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l. INTRODUCTION

Please state your name and business address.
My name is Andrew Castanaro. My business address is 827 Hausman Road, Allentown,

Pennsylvania 18104.

Q. Have you previously filed testimony in this case?

Yes. | submitted Direct Testimony, PPL Electric Statement No. 1, on March 12, 2024.

Q. What is the purpose of your rebuttal testimony?
The purpose of my rebuttal testimony on behalf of PPL Electric Utilities Corporation
(“PPL Electric” or the “Company”) is to respond to certain issues and concerns raised in
the written direct testimony submitted by other parties. Specifically, my rebuttal
testimony will address the following:

o Comments by Office of Consumer Advocate (“OCA”) witness Serhan Ogur and
Office of Small Business Advocate (“OSBA”) witness Mark Ewen regarding the
Company’s proposed change to the procurement dates for its fixed-price, full-
requirements, load-following (“FPFR”) products from the current months of April
and October to the months of February and July.

o Comments by Mr. Ewen regarding the proposal to procure 24-month FPFR
products and eliminate 6-month FPFR products.

o Objections from Retail Energy Supply Association (“RESA”) witness Joseph
Oliker to the change from 6-month and 12-month FPFR products to 12-month and

24-month FPFR products.
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o Objections by Mr. Oliker to the Company’s proposal to acquire a portion of its
required Tier 1 Solar Alternative Energy Credits (“AECs”) through a long-term
contract.

o Objections of Mr. Ogur to the Company’s proposal to acquire a 10-year block
supply that also requires the supplier to provide capacity.

o Objections of Mr. Ogur to the elimination of differences in the on-peak hours
between summer and winter Time of Use (“TOU”) rates, and his proposal to
require all TOU capacity costs to be recovered in summer on-peak rates.

o Proposal of OCA witness Barbara Alexander that the Company develop one or

more pilot programs to reduce on-peak usage with demand response features.

Are you sponsoring any exhibits as part of your rebuttal?

Yes, | am sponsoring PPL Electric Exhibits AC1-R through AC3-R.

1. FIXED-PRICE FULL-REQUIREMENTS CONTRACTS TERMS

Have any parties commented on the Company’s proposal to shift the procurement
dates for FPFR products from semi-annually, April and October to February and
July?

Yes. OCA witness Ogur expressed doubts that, in the long-term, auction prices in
February and July will continue to be lower than in April and October. But he is not
opposed to the change, as he does not believe in the long term the prices will be higher.

Further he recognizes that a longer lead time would allow for considering and
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implementing contingency plans in the event a bid fails or the Pennsylvania Public Utility
Commission (“PUC” or “Commission”) rejects a bid.
OSBA witness Ewen expresses concern that a longer time between procurement

and delivery may raise bid prices due to perceived increased risk.

Please respond to Mr. Ogur’s and Mr. Ewen’s concerns.

The analysis performed by the Company in support of the additional lead time was based
on historic prices, and the results indicated that February and July produced the lowest
prices. As | noted in my direct testimony, historic prices are not always indicative of
future prices, but the Company believes its proposal provides an opportunity to achieve
savings for customers. Further, as Mr. Ogur notes, the slightly longer lead time provides
additional time to develop and implement a contingency plan in the event a bid is
unsuccessful.

In response to Mr. Ewen’s concern that a longer lead time may raise bid prices, I
note that PECO currently has the longest lead time from auction to delivery of the
Pennsylvania EDCs, and longer than the lead time proposed by PPL Electric. There is no
indication from PECO’s default service rates that the longer lead time has increased bid
prices.! Finally, the Company consulted with its expert witness, Joseph A. Cavicchi, on

the impact of a longer lead time. For reasons explained in Mr. Cavicchi’s rebuttal

! See Exhibit AC1-R. While Mr. Ewen’s concerns were regarding Small C&I, the

Company found similar results for the Residential PTC. See www.papowerswitch.com for
historic price comparisons.
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testimony, he does not have any concerns about adverse effects upon bid prices with the

proposed small increase in lead time.

Have any parties expressed concern or opposition to the Company’s proposal to
transition from FPFR contracts with 6- and 12-month terms to FPFR contracts with
12- and 24-month terms?
Yes. OSBA witness Ewen states that he continues to evaluate the move to using 12- and
24-month contract terms for Small Commercial and Industrial (“Small C&I”) customers.
Mr. Ewen stated that he wanted to review the rate of shopping by Small C&I customers
because, in his opinion, when shopping rates vary over time, there is more risk to
wholesale suppliers bidding on longer term supply procurements.

RESA witness Oliker opposes the elimination of 6-month FPFR contracts and the
adoption of 24-month contracts. He asserts that PPL Electric’s witness Mr. Cavicchi
recognizes that it would be more difficult for EGSs to compete with default service rates

if they are established over a long term.

In response to Mr. Ewen’s concern, has the Company undertaken an analysis of
rates of shopping by Small C&I customers?

Yes. PPL Electric Exhibit AC2-R presents data on the number and percentage of Small
C&I customers who have shopped since January of 2018. As that data shows, the
percentage of Small C&I customers who are shopping has remained relatively steady
around 50% and make up approximately 80% of the total load. The fact that Small C&lI

rates have historically stayed stable should be responsive to Mr. Ewen’s concern that PPL

-4 -
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Electric’s proposal to obtain 24-month FPFR products could present greater risk to

wholesale bidders if shopping rates vary substantially.

Please respond to Mr. Oliker’s opposition to PPL Electric’s proposed change to the
FPFR product mix.

The Company has observed increased volatility in the energy markets and, in turn,
increased volatility in its Price to Compare (“PTC”) under the product mix in DSP V.
Therefore, the Company is proposing to transition to a 12- and 24-month product for
FPFR to achieve more price stability for customers. The 12- and 24-month product mix is
a straightforward procurement strategy and is similar to other Pennsylvania peer EDC
Default Service Plans. This procurement approach will still maintain a change in the PTC
every 6 months, which is responsive to market changes, but will mitigate some volatility

to prices.

1.  SOLAR AEC PROCUREMENT

Please summarize the Company proposal to procure AECs for default service load.

Under the proposed DSP VI Program, AECs will be reincorporated into supplier
obligations for the Full Requirements contracts. The Company will also procure up to
30,000 solar AECs through 20-year Long-Term PA Solar AEC contracts using a
staggered approach of two auctions, each procuring 15,000 AECs. The Company will
hold annual auctions in July to satisfy any remaining requirement for the Long-Term

Block product not satisfied by the Long-Term PA Solar AECs.
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Do any parties oppose PPL Electric’s proposals to procure AECs?

The only party to express opposition is RESA, which opposes the Company’s proposed
long-term (20-year) contract to procure 30,000 Tier 1 Solar AECs, which will be used
solely to meet the AEC requirements of Residential Default Service customers. OCA
witness Mr. Ogur specifically supports the Company’s proposed long-term procurement
of Solar AECs (OCA St. 1, p. 22). OSBA witness Mr. Ewen indicates he has no
opposition to the proposed procurement of AECs for Small C&I customers, which, after a

transition period, will be obtained through the FPFR contracts.

What is Mr. Oliker’s objection to the Company’s proposed long-term procurement
of 30,000 Solar AECs?

Mr. Oliker asserts that the long-term procurement of these Solar AECs may not
accurately reflect the actual market price over the term of the contract, but still will be

used to develop the Default Service rates.

What proportion of annual Residential Default Service costs are Solar AEC costs?

| am advised by counsel that under the Alternative Energy Portfolio Standards (“AEPS”)
Act, Pennsylvania requires that 0.5% of electricity purchased by consumers comes from
in-state solar resources as part of its Tier 1 renewable energy goal. For the latest 2023-
2024 compliance year, solar AEC costs were approximately 3% of the total cost of AECs

and approximately 0.2% of the total Default Service cost.
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Is the Company’s proposal to acquire 30,000 Solar AEC credits intended to acquire
all of the Tier 1 AECs needed for Default Service?

No. The total of 30,000 Solar AECs represents only a small portion of expected annual
Tier 1 AEC credits that will be needed to meet Residential Default Service requirements.
As explained in my Direct Testimony, 30,000 Solar AECs represent less than 30% of the
Tier 1 AECs needed for the 150 MW of block energy that the Company proposes to
procure.  The remaining 70+% of Tier 1 AECs and all Tier 2 AECs to meet the AEC
requirements of the block supply will be acquired through separate annual auctions.
Further, all of the AECs, including Tier 1 AECs, needed to meet load provided pursuant
to the FPFR contracts will be acquired pursuant to the FPFR contracts. Roughly 85% of
all residential load will be met through supply procured pursuant to the FPFR contracts.
Based upon the foregoing, the resulting costs from the long-term Solar procurement will
not substantially effect the total annual Default Service rate for Residential customers.
Nevertheless, this proposal further supports the Company’s goal of providing price
stability and Mr. Oliker’s concern about the impact of this contract on the overall Default

Service rate is misplaced.

Are there other benefits to the procurement of these AECS pursuant to a long-term
contract?
Yes. As explained in my direct testimony, this contract will support the growth of Solar

facilities in Pennsylvania, as 30,000 AECs will support 20 MW of solar generation.
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IV. LONG TERM BLOCK PRODUCT

Please summarize the Company’s proposed long-term block product.

As explained in greater detail in my direct testimony, PPL Electric is proposing to replace
the current 100 MWs of block energy contracts that expire in 2026 with a 10-year Long-
Term Block contract for 150 MW, or approximately 15% of the Residential Customer
Default Service load. The 150 MW will be procured in three 50 MW tranches, each with
a term of 10 years. The contracts will only be used to meet Residential Default Service
requirements. The proposed Long-Term Block contract provides that the supplier must
provide capacity, referred to as “Bilateral Transferred Capacity” that matches the block
supply. The Long-Term Block capacity is required to clear the PJM’s Reliability Pricing
Model (“RPM”) capacity auction for the delivery year and must be associated with a

generating unit in the PJM Mid-Atlantic Area Council region (“MAAC”).

Does any party oppose the Company’s proposed Long-Term Block Product?

Yes. OCA Witness Ogur opposes the Bilateral Transferred Capacity component of the
Long-Term Block Product. As an alternative to eliminating the Bilateral Transferred
Capacity procurement in its entirety, Mr. Ogur states that any capacity procurement

should be done by a separate procurement.

What are Mr. Ogur’s reasons for opposing any procurement of Bilateral
Transferred Capacity?
Mr. Ogur lists several reasons for his opposition:

e Uncertainty regarding forward capacity prices out 10 years;

-8-
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e Lack of a recognized index pricing for forward capacity in PJM;

e Volatility in Base Residual Auction clearing prices since the start of PJM’s annual
RPM capacity procurement;

e Concern that the bid process would lock in capacity price that is above the prevailing
market price, particularly if the winning bids are at or near the highest
administratively permitted price permitted under PJM’s capacity pricing rules;

e The long-term capacity procurement may not necessarily lead to new capacity
resources being developed;

e No need to bundle capacity procurement with block supply procurement, which may
allow block supply to be procured in the event there is not an interest in the capacity
portion of the product; and

e PJM will continue to procure the same targeted amount of capacity each year,

regardless of whether PPL Electric enters into a contract for long-term capacity.

Please respond to Mr. Ogur’s concerns.
I recognize that Mr. Ogur’s objective is to remove the Bilateral Transferred Capacity
component from the Long-Term Block product for concerns that customers are
potentially getting locked into higher than market capacity prices. However, the
Company does not agree with his proposal to eliminate the capacity component from the
Long-Term Block product.

First, while the Company realizes there is uncertainty in forward capacity prices,
including Bilateral Transferred Capacity procured for a longer term provides more price

stability. In addition, including capacity and requiring it to come from a unit that can

-9-
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provide RPM capacity may encourage new capacity construction. Even if the proposed
contract does not result in construction of new capacity, it may help contribute to
retaining a unit in the relevant RPM area for the entire 10-year period. This would
contribute to resource adequacy in PJM, which as | noted in my direct testimony is a
substantial concern of PPL Electric. This is especially true given the drastic increase in
PIM’s latest load forecast?® and the amount of generation resources retiring outpacing
replacement capacity as noted in the Energy Transition in PJIM: Resource Retirements,
Replacements & Risks study.® In addition, | note that before proposing the Long-Term
Block product, the Company issued a Request for Interest (“RFI”) inquiry to wholesales
suppliers, to identify interests in providing block products to PPL Electric. The Company
received feedback from several respondents to its RFI that were interested in including
capacity in the Long-Term Block product.

The Company proposes to procure energy and capacity together because if they
are procured together, it enables a generation owner to directly participate and offer
energy and capacity while not precluding a marketer from separately buying or hedging
energy and capacity and bundling them for the Company. There are also increased
administrative costs associated with auctions for separate products which the Company is

seeking to avoid.

2 See, e.g., PIM Load Forecast Report, PJIM INTERCONNECTION LLC (Jan. 2024),

https://www.pjm.com/-/media/library/reports-notices/load-forecast/2024-load-report.ashx.

