" Duquesne Light

411 Seventh Avenue Tel 412-393-1541

16" Floor Fax 412-393-1418

Pittsburgh, PA 15219 giack@duglight.com
Gary A. Jack
Assistant General Counsel

March 30, 2011
VIA OVERNIGHT MAIL R EC E I VE D
Rosemary A. Chiavetta, Secretary
Pennsylvania Public Utility Commissiodn MAR 80 201
Sg(r)n&non}\lvgalth Keystone Building, 2™ Floor PA PUBLIC UTILITY COMMISSION
ortn Street BECRETARY'S BUREAY

Harrisburg, PA 17120

Supplement No. 45 to Tariff Electric — PA. P.U.C. No. 24
Duquesne Light Company Consumer Education Plan for 2008-2012
Docket No, M-2008-2032278

Dear Secretary Chiavetta:

Enclosed for filing please find an original and eight (8) copies of Supplement No. 45
to Duquesne Light Company’s Tariff Electric, PA. P.U.C. No. 24 issued March 31, 2011, and
proposed to become effective June 1, 2011 (Attachment B).

In addition, pursuant to Secretarial Letter dated November 14, 2008, at Docket No.
M-2008-2032278, which accepted the initial Tariff Rider No. 1 — Consumer Education Surcharge
and proposed rate for the Consumer Education Plan of Duquesne Light, please find enclosed for
filing the original and four (4) copies of the reconciliation filing for this Rider’s revenues and the
program expenses for the calendar year 2010 (Attachment A). Duquesne’s proposed Consumer
Education Surcharge incorporates the 2011 Consumer Education budget and the above
reconciliation.

Duquesne requests approval of the proposed surcharge and the reconciliation. If you have
any questions regarding the information contained in this filing, please feel free to contact me.

Sincerely yours,

Assistant General Counsel

Enclosures

c: Office of Consumer Advocate (w/enc.)
Office of Small Business Advocate (w/enc.)
Pennsylvania Utility Law Project (w/enc.)



Attachment B

SUPPLEMENT NO. 45
TO ELECTRIC — PA. P.U.C. NO. 24

‘, Duquesne Light

SCHEDULE OF RATES

For Electric Service in Allegheny and Beaver Counties

(For List of Communities Served, see Pages No. 4 and 5)

DUQUESNE LIGHT COMPANY RECE|VED

411 Seventh Avenue - MAR 3 0 2011
Pittsburgh, PA 15219

Issued By

| PA PUBLIC UTILITY SOMé\ﬂA!SSIQN
ARY'E BUR
Richard Riazzi RECRETARY'E
President and Chief Executive Officer
ISSUED: March 31, 2011 EFFECTIVE: June 1, 2011

This Supplement is issued in compliance Commission Order dated August 21, 2008, at Docket
No. M-2008-2032278.

NOTICE

THIS TARIFF SUPPLEMENT DECREASES AND INCREASES RATES WITHIN AN EXISTING RIDER

See Page Two



DUQUESNE LIGHT COMPANY SUPPLEMENT NO. 45
TO ELECTRIC - PA. P.U.C. NO. 24
PAGE NO. 2

DECREASE

Rider No. 1 — Consumer Education Surcharge Seventh Revised Page No. 80
Cancelling Sixth Revised Page No. 80

Annual adjustment of the Company’s Consumer Education Surcharge as required by the provisions of the Rider.
INCREASE

Rider No. 1 — Consumer Education Surcharge Seventh Revised Page No. 80
Cancelling Sixth Revised Page No. 80

Annual adjustment of the Company's Consumer Education Surcharge as required by the provisions of the Rider.

