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Rosemary Chiavetta, Secretary f " M „ B . , J i e , P i n M 

Pennsylvania Public Utility Commission H M U C UTILITY COMMISSION 
Commonwealth Keystone Building SECRETARY S BUKtAU 
400 North Street 
Harrisburg, PA 17120 

Re: PUC Docket No. L-00070184 
Rulemaking Re Retail Electricity Choice Sales Activity Reports at 
52 Pa. Code Chapter 54 

Dear Secretary Chiavetta: 

In accordance with Retail Electricity Choice Sales Activity Report Regulations at 52 
Pa. Code Chapter 54, enclosed are an original and six copies of PECO's 2012 
Quarterly Retail Electricity Choice Sales Report for the period ending 
June 30, 2012. 

Because portions of the report contain sensitive and proprietary, PECO is filing two 
versions of the report, one public and one proprietary. PECO requests that the 
proprietary report, which has been separated and clearly marked with a "Confidential 
and Proprietary" header on each page, be kept confidential, pursuant to the 
Commission Order of April 23, 2009. 

If you have any further questions regarding this matter, please call me at 
215-841-5777. 

Sincerely, 

cc: Office of Consumer Advocate 
Office of Small Business Advocate 

Enclosures 
/amm 



Form 1. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey 
Reported By EDC Territory: Residential 
EDC Name. PECO Energy 

Data from EDC i T t C O l _ ! v L-*-* Residential Totals 

1. Number of Cus tomer 'Accounts by Serv ice l y p e §54.203 (a)(2)0)(ii) J U L r l ^JU 
Total Number of Customer Accounts Served by E G S s L - r - r n m ^ 1 ™ 365789 
Total Number of Customer Accounts Served by E G S s & EDC P A P U B U U U l L , r ! ! „ r . S H 1417863 
Percent of Customer Accounts Served by E G S s SECft t i * ftY3UUUU.y 2 6 % 

2. MWh Sales by Service lype §54.203 (a)(S)(iii)(iv) 

MWh Sales of E G S s 723076 

MWh Sales of E G S s & E D C 2697188 

Percent of MWh Sales of EGSs 27% 

3. Total Number of EGSs.Serving Customer Accounts by Class § 54.203 (a)(2)(v) 55 
4a.Time of Use (A retail customer account that is charged a rate that changes at different times of the day of night, drat different times during 
a 24 hour period or 7 day 'period but not as frequentlv as each hour to reflect the costs of 'servihg the customer during different timeiperiods) 
I otal Number ot bDC I UU Customer Accounts Served by bGSs §54.203 (a)(2)(vi) 17797 
I otal Number ot bDC I UU Customer Accounts Served by bGSs & bUC §54.203 (a)(2)(vii) 78086 

Percent of E D C T O U Customer Accounts Served by E G S s 23% 
4b. MWh Sales: Time of Use Customer Accounts §54.203 (a)(2)(vUi)(ix) 

MWh Sales of E G S s 12305 

MWh Sales of E G S s & E D C 61608 

Percent of MWh Sales of E G S s 20% 
Sa'Number of Customer Accounts on Hourly/Heal lime Priced Service §54.203 (a)(2)(x)(xi) 

Total Number of E D C Hourly/Real Time Priced Customer Accounts Served by E G S s 0 

Total Number of E D C Hourly/Real Time Priced Customer Accounts Served by E G S s & EDC 0 

Percent of E D C Hourly/Real Time Priced Customer Accounts Served by E G S s 0% 
5b. MWh Sales: Hourly/Heal Time Priced Customer Accounts §54:203 (a)(2)(xii)(xiii) 

MWh Sales of EGSs . 0 

MWh Sales of E G S s & EDC 0 

Percent of MWh Sales of E G S s 0% 
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Form 2a. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey 
Reported By EDC Territory Without Rate Caps: Default Service Classifications—Non-Residential 
Reporting Period Date: Q2 2012 
Data from B D C ^ — Small 

Non-Res 
Medium 
Non-Res 

Large 
'. Non-Res 

Total 
Non^Res 

1. Number of Customer A c c o u n t s by Serv ice Type %54:203 (a)(2)(i)(ii) — 

Total Number of Customer Accounts Served by E G S s 70201 5038 1736 76975 
Total Number of Customer Accounts Served by E G S s & E D C 156451 6578 1886 164915 
Percent of Customer Accounts Served by E G S s 45% 77% 92% 47% 
2. MWh Sales by Serv ice Type '§54:203 (a)(2)(iii)(iv)^ " " " " 

MWh Sales of E G S s 676753 890663 3550333 5117749 
MWh Sales of E G S s & E D C 1142712 1131874 3672107 5946693 
Percent of MWh Sales of E G S s 59% 79% 97% 86% 

