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ORIGINA UGI Utilities, Inc.
2525 N. 12" Street

Suite 360
Energy to do more* PO Box 12677

Reading, PA 19612-2677

610-756-3400

VIA E-FILING

29 01 RECEIVED
Ms. Rosemary Chiavetta, Secretary JAN 9 9 2016
Pennsylvania Public Utility Commission

Commonwealth Keystone Building PA PUBLIC UTILITY COMMISSION
400 North St. SECRETARY'S BUREAU

Harrisburg, PA 17120

RE:  Quarterly Retail Electricity Choice Activity Report
Docket No. L-00070184

Dear Secretary Chiavetta:

Pursuant to Title 52, Pa. Code §§ 54.201 - 54.204, UGI Utilities Inc. - Electric Division (UGI)
hereby files its Quarterly Retail Electricity Choice Activity Report. This report covers the
period beginning October 1, 2015, through December 31, 2015.

A copy of this report has been provided electronically to Charies F. Covage, Bureau of
Technical Utility Services.

Please contact me at (610) 796-3520 with any questions related to the attached report.

Sincerely, F

David Lahoff
Manager - Tariff & Supplier Administration

Attachment



Form 1. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey

Reported By EDC Territory: Residential
EDC Name: UGI Utilities, Inc.
Reporting Period Date: October 2015 - December 2015

Data from EDC Residential Totals

1. Number of Customer Accounts by Service Type §54.203 (a)(2)(D)(M)

Total Number of Customer Accounts Served by EGSs 392

Total Number of Customer Accounts Served by EGSs & EDC 55,197

Percent of Customer Accounts Served by EGSs 0.7%
2. MWh Sales by Service Type §54.203 (a)(2)(l){iv)

MWh Sales of EGSs 980

MWh Sales of EGSs & EDC 118,846

Percent of MWh Sales of EGSs 0.8%
3. Total Number of EGSs Setving Customer Accounts by Class §54.203 (a)(2)(v) 3

4a. Time of Use (A retail customer account that Is charged a rate that changes at different times of the day or night, or at different times during

a 24 hour period or 7 day period but not as frequently as each hour to reflect the costs of serving the customer during different time periods)

Total Number of EDC TOU Customer Accounts Served by EGSs §54.203 (a)(2)(vi} 0

Total Number of EDC TOU Customer Accounts Served by EGSs & EDC § 54.203 (a)i2)(vil) 6

Percent of EDC TOU Customer Accounts Served by EGSs 0.0%
4b. MWh Sales: Time of Use Customer Accounis §54.203 (a)(2)(vill)(ix)

MWh Sales of EGSs 0

MWh Sales of EGSs & EDC 11

Percent of MWh Sales of EGSs 0.0%
5a. Number of Customer Accounts on Hourly/Real Time Priced Service §54.203 (a)(2){x}{x})

Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 0

Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs & EDC 0

Percent of EDC Hourly/Real Time Priced Customer Acgcounts Served by EGSs 0.0%
5b. MWh Sales: Hourly/Real Time Priced Customer Accounts §54.203 (a)(2){xil){xili)

MWh Sales of EGSs 0

MWh Sales of EGSs & EDC 0

Percent of MWh Sales of EGSs 0.0%

page: 1



Form 2a. Pennsylvania Retail Electricity Choice Activity Repori: Electric Distribution Company (EDC) Survey
Reported By EDC Territory Without Rate Caps: Default Service Classifications--Non-Residential

EDC Name: UGI Utilities, Inc.
Reporting Period Date: October 2015 - December 2015

1. Number of Customer Accounts by Service Type §54.203 (a)(2)(1)(1l)

Total Number of Customer Accounts Served by EGSs

809 0 124 933

Total Number of Customer Accounts Served by EGSs & EDC 8,302 0 204 8,506

Percent of Customer Accounts Served by EGSs 9.7% 0.0% 60.8% 11.0%
2. MWh Sales by Service Type §54.203 (a)(2)(lH)(iv)

MWh Sales of EGSs 8,954 0 48,257 57,211

MWh Sales of EGSs & EDC 34,924 0 65,655 100,578

Percent of MWh Sales of EGSs 25.6% 0.0% 73.5% 56.9%
3. Total Number of EGSs Serving Customer Accounts by Class § 54.202 (a)(2)(v) 7 0 5 7
4a. Time of Use (A retail customer account that Is charged a rate that changes at different times of the day or night, or at different times
during a 24 hour period or 7 day period but not as frequently as each hour to reflect the costs of serving the customer during different time periods)

Total Number of EDC TOU Customer Accounts Served by EGSs §54.203 (a)(2)(vi) 0 0 0 0

Total Number of EDC TOU Customer Accounts Served by EGSs & EDC § 54.203 (a)(2)(vli) 0 0 0 0

Percent of EDC TOU Customer Accounts Served by EGSs 0.0% 0.0% 0.0% 0.0%
4b. MWh Sales: Time of Use Customer Accounts §54.203 (a)(2){viil)(ix)

MWh Sales of EGSs 0 0 0 0

MwWh Sales of EGSs & EDC 0 0 0 0

Percent of MWh Sales of EGSs 0.0% 0.0% 0.0% 0.0%
5a. Number of Customer Accounts on Hourly/Real Time Priced Service §54.203 (a)(2){x)(xi)

Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 0 0 124 124

Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs & EDC 0 0 204 204

Percent of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 0.0% 0.0% 60.8% 60.8%
5b. MWh Sales: Hourly/Real Time Priced Customer Accounts §54.203 (a)(2)(xH)(xil])

MWh Sales of EGSs 0 0 48,257 48,257

MWh Sales of EGSs & EDC 0 0 65,655 65,655

Percent of MWh Sales of EGSs 0.0% 0.0% 73.5% 73.5%
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Form 2a Attachment

Classification Criteria for Inclusion in Classification: Usage Level, Etc.

1. Small Non-Residential Annual peak load < 100 kW. Annual peak load is defined as the highest one hour usage in a twelve month period.

2. Medium Non-Residential Effective June, 2014, this category is eliminated.

3. Large Non-Residential Effective June, 2014, annual peak load » 100 kW. Annual psak load is defined as the highest one hour usage in a twelve month period.
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