
Duquesne Light 
Our Energy. ..Your Power 

Gary A. Jack 
Assistant General Counsel 

411 Seventh Avenue, MD 16-4 
Pittsburgh, PA 15219 

Telephone: 412-393-1541 
Fax: 412-393-1418 

gjack@duqlight.com 

January 17, 2012 

Ms. Rosemary Chiavetta, Secretary 
Pennsylvania Public Utility Commission 
P.O. Box 3265 
Harrisburg, Pennsylvania 17105-3265 
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Re: Duquesne Light Company 
Retail Electricity Choice Activity Report - 4 , h Quarter 2011 

Dear Secretary Chiavetta: 

Enclosed for filing are the original and four copies of Duquesne Light Company's "Retail Electricity 
Choice Activity Report". 

The last page of this Report is CONFIDENTIAL as it contains E G S specific information that should 
not be released to the public. It is placed in a separate envelope that should not be released to the 
public. 

If you have any questions regarding the information contained in this filing, please contact me at 
412-393-1541 or gjack@duqlight.com. 

Sincerel 

ral Counsel 

Enclosures 

cc: Chuck Covage {via email) 



Form 1. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey 
Reported By EDC Territory: Residential 
EDC Name: Duquesne Light Company 

Data from EDC Residential Totals 

1. Number ot Customer Accounts by Service Type §54.203 (a)(2)(i)(ii) 

Total Number of Customer Accounts Served by E G S s 173,450 

Total Number of Customer Accounts Served by E G S s & E D C 525,509 

Percent of Customer Accounts Served by E G S s 33.01% 
2. MWh Sales by Service Type §54.203 (a)(2)(iii)(iv) 

MWh Sales of E G S s 326,441 

MWh Sales of E G S s & E D C 950,208 

Percent of MWh Sales of E G S s 34.35% 

3. Total Number of EGSs Serving Customer Accounts by Class § 54.203 (a)(2)(v) 25 

4a.Time of Use (A retail customer account that is charged a rate that changes at different times of the day or night, or at different times during 
a 24 hour period or 7 day period but not as frequently as each hour fo reflect the costs of serving the customer during different time periods) 
total Number ot LUC IUU Customer Accounts Served by LGSs §54.203 (a)(2)(vi) 0 
I otal Number ot EDC I OU Customer Accounts Served by EGSs & EDC § 54.203 (a)(2)(vii) 0 

Percent of E D C T O U Customer Accounts Served by E G S s 0.00% 
4b. MWh Sales: Time of Use Customer Accounts §54.203 (a)(2)(viii)(ix) 

MWh Sales of E G S s 0 

MWh Sales of E G S s & E D C 0 

Percent of MWh Sales of E G S s 0.00% 
5a Number ot Customer Accounts on Hourly/Real Iime Priced Service §54.203 (a)(2)(x)(xi) 

Total Number of E D C Hourly/Real Time Priced Customer Accounts Served by E G S s 0 

Total Number of E D C Hourly/Real Time Priced Customer Accounts Served by E G S s & E D C 0 

Percent of EDC Hourly/Real Time Priced Customer Accounts Served by E G S s 0.00% 
5b. MWh Sales: Hourly/Real Time Priced Customer Accounts §54.203 (a)(2)(xii)(xiii) 

MWh Sales of E G S s 0 

MWh Sales of E G S s & E D C 0 

Percent of MWh Sales of E G S s 0.00% 
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Form 2a. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey 
Reported By EDC Territory Without Rate Caps: Default Service Classifications-Non-Residential 
EDC Name: Duquesne Light Company 
Reporting Period Date: 2011 QTR 4 - Oct thru Dec 

Data from EDC Small Medium Large Total 
Non-Res Non-Res Non-Res Non-Res 

1. Number of Customer Accounts by Service Type §54.203 (a)(2)(i)(ii) 

Total Number of Customer Accounts Served by E G S s 14,971 5,424 855 21,250 
Total Number of Customer Accounts Served by E G S s & E D C 50,342 10,466 913 61,721 

Percent of Customer Accounts Served by E G S s 29.74% 51.82% 93.65% 34.43% 
2. MWh Sales by Service Type §54.203 (a)(2)(iii)(iv) 

MWh Sales of E G S s 61,260 379,242 1,558,870 1,999,373 

MWh Sales of E G S s & EDC 181,754 584,938 1,598,681 2,365,373 

Percent of MWh Sales of E G S s 33.71% 64.83% 97.51% 84.53% 

3. Total Number of EGSs Serving Customer Accounts by Class § 54.203 (a)(2)(v) 35 32 22 | 
4a. Time of Use (A retail customer account that is charged a rate that changes at different times of the day or night, or at different times 
during a 24 hour period or 7 day period but not as frequently as each hour to reflect the costs of serving the customer during different time periods) 
I otal Number ot EUC I OU Customer Accounts Served by LGSs §54.203 (a)(2)(vi) 0 
I otal Number ot EUC I UU Customer Accounts Served by EGSs & EUC § 54.203 (a)(2)(vii) 0 
Percent of EDC TOU Customer Accounts Served by E G S s 0.00% 0.00% 0.00% . 0.00% 
4b. MWh Sales: Time ot Use Customer Accounts §54.203 (a)(2)(viii)(ix) 

MWh Sales of E G S s 0 
MWh Sales of E G S s & E D C 0 
Percent of MWh Sales of E G S s 0.00% 0.00% 0.00% 0.00% 
5a Number of Customer Accounts on Hourly/Real Time Priced Service §54.203 (a)(2)(x)(xi) 

Total Number of E D C Hourly/Real Time Priced Customer Accounts Served by E G S s 0 0 855 855 
Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by E G S s & E D C 0 0 913 913 
Percent of EDC Hourly/Real Time Priced Customer Accounts Served by E G S s 0.00% 0.00% 93.65% 93.65% 
5b. MWh Sales: Hourly/Real Time Priced Customer Accounts §54.203 (a)(2)(xii)(xiii) 

MWh Sales of E G S s 0 0 1,558,870 1,558,870 
MWh Sales of E G S s & EDC 0 0 1,598,681 1,598,681 
Percent of MWh Sales of E G S s 0.00% 0.00% 97.51% 97.51% 

page 1 



Form 2a Attachment 
Classification Criteria for Inclusion in Classification: Usage Level, Etc. 
1. Small Non-Residential Small commercial and industrial customers with maximum registered peak metered demands of less than 25 kW 

2. Medium Non-Residential Medium commercial and industrial customers with maximum registered peak metered demands ot25 kW or greater and less than 300 kW 

3. Large Non-Residential Large commercial and industrial customers with maximum registered peak metered demands of 300 kW or preater 
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