ISSUED: MARCH 31, 2011 EFFECTIVE: JUNE 1, 2011



DUQUESNE LIGHT COMPANY SUPPLEMENT NO. 45
TO ELECTRIC — PA. P.U.C. NO. 24

SEVENTH REVISED PAGE NO. 80

CANCELLING SIXTH REVISED PAGE NO. 80

STANDARD CONTRACT RIDERS - {Continued)

RIDER NO. 1 - CONSUMER EDUCATION SURCHARGE

(Applicable te all Rates)

The Consumer Education Surcharge ("CES") is instituted as a cost recovery mechanism to recover the costs
associated with implementing the Company's Consumer Education Plan. The CES has been added per
Commission Order dated August 21, 2008, at Docket No. M-2008-2032278. The CES will be recomputed
annually and filed, to be effective June 1 of each year, unless the new rate is such a small change as to warrant
no change in rates. The CES shall be applied to all customers’ bills. The CES process will reconcile actual
consumer education costs with those calculated to be in base rates.

MONTHLY CES RATES

Monthly Surcharge
Per Customer

Tariff Rate Class {cents)
Rate RS 12.00
Rate RH 12.00
Rate RA 12.00
Rate GS 4.00
Rate GM < 25 kW 4.00
Rate GM > 25 kW 2.00
Rate GMH < 25 kW 4.00
Rate GMH > 25 kW 2.00
Rates GL, GLH, L and HVPS 37.00
Rates AL, SE, UMS, SM, SH and PAL 0.00

The CES, calculated independently for each customer class in this Tariff, shall be applied to all customers served
under the Tariff. The CES shall be determined in cents per month in accordance with the formula set forth below
and shall be applied to all customers served during any part of a billing month:

CES=[((CE-e)/(C *12)*100)-B]1*[1/{1-T}]

Where CES = Consumer Education Surcharge, a fixed charge in cents per month, to be billed to each
customer served under the applicable Tariff rate class.

B = Consumer education costs calculated to be in base rates, in cents per month, for each
customer class.

CE= Projected annual consumer education costs in dollars for each customer ciass for the filing
year.

C= Projected average number of customers per customer class for the filing year.

e= The net overcoliection or undercollection of the consumer education program costs as

computed for each customer class as of the end of the reconciliation year.

{D) — Indicates Decrease (I} - Indicates Increase

ISSUED: MARCH 31, 2011 EFFECTIVE: JUNE 1, 2011

(D)
(D)
(D)
(D)
(D)
(D)
(D)
(D)
m



ATTACHMENT A

Duquesne Light Company

Rlder No. 1 - G Ed g

[ 2 of Cal er E Surcharge
Proposed Surcharge Effective June 1, 2011

.n Surch

fal Ib] [c] [d [e] I igl ull 0] il [ U} [ml nj 10}
CE e-Factor Caleulation 8 CE-e c ;CE-er1 ] B 11T} CES
[c]+{d] [e]*[3-.059] [7Hg] [bH-h) [ig*12)*100 Ik

Reconciliation Recenciltation Actual Total Total Base Proposed

Period Periog Reconcliiation  Over/{Under) Projected Monthly Monthly Proposed PA GRT Surcharge

2011 Aclual Base Surcharge Totat Reveaue Period Collection Costto Forgcast Charge Charge Surcharge Factor Inc. GRT

Customer / [Rale Class) Budget Revenye  Revenue (1) Revepug Less GRT  Exgense (2) & Factor Begover  Cuslomers(3)  CentsiMo,  CeptsiMo. {4} Centsivio, 1-059) | CentsiMo, (5}
(page 2) {page 3) (page )
1 Residential (RS, RH, RA) 901,730 $441.695 $212,010 $653,705 615,136 $881,493 ($266,357)  $1,168,087 524,610 18.55 702 11,53 10827 12,00
2 Small Commercial & indusirial {G5, GM, GMH) <25 kW $64,984 $28,059 344,570 $72.628 $68.344 849,515 $18,829 $48,155 44,188 870 5.32 3.38 10827 4.00
3 Medium Commencial & Industrial (GM, GMH) >25 kW $15,153 $6.614 $12,044 518,858 $17.857 $11,519 $6,038 £9,114 10,303 737 5.32 2.05 10627 2.00
4 \_arge Commercial & Industnal {GL, GLH, L, HVPS) $3,864 $0 £1,043 31,043 3981 51,028 {$45) $3,969 927 3513 0.00 3513 10627 37.00
5 Lighting {AL, SE, SM. SH. PAL} $0 50 0 30 $0 50 $0 $0 2,065 0.00 0.00 0.00 10627 0.00
6 Unmetered (UMS} 30 $0 50 20 g0 50 $0 $0 5,533 0.00 .00 0,00 1.0627 0.00
7 Total $985,730 $476,368 $2B9,666 §746,034 $702,018 $943,553 {5241,535) 51,227,265 587,625

