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NRG Retail Northeast
3711 Market Street
® Philadelphia, PA 19104

March 27, 2023

VIA UPS

Ms. Rosemary Chiavetta, Secretary
Pennsylvania Public Utility Commission
400 North Street

2nd Floor, Room-N201

Harrisburg, PA 17120

M-2023 - 3031HS2—

Re: Retail Electricity Choice Activity Report of Green Mountain Energy
Company (A>2011-2229050)

Dear Secretary Chiavetta:

Pursuant to 52 Pa. Code Sec 54.203(a) and (b), enclosed please find the 2022
Retail Electricity Choice Activity Report for Green Mountain Energy Company
(“GME”).

GME understands that the Commission will treat the total amount of customers as
proprietary information that will not be released to the public. GME has marked the
attached reports “CONFIDENTIAL” and request that the Commission grant the
entirety of the GME’s Retail Electricity Choice Activity Reports confidential and
proprietary treatment. The data provided in these reports is commercially sensitive
information that GME does not make public in any of our corporate reporting.
Enclosed herein, as required by the rules are copies of the redacted version of the
reports and copies of the "CONFIDENTIAL”, un-redacted version of the reports.

Please feel free to contact me at 301.509.1508 or via email at
NERetailRegulatory@nrg.com if you have any questions or require additional
information,

Sincerely,

L@_Q\Cé&w DATE OF DEPOSIT

Leah Gibbons

Senior Director Regulatory Affairs MAR 2 7 2023
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Form 4. Pennsylvania Retail Electricity Choice Activity Report: Electric Generation Supplier (EGS) Survey
Reported on a Statewide Basis: Residential
EGS Name: Green Mountain Energy Company
Reporting Period Date: December 31, 2022
Data from EGS
3 umber of Customer ACCOUNTS Servead §64.203 (a)(4)(7)
0" §54.23 (a)(4)(1)
umber of Customer AcCounts- Seasonal IRAles: §64.203 (a)(4)il)
ISeasonal retas differ in summer/non-summaer,
umbper of Lustomer Accounts- lime of Use tes” §54.203 (a)(4){iv)

A retail customer account thet is charged a rate thal changes at different times of the day or night, or at different limes dunng a
frequently as each hour to reflect the costs of serving the customer during different time periods.
umber of Lustomer Accounts-Hy! chedule”§54.203 (a)(4)(v)

Inciudss any pricing arrangement which incorporates hourty rates and block rates.
8. Number of Gustomer Accounts-Other Categories*

I Residential Totals |

Inciudes any pricing arrangement based on hourly or dally energy prices. Example: LMP based rate or rate based on prior-day a
a. Number of Customer Accounts-Mandatory Curtallable §54.203 (a)(4)¢vii)
. Number of Customer Accounts-Voluntary Curtailable §5¢.203 {s)(¢)(ix}

umber o7 Lustomer Accounts- Green OWOI'W.?OJ{O}(‘)(J&

Deafined as eleciric supply that has bean promoted as having greater than required renewable content & excesds existing minim
requiremants for retail powar. Procucts offered to cust whan oL requests spacialized service.
umber of Customer Accoun upplier Qg §54.203 (a)(4)(x)

Includes ali customers who are not billad by the wtility for the supplier's services. Includes cusiomers billed by a billing service ot
. Number of Customer Accounts- Aufo Payment §54.203 (a)#)(x)

Includes customers indicated in #11 who ere billed automatically on credit cards or other sutometic payment arrangsment. (i.e,
. Number of Customer Accounts- Budge! INg §54.203 (a){4){x)

* Do Not Include A Customer Under More Than 1 Rate Schedule in #26 & 8.
Note: items # 7a,b,c— Number of fixed term customer accounts by length of the original primary contract, specifying length in number of years.

page 1
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Form 5. Pennsylvania Retail Electricity Choice Activity Report: Electric Generation Supplier (EGS) Survey
Reported on a Statewide Basis: Small, Medium & Large Non-Residential Classifications

EGS Name: Green Mountain Energy Company

Regorting Period Date: December 31, 2022
ata from EGS Small Medium Large Total
Non-Residental |Non-Residenta esidential

T. Total Rumber of Customer Accounts Served §64.203 (ay4)(1)
. Number of Customer Accounts- §54.203 (a)(4)(1)}
. Number of Cuslomer Accounts- Seasonal Ka §564.203 (a)(4)(liD)

Seasonal rates differ in summer/non-summer.
umber of Lustomer Accounts- Time of Use §54.203 (a)(4)(v)

retail customer account that is charged a rate that changes at different times of the day or night, or
frequently as each hour 10 reflact the costs of serving the customer during different time periods.
ule” §54.203 (a){4){v
Inctudes any pricing 0 which i tas hourly rates and block retes.

. Number of Customer Accounts-Other Categorias

(Do not include Customers in #2-5 or #8.) Please Specify:

7a,Number of Customer Accounts in #2-6 on 1 year fixed term contract

“Number of Customer Accounts In #2-6 on 2 year fixed term contract

Includes any pricing arrangament based on hourly of daily energy prices. Example. LMP based rate or
a. Number of Customer Accounts-Wan ry Cu 0 §54.203 (a)(4j(viii}
umber of Customer Accounts-Voluntary Curtallable §54.203 (a)f¢)(x)
umber of Customer Accounts- Green Fower §5¢.203 (a)(4)(vi}

Defined as slaciric supply that has been promotad as having greater than required renewable content

requirements for retail power, Products offered to customer whan customer raquests specialized servi
B’mmwzm 4%

Includes all customers who are not billed by the utility for the supplier's aervices, Includes cuslomners b
hﬂmmaymnf §54.203 (2)(4)(x)

Includes customers indicated in #11 who are billed automatically on credit cards or other automatic pa
hrmmmww Tai4}]
* Do Not Include A Customer Under More Than 1 Rate Schedule in #2-8 & 8.
Note: Itemns # 7a,b,c~ Number of fixed term customer accounts by length of the ociginel primary contract, specifying length in number of years. page 1




UPS Campus$hip: View/Print Label

1. Ensure there are no other shipplng or tracking labels attached to your package. Select the Print button on the
print dialog box that appears. Note: If your browser does not support this function select Print from the File menu to
print the label.

2. Fold the printed label at the solid line below. Place the label in a UPS Shipping Pouch. If you do not have a pouch,
affix the folded label using dear plastic shipping tape over the entire label.

3. GETTING YOUR SHIPMENT TO UPS
Customers with a Daily Pickup
Your driver will pickup your shipment(s) as usual.

Customers without a Daily Pickup

Take your package to any location of The UPS Store®, UPS Access Point(TM) location, UPS Drop Box, UPS Customer
Center, Staples® of Authorized Shipping Outiet near you. items sent via UPS Retum Services(SM) {(induding via
Ground) are also accepted at Drop Boxes. To find the location nearest you, please visit the Resources area of

CampusShip and select UPS Locations.
Schedule a same day or future day Pickup to have a UPS driver pickup all your CampusShip packages.
Hand the package to any UPS driver in your area.

UPS Access Point™ UPS Access Point™ UPS Access Point™
CVS STORE # 4007 THE UPS STORE CVS STORE #2755
3525 WALNUT ST 3720 SPRUCE ST 4314 LOCUST ST

PHILADELPHIA PA 19104

PHILADELPHIA ,PA 19104

PHILADELPHIA PA 19104
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