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Item No.: OCA-2-031 
Witness: Allison 
Page 1 of 1 

DUQUESNE LIGHT COMPANY 

Office of Consumer Advocate Interrogatories Set I I 

31. Is it Duquesne Light's intent to require a customer to satisfy a past due balance owed 
to any supplier before receiving generation services from the Company under its 
obligation to serve? 

Response: 

No. This position is consistent with the Proposed Guide for Maintaining Customer 
Services at the Same Level of Quality Pursuant to 66 Pa. C.S. § 2807(d), and 
Assuring Conformance with 52 Pa. Code Chapter 56 Pursuant to 66 Pa. C.S. 
§ 2809(e) and (f), item L. Termination/Payment Agreements. Docket No. M-
00960890 F.OOU (Folder 11 Order). 
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Item No.: OCA-2-032 
Witness: Allison 
Page 1 of 1 

DUQUESNE LIGHT COMPANY 

Office of Consumer Advocate Interrogatories Set H 

32. Is it the Company's position that any contract to collect unpaid supplier charges 
[Direct Testimony at 15] will not include the use of the threat of termination for these 
charges? What collection procedures will the Company offer to suppliers in the 
collection of their unpaid charges included on bills issued by Duquesne? 

Response: 

Yes. This position is consistent with the Folder 11 Order, item L. 
Termination/Payment Agreements. 

As indicated in the Direct Testimony, pages 14 and 15, collection of delinquent, 
unpaid generation charges billed by Duquesne in a single, consolidated bill will 
require electricity suppliers to enter into a contract with Duquesne for the terms and 
conditions of the collection service. This service will differ from Duquesne's current 
procedures for collecting electric distribution company (EDC) receivables. Duquesne, 
as an agent of the suppliers, will clearly inform customers of the distinction between 
termination of utility service versus cancellation of supply services. The customer 
will have the opportunity to repair the relationship with the supplier through 
Duquesne. Following exhaustion of available, appropriate collection remedies to 
collect the delinquency, the customer would default to utility services at capped rates. 
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24. 

Item No.: QCA-5-024 
Witness: Hoffmann 
Page I of I 

DUQUESNE LIGHT COMPANY 

Office of Consumer Advocate Interrogatories Set V 

Please provide a schedule of the annual costs to Duquesne of the programs 
now referenced as Universal Service programs (e.g. CAP, LIURP) for each 
of the last 5 years. 

Response: 
Universal Service and Energy Conservation Policy, Activity, and Service 

1992 1993 1994 1995 1996 
Policy. Aciivity, and Service Actual Actual Actual Actual Actual 

Smart Com Ion S612.000 $769,257 $712,024 $711,275 $788,460 

Pilot Customer Assistance Pro­ Not Nol Not $260,311 $354,987 
gram1 Applicable Applicable Applieablc 

Pilot Customer Assistance Pro­ Not Not Not $0* $223,390 
gram frozen arrearage and billing Applicable Applicable Applicable 
deficiency write-offs1 

CARES $31,036 $30,833 $54,928 $57,361 $59,538 

Hardship Funds - $30,000 $58,000 $65,000 $65,000 $65,000 
Administration 

Gatekeeper Programs' 

Projected budget expenses include, but are not limited to program start-up, 
labor, equipment, programming and evaluation costs. Write-offs of both 
arrearage forgiveness and billing deficiencies are not included in these 
estimates. 

Write-offs are part of the overall Company write-offs. 

No participants were in the pilot long enough to earn a write-off. 

The Gatekeeper program is not budgeted as a separate program. These 
costs are estimates based on time spent. 



Universal Service and Energy Conservation Policy, Activity, and Service 

1992 1993 1994 1995 1996 
Policy. Aciivity. and Service Actual Actual Actual Actual Actual 

Low Income Collection Costs, Not N/A N/A $5,000,000 $5,000,000 
including labor* Applicable 

(N/A) 

Low Income Write-offs6 N/A N/A N/A N/A $5,804,226 

Low Income Late Payment 
Charges forgiven7 

Consumer Credit Counseling $26,040 $ 19.459 $ 15,505 $ 14,800 $12.670 
Services 

LIHEAP promotion costs $53,116 $50,767 $73,113 $68,046 $67,890 

The amount expended for low income collections is part of the overall 
collection budget. Duquesne Light does not divide the budget into low 
income vs. non-low income. Based on this, the listed budgeted amount is 
estimated in a similar manner as the Equitable Gas top down approach which 
is recommended in the Final Order of the Universal Service and Energy 
Conservation Programs. The $5,00(̂ 000 includes allocated expenses such as 
mainframe computer operation time, building rents, utilities, etc. These 
amounts may not be available to fund other programs. All Duquesne Light 
labor costs associated with supporting all of the listed low income programs, 
except Smart Comfort and CAP, are included in this number. 

Actual write-offs for 1995 are not identified as low income and non-low 
income. Duquesne Light is unable to supply this data. 

Budgeted write-offs are based on actual write-offs in prior years. Write-offs 
associated with low income customers is not a criteria for budgeting future 
expected write-offs. Based on this, Duquesne Light is unable to provide this 
data. 

Duquesne Light does not budget late payment charges. Moreover, these 
moneys are not revenues and are not available for future programming. They 
represent charges which could be but are not billed to the low-income 
customer. 
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0c& Cross ^ftu hJo S' 

John Q. Pubiic 
Borough afOz 
1234 West Main Boulevard 
Pittsburgh, PA 15234-5678 

Dear Mr. Public, 

October 13,1997 

0000̂ >17̂ )47-00tc 

D 
Re: K înkapa] Building 

Pilot, PA 15298-7654 

3^ -n 
(/>• 
o -n -n 

O 

rn 

I am happy to kt you know that you have been selected to be one of the first Duquesne Ligfrt 
cmtomcra efigible to participate in our CHftfomer choice pilot piugiam. This program gives you 
the opportumty to have more ooidKd over your ut&ty costs by letting you choose the company 
that geacntci your clectridly. Although you can now choose a new geacration suppGer, 
Dufpiesoe light will continue to deliver the power to you, read your meter, respood to outages, 
and answer questions about your dectridty semce. 

The table below shows how natch dectridty you have used during the last 12 biOiflg periods. 
This infonnation can help suppliers offer a rate plan that is right for you, so you may want to keep 
this letter handy when you talk to companies about your electricity needs. 

Meter Jan Feb Mar Apr May Jun Jun Aug Sep Oct Nov Dec 
Readmg 6 4 2 4 5 1 30 3 4 3 6 2 

Date 1996 1996 1996 1996 1996 1996 1996 1996 1996 1996 1996 1996 
Usage 500 543 535 500 600 689 865 950 712 598 535 512 
(kWh) kWh kWh kWh kWh kWh kWh kWh kWb kWh kWh kWh kWh 

Deoand 25 30 22 35 27 38 42 48 31 25 21 26 
(kW) kW kW kW kW kW kW kW kW kw kW kWh kW 

Duquesne Light strongly encourages you to review all of the information in the enclosed 
brochure, and then become an active parttdpant in the pilot program. If you still have questions, 
call Duquesne light's spedal toll-free pilot hotline at 1-888-245-7500. Thank you for your 
interest in Duquesne light's customer choke pilot program. 

Enclosure 

Sincerely, 

Frank Hoffinann 
General Manager 
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* Hh< ffwacijiKfiun CI I I I I h l i * ( p a y tO) • GfcMHnty«fT«rtas^a9»S) 

An Electric Opporhsnity 
CMSbmcrCboia 

Nmym can choose your <mm clcdrkgaxratim supp&cr. 

choice! 

As'pztt of a srnoD gcoup ^V«) of 
aatoniec cfaosen to take part in 
Duquesne Lett's pfloc pro-am, you can 
hf^i us team how corapetrtkin fix 
dectric genention w i l woA and 
idtinmdy, make the transition easier for 
evtryooc 

Duni^ die piot, whkh officially starts 
N o w n t e 1,1997 and is expected to 
o n w d Decanber tt, 1998, you 'wffl 
gpt die dunce (o dioose the company 
lhat genmtes yout dectridty. Rfgardless 
ofyour dscicc, Duquesne l i g i t -wfl stffl 
dtfivec your pcrcra, read ytwc mctta; 
oapond Bo outages, and answer your 
sezvioe cpjesbons. 

As a p2ot patbopant you can now 
decide whether to buy power ficom one 
of many bcensed dectridty supplies. 
These supptios wfll fiefl you how much 
tbef&ajyg. fix efcctndty, then you can 
compaoe their dmgp (]plus our ddivecy 
ciutgp) to the cost you pay now. You wil] 

pay <fae supplier for the actual Hrrtrirrty 
used, and pay Dutjuesne ligftt for die 
delivtry services. 

I f you continue to par la ipur cn the 
pcognm thaough the end ofneiiyen; 
you wffl automaticAy be ioduded in the 
fttsLgfOi^t of custDiiieu pvea the 
permanent opportunity to choose their 
efemiuly supplier begremng January 1, 
1999. I f you decide to stop partidpatbg 
in the pilot, ycu can switch back ta 
Duquesne Li^tt—provided you ate rwt 
viobting the tenns of your agreement 
with another s i l l ie r . You wfll return to 
the ongpnai IXtquesne Light cue plan 
you bad befiue the pflot pfpgoun begaa 

As an flvxndve ofeocd to p3ot 
partidpants, Duquesne L ^ i t win pve 
nrsidmtiai and oommetdal eustomec a 
13% participation awfit dat applies 
tDwatd die defacxy services portion of 
their monthly M l , and a gencntioo cnafit 
o f 3t per kWh ddivefed that applies 
Wward die costofgnaaikxi services 
cetEivwl ftom alscmue suppfiecs. 
Industrial customets wffl receive a 10% 
cu?aDiT>eT partaripaton. ciodit and a 

genetation ctedit of 24< per kWh 
ddiveted H K S C credits apply only tn 
acdve pilot pafdcqmttty and only for 
the damkni af die pilot 

Beoeat chai^^s in Pennsytvania law 
anc coaling competition in the 
gencxjfm o f elcctiiuty. Starting dvs 
Nowtariw; each Pemoylviaua utfliqr "wfll 
ooaductapflotpoogam. These pflots 
wffl allow us to kam how cus&omer 
choice will actually work hy testing die 
new rules befbze they go into efifea 
beginning January 1» 1999. 