3See, e.g., Energy Transition in PIM: Resource Retirements, Replacements & Risks, PJM
INTERCONNECTION LLC (Feb. 24, 2023), -energy-transition-in-pjm-resource-retirements-
replacements-and-risks.ashx.

-10 -
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Q. At page 30 of his testimony, Mr. Ogur asserts that he could not support the Bilateral
Transferred Capacity component of the product without “adequate customer
protections” built into the procurement. Has Mr. Ogur identified what those

“adequate customer protections” would be?

A. Mr. Ogur did not identify such protection in his direct testimony. However, in response

to discovery, Mr. Ogur identifies three possible solutions that could be built into the

procurement as either standalone protection or a combination of the following:

e Forward capacity index prices from an electricity industry index pricing source (e.g.,
Intercontinental Exchange, Chicago Mercantile Exchange, OTC Global Holdings, or
a similar publication or service) for the relevant contract term and capacity resource
location, which would be used as a benchmark against which to evaluate the offers.

e Capacity price projections for the relevant contract term and capacity resource
location, conducted by PPL Electric internally, a consultant to PPL Electric, PPL
Electric’s procurement manager or independent evaluator for the LTP Product, or a
reputable third party, which would be used as a benchmark against which to evaluate
the offers.

e Procurement competitiveness metrics (e.g., number of independent bids, price
dispersion among the bids) proposed by PPL Electric and approved by the
Commission, which would be used as a guideline in evaluating and deciding whether

to accept one or more of the submitted offers.*

4 PPL Electric Exhibit AC3-R (Office of Consumer Advocate Responses to PPL Set |
Interrogatories, PPL-I-1).

-11 -
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Based upon the foregoing, does the Company propose any changes to its proposed
Long-Term Block Product?

The Company is not proposing any changes to its proposed Long-Term Block product.
The product was designed to meet the Company’s objective of price stability for its
customers. Regarding the recommended protections Mr. Ogur identified, I am unaware of
any published quotes for PJM capacity prices and do not believe they are viable options.
However, regarding the competitiveness metrics, third party auction manager NERA can
commit to prepare a market information report using the best available information prior
to the procurement event and will also consider the degree of competition in the Request

for Proposal (“RFP”).

V. TIME-OF-USE

Please summarize the terms of the Company’s TOU proposal.

As | explained in my direct testimony, the proposed Default Service TOU is substantially
the same as the current TOU. The only change is to eliminate the different on-peak and
off-peak hours in the Summer (June 1 through November 30) and Winter (December 1
through May 31) periods. As a result, on-peak hours throughout the year will be 4 p.m.
to 7 p.m. There will still be different summer and winter rates, because the rates will
continue to be recomputed effective each June 1 and December 1. The on-peak rate in
each period will continue to be computed based upon the generation portion of the then-
effective PTC, multiplied by a factor reflecting the most recent rolling five year average

of on peak and off peak spot prices at the PPL Residual Aggregation Point, and the off-

-12-
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peak rate will continue to be based upon the generation portion of the PTC multiplied by

90%.

Does any party oppose the Company’s TOU proposal?
Yes. OCA opposes the Company proposal to have the same on-peak and off-peak hours
throughout the year. OCA further proposes that the rate formula be changed so that all

capacity costs would be reflected in Summer on-peak rates.

Before responding to OCA’s proposal, would you please provide background on the
development of PPL Electric’s TOU mechanism?

Yes. PPL Electric’s TOU mechanism has had a checkered history. PPL Electric has
proposed a number of TOU Programs starting in 2010 through the present Petition.
During the “Competitive Bridge Plan” in 2010, the TOU Program implemented had an
on-peak rate that was higher than the then-effective PTC, and an off-peak rate that was
below the PTC. The plan was approved by the Commission, but with the stipulation that
PPL Electric could not recover lost or decreased revenues due to shifted demand. As a
result of the Company being unable to fully recover the Program’s costs, PPL Electric
issued a new plan in 2011 that disconnected the TOU rates from the PTC, basing the rates
entirely on the spot market, and ensured all reconciliation costs were recovered from
participating TOU Program customers. The TOU Program was approved but resulted in
on-peak and off-peak rates that were below the then-effective PTC, causing an influx of
customers to the Program. In the subsequent rate period, spot market prices increased,

and reconciliation costs were much higher than projected due to the influx of customers,

-13 -
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resulting in on-peak and off-peak rates that were above the then-effective PTC. At this
point, the Commission issued an Order directing the Company to freeze the then-current
TOU rates and develop a new TOU Program to address the issues experienced with the
Program.

In 2012, the Company filed a new TOU Program as a part of its next Default
Service Plan. The Commission approved the Default Service Plan but rejected the TOU
Program. In its Order, the Commission encouraged the Company to utilize Electric
Generation Suppliers (“EGSs”) to meet its TOU rate requirements. As a result, in August
2013, PPL Electric proposed a pilot TOU Program that sought to utilize Retail EGSs to
meet its TOU rate requirements. This Petition was approved by the Commission in
September 2014 and implemented in December 2014.

The Dauphin County Industrial Authority (“DCIDA”) appealed the September
2014 Commission Order, and the Commonwealth Court of Pennsylvania
(“Commonwealth Court”) reversed and remanded the Commission Order. The
Commonwealth Court concluded that 66 Pa.C.S. 8 2807(f)(5) provides that there can be
only one default service provider, that PPL Electric, as the default service provider, is
required to offer TOU rates, and that PPL Electric cannot satisfy this obligation through
EGSs. In December 2016, the Commission issued a Secretarial Letter seeking comments
regarding the Commission’s intent to initiate a proceeding to comply with the
Commonwealth Court’s DCIDA Order. On April 6, 2017, the Commission issued a
Secretarial Letter providing guidance on how PPL Electric should design its TOU
Program and directing PPL Electric to submit a new TOU proposal no later than June 1,

2017. Among other things, the guidelines provided that PPL Electric undertake an

-14 -
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auction to have wholesale suppliers provide a summer season and a winter season TOU
product, which would be a load-following, full-requirements product for the entire TOU
supply. The on-peak rate was to be a multiplier of the off-peak rate. Wholesale suppliers
would bid the off-peak rate for each season, and the winning bidder would be the lowest
off-peak price. The guidelines further provided that PPL Electric develop a contingency
program if wholesale suppliers failed to participate in the auction. That contingency was
to apply on-peak and off-peak multipliers to its PTC. Following the Commission’s
Secretarial Letter, PPL Electric submitted a new TOU proposal. Subsequently, parties to
that TOU proceeding, including OCA, reached a settlement on the design of the TOU that

continues substantially in effect today.

Did wholesales suppliers bid on the TOU product?

No. As a result, the contingency plan, which established the TOU on-peak and off-peak
prices based off of the PTC, was implemented. In PPL Electric’s DSP V proceeding, the
auction process was eliminated, and the process of pricing the TOU off of PTC
generation rates was adopted. This approach ensures that off-peak TOU prices, in both
the summer and winter periods, are below the PTC, while on-peak prices are above the

PTC.

What are some of the lessons learned from this TOU history?
First, it is important that the TOU operates in relationship to the PTC. Otherwise,
customers may “game the system” by swinging on and off TOU if on-peak rates are

below the PTC, or by swinging off TOU if off-peak rates are above the PTC. This is

-15 -
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exacerbated by the fact that customers may enter or leave TOU service at any time.
Second, customers entering or leaving TOU to take temporary advantage of price
distortions compared to the PTC can create under or over collections that are ultimately
borne, at least in part, by other default service customers. Third, TOU is a default service
option when provided by PPL Electric. Fourth, wholesale suppliers did not show an

interest in providing a TOU-specific product.

What would be the effect of OCA’s proposal on TOU rates?
In response to discovery, OCA was unable to provide a revised formula to demonstrate
Mr. Ogur’s proposal to assign all capacity costs to the summer season, citing the TOU
rate formula in the Company’s tariff contains insufficient detail. OCA instead provided
Duquesne Light Company’s (“DLC”) TOU rate multipliers as a demonstration of how
capacity costs could be assigned to a specific season.> However, the exhibit provided
demonstrates how On-Peak and Off-Peak multipliers for an Electric Vehicle (“EV”) TOU
rate are calculated for the entire year and does not indicate a shift to a particular season.
In addition, | am not aware of any other peer EDC in the PJM footprint that utilizes this
approach of recovering capacity costs.

Mr. Ogur is correct in that PJM’s capacity costs are based on PJM’s 5 coincident
peak (“5CP”) days, which are limited to the period from June 1 through September 30.
However, unlike PJM, PPL Electric can be a winter or summer peaking utility depending

on the year. Given that the Company can be winter or summer peaking it allocates

® PPL Electric Exhibit AC3-R (Office of Consumer Advocate Responses to PPL Set |

Interrogatories, Exhibit DBO-4).
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capacity costs by 5CP days over the entire year. The Company developed this method as
an equitable way to recover capacity costs across all customers, which is the same as the
allocation methodology used for transmission costs. In addition, the Company would
need to change their methodology for calculating Installed Capacity (“ICAP”) tags for
customers, which are used to determine the allocation of capacity costs, and would need
to be submitted to and approved by FERC. This administrative change would also be

open to public comment and likely be scrutinized.

Do you agree with OCA’s proposal to shift all recovery of TOU capacity costs to the
on-peak summer period?

No. As | mentioned, PPL Electric can be a winter or summer peaking utility and has
already developed the most equitable way to allocate costs across all customers
regardless of when the customer contributes to the zonal peak. In addition, to adopt
OCA'’s proposal would require the Company to change the methodology for how ICAP

tags are calculated for customers, which would require FERC approval.

Why did the Company propose to use the same on-peak and off-peak hours
throughout the year?

The Company analyzed a variety of on-peak and off-peak hours, and the analysis
indicated that having on-peak hours between 3:00 PM and 7:00 PM annually provided
slight savings by shifting usage to those hours. In addition, using the same hours

throughout the year would provide a simplified structure for customers.

-17 -
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OCA witness Alexander also offers testimony on TOU. What are Ms. Alexander’s
views on an “ideal” TOU?

Ms. Alexander expresses the view that an ideal TOU should attract significant numbers
of customers, result in lower peak usage compared to a customer’s prior usage profile,
and document value by linking the results of the rate option to the lower price for

capacity or energy for all customers.

Please comment on Ms. Alexander’s thoughts.

As Ms. Alexander notes in her direct testimony, the Company has an obligation to offer a
TOU rate program.® However, the TOU rate program is a default service product and like
other Default Service rates, its goal is not to aggressively attract a significant number of

customers. Rather the competitive market should drive adoption of TOU products.

Does Ms. Alexander offer any other proposal to develop alternative rate options to
TOU?
Yes, Ms. Alexander proposes that the Company be directed to develop one or more pilot

programs to reduce peak usage with demand response features.

Does the Company currently offer programs with demand response features?
Yes. Under its Phase IV Act 129 Energy Efficiency and Conservation (“EE&C”) Plan,

PPL Electric offers energy efficiency measures to customers that provide peak demand

® OCA Statement No. 2, page 20, lines 4-6
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reductions, such as incentives for smart thermostats, and the peak demand reductions
associated with those measures are counted toward the Commission-established peak
demand reduction target for the Company. However, PPL Electric does not have a
dispatchable demand response (“DDR”) program because in its Phase IV Implementation
Order, the Commission specifically excluded DDR from counting toward the peak
demand reduction targets established for Phase IV of Act 129 EE&C. See Energy
Efficiency and Conservation Program, Docket No. M-2020-3015228, pp. 68, 84 (Order
entered on June 18, 2020). Therefore, EDCs can only achieve their demand reduction
targets with the peak demand reductions associated with energy efficiency measures. See
id. To the extent that the OCA would like DDR to be a part of Phase V of Act 129
EE&C, it can make such a proposal in its Comments on the forthcoming Tentative

Implementation Order for Phase V.

Does Ms. Alexander explain how the costs of her proposed pilot programs, including
in particular programs that offer bill credits or rebates, would be recovered?

Ms. Alexander does not explain how the costs of such programs are recovered. However,
as | note above, EDCs can only achieve their demand reduction targets in Phase IV of
Act 129 EE&C through the peak demand reductions associated with energy efficiency
measures. Id., pp. 68, 84. Thus, the costs of operating a voluntary DDR program would

not be recoverable under the Company’s Act 129 Compliance Rider.

Do you consider a program designed to reduce peak usage with demand response

features a “pilot”?

-19 -
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A. No. Demand response is nothing new or novel at the state or federal level. Demand
response was a part of Phase | of Act 129 EE&C, and many companies (not only utilities)
have been providing demand response programs for customers for several years.
Therefore, | do not see why a program based around peak demand response would be a

“pilot program.”

Does this conclude your rebuttal testimony?

