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20 N, Wacker Drive
Chicago, 1L 40606

energy services

www.integrysencrgy.com

April 28,2014

Secretary of the Commission L-00070¢ g9
Pennsylvania Public Utility Commission

Commonwealth Keystone Building

400 North Street

Harrisburg, PA 17120

RE: Pennsylvania Retail Choice Activity Report for Calendar Year 2013 for Integrys Energy
Services, Inc. (License No. A-110110)

Dear Secretary of the Commission:

Enclosed are one original and two copies of the Pennsylvania Retail Choice Activity Report
- Residential and Pennsylvania Retail Choice Activity Report - Commercial and Industrial
for Calendar Year 2013 for Integrys Energy Services, Inc. (“Integrys”) (License No. A-
110110).

If you have any questions, please contact me at 312-681-1855 or at
AKlaviter@integrysenergy.com.

Km;;ga;% RECEEV ED

APR 2 8 201
Amy Klaviter
¢ COMMISSION
, - BLIC UTILITY COM?
Regulatory Compliance Analyst PA PUsECRET ARY'S BUREAU

ce via email: Chuck Covage, Technical Utility Services



Form 4. Pennsylvania Retail Electricity Choice Acfivity Report: Electric Generation Supplier (EGS) Sufvey

Reported on a Statewide Basis: Residential
EGS Name: Integrys Energy Services, Inc.
Reporting Period Date: calendar year 2013

Com‘" dential

Data from EGS , — . I.. Residential Totals ____
1. Total Number of Custorner Accounts Served &§54. 203 (a)(4Ni) 0

2. Number of Customer Accounts- Flat Rate™ §54.203 fa)(4)(if) ¥

3. Number of Cusfomer Accounts- Seasonal Rates® §54.203 (a){4)(i) 0

P e

Seasonaliratés differ in summer/non:summer. e e e e i e
4. Number of Customer Accounts- Time of Use Rates §54 203 (a}(4)(:v) | 0

A rétait custamer actount that is charged a raté that thanges at differént times of the day or night, o a! diffefanit imes duiirg a. 24 Hour penod 67 7 day period but not

S -k

frequently as gach Hoir to réflect the costs of serving the customer, during differenttime pefods. . _ . . . ._ .. __ _ . .
3. Number of Customer Accounts-Hybnd Rate Schedule®§54.203 (a){4)(v) | 0
Includes afy, priting arrangément which intofporates hourly rtes and block réés., . . | .

6. Number of Customer Accounts-Other Categones 1 Y]

(Do not include Custommers in #2-5.0r.#8.) Pleasd. Specfy’ . _ . o
7a. Number of Customer Accounts in #2-6 on 1 year fi f' xed term coniract §54 203 faj(4){vi)

7b. Number of Customer Accounts in.#2-6 on 2 year fixed term contract

7c. Number of Customer Accounts in #2-6 on 3 year fixed term contract
3. Number of Customer Accounts- Hourly/Real Time Rates™ §54.203 (a)(4)(xi)
Includes Ay, pricing amangement based on hourly.of daily, nérgy prices. Example: LMP based rite Or,rate based on prio-day dnridunced price. .

P

[w] o] Qo fanl

Ya. Number ot Customer Accounts-Mandatory Curtailable §54.203 fa)4)(viii) 0
[Bh. Number of Customer Accounts-Voluntary Curtailable §54.203 (a)4)(ix) 4]
0

10. Number of Customer Accounts- Green Power §54.203 (a)(d)(vii)
Defined as elctric supply that has baen promoted 43 having greaier than required renewable tontarit & exdeeds existing minimum renewab!e content

B

reguiremnents for reldil power.. Broducts oftered to.customer,when customer requests specialized service._ . _ . __ _ . ___

11. Number of Customer Accounts- Supplier E'll'ng §54.203 (a)(4)fx) | 4
Includes all customers who are not billed by e utility for.the supplier’s services. Includes customers billed by, a billing Service otfief than the utifity. .
12. Number of Customer Accounts- Autc Payment §54.203 (a){4}(x) | 0

Includes customers indicated in #11 who dre bilied automatically on credit cards or other automatic payment drrangement. (.. bank transfer),
umber of Customer Accounts- Budget Billing §54.202 fa)ta)(x) | 0

* Do Not Include A Customer Under More Than 1 Rate Schedule in #2-6 & B,
Note: items # 7a,b,c-- Number of fixed term customer accounts by length of the original primary contract, specifying length in number of years.
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Form 5. Pennsylvania Retail Electricity Choice Activity Report: Electric Generation Supplier (EGS) Survey
Reported on a Statewide Basis: Small, Medium & Large Non-Residential Classifications

