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INTRODUCTION

Pursuant to the Pennsylvania Public Utility Commission’s (“Commission™), Final Order
dated June 10, 2011 in Energy Efficiency and Conservation Program, Docket No. M-2008-
2069887 (June 10 Order), West Penn Power Company (“West Penn” or “Company”) hereby
requests expedited approval of its proposed minor changes to the demand response programs
included in its Amended Act 129 Energy Efficiency and Conservation (“EE&C”) Plan, which
was recently approved on May 10, 2012 in Docket No. M-2009-2093218. Specifically, through
this request, West Penn is proposing to expand the budget for the Customer Resources Demand
Response Program (“CRDR Program”) by:

¢ Removing the Distributed Generation Program (“DG Program™)} and transferring
the funds, $808,477, from that program to the CRDR Program,;

* Reducing the Customer Load Response Program (“CLR Program™) budget by
$1,343,650 and transferring those funds to the CRDR Program; and

¢ Reducing the Commercial and Industrial (“C&I”) Large Equipment Program
budget by $609,324 and transferring those funds to the CRDR Program.

A red-line version of the relevant portions of West Penn’s currently approved EE&C
Plan, including the appropriate tables and appendices, that illustrates the afore-mentioned
changes is attached as Exhibit A.

The proposed minor changes qualify for expedited approval as outlined in the June 10
Order. As discussed below, the need for the program changes described herein is immediate.
Therefore, West Penn respectfully requests that the Commission staff approve the proposed
minor changes described herein consistent with the timelines set forth in the Commission’s June
10 Order.

In support of its proposed changes, West Penn offers the following:



BACKGROUND

A, Initial Plan Filings

1. West Penn filed its original EE&C Plan on July 1, 2009. On October 23, 2009,
the Commission entered an Order in this case approving in part and rejecting in
part West Penn’s original EE&C Plan. The Commission ordered West Penn to
submit a revised EE&C plan within 60 days.

2. West Penn timely submitted a revised EE&C Plan (*Revised Plan”). By Opinion
and Order dated March 1, 2010, the Commission approved in part and rejected in
part the Revised Plan. The Commission ordered West Penn to submit a further
revised EE&C plan within 60 days and permitted implementation of the non-
rejected portions of the Revised Plan.

3. On April 29, 2010, pursuant to the Commission’s March 1, 2010 directive, West
Penn filed another revised EE&C plan (“Second Revised Plan™). On June 23,
2010, the Commission entered an Order approving West Penn’s Second Revised
Plan.

4, On September 10, 2010, in accordance with the September 1, 2010 Secretarial
Letter, West Penn filed a Petition for Approval of its Amended EE&C Plan (“First
Amended Plan”).!

5. On December 17, 2010, Administrative Law Judges Dennis J. Buckley and
Elizabeth H. Barnes recommended that the Commission approve the Joint

Stipulations and First Amended Plan as modified by the Joint Stipulations.

' In the proceedings related to the September 10, 2010 plan filed by West Penn, the Administrative Law Judges
referred to the September 10, 2010 filing as the “Second Amended Plan.” However, for purposes of this Petition,
the Company will refer to the September 10" plan as the “First Amended Plan.”
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On January 13, 2011, the Commission accepted the Administrative Law Judges’
recommended decision and approved the First Amended Plan as modified by the
Joint Stipulations.

On August 11, 2011, West Penn submitted a Second Amended Plan (hereinafter,

“Current Plan™), which was approved by the Commission on May 10, 2012.

June 10 Order

8.

10.

11,

12.

13.

The June 10 Order provides for an alternative process for Commission review of
minor changes to EE&C Plans.

First, Electric Distribution Companies (“EDCs”) must file proposed changes with
the Commission.

Interested parties have 15 days to comment on the filing. Reply comments are
due 10 days after the initial comments.

Within 35 days after filing the proposed minor changes, the Commission Staff
must issue a Secretarial Letter approving or disapproving some or all of the
proposed changes and may also refer some or all of the proposed changes to the
Office of Administrative Law Judge.

The June 10 Order only requires West Penn to file sufficient documentation to
support the proposed minor EE&C Plan changes, to include the affected pages of
the plan, a redlined version of the affected pages and an explanation of how the
proposed minor changes affect the previously approved plan. In addition, the
Commiission requires an EDC to post a complete redlined version of its proposed
plan on its website for public inspection upon filing.

The scope of plan changes eligible for expedited approval are:



14.

15.

¢ The elimination of a measure that is underperforming, no longer viable for
reasons of cost-effectiveness, savings or market penetration or has met its
approved budgeted funding, participation level or amount of savings;

e The transfer of funds from one measure or program to another measure or
program within the same customer class; and

*» Adding a measure or changing the conditions of a measure, such as its
eligibility requirements, technical description, rebate structure or amount,
projected savings, estimated incremental costs, projected number of
participants, or other conditions so long the change does not increase the
overall costs to that customer class.

The proposed minor changes to West Penn’s EE&C Plan fall within those

categories in that the changes involve: i) the elimination of the DG Program that is

underperforming; 2) the transfer of funds from one demand response program to
another demand response program within the same customer class; and 3) the
transfer of funds from one EE&C program to one demand response program
within the same customer class. All proposed minor changes involve programs

within the same customer class, namely the large C&I customer class.

SPECIFIC CHANGES AND EXPLANATIONS FOR CHANGES

West Penn has gained significant experience with its current demand responses
programs included in its EE&C Plan. During the summer of 2011, the Company
contracted with Curtailment Service Providers (“CSPs”) to recruit and enroll
commercial and industrial customers for its demand response programs and
operated a demand response pilot program. The Company also conducted
additional requests for proposal (“RFPs”) related to additional implementation
and operation of the demand response programs to achieve compliance with the

Act 129 demand response targets for the summer of 2012. As a resuit of that
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17.

experience, the Company is proposing several minor changes to the demand
response programs in its Current Plan.

First, West Penn proposes the expansion of the CRDR Program to achieve the
required demand reductions required by Act 129 for the summer of 2012. The
CRDR is focused on reducing the demand in large C&l customer sectors by
deploying customer resources from load curtailment strategies provided by PJM
Curtailment Service Providers or Customer Curtailment Service Providers. The
Company proposes, through the shifting of budget dollars and the removal of the
DG Program, to increase the CRDR Program by $2,761,455 for a total of
$6,926,123. This new budget is demonstrated in WPP Table 4 and Appendix D-6.
Second, West Penn proposes to remove the DG Program and to transfer funds
from that program, $808,477, to the Company’s CRDR Program. The DG
Program was focused on reducing demand by deploying customer “nonutility”
generation resources for demand response activities and to provide standby
generation service for unplanned utility outages or other customer maintenance
activities. Since January 2011, the Company’s CSP marketed and promoted the
DG Program to customers. The Company also issued a RFP in December 2011 1o
support implementation of this program for the summer of 2012. Despite these
efforts, none of the Company’s customers have enrolled in the program. Because
it is clearly underperforming, the Company proposes to remove this program and
transfer the budgeted funding for this program, $808,477, to the CRDR Program.