Yes.
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PPL Electric Exhibit AC1-R



PAEDCs Duquesne MetEd PECO Penelec Penn Power PPL West Penn
. . General Secondary (GS-S and . General Secondary (GS-S and General Secondary an.d . Gen?ral Service and General
PTC Rate Effective Date GS Small (GS) GS Medium (GM <25kW) GS-M) General Service GS-M) General Secondary Medium Small Gen Service Service Small (GS-S and GS-
(GS and GM) M)
June 1, 2024 9.7 10.0 10.6 8.4 10.2 11.8 9.2 9.2
March 1, 2024 N/A N/A N/A 8.5 N/A N/A N/A N/A
December 1, 2023 10.1 10.4 11.9 8.8 11.6 13.1 11.4 11.0
September 1, 2023 N/A N/A N/A 9.7 N/A N/A N/A N/A
June 1, 2023 11 11.4 10.7 9.6 11.0 12.9 11.7 11.0
March 1, 2023 N/A N/A 8.7 9.3 9.2 10.8 N/A 7.5
December 1, 2022 10.2 10.3 12.6 9.6 10.7 12.0 14.8 10.5
September 1, 2022 N/A N/A 11.5 8.0 10.9 13.1 N/A 9.4
June 1, 2022 7.9 8.1 10.6 7.7 11.1 12.5 11.7 10.1
March 1, 2022 N/A N/A 7.5 6.8 8.0 10.0 N/A 6.5
January 1, 2022 6.7 7 8.7 6.2 8.6 10.1 9.7 7.6

*Sourced from papowerswitch.com




PPL Electric Exhibit AC2-R



Year_Mo Total_SCI Shopping_SCI Shopping %

2018-01 182,872 97,249 53.18%
2018-02 182,226 97,157 53.32%
2018-03 182,309 96,958 53.18%
2018-04 182,442 97,028 53.18%
2018-05 182,515 96,899 53.09%
2018-06 182,599 96,702 52.96%
2018-07 182,505 96,481 52.86%
2018-08 182,725 96,259 52.68%
2018-09 182,753 95,782 52.41%
2018-10 183,095 95,408 52.11%
2018-11 183,045 95,307 52.07%
2018-12 182,806 94,732 51.82%
2019-01 183,092 95,235 52.01%
2019-02 182,801 95,319 52.14%
2019-03 183,099 95,420 52.11%
2019-04 183,138 95,201 51.98%
2019-05 183,201 94,663 51.67%
2019-06 183,262 94,488 51.56%
2019-07 183,464 94,256 51.38%
2019-08 183,544 93,933 51.18%
2019-09 183,410 93,742 51.11%
2019-10 183,662 93,485 50.90%
2019-11 183,708 93,143 50.70%
2019-12 183,648 92,563 50.40%
2020-01 184,088 92,465 50.23%
2020-02 183,533 92,553 50.43%
2020-03 183,574 92,492 50.38%
2020-04 183,611 92,398 50.32%
2020-05 183,956 92,224 50.13%
2020-06 183,945 92,164 50.10%
2020-07 184,231 92,040 49.96%
2020-08 184,368 91,701 49.74%
2020-09 184,523 91,428 49.55%
2020-10 184,859 91,136 49.30%
2020-11 184,765 90,894 49.19%
2020-12 184,854 90,608 49.02%
2021-01 184,987 90,104 48.71%
2021-02 184,831 87,608 47.40%
2021-03 185,273 87,381 47.16%
2021-04 185,434 87,857 47.38%
2021-05 185,766 87,908 47.32%
2021-06 185,967 87,965 47.30%
2021-07 186,266 87,644 47.05%




2021-08 186,327 87,447 46.93%
2021-09 186,149 86,987 46.73%
2021-10 186,275 86,508 46.44%
2021-11 186,511 86,379 46.31%
2021-12 186,697 86,349 46.25%
2022-01 186,779 86,699 46.42%
2022-02 186,472 86,520 46.40%
2022-03 186,761 86,268 46.19%
2022-04 187,167 85,828 45.86%
2022-05 187,508 85,045 45.36%
2022-06 187,616 87,226 46.49%
2022-07 187,488 87,232 46.53%
2022-08 187,716 86,882 46.28%
2022-09 187,750 86,335 45.98%
2022-10 187,842 85,866 45.71%
2022-11 187,790 85,970 45.78%
2022-12 187,897 87,009 46.31%
2023-01 188,375 87,781 46.60%
2023-02 189,181 89,143 47.12%
2023-03 189,061 90,780 48.02%
2023-04 188,836 91,891 48.66%
2023-05 189,084 92,812 49.09%
2023-06 189,115 93,346 49.36%
2023-07 188,964 93,582 49.52%
2023-08 189,181 93,991 49.68%
2023-09 188,985 94,311 49.90%
2023-10 189,143 94,393 49.91%
2023-11 189,082 94,579 50.02%
2023-12 188,921 94,682 50.12%
2024-01 188,981 94,734 50.13%
2024-02 188,644 94,885 50.30%
2024-03 188,659 95,075 50.40%
2024-04 189,090 95,596 50.56%
2024-05 188,969 95,666 50.63%
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COMMONWEALTH OF PENNSYLVANIA

OFFICE OF CONSUMER ADVOCATE ) @pa_oca

PATRICK M. CICERO 555 ngnut Street, 5th quor, Forum Place ) Jpennoca

Consumer Advocate Harrisburg, Pennsylvania 17101-1923 FAX (717) 783-7152
(717) 783-5048 consumer@paoca.org
(800) 684-6560 Www.oca.pa.gov

Via Electronic Mail Only

David B. MacGregor

Michael W. Hassell

Megan Rulli

Post & Schell, P.C.

17 North Second Street, 12th Floor
Harrisburg, PA 17101-1601
dmacgregor@postschell.com
mhassell@postschell.com
mrulli@postschell.com

Dear Counsel:

June 17, 2024

Re:  Petition of PPL Electric Utilities Corporation
For Approval of a Default Service Program
And Procurement Plan for the Period June 1,
2025 Through May 31, 2029

Docket No. P-2024-3047290

Enclosed you will find the Office of Consumer Advocate’s Response to PPL Electric Utilities
Corporation’s Interrogatories, Sets 1 and 2, in this matter.

Copies of the response have been served on PPL Electric Utilities Corporation. The OCA can
make available copies of the response to other parties, upon request.

Enclosures:

Sincerely,

Christy M. Appleby

Senior Assistant Consumer Advocate
PA Attorney 1.D. # 85824

cappleby@paoca.org

cc: PUC Secretary Rosemary Chiavetta, (Letter and Certificate of Service Only)
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CERTIFICATE OF SERVICE

Petition of PPL Electric Utilities Corporation
For Approval of a Default Service Program And
Procurement Plan for the Period June 1, 2025
Through May 31, 2029

Docket No. P-2024-3047290

I hereby certify that I have this day served a true copy of the following document, the Office of
Consumer Advocate’s Response to PPL Electric Utilities Corporation’s Interrogatories, Sets 1 and 2, upon PPL Electric
Utilities Corporation in accordance with the requirements of 52 Pa. Code § 1.54 (relating to service by a
participant), in the manner and upon the persons listed below. This document was filed electronically on
the Commission’s electronic filing system.

Dated this 17" day of June, 2024.

SERVICE BY E-MAIL ONLY

David B. MacGregor

Michael W. Hassell

Megan Rulli

Post & Schell, P.C.

17 North Second Street, 12th Floor
Harrisburg, PA 17101-1601
dmacgregor@postschell.com
mhassell@postschell.com
mrulli@postschell.com

Counsel for PPL Electric

Rebecca Lyttle, Esquire

Sharon E. Webb, Esquire

Office of Small Business Advocate
Forum Place

555 Walnut Street, 1st Floor Harrisburg,
Pennsylvania 17101

relyttle@pa.gov

swebb@pa.gov

Counsel for OSBA

Elizabeth R. Marx, Esquire

John W. Sweet, Esquire

Ria Pereira, Esquire
Pennsylvania Utility Law Project
118 Locust Street

Harrisburg, PA 17101
emarxpulp@palegalaid.net
Counsel for CAUSE-PA
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Kimberly A. Klock
Michael J. Shafer

PPL Services Corporation
Two North Ninth Street
Allentown, PA 18101
kklock@pplweb.com
mjshafer@pplweb.com
Counsel for PPL Electric

Allison Kaster, Esquire

Bureau of Investigation & Enforcement
Pennsylvania Public Utility Commission
Commonwealth Keystone Building

400 North Street, 2" Floor

Harrisburg, PA 17120

akaster@pa.gov

Counsel for I&KE

Adeolu A. Bakare, Esquire
Harrison Ryan Block, Esquire
McNees, Wallace & Nurick
P.O. Box 1166

100 Pine Street

Harrisburg, PA 17108-1166
abakare@mcneeslaw.com
rblock@mcneeslaw.com
Counsel for PPLICA
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Karen O. Moury, Esquire
Deanne M. O’Dell, Esquire
Eckert Seamans Cherin & Mellott, LLC
213 Market St., 8th Floor
Harrisburg, PA 17101
kmoury@eckertseamans.com
dodell@eckertseamans.com

Counsel for RESA

Clifford B. Levine, Esquire

Dentons Cohen & Grigsby

625 Liberty Ave.

Pittsburgh, PA 15222-3152
Clifford.levine@dentons.com

Counsel for Shell Energy North America, LP
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515 W. Hamilton Street Suite 502
Allentown, PA 1810
dberger@norris-law.com

Counsel for Calpine Retail Holdings, LLC

Rebecca E. Kennedy

Dentons Cohen & Grigsby

1900 K Street, NW

Washington, DC 20006
Rebecca.Kennedy@dentons.com

Counsel for Shell Energy North America, LP
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efarren@paoca.org

Counsel for:

Office of Consumer Advocate
555 Walnut Street

5th Floor, Forum Place
Harrisburg, PA 17101-1923
717-783-5048

Dated: June 17, 2024



Petition of PPL Electric Utilities Corporation
For Approval of a Default Service
Program and Procurement Plan
For the Period June 1, 2025 Through May 31, 2029
Docket No. P-2024-3047290

Office of Consumer Advocate Responses
To PPL Set I Interrogatories

PPL-I-1: Reference OCA Statement No. 1, page 20, lines 8-11. Please identify and describe the
“adequate customer protections” that Mr. Ogar believes would need to be built into the
procurement process for the LTP Product to address his first concern.

Response to PPL-I-1

Adequate customer protections that could be built into the procurement process for the LTP Product to
address Dr. Ogur’s concern could be one or a combination of the following:

Forward capacity index prices from an electricity industry index pricing source (e.g.,
Intercontinental Exchange, Chicago Mercantile Exchange, OTC Global Holdings, or a similar
publication or service) for the relevant contract term and capacity resource location, which would
be used as a benchmark against which to evaluate the offers.

Capacity price projections for the relevant contract term and capacity resource location, conducted
by PPL Electric internally, a consultant to PPL Electric, PPL Electric’s procurement manager or
independent evaluator for the LTP Product, or a reputable third party, which would be used as a
benchmark against which to evaluate the offers.

Procurement competitiveness metrics (e.g., number of independent bids, price dispersion among
the bids) proposed by PPL Electric and approved by the Pennsylvania Public Utility Commission,
which would be used as a guideline in evaluating and deciding whether to accept one or more of
the submitted offers.

Dr. Ogur would not necessarily limit the set of adequate customer protections to the above and he is open
to other customer protections that would address his concern. The goal of building adequate customer
protections into the procurement process for the LTP Product is to avoid making a purchase in an illiquid
market or product and paying a price which materially exceeds the intrinsic value of the product being

procured.
RESPONDENT: DR. SERHAN OGUR
DATE: JUNE 17, 2024



Petition of PPL Electric Utilities Corporation
For Approval of a Default Service
Program and Procurement Plan
For the Period June 1, 2025 Through May 31, 2029
Docket No. P-2024-3047290

Office of Consumer Advocate Responses
To PPL Set I Interrogatories

PPL-I-2: Reference OCA Statement No. 1, page 26, lines 19-23.

A. Are capacity costs paid by PPL Electric only in summer months?

B. Are Time of Use customers required to remain on the TOU rate for 12 consecutive
months?

C. PPL Electric’s current Time of Use rate formula is provided on tariff pages 19Z.5B and
19Z.5C. Please revise the formula to demonstrate how rates would be computed under Mr.
Ogar’s proposal to assign all capacity costs to the summer season.

Response to PPL-I1-2

(a)

(b)

(©)

PJM capacity costs are paid by PPL Electric and/or by PPL Electric’s fixed-price full-requirements
contract suppliers, as the default service customers’ load-serving entity (“LSE”) in PJM, weekly or
monthly over the course of a PJM Delivery Year. However, this is merely a billing convenience or
convention in PJM’s settlements and billing system. As explained by Dr. Ogur in his Direct
Testimony (page 26, lines 16-23), PPL Electric allocates PJM capacity cost responsibility to the
suppliers of individual customers based on the “Five PJM Coincident Peaks” (“5CP”) construct;
the 5CP days are limited to the period from June 1 through September 30; and thus, capacity costs
are incurred based exclusively on usage during certain summer period hours. For example, a
customer that has zero usage during the 5CPs in a given summer gets assigned zero PJM capacity
responsibility for the subsequent PJM Delivery Year by PPL Electric.

