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PGW at a Glance
• Owned by the City of Philadelphia 
• Largest municipally owned gas utility in the 

country
• 6,000 miles of mains & services
• Service area is restricted to the City of 

Philadelphia
• Provide service to over 500,000 customers
• Three LNG tanks provide 4 Bcf of storage
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Promotion
• PGW is using case studies to 

promote the use of NGVs.
• NGVs are highlighted in PGW’s 

latest marketing efforts and 
commercial.

• PGW created the website 
WinningCombo.net that lists 
the benefits and uses of natural 
gas.

• Case studies and information 
related to NGVs are available 
on PGW’s website.
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Education & Market Development
• PGW hosted a CNG focused event 

in January to educate customers 
about the benefits of CNG vehicles 
and available grants and 
resources.  

• On-going targeted meetings with:
• Government and Transit Agencies
• Local Universities
• Refuse and Hauling Companies

• PGW has incentive money 
available for station developers 
and customers to offset the 
installation costs to bring new gas 
mains and services to fueling 
stations and the incremental costs 
to purchase NGV vehicles. 
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Education & Market Development (continued)

• PGW is working with PECO to help 
educate customers in the 
Philadelphia metropolitan region on 
the benefits and  availability of 
natural gas as a transportation fuel.

• PGW has created a GIS based tool 
to plot station developer’s site 
options and identify nearby fleets. 

• This tool allows PGW staff to instantly 
communicate available pressure and 
proximity to existing PGW infrastructure 
and potential fleets.

5



Market Facilitation – PGW’s Plan
• In order to help grow the NGV 

market in Philadelphia, PGW has 
preliminary plans to purchase 69 
CNG vehicles by the end of the 
year.

• 45 Vans / 24 Sedans
• Fueling options under consideration are  

a combination of on-site fuel pumps and 
3rd party stations.

• Future plans to add 10-20 vehicles per 
year over next several years in locations 
where 3rd party station developers are 
putting in facilities.

• As the market grows, we grow with 
them.
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Facilitation – External Marketing 
Development
• PGW is serving as intermediary 

between customers interested in 
CNG and the station and 
infrastructure developers.

• PGW is helping to identify funding 
opportunities available for 
customers in collaboration with the 
Greater Philadelphia Clean Cities 
Coalition.
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800 Montgomery Avenue, Philadelphia, PA 19122
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