MUSTPPOMFTLY AETUAN 

THE OEYlCS oa MCUA A DEVICE MCOVEAVFEt i<E£ OSTA1.&.. vr^« Th* n«ma*f IA«PM FMCaaMM* lapreMnliay 10 M»*U **y»l>e*i fie»r* r*u cOMiA |Ou< liv«M>r*ui*tl. Aknu.
IfVireetettyMtitaAYAaMceiYpMi*. ««n*aas<i »»irn mmw* tfBM»>a»ih«m««atlttn»i*n.a—w«imiinxe/ryii*ni lar awxlkj Tn*rt*to«»«»Oneia*6Mo««l».ina «iai»M-)i wva» N«Mu»;r H«nM*ea<cn(igi«Maaeey. 6a*pv<l»'eM*l».l«Bw> ftita<*raiAM*r«aes>««be*Mr*Wa*ytaeinir»iW(li*Ml«<ea M6*Dba*i* Ve.wae M<vc*.r«w:rt<ui u-.n* aue'*ra«icnt'q«b«aiel 
uieeUitdvMisK da eat'**'* ••Fee er-P* P a>« Von*^ v«i».«*atlC. Al F<yx* NcmivM.

http://www.vonage.com/residential_calling_plans/basic_500/?refer_id=WEBSR07060L00... 2/28/2010
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PAPUCTariffNo. I
Aimstrong Tdecommuriicaticm, Inc. Section 2

Original Sheet 37

C LOCAL EXCHANGE SERVICE OFFERINGS AND RATES fccnrttt 

2. Residence Rates - Monthly Recurring

Local Service with Optional Calling Services Package $18.00

Local Service with Unlimited LATA Calling Package $22.00

Local Service with Unlimited LATA and Optional
Calling Services Package $25.00

Local Service $15.00

3. Business Service Offerings

Local Service-Provides the Customer with unlimited calling to those exchanges identified in the Local Exchange Service 
portion of this tariff.

4. Business Rats * Monthly Recurring

Less than 20 lines $18.00

20 lines or over

1 year service agreement $1620
3 year service agreement $14.50
5 year service agreement $13.00

Issued: December 12,2001 Effective December 13,2001
Dm A. Sedwick

ARMSTRONG TELECOMMUNICATIONS, INC. 
One Armstrong Place
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Digital Phone Pricing : Blue Ridge Communications Page 1 of l

BLUE RIDGE

COMMUNICATIONS
0401E ! lHTt*ner ] FUOHC

Cus5i»w Cai Crtcr'Ko** 9ft

You Aro Hera: Hont? > DiQitaJ PriD.ic Pridr.g
Digital Phone Pricing

Inctodas unlimited local and long distance calls within tho coniinonuil United Slates. 
Aisslte. Hawnli, Pu«no Rico, Guam & US Virgin Islands

n You Have;
tf8uic* CaMc AND High Spoed Internal 
« tasic* Cablo OR High &po«d tntoirwt 
* Digital Pnona Only

add Digital Phono For: 
fSAM/month 
S39.9Vmonih 
949.95/monih

Calling Foaturas: 
Voted Mail 
Cal Watting 

‘ EnhancodCaHar ID 
Ctlor ID Blocking 
CafRaturn 
Cal ForaanAng 
Thrdo Way Casing 
Spatd DiaSng 
6911

Included
Included
tncteded
Indudad
Induddd
inctedad
Inducted
Inducted
tecteded

intamadonal Calling lOk* hero tor rated
An adcfittonal par mtoute surdvargt appCas whan catling an interna don a) mobila or caB 
phono, ___________

international Catling Codes i

View and Pav Your M 
Channel Lineuat A Picinc~
Blua RMaa News_____
Wtia^iOnTv
Soadate

'CabteTVVa.Oish
Payment Centers_____
Lctai Praorammifto
MoelnoY
Setera’ffland'^
Ctiocli your e-mail 
SRC Newsletter 
A-3.K • Have a ouesiton'>
Oa Demand Otoost____
MYBBCTV.oom_____

; Pollow Blue 
i Ridge On

ii

P«r-Cell Charges
Oiractory Assistance par cal (local)

Money Back Guarantee

WearesooonlidefttabouUfwquaAy of Blue Ridge Otgllat Phone that wave ottering a 30- 
day. fRoneyeaek, safeiection guarantee. II you are dltsadsAtd with your Btoa Rldga 
DigAa! Phone Service lor any reason, you will tocaiwa a refund If you cancel [he Service 
within 90 days of tostauabon.*

* Only lees paid (or standard installsdon, oQuIprnent (K retumad) and 30 days at servtcs 
wBberatoAdad.