This budget transfer is demonstrated in WPP Table 4.



18.

19.

20.

Third, West Penn proposes to reduce the CLR Program budget by $1,343,654, and
to transfer those funds to the CRDR Program. Since April 2011, the Company
has marketed and promoted the CLR program. The Company also operated a
pilot program during the summer of 2011. Based on this experience, and the fact
that customer response has been less than originally projected, with only 2
customers participating in the pilot program during the summer of 2011, the
Company proposes to reduce the funding for this program and to transfer those
funds, $1,343,654, to the CRDR Program. This budget transfer is demonstrated in
WPP Table 4 and Appendix D-6.

Last, West Penn proposes to reduce the Large C&I Equipment Program budget by
$609,324, and to transfer those funds to the CRDR Program. Since November
2011, the Company has worked with a CSP to market and promote the Large C&l
Equipment Program. It appears that the budget for this program is more than
sufficient to meet the demand, resulting in less funding than first anticipated to
meet this program’s needs. Therefore, the Company proposes to transfer a portion
of the program funding, $609,324 to the CRDR Program. This budget transfer is
demonstrated in WPP Table 4 and Appendix D-6.

These changes will best position West Penn to achieve the demand reductions
required by Act 129 during the summer of 2012, Expanding the CRDR Program
allows the Company to leverage the management, marketing, implementation and
tracking capabilities of the third party PJM Curtailment Service Providers, which

will be contracted to implement the CRDR Program for the summer of 2012.



CONCLUSION
WHEREFORE, in light of the foregoing, the Companies respectfully ask that Staff
approve the proposed changes described herein in accordance with the Commission’s June 10,
2011 Final Order in Docket No. M-2008-2069887.

Respectfully submitted,

Dated: May 15, 2012 MMP“M(CM

Kathy J. Kolich

Attorney No. 92203
FirstEnergy Service Company
76 South Main Street

Akron, OH 44309

(330) 384-4580

(330) 384-3875
kikolich@firstenergycorp.com
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Section 1-A, Overview of Plan Changes, Pg 7-12:

A. Proposed Program Changes —ProposedProgram-ehanges-are-as-illustrated-in-WPP Table 4, WPP

Table 5, and WPP Table 6 below are updated to reflect the proposed minor program changes and
as described in more detail as follows:=

WPP Table 4 below illustrates the Programs and Program Budgets under the Current Plan (as approved
on May 10, 2012), as compared to the Programs and Program Budgets efthis NewPRlaaresulting from

the proposed minor program changes. +

RECEIVED

MAY 15 2012

PA PUBLIC UTILITY COMMISSION
SECRETARY'S BUREAU

Attachment A
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§11.783.867
Residential Energy Efficiant Products Pregram $11.783,667 Rasigential Energy Efficiant Products Program 30
50
Residantial Energy Efficient HVAL Equipmem Program $2,156.347 Residential Energy Efficient HVAC Equipment Program $2,196,347
Residential Home Performance Program $16,331,872 Residenlial Home Performance Program $16.331.872
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WPP Table 5 below illustrates the measures that are included in beth the Current Plan (as-filed-on
Aupust9-20H approved on May 10, 2012) -and-this NewPlanreflecting the proposéd minor program
changes, -NOTE: Only change is removal of the Distributed Generation measure:
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~WPP Tablé §= Common Program Measures'(Cont.), ]

Common Measures I | New Plan Prugram with propnsed minor changes
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WPP Table 6 below illustrates the new and removed measures that-are-included-in this-the New-Current Plan (as
approved on Mav 10, 2012) reflecting the proposed minor program changes .3. NOTE: Only change is removal
of the Distributed Generation measure.
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Distributed Generation Distributed Generation
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Section 1-B, Pg 15-16

WPP Table 7b below provides the commercial and industrial program summary deseriptions and incentive
strategy as included in the Current Plan (as approved on May 10, 2012) reflecting the proposed minor program

Plan
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changes. -NOTE: QOnly change is removal of the Distributed Generation Program.
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addition, it:will:piovide technical support,
rsbau;s, and support UCTESS lu praject
i|financing. tncentives will ulss be

distributors,
;

C/1 Equipment' Program - '
Large

[Pravides finencial incentives and support

' cqulpmcnlr.md products. Oiher dutivery,

L ircetly or !hmugh retialees
plcrm:nung energy efﬁcwn[

mechufiisms may,include EE ¥its pravid
10 puﬂ\c\fﬂmls and audits melc.d wuh

Conservation Voltage i
Reduction {CVR)} Program

i dcsxgnsil-:d puniuri.s ot

Strategically. reduce ve

program. proﬂdm incentives fora
ign-of the incrementil technalogy
B hlgh cfﬁclency,mcasun.s In

J cu‘:miim:’. will alsg bi:

Time of Use (TOU) wn!hr H
Critical Peak Pru:mg (CPP)

‘| The incentive w reduce 1uad resides
*bwithiin the rate séhedulé and cncaumg: a
customet to reduce or skifl:lond from ‘
critical-peak’dnd of-peuk périvd 1o the GHF
paiik periods.

ih puﬂlmp.mng customers hy
nu’aclmg with cuslumurs tor load
reduciion during peak toad'hours.

i l.,ustomcrs will reccive payment: tor.their

pamupauon n Company demand
rcsponsc events.

program that provides demand rcspunsc

Ihn: Cump.my will provxdc u‘lu:nnw:
payments to participating custonicrs thit
reduce load during the top 100 hours,
whlch will'ber basgd on I.I-u.- aciual load
reduction during The cvents,

Customer Resources '

Demynd Response Progeam,

-|This program is dcsu,ncd to fogus on

redluging demand durang the 100 highest
peak vad hours of the yeir, 'The.
Company will contract 3™ Party PIM
Curisilment Sérvies” Providers or
Customer Curtailment Service Providers
(C5Ps) who will devetop n portfulio of
callable load response resources that will
be dispatckicd for.demand response

acti
Il Scplcmbcr 30;

be Company wlil ity the 3" pary

# during the top 100 nodrs, June |,

Jrendors for the actunl load reductions thut
! occurn.d durmg the demiind résponse ,
Lvunts “Ihe : participating customers will
rccewc mccnlwm baséd on individual
contracts between the CAP dnd wil) be
based on thu actun} load reduction durms
ie events,

Distributed Generation
Program

with pafidipating customors by dcpluymg
sustomer-owned standby generation
during peak load hours, The Company
will contract wﬂh ‘third purly disparchisble
pene ution pruvldw(-.} 10 sperate,
muifitain and dispatch o customer's,
rsmndby generator,

A progrum thuc pmwdca demand cespanmse

| v.hspmch roqu:rcmcnm of the top-100:

Thc Company will provide incentive
pay ments to participating customers that

i Dpersle their sl.mdby generalion pcr

huurs The puymedss will be ol
nclual  loud reduction dutmg thé evénis,
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&€ Programs = Comn

Provides financial incentives and support
10 customers directly or through retialers
for implemenming energy efficient
equipment and products. Other delivery
linecharisms may include EE kits provided)
L0 participants and audits coupled with
direct installation of low cost measures.