Dr. Ogur’s understanding, based on Page No. 19Z.5D of PPL Electric’s General Tariff, is that a
customer is not obligated to remain on the TOU rate program for 12 consecutive months.

The Time of Use rate formula on Page Nos. 19Z.5B and 19Z.5C does not contain sufficient detail
for Dr. Ogur to revise it in a way which would demonstrate how rates would be computed under
Dr. Ogur’s proposal to assign all capacity costs to the summer season. Assigning all capacity costs
to the summer season would be accomplished by revising the way in which “GSy™ (Seasonal
Multiplier based on historic data) is computed. The PPL Electric tariff pages to which this
interrogatory refers do not provide the formula according to which the GSm Seasonal Multiplier is
computed.

To illustratively demonstrate how his proposal could be operationalized in ratemaking, Dr. Ogur
provides the computation of Duquesne Light Company’s (“DLC’s”) Time-of-Use rate multipliers
in PPL-I-2 Attachment 2(c), which demonstrates how capacity costs could be assigned to a specific
season and or a Time-of-Use period. Dr. Ogur notes that under his proposal, PPL Electric would
assign capacity costs exclusively to the summer on-peak period (whereas in the attachment DLC
assigns capacity costs exclusively to the year-round on-peak period).

PPL-I-2 Attachment 2(c) was filed as Exhibit DBO-4 by DLC in Docket No. P-2020-3019522.



Petition of PPL Electric Utilities Corporation
For Approval of a Default Service
Program and Procurement Plan
For the Period June 1, 2025 Through May 31, 2029
Docket No. P-2024-3047290

Office of Consumer Advocate Responses
To PPL Set I Interrogatories

RESPONDENT: DR. SERHAN OGUR
DATE: JUNE 17, 2024



Duquesne Light Company
Default Service Supply Plan - June 1, 2021 to May 31, 2025
Derivation of EV-TOU Supply Rate Factors: Residential and Lighting
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Exhibit DBO-4

Capacity
On Peak Shoulder Off Peak Total
Capacity Obligation (MW-day)
2016 482,908 0 0 482,908
2017 486,145 0 0 486,145
2018 509,705 0 0 509,705
2019 529,330 0 0 529,330
2021/2022 Capacity Price ($/MW-day) (1) $140.45 $140.45 $140.45 $140.45
Load (MWH)
2016 1,799,054 1,655,579 1,086,034 4,540,667
2017 1,655,668 1,538,216 1,018,012 4,211,896
2018 1,813,747 1,664,685 1,122,010 4,600,442
2019 1,739,120 1,598,905 1,071,000 4,409,025
2021/2022 Capacity Price ($/MWH)
2016 $37.70 $0.00 $0.00 $14.94
2017 $41.24 $0.00 $0.00 $16.21
2018 $39.47 $0.00 $0.00 $15.56
2019 $42.75 $0.00 $0.00 $16.86
Energy
On Peak Shoulder Off Peak Total
Load-Weighted LMP ($/MWH)
2016 $36.85 $28.74 $20.25 $29.92
2017 $37.62 $30.29 $22.83 $31.37
2018 $50.62 $40.27 $27.53 $41.24
2019 $33.94 $27.38 $20.73 $28.36
Capacity + Energy
On Peak Shoulder Off Peak Total
$/MWH
2016 $74.55 $28.74 $20.25 $44.86
2017 $78.87 $30.29 $22.83 $47.58
2018 $90.09 $40.27 $27.53 $56.80
2019 $76.69 $27.38 $20.73 $45.22
Rate Factor
On Peak Shoulder Off Peak
2021/2022 Rate Factor
2016 1.66 0.64 0.45
2017 1.66 0.64 0.48
2018 1.59 0.71 0.48
2019 1.70 0.61 0.46
Average 1.65 0.65 0.47

1/ As of First Incremental Auction for 2021/2022.
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Duquesne Light Company Exhibit DBO-4
Default Service Supply Plan - June 1, 2021 to May 31, 2025
Derivation of EV-TOU Supply Rate Factors: Small Commercial and Industrial

Capacity
On Peak Shoulder Off Peak Total
Capacity Obligation (MW-day)
1 2016 63,939 0 0 63,939
2 2017 61,869 0 0 61,869
3 2018 66,970 0 0 66,970
4 2019 79,692 0 0 79,692
5 [2021/2022 Capacity Price ($/MW-day) (1) $140.45 $140.45 $140.45 $140.45
Load (MWH)
6 2016 288,076 288,300 154,812 731,188
7 2017 266,691 269,117 144,516 680,324
8 2018 297,433 302,067 169,558 769,058
9 2019 337,023 343,637 206,776 887,436
2021/2022 Capacity Price ($/MWH)
10 2016 $31.17 $0.00 $0.00 $12.28
11 2017 $32.58 $0.00 $0.00 $12.77
12 2018 $31.62 $0.00 $0.00 $12.23
13 2019 $33.21 $0.00 $0.00 $12.61
Energy
On Peak Shoulder Off Peak Total
Load-Weighted LMP ($/MWH)
14 2016 $35.73 $29.03 $20.11 $29.78
15 2017 $36.51 $30.42 $22.61 $31.15
16 2018 $48.89 $39.84 $26.90 $40.49
17 2019 $33.11 $27.46 $20.55 $28.00
Capacity + Energy
On Peak Shoulder Off Peak Total
$/MWH
18 2016 $66.91 $29.03 $20.11 $42.07
19 2017 $69.10 $30.42 $22.61 $43.92
20 2018 $80.52 $39.84 $26.90 $52.72
21 2019 $66.32 $27.46 $20.55 $40.61
Rate Factor
On Peak Shoulder Off Peak
2021/2022 Rate Factor
22 2016 1.59 0.69 0.48
23 2017 1.57 0.69 0.51
24 2018 1.53 0.76 0.51
25 2019 1.63 0.68 0.51
26 Average 1.58 0.70 0.50

1/ As of First Incremental Auction for 2021/2022.
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Duquesne Light Company Exhibit DBO-4
Default Service Supply Plan - June 1, 2021 to May 31, 2025
Derivation of EV-TOU Supply Rate Factors: Medium Commercial and Industrial

Capacity
On Peak Shoulder Off Peak Total
Capacity Obligation (MW-day)
1 2016 220,376 0 0 220,376
2 2017 224,631 0 0 224,631
3 2018 219,660 0 0 219,660
4 2019 205,735 0 0 205,735
5 [2021/2022 Capacity Price ($/MW-day) (1) $140.45 $140.45 $140.45 $140.45
Load (MWH)
6 2016 1,001,696 1,076,681 623,894 2,702,271
7 2017 994,889 1,078,109 620,596 2,693,593
8 2018 998,778 1,080,512 623,816 2,703,106
9 2019 762,437 815,715 467,805 2,045,958
2021/2022 Capacity Price ($/MWH)
10 2016 $30.90 $0.00 $0.00 $11.45
11 2017 $31.71 $0.00 $0.00 $11.71
12 2018 $30.89 $0.00 $0.00 $11.41
13 2019 $37.90 $0.00 $0.00 $14.12
Energy
On Peak Shoulder Off Peak Total
Load-Weighted LMP ($/MWH)
14 2016 $35.61 $28.94 $20.00 $29.35
15 2017 $36.54 $30.29 $22.42 $30.78
16 2018 $48.98 $40.08 $26.93 $40.33
17 2019 $32.32 $27.83 $20.93 $27.93
Capacity + Energy
On Peak Shoulder Off Peak Total
$/MWH
18 2016 $66.51 $28.94 $20.00 $40.80
19 2017 $68.25 $30.29 $22.42 $42.50
20 2018 $79.87 $40.08 $26.93 $51.75
21 2019 $70.22 $27.83 $20.93 $42.05
Rate Factor
On Peak Shoulder Off Peak
2021/2022 Rate Factor
22 2016 1.63 0.71 0.49
23 2017 1.61 0.71 0.53
24 2018 1.54 0.77 0.52
25 2019 1.67 0.66 0.50
26 Average 1.61 0.71 0.51

1/ As of First Incremental Auction for 2021/2022.
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Petition of PPL Electric Utilities Corporation
For Approval of a Default Service
Program and Procurement Plan
For the Period June 1, 2025 Through May 31, 2029
Docket No. P-2024-3047290

Office of Consumer Advocate Responses
To PPL Set II Interrogatories

PPL-II-1: Reference OCA Statement No. 2, page 20, line 12. Please identify what number
would represent a “significant number of customers.” Please identify every Pennsylvania EDC
whose TOU program serves a “significant number of customers” as defined by Ms. Alexander.

RESPONSE: A “significant” number would reflect sufficient residential and/or commercial
customers that would provide a statistically valid representation of the demographics and usage
characteristics of the customer class to determine the impact on distribution and default service
load shape and determine potential benefits. Ms. Alexander is not aware of any Pennsylvania
EDC in which the TOU default service rate option meets these criteria due to the low level of
enrollment and inability to predict potential costs and benefits for default or distribution service.
Ms. Alexander’s recommendations reflect PPL’s own evaluation of its TOU pilot to date and
those of other TOU pilots at PECO Energy and Duquesne Light in pending DSP proceedings.

RESPONDENT: BARBARA ALEXANDER
DATE: JUNE 17, 2024



Petition of PPL Electric Utilities Corporation
For Approval of a Default Service
Program and Procurement Plan
For the Period June 1, 2025 Through May 31, 2029
Docket No. P-2024-3047290

Office of Consumer Advocate Responses
To PPL Set II Interrogatories

PPL-II-2: Reference OCA Statement No. 2, page 20, line 18 through page 21, line 14. Please
identify specifically how the costs of such alternative programs will be fully recovered, including
but not limited to the costs of any incentive payments, rebates or bill credits, and the costs to
implement any pilot.

RESPONSE: Ms. Alexander has not designed or determined the costs of any such pilot but
recommends that PPL estimate costs once it has decided the pilot design. Ms. Alexander
presumes that the costs for any such future pilot would reflect the same cost recovery principles
as the current TOU rate option. Ms. Alexander also would recommend that PPL explore the
potential monetization of any efficiency or demand response benefits delivered by a full scale
program in the wholesale market, similar to that done by the Maryland distribution utilities for
their peak rewards programs.

RESPONDENT: BARBARA ALEXANDER
DATE: JUNE 17, 2024



BEFORE THE
PENNSYLVANIA PUBLIC UTILITY COMMISSION

Petition of PPL Electric Utilities :

Corporation for Approval of its Default : Docket No. P-2024-3047290
Service Program for the Period of June 1,

2025, through May 31, 2029

VERIFICATION

I, Serhan Ogur, hereby state that the facts above set forth in my Response to PPL
Electric Utilities Corporation’s Interrogatories, Set I, are true and correct (or are true and correct
to the best of my knowledge, information, and belief) and that I expect to be able to prove the
same at a hearing held in this matter. I understand that the statements herein are made subject to

the penalties of 18 Pa.C.S. § 4904 (relating to unsworn falsification to authorities).
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DATED: June 14, 2024 Signature: v
Serhan Ogur
Address: Exeter Associates, Inc.
10480 Little Patuxent Parkway
Suite 300

Columbia, MD 21044-2690



BEFORE THE
PENNSYLVANIA PUBLIC UTILITY COMMISSION

Petition of PPL Electric Utilities :

Corporation for Approval of its Default : Docket No. P-2024-3046008
Service Program for the Period of June 1,

2025, through May 31, 2029

VERIFICATION

I, Barbara R. Alexander, hereby state that the facts above set forth in my Response to
PPL Electric Utilities Corporation’s Interrogatories, Set I, are true and correct (or are true and
correct to the best of my knowledge, information, and belief) and that | expect to be able to prove
the same at a hearing held in this matter. | understand that the statements herein are made

subject to the penalties of 18 Pa.C.S. § 4904 (relating to unsworn falsification to authorities).

DATED: June 14, 2024 Signature: Barbara ﬂW
Barbara R. Alexander
Address: Barbara Alexander Consulting LLC
44 Beech St.

Hallowell, ME 04347



BEFORE THE

PENNSYLVANIA PUBLIC UTILITY COMMISSION

Docket No. P-2024-3047290

PPL Electric Utilities Corporation

Statement No. 2-R

Rebuttal Testimony of A. Joseph Cavicchi

Topics Addressed: Use of 24-Month Fixed Price Full Requirements
Contracts

Product Procurement Dates

July 1, 2024
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Please state your full name and business address.
My name is A. Joseph Cavicchi. My business address is 111 Huntington Avenue, Boston,

MA 02199.

Have you previously submitted testimony in this proceeding?

Yes. | submitted direct testimony on March 12, 2024.1

What is the purpose of your rebuttal testimony in this proceeding?