T>ienewkaw aBowingccropetition for 
the sale of eiectpoty separates generalion 
—thcmakicgofdbaridty—fromthe 
ddivecy of that power to your home or 
business by the local utility. Mary new 
firms wffl want to sefl decnieity to you, 
butby Izw, each of these new suppliecs 
must get a license fiom die Pennsylvania 
PiAhc Utility Commission (PUQ fist 
Hie licensing process hdps to detemoUic 
that these new fions can provide tte 
same ndiable power that you have always 
nsceived fiom your local ekctric vttiity. 

The move to couyetuioa for 
dectridly gpnetarion may b m ^ new 
changes to the wzf you buy, and 
uftimatriy use; dectticty. The next firw 
pages wfll hê > to ex{jain some of them. 
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2 JUS CLECTRSC OPPORTUNITY OCTOBER 1997 

We've induded some questions on p^e 
3 that you can ask suppliecs to better 
understand their faces and otter offecs. 
The cheddist on page 10 also 
summaruacs these steps. 

Under the cunmt ruks, utilities 
paande&MadUservioes. Yougptaflof 
the basic services needed to create 
dectEidiy and bring it to you, combined 
or TaMrfed" into a sinf$e rate. As part 
of die axeBt hgislabon tfiiecting the 
shift tPEned competition aod ousojngr 
choio^ ndittes •wB nnr separate or 
^wdwrfr^ these services, and ihow the 
dwgr far each ooe as a septate ism on 
your biL These ane no new fees—you 
have Avays paid fix these servioes as 
pan of your base odes. Afco t̂henew 
law ensues that udwncBed tales for the 
pflot cannot be any h^fier than current 
bunded fates. 

Under imbmidU service, you choose 
your dectneity suppher and the price you 
pay for the grrearation of your decuicity. 
The supphec's ̂ ^^ ŷ focdectiuty wS 
appear as asepanfie item on your 
Duqnesne l i ^ bill ,« you may choose 
io hose jour new supplier b3 you 
tfiiecdy for the dectiicity dufges 

The letter that came with this 
biodnneAow5 your recent dectridty 
usagp, based on your last twdve dectric 
Mb. Tim information on be heipfld 
when you talk to another supplier, 
because most of these companies wffl use 
your usage pattern to dedde what price 
they wffl chaige fbc power if you switch 
to their setvioc Duqocsne Light will 
not give thia <8e«nin ty usage fusmty 
lo anyone ebe, so please malic sure 
yoa fceep a copy foe yotnselC 

Now lhat you ace d$pUe, and you 
knov yout individual enetgy usage, yenx 
next task is to decide v*om you want as 

yourdocttkî geneQtionsî pIiê  Ycai 
may wish to talk to seveol suppliers 
about your dectridty needs, then choose 
one with whom you fed ccmfortaUe-

Oniy you can decide which electricity 
supplier to choose, depending upon your 
incfividusl needs. It is a gpod idea to ask 
questions of ewety supplier you contact 
and leam as nuch as you can to 
determine which con^ony's o£er best 
meets your rrepmrments. 

Once you've made a decision, and 
reached an a^eement with a supplier; 
jommist let Duquesne Li^it know. 
You can use die aetomer/supplier 
a^eement forni induded with this 
brochme to show your choice, or your 
supplier may have a cfifletent form for 
you to use 

Another way to teD us whom you 
choseatocaiIMSft^45.7500. Afirr 
coafinning who you are, the service 
lyyursnitaave wffl ask thnae questkMis: 

1. What type of WIBag do yoa want? 
A singe bffl lists aB charges for delivery 
and genccarion on one, intEgpted Wl. 
You make one payment to Duquesne 
Ligfit, and we pay your supplier. The 
two bil option means you get a bS fixxn 
Duquesne Ug^t, and a bill from your 
power supplier. You pay each bfll 
individually. 

2. Who s your new suppfier? 
When you call, die customer service 
cepcesamtivewa ask you for the name 
of your new supplier. 

3. What rate plan did you choose? 
If you sdect the sn^e bS option, the 
sccviceirpirtffntahvewfflaboaskyouto 
identify which rate plan you chose with 
the new supplier. 

Be sure tt> use your Duquesne ligtrt 
account number when you cafi or fiH 
out die consent fom. You can find 

dris mnnba at die top of the letter 
that came wt(b this brochure, or oo 
the front of your last dectric bilL 

Duquesne Ugh* wants to make sua 
that your dectridty service is not 
d w y d without your fcnowtojge or 
pennissaan. To pneveflt this process, 
known as ^jUnrntn^* werequoeoial 
or written notification fioom you and 
matching wtium. notification fiom 
your suppher before we will change 
your service. If you decide to change 
suppliers at any tone during die pdot, 
you and your new supplier must also 
notify Duquesne Lt{$tt to coofima the 
chaflfp. After we toceive the pmper 
confirmation, we will switch you to the 
new company's btUingplan beginning 
with your next regubdy scheduled 
meter reading 

The changes in the utility mdustry 
wiD brmg new opportunities, but they 
may also bring some confusing new 
choices. Duquesne Ug^t encourages 
you to leam more about compecrion, 
and io become a more educated 
consumer. On the next few pages, 
we've exptatned some of the new 
terms and provided a list of suppliers 
who have rrpmsed interest tn selling 
dectridty in our area. We've also 
answered some of the most common 
questiom about competirion and the 
p3ot programs. If you want to know 
more cafi Duquesne ligtt at 1-88S-
245-7500 or contact the Pubfc Utility 
Commission (pUQ dtnecdy... 

Consumer Education 
Pdolic Utflity Commission 
P.O. Box 3265 
Hamsbmg.PA 17105-3265 

1-888-782-3228 

hop:/1pucpaonHnejcom 
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A i Qcanc Genecukn StflpBer is 
JUJ yauju or company that generates, 
biiys,ha)iaeis,arxangpsorsdk 
i l i (iii, ity far nscby retad cussomes. 
Bypantega license, the Public 
Otftty CotwmBPOP drff'iiwies ifaad 
supplier is both financoOy and 
todnkaflyable to perform this mle in 
our senice arex 

The PUC has licensed both local 
and national suppliers to sefl power in 
the state. If you dedde you want to 
use one of these suppliers during the 
pSot; make sure thatthe frm has also 
told Duquesne light that it plans 
partidpatetn our p5ot program. If 
you have quesrions about these 
companies oc about the licensing 

PA Pubfic UtflityCommissian 
B-20,NoEdiOfiM3eBuMng 

Hatrisbui&PA 17120 
(888) 782-3228 

To better undeotand the tfiflerent 
o£fea available fromgenecttion 
suppliexs, here are some questions you 

wish to ask about the services, 
prices and adddfooal changes included 
widi any ag îeinentyou consider. 

4 Does your company have a valid 
license ftom die Perggylvama 
Pddic IMity CommissiDn to sefl 
power in this area? 

• Has your company icgistered 
with Duquesne L^it to 
participate in its pflot pxogam? 

• What ofies and pstyment options 
are available to me? 

• Ate your energy prices fixed or 
variable? For what period of 
time? 

• Is there a minimum billing 
charge? 

• Are there other charges besides 
the rate per kflowatt hour chaqge? 

• Do I have tb sigp a contract? For 
bow long5 What tf I move? 

• Will you norify me when my 
agoeemem ts about to expue? 
How much notice wffll ceceive? 

• my agnwneot automaticaHy 
tenew, or do I have to friwtart 
you to oontiraje or stop service? 

• If you ofier a more attentive raffi 
plan hflet, can I switch to that 
plan? Is there a penalty fix 
making that change? 

• Is there a fee to start, stop or 
change service? How mudi 
advance notice does your 
company need? 

• Do you ofier a budget baling 
pbn? 

4 Is these a late payment penahy? 

• Are afl fees and taxes induded in 
your price? 

• Do you offer any energy 
assistance, senior citizen ot other 
discount progctfTis? 

• Do I need a special meter? Who 
wS install Is their an added 
charge for this servioe? 

• What ts the souroe of dectodty 
youaie: 

4 What other optional energy 
services ate available' 

• What happens if I want to switch 
suppliers during the pflot? 

