Paul E. Russell
Associate General Counsel
Oy -
PPL %‘* -

Two North Ninth Street

Allentown, PA 18101-1179

Tel, 610,774,4254 Fax 610,774,6726
perussell@pplweb.com

VIA FEDERAL EXPRESS

February 1, 2013 RE(:EIVED

Rosemary Chiavetta, Secretary

Pennsylvania Public Utility Commission FEB 01 2013
Commonwealth Keystone Building p
400 North Street A PUSBLIC UTILITY COMMISSION
Harrisburg, Pennsylvania 17120 ECRETARY'S BUREAU

Re: PPL Electric Utilities Corporation

Retail Electricity Choice Sales Activity Report
for the Quarter Ended December 31, 2012
Docket No. L-00070184

Dear Ms. Chiavetta:

Enclosed for filing on behalf of PPL Electric Utilities Corporation ("PPL Electric")
are an original and three (3) copies of PPL Electric's Retail Electricity Choice Sales Activity
Repart for the Quarter Ended December 31, 2012. Also enclosed, in a sealed envelope, is a
copy of Form 3 of the report which is marked as "Confidential.” This report is being filed
pursuant to the Commission's regulations at 52 Pa. Code §§ 54.201, et seq.

Pursuant to 52 Pa. Code 1.11, the enclosed document is to be deemed filled on
February 1, 2013, which is the date it was deposited with an overnight express delivery as
shown on the delivery receipt attached to the mailing envelope.

In addition, please date and time-stamp the enclosed extra copy of this letter and
return it to me in the envelope provided.

If you have any questions regarding the enclosed report, please call me or David
R. Woodruff, PPL Electric's Manager-Load Analysis, Forecasting & Rates at (610) 774-6833.

Very truly yours,

Paul E. Russell

Enclosures

cc: Mr. Darren Gill
Mr. Charles F. Covage
Tanya J. McCloskey, Esquire
J. Edward Simms, Esquire
Steven C. Gray, Esquire



Form 1. Pennsylvania Retail Electricity Choice Activity Report: Electric Dis
Reported By EDC Territory: Residential

EDC Name: PPL Electric Utilities Corporation

Reporting Period Date: December 31, 2012

tribution Company (EDC) Survey

[Data from EDC

Residential Totals

T Number of Customer Accounts Dy Service Type 554.203 (a)(2)()()

Total Number of Custoemer Accounts Served by EGSs 508,277
Total Number of Customer Accounts Served by EGSs & EDC 1,226,562
[Percent of Customer Accounts Served by EGSs 41.4%
2. MWHh Sales by Service Type §54.203 (a)(Z)(i)(v) - ;
MWh Sales of EGSs 608,970
[MWh Sales of EGSs & EDC 1,292,067
[Percent of MWh Sales of EGSs 47 1%
3. Total Number of EGSs Serving Customer Accounts Dy Class § 54.203 (a)(2)(v) 65

a 24 hour period or 7 day period But not as frequently as each hour to réflect the costs of serving th

4a.Time of Use (A retail customer accoiint that is charged a rate that changes at different times of the day or night, or at different times during

e custorner during different time periods)

Total Number of EDC TOU Customer Accounts Served by EGSS §54.202 (a)(2)(vi) 0
otal Number o ustomer Accounts Served by 3 54.203 (a)(2)(vii) 2,166

Percent of EDC TOU Customner Accounts Served by EGSs 0.0%

[4b."MWh Sales: Time of Use Customer ACCOUNts §54.203 (a)(2)(vii(ix) -

[MWh Sales of EGSs__ 0 — w
MWh Sales of EGSs & EDC 2,786 no

Percent of MWh Sales of EGSs 0.0% a’,’q - T
[%a Number of Customer Accounts on Hourly/Real Time Priced Service §54.203 (a)(2)(x)(xi) v mc N ﬂ
[Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSS 0 D = m
:I'otal Number of ﬁ)ﬂ-l_gurlylﬁeaﬁme Priced Customer Accounts Served by EGSs & EDC 0 L
Percent of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs - DO S <
5b. MWh Sales: Hourly/Real lime Priced Customer Accounts §54.203 (a)(Z)(xi)(xii) e W

MWh Sales of EGSs 0 = m
[MWh Sales of EGSs & EDC 0 o W,
Percent of MWh Sales of EGSs - §
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Form 2a. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey
Reported By EDC Territory Without Rate Caps: Default Service Classifications--Non-Residential

EDC Name: PPL Electric Utilities Corporation
Reporting Period Date December 31 2012