~——
{

iercil & Induostiial___
Incenive Strateay,

This program provides incentives for g
portion of the incremental technology
costs of high efficiency measures. In
ladditian, it will provide technical support,
Jrebates, and support access to project
financing. Incentives will also be
available to customers and through
distributors,

C/1 Equipment Program -
Large

Pravides financial incentives and support
to customers directly or through retialers
for implementing energy efficient
equipment and products. Other delivery
mechanisms may inelude EE kits provided
1o participants and audits coupled with
direct installation of low cest measures,

This program provides incentives fora
portien of the incremental 1echnology
costs of high efficiency measures. In
addition, it will provide technical suppon,
rebates, and support aceess 1o praject
financing. [ncentives will also be
available to customers and through
distributors.

Conservation Voltage
Reduction {CYR) Program

Strategically reduce voliage across
designated portions of the Company's
distribution system, Energy and demand
savings vary depening on load ype.

Mo customer incentive is provided

Time of Use (TOU) with
Critical Penk Pricing (CPP)
Rate

A tate offering that encourages customers
to Jower their demand and energy
consumption during on-peak and peak
load periods by charging a higher price
during these periods and a lower price
during off-peak periods, that reflects the
cost of serving customers during these
periods.

The incentive to reduce ioad resides
within the rate schedule and encourage a
customer to reduce or shift load from
critical-peak and on-peak period to the off;
peak periods

Customer Load Response
Program

A program that provides demand response
with participating customesrs by
contracting with customers for load
reduction during peak load hours.
Customers will receive payment for their
participation in Company demand
rcsponse events.

The Company will provide incentive
payments {o participating customers that
reduce load during the top 100 hours,
which will be based on the actual load
reduction during the events.

Customer Resources
Demand Response Program

"This program is designed to focus on
reducing demand during the 100 highest
peak load howes of the year. The
Company will contract 3rd Party PIM
Curtailment Service Providers or
Customer Curtailment Service Providers
(CSPs) who will develop & portfolio of
callable load response resources,
including customer curtailable load and
customer-owned standby generation, that
will be dispatched for demand response
netivities dwring the op 100 hours, June |
to September 30,

Ycontracts between the CSP and will be

The Company will pay the 3rd party
vendors for the actual load reductions that
occurred during the demand response
events. The participating customers.will
receive ingentives based on individua}

based on the actual load reduction during
the events,

Section 3.4, Program Descriptions, Pg 70-80

The Program Descriptions as included in the Current Plan (as a

proposad minor program changes.

roved on Ma

10. 2012) reflecting the
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Piogram Title and Program Customer Load Response Program
"years during whi chprogram:will -
.be implemented ‘ .

January 2011 to May 2013

The program is focused on reducing demand in the small and large,
| commercial and industrial, and governmental/non-profit customer

d sectors. Under this program, the Company will contract with

K customers to implement load curtailments during peak load periods.

{ By controlling the demand for energy during the peak periods, load
resources can become an integral part of managing the overall supply
| of energy to the system. A customer who participates in capacity
| and/or energy markets will also realize savings in the form of reduced
capacity and energy costs.

Y The program will initially target smal! and large, commercial and

8 industrial, and governmental/non-profit customers in the Company

| service territory, with demand of at least 300 kW or greater. This
program will be expanded to other small commercial and industrial,
& and governmental/non-profit customers in conjunction with

Bl implementation of Smart Metering infrastructure

§ The Company will assist customers by providing load management
L services by actively educating and providing assistance with the
B (ransition to market prices, load shaping and participation in PIM

d markets. Contracting with customers for load reduction as well as
B assisting customers with entry into the real time energy markets will
help control the demand during peak hours. A customer who
l participates in this program will receive incentives based on their
& actual hourly load reduction from their calculated baseline during
events called by the Company for the top 100 hours of load,
Customers will have flexibility in selecting how many hours that they
can participate with 50 hours being typical.

| The Company will provide all technical assistance, project
| management and marketing activities to support the program. The
| Company will also be responsible for all marketing materials, contract
preparation, load curtailment, and reconciliation services. The
‘ : MM Company is registered as a curtailment service provider (CSP) under
4 BN the PJM Load Management Programs. As part of this program, The

: @ Company (directly or through contracted services) will develop the
necessary online user tools for customers: customer signup, download
data far load profiling or historical energy usage, model load
modification schemes and review load curtailment events.

The recent PJM Base Residual Auction for 2012/2013 also introduces
a hurdle in that the value of capacity in the Allegheny Power zone
cleared at approximately 10% of the net cost of new entry. In the past,
R participating customers have realized tremendous value in PJM’s

Bl [nterruptible Load Response (ILR) programs without having to
frequently reduce load. Customers making the transition to the
Company’s Demand Response (DR) program for delivery year

risk management Stratedy. '
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:l}_';fmlf upsirategy .

iMarkéting stiategy

3

B 2012/2013 will be required to control load over numerous events, and
d up to 100 hours per year. Customer fatigue and dropout will be
| closely managed.

| The Company will provide interval metering data via our Energy Data
il Scrvices (“EDS”) at no cost to any customer whose load is
| participating in this program. Interval data through EDS can be

provided monthly or daily in an excel spreadsheet format. For EDS

| daily data, the data file is made available the next day. Until the
{ Company’s smart metering infrastructure is deployed and functional
8 at the customer’s facility, we will target customers with a demand

| greater than 300 kW who have interval metering to participate in this
M demand response program. [n cases where customer requests the

installation of a KYZ pulse contact, the customer cost for the
installation of this additional equipment is $650 (3500 for KYZ pulse

Bl installation, $150 for time synchronization).

g Customer Service Specialists will roll-out the program using direct
| contacts with eligible customers in 4th Quarter2010.

B The customers will be targeted several ways:

M Assigned accounts: Customer Service Specialists proactively handle

approximately 130 of the top energy users that would be eligible for
the program. They will personally contact their assigned customers to
educate them about this program and the companion Customer

W Resources Demand Response Program that will be administered by
N 3rd party PJM Curtailment Service Providers. We will follow up with
B 2 direct mail piece to encourage participation and provide more

B program details, inclusive of both this program and the companion
il Customer Resources Demand Response Program, and provide
[ information on PJM Curtailment Service Providers who provide load
W curtailment services.