• Do you have a toll-feee number 
to handle billing problems and 
customer service questions? 
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.Evaluating Suppliers and their Offers ̂ cononuedi j; , / 

Bn a ttufy oompetdne envuoomeot, 
the axtrket will sec *e actual prices for 
ArJuriily based on suppfy aod 
demand. HUE means that when the 
Suppfy of dcctrimy die amnunt 
geneofed byenstng power plants) 
ooseds die amount fequned by 
ensriqgcustometx, the price of that 
dectridty a n be driven down. On 
the other hand, if the demand for 
dectridty ̂ e, the amoum needed by 
a& customers) is gtea&er than the 
capacity available fiom existing power 
plants, prices can go up. The forces 
of supply and demand also explain 
why the tone of day that you use 
electricity—-wbed*r during peak or 
non-peak periods- -can af&ct the 
price ympsty. The demand for 
dectridty B greater; aod the avaO l̂e 
suppfy las, during p e i periods (eg^ 
extmme weather, h^i ĉtocy and 
business activity, etc.), than it is during 
ofrpeak periods (e-g, evenings after 
feOOpm, weekends and holidays) when 
there are fewer demands on the 
avaiable supply of dectodty from 

ts-

l>mng the pilot program, suppliers 
wiBusea variety of methods to 
package and sefl dectridty to you. 
The sanplest ofes wil pmvide a 
bask cents per Ubwatthour rate that 
mayapply the same price to aB eneqgy 
usa^ or vary the price during certain 
hours of the day. ^kne complex 
offers can chaxne cEfieoeut rates for 
each blodc (or amoun^ of energy you 
use. Foe example, this type of plan 
m^it charge one ate fix the 6cst 250 
kWh of dectridty, a lower rate for the 
next 250 kVCh, and an even lower tate 

for everything over500 kWh that you 
useinamondi. In some cases, the 
ofiexs may de the price you pay for 
dectridty to the averse monthly, 
weekfy, dafly or even houriy wholesale 
madiet price fot power. Having dus 
type of rate plan is simflartD having a 
variable infieiestcafie on a loan—the 
per kflowatthour price you pay each 
mondi for your dectridty usagp 
depends on whether die wholesale 
rate went up or dowid 

Begknfiess of what type of rase 
plan you're considering the easiest 
way to determine your potential 
saving is to compare faegcneta&on 
cmfit Duquesne li^itwffl give you as 
a pitatpaftirflant to the gpnetarion 
price per kWhofiertd by your 
selected suppbet If the supplier's 
price perkWh is kss than the 
generation cretfit, then you on save 
money with that supplier. If thsrate 
is equal to the genetation credit, you 
bieak even on the generation portion 
of your bill. And if the suppbef's 
oflfer is higher than die generation 
credit, the savings on your total Hi 
will be less. 

As long as yc*i continue to 
parftrtpamtnthepaot, and take power 
fiom an ahematt electricity aqgCet; 
Duquesne I ^ i t wffl gpn you a 
disoount on die transmisston and 
cfistdnitionservxtxs we provide. This 
participation gptfitonlyapphes to die 
Duquesne U&A portion of your utility 
hffl, but as long as you are buying 
power fiom a Ikensed si^plie^you 
w31 have dus opportunity to save 
money compared to the cunent rates 
for your customer dass for the 
duratkm of the pilot 

As mentioned cadier; we arc abo 
ptovidrng a generation credit to be 
appbed toward the rate that you pay 
an aitetnate supfiicr fix dectridty 
ddiwcicd. I f you can pmdiase 
dectridty fix less than the^nention 
cnedî  you can save money. The 
lower the pcke/kWh you pay for 
generation, the greater your total 
savingsl 

Please note that both the 
paiHripation and gencrarion 
cxedits ̂ rill end at die cxptratkm of 
die pflot pragnun on December 31, 
1998. 

Evetyone's uŝ ge needs are 
drffrrent, so we cannot predict whkh 
supplier you win choose or what rate 
you wfll apee to pay. Because the 
participation and generation ooedits 
vary by rate dass, we also cannot tell 
you exnttfy how much you will save hy 
paiikyaUngindieptoL What we 
can do, starring on die next page, is 
show you an example of how to 
calculate your own saving? potential. 
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£v«iiualing Suppliers.and their Offers » ,1 ( 1; 

lb okulate youx own pCMEnaal saving, you need ta know the gpnecuion ale fiom the new tugplier, die generation and 
[Milû Mlaitciedite for your customer dass fajm Tabic 1 betow) and a copy of your most gocnt dearie bffl. Your ate dass is 
shown neat to your acoount number on the fiom of your dcctncbS-

.' Gl'nL-i.ttiv'i'ii Ort̂ jul U'.iUici'j.uiaM ClCllit • 
Rrrirfmrial 3i¥/WSfc oc0030 13%orai3 
CbnmeBcsd GA/<3»4GMH, n̂r/MPhocaow 13%orai3 

GS/GM, GMH, GU 
CaHL.HVPS 

Z4</kWior0jQ24 10%ocai0 

Tablo 1 - Monoy S«vittO CrcMflte from Dttquesna Ugtitf 

L Amount Due - fiom your cuaentldL 

2. yJWi Consumed - fiom your cunent bffl: 

tines' 3. Generation Gedi-fiom Table 1: 

equals 4. Duquesne light Generation Saving?*: 

5L Amount B^ble for Participation Oedit 
(Stditaa fine 4 fiom line ty. 

times 6. Parribpotian Ctrdit - from Tafak: 1: 

equals 7. Duquesne Ugjtt Partidpation Saving*: 

8. Duquesne L^bt Defiveiy Charge 
{Snbtractfine 7 finm fine 5): 

9- Generation Rate fiom new supplier, 

times i a kWh Consuired (&om line 2) 

B E RttteRS Yottr Potential Savings... 
Rcstdendal Customer 

$62.76 

SOO 

SHJOO 

$47.76 

UtSS 

043 

*1SM 

kWh 

^AWh 

|[/kWh 

km 

$5655 

eqoak 11. Esthnated Supplier Genention 
Charge: 

12. Total Amount Due-after pfot savings 
(Add lines 8 and 11) 

13. Toed Pilot Savings 
(subtract fine 12 ftom Enc 1): 

"rounded 

$6J1 
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Q u es t ib ris v&jAn'swe rs: 

j » The lEceat stale law that brings 
oompetmoo to the etectnc 
wAistsj cecpnacs pflot poogEams. 

These pragprns let us fiest die asaorioer 
choice psooess, aod kam die best-way to 
aeaie oanapebbon among those who 
geneette powet Under customer choicê  
Duqoeane L ^ t stffl owns and imnuanto 
die wnes and equipment that bcs^ 
Hfctririty alto your home or business. 
Howera; you wiB choose die fitm that 
supplies dut dectridty. 

cu 
As 

to 
Poc each rate dass wuhm a 
f-ncfnmpf gp̂ ŷ ̂ peadential* 

_ ooiiKiieioal and mAistnal), 
Duqueme Liĝ it compared die number 
of vcfantems at the end of die open 
entpBment period lo the pdot fimit of 5V» 
for each tate dass. R J T diose ate dasses 
whes mote customeis vohmteeosd than 
could be accepted, we used a computer 
ptogam to randomly select participants 
feom all vnhauym in the sane rate dass. 
Th'T <Jn'npi^r pwiĝ nn W K reviewed by 
an aidcpendcnt accounQog firm. 

Q m Why aUmU 1 paeficgpata fa 
^ B 'cfcofcMff 

j a Your HI craid go down if you 
§ \ m choose a cfifierent supplier. And, 

you could benefit fiom new 
product and service options. For 
rramfle, some oompanies rray offer you 
die chance to oeckice your energy costs 
based on die tsne of day that you use 
dectridty most. 

i-k > X [•' if. 

a CWBM nipwiwHn Uflhi y i w n t 

j a N a Just as the local phone 
w^kti oofiyames cannot keep lor^ 

distmce companies finm offing 
you ID switch your phone service; 
Duquesne Ijg^t cannot stop compedtors 
who meet state and local jpiiddtnes finm 
non tarring you to sefl their power to you. 

• a o g y 
mo or do I have 

toMttMNT 

Some of the licensed firms wil 
ka acKvdysedt your business via 

ma2, newspaper and TV. Others 
may choose not to contact ycu at aQ, but 
you cm stfll contact diem 

• Canlcfcaugafeam 

lo^j do I have to stay? Howloag 
wB it tofao to switcta ftom one 
s^tpfierto SMitiMr? 

B This wfll depend on your 
im agreement with the new power 

supplier that you choose. The 
actual switch to your new cmnpany coukl 
take up to 45 days, based on your meter 
reading and biUingcydc, and when you 
request the change, ffav quickly your 
new supplier provides written 
confirmation of die change request can 
also influence the timing of the switch 

aaWgagy Gaal eoMbaefcto 

Yes, you can come back to 
ki Duquesne L ^ i t I f you do 

switch back to us, you. wdl return 
to your oqgjnal bumfled rate wtdiout doe 
gcneratknandpamdpationciHfin. Of 
course, you cannot break the terms and 
conditions of your agreement witli 
another power supplier 

Q: • How nMcfawB my mto 
IfflawEtcflifroni 

I Irfltt to annWwr raypBaff 

H We don't know. Depending 
M upon the indrvidual oflfers made 

by each supplier, and the terms 
of the ̂ eerrieiU or rate plan you choose, 
' ycair total bffl may gp down or it tsoof go 
up. The market wfl set die actual prices 
for dectridty based on supply and 
demand Too much or not enough 
dectridty fiom eristic^ power plants can 
drive prices down or up at any time. 
Also, whm you use electricity—whether 
during peak or non-peak periods—can 
affect the price you pay. 

As long as you activdy participate in the 
p3ot, you wffl recene a disoount on the 
Duquesne Ligjit portion of your bill 
(arfudxngaH charges fixgaiaarion 
servioes) for the duration of the pflot 
Adtfitional saving** can come fiom the 
generation oedit Duquesne L^tjit is 
giving during the pilot 

(FcdttxjFont DtigueaBs JJjgjit an onif offatd 
fam£tbtptfotpngam nbub is expected to 
ouionDBBttbcril, 1998. 
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Qucstionfi arw-Ahswereirlcdntinued; 

N M W t f l f f |MMbSy O S ' C W B 

• c t cf liimf — uiT 

a k u Durii^ the pflot; and unti die 
t%m move to fiiQcustonierchokes 

eocDpkfê Duqucsne Light wiQ 
he BCtponnhV foe pcogitiBiy catxff to 
meet yout needs, even tf youc supplier 
mns out of power oc gpes out of 
hidneCT Shrxid tha happen, you wffl 
settm to Duquesne L^ifs bundled 
tales. 