My rebuttal testimony responds to a portion of the Direct Testimony of the Retail Energy
Supply Association (“RESA”) Witness Joseph Oliker. He appears to oppose PPL Electric
Utilities Corporation’s (“PPL Electric” or “Company”) proposal to eliminate 6-month
Fixed-Price, Pull-Requirements contracts from its product mix. He asserts that PPL
Electric’s proposed DSP VI? product mixture was designed to mirror the product mixtures
offered in the competitive market. Specifically, Mr. Oliker asserts that the comparison in
my direct testimony of, “[...] the default service rate to suppliers’ pricing offers [...],”
suggests that PPL is, “[...] designing a product PPL thinks customers want based on
competitive offers in the market.”® On this point, Mr. Oliker concludes that, “[...] RESA
does not support the view that PPL should be attempting to design a default service product

based on what it thinks customers want based on what is being offered by EGSs [electric

! Pennsylvania Public Utility Commission, Docket No. P-2024-3047290, PPL Electric Utilities

Corporation, Statement No. 2, Direct Testimony A. Joseph Cavicchi, March 12, 2024 (hereinafter “Cavicchi Direct
Testimony”).

2 petition of PPL Electric Utilities Corporation for Approval of a Default Service Program and
Procurement Plan for the Period June 1, 2025, through May 31, 2029, Filed on March 12, 2024 (hereinafter
“Petition™).

% Pennsylvania Public Utility Commission, Docket No. P-2024-3047290, The Retail Energy Supply
Association, Direct Testimony of Joseph Oliker, June 3, 2824, at 52 (hereinafter “Oliker Direct Testimony”).
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generation suppliers].”* My rebuttal testimony also responds to the comments by Office
of Consumer Advocate (“OCA”) witness Serhan Ogur® and Office of Small Business
Advocate (“OSBA”) witness Mark Ewen® regarding the Company’s proposed change to
the procurement dates for its fixed-price, full-requirements, load-following (“FPFR”)

products from the current months of April and October to the months of February and July.

How do you respond to Mr. Oliker’s assertion?

Mr. Oliker mis-represents my testimony. | do not state that PPL Electric is trying to design
its product mixture based on the retail competitive market offerings of electric generation
suppliers (“EGSs”). In shifting from 6-month products toward the incorporation of 24-
month products, PPL Electric’s proposed mixture seeks to reduce default price volatility
for consumers. As stated in my direct testimony, “[...] DSP VI continues to strike a balance
by providing reasonably frequent price adjustment without exposing customers to
unacceptable price volatility, while facilitating retail customers seeking service from
Electric Generation Suppliers (“EGSs™).”" In that regard, | note that PPL Electric proposes
to continue to recalculate default service rates for Residential and Small Commercial and
Industrial customers every six months. PPL Electric has recalculated its default service

rates every six months since June 1, 2015, which was the beginning of its DSP Il Program.

4 Oliker Direct Testimony at 53.
5> Pennsylvania Public Utility Commission, Docket No. P-2024-3047290, Pennsylvania Office of Consumer

Advocate, Direct Testimony of Serhan Ogur, June 3, 2024, at 14-15 (hereinafter “Ogur Direct Testimony”).

& Pennsylvania Public Utility Commission, Docket No. P-2024-3047290, Pennsylvania Office of Small

Business Advocate, Direct Testimony of Mark D. Ewen, June 3, 2024, at 8 (hereinafter “Ewen Direct Testimony”).

7 Cavicchi Direct Testimony at 6.
.92.
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Furthermore, as | explain in my direct testimony, every six-month solicitation will procure
at least 30% of the power supply under fixed-price, full requirements contracts.®
Moreover, in Exhibit JC-7 of my direct testimony, | simply compared the contract
term lengths of the EGS product offerings, not the pricing offers as Mr. Oliker asserts. |
find that PPL’s DSP VI “proposed product mixture will continue to provide an opportunity
for EGSs to make competitive offers to default service providers.”® | did not suggest that
the product mix was designed or intended to be based on what is being offered by EGSs.
EGSs will continue to have the ability to structure their prices and term lengths to meet

market demands.

How do you respond to Mr. Ogur and Mr. Ewen’s concerns regarding the change in
procurement dates for the FPFR products?

I do not share Mr. Ogur and Mr. Ewen’s concerns.!’ Based on my experience, one of the
most important considerations that sellers take into account when making offers to supply
FPFR products is assessing their ability to hedge their sales in futures/forwards markets.
If the FPFR contract delivery commencement date and term falls within the time span
where futures/forward markets record ongoing market participants’ trades and open
interests, then sellers can mitigate risk, even if the contract start date is a few months in the
future. For example, ICE’s PJM Western Hub on- and off-peak futures products are an

example of a well-known financial hedging instrument that shows trades and open interests

8 Cavicchi Direct Testimony at 11.

® Cavicchi Direct Testimony at 29.

10 Ogur Direct Testimony at 14-15; Ewen Direct Testimony at 8.
. 3.
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well into the future, well beyond the lead time plus the term of the contract.!* These
products provide sellers a means to hedge and mitigate risk associated with the time span
between procurement, delivery start date, and the term of the contract. Moreover, in my
experience it would be difficult to isolate the impact on FPFR prices of a couple of months

change in the lead time between procurement date and delivery commencement.

Does this conclude your Rebuttal Testimony?

Yes.

11 See the ICE Futures Daily Market Report for the following contracts: PJC-PJM Western Hub Day-Ahead
Peak Fixed Price Future and PID-PJM Western Hub Day-Ahead Off-Peak Fixed Price Future. ICE, Report Center,
End of Day Report, ICE Futures U.S. — Energy Div, available at: https://www.theice.com/marketdata/reports/142.
-4 -
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INTRODUCTION

What is your name and business address?
My name is Melinda Stumpf. My business address is PPL Electric Utilities Corporation,

827 Hausman Road, Allentown, PA 18104.

Did you previously submit testimony in this proceeding on behalf of PPL Electric
Utilities Corporation (“PPL Electric” or the “Company”)?

Yes. | submitted my direct testimony, PPL Electric Statement No. 1, on March 12, 2024.

Please describe the purpose of your rebuttal testimony in this proceeding.

My rebuttal testimony responds to certain issues and concerns raised in the direct
testimony submitted by other parties concerning PPL Electric’s proposed Default Service
Program and Procurement Plan (“DSP VI Program”). Specifically, my rebuttal testimony
will address the following:

(1) The portions of the direct testimony of Retail Energy Supply Association (“RESA)
witness Joseph Oliker objecting to PPL Electric’s communications to shopping
customers;

(2) The objections of RESA witness Oliker to the Company’s proposed changes to the
Company’s Standard Offer Program (“SOP”);

(3) The recommendations of Office of Consumer Advocate (“OCA”) witness Barbara
Alexander regarding the SOP and bill presentation; and

(4) The recommendations of Coalition for Affordable Utility Services and Energy

Efficiency in Pennsylvania (“CAUSE-PA”) witness Harry Geller regarding the SOP and

1
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protections for low income customers participating in the Company’s Time of Use

(“TOU”) rate.

Are you sponsoring any exhibits with your rebuttal testimony?

Yes. | am sponsoring the following exhibits: PPL Electric Exhibits MS1-R through

MS9-R.

1. RESA WITNESS OLIKER

A. PPL Electric’s Communications with Shopping Customers

Q. Do you have any overall observations about Mr. Oliker’s testimony about PPL
Electric’s communications with shopping customers?

A.  Yes. Overall, I believe that the credibility of Mr. Oliker’s direct testimony on this topic
is questionable at best. In his direct testimony, Mr. Oliker makes sweeping allegations
about the Company’s communications with customers about shopping. However, he fails
to back up his claims with reliable evidence. He begins his testimony with admitting that
his “testimony” is “informed by anecdotal information from members” of RESA “as well
as their learned experience about how competitive markets operate in Pennsylvania and
across the country.” Mr. Oliker doubled down on this claim that his testimony is based,
at least in part, on this “anecdotal information,” stating:

Mr. Oliker does not have “written” anecdotal information nor has
he kept a list of “oral” anecdotal information.” Mr. Oliker’s
testimony is based on his 15+ years of experience in the energy
industry, as well as his specific experience working for 1GS

! RESA Statement No. 1, p. 2.
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Energy and working collaboratively with RESA members to
address issues that impact the competitive retail markets across the
country. All of this forms the basis for Mr. Oliker’s written
testimony in this proceeding.?

Further, when pressed for basic information and documents related to his claims,
Mr. Oliker and RESA could not or refused to produce them. As a prime example, despite
Mr. Oliker’s claims that PPL Electric’s communications are ‘“unnecessary” and
“duplicative” with EGSs’ notices and could confuse customers,® Mr. Oliker did not
review the notices of any EGSs, including his employer, 1GS Energy, before submitting
his direct testimony. He only “reviewed the Commission’s regulations about the required
elements to be included in contract notice expiration[,] and that informed the basis of his
testimony.”® Additionally, Mr. Oliker “is not personally aware whether any EGSs have
failed to send the required notices to customers.” Also, when RESA was asked to
produce representative copies of the notices sent by RESA’s EGS members, Mr. Oliker
asserted on behalf of RESA that “RESA does not maintain copies of members’
communications with customers.”® Mr. Oliker is not an employee of RESA, and it is
unclear to me how he would have actual knowledge about what records RESA has or
does not have in its possession.

From my perspective, Mr. Oliker cannot claim that PPL Electric’s

3

communications are “unnecessary”’ and “duplicative” and would confuse customers

unless he has actual knowledge: (1) about EGSs’ notices and their contents; and (2) that

2 PPL Electric Exhibit MS1-R.
3 RESA Statement No. 1, pp. 27-28, 36-37.
4 PPL Electric Exhibit MS2-R.
5 PPL Electric Exhibit MS3-R.
6 PPL Electric Exhibit MS4-R.
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EGSs comply with the regulation and send those notices to customers. ’ Because he has
failed to establish both of those points, I do not see how he can credibly testify about
comparisons between PPL Electric’s communications and EGSs’ notices. Indeed, we are
left with an evidentiary record that only has one half of the equation—i.e., copies of PPL

Electric’s communications—and not the other half—i.e., copies of EGSs’ notices.

Before addressing RESA witness Oliker’s specific recommendations and allegations
about PPL Electric’s communications with shopping customers, could you please
describe the communications that PPL Electric sends to customers about shopping
for competitive electric generation supply service?

PPL Electric sends a variety of communications to customers to educate them on their
options regarding shopping for retail energy supply. At times, the Company’s
communications provide customers with their current shopping rate as compared to the
Price to Compare (“PTC”). In the communications, customers are informed of their
options to contact their current supplier, shop for a new supplier, or return to default
service. The Company further refers customers to its Shop Smart website which contains
additional information on how to navigate the competitive electric supply market,
including references to the PA Power Switch website. The communications are not anti-
shopping. They are meant to be informative and to empower customers to make the best
decision for their particular situation when choosing a supply option. Well-informed and

engaged consumers should be the goal of EGSs and EDCs alike.

" RESA Statement No. 1, pp. 27-28, 36-37.
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A.  Are there compelling reasons why PPL Electric sends these communications to
customers?

A. Yes. No one can reasonably dispute that a thriving, competitive retail electric market
benefits from a well-informed customer base.® To that end, PPL Electric strives to ensure
that customers, both shopping and non-shopping, receive competitively-neutral
communications about their current rates for electric service and their potential options
should they want to switch from default service to a supplier, from their supplier back to
default service, or from one supplier to another supplier.

In fact, customers should always be well-educated and informed about their
electric service rates. These concerns are heightened with the SOP, which was designed
as a means to foster customers’ engagement with the competitive market. As explained in
my direct testimony, most customers who remain with their SOP supplier upon the
conclusion of their SOP contract end up paying significantly more than the currently-
effective PTC. PPL Electric is concerned that this is occurring simply because the

customers are unaware that their contract is expiring. The practical impact to these

8 See, e.g., Rebecca Hollander-Blumoff & Matthew T. Bodie, The Market as Negotiation, 96 Notre Dame
L. Rev. 1257, 1266-1267 (“In economic theory, markets operate to provide maximal efficiency in the distribution of
goods, services, and property rights. The suppliers in the market will meet up and trade with the buyers on the
market at the price that works best for both parties - the equilibrium price. This price will reflect the value that best
matches buyers and sellers for that particular good at that particular time. For this equilibrium to occur dependably
for every transaction, a number of conditions must be met. Those conditions are generally characterized within
economics as: both parties are rational actors; both parties have perfect information; neither party has significant
market power; there are no significant and unaccounted-for externalities imposed on third parties; and there are no
transaction costs. If these conditions are met, this perfectly competitive market will reach an equilibrium point of
Pareto efficiency - that is, a point at which there is no alternative state of affairs that would make both parties better
off. This, in turn, will lead to overall societal efficiency.”).
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customers is that whatever savings they realized while on the SOP quickly evaporate in
the months following the end of the SOP contract because they are paying prices
significantly higher than the PTC. From my perspective, experiences such as these result
in customers having a poor experience with shopping, which ultimately harms the
competitive market for electric generation supply service.