EGS Name: Integrys Energy Services, Inc.
Reporting Period Date: calendar year 2013

[Data from EGS: Confidential _ Small Medium . | Large ] Total
. . . . . Non-Residential|Non-Residential . Non-}ﬁdenu‘al ] .
7. Total Number of Customer Accounts served §54.203 (a}(4}) 829 204 21 1054
2. Number of Customer Accounts- Flat Rate® §54.203 (a)(4)(1) 495 171 21 687
3. Number of Customer Accounts- Seasonal Rates* §54.203 (a)r-i){r'J’T) 0 0 0 0
Seascnal rates differ in summer/non-summer, . T . e _
4. Number of Customer Accounts- Time Ef Use Rates §54,203 (a)(4)(iv} | 0 1 0 || 0 0
A retail customér account that is charged & raté that changes at differént times of the day or hight, or at different times turing & 24 hour peried ot 7 day pefiod but not ds
frequently as each hour to reflect the costs of serving the customer during different time periods. | . : .. N . —
hMWchedule*§s4.zoa (a){4)(v} | 0 5] I 0 0
Jincludes any pricing arrangement which incorpoarates hourly rates and block rates. L - .
6. Number of Customer Accounts-Other Categories* | 0 0 | 0 ]
{Do notinclude Cusiurners in #2-5 or #8.) Please Specify: _ . - .
7a. Number of Customer Accounts in #2-6 on 1 year fixed term contract 22 21 5 48
[7b.Number of Customer Accounts in #2-6 on 2 year fixed term contract 255 57 6 318
7c.Number of Customer Accounts in #2-6 on 3 year fixed term contract 45 21 3 69_
g.Number of Customer Accounts- Hourly/Real Time Rates®§54.202 (a){d)(xi} 334 33 0 367
Includes any pricing arrangement based on hourdy or daily engrgy prices. Example: EMR based rate or rate based on prior-day, announced price. | . . . .
Ba. Number of Customer Accounts-Mandatory Curtanable §52.203 (a)(d)vifi) 0 0 0 0
3h. Number of Customer Accounts-Voluntary Curtallable §54.203 (a)d)(ix) 0 0 0 0
10. Number of Customer Accounts- Green POWer §54.203 (aj(4)(vii} 0 0 2 2
Defined as electric supply that has beer promoted as having greater than required renewable content & exceeds existing minimum renewable content
requirements for retail power. Produicts offered to customer when customer requests specialized Service..  _ _
[TT-Number of Customer Accounts-Supplier BINng §54.203 (a){4)(x) | 96 73 | 11 180
[includes ail custoniers who ate hot bitled by the utility for the supplier’s services. Includes ustomers billéd by a billing service other than the utiity.  _ . _ i
12. Number of Customer Accounts- Auto Fayment §54.203 (a)(4)(x) | 31 | 4 | 0 35
Inclides customers indicated in #11 wha are bifled automatically.on credit cards or other autonTatic payment arrarigement. {i.e. bank transfer), L. _ o _
umber of Customer Accoun udget Billing §54.203 (a)(4)(x} | 0 | 0 | 0 0

* Do Not Include A Customer Under More Than 1 Rate Schedule in #2-6 8 8.

Note: Items # 7a,b,c— Number of fixed term customer accounts by length of the original primary contract, specifying length in number of years.
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UPS Internet Shipping: Shipment Label Page 1 of 1

UPS Internet Shipping: View/Print Label

1. Ensure there are nc other shipping or tracking labels attached to your package. Select the
Print button on the print dialog box that appears. Note: If your browser does not support this function
select Print from the File menu to print the label.

2. Fold the printed sheet containing the label at the line so that the entire shipping tabel is visible.
Place the label on a single side of the package and cover it compietely with clear plastic
shipping tape. Do not cover any seams or closures on the package with the label. Place the
label in @ UPS Shipping Pouch. If you do not have a pouch, affix the folded label using clear plastic
shipping tape over the entire label.

3. GETTING YOUR SHIPMENT TO UPS
UPS locations inciude the UPS Store®, UPS drop boxes, UPS customer centers, authorized
retail outlets and UPS drivers.
Schedule a same day or future day Pickup to have a UPS driver pickup all of your Internet Shipping
packages.
Hand the package to any UPS driver in your area.
Take your package to any location of The UPS Store®, UPS Drop Box, UPS Customer Center, UPS
Ailiances (Office Depot® or Staples®) or Authorized Shipping Outlet near you. items sent via UPS
Return Services(SM) (inciuding via Ground) are also accepted at Drop Boxes. To find the focation
nearest you, please visit the 'Find t.ocations' Quick link at ups.com.

Customers with a Daily Pickup
Your driver will pickup your shipment(s) as usual.
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