3 J

. 411 Seventh Avenue Tel: 412-393-1482
Duquesne nght 15" Floor Fax: 412-393-5711
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Qur Energy... Your Power

Adrienne D, Kurtanich

Counsel!
April 1,2016 @E@EEV
ED
Via Overnight Delivery APR 0] 2006
: : 7
Ms. Rosemary Chiavella, Sceretary ! P{iilﬂc UTT

Pennsylvania Public Utility Commission
Commonwealth Keystone Building, 2™ Floor
400 North Street

IFlarrisburg, PA 17120

o P LTy
“RE TRy E?B&{‘Z.ﬁijSION

Re:  Duquesne Light Company Rider No. | - Retail Market Enhancement Surcharge
Rite Caleulation Filing
Supplement No. 130 to Tariff Electric — PA. P.U.C. No. 24

Dear Sceretary Chiavetta:

Duguesne Light Company’s (“Duguesnce Light” or the *Company”) Rider No. | - Retail
Market Enhancement (“RME™) Surcharge became effective for atl customer classes on June 1,
2013, pursuant o the Pennsylvania Public Utility Commission’s Order issued at Docket Number
P-2014-2418242.

The RME Surcharge increased from $0.00 o $0.11 per customer per month lor all rate
classes. This increase relates 1o the recovery of the eligible costs stemming from the
implementation of Joint Bill functionality. Supplement No. 130 modilics rates for all customer
classes.

Should you have any questions, please do not hesitate to contact Bill Pirommer at
(412) 393-30623.

Respectfully Submitted,

=g~

Adrienne D. Kuartanich
Counsel, Regulatory

Enclosure

ce: Certificate of Service



CERTIFICATE OF SERVICE
I hereby certify that a rue and correct copy of the foregoing has been served upon the
following persons, in the manner indicated, in accordance with the requirements of 52 Pa. § 1.54

(refating to service by a participant).

VIA U.S. MAIL

Burcau of Investigation and Enforcement Office of Small Business Advocale
Pennsylvania Public Utility Commission Commerce Tower, Suite 202

400 North Street, 2nd Floor West 300 North Second Street

P.O. Box 3265 Flarvisburg, PA 17101-1923

Farnsburg, PA 17105-3263

Office of Consumer Advocate Burcau of Audits

555 Walnut Street Pennsylvania Public Utility Commission
Forum Place, 5th Floor Commonwealth Keystone Building
Farrisburg, PA 17101-1923 400 North Street, 3" Floor East

Harrisburg, PA 17120

I

Adrienne 1. Kurtanich, £sq.
Duquesne Light Company
411 Seventh Avenue, 15-7
Pittsburgh, PA 15219
Phone: 412-393-1482

FFax: 412-393-3711
akurtanich@duglight.com

Dated: April 1, 20106

RECETVER

APR 01 2016
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SUPPLEMENT NO. 130
TO ELECTRIC — PA. P.U.C. NO. 24

‘, Duquesne Light

SCHEDULE OF RATES

For Electric Service in Allegheny and Beaver Counties
(For List of Communities Served, see Pages No. 4 and 5)

Issued By
DUQUESNE LIGHT COMPANY
411 Seventh Avenue
Pittsburgh, PA 15219

Richard Riazzi
President and Chief Executive Officer

ISSUED: April 1, 2016 EFFECTIVE: June 1, 2016

Issued pursuant to the Commission’'s Order entered January 15, 2015,
at Docket No. P-2014-2418242.