Q: 
torn 

Who wfll i Vlhrnwa 
aqrhHtRMfMB 

J K ^ As long as you stOI live tn 
frKpiesneljgj^s service atea, 

. we wffi be your hist point of 
contact for all of these service questions. 
Pot outages or other eme^ndes please 
caai-88SJ9^7000. For all other 
questions, can t«8g^9J-7100 Both 
nunisers answer 24 horns a day, every 
day. Ewen if you buy your power bam 
someone dse, wt will stffl hande all 
maintenance and cepaus,outag: 
fEstoratkn, meter reading and other 
services required to bring power to your 
home or business. 

IstiBpay 

Am When you switch suppliers, you 
• are otdy dtangmg who actually 

makes die dectridty you use. 
Duquesne t^tt still owns and mantams 
the fines that cany that power horn the 
generator, md we stdlptovide the 
equpmentand servioes needed to 
ddfiver dut power to your home or 
business. Ihe hiD you get fiom 
Duquesne light win continue to cover 
these vital services 

Q a IhmbMmlnBataboet 
^ a "iiii—liiilcortg»t«ta» 
mm these caattT 

Every utdity has costs associated 
with investments in power 
gpnexarion-Inthepast, 

Duquesne light buflt power pbnts, as 
requoed by the state's regrdatoiy system, 
in anticipation of the growing power 
needs of our ncĝ on's then thriving 
companies—like the stedmSs. The 
decisions to build plants and supply 
electricity to meet the needs of all the 
hepnes and businesses in the region were 
approved ly the PUC with consumer 
input, based on die best economic; W Î 
and technkal mfbrrnarion zvaBĵ le. The 
term of these investments was typically 
40 to 50 years. Utilities like Duquesne 
L^it had to plan and budd generation 
facilities to fofly meet the anticipated 
changing needs of their customers, often 
forecasting a decade or more tn advance, 
irgmfless of the business prospects-
When many of these customers later shut 
down or moved out of the region, the 
cost of investment in these power plants 
remained 

O N 1 K M * L&ftattB feo 
Ite 

j a m In die past; dectric udily sates 
M\m were des îed to ceooverPUC 

appaovedgptmatinn juvesiinenb 
over a loŝ g period of time. New, 
becaire the mn&er of power feneration 
ontnmect a utffity tcwes wffl. be 
detemvned by choice, not by law, 
investments once â yroved to be 
nsoouped ower decades wfll have to be 
recouped in a much shorter period of 
tin*. Under de new btw, the PUC wdl 
decide just how much of the outstanding 
investment each utility can recover as 
just and reasonable costs of die transition 
to a oomperitive generatton marketplace. 
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Item No.: OCA-2-019 
Witness: Hoffmann 
Page 1 of 1 

DUQUESNE LIGHT COMPANY 

Office of Consumer Advocate Interrogatories Set I I 

19. Provide a copy of the 500-word "advertorials" and 25-word advertisements issued to 
date and the drafts of any future advertorials and advertisements scheduled for the 
coming year. 

Response: 

Copies of each of the ten advertorials and three advertisements are attached. 
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First it was the a i r l ines. T h e n came the phone 

c o m p a n y — s w i f t l y f o l l o w e d b y t r u c k i n g , r a i l r o a d s , 

pe t ro leum, na tura l gas, and f inanc ia l services. In 

i n d u s t r y a f t e r i n d u s t r y , g o v e r n m e n t regu la to rs 

have stepped aside, and new compe t i t o r s have 

stepped i n . W i t h the i r a r r i v a l 

has come an o f ten bew i lde r ­

i n g a r r a y o f cho ices a n d , 

in m a n y cases, c o m p e t i t i v e 

p r i c i n g . Consumer response 

has r u n the g a m u t f r o m 

ove r j oyed to o v e r w h e l m e d — 

and , not i n f requen t l y , bo th at 

the same t ime. 

N o w it's the electr ic power i n d u s t r y ' s t u r n . 

N e w l y - e n a c t e d leg is la t ion in Pennsylvania man­

dates fu l l retai l compet i t ion . Unde r the new law, 

beg inn ing J a n u a r y 1, 1999, one- th i rd of consumers 

w i l l have the oppo r tun i t y to choose w h o generates 

their power. By 2001 , all customers w i l l choose. It's 

too soon, o f course, to pred ic t wha t all this w i l l mean 

to consumers, bu t it's clear that wise choices w i l l call 

for knowledge and unders tand ing, not to ment ion a 

heal thy dose o f common sense. 

Duquesne L ight s t rong ly suppor ts this move 

t o w a r d - cus tomer choice in electr ic power . W e 

believe that , as in other industr ies, choice w i l l b r i ng 

w i t h it greater innova t ion , ta i lored service, and 

marke t -d r i ven prices. A n d because it w i l l also b r i ng 

a measure o i uncer ta in ty , we want to he lp i l luminate 

the issues invo lved in the t rans i t ion to compet i t i on . 

In the com ing weeks and months , we w i l l use 

this space as a fo rum in w h i c h to help c l a n l y the 

W e b e l i e v e c h o i c e 
w i l l b r i n g w i t h it 

g r e a t e r i n n o v a t i o n , 
t a i l o r e d s e r v i c e , a n d 
m a r k e t - d r i v e n p r i c e s . 

be r e g u l a t e d by 

decisions that consumers w i l l need to make —and 

p rov ide i n fo rma t i on they w i l l need to make them. 

O n e i m p o r t a n t aspect of the new legis lat ion is 

the d i f fe rence between genera t ion and de l i ve ry ol 

e lect r ic i ty . You ' l l be free to purchase y o u r p o w e r 

f r o m any l icensed generator , 

m u c h as y o u n o w choose a 

l o n g - d i s t a n c e te lephone 

company . As to the de l i ve ry 

of power , the c o m p a n y tha t 

set the poles a n d s t r u n g the 

w i r e s i n t o y o u r h o m e o r 

b u s i n e s s w i l l r e m a i n the 

s a m e — a n d w i l l con t inue to 

the state P u b l i c U t i l i t y 

C o m m i s s i o n . J u s t as today, the l aw st i l l p rov ides 

that al l cus tomers w i l l have access to the power 

they need, w h e n they need i t . 

O n the subject of free marke t t rade, a wise 

P e n n s y l v a n i a n , B e n j a m i n F r a n k l i n , once w r o t e 

that g o v e r n m e n t should go "no fa r the r w i t h t rade 

than to protect i t , and let it take its course. " W e 

hear t i l y subscr ibe to that sent iment —recogn i z i ng 

that the t rans i t ion to a compe t i t i ve marke t , l ike al l 

comp lex changes, must u n f o l d over t ime. 

W i t h the coming of consumer choice, a new era has 

dawned for electric power in Pennsylvania. And we 

welcome it. In the next f ew years, customers w i l l enjoy 

the f reedom to decide w h o generates their power. It 

w i l l mean new relationships between consumers and 

e lec t r i c i t y suppl iers . By bet ter unde rs tand ing these 

relationships and the issues sur round ing them, we w i l l 

all help to make compet i t ions future a br ight one. 

••>*! Îv 

Duquesne U r̂t 

Tins is I ho lirst in ;i sories o l messages on customer choice. We welcome y o u r com men (s. You may wr i te us at: 
Power to Choose. -) I 1 Seventh Avenue. Pi l ls l iurgh, PA 15219. O r respond through our home page at hnp:/Avww.<lqe.C( 



LET THE C O M P E T I T I O N BEGIN 

There's a well-known Chinese saying: "The 
journey of a thousand miles begins wi th a single 
step." As Pennsylvania embarks upon the path 
toward customer choice in power generation, a 
similar logic applies. While it's true that the recently 
enacted legislation doesn't 
mandate f u l l deregulation 
until 2001, the scale and com­
plexity of the task require that 
we get moving right away. 

Fortunately, much of the 
groundwork is already in 
place. The legislation is the 
culmination of more than two 
years of public debate and 
planning. Pilot programs are 
already under development— 
subject to the approval of the 
Public Utili ty Commission — 
that wi l l permit a representa­
tive sample of consumers to select their power pro­
ducer on a trial basis, starting as soon as the second 
half of this year. In the area currently served by 
Duquesne Light, some 26,000 households wi l l be 
involved. Their experience wi l l provide a base of 
knowledge that can help ensure a smooth transition to 
full-scale consumer choice. (Under the law, one third 
of consumers will be able to choose the company that 
generates their power as early as January 1, 1999; the 
next third by January 1, 2000; and the remainder by 
January 1, 2001.) 

This timely phase-in of competition aims to avoid 
the disruption and confusion that followed in the wake 
of the abrupt, across-the-board deregulation of other 
industries. At the same time, it wil l mean that companies 

T h e t imely p h a s e - i n 
of c o m p e t i t i o n a i m s 

to a v o i d t h e d isrupt ion 
a n d c o n f u s i o n that 

f o l l o w e d t h e abrupt , 
a c r o s s - t h e - b o a r d 

d e r e g u l a t i o n of o ther 
i n d u s t r i e s . 

like our own—which, under the new law, can serve as 
both competitive producers and regulated distributors 
of electric power—must strive to meet an ambitious 
timetable in this transition to a competitive environment. 

Some have expressed surprise that Duquesne 
Light should be among those 
supporting the move toward 
competition and deregulation. 
They wonder why we would 
want to give up a monopoly 
position in power generation 
and expose ourselves to new 
competitors in our marketplace. 
Yet more than a century of pro­
viding power to Western Penn­
sylvania has equipped us with 
the knowledge and expertise 
that will serve us well in the 
competitive arena. The new 
law, moreover, enables us to 

continue to streamline our business and to reduce the 
fixed costs we incurred under regulation. Additionally, it 
will open new markets in other regions that can facilitate 
our ftiture growth. Under deregulation, Duquesne Light 
will be a stronger company—competing successfully in 
many markets, in Western Pennsylvania and beyond. 

Like most consumers, then, we welcome this 
brave new world of competition in power generation, 
Indeed, we're reminded that the word competition 
itself originally meant "to seek together." And while 
the full benefits of deregulation may be some distance 
down the road, we — producers and consumers 
alike — must begin with these trial efforts to seek a 
strong, efficient marketplace. For this is a journey we 
will make together. 