Non-assigned accounts: These accounts are managed by Business

| Account Specialists in the Company’s call center. Direct mail will be

sent to these customers with program detaiis and contact information.
The direct mail information will include information on both this

| program and the Customer Resources Demand Response Program that

will be administered by 3rd party PIM Curtailment Service Providers
who provide load curtailment services. As a follow up to both
audiences, an email will be sent to reinforce the program details,
inclusive of both this program and the Customer Resources Demand
Response Program, A [link to the Company’s web site will allow

g customers to access more program details and information.

Sales/marketing/educational materials will be developed for the

B Customer Service Specialists to provide to customers, which will
{ include details on all curtailment type programs including the

Customer Load Response_and the Customer Resources Demand
Response and-the-Distributed-Generation programs. All marketing

materials will equally promote all demand response programs and
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| encourage customers to select a PJM CSP who can best address their
needs. The materials will also include a listing of PIM CSPs who
| provide load curtailment services.

The Company also plans to host an annual seminar and invite

customers, PJM CSPs and stakehalders to participate. The seminar

W will focus on providing customers with information on the Customer
i Load Response and Customer Resources Demand Response and

Bistributed-GenerationRprograms. The PJM CSPs will be invited to

| present information and setup vendor tables.

The customer incentive for this program will be based on the

¥ customer’s actual measured load reduction from the customer’s

calculated Customer Baseline during called event periods and a
customer incentive rate that will be established based on the results of

| the load nominations by PJM CSPs for the Customer Resources

Demand Response Program (refer to Customer Resources Demand

¥ Response Program). Allegheny will calculate the customer incentive
B rate on a $$ per MWh basis based on the weighted average of all
§ contracted load nominations for the Customer Resources Demand

Response Program, reduced by a Company administration adjustment

BB to account for the differences in program administration between this

Pr ogram start (l.ate wnth kev

:schedule miléstones:

Assumed Evalu‘ltmn -
Measmement, and Verlﬁuatlon
‘(FM&V) requlrements rcqulred
to; doeument sdvmgs b‘ the

 Plan Evnludtor

program and the Customer Resources Demand Response Program.

l See Figure 2

Performance verification will be based on PJIM ELRP protocols for
the aggregated hourly load reductions of the participants listed in the
j agreement.

The Company will provide a summary of hourly peak load reductions
for the aggregated group and for individual customers, with back-up

M data supporting hourly performance for each customer for

Performance Periods using metering data accepted by PIM. Load

Ml reductions will be measured against the standard CBL if appropriate

or a CBL nominated by the EDC and accepted by PJM.

See Appendix F

See Appendix D

| See Appendix E
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_ formati Custom measures will be rebated based upon an analysis of potential
appropriaté’ PR cnergy savings on a case by case basis.
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yéars during which'
be.implemented

Targét market

Customer Resources Demand Response Program

January 2011 through May 2013

Bl Commercial Industrial Demand Response Program

I o Customer Mandatory 100 Hour Curtailment Qption
1 . Customer Mandatory 50 Hour Curtailment Qption
' j o Customer Voluntary Curtailment Option

The program is focused on reducing demand in the small and large,

W commercial and industrial, and governmental/non-profit customer

B sectors, by deploying customer load or distributed generation

; resources from load curtailment strategies provided by PJM

il Curtailment Service Providers or Customer Curtailment Service

B Providers (CSPs). The Company will contract with one or more PIM
CSPs who will develop a portfolio of callable lead-demand response

B rcsources that will be dispatched for-demand-response-aetivities

during the Company’s 100 hours of highest demand. RFPs will be

’ developed for the following Options under the program:

e Mandatory 100 Hour Curtailment Option
¢ Mandatory 50 Hour Curtailment Option
e Voluntary Curtailment Option

The PIJM CSPs will be obligated to perform according to one of the
curtailment options, as available. Customer participation in the
program, including load and hour commitments, will be according to

Bl the contract between the PIM CSP and the customer. Contracted load
| resources provide a multitude of utility and customer benefits,
} including: reduces peak demand, and improved grid reliability.

3 Contracts for load resources will be initially targeted at existing small
B and large, commercial and industrial, and governmental/non-profit

B customers with a demand of at least 300 kW or greater. The program
B will be expanded to customers less than 300 kW in conjunction with
{ the deployment of smart metering infrastructure that will provide the
| required metering and communications network for these customers
I to participate. PJM CSPs may also enroli customers with a demand

A |ess than 300 kW where a measurement and verification protocol is

| approved by the Company in advance of program enrollment.

@ Under the program, PJM CSPs will provide services to register and
5 dispatch customer curtailable load during targeted hours of the

| Company’s 100 hours of highest demand. The Company will

BN contract with PJM CSPs to deliver an amount of curtailable load.

The PJM CSPs will structure individual contracts with customers to

R respond to curtailment event notices issued by the Company to the
| customer’s CSP. Customer participation in the program, including
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W load and hour commitments, will be according to the contract
between the PJM CSP and the customer.

IR The Company will pay the PJM CSPs based on the actual load

W reduction that occurred during the curtailment events, based on the
) contracted rate established through the nomination process. A
[ customer who participates in this program will be compensated by
their CSP according to the CSPs contract with the customer for each
=% hour the customer’s load is dispatched under this program. All
| payments to the customer will be from the customer’s CSP. In order
B for the customer to realize the maximum benefits from participating
Bl in the Company’s demand response programs, the customer’s CSP
B must also register the customer’s load in the available PJM load
d response programs.

! The Company beiieves that it will be difficult to obtain customer
 interest in a callable demand response program that requires
Bl customers to participate for up to 100 hours. To mitigate customer
impact and fatigue, CSPs will be responsible to manage their
customer portfolios to deliver the contracted load resources to
| provide the contracted MWh reduction during the Company’s 100
B hours of highest demand. [n addition, the Company will sclicit
B4 proposals from CSP vendors for mandatory and voluntary options, so
B as to provide as much flexibility for CSPs as possible.

Tmiplementation Strategy”

.

} The program contains both mandatory and voluntary options for
Bl CSPs to bid resources, which provides flexibility for PIM CSPs to
M offer curtailment services to end use customers.  Since a portion of
Bl this program is a mandatory curtailment, there is a risk that the hours
8| that the Company calls for curtailment will not be in the top 100 load
hours. The PJM Base Residual Auction for 2012/2013 introduces a
i hurdle in that the value of the capacity in Allegheny Power’s zone
cleared at approximately 10% of the new cost of new entry. In the
Bl past, participating customers have realized substantial value in PIJM’s
Bl Interruptible Load Response (ILR) programs without having to

y frequently reduce load. Customers making the transition to the
Company’s demand response programs will be required to control
| load over numerous events, and up to 100 hours per year. Customer
fatigue and dropout will be closely managed.