9 T01 OFFICE PARTY
WITH THE DOCTOR 

OIGtrAL CABLE CHANNEL 113

Privacy Policy Corned Us About Us Site Index

http://www.brctv.comyprodserv/digital_phone/pricing.php 2/28/2010
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RCN Lehigh Valley I Phone I Plans & Pricing Page 1 of 1

Vaui Locritoa Sol«ol

. .',uwgA.y»if«yr v

Atou RCN ; WoOOOK , CirtlO^if C«n!c: ; CbiDUUs tOO.RlHS.RCN

PHONE IN LEHiGK VALLEV
Plans & Pricing C»n I eat s*rvfc« «t my hmnt?

Ctect to soo it RCN ■$ avaitaUo ta you.

Plant ft Prtcing 
Ciitmg Fotturas 
IManuftonal Cati^g

Now it costs even less to stay connected. With nur unlimited phone plans, you can make as many local or 

long-distance calls as you want. Cat! anytime and talk for as long as you like, lor a flal monthly rate.

Unlimited Nationwide Calling

• Clear eibi on our ro'dUodtgillUnilwoi'i 
« UnfeniM phone cafe Mii&vfcid*
• IncMxNttrve treotallnglomrM• NoMf-fflinuwiono-'feanceiatM
• c*iiuy*neie<nireiMt»dSiue»[iAClufca 

AOska, Hawat. Pt«no Rice. US virgin Ware« me CanaOiO
• Law IntEmaSoral catCng t*«t

*29-99/mo
eancAn 

(r«g. SSS.OO)
as low as $6S.99sno.

Creat Aae-On* tneltfOea («*lurea

Stnw* niwlngaiara onimvwM upon RCN veCaeis>i owt lie tpoeAs tdtiiau earareo ky «w mnco lequotut m RCM <o>vleaaba (eoaiioa. Mce* Co 
rot NOude uao. er amar wncrurgr (. S«<rvo» and pnong a«« watM Is tfwngw. ab pi«ioa uwa Mn<n iova>r. n« kiMesnei propmlies& rnpeesw emneri StWCM on MNm >0 iom*aiie contffcn* N RON'SauUortMr wpeamona. M-Ino pokes, grip oner spp^otlo anas and cMAwe Odwr laspetipre may aepfy.
Nol al sanriMsora ^vaiihif m id nai. Coos isiBemtBenx ccuroiaiwc [>« faioaon xpar^nwH !>asft. RCNdMi .isi pnvida CMBnOceupmani 
MOtkano cnarpcs smkr W nee or moved pnonr (Mta ate (nay apply to teaaionai ciM pm ps wof apeostemu aon-HanitH0in*uMiefl work-Ovuu waveSNia may apply. Cvtiamon vAa api aix •<aan«M ray m kASki ip • nea-rafcmat* l5 Cd aaMaa downdaria prooBtsaip -ea
RC>rscurfttnamvrMy aovra Oiargo ranpaa *o«a S6S e S?S,<lap*eilnp en arm td «eise>« akeM.CvMeRiaihit flaoekpdFafl teopIMlaeenttaci 
prioa.aw in mot omnL ejasmti agons >riM bound by Vid mom and conriUpnaoIBwoBntacl. incAaSng. wvoufomanon, Pieobt^atontopay wnttf 
miiinii'er.bMdsonr«d*Ai»sanioU(ipnonen>va>pvirMa(lwei»ftnaMidin).biMdt)iiM*04f mayappiy.
rna ovaMM.-y O Mvcot. pnn<g and o>«iini« (MoioyM C" he cmr a>« Ur mUyfilal now RCN amomom onty.CanvnaibolM-dbuoirieas p"«.«o ard wvrv oPvings iKSer