NOTICE

THIS TARIFF SUPPLEMENT INCREASES RATES IN A RIDER

See Page Two



DUQUESNE LIGHT COMPANY SUPPLEMENT NO. 130
TO ELECTRIC ~ PA. P.U.C. NO. 24

PAGE NO. 2
UST OF MODIFICATIONS MADE BY THIS TARIFF
INCREASES
Rider No. 1 — Retail Market Enhancement Surcharge . Fifteenth Revised Page No. 80

Cancelling Fourteenth Revised Page No. 80
Annual update as required by the provisions of the Rider. The Retail Market Enhancement Surcharge Rates

for all rate classes increased from 0.00 cents per customer per month to 11.00 cents per customer per
month effective June 1, 20186.
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ISSUED: APRIL 1, 2016 EFFECTIVE: JUNE 1, 2016



DUQUESNE LIGHT COMPANY SUPPLEMENT NO. 130
TO ELECTRIC — PA. P.U.C. NO. 24

FIFTEENTH REVISED PAGE NO. 80

CANCELLING FOURTEENTH REVISED PAGE NO. 80

STANDARD CONTRACT RIDERS - (Continued)

RIDER NO. 1 — RETAIL MARKET ENHANCEMENT SURCHARGE

(Applicable to all Rates)

The Retail Market Enhancement Surcharge (" RMES"} is instituted as a cost recovery mechanism to recover
all eligible costs incurred by the Company associated with implementing Commission-mandated activities,
programs, projects, services et¢. to enhance the competitive energy market in Pennsylvania. As an
example, some of the mandated activities may be found in, but are not limited to, Commission Order's at
Docket No. 1-2011-2237952, Docket No, M-2013-2355751 and Docket No. M-2014-2401345. The RMES
shall remain in effect to recover all expenses associated with Commission-mandated consumer education
and retail market enhancement activities that are directed by the Commission to be recovered through the
RMES or other Commission-approved mechanism and that are not otherwise being recovered in base rates.
Consumer education activities shall also include those expenses to educate low-income and Customer
Assistance Program (" CAP") customers about shopping in the retail market. The RMES will be recomputed
annually and filed, to be effective June 1 of each year, unless the new rate is such a small change as to
warrant no change in rates. The RMES shall be applied to all customers’ bills. The RMES process will
reconcile actual expense with revenue billed in accordance with this Rider.

MONTHLY RETAIL MARKET ENHANCEMENT SURCHARGE RATES

Monthly RME Surcharge
per Customer
Tariff Rate Class (cents)
Rate RS 11.00 )
Rate RH 11.00 {I)
Rate RA 11.00 {n
Rate GS 11.00 {n
Rate GM < 25 kW 11.00 {n
Rate GM > 25 kW 11.00 n
Rate GMH < 25 kW 11.00 n
Rate GMH > 25 kW 11.00 "
Rates GL, GLH, L and HVPS 11.00 (n
Rates AL, SE, UMS, SM, SH and PAL 11.00 ()

The RMES, calculated independently for each customer class in this Tariff, shall be applied to all customers
served under the Tariff. The RMES shall be determined in cents per month in accordance with the formula
set forth below and shall be applied to all customers served during any part of a billing month:

RMES= [((RME— e)/(C *12)*100)]* [1/(1- T)]

Where RMES = Retail Market Enhancement Surcharge, a fixed charge in cents per month, tc be billed
to each customer served under the applicable Tariff rate class.

{1} - Indicates Increase
ISSUED: APRIL 1, 2016 EFFECTIVE: JUNE 1, 2016
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EXHIBIT 1

Duquesne Light Company

Rider No. 1 - Retail Market Enhancement
Proposed Surcharge Effective June 1, 2016

Reconciliation of Revenue and Expense - June 1, 2015 through December 31, 2015

Surcharge Revenue, Incl. GRT S0

Surcharge Revenue, Excl. GRT S0
E-Factor Revenue, Inc!. GRT S0

E-Factor Revenue, Excl. GRT S0
Net Retail Market Enhancement Related Revenue, Excl. GRT 50
Retail Market Enhancement Related Expense $633,439
Reconciliation Period {Over)/ Under Collection $633,439
Balance at May 2015, Excl. GRT $0
E-Factor Revenue - Jun-Dec 2015, Excl. GRT S0
Prior Period Balance at YE 2015 S0
Reconciliation Period {Over)/ Under Collection - Jun-Dec 2015 $633,439
E-Factor Balance at YE 2015 $633,439

Page 1

Exh. 1, Page 3
Line1 *0.941

Exh. 1, Page 4
Line 3 * 0.941
Line2-Lline 4
Exh. 1, Page 5
Line6-Line5
Att. A, Pape 1
Line 4

