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ERRATA NOTICE 


This is to advise all parties of record that the Order entered on February 14, 2013, in the above-captioned proceeding contains errors on Page 20, and 21 concerning RESA’s position.

On page 20 there is a typographical error in the last line, “….or television or radio station.  In addition, on page 21 a line was missed in the Publicity section.  Please find the corrected pages attached for your records.  

The Order on the PA PUC website will be corrected as indicated above. 

		We conclude that adopting RESA’s proposal to include small C&I customers with loads of 25kW or below in the Market Enhancement Programs will further the objectives of the Competition Act by inducing more customers to shop and ultimately reduce the costs of electric generation.  Therefore we shall adopt RESA’s proposal to include small C&I customers with loads of 25kW or below in the Standard Offer Referral Program.

A. Publicity
1. Background

		In Section 8.8 of the Opt-In Program rules and Section 6.8 of the Standard Offer Customer Referral program rules of PECO’s plan, PECO attempts to limit the ability of participating suppliers to reference PECO in marketing. 

2. RESA’s Position

RESA asserts that overly broad restrictions prohibiting EGSs participating in the programs to market the programs is counterproductive.  RESA further maintains that effective customer participation in these programs is more likely to result through a combination of marketing efforts by the Commission, PECO and participating suppliers. RESA proposes the following amended language:
[bookmark: _GoBack]Publicity.  Each Participant understands and agrees that PECO does not participate in, nor does it allow, Participants to utilize media releases of any kind to publicize Participant’s business relationship with PECO. Each Participant shall not use any trade name, trademark, service mark or any other information which identifies PECO in such Participant’s sales, marketing and publicity activities, including interviews with representatives of any written publication, or television or radio station or network, without
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PECO’s express prior written consent. This prohibition, however, shall not be construed to require PECO’s express consent before a Participant can refer, in a factual manner, to the PECO service territory or the Participant’s  participation in the PECO program so long as For all other references to PECO not requiring PECO’s prior consent, the references must be are factual and can do not infer endorsement by or affiliation with PECO. 

RESA Comments at 19.

1. PECO’s Position

		PECO explains that the purpose of these provisions is to ensure that PECO may withhold approval in cases where an EGS promotes its role in a way that has a negative effect on the reputation of the PECO brand.  Additionally PECO indicates that, RESA fails to recognize that the Commission has already approved more restrictive contractual language identical to PECO’s original DSP II proposal in PECO’s Alternative Energy Portfolio Standards Act (AEPS) Procurement plans.  PECO Reply Comments at 17.

2. Disposition

		We are persuaded by RESA’s argument that PECO’s overly broad restrictions are counterproductive.  We find that RESA’s amended language concerning Publicity for the Opt-In Program and Standard Offer Referral Program is more concise and addresses PECO’s concerns about EGSs marketing the Retail Market Enhancement Programs.  We encourage the EGSs to promote the Retail Market Enhancement Programs, however we strongly caution EGSs to adhere to the Publicity rules set forth for both programs.
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