4*. 
Duquesne Licfit 

This is the second in a series of messages on customer choice. We welcome your comments. You may write us at; 
Power to Choose, 411 Seventh Avenue, Pittsburgh, PA 15219. Or respond through our home page at httpr/Avww.dqe.com 



D E L I V E R I N G THE F U T U R E 

Yogi Berra once sagely observed: "The future 
ain't what it used to be." Certainly, he was right about 
the future of electric power. 

For as long as most of us can remember, electricity 
has been produced, distributed and sold under a 
regulated monopoly. That is, 
the government (namely, the 
states) granted an exclusive 
franchise to a single uti l i ty 
company to generate and 
distribute electricity within a 
given geographical area. The 
reasoning was that it would 
be inefficient to create redun­
dant generating capacity and 
redundant wi r ing for multi­
ple utilities to serve the same 
set of customers. 

In exchange for this guaranteed customer base, 
however, the government expected something from 
the utility in return—what came to be known as an 
"obligation to serve." In simplest terms, this meant 
that the utility could not refuse to provide power to 
any customer within its geographical market. And 
no matter how much power customers required, the 
utility was obliged to find a way to supply them. I f a 
company built a new factory, it was up to the utility to 
make sure there was power available to start up the 
line—and to keep it running around the clock, i f need 
be. As long as energy needs kept growing, so did the 
utility's obligation to provide generating capacity. 

Today, however, the business of generating 
electricity is far more flexible. Technological 
advances in power generation and transmission, 
and new laws, have allowed many new producers 
to enter the marketplace. Even so, such fiexibility 
does not extend to the delivery of electricity, where 
running multiple sets of wires to every home and 
business remains a highly uneconomical proposition. 

L o c a l uti l it ies 
wi l l b e e x p e c t e d to 
g u a r a n t e e on ly t h e 

del ivery , not t h e supply , 
of e lectr ic i ty . 

T h e m a r k e t p l a c e 
wil l b a l a n c e s u p p l y 

w i th d e m a n d . 

Consequently, the distribution of electricity at the 
local level wi l l continue to be a practical monopoly. 

With the passage of the recent legislation phasing 
in full competition in power generation by 2001, Penn­
sylvania has begun to rewrite the future of electric 

power in our state. The new 
law enables consumers to 
choose which company gener­
ates the power that comes into 
their homes. But when rules 
change for consumers, they 
change for utilities too, in a 
commensurate way. Without 
the guaranteed customer base 
afforded by an exclusive fran­
chise, the "obligation to serve" 
customers becomes an "obliga­
tion to deliver"—to deliver the 

power consumers buy from the producer of their 
choosing. During the transition, of course, we will con­
tinue to serve you as we now do. However, when the 
new system is in place, local utilities will be expected to 
guarantee only the delivery, not the supply, of electricity. 
The marketplace will balance supply with demand, as 
it does in other industries. 

In short, our legislators have rewritten the 
"contract" between utilities and their customers. 
Customers will now be able to decide which company 
generates their electricity. Utilities, for their part, will 
be freed from the obligation to guarantee unlimited 
availability of power. Together, both producers and 
consumers of electricity will give up some of the secu­
rity of government control in exchange for the freedom 
and efitciency that an open market in power genera­
tion will bring. 

No, it's not the future anyone would have 
expected for electric power even a few years ago. 
But it is a future —for the first time — Pennsylvanians 
have the power to shape for themselves. 

4*. 
Duquesne Lkjit 

This is ihe third in a series ol messages on customer choice. Wc welcome vour comments. You may write us ai: 
Power to Choose, 4] 1 Seventh Avenue, Pittsburgh, PA 15219. Or respond through our home page at http://www.dqe.com 



A NEW C O N T R A C T WITH T O M O R R O W 

History teaches that ideas have consequences — 
consequences that often outlive the ideas that gave 
birth to them. 

For nearly a century, Americas electric utility 
industry was shaped by a simple and durable idea: that 
regulated electricity monopolies 
were the most efficient way to 
produce and deliver a reliable 
supply o f power to consumers. 

Each local utility was required 
to provide service to anyone in 
its service area who wanted it. 
And state public utility commis­
sions were set up to ensure that 
utilities made the most effective 
use of resources under this 

"obligation-to-serve" system. 
The regulatory system 

required utilities to anticipate the future energy 
needs of their region and to build enough power 
generation capacity to meet those needs. Given the 
long lead times involved in building generation facil­
ities, this frequently meant forecasting power 
requirements and construction costs a decade or 
more in advance. Would existing industries continue 
to thrive? Would new businesses come into the 
region? Would new technologies be commercially 
available? In such an uncertain environment, ut i l i ­
ties, unlike other industries, had to plan and build — 
under the watchful eyes of regulators and the pub­
lic— to ful ly meet the anticipated changing needs of 
their customers. The utilities did not have the option 
of refusing to serve any customer, regardless of the 
business prospects. 

This, in tum, allowed all customers to have the 
electricity to meet the needs ol their homes and busi­
nesses. The decisions to build plants and supply elec­
tricity were approved by the Public Utility Commission 
with consumer input, based on the best economic, legal 
and technical information available. And the term of 
these investments was typically 40 to 50 years. 

But no more. The coming of competition to 
Pennsylvania s utility industry will soon overturn 
this system. The number o f power generation 
customers a utilitv serves wil l be determined bv 

It's a n obligation 
that must b e met—not 

only to honor goocMaith 
a g r e e m e n t s m a d e 

under a pas t s y s t e m — 
but to gain the benef i ts 

of a compet i t ive 
marke tp lace . 

choice, not by law. And investments that were once 
approved to be recouped over decades wi l l now have 
to be recouped in a much shorter period ol time. 

The Pennsylvania legislature has recognized that 
allowing utilities to recover the just and reasonable 

costs of the transition ("strand­
ed costs") to a competitive gen­
eration marketplace is sound 
public policy. In this regard, 
utilities are required to restruc­
ture their operations to mitigate 
their stranded costs and to pre­
pare for the new demands ol a 
competitive marketplace. The 
PUC wi l l then review the 
aggressiveness and effective­
ness of the utilities' mitigation 
plans. This will form the basis 

for the allowed cost recovery. 

Consistent wi th these criteria for cost recovery, 
Duquesne Light has embarked on a very aggressive 
mitigation plan that has included selling assets, 
accelerating depreciation, and significantly reducing 
costs. In addition, we have frozen our rates through 
the year 2001. This action, combined with earlier 
rate reductions, means that relative to the price of 
electricity, the average cost of other products and 
services wi l l increase 50% by the end of the decade. 

Consumers, lor their part, wil l continue to pay 
for prudently incurred transition costs (as deter­
mined by the PUC) through charges in their electric 
bill during the transition period, regardless of their 
choice of supplier. These charges wil l not result in 
any increase since they are included in existing rates. 

It's doubtful that anyone will be happy to pay, 
even partially, the cost of an old system that new Ideas 
have replaced. This is, however, an obligation that 
must be met — not only to honor good-lakh agree­
ments made under a past system — but to gain the 
benefits of a competitive marketplace in the vears 
ahead. The responsibilities incurred under the old 
system are not something from which electricity pro­
ducers or consumers can simply walk away. As 
Winston Churchill noted, "We cannot say 'the past is 
past' without surrendering the future". 

4 * . 
Duquesne Ucftf 

This is the fourth in ii scries ol messages on customer choice. We welcome your comments. You mav write us at: 
Power io Choose, - l ! I Severn Ii Avenue. Pinsburgh. PA Iri ' i l 1 ) . Or respoml th rough our home page at hup://w\v\v.<l(]e.oom 
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PILOTING C O M P E T I T I O N 

W h e n Benjamin F rank l i n wi tnessed the f irst 

bal loon ascent in Paris in 1782, he overheard someone 

remark, "Wha t good is i t? " to wh ich he is said to have 

responded, "What good is a newborn baby?" 

Pennsylvania w i l l be the 

launch ing place for a d i f ferent , 

but equal ly promis ing, sort o f 

" t r ia l ba l loon" - a g roup o f 

p i lot programs for compet i t ion 

in electric power generat ion. 

Each o f the eight electric u t i l i ­

ties in the state has developed 

its o w n approach to introducing 

customer choice. These pro­

grams, w h i c h are expected to begin this Fal l , are 

designed to test the concepts o( customer choice. Th is 

w i l l ensure that the phase-in of competi t ion - scheduled 

to begin on January I , 1999 — w i l l be smoother and 

better understood by everyone. Col lect ively, these 

pilot programs, cover ing a broad cross-section o f cus­

tomers, w i l l enable uti l i t ies, regulators and the publ ic 

to p rev iew the effects o f full-scale compet i t ion in 

power generat ion. 

In February, Duquesne L ight submitted its plans 

for a pi lot program to the Public Ut i l i t y Commission. 

The proposal, some 200 pages in length, details a 

creat ive, pract ical and comprehensive approach to 

retail compet i t ion. It also evidences Duquesne Light's 

commitment to demonstrating that competit ion in power 

generation markets can and w i l l wo rk . We've designed 

our pilot to rellect the same principles that wi l l govern 

the transit ion to competi t ion for all customers. 

Our pilot p r o g r a m 

r e f l e c t s t h e s a m e 

p r i n c i p l e s that wi l l 

g o v e r n t h e t ransi t ion 

to c o m p e t i t i o n . 

Above all, we've set forth a program that's fair 

and equitable. The pilot has been designed to involve the 

broadest possible cross section o f customers, so that the 

more than 29,000 participants are ful ly representative o f 

the service territory as a whole. As 

for suppliers, the pilot is open to 

any generation supplier certif ied 

by the P U C This wi l l provide our 

customers wi th a real opportunity 

to choose. Duquesne Light wi l l 

participate at the wholesale level, 

encourag ing compe t i t i on by 

making its energy available to a 

mult i tude o f new suppliers. 