Program issues and risks:and
risk- management-strategy

a

Prior to the installation of Smart Metering Infrastructure, the

Company will utilize existing interval metering via our Energy Data

| Services (“EDS”) at no cost to any customer whose load is

8 participating in this program. Interval data through EDS can be

: provided monthly or daily in an excel spreadsheet format. For EDS
g daily data, the data file is made available the next day.

Anticipated costs to-participating -
customers: S

B [n cases where PJM Curtailment Service Provider’s request the
§ installation of a KYZ pulse contact for use with the Curtailment
I Service Provider’s telemetry system, the customer cost for the
| installation of this additional equipment is $650 ($500 for KYZ pulse
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Eligible medsures andinc
stratevv mclude mblesmfor e.j

éhowmg fiancial if
‘rebate levels (e:g., $
.§:per kWh or MW?Sai'e(!)} L

} installation, $150 for time synchronization).

BN [or load resources that will be contracted from Curtailment Service
BN Providers, we anticipate some marketing efforts from the Curtailment
Service Provider’s because they have contracts with customers who

B are currently participating in the PIM load response programs. The

Company will also provide a list of eligible customers to the

¥ contracted PIM CSPs for their use in direct marketing to attract
M additional or new customers. The customer list will provide

sufficient data for CSPs to initiate customer contact and marketing

i activities.  Account Managers and Business Account Specialists

will provide customers with information on the Customer Resources

i Demand Response Program. To attract new load resources into the
f} Customer Resources Demand Response Program, the Company will
B develop sales/marketing/educational materials and will assist the

B PJM CSPs with recruiting potential customers. The materials will

M provide details on all curtailment type programs including the

M Customer Load Response_and; Customer Resources Demand

'; Response and-the Distributed- GenerationPprograms. All marketing

materials will equally promote all demand response programs and

..r will encourage customers to select a PIM CSP who can best address
d their needs. The materials will also include a listing of PIM CSPs

who provide load curtailment services,

All incentives paid by the Company under this program will be paid
directly to the PIM CSPs, as part of their overall contract to deliver

the curtaiiment MWhs, The Company’s payment to the PJM CSPs

for load curtailment will be based on the actual measured load

WM reduction from the customer baseline for each hour of the load
M curtailment event. The contract between the Company and the

vendor CSPs will be established per the following curtailment
options:

l Mandatory Curtailment Option

A vendor under contract will for this option will be
contracted to deliver a firm number of MWhs per dispatch
requirements of the Company for either the top 100 or 50
hours.

[l Voluntary Curtailment Option

A vendor under contract for this option, will be also be
contract to deliver a firm number of MWhs in accordance
with the provisions outlined below:

a. The CSP will be required to predict the top 100
hours of load for the company in the Company’s
WPP zone.

b. The CSP will be required to aggregate and reduce
load during the top 100 highest foad hours. If the
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CSP drops [oad and it is not in the 100 highest load
hours, then no payment will be made by the
Company

c. After September of 2012 (i.e. at the end of the
curtailment season, the Company will evaluate Act
129 program records and PJM demand response
records to calculate and define the dates and houts of
the ACTUAL top 100 load hours for the four month
period for its Company zone. The Company will
then examine the program event records and pay
CSPs $150.00 per MW hour (15 cents per kWhj for
any load reductions that occurred during those 100
highest toad hours ~ this payment will be made in
addition fo any and all payments made by PIM.

d. Performance verification will be based on PJM
ELRP protocols for the aggregated hourly load
reductions of the participants listed in the agreement

‘Prog g See Figure 2

schiedule: ilestones

,_: Performance verification will be based on PJM ELRP protocols for
| the aggregated hourly load reductions of the participants listed in the
 agreement.

Assuméd Evaluation;
Measurement, and Vcrlficatlon

'f | The Company will review hourly peak load reduction calculations
| for individual customers, and back-up data supporting hourly
performance for each customer for Performance Periods. Load
M reductions will be measured against the CBL nominated and
N accepted for each customer.

| None,

Bl Sce Appendix F

me rlc(s) wnth target value(s) pe
year :

Estifiatéd progri SeeAppendixD

'Bv 'y ear — m'(]ude table w tth
*budget per-yeak: .

B See Appendix E

peli 3,fczil'"::md;cumul
that dmument kcv assul
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PP Budqe d
Four-Year Program Budget Program Year 1 Program Y grariy Year 3 _ProgfamYear 4
) . Fall 2008 Frdp 6/ From 6/201 % *From:6/2012
Until-5/2010 il 1 Untiks2012 Until-5/2013
Program Coda® 4:Res-EEP- E P 4:Res-EE & . 4-Res-FEP
Tolal Budgst ) i . — o ;
Total $94,249 992 $6,261,762 ;226,512 $42,264,510° $33,507 208 \
Utllity Labor/Cost™* $18.985,800 33,4 62 $1.878,72} $7213.001 . $6,511,314.
Markeling*** . | - -$6{185.328 $1.239) $2,244.579 $2,376,649 © . 5324.408
MgV $2,521,450 $133,G6 $829,956 $906,238 Ao - 3647198
Ratallar Sales ncentive $174,390 $0 _ '$61,483 ' __ $112,006
Rebale Processing 768,606 0 $0° $288.277 $468,419
Retail Store Discount-Tracking. $505,284 '3 ; 50 $223,231 $372,063
Senvice Provider Costs*** i| .'$7.986,602 755 51,526,172 . $3,490;764 _ 31712910
Service Provide Equip/Audit . S0 4 $0 0 $0
Incentive'Shipping & Qther™ =~ | |80 __ ‘50 . 30 0 $0; .
Incentive.Rabate for Equip™ $57,042, 35,383 '$5,947.082 $27,702,9668 . _ $23,255,891
Utility/SP Q&M $0 $0 $0 30 _ i 30
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WPE,Budgét' Summary