Hlgh-Spoad mtornel 
Sanricss A Ruvnc 
Hunmav

Cara vs DS«
Homo NoMeiUnp

OigHal Cable TV Sv-vcn b Meii-kj 
dvnAea
C-unwi i>cups 
ON06MANOWaa«

Phone
Sorxeet S Pnemg 
6o«Ms 
PI10.10 6ili»* 
nrar xaional CM na

Abeui RCN ] Nows i Hv«*tor Roioiiona > Caroo's ' Comaci Us

Coma tioma to RCNi
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RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC, TCG NEW JERSEY, 
INC. AND TCG PITTSBURGH TO CENTURYLINK’S SET IV DATA REQUESTS DATED 
MARCH 18, 2010, DOCKET NOS. C-2009-2098380 ET AL. AND 1-00040105

CTL-ATT 4-10: Reference pages 20 (line 10) to page 21 (linelO) regarding the benchmark rates 
now proposed by AT&T. Provide all documents, studies and analyses undertaken by or on behalf of 
AT&T determining that CenturyLink under these proposals can both recover its costs and price 
competitively in its service territories.

Response: See response to CTL-ATT 2-5.
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CTL-Sprint

Objection:

Response:

5-4 Reference Rebuttal Testimony at page 33, line 1 (Confidential 

percentage regarding Sprint’s alleged service, both direct and 
through roaming agreements, of‘‘all Pennsylvanians.”). Provide a 

detailed map of the locations of where Sprint “directly” provides 

service to customers (exclude roaming areas).

Sprint objects to the question on the grounds that the question is unduly 

burdensome, overbroad, and not narrowly tailored, and would cause 

unreasonable annoyance, oppression, burden and expense. Sprint objects 

to undertaking the special study that would be required to provide a 

response to this question. Sprint also objects to the question on the 

grounds that it seeks information that is subject to the work product 
doctrine, the attorney-client privilege, or other privilege. Subject to and 

without waiving the foregoing objections, Sprint will provide a response 

to CenturyLink’s question.

Sponsored By: James A. Appleby

map.See attached
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CTL-Sprint 4-39 Provide a complete, current copy of all Sprint cable telephony 
partner agreements effective in Pennsylvania.

Objection: Sprint objects to the question on the grounds that the question is unduly

burdensome, overbroad, and not narrowly tailored, and would cause 
unreasonable annoyance, oppression, burden and expense. Sprint objects 
to undertaking the special study that would be required to provide a 
response to this question. Sprint also objects to the question on the 

grounds that it seeks information that is subject to the work product 
doctrine, the attorney-client privilege, or other privilege. Sprint objects 
that some of the information requested, and the manner in which it is 
requested to be produced, would reveal proprietary information, 
confidential business information, and trade secrets regarding Sprint’s 
business interests and operations. Sprint objects to the question on the 
grounds that it infringes upon the confidentiality interests of Sprint’s 
wholesale customers) that are not parties to this proceeding. Sprint 
objects to the question on the grounds that the questions seek highly 
competitively sensitive information and business secrets the release of 
which could harm the level and integrity of competition in Pennsylvania. 
Sprint objects to the question on the grounds CenturyLink’s tactic of 
seeking confidential business and contractual information regarding 
Sprint’s wholesale business is a tactic CenturyLink has unsuccessfully 
employed in access reform litigation across the country, and which is 
seeks information that is not probative to the appropriate level of RLEC 

intrastate switched access. Sprint Objects on the grounds that the 
Interrogatory seeks information previously provided by Sprint in prior 
discovery responses. The information sought is not relevant to the subject 
matter of the matter at bar and will not lead ro the discovery of admissible 
evidence. Sprint will not provide a response to CenturyLink's question.

Response:

See objection above.