As such, EDCs, EGSs, the Commission, and all other interested stakeholders
should encourage efforts to provide accurate information to customers about how they

may be able to lower their electric service bills.

Does the Company have data showing that there is a substantial need to improve
customer education about shopping and the prices they pay for electric service?
Yes. In the second quarter of 2021, PPL Electric commissioned a third party, Bellomy
Market Intelligence, to conduct a mixed-mode survey® of customers paying more than the
PTC. The survey’s purpose was to get a better understanding of the customers’ reasons
for paying a higher rate for electric generation supply service. The survey involved 2,975
total respondents. The results of that survey showed the following:

a. More than three-quarters (75.74%) of respondents were unaware or did not

know if they were paying more than the PTC.
b. Of those respondents aware that they were paying more than PTC, nearly one-

third said they were not willing to pay more.

® Two modes were used to communicate with the respondents for the survey: online and telephone.
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c. Of those respondents aware that they were paying more than PTC,
approximately 16% said that they pay more for “clean/green energy.”

d. Over 60% of respondents were unfamiliar with the length of their contracts or
contract terms/expiration dates.

e. Approximately 56% of respondents stated that they never heard or did not
know how frequently they heard from their EGSs.

f. Approximately one-third of respondents said that they did not know how often
they shop for electric generation supply service.

As such, significant improvement must be made in educating and informing customers

about shopping in the competitive market for electric generation supply service.

Mr. Oliker makes certain recommendations regarding PPL Electric’s
communications with customers about shopping. Could you please summarize
them?

Mr. Oliker recommends that the Commission “Prohibit PPL from Communicating with
Shopping Customers about their Specific EGS Contract Terms, Including Pricing.”
(RESA St. No. 1 at 6.) In particular, Mr. Oliker states how RESA “recommends that the
PUC make it clear to PPL that any communications with supply customers of EGSs
regarding their contracts, terms and conditions, and prices must be sanctioned by the
Commission.” (RESA St. No. 1 at 21.) Also, Mr. Oliker argues that “PPL should be

directed to refrain from independently communicating with shopping customers about

10 The results of this survey were shared with the Commission’s Office of Competitive Market Oversight

(“OCMO?”) in the summer of 2021.
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their EGS contracts, whether they are part of the SOP or have made their own decisions
to select an EGS without any involvement from PPL.” (RESA St. No. 1 at 21.)
However, “[t]o the extent that the PUC believes more consumer education is necessary
and that PPL (and other EDCs) have some role in that process, RESA believes that issue
should be taken up on a statewide basis to ensure that feedback from all stakeholders can
be considered, including the need for Commission oversight of the content of the

messages and their frequency.” (RESA St. No. 1 at 22.)

Do you agree with Mr. Oliker’s recommendation that PPL Electric be prohibited
from communicating with shopping customers about their EGS contracts, including
pricing?

No. At the outset, I am advised by counsel that Mr. Oliker’s proposal for the
Commission to prohibit PPL Electric’s communications with customers would violate
PPL Electric’s free speech rights under the U.S. and Pennsylvania Constitutions and that
the legal issues with that proposal will be addressed in PPL Electric’s briefs.

In addition, PPL Electric’s communications are reasonable and appropriate. None
of the Company’s communications cited by Mr. Oliker present any false, deceptive, or
misleading information to customers. There is no promotion of one shopping choice over
another. Rather, all options are presented factually and equally so that the customer can
make an informed choice. | cannot understand any legitimate reason as to why Mr.
Oliker would want to prevent the sharing of factual information that promotes a well-

functioning market.
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In addition, RESA’s claims that PPL Electric’s communications are “misleading”
is baseless. In discovery, Mr. Oliker stated the following on behalf of RESA when asked
whether any of the information in PPL Electric’s communications is factually incorrect:

RESA views the information in the referenced PPL communications as
misleading and therefore incorrect. For instance, the information
emphasizes a supply price that a customer is paying at a particular point in
time, which may result in the customer making an apples-to-oranges
comparison and reaching a decision that fails to consider other relevant
factors. In focusing on the price that the customer is currently paying, as
compared to PPL’s current price for default service, the communications
do not take into consideration the value to the customer of a fixed price
over time. Likewise, this comparison is a snapshot at a moment in time
that does not capture savings from previous or future time periods.
Further, the communications do not account for the value of products and
services for which the customer may be paying, such as green power or
support for charities or other items that are important to the customer.
Since the comparisons are incomplete at best, they are misleading and
incorrect. As a result, it is RESA’s position that PPL’s communications
with supply customers of EGSs regarding the terms and conditions of their
supply contracts violate prior Commission orders, inappropriately promote
default service and constitute anti-competitive conduct.!?

However, under Mr. Oliker’s view, RESA’s own Energy Market Savings Reports
would apparently be “misleading.” In those reports, RESA purports to show the
“savings” that customers can achieve through shopping.’? In calculating those savings,
RESA singles out the lowest offer below the PTC for each major EDC service territory to
calculate the potential market savings for a single month (here, May 2024).1* Certainly,
RESA would not consider its own Energy Market Savings Reports, which “emphasize a
supply price that a customer is paying at a particular point in time” and provide “a

snapshot at a moment in time that does not capture savings from previous or future time

11 PPL Electric Exhibit MS5-R.
12 PPL Electric Exhibit MS6-R.
13 PPL Electric Exhibit MS6-R.
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periods,”** to be misleading. Yet, Mr. Oliker alleges that PPL Electric’s communications
are misleading for purportedly doing the same. Thus, Mr. Oliker’s position should be

rejected outright.

Is PPL Electric’s proposal to reach out to customers about their SOP contracts “a
marketing opportunity to ‘win back’ customers,” as alleged by Mr. Oliker (RESA
St. No. 1 at 23-24)?
No. The Company has no incentive to “win back” customers. PPL Electric does not
mark up or make any profit on providing default service, as Mr. Oliker himself
acknowledged in discovery.”® The Company’s interest is that it does not want to be
blamed for the actions of a supplier with which it has no connection. As explained in my
direct testimony, many customers do not know who their SOP supplier is. Rather, they
think it is PPL Electric because it is PPL Electric’s SOP, and they enter the program by
calling or visiting the Company’s website. In the situation when the SOP supplier raises
the customer’s generation rate after the expiration of the SOP contract, it is often PPL
Electric that is blamed for the price increase. PPL Electric does not want to win back any
customers; it is only seeking to protect customers from making ill-informed choices.

I would also note the inconsistency in Mr. Oliker’s positions. He is adamant that
PPL Electric should not communicate with customers regarding their supply contract and
that EDCs have no role in the relationship between an EGS and its customer. However,

Mr. Oliker still supports the SOP, which by its very nature inserts the EDC into the

14 PPL Electric Exhibit MS5-R.
15 PPL Electric Exhibit MS7-R.
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EGS’s relationship with the customer. If Mr. Oliker really believed that EDCs have no
role in the competitive generation supply space, then he should support eliminating the

SOP.

Q. Please respond to Mr. Oliker’s claim about the communications included with your
direct testimony as PPL Electric Exhibits MS-1 and MS-2, particularly his claim
that PPL Electric Exhibit MS-2 “is a very small excerpt of the communications that
have been sent and is far from representing the entire message” (RESA St. No. 1 at
24)?

A.  Exhibits MS-1 and MS-2 are examples of communications that PPL Electric has sent and
contain the entirety of those specific communications. PPL Electric has provided other
communications, which were provided in discovery in response to RESA Set I, No. 5.
Copies of those communications provided in discovery are attached to my rebuttal
testimony as PPL Electric Exhibit MS8-R.1® The format of these communications may
be different, but the core message remains the same. The goal for all of the Company’s

communications around shopping is to provide factual information to educate customers.

Q. Have the Company’s communications “promote[d]| default service” and “presented
PPL’s default service as a competitive option,” as alleged by Mr. Oliker (RESA St.

No. 1 at 26-27)?

16 Please note that PPL Electric Exhibit MS8-R contains a confidential attachment, RESA 1-5 Attachment
3, which is only provided in the Proprietary version of my rebuttal testimony. In addition, PPL Electric’s response
to RESA Set I, No. 5, as served, included a live spreadsheet attached as RESA -5 Attachment 2. Because RESA I-5
Attachment 2 does not contain any communications with shopping customers, it is omitted from Exhibit MS8-R.

11
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No. PPL Electric specifically mentions in all of its shopping communications that a
customer can shop with a competitive supplier for a better rate. Although the Company’s
communications list that default service is one of the options that customers can choose
(which is factually correct), the communications never suggest that default service is
superior to or more advantageous than a competitive supplier option. Moreover, there
would be no financial gain for PPL Electric to promote default service. As noted
previously, and as acknowledged by Mr. Oliker, PPL Electric does not profit from default
service. Thus, there is no reason for the Company to promote default service or try to

“win-back” customers, as alleged by Mr. Oliker.

Mr. Oliker asserts that “previous consumer education efforts” by EDCs were
“highly controlled by the Commission.” (RESA St. No. 1 at 30.) Do you agree with
this characterization?

No. The reference to the Immediate Work Plan Order is not relevant to PPL Electric’s
current communications. Mr. Oliker is referencing an order from 2012 at the early stages
of allowing customers to shop for electric supply. The Commission was giving a specific
directive to EDCs on how to communicate with customers; however, there was no
suggestion that it would be the only communication on shopping for the remainder of
time. Suggesting that a round of communications 12 years ago is sufficient to educate
customers should not prohibit current education efforts. Additionally, PPL Electric was
encouraged to continue communicating with its customers about shopping in the DSP V
proceeding, when then-Chairman Brown Dutrieuille issued a Statement accompanying

the Commission’s Order “encourag[ing] PPL to continue to educate customers about the

12
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shopping options available to them at the end of the SOP.”Y’. That is precisely what PPL
Electric has been doing. Finally, the Company communicates regularly with its

customers about a variety of topics without specific Commission approval.

Mr. Oliker claims that PPL Electric’s communications with customers about
shopping have been “harmful to the retail competitive market” for various reasons.
(RESA St. No. 1 at 35-37.) Before addressing each of his alleged reasons, have the
Company’s communications with shopping customers adversely affected the number
of customers shopping in PPL Electric’s service territory?
No. In his direct testimony, RESA witness Oliker references and relies on the
Commission’s “PaPUC Retail Electricity Choice Activity Report 2022 dated October
2023,” asserting that “[o]n a statewide basis, only 26.4% of the total residential load is
being served by competitive suppliers.” (RESA St. No. 1 at 14.) “While [he] agree[s]
with the prior Commission statement that shopping alone is not indicative of the status of
competition,” Mr. Oliker claims that “the current numbers, and the trends over the years
since the Commission’s Retail Markets Investigation support the view that the market has
become stagnant.” (RESA St. No. 1 at 14.)

Interestingly, Mr. Oliker omits how that same report shows that more residential
and non-residential customers, on a percentage-wise basis, are shopping in PPL Electric’s
service territory than any other EDC’s service territory. (See RESA Exh. JO-2 at 4.)

Specifically, Table 2 of that report states that 35% of PPL Electric’s residential customer

17 Chairman Brown Dutrieuille’s Statement, Docket No. P-2020-3019356, p. 2 (Dec. 17, 2020).
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accounts and 46% of its non-residential customer accounts were shopping as of 2022.
(Id.) On the residential side, the next closest EDCs were Duquesnhe Light Company
(“Duquesne Light”) and PECO Energy Company (“PECO”), both with 21% of their
residential customer accounts shopping as of 2022. (Id.) As for non-residential, the next
closest EDC was Pennsylvania Power Company with 44% of its non-residential customer
accounts shopping as of 2022. (Id.) Given that PPL Electric has been sending these types
of communications to customers since 2021, it is difficult to see how the data supports Mr.
Oliker’s claim that the Company’s communications have been “harmful to the retail
competitive market.” (RESA St. No. 1 at 35.)

Furthermore, the goal of restructuring was not to have a competitive market for the
sake of having a competitive market or to offer innovative products disconnected from
electric service. The goal was to have a competitive market to drive down electricity
supply prices. For example, 1 am advised by counsel that Section 2802(4)-(5) of the
Public Utility Code declares the following policies as reasons why the General Assembly
passed the Electricity Generation Customer Choice and Competition Act, 66 Pa. C.S.
§ 2801, et seq. (“Act”):

(4) Rates for electricity in this Commonwealth are on average higher than

the national average, and significant differences exist among the rates of

Pennsylvania electric utilities.

(5) Competitive market forces are more effective than economic
regulation in controlling the cost of generating electricity.