3. Total Number of E G S s Serv ing Cus tomer Accoun ts by C lass § 54.203 (a)(2)(v) \ 65| 511 33| 66 

4a. Time of Use (A retail customer account thatisicharged a rate that changes at different times of the day or night, or at different times 
during a 24 hour period or 7 day period.but hot as frequently as each hour to reflect the costs of serving the customer during different time periods) 
I otal Number ot EDC I (JU Customer Accounts Served by EGSs §54.203 (a)(2)(vi) 0 0 0 0 
I otal Number ot EDC I (JU Customer Accounts Served by EGSs & EDC § 54.203 (a)(2)(vii) 0 0 0 0 
Percent of EDC TOU Customer Accounts Served by E G S s 0% 0% 0% 0% 
4b. MWh Sales: Time ot Use Customer Accounts §54.203 (a)(2)(vtii)(ix) 

MWh Sales of E G S s 0 0 0 0 
MWh Sales of E G S s & E D C 0 0 0 0 
Percent of MWh Sales of E G S s 0% 0% 0% 0% 
5a Number of Customer Accounts on Hourly/Real 1 ime Hriced Service §54.203 (a)(2)(x)(xi) 

Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by E G S s 0 0 1736 1736 
Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by E G S s & EDC 0 0 1886 1886 
Percent of EDC Hourly/Real Time Priced Customer Accounts Served by E G S s 0% 0% 92% 92% 
5b. MWh Sales: Hourly/Heal 1 ime Hriced Customer Accounts §54.203 (a)(2)(xii)(xiii) 

MWh Sales of E G S s 0 0 3550333 3550333 
MWh Sales of E G S s & EDC 0 0 3672107 3672107 
Percent of MWh Sales of E G S s 0% 0% 97% 97% 
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Form 2a Attachment 
Classification- Criteria for Inclusion in Classification: Usage Level, Etc± .. -

1. Small Non-Residential registered demand < 100 KW, GS non-demand metered, Lighting 
2. Medium Non-Residential 100 KW <= registered demand < 500 KW 
3. Large Non-Residential registered demand >= 500 KW, rate class EP 
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FedEx Ship Manager - Print Your Label(s) Page 1 of 1 

From: (215)841-5776 
Anna Migliaccio 
Exelon 

• 2301 Market Street SI 5-2 

Philadelphia, PA 19103 

Origin ID: REDA 

J1220l20rt60325 

SHIP TO: (717) 772.7777 BILL SENDER 

Rosemary Chiavetta, Secretary 
Pa Public Utility Commission 
400 NORTH ST 
FL 2 
HARRISBURG, PA 17120 

Ship Date: 31JUL12 
ActWgt 2.0 LB 
CAD'.9876187/iNET33Q0 

Delivery Address Bar Code 

Ref# 
Invoice # 
PO# 
Dept# 

m , 7938 4954 8751 

WED-01 AUG A1 
STANDARD OVERNIGHT 

0201 

ZN MDTA 
17120 

PA-US 

MDT 

After pr iming this label : 
1. Use the •Print' button on mis page to prim your label toyour.laser ot lnk|el printer. 
2. Fold the prnled page along the horizontal line. 
3. Place aba! in shipping pouch and afli* It io your ahlpme'it so that the OarcoQe portion ol the label can be read and scanned. 

Warning: Use only Ihe printed origina laoel lor shipping. Using a photocopy of ibis label lor shipping purposes is fraudulent and could 
result In addiiional billing charges, along W i i h me cancellation of your FedEx accoum number. 
Use of this system constitutes your agreement w the service condi Hons In the current FedEx ServiceGuide, available on fedei.com. FedEx will not be 
responsible for any claim In excess of S100 per pactege. whether the resullof loss, OamaQe, delay, non-de I rvery. misdelivery .or misinformation, unless 
you declare a higher value, pay an additional charge, document your aclual loss and file a timely claim Limitations found in ihe current FedEx Service 
Guide apply, Vour right to recover from FedSx for any loss. Including Inirinsie value of ihe package, loss of sales. Income Imerest, profit, attorney's fees, 
costs, and other forms of damage whether direct Incidental.consequential, or special is limited to Ihe greater of £100 or the aulhorized declared value. 
Recovery cannot exceed actual documented loss.Manimurn for items ot extraordinary value is SSOO, a.g, jewelry, pfeeious metals, nefiotiabie 
Instruments and other Items listed in our ServiceGuide, Written claims musl be died within strict lime Hmiis, see current FedEx Service Guide, 

https://www.fedex.com/shipping/shipmentConfirmationAction.handIe?method=doContinue 7/31/2012 