{1) Actual Consumer Education Surcharge revenue January 1, 2010 to Dacember 31, 2010.
{2) Actual Consumer Education Sureharge refated expense for the pedod January 1, 2010 1o December 31, 2040,
(3) Forecast average monthly customers for the perod June 2011 - May 2012.

{4) Basg monthly charge included in rates, ﬁ!ed%:: Company September 19, 2008 and apgroved by the Commission in the Secretarial (etter dated Movember 14, 2008,

(5) Rounded to the nearest whele ceat for billin

0583,

Page




A. Calculation of 2010 Base Revenue

ATTACHMENT A

Duquesne Light Company

Rider No. 1 - Consumer £ducation Surcharge

Calculation of 2010 Base Revenue

Base
2010 Monthly Actuai
Average Charge Base
Customers  Cents/Mo, Revenue
1 Residential (RS, RH, RA) 524,324 702 $441.895
2 Small Commerciai & Industrial {GS, GM, GMH) <25 kW 43,952 532 $28,059
3 Medium Commercial & Industrial (G, GMH) >25 kW 10,361 532 6,614
4 large Commercial & industrial (GL, GLH, L, HVPS] 216 0.00 30
5 Lighting {AL, SE, SM, SH, PAL) 2.048 0.00 30
6 Unmetered (UMS) 5.488 0.00 30
7 Total 587,004 $476,368
B. Actual 2010 Customer Count by Month
Rate Class Jan-19 Feb-10 Mar-10 Apr-1 May-1 Jun-10 -1 Aug-1 Sep-10 Qcl-10 Nov-1Q Dec-10 Average
8 RS 493,021 493,104 463 134 492,130 491,851 491,246 491,037 491,051 491,209 491,324 491,702 492,576 491,849
9 RH 28,464 28,586 28,620 28,568 28,521 28,442 28,376 28,468 28,58% 28,612 28,770 28,954 28.581
13 RA 3,777 3,779 3,781 3779 3,776 3.804 3,807 3,807 3,815 3.822 3,822 3,827 3,800
11 GS 22,383 22,433 22,436 22,462 22,453 22474 22.426 22414 22,422 22,377 22,373 22,398 22421
12 GM<25 19,337 19,169 19,153 19,148 12,155 19,156 19,157 19,164 19,191 19,247 19,297 19,348 19,210
13 GM>25 9,261 9,354 9,353 $,355 §,352 9,325 9,313 8,321 9,308 9,307 §,301 9,312 9,322
14 GMH<25 2,331 2,322 2323 2,327 2,320 2,322 2,319 2319 2,318 2,316 2,316 2,316 231
15 GMH>25 1.027 1,042 1,043 1.042 1,041 1,041 1,041 1.039 1,037 1,038 1036 1,037 1.039
16 GL 764 768 766 765 766 767 770 Il 77 778 778 774 770
17 GLH 116 116 116 116 116 116 116 116 116 118 116 118 116
17 L 27 27 27 27 27 27 27 27 27 27 27 27 27
18 HVPS 3 3 3 3 3 3 3 3 3 3 3 3 3
19 AL 3 3 3 3 kY 3 3 3 3 3 3 3 3
20 SE 1 1 1 1 1 1 1 1 1 1 1 1 1
21 5M 1,442 1,443 1.445 1.450 1,448 1,452 1,451 1,454 1,459 1,483 1,472 1.471 1,454
22 SH 28 29 29 28 28 28 28 28 28 27 27 27 28
24 MTS/IUMS 5,511 5.510 5484 5483 54385 5,485 5,485 5,484 5,484 5,482 5,481 5478 5,488
23 PAL 542 850 551 556 558 561 562 563 567 574 580 581 562
25 Taotal 588,039 588,235 588,268 587,243 586.904 586,253 585,922 586,033 586,354 586,515 587,105 588,249 587,094