Line 8-Line 9
Line 7

Line 10 + Line 11
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EXHIBIT 1

CDruquesne Light Company
Rider No. 1 - Retail Market Enhancement

Summary of Revenue and Expense for the Reconciliation Period - June 2015 through December 2015

a b c d e f B h
=a +b =c*0.941 =b*0.941 =d -e =p-f
Net

Surcharge Surcharge Tozal Total Surcharge Retail Market

C-Factor E-Factor Surcharge Surcharge E-Factor Enhancement Surcharge Tota!

Revenue Revenue Revenue Revenue Revenue Related Related {Over} Under
Customer Class / {Rate Class) Incl. GRT Incl. GRT Incl. GRT Excl. GRT Excl. GRT Revenue Expense Collection

Exh. 1, Page 4 Exh. 1, Page S

Residential (RS, RH, RA) s0 $0 S0 $0 $0 S0 $566,974 $566,974
Small Commercial & Industrial {GS, GM, GMH} <25 kW 50 S0 S0 S0 S0 S0 547,210 $47,210
Medium Commercial & Industrial (GM, GMH) >25 kW S0 S0 50 S0 S0 S0 $11,275 $11,275
Large Commercial & Industrial {GL, GLH, L, HVPS) ] S0 S0 S0 50 5S¢ $967 $967
Lighting (AL, SE, SM, SH, PAL} S0 S0 S0 S0 50 S0 $1,083 $1,083
Unmetered (UMS) 50 $0 $0 S0 $0 $0 $5,930 $5,930
Total $0 50 S0 50 S0 S0 $633,439 $633,439

Page 2




EXHLBIT 1

Duquesne Light Company
Rider No. 1 - Retail Market Enhancement

Summary of Surcharge Revenue - june 2015 through December 2015

A. Agtual 2015 Surcharge Revenue by Month, Incl, GRY

Rate Class Jun-2015 tul-2015 Aug-2015 Sep-2015 Oct-2015 Mov-2015 Dec-2815

[P RV N R PR R

20
21
22
23

25
26

Towl
RS 50 50 50 50 50 50 S0
RH 50 50 50 ] S0 S0 $0
RA 50 50 30 50 5¢ 56 50
GS 50 50 S0 50 so 50 S0
GM <25KW 50 So 50 50 56 S0 50
GM =>25KkwW 50 50 s0 $0 S0 S0 S0
GMH <25%wW 50 50 30 40 S0 S0 S0
GMH =»25KwW S0 50 30 11 S0 S0 50
GL 50 50 S0 50 S0 50 o
GLH S0 S0 50 o 50 S0 S0
L ] 50 S0 50 $0 S0 50
HvPsS S0 %0 S0 S0 50 $0 50
AL 50 e S0 s0 S0 S0 50
3 50 50 ] S0 50 50 50
M 50 50 50 50 50 50 so
SH 36 S0 S0 S0 s0 50 59
PAL S0 S0 50 $0 0 50 50
UMs 2 50 50 $0 Hil 50 50
Total 50 $0 S0 50 $0 S0 50

B. Actual 2015 Surcharge Revenue by Customar Clase

Inel. GRT
Residential (RS, RH, RA} so 50
Smalt Commercial & Industrial {GS, GM, GMHM) <25 kw SO S0
Medium Commercial & Industrial {GM, GMH) >25 kW 50 S0
Large Commercial & Industrial (GL, GLH, L, HVPS) S0 50
Lighting (AL, SE, SM, SH, PAL) - 50 50
Unmetered {UMS) 50 50
Tota) 50 50
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EXHIAIT ]

