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ORDER

BY THE COMMISSION:

		Before the Pennsylvania Public Utility Commission (“Commission”) for consideration and disposition is a Petition filed by Duquesne Light Company (“Duquesne” or “the Company”) seeking an amendment to the Company’s existing Consumer Education Plan 2008-2012, to include cost recovery for certain mailings directed through the Commission’s Retail Markets Investigation (“RMI”) and the Commission’s Reconsideration Order on Eligible Customer Lists (“ECL”) .  By this Order, we will grant this petition and approve this amendment.

DISCUSSION

History of the Proceeding
	
Duquesne’s Petition for Modification (“Petition”) for its existing Consumer Education Plan 2008-2012 was submitted pursuant to Section 703(g) of the Public Utility Code (“Code”), 66 Pa. C.S. § 703(g), and Section 5.41 of the Commission’s Rules of Administrative Practice and Procedure, 52 Pa. Code § 5.41.  Duquesne is seeking an amendment to its Consumer Education Plan (“Plan”) for 2008-2012, which was originally filed with the Commission on December 27, 2007.  The plan was tentatively approved by Order entered June 6, 2008, and was finally approved by Order entered August 21, 2008, at Docket No. M-2008-2032278 (August 21 Order).  The August 21 Order can be viewed at this link:  http://www.puc.state.pa.us//PCDOCS/1020221.doc.

The Petition was submitted in response to Commission directives to electric distribution companies (EDCs) relating to the production and mailing of consumer education materials set forth in the Commission’s December 15, 2011, Secretarial Letter (“Secretarial Letter”) and the Tentative Order on Intermediate Work Plan (“Tentative Order”) entered December 16, 2011 at Docket No. M-2011-2237952.   Additionally, the Company submits the Petition in anticipation of additional consumer education costs to the Company by virtue of the Commission’s ECL Reconsideration Order entered November 15, 2011 at Docket No. M-2010-2183412.

Duquesne filed the Petition on February 3, 2012, and served a copy of the Petition on the Office of Consumer Advocate, the Office of Small Business Advocate, the Pennsylvania Utility Law Project, and the Commission’s Bureau of Investigation and Enforcement.  No answers in opposition were filed.


Duquesne’s Petition

	The Petition seeks Commission approval of an amendment to Duquesne’s 2012 Consumer Education Plan 2008-2012 and an estimated budget of $510,000 for three (3) consumer education mailings in 2012, as well as an estimated budget of $525,000 to fulfill requirements anticipated by the Commission’s ECL Reconsideration Order.  The Petition also requests that Duquesne be granted the opportunity to recover expenditures associated with the implementation of the above initiatives through the existing Consumer Education Surcharge contained in the current Duquesne tariff.

	In its Secretarial Letter, the Commission directed EDCs – including Duquesne – to produce and mail a Commission-endorsed postcard.  The postcard is intended to encourage customers to shop for a competitive electric generation supplier and promote the Commission’s website for electric shopping:   www.PAPowerSwitch.com.  Consequently, EDCs are responsible for producing and mailing the 6” x 10” postcards to residential and small general service rate class customers.  The mailing is to be completed as expeditiously as possible, in any event, no later than February 29, 2012.

	The Commission-endorsed postcard is one of several consumer education initiatives put forth during the Investigation of Pennsylvania’s Retail Electricity Market, which is being conducted by the Office of Competitive Market Oversight (OCMO).  On July 28, 2011, the Commission issued an Order initiating the second phase of the Investigation.  Investigation of Pennsylvania Retail Electricity Market (RMI), Docket No. I-2011-2237952 (Order entered July 28, 2011).  As part of the second phase of the Investigation, the Commission directed OCMO to identify intermediate steps involving changes to the existing market model and to present an Intermediate Work Plan in December 2011.  The postcard mailing is a component of the Intermediate Work Plan that the Commission tentatively adopted and issued for public comment on December 16, 2011.
	The Intermediate Work Plan proposes a number of measures intended to encourage and increase customer participation in the competitive retail electricity market in the Commonwealth.  Those measures include the Commission-endorsed postcard, as described above, as well as two additional mailings to residential and small commercial customers in 2012.  The two additional mailings will feature a large tri-fold flyer highlighting PAPowerSwitch.com to be mailed in May 2012, and an EDC letter with a list of “frequently asked questions” encouraging customers to shop for a competitive supplier to be mailed in the fall of 2012.  EDCs will be responsible for these mailings as well.

