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Gary A. Jack 
Assistant General Counsel 

VIA OVERNIGHT MAIL 

411 Seventh Avenue 
16m Floor 
Pittsburgh, PA 15219 

April 7,2011 

Rosemary A. Chiavetta, Secretary 
Pennsylvania Public Utility Commission 
Commonwealth Keystone Building, 2 n d Floor 
400 North Street 
Harrisburg, PA 17120 

Tel 412-393-1541 
Fax 412-393-1418 
gjack@duqlight.com 

RECEIVED 
APR - 7 20fl 

PA PUBLIC UTILITY COMMISSION 
SECRETARY'S BUREAU 

Supplement No. 45 to Tariff Electric - PA. P.U.C. No. 24 
Duquesne Light Company Consumer Education Plan for 2008-2012 
Docket No. M-2008-2032278 

Dear Secretary Chiavetta: 

Duquesne Light would like to amend its March 31, 2011 filing in this proceeding. Upon 
further review, we would like to incorporate the agreement from Duquesne Light's recent base 
rate case settlement, Docket No. R-2010-2179522, which provides that all Consumer Education 
expenses should be collected in the Consumer Education Rider rather than a portion through base 
rates and a portion through the Consumer Education Rider. Accordingly, to accomplish that 
commitment, Duquesne Light proposes to begin full recovery of those costs through the Rider 
beginning June 1,2011. 

Enclosed for filing please find an original and eight (8) copies of Supplement No. 45 
to Duquesne Light Company's Tariff Electric, PA. P.U.C. No. 24, Seventh Revised Page No. 80 
cancelling sixth revised Page No. 80, issued March 31, 2011, and proposed to become effective 
June 1, 2011 (Attachment B). Also attached is a new revised page 1 of Attachment A showing 
the derivation of the rates. 

Duquesne requests approval of the amended surcharge rate and apologizes for any 
inconvenience caused by this amendment. 

Sincerely yours, 

Assistant General Counsel 

Enclosures 



c: Office of Consumer Advocate (w/enc.) 
Office of Small Business Advocate (w/enc.) 
Pennsylvania Utility Law Project (w/enc.) 
J. Elaine McDonald 



DUQUESNE LIGHT COMPANY Attachment B SUPPLEMENT NO. 45 
TO ELECTRIC - PA. P.U.C. NO. 24 
SEVENTH REVISED PAGE NO. 80 

CANCELLING SIXTH REVISED PAGE NO. 80 

STANDARD CONTRACT RIDERS - (Continued) 

RIDER NO. 1 - CONSUMER EDUCATION SURCHARGE 

(Applicable to all Rates) 

The Consumer Education Surcharge ("CES") is instituted as a cost recovery mechanism to recover the costs 
associated with implementing the Company's Consumer Education Plan. The CES has been added per 
Commission Order dated August 21, 2008, at Docket No. M-2008-2032278. The CES will be recomputed 
annually and filed, to be effective June 1 of each year, unless the new rate is such a small change as to warrant 
no change in rates. The CES shall be applied to all customers' bills. The CES process will reconcile actual 
consumer education costs with revenue billed in accordance with this Rider. 

MONTHLY CES RATES 

Tariff Rate Class 

Monthly Surcharge 
Per Customer 

(cents) 
Rate RS 20.00 
Rate RH 20.00 
Rate RA 20.00 
Rate GS 9.00 
Rate GM < 25 kW 9.00 
Rate GM > 25 kW 8.00 
Rate GMH < 25 kW 9.00 
Rate GMH > 25 kW 8.00 
Rates GL, GLH, L and HVPS 37.00 
Rates AL, SE, UMS, SM, SH and PAL 0.00 

(I) 
(I) 
(I) 
(D) 
(D) 
(D) 
(D) 
(D) 
(I) 

The CES, calculated independently for each customer class in this Tariff, shall be applied to all customers served 
under the Tariff. The CES shall be determined in cents per month in accordance with the formula set forth below 
and shall be applied to all customers served during any part of a billing month: 

CES = [ {{ CE - e ) / ( C * 12 ) * 100 ) ] * [ 1 / (1 - T ) ] 

Where CES = Consumer Education Surcharge, a fixed charge in cents per month, to be billed to each 
customer served under the applicable Tariff rate class. 

CE = Projected annual consumer education costs in dollars for each customer class for the filing 
year. 

C = Projected average number of customers per customer class for the filing year. 

e = The net overcollection or undercollection of the consumer education program costs as 
computed for each customer class as of the end of the reconciliation year. 