Duiquins ot Light Company
Ridar No. 1 - Retail Market Enhancemant

Calculation of E-Factor Revenue - kune 2015 through December 2015

Rate Clase Jun-2015 12015 Aug-2015 Sep-2015 0ct-2015 Hov-201% Dec-2015 Taral
A, Actual Customer Count by Month
RS 491,082 439,379 489,351 119,161 $89,034 A8%.052 489,519 3,426,658
RH 30.903 30,589 30651 30,707 30,692 30.74) 30,741 215025
RA 4079 4079 4,085 4,092 4,096 4,100 a2.093 28,629
[0 2,721 22,7 2 22.63% 22,646 22,649 22,659 152,778
GM <25KW 18,855 18,870 18,842 18732 18,113 18,652 13,653 131308
GM =>25KW 5,400 9,403 9,407 9411 g4 9,421 9.426 65.89C
GIMH <256V 2,310 2,302 2,297 1,290 2,299 1,289 2,283 16,061
GHH =525%W 1,001 1.000 1.00% 1,001 1,000 1003 1.000 7.006
al 758 756 756 757 755 758 755 5.255
GLH 109 109 109 109 103 17 o7 758
1 7 7 bad 27 7 26 % 187
HVPS 4 ) 4 $ 4 4 E) 28
AL 1 k) 3 3 3 3 3 1
SE 1 H 1 1 1 1 1 ?
M 152 192 192 183 198 175 175 1,118
SH 1% 14 1 14 u 18 14 98
PAL 212 209 811 314 823 801 1 5675
Uns 5.552 5,553 §.571 5,585 5466 5,475 5470 38.580
B. E-Factor Rate per Custamer Class, Excl, GRAT
Reskdential RS, RH, RA} $0.00 50,00 $0.00 52.06 $0.00 50.00 $0.00
Small Commercial & Inctustrlal (G5, GhS, GMH) <2% kW 40.00 $0.00 $0.00 50.00 $0.00 50.00 $0.00
Medium Commercial & Industrial (GM, GMH) >25 kW $0.00 $0.X $0.00 $0.00 40,00 50.00 $0.00
Large Commercial & Industriat {GL, GiH, L, HVYPS) 50.00 $0.00 50.00 $0.00 $0.00 50.00 $0.00
Lighting (AL, S, SM, SH, PAL) $0.00 $0.00 $0.00 $0.00 50.00 s0.00 $0.00
Unmetesed (UMS) 50.00 £8.00 $0.06 $0.00 $0.00 5000 $0.00
€. E-Factar Revenue by Month, Excl. GRT {Hote 2)
RS $0 %0 o s ] 50 S0 E:]
RH 50 Ey 50 50 50 s0 50 $0
RA $0 so 50 50 50 $a 50 s0
G$ S0 so %0 0 $a S0 50 S0
GMe15 L] 50 b G sa G 50 50
GM>25 $a 30 s 50 50 sa $a Q
GMH<23 0 50 se 50 o 50 0 50
GMH>15 0 s0 5o 50 so 0 S0 $o
GL S0 HY S0 50 50 0 e S0
GLH 50 S0 50 $0 $0 S0 50 50
L 50 Ed 50 S0 50 50 ] $a
HVPS $0 o ] S 50 $0 $o sa
AL S0 56 50 o b S0 50 50
s 50 E] 50 o 50 s0 50 s
L) « so 50 o 0 sa 0 50
H sa so 50 s0 %0 s0 50 %0
BaL $0 50 0 so 50 $0 5 50
UMS5 £ 30 50 $o 50 ) $a 50
Tatal S 50 0 0 0 S0 50 50
D. E-Facter Revenue by Customer Class

Incl GRT Exdl_GRY
Ressdential |RS, RH, RA) EY sa
Small Commercial & Indusirial (G5, GM, GMH) <25 kw 1] 5
Medium Commerrial 8 Industrial [GM, GMH) >25 kW 50 50
Latge Cammerclal & industrial (G4, GLH, L, HYPS) s $o
Lighting {AL, 8E, SM, SH, PAL) 50 50
Unmetered UMS) ] 0
Total 0 50

FPage 4
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A. Actual 2015 Expense by Month