66 Pa. C.S. 8 2802(4)-(5). The General Assembly also required default service to be
procured at “[t]he least cost to customers over time.” 66 Pa. C.S. § 2807(e)(3.4)(ii).
Notwithstanding, it appears that Mr. Oliker supports a competitive market where

customers have less information about their electric supply prices, where the PTC is

14
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higher so that EGSs can in turn offer higher rates to customers, or both. Therefore,
although 1 am not an attorney, | believe a foundational principle of restructuring was to
reduce customers’ electric supply rates, and Mr. Oliker’s position runs contrary to that

foundational principle.

Mr. Oliker contends that the Company’s communications “inappropriately insert
PPL as the EDC into the private EGS-customer contractual relationship.” (RESA
St. No. 1 at 36.) Do you agree?

No. As I discussed earlier, the surveys that PPL Electric has conducted have indicated
that customers are still not well educated on electric retail shopping. In my experience
customers still look to PPL Electric for answers about how to navigate the competitive
market. The Company is not inserting itself into the contractual relationship; rather, it is
providing factual information to help customers to make an informed decision, as shown
by the communications attached to my direct testimony as PPL Electric Exhibits MS-1

and MS-2.
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Mr. Oliker also claims that PPL Electric’s “communications are misleading in that
they focus on a supply price that a customer is paying at a particular point in time,
which may cause the customer to take actions that result in the customer paying
more for supply at a later point in time.” (RESA St. No. 1 at 36.) Please respond.

I do not agree with this suggestion. PPL Electric’s communications encourage customers
to check their generation supply price often. PPL Electric’s education efforts do not

suggest that prices are static; rather, they encourage customers to check their rate often.

Mr. Oliker avers that “PPL’s focus on price — to the exclusion of all other issues —
overlooks the other benefits of shopping,” such as “the long-term nature of a
contract and the associated price stability” or “other value-added services that are
important to the customer.” (RESA St. No. 1 at 36-37.) Please respond.

Many customers are focused on price, and PPL Electric provides them information to
make a decision that fits their needs. However, if a customer is choosing to pay more for
price stability or value added services, then that is entirely their choice. It is also true that
if a customer is paying for price stability or value added services then they are doing that
knowingly and understand that they may be paying a premium to obtain a benefit that is
valuable to them. Customers making an informed choice to pay more for retail supply
are not going to be persuaded by PPL Electric’s communications because they have
already considered their options and are comfortable with their decision. The Company’s
communications are directed at those customers who have not chosen to pay more but are

doing so unknowingly. Transparency and full access to information are among the
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hallmarks of a competitive market. Thus, Mr. Oliker’s proposal to restrict information to

customers should not be adopted.

Mr. Oliker also argues that PPL Electric’s communications “promote default
service by encouraging customers to cancel their contracts with EGSs.” (RESA St.
No. 1 at 37.) Is that correct?

No. PPL Electric’s communications inform customers of all of their options, including
staying with their current supplier, shopping for a new supplier, or switching to default
service. As mentioned previously, there is no incentive for the Company to promote
default service. PPL Electric’s only goal with the communications is to help educate

customers so that they can make well-informed decisions.

Mr. Oliker states that “the PPL communications offer advice to EGS’s supply
customers regarding the terms of their electric supply contracts, including prices”
and that by “suggesting actions that customers should take concerning the supply
contracts, PPL is portraying itself as an expert and a trusted source on the purchase
of electricity.” (RESA St. No. 1 at 37.) Please respond.

The Company does offer education on shopping as a trusted source of information. As a
regulated public utility with a statutory duty to provide safe, reliable, adequate, and
reasonable service, PPL Electric believes that it must, as part of its “service” that is

broadly defined by Section 102 of the Public Utility Code,® educate its customers about

18 See 66 Pa. C.S. § 102.
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their bills. As such, customer education is a part of the Company’s core functions as an
electric utility. Given that PPL Electric has no financial interest in whether customers
shop, it is an ideal position to provide fact based neutral information to customers. The
Company’s surveys of customers have consistently shown that there is still a great deal of
confusion around shopping for retail generation supply. Finally, I would note that the
Office of Consumer Advocate, Office of Small Business Advocate, and the Public Utility
Law Project are all aware and supportive of PPL Electric’s efforts around shopping

education.

Mr. Oliker also contends that “given the Commission’s requirements for EGSs to
provide detailed notices to their supply customers about the prices and their options
upon the expiration of contracts, the PPL communications have the potential to
overload or confuse customers, particularly when the Commission is also sending
out notices regarding these matters.” (RESA St. No. 1 at 37.) Do you agree?

No. PPL Electric has discovered that there are a significant amount of customers who are
unaware that they are paying prices above the PTC, and who want to pay the lowest price
possible for their electric service. In this scenario, the minimum mandated
communications are not enough because customers are unaware that there are other
options to achieve their desired result. Therefore, PPL Electric should play a role in
educating customers about their options. In fact, as noted by CAUSE-PA witness Geller,
there is a “direct correlation between PPL’s educational efforts and the ability for

residential consumers to save in some months,” which shows “targeted education and
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outreach are critically important components to help ensure residential consumers can

achieve savings in the competitive market.”*°

Mr. Oliker states that “PPL would be well-advised to focus on its core distribution
functions, including the timely issuance of bills that include EGS charges, rather
than devoting resources to an area that lies outside [its] statutory duties as an
EDC.” (RESA St. No. 1 at 38.) Please respond.

PPL Electric believes that one of its core functions is to provide quality customer service.
The Company feels obligated to help customers when it sees that they are confused and
paying more than they need to for electric service. | would also note that educating
customers about their shopping options does not prevent the Company from meeting its
duties to provide “core distribution functions.” In fact, as noted above, the Company

considers customer education to be a part of its core functions.

You noted previously how Mr. Oliker recommends that “[tlo the extent that the
PUC believes more consumer education is necessary and that PPL (and other EDCs)
have some role in that process, RESA believes that issue should be taken up on a
statewide basis to ensure that feedback from all stakeholders can be considered,
including the need for Commission oversight of the content of the messages and
their frequency.” (RESA St. No. 1 at 22.) As part of that statewide proceeding, Mr.

Oliker recommends that the Commission evaluate the continued used of “Price to

19 CAUSE-PA St. 1, p. 11.
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Compare” and that the Commission should replace that term with “Default Service
Rate.” Do you agree with these recommendations?

No. First, I am advised by counsel that an individual company’s default service
proceeding is not an appropriate forum to propose that the Commission open a statewide
investigation concerning default service messaging. Not all parties that potentially would
have opinions on whether such an investigation is necessary are present in this case. The
Commission has processes for making such a request that will provide all interested
parties an opportunity to comment on whether such an investigation should be
undertaken, and the scope of any such investigation.

Second, despite Mr. Oliker’s suggestion it is PPL Electric’s experience that
customers primarily care about price when shopping for generation supply. The term
“Price to Compare” is an easily understood term for customers that they can use the
EDCs default service rate as a neutral benchmark to compare supplier offers against. It
also does not mean that customers will only compare on price. An EGS may be offering
a value added product and customers can use the PTC to determine if they are receiving
enough value in return for paying a premium above the PTC. Eliminating the usage of
the term “Price to Compare” would only serve to confuse customers.

Lastly, if there were to be a statewide investigation, the lead topic should be the

serious problem of many, many customers paying substantially more than the PTC.
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Do you have any final observations about PPL Electric’s communications and
RESA’s opposition to those communications?

I find RESA’s position inherently contradictory. On one hand, RESA believes that
customers are very knowledgeable about their electric generation supply service, such
that they made deliberate, well-informed decisions when choosing a particular electric
generation supply service offer that could have a higher rate than the default service rate.
On the other hand, RESA claims that PPL Electric’s communications, which indisputably
present factually accurate information, will confuse those same knowledgeable customers
and cause them to revert back to default service or choose another supplier, apparently
forgetting about all the reasons why they signed up for their current supplier’s rate in the
first place. The bottom line is that both the competitive market and retail electric service
customers benefit the most with a well-educated customer base, and, as | explained
previously, such consumer education is lacking. Thus, the Commission should reject
RESA’s continued efforts to stifle competitively neutral and factually accurate customer

education, including RESA’s proposals in this proceeding.

B. PPL Electric’s Proposed Changes to the SOP

Please summarize Mr. Oliker’s recommendations regarding the Company’s
proposed changes to the SOP.
In pages 40 to 49 of his direct testimony, Mr. Oliker makes the following

recommendations:
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(1) Reject the Company’s proposal to return SOP customers automatically to default
service upon expiration of SOP contract unless the customer takes affirmative action to
remain enrolled with the EGS;

(2) Reject the Company’s alternative proposal to communicate about the end of the SOP
contract with customers prior to entering into an SOP contract;

(3) Reject the Company’s alternative proposal to require EGSs to communicate with
customers after the expiration of the SOP contract on a monthly basis until the customer
takes affirmative action regarding their supplier contract; and

(4) Reject the Company’s proposed increase to the SOP referral fee charged to EGSs

participating in the SOP.

As an alternative to the Company’s proposed reforms to the SOP, Mr. Oliker
recommends amending the SOP to require EGSs to provide an initial price equal to
the default service rate and cease marketing the SOP as a “guaranteed savings”
program. (RESA St. No. 1 at 41.) Do you agree with this recommendation?

No. The SOP was originally designed as a program to acclimate customers to shopping
for generation supply. It was never intended to be a marketing tool for EGSs. Part of
getting customers comfortable with shopping is showing them the potential benefits of
purchasing generation from an EGS. That is how the SOP arrived at providing a 7%
discount off the then current PTC. Mr. Oliker’s proposal that the SOP simply provide the
PTC rate would be harmful for customers. Customers would receive no benefit for the
year that they are in the SOP program and potentially be paying more if the PTC price

falls during the SOP term. More concerning is that this exposes customers to having their
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contract price increase at the end of the SOP term after not receiving any discount during
the term. This has the potential to be a very negative shopping experience for customers
and could sour these customers to the entire shopping experience. Additionally, Mr.
Oliker’s alternative recommendation calls into question the continued existence of the
SOP. If SOP customers are not provided a discount off of the PTC, then there would be

no incentive for them to participate.

On page 40 of his direct testimony, Mr. Oliker asserts that the Commission has
already rejected the proposal for an automatic return to default service upon
expiration of the SOP contract, finding that it is “‘a restriction on competition’ and
inconsistent with the Commission’s order and regulations.” Do you have any
response to this assertion?

The Company does not view its SOP proposal as a restriction on competition. The SOP
is not mandated by statute or regulation. Rather, it is a creation of the PUC, and the PUC
has created the program parameters. Under no other context would the PUC mandating
that suppliers offer a 7% discount off of the PTC be allowed as it is clearly a restriction
on competition. However, under the special SOP rules, which is voluntary for EGSs to
participate in, the PUC mandates the price and contractual terms that the EGS can offer.
The PUC is free to alter the terms of the SOP to achieve its desired goals of promoting
shopping. As the Company has demonstrated, many customers are having a negative
shopping experience with the SOP as it is currently designed, which is counter to the

Commission’s original intent of introducing customers to shopping with a positive
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experience. It is well within the PUC’s authority to grant PPL Electric’s proposal to
achieve the original intent of the SOP.

Also, the SOP is unlike the shopping that occurs generally in the competitive
market for electric generation supply service. The SOP is a PUC-regulated and approved
program that provides guaranteed, non-market-based savings against the PTC.
Therefore, | believe that customers signing up for the SOP do so to save money on their
electric bills by having a lower rate than the PTC. As such, it makes more sense for
customers to be returned to default service at the end of the SOP contract if they do not
affirmatively choose to remain with the EGS. Otherwise, these customers, who signed up
expecting to have a lower rate than the PTC, will continue having negative experiences

when they are rolled over to the EGSs’ higher rates after the SOP contract ends.

On page 41 of his direct testimony, Mr. Oliker claims that if adopted, returning
customers to default service at the expiration of the SOP contract will result in
EGSs not participating in the SOP. What evidence has he offered to support his
claim?

He has not offered any evidence and it is pure speculation at this point. | would also note
that even under the current SOP rules, there is no guarantee that suppliers will participate.
As noted in my direct testimony, there was a six-month period from June to November

2022 when PPL Electric’s SOP was not offered because of lack of supplier participation.
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Do you have any further observations with respect to this claim?

It appears that what Mr. Oliker is suggesting is that if EGSs do not have the opportunity
to charge some percentage of customers prices above the PTC after the expiration of the
SOP contract they would not want to participate. Mr. Oliker is agreeing with the
argument that PPL Electric is making. EGSs will only participate in the SOP if there is
the opportunity to recoup the cost of the 7% discount by increasing their rates when the
SOP contract expires. This is why all parties and the Commission should support the

Company’s customer education efforts discussed earlier in my testimony.

On page 45 of his direct testimony, Mr. Oliker equates PPL Electric’s proposal to
return customers to default service at the expiration of the SOP contract to
slamming, claiming this change would amount to the unauthorized switch of a
customer’s service and that it “further robs customers of the ability to freely shop
for competitive service.” Is Mr. Oliker making a reasonable comparison?