Sponsored By: James A. Appleby
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Objection: Sprint objects to the question on the grounds that the question is unduly
burdensome, overbroad, and not narrowly tailored, and would cause 
unreasonable annoyance, oppression, burden and expense. Sprint objects 
to undertaking the special study that would be required to provide a 
response to this question. Sprint also objects to the question on the 
grounds that it seeks information that is subject to the work product 
doctrine, the attorney-client privilege, or other privilege. Sprint objects 
that some of the information requested, and the manner in which it is 
requested to be produced, would reveal proprietary information, 
confidential business information, and trade secrets regarding Sprint’s 
business interests and operations. Sprint objects to the question on the 
grounds that it infringes upon the confidentiality interests of Sprint’s 
wholesale customer(s) that are not parties to this proceeding. Sprint 
objects to the question on the grounds that the questions seek highly 
competitively sensitive information and business secrets the release of 
which could harm the level and integrity of competition in Pennsylvania. 
Sprint objects to the question on the grounds Century Link's tactic of 
seeking confidential business and contractual information regarding 
Sprint’s wholesale business is a tactic CenturyLink has unsuccessfully 
employed in access reform litigation across the country, and which is 
seeks information that is not probative to the appropriate level of RLEC 
intrastate switched access. Sprint Objects on the grounds that the 
Interrogatory seeks information previously provided by Sprint in prior 
discovery responses, or on the grounds that CenturyLink previously 
requested the same information in prior discovery requests that Sprint 
objected to, and for which no Motion to Compel was filed. The 
information sought is not relevant to the subject matter of the matter at bar 
and will not lead to the discovery of admissible evidence. Sprint will not 
provide a response to CenturyLink's question.

CTL-Sprint 4-40 Relative to Sprint's cable telephony partner agreements effective in
Pennsylvania, identify if the cable telephony partner agreements
expire and provide the dates and terms/provisions.

Response: Sponsored By: James A. Appleby

See objection above.
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Objection: Sprint objects to the question on the grounds that the question is unduly
burdensome, overbroad, and not narrowly tailored, and would cause 
unreasonable annoyance, oppression, burden and expense. Sprint objects 
to undertaking the special study that would be required to provide a 
response to this question. Sprint also objects to the question on the 
grounds that it seeks information that is subject to the work product 
doctrine, the attorney-client privilege, or other privilege. Sprint objects 
that some of the information requested, and the manner in which it is 
requested to be produced, would reveal proprietary information, 
confidential business information, and trade secrets regarding Sprint’s 
business interests and operations. Sprint objects to the question on the 
grounds that it infringes upon the confidentiality interests of Sprint’s 
wholesale customer(s) that are not parties to this proceeding. Sprint 
objects to the question on the grounds that the questions seek highly 
competitively sensitive information and business secrets the release of 
which could harm the level and integrity of competition in Pennsylvania. 
Sprint objects to the question on the grounds CenturyLink’s tactic of 
seeking confidential business and contractual information regarding 
Sprint’s wholesale business is a tactic CenturyLink has unsuccessfully 
employed in access reform litigation across the country, and which is 
seeks information that is not probative to the appropriate level of RLEC 
intrastate switched access. Sprint Objects on the grounds that the 
Interrogatory seeks information previously provided by Sprint in prior 

discovery responses, or on the grounds that CenturyLink previously 
requested the same information in prior discovery requests that Sprint 
objected to, and for which no Motion to Compel was filed. The 
information sought is not relevant to the subject matter of the matter at bar 

and will not lead to the discovery of admissible evidence. Sprint will not 
provide a response to CenturyLink’s question.

CTL-Sprint 4-41 Relative to Sprint’s cable telephony partner agreements effective in
Pennsylvania, will the agreement remain effective as written if
intrastate switched access rates are reduced in this proceeding?

Response:

Sec objection above.

Sponsored By: James A. Appleby
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CTL-Sprint 4-42 Relative to Sprint’s cable telephony partner agreements effective in
Pennsylvania, identify what Sprint believes are the change of law
provisions.