	Duquesne is seeking an amendment to its existing plan to enable the Company to implement the short-term consumer education measures outlined by the Commission in the Tentative Order and the Secretarial Letter, as well as fulfill any consumer education obligations with the Commission’s ECL Reconsideration Order.  In its Petition, Duquesne has provided an estimated budget to implement the three mailings described in the Tentative Order. Duquesne estimates that the cost of the three mailings will be approximately $510,000, which includes $130,000 in costs to mail the postcard to about 550,000 Duquesne residential and small commercial customers.  The Company estimates the cost of the tri-fold flyer mailing at $165,000 and the cost of the Company letter at $215,000.

	As for the ECL, Duquesne notes in its Petition that the Commission is requiring a mailing to all customers advising them of their election rights with regard to releasing their account information to EGSs pursuant to the ECL.  That mailing is required to be made by the end of the first quarter of 2012.  The estimated cost to produce, mail, provide for return postage to customers, and process this new and required inquiry to all customers is $525,000.  Combined with the estimated costs for the three mailings directed in the Tentative Order, Duquesne’s total estimated budget is $1,035,000, for which the Company seeks full cost recovery.
 	With respect to cost recovery, Duquesne states that its Electric Service Tariff currently includes a surcharge mechanism providing for full and current cost recovery of expenditures associated with Duquesne’s Consumer Education Plan for 2008-2012.  The surcharge is a per customer charge that is calculated separately for each customer class.  The surcharge was approved by Final Order dated August 21, 2008 at Docket No. M-2008-2032278.  Duquesne’s next consumer education surcharge filing is set for March 30, 2012.  Duquesne would, after approval of this modification, include the additional costs noted herein in the surcharge for recovery beginning June 1, 2012, for a one-year period ending May, 31, 2013.

We understand Duquesne’s reasoning for requesting approval of an amendment to the Company’s existing Consumer Education Plan and the proposed budget of $1,035,000 in order to comply with the consumer education requirements set forth in the Secretarial Letter, the Tentative Order and the ECL Reconsideration Order.  We also recognize the need of Duquesne and all affected EDCs to seek cost recovery in complying with the Orders.  We therefore approve Duquesne’s request to recover expenditures associated with the implementation of these initiatives through the existing Consumer Education Surcharge contained in Duquesne’s Electric Service Tariff.  We note that the approval to use this surcharge is granted with the direction that Duquesne will use any remaining funds in the Company’s Consumer Education Plan for 2008-2012 before using future surcharge collections.  Also, Duquesne’s use of the surcharge mechanism for recovery of costs for the 2012 plan shall be subject to the same requirements as set forth in the August 21 Order; THEREFORE,

	IT IS ORDERED:
1.  That the Petition of Duquesne Light Company for Modification of the Company’s 2012 Consumer Education Plan is granted.
2.  That Duquesne Light Company shall recover expenditures associated with the implementation of the 2012 Consumer Education Plan through the existing Consumer Education Surcharge contained in Duquesne’s Electric Service Tariff, after existing funds for Duquesne’s Consumer Education Plan for 2008-2012 have been expended.
3.  That the Secretary shall serve a copy of this Order upon the Duquesne Light Company, the Office of Consumer Advocate, the Office of Small Business Advocate, the Pennsylvania Utility Law Project, the Bureau of Investigation and Enforcement, and all participants in the Commission proceeding on Duquesne Light Company’s Consumer Education Plan for 2008-2012 at Docket No. M-2008-2032278.

4.  That a copy of this Order be posted on the web page for the Investigation of Pennsylvania's Retail Electricity Market, Docket No. I-2011-2237952.

5.  That the Office of Competitive Market Oversight shall send a copy of this order electronically to all persons on the contact list for the Investigation of Pennsylvania’s Retail Electricity Market. 
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