EXHIBIT 1

Duquetne Light Campany
Ricder No. 1 - Retail Market Enhancement

Summary of Expense - une 2015 though December 2015

Rate Qlass uin-2015 Juk2015 Aug-2015 Sep-2015 Q12015 Now-2015 Dec-2035 Total

Trainmg and O i Change M 50 50 $26,100 $0 $45,512 $215.835 $216.281 5506,328
Post go-Ive suppont $o 50 50 $E511 sau? S0 550,739 459,667
C ation Material 50 40 50 51,516 5325 528 50 51,979
Subtotal - Residential ) 50 526,101 510,047 546,342 $216,864 $267,620 5566,974
Training and Organltaticn Change Management S0 50 $2,183 $0 $3.793 $18.059 518,045 542,080
Post go-lree support 30 $0 s 718 34 50 54,221 $4,966
Cammunication Material S0 0 S0 5327 53% $2 50 $165
Subtota) - Small C&! 50 50 §2,184 5837 53,861 $13.061 $22,156 547,210
Traimng and Organization Change Management 50 50 $518 sa S905 $4,312 54,312 510,050
Past go-lve support 50 b so 5169 58 50 $1,009 51,185
Ci x.ation Materlal 50 50 0 $30 53 51 50 539
Subtotal - Medium C&1 S0 ) 5518 5200 5922 §4.315 §%5,320 $11.27%
Tranng ang Organization Change Marugement 50 $a 545 s 578 $370 5369 S862
Post go-iive suppost 54 s0 S0 515 Si 50 586 s102
C. L Material 50 50 0 53 §1 50 Fidl 53
Subtotal - Large CE1 S0 ) 54% $17 579 EE $45% $967
Training and Qrgani Change M, 50 50 §51 S0 520 54811 5413 $965
Post go-five support o 50 50 517 $1 o 597 5114
Communication Material S0 50 50 53 51 so 50 $4
Sublotal - Lighting S0 50 $51 $10 592 $a11 5509 $1,083
Traimng and Grganizauon Change Management 0 50 521 50 475 42,266 $2.265 §5,284
Post go-live suppert 50 S0 Hu 591 £ 2] £530 $62%
G Material S0 50 S0 S16 54 50 50 s23
Subtotal - Unmetered 50 50 5277 5107 sa8s §2,266 52,795 $5.930
Jucal 50 S¢ $23.176 $11,228 551,781 4242288 $193,966 5633439
8. Actual 2015 Expense by Customer Class

Residential [R5, RH, RA) $566,974

$rsall Commercial & industrial (G5, GA, GMH) <25 kW $a1,218

Kedium Commercial & industrial (G, GASH) >25 kW $11,275

Large Commezcsal & Industrial {GL, GLH, L, HVPS)] 5967

Lighteng [AL. SE, 5M, 5H, PAL) 51.033

Unmetered {UMS) $5.930

Total 5633415

Page 5
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ATTACHMENT A

Duquesne Light Company

Rider No. 1 - Retail Market Enhancement
Praposed Surcharge Effective June 1, 2016

Summary of (Over}/Under Calculation Balance by Customer Class at December 31, 2015

-] C D E F G |
{B-C) {E-D) {F+G-C})
Net Current Prior Period Total
Total Reconciliation Actual Reconciliation YE 2015 {Over}/ Under
Surcharge E-Factor Period Reconciliation Period {Over)/ Under Collection
Revenue Revenue Revenue Period {Over)/ Under Collection Balance at
Customer Class / (Rate Class) Excl. GRT Excl. GRT Excl. GRT Expense Collection Balance Dec. 31, 2015
Exh. 1, Page 2 | Exh.1, Page 4 Exh. 1, Page 5 Note 1
Residential {RS, RH, RA) $0 50 ) $566,974 $566,974 S0 $566,974
Small Commercial & Industrial {GS, GM, GMH) <25 kW S0 50 50 847,210 $47,210 S0 $47,210
Medium Commercial & Industrial (GM, GMH) »25 kW S0 50 50 $11,275 $11,275 S0 $11,275
Large Commercial & Industrial (GL, GLH, L, HVPS) 0 $0 S0 967 $967 50 5967
Lighting (AL, SE, SM, SH, PAL) S0 S0 S0 $1,083 41,083 SO $1,083
Unmetered (UMS) S0 S0 50 $5,930 $5,930 S0 $5,930
Total S0 S0 S0 $633,439 $633,439 50 $633,439