Page 2
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A. Actual 2010 Surcharge Revenue by Month

Jan-10 Feb-10

ATTACHMENT A

Duquesne Light Company

Rider No. 1 - Consumer Education Surcharge
Summary of 2010 Actual Billed Surcharge Revenue

Mar-10 Apr-10 May-10 Jun-10 Jul-10 Aug-10 Sep-10 Oct-10 Nov-10 Dac-10 Jotal

RS {339,469} [$35,389) {539,413) ($39,444) (539,288) 512,627 $63,953 564,200 563,834 $63,849 563,800 $63,699 5198,959
RH (52,295} [52,289) [$2,299) {$2,302) ($2,270) 5648 $3,707 53,796 53,694 $3,717 $3,713 53,670 511,491
RA ($305) {5300} {5303) {3303) [§301) 5100 %494 %499 $495 $495 5496 5493 $1,560
GS ($2,454) ($2,450} {$2,464) {$2,467) {52,448} $1,484 5,603 $5,646 $5,587 $5,584 $5,576 $5,549 §22,746
GM <25KW {$2,079) {52,031} (52,015) {$2,096) (52,080} $1,202 54,743 $4,823 54,753 54,759 54,765 44,722 519,467
GM =»25KW {$1,185) {51,181) (51,392) {($1,210) (51,206) 5685 52,697 $2,691 52,695 $2,690 52,685 $2,685 510,853
GMH <25KwW ($258) {5257} {5256) {5253) {5254} 5162 5580 $586 5579 $580 $577 $573 52,357
GMH =>25KW {$132) [5133) (5136) {5135) {5135} $53 4302 $302 5301 5301 %300 4302 51,190
GL (523) ($23) {$23) {$23) 523} 563 5154 $155 $154 $155 $155 $155 5876
GLH (53) {s3) 1$3) {33) {53} $10 $23 $23 523 523 523 $23 5132
£ {$1) {$1) (51) {51) {81} 53 55 S6 $5 $5 58 $5 532
HVPS (0} {50) (50 {$0) {50} $1 $1 $1 $1 s1 $1 $1 S4
Al ] 50 50 0 $0 $0 50 S0 $0 50 50 $0 $0
SE S0 $0 50 S0 $0 $0 50 S0 $0 50 50 50 0
M S0 50 $0 50 $0 50 S0 50 50 50 50 S0 $0
5H 50 50 $0 S0 $0 50 S0 S0 50 $0 SC $0 50
PAL 50 S0 0 50 $0 50 $0 S¢ 50 $0 50 S0 50
ums 50 $0 $0 50 $0 50 50 S0 50 50 50 S0 50
Total {548,205} {548,057} {548,104) {$48,239) (548,009) $17,036 482,262 582,726 $82,122 582,160 582,097 $81,877 $269,666
B. Actual 2010 Surcharge Revenue by Customer Class

Residential (RS, RH, RA) $212,010

Smali Commercial & Industrial {GS, GM, GMH) <25 kW 544,570

Medium Commercial & Industrial (GM, GMH) >25 kw 512,044

Large Commercial & Industrial (GL, GLH, L, HVFS) 51,043

Lighting [AL, SE, SM, SH, PAL) S0

Unmetered [UM5) 50

Total $269,666

Page 3
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A. Actual 2010 Expense by Month

ATTACHMENT A

Duguesne Light Company

Rider No. 1 - Consurmer Education Surcharge

Summary of 2010 Actual Expense

Jan-19 Feb-19 Mar-1Q Aor-10 May-10 Jun-10 k1D Aug-10 $ep-10 Qct-19 Now-19 Qec-10 Total