Program Y

Program Year 2

Program Year 3

R S

Four Year Program Budget ear 1 Program Year 4
Fall 2009 From $/2010 From €/2011 From 6/2012
Untik5/2010 Until-5/2011 Until-5/2012 Until-5/2013
Program Code* 4-Res-EE P 4-Res-EE P 4-Res-EE P 4-Res-EEP
Total Budget
Total $94,248,992 $6,251,762 $11,514,536 '$41,427,003 $35,056,691
Ulility Labor/Cosi™* $18,919,821 $3,481,862 .$926,441 $6,994,593 *$5,516,925. !
Marketing*** $6,142 526 $1,239,692 _.  $2,124,083. $2:423 151 '$355,500 ]
M&y - $2.586,408 $138,060 -§851.924 026,904 $660,430
Retailer Sales Incentive 155,234 30 $0 '$54,357 100,877
Rebale Processing 743,371 30 30 283,576 3458795
Retail Store Discount Tracking $585,204 30 [13) $223,231 $372,063
Service Provider Costs™" __$8,516,000 $1,256,755 - $1:665.008 $3,844:505 J§1.740, 754
Service Provide Equip/Audit $0 $0 30 $0 $0
ncentive Shipping & Other™ 30 $0 50 50 $0
ncentive Rebale for Equip™ $58,591,338° $135,393 $5,047,082 $26,678,505 $25,832,268
Utility/SP O&M $0 $0 0 $0 $0
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(] ) e Frod aqe
Four Year Program Budget Program Year 1 'Program Y gar, Ffogram Year 3 Program Year.4
Fall 2009 Frefsh 6t I _ From6/2011, ‘Erom 6/2012
Unli-5/2010, N -8 Unii-5/2012". Until:&72013
Piogram Code® 4:Res-EEP 4 E Fj 4:Res:EEP 4-Res-EE'P
L Total Budget’ .
Total $9,184,429 51,314,128, 025,674 $3.812,739 :$2,931,89¢
Utility Labor/Cost*™ _ $2,103328. | $77 3 53200464 3451202 $545,470.
Marketing**~ '587.285 512, $15,994 .$28,097 T $28,501
MEV 3309 069 1,602 $37.633. $213,768. 8147004
Retaller Sales incentive . §80 30 50 . %80
Rabate Procassing. $281806 f¥] . %0, $105.500 “ $178:106.
Ratail Store Discount.Tracking. $0 ] 50 50 . 30-
Sarvica'Provider.Costs™* $601,071 . 7558 $202,958 $75,555 30
Senvica Provide Equip/Audit 30 : 30 $0 0.
incentive Shipping & Other** . 30, $0 “30 T80 . 0
Tncenlive Rebate for Equip™ 35,5111 30 $430,805 $3,037.725 $2.083,750
UHiliy/SP O&M i o $0 50 30 _ 30 -




Energy Efficiency and Conservation Plan

Appendices

Page 25 of 32

Appendix D-6

per Program Budget Detall

‘Equipment Program - Large
Four Year Program Budget

Program Year 1

Program Year 2

Program Year 3

Page 22

Program Year 4

Fafl 2668 From 6/2010 From 6/2011 From &/2012
Until-5/2010 until-5/2011 Until-5/2012 Until-5/2013
Program Code* 4-Res-EE P 4-Res-EE P 4-Res-EE P 4-Res-EE P
Total Budget
Total '$8,575,105 $1,314,126 $1,025,674 $3,303,415 $2,931,890
Utility Laber/Cost*** $2,103,329 $777,193 $329 464 §451,202 $5645 470
Markeling™* $87 265 $12,773 515,904 $28,997 $29.501
May— $389,599 $1,602 $37,633 $213,760 $147,004
Retailer Sales Incentive $60 30 50 $0 560
Rebale Processing: $281.606 50 50 $105,500 $178,106
Retail Store Discount Tracking 30 50 50 50 $0
Service Provider Costs™* $801,071 3$522.558 $20:2 958 $75,655 $0
Service Provide Equip/Audil 50 $0 $0 50 50
Incentive Shipping & Other™ $0 0 30 30 $0
Incentive Rebate for Equip™ $4,801.778 0 $439,625 $2,428,401 32,033,750
|Uli|i1y|‘SF' Q&M 30 50 50 $0 50




Energy Efficiency und Conservation Plan Page 26 of 32
Appendices

Appendix D-6
per Program Budget Detail
Page 23
ome oad'Resnonse Proara
FourYear Program'Budget Program-Year,4 Program-YearZ . gram'Year.3 _  _Program Yéar4  _  _
Fall 2008 .. From 620 ‘Erom 6/2011 From &/2012
Until-572010 ) . WUngi v ‘Until-5/2012 Until-5/2013 ~

Program Codé* 1-Ch Audits 1ARI.A . 1-Ch Audits . _ACiliAudits

Total Budget / ¥ 1. R -
Total . $1,811,648 $0° )} d 1,15 o $428,970 ] $1,067,426
Ulility Laber/Cost™" _$1,114,781 j 30 . 152 - $227,888 AN $568,721
Marketing*™* $12,070: (5] . $3,449 58,621
My - .$80,317 i} $0. i . $22.948  $57,360
Retailer Sales.Incentiva . 30 . $0 ’ .50 . . 50 j $0.
Rebale Processing $0 ) $0_ $0 | $0 30
Retail Store Discount Tracking . $0 | o . - $0: | 30 . $0-
Service Provider Costs™ ! 0 ' .50 $0. . 0. s 0-
Service Provide Equip/Audit $0 ] ’ _ . 30 . ... %0 L $0.
incenlive Shipping & Olher** ] $0. il 0 0.
Incantive Rebale for. Equip** $604 40007 | - il _ 30 1 $172,686: §4311714
Utllity/SP. C&M" $0 | _50 . $0 i '$0 . $0.
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iClustomer, Load Response Programe . o .. -
Four Year Program Budget