DatafrontEDC - , . L ~ Small “Medium Large Total

. T - ) T T ‘| Non-Res | Non-Res Non-Res | Non-Res
Wmmtwemceype §54.203 (a)(z)nm) - 5 ] )
[Total Number of Customer Accounts Served by EGSs 88,439 1,014 130 89,583
Total Number of Customer Accounts Served by EGSs & EDC 177,364 1,140 149 178,653
Percent of Customer Accounts Served by EGSs 49.9% 88.9% 87.2% 50.1%
[Z. MW Sales by Service Type §54.203 a/(Zi(i(iv) : _ ‘ - N
MWh Sales of EGSs 716,075 469,831 440,346 | 1,626,252
MWh Sales Of EGSs & EDC 853,234 480,408 440,542 1,774,185
Percent of MWh Sales of EGSs 83.9% 97.8% 100.0% 91.7%
3. Tota]l Number of EGSS serving Customer Accounts by Class §54.203 (a)(2)(v) | 72 I 40 | 21 I~ 77

4a. Time of Use (A retail customer account that is charged a rate that changes at different times of the:day or night, or at different times
during a 24 hour périod or 7 day period but not as frequently as each hour to reflect the costs of servmg the customer durmg different time periods)

Total Number of EDG TOU Customer ACCOUnts Served by EGos §54.203 (a)(2)(vi) 0 0 0 0
mmxmmma 203 (a)(2)(vil) 109 0 0 109
Percent of EDC TOU Customer Accounts Served by EGSs 0.0% - - 0.0%
4D "FIWh Sales: 1ime of Use Customer Accounts §54.203 (a)(2)(vii)(ix) T e
[MWh Sales of EGSs 0 0 0 0
MWh Sales of EGSs & EDC 63 0 0 63
Percent of MWh Sales of EGSs 0.0% - - 0.0%
meme §54.203 @(2)00(x) .
[Total Number of EDC HourIyIReaI Time Priced Customer Accounts Served by EGSs 0 0 0 0
Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs & EDC 4 65 19 83
Percent of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs . 0.0% 0.0% 0.0%
>ates: Hourly/Real Time Priced Customer Accounts §54.203 (a){2){xii)(xiii) o _ . ’
MWh Sales of EGSs 0 ~ 0 0 0
MWh Sales of EGSS & EDC 427 7,730 196 8,353
F’ercent of MWh Sales of EGSs - 0.0% 0.0% 0.0%
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Form 2a Attachment

Classification = -~ "|Criteria for Inclusion in Classification: Usage Level, Etc.

1. Small Non-Residential Secondary voltage level - rate classes: BL, GH-1, GH-2, GS-1, GS-3, IS-1, and Street Lighting

2. Medium Non-Residential |Primary voltage level - rate classes: LP4, IS-P

3. Large Non-Residential Transmission voltage level - rate classes: LP-5, LP-6, LPEP

page 2



Page 5 of 6

From; (610) 774-4254 Qrigin ID: ABEA FQdEX iht'\‘;v Zat:J:OUCEEBB

Paul E Russell ° ctWagt: 1.

P:’: Cor:oral:ion ExpiEess | AR 104308816ANET3370
2 N 9th Street

Delivery Address Bar Code

Allentown, PA 18101

J13101212190326
SHIP TO: (T17) 172-1711 BILL SENDER,
ROSEMARY CHIAVETTA, SECRETARY iR
PA Public Utility Commission ngf#
400 NORTH ST
COMMONWEALTH KEYSTONE BUILDING
HARRISBURG, PA 17120

MON - 04 FEB A1
7946 5909 4884 PRIORITY OVERNIGHT

\ 1 | -
i ﬂ ! 17120

p I MDT
1. Use the 'Print’ button on this page to print your label to your laser or inkjet printer.

2. Fold the printed page aleng the horizontal line.

518G1DF243AD
3. Place label in shipping pouch and affix it to your shipment so that the barcode portion of the label can be read and scanned.

After printing this label:

Warning: Use only the printed original label for shipping. Using a photocopy of this label for shipping purposes is fraudulent and could result in additional billing
charges, along with the cancellation of your FedEx account number.

Use of this system constitutes your agreement to the service conditions in the current FedEx Service Guide, available on fedex.com.FedEx will not be
responsible for any claim in excess of $100 per package, whether the result of loss, damage, delay, non-delivery, misdelivery,or misinformation, unless you
declare a higher value, pay an additional charge, document your actual loss and file a timely claim.Limitations found in the current FedEx Service Guide apply.
Your right to recover from FedEx for any loss, including intrinsic value of the package, loss of sales, income interest, profit, attorney's fees, costs, and other
forms of damage whether direct, incidental,consequential, or special is limited to the greater of $100 or the authorized declared value. Recovery cannot exceed
actual documented loss.Maximum for items of extraordinary value is $1,000, e.g. jewelry, precious metals, negotiable instruments and other items listed in our
ServiceGuide. Written claims must be filed within strict time limits, see current FedEx Service Guide.

https://www.fedex.com/shipping/htmi/en//PrintIFrame.html