The success of a robust, competi t ive market for 

electr ici ty ul t imately w i l l be determined by consumers. 

Keys to that success are good communicat ion among 

suppliers, local uti l i t ies and customers, sound business 

practices, and ensuring that qual i ty o f service is 

not compromised. To that end, Duquesne Light is 

c o m m i t t e d to help ing customers unders tand the 

changes in the marketplace and the choices available. 

The customer choice pi lot programs present an 

historic oppor tun i ty to shape the future o f electric com­

peti t ion, not only in Pennsylvania but across the nation. 

Taken together, rhe pilots represent the largest experi­

ment in electric uti l i ty competi t ion in U.S. history. 

Mo re important , this vast experiment gives us a chance 

to gain the best knowledge possible: the k ind that is 

der ived f rom actually doing. True, electric u t i l i ty 

competi t ion may be only in its infancy, but in the long 

run it's everybody's baby. 
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THE R O A D TO C O M P E T I T I O N 

W i t h the a r r i v a l o f w a r m e r wea ther , y o u re p r o b a b l y 

n o t i c i n g t h o s e c o n s t r u c t i o n s i g n s a l o n g t h e r o a d s i d e 

t h a t r e a d : " T e m p o r a r y I n c o n v e n i e n c e , P e r m a n e n t 

I m p r o v e m e n t . " S u c h s e n t i m e n t s m a y be l i t t l e conso la ­

t i o n i f y o u ' r e s tuck i n a l i ne o f t r a f f i c , b u t t he p r o s p e c t o f 

s m o o t h e r , fas ter r o a d s is o n e 

m o s t m o t o r i s t s g l a d l y w e l c o m e . 

T e m p o r a r y inconvenUnci r , 

permanent u n p r o m n a d is a m o t t o 

t ha t c o u l d a lso a p p l y t o t he 

C o m p e t i t i v e T r a n s i t i o n C h a r g e 

( C T C ) t h a t u t i l i t y c u s t o m e r s 

w i l l e n c o u n t e r as P e n n s y l v a n i a 

beg ins i ts g r a d u a l p h a s e - i n o f 

c o m p e t i t i o n in p o w e r g e n e r a ­

t i o n , s t a r t i n g w i t h p i l o t p r o ­

g r a m s la te r th is y e a r . A s the 

cos ts o f s u p p l y i n g e l e c t r i c i t y 

a re " u n b u n d l e d " u n d e r c o m p e ­

t i t i o n , t he C T C w i l l a p p e a r as a sepa ra te i t e m i n y o u r 

e lec t r i c b i l l . I ts p u r p o s e : to h e l p p a y f o r i n v e s t m e n t s i n 

p o w e r g e n e r a t i n g c a p a c i t y m a d e u n d e r t h e f o r m e r 

sys tem o f u t i l i t y r e g u l a t i o n . 

C u s t o m e r s s h o u l d b e a r i n m i n d , h o w e v e r , tha t the 

C T C w o n ' t impose a n y a d d i t i o n a l costs b e y o n d w h a t 

t h e y ' r e a l r e a d y p a y i n g i n t h e i r m o n t h l y e lec t r i c b i l l s . 

A n d e v e r y c u s t o m e r w i l l pay a p r o p o r t i o n a l sha re o f the 

costs , regard less ot t h e i r cho i ce o f e l e c t r i c i t y supp l i e r . 

T h e log ic b e h i n d the C T C is s t r a i g h t f o r w a r d . U n d e r 

the " o b l i g a t i o n to s e r v e " p r i n c i p l e ( w h i c h g o v e r n e d the 

e c o n o m i c s of t he u t i l i t y m a r k e t p l a c e f o r m o r e t h a n a 

c e n t u r y ) , u t i l i t i e s w e r e g r a n t e d a m o n o p o l y i n t h e i r 

t e r r i t o r i e s i n e x c h a n g e f o r a n i r o n c l a d c o m m i t m e n t to 

p r o v i d e a d e q u a t e p o w e r 10 a n y c u s t o m e r w h o w a n t e d it. 

These r e g u l a t o r y r e q u i r e m e n t s resu l ted in u t i l i t i es — 

u n l i k e o t h e r i ndus t r ies — h a v i n g to serve e v e r y cus tomer , 

r e g a r d l e s s o l t he bus iness p r o s p e c t s . T h i s p r i n c i p l e 

f o r c e d u t i l i t i es to p l an a sale m a r g i n of p o w e r g e n e r a t i o n 

H i e Compet i t ive 

Transi t ion C h a r g e won' t 

i m p o s e a n y addi t ional 

c o s t s b e y o n d w h a t 

c u s t o m e r s a r e a l r e a d y 

pay ing in their monthly 

e l e c t r i c bil ls. 

capac i t y , o f t e n decades i n a d v a n c e o l t he ac tua l need. 

W i t h t he a d v e n t o f c u s t o m e r c h o i c e , h o w e v e r , a 

p o r t i o n o f these i n v e s t m e n t s w i l l be r e n d e r e d u n r e c o v ­

e r a b l e a t m a r k e t p r i ces . I n t h i s r e g a r d , u t i l i t i es a re 

r e q u i r e d t o r e s t r u c t u r e t h e i r o p e r a t i o n s t o m i t i g a t e 

t hese t r a n s i t i o n cos t s a n d t o 

p r e p a r e f o r t he n e w d e m a n d s 

o f a c o m p e t i t i v e m a r k e t p l a c e . 

D u q u e s n e L i g h t , i n p a r t i c u l a r , 

has w o r k e d v e r y h a r d t o r e d u c e 

t h e c o s t o f t h e s e s o - c a l l e d 

" s t r a n d e d i n v e s t m e n t s . " A p o r ­

t i o n , h o w e v e r , s t i l l r e m a i n s . T h e 

P e n n s y l v a n i a l e g i s l a t u r e has 

d e t e r m i n e d t h a t i t is s o u n d p u b ­

l ic p o l i c y f o r t he P u b l i c U t i l i t y 

C o m m i s s i o n t o a l l o w u t i l i t i es t o 

r e c o v e r t he jus t a n d reasonab le 

cos ts of tha t r e m a i n i n g p o r t i o n . 

T h e f u l l e x t e n t o l t h e t r a n s i t i o n cos ts t o be r e c o v e r e d 

u n d e r t he C T C w i l l be d e t e r m i n e d i n t he c o m i n g 

m o n t h s t h r o u g h a c o m p r e h e n s i v e , case-by -case r e v i e w 

b y t h e P u b l i c U t i l i t y C o m m i s s i o n . 

" O u r p r i v i l e g e s , " J o h n F. K e n n e d y o n c e sa id , " c a n 

be n o g r e a t e r t h a n o u r respons ib i l i t i es . ' ' T h e p r i v i l eges 

o f t h e n e w e r a o f c h o i c e r e q u i r e us f i r s t t o h o n o r 

t he r e s p o n s i b i l i t i e s o l t he f o r m e r e ra o f r e g u l a t i o n . 

D u q u e s n e L i g h t has a l r e a d y b e g u n m i t i g a t i n g the cost 

of the t r a n s i t i o n b y s e l l i n g assets, s i g n i f i c a n t l y r e d u c i n g 

o p e r a t i n g expenses a n d f r e e z i n g rates t h r o u g h the y e a r 

2 0 0 1 . Bu t u t i l i t y c u s t o m e r s — t h o s e w h o s e needs the 

i n v e s t m e n t s w e r e m a d e t o se rve — w i l l c o n t i n u e to have 

a pa r t to p lay . 

L i k e t h o s e c o n s t r u c t i o n s i g n s a l o n g t h e r o a d s , 

t h e C T C s a p p e a r a n c e w o n ' t g l a d d e n m a n y h e a r t s . 

B u t , i n t h e l o n g r u n , w e ' l l a l l be b e t t e r of f f o r t he p e r ­

m a n e n t i m p r o v e m e n t i t w i l l b r i n g t o P e n n s y l v a n i a ' s 

e l e c t r i c i t y m a r k e t p l a c e . 
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U N B U N D L I N G P O W E R 

For decades, customers have been comfortable w i t h 

the famil iar idea that their local power company wou ld 

generate their power, transmit i t over vary ing distances, 

distr ibute it to their homes or businesses and, once a 

month, send a bil l w i t h these 

services "bund led" together in 

one lump sum. 

Soon, however, y o u t l have 

the opportunity to choose among 

companies competing to gener­

ate you r power. "Unbund l ing" 

these charges—separating and 

itemizing them on your b i l l—wi l l make sense and become 

necessary. Break ing out the services in this way w i l l 

provide customers w i th more information about specific 

services received and wha t they cost. You' l l be able to 

see, for example, the price o f power generation, whether 

it 's provided by y o u r local ut i l i ty or a different producer. 

You'l l also see itemized prices for sending the power over 

transmission lines to substations and d is t r ibu t ing it to 

y o u r home or business. 

Unbund l i ng w i l l not change the services y o u are 

currently receiving. And it wi l l not increase the charges you 

are paying for those services. It w i l l , however, supply more 

Unbundl ing wil l s u p p l y 

m o r e u s e f u l a n d 

ta i lored informat ion to 

h e l p c u s t o m e r s m a k e 

in formed c h o i c e s . 

useful and lailored information to help customers make 

informed choices among power producers. 

W i t h unbundl ing, the "one size fits a l l " service o f 

the regulated electricity era w i l l give way to customized 

service and flexible pricing. New 

products w i l l be designed to meet 

the needs of residential, commer­

cial and industrial customers. 

Yet , w i t h al l the changes 

competit ion and unbundl ing wi l l 

br ing, much wi l l stay the same. 

For example, Duquesne Light 

w i l l cont inue to deliver power safely and reliably to 

y o u r home or business. We' l l continue to read meters, 

repair and maintain equipment, send monthly bills and 

be there to respond to you r needs and questions. 