Objection: Sprint objects to the question on the grounds that the question is unduly
burdensome, overbroad, and not narrowly tailored, and would cause 
unreasonable annoyance, oppression, burden and expense. Sprint objects 
to undertaking the special study that would be required to provide a 
response to this question. Sprint also objects to the question on the 
grounds that it seeks information that is subject to the work product 
doctrine, the attorney-client privilege, or other privilege. Sprint objects 
that some of the information requested, and the manner in which it is 
requested to be produced, would reveal proprietary information, 
confidential business information, and trade secrets regarding Sprint’s 
business interests and operations. Sprint objects to the question on the 
grounds that it infringes upon the confidentiality interests of Sprint’s 
wholesale customer(s) that are not parties to this proceeding. Sprint 
objects to the question on the grounds that the questions seek highly 
competitively sensitive information and business secrets the release of 
which could harm the level and integrity of competition in Pennsylvania. 
Sprint objects to the question on the grounds CenturyLink’s tactic of 
seeking confidential business and contractual information regarding 
Sprint’s wholesale business is a tactic CenturyLink has unsuccessfully 
employed in access reform litigation across the country, and which is 
seeks information that is not probative to the appropriate level of RLEC 
intrastate switched access. Sprint Objects on the grounds that the 
Interrogatory seeks information previously provided by Sprint in prior 
discovery responses, or on the grounds that CenturyLink previously 
requested the same information in prior discovery requests that Sprint 
objected to, and for which no Motion to Compel was filed. The 
information sought is not relevant to the subject matter of the matter at bar 
and will not lead to the discovery of admissible evidence. Sprint will not 
provide a response to CenturyLink’s question.

Response: Sponsored By: James A. Appleby

See objection above.
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CTL-Sprint 5-1 Reference page 3 of Mr. Appleby’s Rebuttal Testimony lines 10 

and 11 (“RLEC’s ubiquitous network obligations are not 
burdensome and actually provide many advantages and 

opportunities.”), (a) Identify in full each and every “network 
obligation;” (b) Identify in full each and every specific advantage 

alleged by Mr. Appleby; and (c) Identify in full each and every 
opportunity claimed. Provide all documents.

Objection: Sprint objects to the question on the grounds that the question is unduly
burdensome, overbroad, and not narrowly tailored, and would cause 
unreasonable annoyance, oppression, burden and expense. Sprint objects 
to undertaking the special study that would be required to provide a 
response to this question. Sprint also objects to the question on the 
grounds that it seeks information that is subject to the work product 
doctrine, the attorney-client privilege, or other privilege. Subject to and 
without waiving the foregoing objections, Sprint will provide a response 
to CenturyLink’s question.

Response: Sponsored By: James A. Appleby

Sprint does not possess any further information beyond what has been provided with the 
Rebuttal Testimony on pages 54-60.
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CTL-Sprint 5-2 Reference page 3 of Mr. Appleby’s Rebuttal Testimony lines 10 

and 11 (“RLEC’s ubiquitous network obligations are not 

burdensome and actually provide many advantages and 
opportunities.”). Provide all documents, studies, analyses and 
calculations in support of the statement that these obligations are 
“arc not burdensome.”

Objection: Sprint objects to the question on the grounds that the question is unduly
burdensome, overbroad, and not narrowly tailored, and would cause 
unreasonable annoyance, oppression, burden and expense. Sprint objects 
to undertaking the special study that would be required to provide a 
response to this question. Sprint also objects to the question on the 
grounds that it seeks information that is subject to the work product 
doctrine, the attorney-client privilege, or other privilege. Subject to and 
without waiving the foregoing objections, Sprint will provide a response 
to CenturyLink’s question.

Response:

See response to CTL-Sprint 5-1.

Sponsored By: James A. Appleby
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RESPONSE OF AT&T COMMUNICATIONS OF PENNSYLVANIA, LLC., TCG NEW JERSEY, INC. 

ANDTCG PITTSBURGH TO INTERROGATORIES OF CENTURYLINK DATED DECEMBER 14, 

2009, Docket Nos.: 1-00040105 and C-2009-2098380 et al.

CTL-ATT 2-31 Since the Global Order, identify by year, by incumbent local exchange 

carrier, by AT&T plan, and by rate the flow through, if any, of intrastate switched access 

reductions undertaken by AT&T in Pennsylvania. Provide any and all documents submitted to 

the Pennsylvania Public Utility Commission. Provide any and all documents demonstrating that 

AT&T flowed through in its rates any intrastate access reductions.

