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To the Secretary of the Pennsylvania Public Utility Commission:

kPR: 6

Toll Free (866) 223-9166 • www.powerupenergyus.com

Joseph Pane
president
Power Up Energy Pennsylvania, LLC

Retail Electricity Choice Activity Report for Power Up Energy Pennsylvania, LLC 
- License Number: A-2021-30270rff

Attached, please find Power Up Energy Pennsylvania, LLC's ("Power Up Energy”) Redacted 
Retail Electricity Choice Activity Report for calendar year 2022. Power Up Energy respectfully 
requests that the information contained within the reports be treated as confidential by the 
Pennsylvania Public Utility Commission.

Power Up Energy Pennsylvania, LLC is not publicly traded, therefore all internal information is 
highly confidential and should only be made available to the Pennsylvania Public Utility 
Commission. If Power Up Energy’s information is disclosed to the public, it would create an 
extreme hardship and provide an unfair advantage to Power Up Energy's competitors, possibly 
resulting in a substantial negative economic impact.

Power Up Energy Pennsylvania, LLC has provided a separate unrcdacted copy and respectfully 
requests the Commission to provide confidentiality to the information labeled Confidential in the 
unrcdacted copy.

Pennsylvania Public Utility Commission 
Commonwealth Keystone Building
400 North Street
Harrisburg, PA 17120

Power Up Energy Pennsylvania, LLC 

991 US Highway 22 West Suite 200, Bridgewater, NJ 08807

(866) 223-9166 [ compliance@powerupenergyus.com | powerupenergyus.com

CC: ccovage@pa.gov
Charles Covagc - Bureau of Technical Utility Services

Ifyou have any questions regarding this filing, please contact me at 866-223-9166 or 
compliance@powerupenergyus.com.
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Form 4. Pennsylvania Retail Electricity Choice Activity Report: Electric Generation Supplier (EGS) Survey 
Reported on a Statewide Basis: Residential
EGS Name: Power Up Energy Pennsylvania, LLC
Reporting Period Date: Calendar Year Ending December 31, 2022
Data from EGS
1. Total Number of Customer Accounts Served §54.203 (a)(4)(i)

2. Number of Customer Accounts' F^lat Rate* §54.203 (a)(4)(H)

3. Number of Customer Accounts- Seasonal Rates* §54.203 (a)(4)(iii)

Seasonal rates differ in summer/non-summer.___________________________________________________
4. Number of Customer Accounts- Time of Use Rates1 §54.203 (a)(4)(iv)

A retail customer account that is charged a rate that changes at different times of the day or night, or at different times during a 24 hour period or 7 day period but not as 

frequently as each hour to reflect the costs of serving the customer during different time periods.
5. Number of Customer Accounts-Hybnd Rate Schedule*$54.203 (a)(4)(v} M

Includes any pricing arrangement which incorporates hourly rates and block rates.________________________________________

6. Number of Customer Accounts-Other Categories*
(Do not Include Customers in #2-5 or #8.) Please Specify:____________________________________________________________
7a. Number of dustomer Accounts in #2-6 on 1 year fixed term contract §54.203 (a)(4)(vi)

7b. Number of Customer Accounts in #2-6 on 2 year fixed term contract______________________
7c. Number of Customer Accounts in #2-6 on 3 year fixed term contract______________________
8. Number of Customer Accounts- Houdy/keal Time Rates* §54.203 (a)(4)(xi)

Includes any pricing arrangement based on hourly or daily energy prices. Example: LMP based rate or rate based on prior-day announced price..   
9a. Number of Customer Accounts-Mandatory Curtailable §54.203 (a)(4)(viii)

9b. Number of Customer Accounts-Voluntary Curtailable §54.203 (a)(4)(ix)
10. Number of Customer Accounts- Green Flower §54.203 (a)(4)(vii)

Defined as electric supply that has been promoted as having greater than required renewable content & exceeds existing minimum renewable content 

requirements for retail power. Products offered to customer when customer requests specialized service.
11. Number of Customer Accounts-Supplier Billing §54.203 (a)(4)(x)

Includes all customers who are not billed by the utility for the supplier's services. Includes customers billed by a billing service other than the utility.
1L Number of Customer Accounts- Auto Payment §54.203 (a)(4)(x) —

Includes customers indicated in #11 who are billed automatically on credit cards or other automatic payment arrangement, (i.e. bank transfer)

I J. vi L U,n...a ij.a/
* Do Not Include A Customer Under More Than 1 Rate Schedule in #2*6 & 8.