More than 200years ago,-Samuel Johnson, the noted 

English wr i ter and critic, wrote that "new things are made 

familiar, and familiar things are made new." Those words 

describe what's happening in the electric power industry 

today. Compet i t ion w i l l b r i n g change — such as 

unbundl ing—but do it in ways that assure continuity. And 

that blend of the new and familiar wi l l make it easier for 

us all to realize the benefits o f those changes. 
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A C H O I C E O P P O R T U N I T Y 

More than a century ago, Pittsburgh was carving a 
leaden" hip position in the fledgling electricity industry. 
One of the world's first permanent central power stations 
was built on a fifty-by- ninety- foot lot on what today is 
Oliver Avenue in the center of Downtown. In the age of 
horse-drawn streetcars, Pittsburgh 
became one of the Erst cities in die 
country to offer electric streetcar 
service. One historian has written 
that Pittsburgh during this time 
may have been better lit with 
electricity than any other city in 
the nation. 

The success that Pittsburgh 
enjoyed in the formative years 
of the electricity industry spurred fierce competition. 
More than one hundred small "neighborhood" electric 
companies—many consisting only of a generator in the 
basement, according to one account—went head-to-
head competing for street lighting contracts. 

This period of competition gave way to a long era of 
regulation, brought on by a greatly increased demand 
for power and the potential for economies of scale. It 
was during this era that utilities were required to pro­
vide power to anyone in their service territories who 
requested it, in return for an exclusive franchise. Now, 
Pennsylvania is poised for competition again. Suppliers, 
including those from outside the state, will have the 
opportunity to market their particular "brand" of power 
to local customers by mail and phone and through the 
media. Customers will have to evaluate marketing infor­
mation and make choices accordingly. While the exact 
number of interested and qualified electric suppliers is not 
yet known, consumers most likely will have an opportu­
nity to select from a broad range of companies. 

K n o w i n g that s u p p l i e r s 

m u s t m e e t P U C 

g u i d e l i n e s wil l h e l p 

c o n s u m e r s m a k e 

conf ident c h o i c e s . 

However, unlike a century ago, when an entrepre­
neur with a basement generator would suffice to get a 
company into business, firms planning to compete in 
Pennsylvania wi l l have to measure up to standards of 
technical competence and financial fitness set by the 

Public Utility Commission. For 
example, the PUC will establish 
requirements to ensure that cus­
tomers receive accurate infor­
mation about supplier services, 
in words that are easily under­
stood. The PUC will require 
that suppliers offer their services 
to everyone on an equal basis 
and wil l be watchful of any 

potentially deceptive practices. The intent is that the 
present quality of service and all relevant standards be 
maintained. Knowing that suppliers must meet PUC 
guidelines will help consumers make confident choices. 

Duquesne Light's goal is to make our customer 
choice pilot program—scheduled to be available to 
more than 29,000 customers later this year—a mean­
ingful prelude to the fiill competition in poWer supply 
that will be phased in beginning in 1999. For power 
suppliers, we will do that by providing full and equal 
access to our transmission and distriburion systems. 
For consumers, we will be a source of information on 
how customer choice will work and will furnish on 
request a list of all suppliers who have been licensed by 
the PUC to compete. 

Thomas Jefferson once said "The great joy of 
being an American is having freedom of choice. " In the 
not too distant future, electricity consumers wi l l have 
the opportunity to choose, and to enjoy the benefits of 
their choosing. 
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P O W E R TO A L L 

Albert Schweitzer once said, "To work for the com­
mon good is the greatest creed." As the electric utility 
industry undergoes dynamic changes. Dr. Schweitzer's 
words have special meaning. Electricity is considered a 
fundamental service. One that is essential to the quality 
of life for everyone. In drafting 
the new legislation that moves 
Pennsylvania from the full reg­
ulation of power supply to com­
petition, the lawmakers wisely 
provided that all citizens — 
regardless of economic circum­
stance—will have access to 
power at a reasonable price. 
These protections are the "uni­
versal service" components of the new law which pre­
serve the safety net for the state's electricity consumers. 

With the transition to competition, consumers will 
soon have the opportunity to choose their power sup­
plier—either their local utility or an alternative licensed 
supplier. When a customer does not choose an alterna­
tive supplier, or i f an alternative supplier declines or 
cancels service for any reason, the local utility wi l l be 
obligated to provide power. In addition, under the law, 
low-income customers must have access to programs 
that make electric power available and affordable. This 
is in keeping with the spirit of several energy assistance 
programs currently in place. 

In the early 1980s, for example, local religious and 
community leaders gathered to resolve a growing prob­
lem: families that could not afford the cost of some of life's 
essentials—light, heat, and water. From these meetings, 
the Dollar Energy Fund was bom. This program—in 

Utilities will c o n t i n u e 

the protect ions a n d 

s e r v i c e s that a s s i s t 

l o w - I n c o m e c u s t o m e r s . 

which utilities match the contributions of customers, with 
all proceeds helping the needy with their utility bills — 
annually provides more than $3 million to area families 
who qualify. Other programs, like the federally funded 
Low-Income Home Energy Assistance Program, help 

customers pay for their energy 
use. Utihty sponsored programs, 
like Duquesne Light's Smart 
Comfort, help customers use 
energy more wisely. 

These programs were cre­
ated and administered when 
closely regulated electric utili­
ties served exclusive franchise 
areas. Now, on the threshold of 

a new era of customer choice, much will change. But 
one thing that wil] nat change is the availability of help 
for those who truly need it. Indeed, the lawmakers 
made it clear that utilities are to continue the protec­
tions and services that assist low-income customers. 

The new law and the competitive industry it creates 
will present new issues and challenges. The Public 
Utility Commission—working with the state's electric 
utilities—vrill address these issues as it carries out its 
mandate to demonstrate the compatibility of competi­
tion and the concept of universal service. 

More than 200 years ago, James Madison spoke of 
the importance of serving "the permanent and aggregate 
interests of the community." One of the hallmarks of a 
caring society is helping all of its citizens afford life's 
essential services. The universal service provision of 
Pennsylvania's electricity deregulation law is designed 
to do just that: to ensure power to ail who need it. 
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E N E R G I Z I N G THE F U T U R E 

H.G. Wells once wrote that the "past is just the 
beginning of a beginning..." Famous for his ability to 
look beyond tomorrow, Wells felt that the future 
promised to be bigger and better than any of us could 
possibly imagine. 

At Duquesne Light, we 
share that optimism. And we 
believe that we are today 
witnessing a true beginning, 
the start of a milestone trans­
formation in the electric power 
industry. We are confident that 
deregulation wi l l bring real 
added value to energy con­
sumers — both in the short 
and long term. And it is not difficult to foresee new and 
better customized services emerging and to expect the 
accelerated technical innovation that competition has 
consistently created in other industries. 

One only needs to compare, for example, the 
tremendous growth of capabilities in the telecommu­
nications industry In the years since deregulation. 
From caller I D to internet access, the introduction of 
exciting new services and products has not abated. In 
turn, we expect the same infusion of positive changes 
from the deregulation of electrical generation. 
Changes that wi l l allow us all to better use electrical 
power to enhance our lifestyles and our lives. 

As a matter of fact, just beyond the horizon, those 
changes are already taking shape. On the way are new 
and better technologies for managing and controlling 
energy at home and at work. New systems are being 
developed for home security, surge protection and min­
imizing weather fluctuation costs. Advanced metering is 
practically here, offering the customer consolidated 
billing and a detailed, real-time analysis of energy usage. 

C h a n g e s a r e 

c o m i n g that will a l low 

u s all to better u s e 

e lec t r i ca l p o w e r 

to e n h a n c e our l ives . 

In addition, structural changes in electric power mar­
kets may lead to the formation of independent system 
operators (ISOs) controlling the transmission of electric­
ity over large geographic areas. The result wil l be a broad, 
efficient integration of resources into regional markets. 

As we move toward ful l 
competition in the generation 
of electricity, pricing wil l be 
market driven. This w i l l create 
the potential for prices tailored 
directly to customer values. A 
futures market for electricity is 
also developing, similar to the 
active futures market currently 
present in the gas industry. 

Changes in the utility business may also allow for 
the delivery of electric, gas, and other utility services by 
a single marketing company. One-stop shopping for 
energy and related services will become a reality. 

In fact, the emergence of multi-service energy mar­
keting compames is already happening, both here and 
across the country. New companies are entering the 
power business and existing utilities are combining. 
The industry will no doubt be concentrated into fewer, 
bigger players and some niche players. This past April, 
Duquesne Light and Allegheny Power announced 
their intentions to merge into Allegheny Energy — a 
company dedicated to efficiently and competitively 
delivering energy services to its customers. 

In the days and years ahead, we can expect to look 
back and see that deregulation brought many good and 
positive changes. And we will also see more clearly that 
we have started the turning of a much grander wheel of 
change. From it will emerge many new and unexpected 
advantages. Right now we are, indeed, just beginning a 
beginning. And what a future it will be! 
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DELIVERING 
THE GOODS 

Socvi tficiif luiy wdj \ j t pranoted 
and told lilce many ocher products. 
Recently pused legisUnon will 
AIIOV sotne cuSomen to choose a 
pov>er provider u pan of a pilot 
program later thia ^ear. 

By January' 1, 2001. evervone 
will shop for a power generation 
conpany much a*you may now do 
Tor i long distance phone company. 

But no matter who generates your 
eJectridty, ddivay will (till be the 
job of Duquesne Lighf- We will 
continue to maintain the poles and 
wires that carry power safely and 
reliably to your home or business. 
Just as we do now. 

Power shopping will bring 
significant change. Learning 
about what's in store will help 

you understand the choices you 
will need to make. 