Newsletter 56,368 $9,552 50 $8,856 510,185 46,368 S0 56,368 S0 $10,189 312,736 50 470,626
Home Energy Center 50 50 50 5¢ 56 S0 S0 S0 50 50 50 5102,000 $102,000
Custorner $ervice Guides 4] S0 50 50 517,588 $0 40 S0 56,737 50 50 514,574 $38,900
tHome & Garden Show 540,311 $16,874 456,972 50 $0 S0 $134,371 50 S0 $25,000 50 50 $283.528
Spaakers Team $2,215 52,215 $2,215 $2,215 $2,215 $2,215 52,215 52,215 $2,215 $2,215 §2,217 §2,21% 426,586
Universal Services Outreach 50 50 43,543 50 S0 30 50 51,335 50 $50,000 450,000 $2,210 $107,088
Media Outreach 515,623 515,813 $12,688 $17,843 59,450 $9,450 $9,450 59,450 $19,425 $5,200 534,134 $7,340 $165,966
School Programs 50 ] 512,266 $12,266 512,267 $50,000 50 50 50 50 50 50 586,799
Subtotal - Residential 564,517 $54,454 £87,684 541,280 551,710 568,033 $145,036 $19,368 $28,377 592,604 599,087 $128,343 881,493
Governmental Refations Outreach 50 50 S0 30 S0 s0 so 50 40 50 %0 %0 50
Media Outreach 50 S0 s0 so $0 S0 S0 50 $0 50 50 $0 50
Letter 1o C&l Customers 50 40 50 S0 $0 S0 50 S0 ] 50 $0 $0 50
Small C&| Communications 30 S0 S0 $0 50 50 $3,004 50 $0 57,815 50 538,696 $49,515
Subtotal - Small C&J 50 50 50 $0 $0 50 $3,004 $0 S0 $7,815 S0 538,696 549,515
Medium C&I Communications $0 50 40 $0 S0 S0 5699 50 S0 $1,818 S0 55,002 511,519
Large Customer Communications 50 50 50 50 S0 50 562 50 S0 5162 S0 4802 $1,026
Total $64,517 364,454 £87,684 $41,280 $51,710 $68,033 $149,801 519,368 528,377 $102,399 $99,087 $176,843 $943,553
B. Actual 2010 Expense by Customer Class

Residential (RS, RH, RA) $881,493

Small Commercial & Industrial (GS, GM, GMH) <25 kW $45,515

Meidum Commaercial & Industrial {GM, GMH) >25 kW 513,519

Large Commarcial & Industrial (GL, GLH. L. HVPS) 51,026

Lighting {AL, SE. SM, SH, PAL) 50

Residential (RS, RH, RA) 50

Total $943,553

Page 4




UPS CampusShip: Shipment Label
UPS CampusShip: View/Print Label

1.

Print the label{s): Select the Print button on the print dialog box that appears. Note: If your
browser does not support this function select Print from the File menu to print the label.

2. Fold the printed label at the solid line below. Place the label in a UPS Shipping Pouch. If
you do not have a pouch, affix the folded label using clear plastic shipping tape over the entire
label.

3. GETTING YOUR SHIPMENT TO UPS
Customers without a Daily Pickup
Schedule a same day or future day Pickup to have a UPS driver pickup all your CampusShip
packages.

Hand the package to any UPS driver in your area.

Take your package to any location of The UPS Store®, UPS Drop Box, UPS Customer Center,
UPS Alliances {Office Depot® or Staples®) or Authorized Shipping Outlet near you. ltems sent
via UPS Return ServicesSM (including via Ground) are also accepted at Drop Boxes.

To find the location nearest you, please visit the Resources area of CampusShip and select
UPS Locations.

Customers with a Daily Pickup

Your driver will pickup your shipment(s} as usual.

FOLD BERE
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