Response: SPONSORED BY E. CHRISTOPHER NURSE AND DR. OLA OYEFUSI

See AT&T’s response to CTL-ATT 2-30. AT&T is still in the process of investigating 

this request given the passage of so many years since the Global Order.

Supplemental Response Dated January 20,2010:

Many of the AT&T personnel responsible for handling such filings are no longer with the 

company, and the documents requested have not been located after conducting a reasonable 

search. CenturyLink is free to go to the Commission to review the Commission’s records for 

any such filings. If such filings are labeled as confidential, AT&T agrees that it will provide 

CenturyLink with the necessary permissions to review the documents pursuant to the terms of 

the Protective Order entered in this case.

See the attached letter dated April 7, 2004. AT&T does not recall ever receiving the 

information from ILECs as requested in its letter.

See also AT&T’s July 2, 2009 Direct Testimony at page 41 showing that as a result of the 

intensive competition occurring in the Pennsylvania intrastate long distance communications 

market, AT&T’s average prices to its Pennsylvania customers have fallen faster than AT&T’s 

access expenses. Those price reductions did not occur as a result of any regulatory mandate; 

intrastate long distance has been price deregulated for a number of years. Rather, those price 

reductions occurred because the market is fully competitive.

It is also highly relevant to note here that because CenturyLink’s (f/k^a Embarq’s) access 

rates have remained so exceedingly high, AT&T’s average prices (per access minute of use) are 

below CenturyLink’s access rates, and have been for over five years. As the chart at Exhibit H 

of AT&T’s Direct Testimony demonstrates, CenturyLink's access rates actually exceed AT&T’s
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long-distance prices for consumers in Pennsylvania. This widely irrational circumstance has 

been the status for over five years in Century Link's service area, demonstrating that access 

reform is long overdue:

Embarq's Average Access Rates Exceed 

Long Distance Prices Substantially Inhibiting ! 

Competition and Lower Prices for Consumers in 

Pennsylvania

$0.06 ~

$0.03
2004 2005 2006 2007 2008

-^AT&T Avg In-state LO Price .0467 .0440 .0379 .0403 .0443

•^-Embarq Avg Access Rate .0528 .0513 .0496 .0522 .0532
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April 7, 2004

BY OVERNIGHT MAIL

James McNulty, Secretary 
Pennsylvania Public Utility Commission 
Commonwealth Keystone Building 

400 North Street 
Harrisburg, PA 17120

Re: Joint Access Proposal in Response to
Access Charge Investigation
Docket Nos. M-00021596. P-00991648, and P-00991649 

Dear Mr. McNulty:

l am writing on behalf of AT&T Communications of Pennsylvania,
LLC., with respect to the Commission’s Order, entered in this proceeding on 
July 15, 2003. In that Order, the Commission approved a Joint Proposal of 
the Rural Telephone Company Coalition <“RTCC") and Sprint/United 

Telephone Company of Pennsylvania, under which the companies that 
were parties to that proposal represented that they would undertake access 
reductions ”of approximately $25 million within the next eleven months.’'1

As AT&T understands it, a number of the incumbent LECs that 
comprise the RTCC have made individual rate rebalancing filings that 
purport to implement the Joint Proposal. AT&T has been directly served 
with only a few of those filings, however. Thus, we have not been able to 
ascertain whether all of the affected companies have undertaken the rate 
rebalancing requirements set forth in the Joint Proposal. To the extent we 
have been able to obtain copies of those filings that have been made (and 
in even more limited cases, supporting detail regarding a company’s 

specific rate rebalancing proposal), that documentation makes it far from 
clear that the full amount of the access reductions that had been 

represented in the Joint Proposal - and that were subsequently reflected in 
the Commission’s Order - have been implemented. Indeed, to the extent 
that the filings that we have obtained permit any calculations to be made,

i Order, Docket Nos. M-00021596 et al., July 15, 2003, at 10.
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they appear to indicate that the total access reductions that have occurred 

are about half of the $25 million total reduction that was at the heart of the 
Joint Proposal.