Program Year 1

ERIN

~ T a

Program Year 2

Program Year 3

Program Year 4

Fall 2008 From 6/2010 From 672011 From &/2012
Until-5/2010 Lintil-5/20%1 Lntll-5/2012 Until-5/2013
Program Code* 1-Ci| Audits 1-C/l Audils 1-Cfl Audits 1-Ch Audits
Total Budget
Total '$467:854 $0 $155,480 459,161 $253,253"
Utility Labor{Cost™* $143838 0 $20,699 $45,261 $68,878
Marketing*** $4,194 $0 51,608 ; _. 3428 . §2,068
MEV* $18,132" 0 ...$9,182. | $3.277.. $5,673
Retailer Sales Incenlive $0 [V 50 $0 0
Rebate Processing $0 0 0 50 0
Retail Store Discount Tracking 30 30 50 30 0
Service Provider Costs™ $161.889 $0 $114.801 _ 310,182 . $38.818
Service Provide Equip/Audil 30 $0 50 $0 $0
Incenlive Shipping & Other™ 30 $0 $0 $0 $0
Incentive Rebate for Equip™ §136,831 $0 (34 . 512 .. -$130,818
Utility/SP* Q&M $0 $0 $0 $0 30
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) ) eq eneratio Hrogra -
Four Year Program Budget Program Year i Program ¥ gram Year 3 IProgram Year 4
Fall 2009 F .6/ From 672011 From 6/2012 ~
“Lintil-5/2010 il 1. Until-5/2012 UntikS/2013
Frogram Code* 3.C | Equip ui 3:C liEquip jf . 3-C VEquip
Total Budgst _ 1
Total -$808.477 ‘$0 123,892 $228 195 -$456,390
Utility Labor/Cost* $218 890 . A $0 '$73.287 $148,593
Marketing®* §$124102 3 3183802 570 . $1400
Ma&W™ . '$4,935 50 $0 $1,645 $3.290
Retaifer SalesiIncentive 30 2 30 30 $0.
Rebale Processing . §0 ) $0 50 $0
Retail'Store Discount Tracking. . 50 . § 30 30 50
Sarvice Provider Costs™* .50 30 . ‘$0 $0° _
Service Provide Equip/Audit $0: AN $0, 0 $0.
incentive Shippihg'& Other™ $0 G - $0. ] . 30;
Incentiva Rebate for Equip™ _ $459,5 $0 . $0° $153,183 $306,367,
UtilitySP O&M $0 $0 $0. 30 $0. . ]
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0 or'Keso 2 Pe and Respo e Proa
Four Year Program.Budget: Program Year 1 Program Year 2 gram-Year 3 Program Year4
Fall 2009 From B/20 From 6/2011 "From 6/2012
N 3 Unti-5/2010 ] ] Until-5/2012 “Until:6/2013
Program Code* | 2-Governmental Programs | 2-Govergiffien| ograms | 2-Govemmental Pragrams |.2-Govemmental Programs
. Total Bidget: . ) ) | §
Total $4.164,667 '$0_ ;255 $104,180 $3,563,232'
Utility Labor/Cost*=~ $1:070,532 30 55 $10,423. . ___ §562,854" .
Markeling™* $B.851 $0 i $161 '$8,690
MEV $132,308 . '$0 . . $2:406 "$129,902
Retailer Sales Incentive 50 50 '30 50 50 .
Rabate Processing $0 $a $0° $0 .50
Relall Store Discount, Tracking 30 _§0: 30 j G _
Service Provider Cosls™™ 30. 50 $0- $0 0.
Service Provide Equip/Audit 50 50 $0. 50
Incentive Shipping & Other™ $0 30 30 (]
Incentive Retate for Equip*™ §2.892.9 . 50 _. $91,180. '$2,661,786
Utllity/SP Q&M 30 "$0 $0 $0 50
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e T T T T T T T T T TR yr——
LCustomer Resources Demand.Response Progra
Four Year Program Budget

Program Year 1 Program Year 2

Program Year 3

Program Year 4

Eall 2003 From 6/2010 From 6/2011 From 6/2012
Until-5/2010 Until-5/2011 Until-5/2012 Until-5/2013
Program Code* | 2-Govemnmental Pregrams ] 2-Governmental Programs | 2.Governmental Programs | 2-Govermental Pregrams
Total Budget
Total ' $6,926,123 30 470,843 $472,002 ! %$6,383.278
$0 50 50 30 50
Utility Labor/Cost*** $195,366° $0 333428 “$47.039° $115,801
Markeling*** $98,027 50 .$1.608 il 549,754, 346,575
M&V™ $20%,732 0 .$12.788 T 53477 $185,469
Retailer Sales Incenlive $0 ) 30 30 $0
Rebate Processing 30 $¢ $0 pit 30
Retail Store Discount Tracking 50 50 50 50 $0
Service Provider Costs*™” $395,673 30 $23,933 §371,732 $8
Sanvice Pravide Equip/Audit $0 $0 30 50 $0
ncentiva Shipping & Other™ 30 30 30 30 $0
Incentive Rebate for Equip™ $6,035,325 $0 $0 . §0 $6,035,325-
Ulility/SP Q&M 3¢ $0 $0 $0 50
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Table 6A: Portfolio-Specific Assignment Page 7
of EE&C Costs
R ortiolio :
‘EE&C Program:

Appliance Turn-In 564,975 843.395"|. 1,408,370 |
" CPR 610:830 1 903,092 1,513,922
CVR L - 832,216 832,216
EE.Productls _ _ 4'894.363. 7,715,642 12,610:005°
Home Performance D 8,730.287 | 7,179,048 1 15,909,336
CEHVAC . 1,381,367 | 887,724 2,269.091
___ CVR (LI RES) _ - L 208.054 o 208054
JUUMP .. 3,651,626 £27.62% 4,279.255,
_.. _ LIEEP . 3,926,925 1,084,502 [ 7,011.427.
"otals 25:760,373 | 20,281,303 46,041,675
IR

EE&C Program :
CVR . - al & 230,157 580,151
. Equipment Rebatés | . 16.109.093 7,640 | 20,336,733
Time of Use, . _199.7 ¥ 695,337 . 895,050
Totals. 16,308 5,503,128 | _ 21,811,934

" EE&C Program

£ )pcru.l."nil:i' Gt
i "

et Builges (01052073,

EE&C Progeam

Trlvs o e i
Tl Byt ¢ 2010:2043)

Customer Load Response. _| . _ 604,400 | _ 1,207,148 . . _1,811.548

Customer Resources Demiind i ’ ’ ‘ ) i
Response 2,052,976 1,211.691., 4,164,667
Distribuled Generation 459,550 | 348.927° _ _. 808477
Eguipment Rebates 5500000 [ 3,139,102 [ 8,650,201
CVR 1 L L 280,073 | 280,073
Totals | 9,528,026 | 6,186,941 15;714,967 .

() 0

iy ) ‘L(.)pm'x:l'rt(h::,\' ('.'_;'j.\'l._\"
Goveérnmental & Institutional . 5,445.227. 1,451,287 . _... 6,896,513,
) CVR. ] -~ . 100:026 100:026 4
Totals . ‘5,4452271|. 1,551,313 6,996,541




Energy Efficiency and Conservation Plan

Appendices

Puayge 32032

Appendix G

Table 6A: Portfolio-Specific Assignment

of EE&C Costs

Page 7

| Residential Portfolio (i (mcludmg Low:Income)- l
T TCost.Elements ($) |

EE&C Program

¢ Aperaticns

Appliance Tum-in 564,975 843,395 1.408.370
CPR 610.830 903.092 1,513,922
CVR - 832,216 832,216
EE Products 4,894 363 7,715,642 12,610,005
Home Performance 8,730.287 7,179,048 15.909.336
EE HVAC 1,381,367 887,724 2.269.091
CVR (L1 RES) - 208.054 208,054
JUUMP 3.651.626 627,625 4,279,255
LIEEP 5,926,925 1,084,502 7.011,427
Totals 25,760,373 20,281,303 46,041,675
0 .
":‘)'rl! l"" ,h‘“.z'-h,}j F“"‘ I
CVR - 580,151 580,151
Equipment Rebates 16,109,093 4,227.640 20,336,733
Time of Use 199,713 695,337 895.050
Totals 16,308,806 5,503,128 21,811,934
[ Large Commercial s
‘ EE&C Pi’ﬂgl’.‘l m ’ N ;"'h‘-"t-'-".-"h‘l‘c Fevard Eﬂﬂfk'l"'l (J”IH-JU‘;':?)
Customer Load Response , _ .
139.831 328,063 467,894
Customer Resources Demand
Response )
6,033,325 890,798 6,926,123
Equipment Rebates
4,901,776 3,139,102 | 8,040,878
CVR - 280.073 280,073
Totals 11,076,932 4,638,035 15,714,967
onzPro
EE&C Prograim
Governmental & Institutional 5445227 1,451,287 6,896,515
CVR - 100,026 100,026
Totals 5,445,227 1,551,313 6,996,541




BEFORE THE
PENNSYLVANIA PUBLIC UTILITY COMMISSION

West Penn Power Company’s Request for

Expedited Approval of Proposed Minor :

Act 129 EE&C Plan Changes Pursuant to : Docket No. M-2009-2093218
the June 10, 2011 Final Order in Docket

No. M-2008-2069887

CERTIFICATE OF SERVICE

1 hereby certify that I have this day served a true and correct copy of the foregoing
document upon the individuals listed below, in accordance with the requirements of 52 Pa. Code
§ 1.54 (relating to service by a participant).

