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Introduction

Increasingly, DSM, renewables and time of use pricing all have something in
common:

Success is determined by the ability to:

1. Reach and Engage Customers
2. Filter and Target Recommendations
3. Reduce Barriers to Entry

You can’t run an effective program if no one opts in.

Quality consumer communications has become paramount.

Use of information and normative analyses is effective and becoming popular.
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Program Theory
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Communicating with Customers

Maximizing reach and impact requires
a multi-channel approach.

For the foreseeable future, the
number of customers with

Connecting with the majority of
the broad customer base will ,
require simple communication
through traditional channels:
e.g., direct mail

....................................................................................

/ HANs will be very limited
“HAN &

The Internet provides a great

Online é-—/ channel to engage with more
engaged and technologically-

sophisticated customers

Direct Mail

Figure 2
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The Home Energy Reporting System

Platform: Effective consumer energy information software system

e Sophisticated analytics

e Reliably and measurably reduce consumption

e Targeted and individualized communication

e Strengthen customer relationships

Software-as-a-Service (Saa$S): deployment model
e A few straight-forward program elements
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SMUD Case Study : Rigorous Program Design/Measurement
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Test vs. Control methodology is implemented
to isolate the impact of the reports.

* kWh savings from behavior change
* Increased participation in marketed

efficiency programs

e Peak demand reduction

e Customer education & satisfaction

Figure 3



Concluding Remarks

e Measuring an approximately 2% reduction in electricity
consumption across tens of thousands of homes

e 7 utilities across the country contracted to run this type of
program starting in 2008, with several more expected in 2009

e Commissions in several states have been introduced to this
program, and are encouraged by the innovation
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To Learn More

Jeremy Kirsch, Vice President, Client Solutions

jeremy@positiveenergyusa.com
617-320-3104
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