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June 5, 2003
AT&T Relay Services

340 Mount Kemble Avenue

Room N160E184

Morristown, NJ 07962

Attn: Vicki Potts, Marketing Director
RE: Telecommunications Relay Service Public Education

By September 14, 2000, letter, the Pennsylvania Relay Service Advisory Board (Board) asked this Commission to enhance the Telecommunications Relay Service (TRS) consumer-education outreach program in the Commonwealth.  The Board asked this Commission to ensure that TRS marketing and education efforts focus on all Pennsylvania residents and businesses, not just the deaf, hard of hearing and speech-impaired communities.  The Commission considered the request and agreed that such efforts should be undertaken in conjunction with the ongoing consumer-education outreach obligations of the current TRS service provider, AT&T.  To that end, AT&T was directed to submit proposals to a Public Education Advisory Committee (Committee),
 established by this Commission, for an enhanced two-year consumer-education outreach campaign targeted to the hearing community throughout the Commonwealth.  

Having received the recommendation of the Committee, the Commission finds that AT&T has presented a credible and potentially effective enhanced consumer-education outreach campaign in its Proposal E at the $500,000-per-year level.
  Accordingly, the Commission hereby directs AT&T to commence implementation of its Proposal E for consumer-education outreach.  AT&T is asked to submit its Implementation Plan to the Committee for review.  The Implementation Plan should include all practical details about the upcoming enhanced consumer-education outreach campaign, including AT&T's adherence to the goal of incorporating diversity in procuring goods and services.
  
A focus group or similar mechanism, to be established by the Commission, will monitor AT&T’s consumer-education outreach program and will report its findings to the Committee.  Prior to the conclusion of two years from the date of this secretarial letter, the Committee will review that report and submit a final evaluation to the Commission of the effectiveness of AT&T’s consumer-education outreach program.  Upon review of the evaluation, the Commission will determine whether to continue the enhanced consumer-education outreach campaign beyond the two years.

In seeking reimbursement for the costs of this enhanced consumer-education outreach campaign, AT&T shall separately identify the costs in its annual TRS budget submissions. 

Questions may be directed to Tom Charles, 717-787-9504.

Sincerely,

James J. McNulty

Secretary

cc:
Tom Charles, Commission Manager of Communications

Michael Nolen, AT&T Law & Government Affairs

Mitch Levy, AT&T Account Manager

Relay Service Advisory Board

Steven J. Samara, Pennsylvania Telephone Association

Verdina Showell, Office of Special Assistants
Lenora Best, Bureau of Consumer Services

Grace House, Bureau of Fixed Utility Services
Louise Fink Smith, Law Bureau
�  The Committee is comprised of the Commission’s Manager of Communications, presently Tom Charles; Lenora Best, appointed by the Commission; a representative of the Board; a representative of the Pennsylvania Telephone Association; and a representative of the TRS provider.


�  The proposals were submitted without identification of the contractors that AT&T had under consideration.  


�  Commonwealth policy encourages the utilization of socially and economically restricted businesses (SERBs).
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