Service via overnight, as follows: HE CE ’ VE D

Rosemary Chiavetta, Secretary MAY 157
Pennsylvania Public Utility Commission P 12
Commonwealth Keystone Building APUBLIC y1yy

400 North Street, 2™ Floor SEGﬁsTné}}rg ggg’MISSIQN
Harrisburg, PA 17120 T ENEAY

Service via First Class and Electronic Mail, as follows

Tanya McCloskey, Esquire Sharon Webb, Esquire

Christy M. Appleby, Esquire Office of Small Business Advocate
Office of Consumer Advocate 300 North Second Street, Suite 1102
5" Floor, Forum Place Harrisburg, PA 17101

555 Walnut Street swebb@pa.gov

Harrisburg, PA 17101
tmmecloskev{@paoca.org

cappleby(@paoca.org




Charles Daniel Shields, Esquire

Carrie B. Wright, Esquire

Office of Trial Staff

Pennsylvania Public Utility Commission
Commonwealth Keystone Bldg., 2° FI. West
P.O. Box 3265

Harrisburg, PA 17105-3265
chshields@pa.gov

carwright@pa.gov

Kurt E. Klapkowski, Esquire
Dept. of Environmental Protection
400 Market Street, 9" Floor
Harrisburg, PA 17101-2301
kklapowsk@pa.gov

Carolyn Pengidore, Esquire
Clearchoice Energy

180 Fort Couch Road, Suite 265
Pittsburgh, Pa 15241
carolvn@iclearchoice-gneroy.com

Lee E. Hartz, Esquire

Assistant General Counsel

National Fuel Gas Distribution Corporation
PO Box 2081

Erie, PA 16512

hartzl(zdnatfuel.com

Charles E. Thomas, Jr. Esquire
Thomas T. Niesen, Esquire
Thomas, Long, Niesen & Kennard
PO Box 9500

212 Locus Street,
Harrisburg, PA 17108-9500
cthomasjr@ttanlaw.com
tniesen@ttanlaw.com

Suite 500

Harry S. Geller, Esquire

Patrick Cicero, Esquire
Pennsylvania Utility Law Project
118 Locust Street

Harrisburg, PA 17101
hgellerpulp@palegalaid.net
peiceropulp@palegalaid.net

Susan E. Bruce, Esquire
Vasiliki Karandrikas, Esquire
McNees Wallace & Nurick LLC
100 Pine Street

PO Box 1166

Harrisburg, PA 17108-1166
sbruce@mwn.com
vkarandrikas@mwn.com

Daniel Clearfield, Esquire

Eckert Seamans Cherin & Mellott
213 Market Street, 8" Floor
Harrisburg, PA 17101
dclearfield@eckertscamans.com

Richard A. Kanaskie, Esquire

Bureau of Investigation and Enforcement
PO Box 3265

Harrisburg, PA 17105-3265
rkanaskie(@pa.gov

Thomas J. Sniscak, Esquire
Jawke McKeon &Sniscak LLP
100 North 10" Street

PO Box 1778

Harrisburg, PA 17105
tisniscak@hmslegal.com




Divesh Gupta, Esquire
Constellation Energy

100 Constellation Way, Suite 500C
Baltimore, MD 21202
Divesh.gupta@constellation.com

Mark Morrow, Esquire

UGI Corporation

460 North Gulph Road

King of Prussia, PA 19406-2807
morrowm{@ugicorp.com

Dated: May 15, 2012

Theodore J. Gallagher, Esquire

Senior Counsel

NiSource Corporate Services Company
501 Technology Drive

Canonsburg, PA 15317
tgallagher@nisource.com

Lot [elich.

Kathy J. Kdlich

Attorney No. 92203
FirstEnergy Service Company
76 South Main Street

Akron, OH 44309

(330) 384-4580

(330) 384-3875
kjkolich@firstenergycorp.com
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From: (330) 761-2352 Origin {D: CAKA Ship Date: 15MAY12
Camie a.s Du)nn 9 MEEK- Actwgt 1018
FirstEnergy Corp Byress | GAD: 31575534NET 3250
16 S. Main St.
Delivery Address Bar Code

Akron, QH 44308

JI2101112190225
SHIP TO: (117) 1727777 BILL SENDER Ref#  S60B0LS03001/503001
Rosemary Chiavetta, Secretary lavoice #
PA Public Utility Commission PO# ~ M-2000-2003218

Dept# Legal - CMD/KJK

400 NORTH ST FL 2
HARRISBURG, PA 17120

WED - 16 MAY A1
PRIORITY OVERNIGHT

TRK# 7983 9972 5016

I’”, ”
1. Use the 'Print’ button on this page to print your label to your laser or inkjet printer.

2. Fold the printed page along the horizontal line.

512636 1A4A2T8
3. Place |label in shipping pouch and affix it to your shipment so that the barcode portion of the label can be read and scanned.

i

After.printing this label:

Warning: Use only the printed original label for shipping. Using a photocopy of this label for shipping purposes is fraudulent and could result in
additional billing charges, along with the cancellation of your FedEx account number.

Use of this syslem constitules your agreement to the service conditions in the current FedEx Service Guide, available on fedex.com.FedEx will not be responsible
for any tlaim in excess of $100 per package, whether the result of loss, damage, delay, non-delivery, misdelivery,or misinformation, unless you declare a higher
value, pay an additional charge, document your actual loss and file a timely claim.Limitations found in the current FedEx Service Guide apply. Your right to recover
from FedEx for any 10ss, inciuding intrinsic value of the package. loss of sales, income interest, profit, attorney's fees, costs, and other forms of damage whether
direct, incidental consequential, or special is limited to the greater of $100 or the authorized declared value. Recovery cannet exceed actual documented

loss. Maximum for items of extraordinary value is $500, e.g. jewelry, precious metals, negotiable instruments and other items listed in our ServiceGuide. Written
claims must be filed within strict time limits, see current FedEx Service Guide.

https://www.fedex.com/shipping/html/en//PrintlFrame.html 5/15/2012