Page 1
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Calculation of E-Factor Revenue - January to May 2016

ATTACHMENT A

Duquesne Light Company
Rider No. 1 - Retail Market Enhancement
Proposed Surcharge Effective June 1, 2016

A B o D E F G H
Total Current Forecast Forecast Forecast Proposed
{Over)/ Under Forecast E-Factor E-Factor (Over)/ Under  Customer E-Factor
Collection Customer Rate Revenue Collection Bills Rate
Balance at Bills Excl. GRT Jan. 2016 to Balance at Jun 2016 to Excl. GRT
Dec. 31, 2015  Jan-May 2016 Cents/Month May 2016 May 31,2016  May 2017 Cents/Month
Att. A, page l Att. A, page 4
Residential (RS, RH, RA) $566,974 2,642,770 0.00 50 $566,974 6,337,817 9.00
Small C&I {GS, GM, GMH) <25 kW $47,210 220,927 0.00 S0 547,210 531,854 9.00
Medium C&I (GM, GMH) >25 kW $11,275 52,073 0.00 S0 511,275 124,833 9.00
Large C&I (GL, GLH, L, HVPS) 5967 4,484 0.00 S0 $967 10,771 9.00
Lighting (AL, SE, SM, SH, PAL) $1,083 4,950 0.00 S0 $1,083 11,976 9.00
Unmetered {UMS) 55,930 27,814 0.00 $0 55,930 66,930 9.00
Total $633,439 2,953,058 S0 $633,439 7,084,181

Page 2



~ N S W R

ATTACHMENT A

Duguesne Light Company
Rider No. 1 - Retail Market Enhancement
Proposed Surcharge Effective June 1, 2016

Calculation of C-Factor Rate

A B C D
Forecast
2016 Customer Monthly

Retail Market Bills C-Factor

Enhancement Jun 2016 to Rate
Customner / {Rate Class) Budget May 2017 Cents/Month
Residential {RS, RH, RA) $88,638 6,337,817 1.00
Small Commercial & Industrial (GS, GM, GMH} <25 kW $7,399 531,854 1.00
Medium Commercial & Industrial (GM, GMH} >25 kW 51,746 124,833 1.00
Large Commercial & Industrial {GL, GLH, L, HVPS} 5150 10,771 1.00
Lighting (AL, SE, SM, SH, PAL) $167 11,976 1.00
Unmetered {UMS} 5932 66,930 1.00
Total $99,032 7,084,181

Page 3
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bE‘ S > FEF ATTACHMENT A
230
) S m Duquesne Light Company
&n : 522# Rider No. 1 - Retail Market Enhancement
g- 30 S o Proposed Surcharge Effective June 1, 2016
&8 ° &
9 m Calculation of the Projected Retail Market Enhancement Surcharge Effective lune 1, 2016
S)
£ &
A B C D E F
=B+C =1/(1-.059) =D*E
C-Factor E-Factor Total Proposed
Monthly Monfhly Monthly Surcharge
Charge Charge Charge PA GRT Inc. GRT
Customer / {Rate Class Cents/Month Cents/Month Cents/Month Factor Cents/Month
Att, A, page 3 Att. A, page 2
1 Residential (RS, RH, RA) 1.00 9.00 10.00 1.0627 11.00
2 Small Commercial & Industrial (GS, GM, GMH} <25 kw 1.00 5.00 10.00 1.0627 11.00
3 Medium Commercial & Industrial {GM, GMH) »>25 kW 1.00 9.00 10.00 1.0627 11.00
4 Large Commercial & Industrial {GL, GLH, L, HVPS} 1.00 9.00 10.00 1.0627 11.00
5 Lighting (AL, SE, SM, SH, PAL) 1.00 9.00 10.00 1.0627 11.00
1.00 9.00 10.00 1.0627 11.00

& Unmetered (UMS)

Page 4