Accordingly, AT&T recommends that the Commission direct that the 

incumbent LECs who are parties to the Joint Proposal submit a report 

detailing the status of their compliance - on an aggregated and company- 
specific basis - with the terms of that Proposal.

The Commission’s Order also directed the IXCs to submit a report 

“showing how the additional reductions in access charges will reduce the 
IXCs’ average revenue per minute proportionately on a dollar for dollar 
basis to residential and business customers in Pennsylvania.”2 At this time 

AT&T cannot make any report concerning the "additional access 
reductions" that were supposed to have occurred under the Joint Proposal 
because, as noted above, AT&T is not privy to whether, and if so to what 
extent, the incumbent LECs who are parties to the Joint Proposal have in 

fact reduced their access rates in accordance with their representations to 
the Commission.

Please do not hesitate to contact me with any questions regarding this 

submission.

Very truly yours,

Robert C. Barber

Enclosures 
cc: (w/ end)

Elizabeth Barnes, Esq. 
Ms. Janet Tuzinski 
Service List

Order, Docket Nos. M-00021596 et al., July 15, 2003, at 11, 14. The legal 
basis for this directive is, at best, highly problematic. Fundamentally, 
telecommunications services provided by interexchange carriers are 
deemed to be competitive services, and thus the rates, terms and 
conditions of the IXCs’ services are not subject to Commission regulation. 
Moreover, the IXCs cannot be viewed as having acceded to such 
regulation in this case because they were not parties to the Joint Proposal.
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CTL-Sprint 2-18 Since the Global Order, identify by year, by incumbent local
exchange carrier, by Sprint plan, and by rate the flow through, if 
any, of intrastate switched access reductions undertaken by Sprint 

in Pennsylvania. Provide any and all documents submitted to the 
Pennsylvania Public Utility Commission. Provide any and all 
documents demonstrating that Sprint flowed through in its rates 
any intrastate access reductions.

ObjectionrSprint objects to the question on the grounds that the question is unduly 
burdensome, overbroad, and not narrowly tailored, and would cause 
unreasonable annoyance, oppression, burden and expense. Sprint objects that 
the time period indicated is overly long and a response would be unduly 
burdensome. Sprint also objects to the question on the grounds that it seeks 
information that is subject to the work product doctrine, the attorney-client 
privilege, or other privilege. Sprint objects that the information requested, and 
the manner in which it is requested to be produced, would reveal proprietary 
information, confidential business information, and trade secrets regarding 
Sprint’s business interests and operations. Sprint objects on the grounds that 
the question seeks information that is not relevant to the subject matter of the 
proceeding and is not reasonably calculated to lead to the discovery of 
relevant, admissible information. Subject to and without waiving the 
foregoing objections. Sprint will provide a response to CenturyLink's 
question.

Response: Sponsored By: James A. Appleby

See Sprint’s response to OCA-Sprint l, 3, 6, and 7 (responses served on October 30, 

2009).

Supplemental Response:

Since the Global Order, identify by year, by incumbent local exchange carrier, bv Sprint 
plan, and by rate thejlow through, if any, of intrastate switched access reductions 
undertaken by Sprint in Pennsylvania.

The discovery responses earlier identified by Sprint will enable CenturyLink to 
determine Sprint’s average rate, but Sprint is without the data necessary to show 
whether any intrastate switched access flow-through occurred.

Provide any and all documents submitted to the Pennsylvania Public Utility Commission.

The majority of the Sprint personnel that would have personal knowledge 
regarding the information sought by this question, and who would have been 
responsible for the referenced filings, are no longer with the company. A diligent 
search of Sprint’s records has failed to uncover any documents that are responsive 
to the question. In responding to this question, Sprint is interpreting “any and all
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documents submitted to the Pennsylvania Public Utility Commission*’ to be 

limited in scope to the purpose of this question (i.c. any and all documents 
submitted to the Commission that illustrate or show flow through of intrastate 
switched access reductions). If CenturyLink is aware of any such documents that 
have been filed with the Commission, Sprint is happy to cooperate with 

CenturyLink in retrieving such documents in the event CenturyLink is unable to 
retrieve such documents itself.

