CHARGE Conference Call

January 7, 2010

Call-in number: 1-866-618-6746 and Access Code: 6060145
Recap of Discussion
1. Gross Receipts Tax (GRT)
Inclusion of GRT in Price to Compare
· OCA has asked that EGSs include GRT in PTC for residential offers on website
· OCMO clarified that GRT should be included in PTC for all purposes, including marketing materials and offers made to consumers, to permit apples-to-apples comparisons– per 52 Pa. Code §54.182, which says that PTC includes all unbundled generation and transmission related charges; EGS can give details on separate components
· In reviewing residential disclosure statements, BCS recommends to EGSs that they include language along the lines of: “This price includes Transmission Charges and Estimated Total State Taxes, but excludes applicable Sales Taxes”; in this language, price = price to compare
· Question has arisen as to whether GRT should be included in PTC for all purposes regardless of customer class, i.e., residential, commercial or industrial 
· 54.182 defines PTC as “equal to the sum of all unbundled generation and transmission related charges” and does not differentiate between different customer classes”
· PPL confirmed that it includes the GRT in the PTC for all classes of customers
· OCMO indicated that GRT should be included, regardless of the class
Calculation of GRT  

· GRT is 5.9% and according to PPL’s website, it is applied as follows: Price = (Taxable Amount)/(1-GRT)

· At least one EGS may be calculating it by multiplying the kwh rate times the tax rate (1.059)

· Consensus was that it should be consistently calculated in accordance with the formula on PPL’s website to minimize confusion among customers and to ensure that it is a competitively neutral component of the overall charge
Showing GRT on Bill
· Questions have arisen about how GRT is shown on bill
· Per 52 Pa. Code §56.15(4), residential bills should indicate that a GRT is being charged and include a reasonable estimate of the charge
· Discussion ensued about PPL’s bill ready system and the need for EGSs to populate tax fields with estimated state tax fields, including capital, corporate, franchise taxes in EDI 810s that are transmitted for consolidated billing – spelled out in Implementation Guide
· Rate ready billing may be handled differently – Brandon will check
· EGSs were encouraged to join EDEWG for assistance with EDI issues; can contact Annunciata Marino at the PUC for more information
· PPL will check on how GRT is shown on commercial and industrial customers’ bills
2. Large C&I Customers
· EGSs asked for clarification of the rules for disclosure statements/offers/marketing materials/contracts for large C&I customers 
· Points were raised about the sophistication of large C&I customers  but it was also acknowledged that many customers are in between “small business” and “large C&I” customers
· OCMO referred EGSs to 52 Pa.Code §54.1 for the scope of the customer information requirements
· 54.2 (definitions) and 54.3 (standards and pricing practices) apply to all customers
· 54.4-54.9 (bill format, disclosure statements, privacy, complaint handling, etc.) apply only to residential and small business customers
· Please see 54.3, which requires EGSs to use common and consistent terminology in customer communications, including marketing, billing and disclosure statements
· Additional discussion will ensue at the next meeting 
· Question arose about components of RTP rate for large C&I customers – PPL will look into posting/publishing them
3. Price to Compare 

· Questions arose about the proper components of PTC
· Will discuss in more detail during next meeting
4. CHARGE and Retail Market Working Group Roles
· OCMO clarified roles of CHARGE and RMWG
· CHARGE: quick informal resolution and sharing of information to ease the process for consumers to navigate the market, electric generation suppliers to enter and participate in the market, and default service providers to receive what they need to make timely switches , and to enhance the ability of the PUC, EGSs and DSPs to respond to consumer inquiries
· Retail Market Working Group: address longer term issues that will promote the development of a competitive market
· Participants need not be concerned with where to raise an issue since CHARGE and RMWG are communicating and coordinating
· May be possible to merge at a later time when short-term issues are not so pressing
5. Third Party Marketing Services Providers

· OCMO gave reminder to EGSs about responsibility for actions of unlicensed third parties providing marketing and sales support services, i.e. door-to-door sales and telemarketing, 52 Pa. Code §54.43
6. EGS Call Centers
· Consumers have indicated that they have not been able to reach EGSs due to heavy call volumes
· Several EGSs noted that they have been monitoring wait times and have taken steps to add call center staff so as to more timely answer consumers’ calls
7. Low-Income Customers
· Question arose about whether recipients of low income subsidies in PPL eligible to shop and still receive the subsidies
· Customers on customer assistance programs (CAPs)  - PPL’s is called OnTrack, will be able to receive discounts even if they switch to an EGS, but the mechanics are still being worked out
· For LIHEAP customers, all EGSs currently serving residential customers are participating in PPL’s POR program so they can receive those benefits while being served by an EGS since they can be terminated for non-payment
· If an EGS isn’t in PPL’s POR program, there may be complications because EGSs are not vendors
8. Budget Billing

· Some customers on budget billing have been told that they will lose that arrangement if they switch to an EGS
· PPL confirmed that customer will remain on budget billing with the EDC for their distribution charges even if they switch to an EGS
· To receive budget billing for supply portion, customer needs to tell EGS
· PPL is working on an arrangement to allow supply portion to be budget billed by EGS – requires extensive programming for permanent fix
· In the interim, PPL pays EGS the full amount even though it is billing the customer a fixed amount
· Question arose about the terms and conditions of budget billing and OCMO referred EGSs to 52 Pa. Code §56.12(7) where it requires equal monthly payments; no other requirements than what is set forth in that regulation
9. Rate Mitigation Plans

· Questions also arose about whether EGSs need to do anything to ensure that customers get full advantage of deferral and pre-payment plans
· Consensus was that EGS’s only obligation is to inform customers that they will not lose any money as a result of switching
10. Migration Statistics
· OCA currently posts migration statistics on a quarterly basis
· Suggestion has been made to have migration statistics available on a monthly basis
· If Commission receives this information from EDCs and EGSs, we can make it available more frequently
· OCMO will talk to OCA about whether there are any plans to post this information more often
11. 814 Enrollment Transaction

· Question has arisen as to the appropriate date to be included on the electronic enrollment transaction
· PPL indicates that contract date should be used rather than the date when the enrollment transaction was sent
· Use of contract date ensures that customer who chooses multiple EGSs in a single period is switched to the last EGS they chose
· Use of date when enrollment transaction is sent can lead to EGSs holding enrollments and can result in slamming if customer is switched to the wrong EGS
· It was noted that Allegheny goes with enrollment date, whereas PECO does it the same way as PPL
· EDEWG should address it, and meanwhile EGSs should follow practice of EDC in whose territory they are serving 
12. Rescission and Confirmation Periods
· Consumers have a 3-day rescission period have after receiving the disclosure statement from the EGS, per 52 Pa. Code 54.5(d) – this applies only to residential and small business customers
· EDCs give consumers 10-days in the confirmation letter sent under 57.173(2) to indicate if that is an error or they did not authorize the change – this applies to all customers
· Care should be taken to have consistent references to the 3-day rescission period and 10-day confirmation period

· While EDC understandably wants to avoid getting involved in consumer-EGS dispute or contract, efforts should be made by all market participants to ensure that consumers (especially residential and small business) are satisfied with outcome
· OCMO referred to customer dispute procedures for slamming in 57.177