Note: Items # 7a,b,c-- Number of fixed term customer accounts by length of the original primary contract, specifying length in number of years.
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1. Total Number of Customer Accounts Served §54.203 (a)(4)(i}

2. Number of Customer Accounts- Flat Rate* §54.203 (a)(4)(H)

3. Number of Customer Accounts- Seasonal Rates* §54.203 (a)(4)(Hi)

Seasonal rates differ in summer/non-summer. _______________________________
4. Number of Customer Accounts- Time of Use Rates1 §54?203 (a)(4)(iv)

A retail customer account that is charged a rate that changes at different times of the day or night, or at different times during a'24 hour period "or 7 day period'but not as 

frequently as each hour to reflect the costs of serving the customer during different time periods.

5. Number of Customer Accounts-Hybrid Rate Schedule”$54.203 (a)(4)(v)

Includes any pricing arrangement which incorporates hourly rates and block rates.

6. Number of Customer Accounts-Other Categories*
(Do not include Customers in #2-5 or #8.) Please Specify:________________________________

7a.Number of Customer Accounts in #2-6 on 1 year fixed term contract
7b.Number of Customer Accounts in #2-6 on 2 year fixed term contract
7c.Number of Customer Accounts in #2-6 on 3 year fixed term contract
8.Number of Customer Accounts- Hourly/Real Time Rates*$54.203 (a)(4)(xi)

Includes any pricing arrangement based on hourly or daily energy prices. Example: LMP based rate or rate.based on prior-clay announced price;
9a. Number of Customer Accounts-Mandatory Curtailable $54,203 fa)f4Xw7f)
9b. Number of Customer Accounts-Voluntary Curtailable §54.203 (a)(4)(ix)

10. Number of Customer Accounts- Green Power §54.203 (a)(4)(vii)

Defined as electric supply that has been promoted as having greater than required renewable content & exceeds existing minimum renewable content 

requirements for retail power. Products offered to customer when customer requests specialized service^
11. Number of Customer Accounts-Supplier Billing §54.203 (a)(4)(x) |

Includes all customers who are not billed by the utility for the supplier's services. Includes customers billed by a billing service other than the utility.

12. Number of Customer Accounts- Auto Payment §54.203 (a)(4)(x)

Includes customers indicated in #11 who are billed automatically on credit cards or other automatic payment arrangement, (i.e. bank transfer)

13. Number of Customer Accounts- Budget Billing §54.203 (a)(4)(x)

* Do Not Include A Customer Under More Than 1 Rate Schedule in #2-6 & 8.

Note: Items # 7a,b,c-- Number of fixed term customer accounts by length of the original primary contract, specifying length in number of years.

Form 5. Pennsylvania Retail Electricity Choice Activity Report: Electric Generation Supplier (EGS) Survey
Reported on a Statewide Basis: Small, Medium & Large Non-Residential Classifications
EGS Name: Power Up Energy Pennsylvania, LLC
Reporting Period Date: Calendar Year Ending December 31, 2022__________________________________
Data from EGS Small | Medium | Large 

Non-Residential\Non-Residential\Non-Residential
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Form 5 Attachment
Classification Definitions____________________________________________________________

Criteria for Inclusion in Classification__________________________________
0 to 120,450 kWh annual usage (25 kW * %55 load factor * 8760 hours in the year)
720,451 to 2,409,000 kWh annual usage (SOOkW * 55%load factor * 8760 hours in the year) 

2,409,001 kWh annual usage and greater

Classifications_____
Small Non-Residential 
Medium Non-Residential 
Large Non-Residential



EGS Customer Account Type

i,

Or submit via email to ccovage@pa.gov

Pennsylvania Public Utility Commission: Electric Generation Supplier (EGS) Survey 
Number of Customer Accounts: Fixed & Variable Rates
Reported on a Statewide Basis: Residential Accounts
EGS Name: Power Up Energy Pennsylvania, LLC
Reporting Year: Calendar Year 2022

Total Number of Cuatomer Accounts Served 
Number of Customer Accounts- Fixed Rate** 
Number of Customer Accounts- Variable Rates***

••Fixed Rate - An all-inclusive per kWh price that will remain the same for at least three billing cycles or the term of the contract, whichever is longer,
•••Variable Rate • An all-inclusive per kWh price that can change, by the hour, day, month, etc, according to the terms and conditions in the supplier's disclosure statement. 

Customers added to this account type since the previous month. This includes new customers to this EGS and existing customers that may have switched between fixed and variable rate account types. 
Customers of this EGS remaining in the current account type since the previous month
’Customers who have left the service of the EGS or who have left this account type since the previous month

February | March
New1, | Legacy* Larrted^T Tote/ |NetvJ | Legacy M ExftedJ |. Tote/.

Surveys may be submitted via email or mail 
Submit the completed survey to: 

Mr. Charles Covage 
Utility Energy & Conservation Analyst 
Technical Utility Services 
PA Public Utility Commission 
P.O. Box 3265 
Harrisburg. PA 17105-3265

Please report the following data elements for the billing cycles that most closely comport to the calendar months below.
December | ~ January

New1\Legacyt | Exrted^l Total I New11 Legacy21.Erfted31 Total