Provide any and all documents demonstrating that Sprint flowed through in its rates any
intrastate access reductions.

As stated above, a diligent search of Sprint’s records has failed to uncover any 
documents that are responsive to this question.
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1 I. RESPONSE TO PRICE SURREBUTTAL

2

3 Q. ARE YOU THE SAME DAVE BONSICK THAT FILED DIRECT AND

4 SURREBUTTAL TESTIMONY IN THIS CASE

5 A. Yes.

6

7 Q. ARE THERE NEW, DETAILED PROPOSALS IN SURREBUTTAL

8 TESTIMONY TO WHICH YOU NEED TO RESPOND?

9 A. Yes. Verizon witness Don Price proposes using a portion of the current PA

10 USF that he identifies as a “windfall” to partially fund access reductions, with

11 the remainder of funding coming completely from rural ILEC end users,

12 including those of CenturyLink. (Price Surrebuttal, pages 14-18.) Mr. Price

13 largely offers Verizon’s new proposal in response to AT&T’s modified

14 position as set forth in AT&T’s Panel Rebuttal Testimony. Rejoinder

15 Testimony is the only opportunity to respond to Mr. Price on his proposal of

16 “redirecting the current USF windfall.” (Price Surrebuttal at page 15.)

17

18 Q. DO YOU AGREE THAT THERE IS A “WINDFALL” WITHIN THE

19 CURRENT PA USF?

20 A. Absolutely not. The current PA USF is operating as ordered by the

21 Commission and produces the amount of support established by the

22 Commission. Therefore, there is no windfall. Further, as Verizon itself

23 bemoans, ILECs like CenturyLink have lost significant access lines to
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competition while continuing to invest in the PA network, including meeting 

ongoing commitments to achieve 100% broadband availability under their 

Chapter 30 plans. It is undeniable that revenue has been lost through competition 

that would have also contributed toward the provisioning of service in high-cost, 

rural areas. Thus, isolating one specific element - like USF support — is 

misleading and does not recognize the changing complexion of the 

communications marketplace in rural areas. Rural Pennsylvanian consumers 

would be adversely impacted by the “redirecting” of USF funds and would be a 

backward step in this Commission’s long-standing commitment to meaningful 

universal service policy. As the record demonstrates, this Commission 

historically balanced universal service/COLR policies rather than singularly 

promoting the fostering of competition. And, those very same universal 

service/COLR policies are even more important to rural Pennsylvanians today 

than they were ten or eleven years ago. Thus, as the Commission makes a 

determination regarding the final structure and size of the PA USF, it should 

outright reject Verizon’s self-serving and myopic proposal.

DOES VERIZON’S NEW PROPOSAL PRESERVE REASONABLY 

AFFORDABLE RATES AND RELIABLE SERVICE IN RURAL PA 

AND THE REVNUE- NEUTRAULITY REQUIREMENTS OF ACT 

183?

No. Verizon’s initial position in this case that all revenues can be rebalanced 

on end-user rates continues to be an untenable position and this new twist on
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its proposal is no more viable or reasonable. Using AT&T’s estimated impact 

of $82.6 million, nearly 90% of the revenues lost as a result of mirroring 

interstate switched access rates would be placed on the backs of rural PA 

ILEC customers. That may meet Verizon’s definition of “an opportunity’’ for 

revenue neutrality but CenturyLink does not believe it complies with statute or 

the Commission’s obligations, including ensuring rate and service 

comparability for rural and urban areas of Pennsylvania. Sure, the math can 

work if you force basic rates (and other rates) far above the level any Verizon 

PA subscriber is currently paying and implement immediate increases across 

the board in every bundled line and business rate may work. But, numbers on 

paper do not preserve and advance universal service unless the revenue is 

viable and sustainable. Verizon’s attempt at “redirecting” the USF fails to 

remedy any such fundamental flaws in Verizon’s position.

DOES THIS CONCLUDE YOUR TESTIMONY?