(I) - Indicates Increase (D) - Indicates Decrease 
ISSUED: MARCH 31, 2011 EFFECTIVE: JUNE 1,2011 



ATTACHMENT A 

Duquesne Ught Company 
Rider No. 1 - Consumer Education Surcharge 

Calculation of Consumer Education Surcharge 
Proposed Surcharge Effective June 1, 2011 
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Reconcil iation Reconcil iation Actual Total Total Base Proposed 

Per iod Period Reconcil iation Over/(Under) Projected Monltily Montnly Proposed P A G R T Surcharge 

2011 Actual Base Surcharge Total Revenue Period Collection Cost to Forecast Charge Charge Surcriarge Factor (nc. G R T 

Customer / (Ra te C l a s s ) Buduei Revenue Revenue f i l Revenue Less G R T Exoense (21 e Factor Recover Customers (31 Cents 'Mo. Cents/Mo. (41 Cents/Mo 1/(1-0591 CentsfMo (51 

(page 2) (page 3) (page 4) 

1 Residential (RS. R H . RA) 5901,730 S441,695 S212.010 $653,705 $615,136 $881,493 (5266.357) 51,168,087 524,610 18.55 O.OO 18.55 1.0627 20,00 
7 Smal l Commerc ia l S Industrial (GS , G M . GMH) <25 k W S6a ,984 S28.059 S44,570 572,629 568,344 549,515 S18.S29 $46,155 44,186 8,70 0,00 8.70 1.0627 9.00 

3 Medium Commerc ia l 8 Industrial (GM, GMH} >25 WV 515,153 $6,614 $12,044 518,658 S 17.557 $11,519 $6,038 $9,114 10.303 7.37 O.OO 7.37 1.0627 8.00 
4 Large Commerc ia l 8. Industrial (GL. G L H , L. HVPS) S3.85rt SO 51,043 $1,043 $981 $1,026 (S45) S3.909 927 35.13 0.00 35.13 1.0627 37.00 

5 Lighting (AL. S E , S M , S H , PAL) SO SO $0 SO so SO SO 50 2,065 0.00 0.00 0.00 1.0627 0.00 
6 Unmetered (UMS) SO SO SO SO SO SO SO 50 5,533 0.00 0.00 0.00 1.0627 0.00 

7 Total S985.730 $476,368 $269,666 $746,034 S702.018 $943,553 ($241,535) SI.227,265 587.625 

(1) Actual Consumer Education Surcharge revenue January 1, 2010 to December 31, 2010. 
(2) Actual Consumer Education Surcnarge related expense for the period January 1, 2010 to December 31. 2010 
(3) Forecast average monthly customers for the period June 3011 - May 2012. 
(4) In accordance wilh Commission Order entered February 24, 2011 approving the Joint Petition for Settlement at Docket No. R-2010-2179522. 

all consumer education costs will be recovered through the Consumer Education Surcharge Rider No. 1 effective June 1, 2011. 
Base montnly charges shown at zero for purposes of calculating the surcharge effective June 1.2011. 

(5) Rounded to ifie nearest whole cent for billing purposes. 
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UPS CampusShip: Shipment Label 

UPS CampusShip: View/Print Label 

1. Print the label{s): Select the Print button on the print dialog box that appears. Note: If your 
browser does not support this function select Print from the File menu to print the label. 

Page 1 of 1 

2. Fold the printed label at the so l id line below. Place the label in a U P S Shipping Pouch. If 
you do not have a pouch, affix the folded label using clear plastic shipping tape over the entire 
label. 

3. GETTING YOUR SHIPMENT TO UPS 
Customers without a Daily Pickup 
Schedule a same day or future day Pickup to have a U P S driver pickup all your CampusShip 
packages. 
Hand the package to any U P S driver in your area. 
Take your package to any location of The U P S Store®, U P S Drop Box, U P S Customer Center, 
U P S Alliances (Office Depot® or Staples®) or Authorized Shipping Outlet near you. Items sent 
via U P S Return S e r v i c e s S M (including via Ground) are also accepted at Drop Boxes. 
To find the location nearest you, please visit the Resources area of CampusShip and select 
U P S Locations. 

Customers with a Daily Pickup 
Your driver will pickup your shipment(s) as usual. 
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https://www.campusship.ups.com/cship/create?ActionOriginPair=print ^Receipt&POPUP_LEVEL=l&P... 4/7/20 