Jtut all us at 1-888-245-7500 
or visit our home page. Well be 
happy to answer your questions 
and send you useful information. 
The new electric marketplace 
has a bright future. All of us at 
Duquesne Light are working 
hard to deliver it. 
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CTRIC 
W x J d n t you lilce the opportunity to 

have more control over your u t i l i ty costs? 
To be among the - first in the state to 
chooM the company that generates elec-

• trienjr for your home or business? 

Volunteer now to be eligible to become 
one o f the 5% of. Duquesne Light cus­
tomers who wi l l be randomly selected to 
participate in an'excit ing pilot pragrun 
starting November 1. 

Between now and October 10. residen­
tial, commercial and industrial customers 

can volunteer to be eligible to participate 
in the program, which w i l l preview the 
way everyone wiD buy their power m the 
future. I f you're selected to participate, 
we'll send you a list o f licensed companies 
that could serve as your new electric sup­
plier. The average customer oould see sav­
ings of up to 10% or more on their electric 
bill for the duration o f die pilot p iugtam. 

Af ter you examine your choices, you 
can select a new supplier or stay w i t h 
Duquesne Light. Either way, Duquesne 

l i g h t w i l l continue to deliver your elec­
tricity, maintain your electric lines, and 
provide the dependable service you've 
come to trust. 

l b volunteer, or to request additional 
information, call our 24-hour customer 
service line (1-888-245-7500) anytime 
between now and October 10, 1997. O r 
fill out the coupon below and mail it to 
Duquesne Light so that we receive it by 
October 10. It's one chance you won't 
want to miss. 

Volunteer now to be eligible to become one of the 5% of Duqucine Light custocneri who will be randomly •elected to 
^rbcipue in the pilot prognm- All pilot progran vol im wen will be nodfiad of thor participuian t u n u by mail uarting October 13. 1997. 

Zip 

Phan* NumtMr 

As pan of the pilot program. Duquesne Light is required to send a list of all pilot customers to any licensed supplier thai asks for \i. 

o Check here i f y o u do not want y o u r name released t o o the r power suppliers . 
Remember, there ire nuny wayi (kit power supplier! can get your name and phone number. 
Checking this circle docs not guarantee that these compantu will not contact you. It only ensures 
thai Duquesne Lighi will not give your penooal infomution to anyone. 

Retum this completed coupon w i t h your b i l l payment or mai l aeparmtely tot 

D u q u e s n e L i g h t C o m p a n y , C u s t o m e r R e l a t i o n s D e p a r t m e n t 

301 G r a n t S t r ee t (16-1) , P i m b u r g h , P A 15279 

4*. 
DuqjesneUgt 



POWER 
SHOPPING. 

F o r u l ong as y o u can remember, 

you ' ve purchased e lec i r ic i iy w i t h o u t 

hav ing i o shop for i t . Y o u needed 

power, we supp l ied i t . N o choosing. 

N o compet i t i on invo lved. 

But soon electr ic i ty w i l l be pack­

aged and p romoted l ike many other 

products. Recent ly passed [emulation 

w i l l a l low some customers to choose 

their power prov ider u part o f J 

pilot p rogram later this year. This 

means that wh i le Duquesne L i g h t 

w i l l st i l l de l iver e k c t r i d t y , customers 

w i l l have the o p p o r t u n i t y to choose 

w h o generates i t . 

W i t h i n a few years , eve i yone 

w i l l shop for power. That 's a b i g 

change. F o r y o u and for us. A n d 

a l t hough Duquesne L igh t has been 

the on l y choice for more than 100 

vears. we we lcome compe t i t i on . W e 

bel ieve tha t ou r k n o w l e d g e and 

exper ience w i l l benef i t b o t h y o u 

a n d us. A n d that compe t i t i on w i l l 

b r i n g ta i lored service, greater i nno ­

va t i on , and new p r i c i n g opt ions. 

M o s t l i ke ly it w i l l also b r i n g 

some ques t i ons a b o u t the n e w 

e lec t r i c m a r k e t p l a c e . C a l l u i at 

[•888-24S-/50<S o r v is i t ou r home 

page. W e l l be h a p p y to send y o u 

i n fo rmar ion about wha t ' s in store. 

F o r ai l o f , us. 

4*. 
Duquesne L#Tt 
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Item No.: OCA-2-011 
Witness: Hoffmann 
Page 1 of 1 

DUQUESNE LIGHT COMPANY 

Office of Consumer Advocate Interrogatories Set I I 

11. Provide the Company's proposed annual budget for its consumer education program 
for the period 1997-2002. Provide sufficient detail in the budget to determine the 
types of activities that will occur and the timing of the various customer outreach 
programs that will take place. 

Response: 

The consumer education program budgets have not been prepared for 1998 - 2002. 
The 1997 budget is attached to show the types of activities that have and will occur. 
Timing of outreach programs depends upon timeliness of receipt of final orders and 
other guidelines from the Commission. 



DUQUESNE LIGHT COMPANY 

Unit Budget - Pilot Program 

Original Budget (February 1997) 

$150,000 Development and Mailing of 46,500 notification packages to 8 
Geographic Areas of Choice (GAG'S/15. 

$250.000 Out of pocket costs for five {5) workshops'2* to cover announcements, 
presentation material, building/equipment rental, etc. 

$400,000 

Revised Budget^ (September 1997) 

$175,000 Open enrollment advertisements 
$ 25,000 Bill insert material, fact sheet 
$110,000 Notification packets/letters 
$ 50,000 Research 
$ 40,000 Cable TV education 
$400,000 
$220.000 PEA TV advertisement 
$620,000 

<" To support the strategy of inviting 8% of the customers to participate, expecting 
60% of the invitees to actually select an alternative supplier. 

, : ) Planned one workshop for every two Geographic Areas of Choice (GACs) plus one 
workshop for all C&l customers. 

13) No additional mass mailing is included. 
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DUQUESNE LIGHT COMPANY 
Finance Group 

Controller's Unit 

Bureau of Fixed Utility Services Data Requests 
P-00971175 

4. b. Supply an example by rate class of the new bill format that customers will 
receive after the unbundling is implemented. 

Attached is a sample bill for each of the residential, commercial and industrial 
classes of customers. 



^^•DuquesneU^it 

CUSTOMER 
H 

CHOICE PILOT PROGRAM RESIDENTIAL 
CHOICE CUSTOMER RATE (RSP) - Residential 
123 MAIN ST Service 

ILL - DRAFT 
Date Prepared 
Sep01,19XX 

Account Number 
1000-123-456-001 

Meter Read Infonnat ion 
Present: M a r l , 19XX-Actual 
Prion Feb 1,19XX - Actual 

Difference 
Your Meter Muttipfier 

Total kWh used 

Electric Usage Bi-Monthly 
KWh 

0500 
0000 

500 
X 1 
500 

APR JUN AUG OCT OEC FEB 

WAY JUL SEP NOV JAN MAR 

Prior 12 MonthsD Latest 12 Months 

Pr ior B i l l i ng In format ion 
Amount Of Last DLCo Bill 
Payment Received: Feb 15 - Thank You 
A m o u n t Owed From Your Last DLCo Bil l 

Current Charges 
Customer Distribution Charge 
Transmission Charge 
Distribution Charge 
Generation Charge 
Pennsytvania Tax Adjustment 
Customer Generation Credit 
Customer Partidpation Credit 
Current DLCo Bi l l ing Charges 
Your Pledge To The Dollar Energy Fund 

Total DLCo A c c o u n t Balance 

500 kWh @ XJOOCl 
500 kWh @ XJOOC£ 
500 kWh @ X.XXXI 

500 kWh @ XJOOC* 

$XXJO( 
-XX .XX 
$XJOC 

$XJOC 

X.XX 

x j a 
XJCX 

- x j a 
-XJCX 

$XXJOC 
X^O< 

$xx.xx 

nto 
For questions regarding the Supplier ABC 
portion of the bill, please call 1-800-555-4567. 
Generation prices and charges are set by the 
generation supplier that you have chosen. 
The Public Utility Commission regulates 
retafl transmission and distribution prices and 
services. 
For general information, please see the 
reverse side of this bill. 

Your Total Taxes: About 14.3% of your 

Prior Billing Information 
Amount Of Last Supplier Bill 
Payment Received: Feb 15 - Thank You 
A m o u n t O w e d From Your Last Suppl ier Bi l l 

Current Charges 

Usage: 500 kWh From Feb 1 To Mar 1 

Total Supp l ie r A c c o u n t Balance 

T o t a l A m o u n t D u e 

SXXJCX 
- x x j g 
$ x j a 

X.XX 

$XXJOC 

$XX.XX 

Estimated Gross Receipts 
Tax 

Estimated PA State Taxes Late charge after 
Mar 20,19XX 

PAYMENT 
DUE 

BUDGET 
AMOUNT 

AMOUNT 
DUE 

$XJ<X $X.XX Mar 25,19XX $XXaX or $XX-XX 

Please retum this portion with your payment 

YOU MAY PAY EITHER AMOUNT 

Account Number 
1000-123-456-001 

$XX-XX $XX.XX 

Amount Enclosed $ 

III IIII III III III 

CHOICE CUSTOMER 
123 MAIN ST 
PITTSBURGH PA 15212-0884 

10001234560011 000000000000 000000000000 000000000000 
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Item No.: OCA-2-010 
Witness: Hoffmann 
Page 1 of 1 

DUQUESNE LIGHT COMPANY 

Office of Consumer Advocate Interrogatories Set I I 

10. Is it the Company's position that it can terminate a customer for the failure to pay any 
portion of a supplier's charges? If so, under what circumstances should such a 
termination occur? Does the Company's answer differ depending on whether the 
customer is being billed for supplier charges by the Company? 

Response: 

It is not the position of the Company that it can terminate a customer for the failure to 
pay any portion of a supplier's charge. The Company's answer does not differ 
depending on whether the customer is being billed for supplier charges by the 
Company. 