No. The customer would be advised at the outset on how the SOP contract will work,
including notification that the customer will revert to default service if they take no
affirmative action at the expiration of the SOP term. If the customer does not like this
condition, they are free to decline the SOP offer. This is the very definition of informed

consent and cannot be considered slamming at all.

Mr. Oliker also argues that the Company’s proposed communications to SOP
customers leading up to the end of their SOP contract should be rejected, claiming

that PPL Electric has already “demonstrated use of its platform to improperly
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message information about the competitive market.” (RESA St. No. 1 at 45.) Do
you agree?
No. As | explained previously, PPL Electric’s communications provide true and factual

information intended to educate and inform customers.

On pages 47 to 48 of his direct testimony, Mr. Oliker claims that existing
Commission regulations requiring EGSs to provide notice of a subsequent change in
supplier pricing negate the need for PPL Electric’s proposal to require EGSs to
send monthly post-SOP notices to customers who take no affirmative action. Please
respond.

PPL Electric’s data shows otherwise in that many customers are paying prices well above
the PTC several months after the SOP contract has expired. The SOP is a unique product
in which the EDC does the initial marketing. In many cases, the customer does not
choose or even know who their SOP supplier is. Given the unique characteristics of the

SOP, the additional post-term notifications are warranted.

Mr. Oliker also claims that PPL Electric “failed to consider the costs to EGSs of this
additional notice requirement.” (RESA St. No. 1 at 48.) Do you agree ?

Initially, I note that PPL Electric is proposing the additional notification as an alternative
to its main proposal, which is to return customers to default service at the end of their
SOP contracts. If the Company’s primary proposal is accepted, the EGSs will not incur

any costs for additional post-contract notices. Second, EGS participation in the SOP is
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entirely voluntary. If compliance with SOP terms is too expensive, EGSs have the option

to not participate.

Noting his opposition to PPL Electric’s proposed increase in the Company’s SOP
referral fee, Mr. Oliker claims that “PPL has offered no analysis or information or
information to support this cost increase” other than to compensate its SOP vendor
more appropriately. (RESA St. No. 1 at 49.) Do you agree with this assertion?

No. PPL Electric consulted with its SOP vendor and was informed that market price for
SOP call handling is $33. | would note that the $28 referral fee has been in place for over
10 years, and it should not come as a surprise to Mr. Oliker that the cost to provide SOP

referral service is more than it was at program inception.

On page 50 of his direct testimony, Mr. Oliker asserts that “taken together, all of
PPL’s proposals regarding SOP in this proceeding are essentially acting as a death
by a thousand cuts for the SOP program.” Do you agree with this characterization?
Absolutely not. Rather, PPL Electric is making modest proposals in an effort to improve

the customer experience.

OCA WITNESS ALEXANDER

Please summarize Ms. Alexander’s recommendations regarding the Company’s
SOP and bill presentation.
On pages 3 to 4 of her direct testimony, Ms. Alexander makes the following

recommendations:
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(1) That the Company should terminate its Standard Offer Program (“SOP”’);

(2) Alternatively, if the SOP is not eliminated, she agrees with PPL’s proposal to return
SOP customers to default service upon expiration of SOP contract unless the customer
takes affirmative action to remain enrolled with the EGS;

(3) That PPL Electric revise its bill presentation to show a dollars and cents calculations
of the customer’s supplier charges with a dollars and cents calculation of what the

customer would pay under the Company’s PTC;

Both OCA witness Alexander and CAUSE-PA witness Geller recommend that the
Company’s SOP be terminated. (OCA St. No. 2 at 3; CAUSE-PA St. 1 at 39.)
Please respond to these recommendations.

PPL Electric is not opposed to and would support the elimination of the SOP. However,
if the SOP is to remain, the Company’s proposed modifications should be adopted to

improve the customer experience.

Do you agree with Ms. Alexander’s proposal that the Company revise its bill
presentation for shopping customers to reflect a dollars and cents comparison
between supplier charges and the Price to Compare (OCA St. No. 2, pp. 15-16)?

PPL Electric generally supports changes that help customers better understand their bill.
However, the Company has some concerns with this proposal. First, unless the customer
bill is rate ready, PPL Electric does not know the supplier’s rate. Second, some suppliers
charge a monthly fee in addition to the per kwh fee. Lastly, some suppliers have tiered

pricing depending on the customer's usage. Conceptually, PPL Electric agrees with Ms.
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Alexander’s suggestion but is concerned that it does not have enough information on

supplier billing to implement the suggestion effectively.

On page 10 of her direct testimony, Ms. Alexander asserts that she has “concerns”
about PPL Electric’s implementation of its SOP because the third party
administrator of its SOP “has not been audited or evaluated in terms of compliance
in any recent reasonable period.” Do you agree with this assertion?

No. While there has not been a formal evaluation of the third-party administrator’s
performance, the Company does monitor the performance of the SOP as a whole. If PPL
Electric became aware of an issue with the third-party administrator, the Company would

address it as appropriate.

CAUSE-PA WITNESS GELLER

Please summarize Mr. Geller’s recommendations regarding the Company’s SOP
and CAP shopping rules.

On pages 39 to 40 of Mr. Geller’s direct testimony, he makes the following
recommendations:

(1) To reject the Company’s proposal to continue operating the SOP;

(2) In the alternative, approve PPL Electric’s proposals to return customers to default
service at expiration of SOP contract if they do not make an affirmative decision to stay
with their current supplier or to select a new supplier at the end of the 12-month SOP

contract;
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(3) Approve PPL Electric’s proposal to perform targeted outreach to SOP customers
about their shopping decision throughout the 12-month SOP contract, especially in the
month leading up to the expiration of their contract;

(3) Require PPL Electric to host an annual SOP Stakeholder meeting to assess relevant
data and determine whether PPL Electric’s flexible SOP guidelines for its customer
service representatives are successful;

(4) Approve PPL Electric’s proposal to institute a rule that permits CAP applicants to
automatically return to default service upon enrollment; and

(5) Amend PPL Electric’s CAP rules to bar suppliers from charging any early termination

or cancellation fees to CAP customers who return to default service upon entry into CAP.

On page 30 of his direct testimony, Mr. Geller recommends that PPL Electric no
longer solicit confirmed low income customers for enrollment into the SOP. Do you
agree with this recommendation?

Yes, and the Company can add this restriction to the SOP rules if directed.

On page 39 of his direct testimony, Mr. Geller recommends that PPL Electric hold
an annual SOP Stakeholder meeting to assess the SOP. Do you have any comments
regarding this recommendation?

CAUSE-PA withdrew this recommendation in discovery.?

20 pPL Electric Exhibit MS9-R.
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On page 24 of his direct testimony, Mr. Geller asserts that further reforms to the
TOU rate are needed to protect confirmed low income customers, and recommends
that PPL Electric provide confirmed low income (“CLI”) customers with
information about the availability of the Company’s universal service programs if
they seek to enroll in the TOU rate. Do you agree with this recommendation?

Yes, this is something that the Company can implement.

Mr. Geller further recommends that PPL Electric conduct targeted universal
service program outreach to CLI customers participating in the TOU rate.
(CAUSE-PA St. No. 1 at 38.) Do you agree with this recommendation?

Yes, but only if the number of CLI customers participating in TOU remains low. If
participation increases, it may not be feasible to perform the targeted outreach suggested

by Mr. Geller.

Does this conclude your rebuttal testimony?

Yes.
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PPL Electric Exhibit MS1-R



Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-1 Re: RESA St. No. 1, p. 2. Mr. Oliker states that “[m]y testimony about
problems faced by competitive electric generation suppliers (‘EGSs’) as a
result of the current market structure, the design of the default service plan
and the proposals of PPL Electric . . . that [he] discuss[es] below is
informed by anecdotal information from members as well as their learned
experience about how competitive markets operate in Pennsylvania and
across the country.”

a) Please provide copies of all written “anecdotal information from
members” referenced by Mr. Oliker.

b) Please summarize all oral “anecdotal information from members”
referenced by Mr. Oliker.

c) Are there any portions of Mr. Oliker’s testimony that are based on the
referenced “anecdotal information from members” and about which he
has no personal knowledge? If so, please identify such portions of his
direct testimony.

Response: Mr. Oliker does not have “written” anecdotal information nor has he kept a list of
“oral” anecdotal information.” Mr. Oliker’s testimony is based on his 15+ years of experience in
the energy industry, as well as his specific experience working for IGS Energy and working
collaboratively with RESA members to address issues that impact the competitive retail markets
across the country. All of this forms the basis for Mr. Oliker’s written testimony in this
proceeding.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1



PPL Electric Exhibit MS2-R



Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-2 Re: RESA St. No. 1, p. 3. Please provide copies of all “notices to be
provided to customers upon pending expiration of the contract or notice of
material changes” that Mr. Oliker reviewed prior to submitting his direct
testimony.

Response: Mr. Oliker reviewed the Commission’s regulations about the required elements to be

included in contract notice expiration and that informed the basis of his testimony.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024
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Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-9 Re: RESA St. No. 1, p. 23. Mr. Oliker states, “RESA is not convinced
that any further communications should be made to customers and
believes that the concerns that PPL has expressed about customer
confusion have been and would continue to be further exacerbated by
having yet another entity chiming in with notifications about expiring
contracts.”

Is Mr. Oliker aware of any EGSs that have failed to send the required
customers to customers? If so, please identify the EGS(s) and provide all
Documents relied upon by Mr. Oliker in reaching that conclusion and in
responding to this interrogatory.

Response:

Mr. Oliker is not personally aware whether any EGSs have failed to send the required notices to
customers. However, to the extent that this has occurred, that is an enforcement issue for
handling by the Commission’s Bureau of Investigation and Enforcement in conjunction with the
Bureau of Consumer Services. It is not a reason for PPL to issue its own notices that have no
basis in the Commission’s regulations.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024
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PPL Electric Exhibit MS4-R



Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-11 Re: RESA St. No. 1, pp. 22-23. For each member of RESA, please
provide a representative copy of the “Initial Notice” sent by that EGS to a
non-SOP “customer between 45 and 60 days before the expiration date of
the contract.”

Response: As stated in Mr. Oliker’s testimony, RESA does not maintain copies of members’
documents. As stated in Mr. Oliker’s response to Request PPL-II-2, Mr. Oliker reviewed the

Commission’s regulations about the required elements to be included in contract notice
expiration and that informed the basis of his testimony.

Response provided by Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1



Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-2 Re: RESA St. No. 1, p. 23. For each member of RESA, please provide a
representative copy of the “Options Notice” sent by that EGS to a non-
SOP “customer at least 30 days prior to the expiration of the fixed
duration contract.”

Response: As stated in Mr. Oliker’s testimony, RESA does not maintain copies of members’
documents. As stated in Mr. Oliker’s response to Request PPL-II-2, Mr. Oliker reviewed the
Commission’s regulations about the required elements to be included in contract notice
expiration and that informed the basis of his testimony.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024
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Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-13 Re: RESA St. No. 1, pp. 22-23. For each member of RESA, please
provide a representative copy of the “Initial Notice” sent by that EGS to
an SOP “customer between 45 and 60 days before the expiration date of
the contract.”

Response: As stated in Mr. Oliker’s testimony, RESA does not maintain copies of members’
documents. As stated in Mr. Oliker’s response to Request PPL-II-2, Mr. Oliker reviewed the

Commission’s regulations about the required elements to be included in contract notice
expiration and that informed the basis of his testimony.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1



Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-14 Re: RESA St. No. 1, p. 23. For each member of RESA, please provide a
representative copy of the “Options Notice” sent by that EGS to an SOP
“customer at least 30 days prior to the expiration of the fixed duration
contract.”

Response: As stated in Mr. Oliker’s testimony, RESA does not maintain copies of members’
documents. As stated in Mr. Oliker’s response to Request PPL-II-2, Mr. Oliker reviewed the
Commission’s regulations about the required elements to be included in contract notice
expiration and that informed the basis of his testimony.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1



Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-15 Re: RESA St. No. 1, pp. 24-28. Please provide a sample copy of every
communication that each of RESA’s members sent from January 1, 2021,
through the date of the response to this request, to supply customers of
EGSs who were or are participating in PPL Electric’s Standard Offer
Program that contained information regarding their contracts with EGSs,
the impending expiration of those contracts, or the options available to the
customers upon the expiration of those contracts.

Response: As stated in Mr. Oliker’s testimony, RESA does not maintain copies of members’
communications with customers. As stated in Mr. Oliker’s response to Request PPL-II-2, Mr.

Oliker reviewed the Commission’s regulations about the required elements to be included in
contract notice expiration and that informed the basis of his testimony.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1



Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-16 Re: RESA St. No. 1, pp. 24-28. Regarding the communications provided
in response to the prior interrogatory, please provide the following:

a) Date of each communication;

b) Number of customers to whom the communication was sent;

c) Criteria used by the EGS in selecting the customers to whom the
communication was sent; and

d) Method by which the communication was sent, including regular mail,
electronic mail, and/or text message.

Response: Not applicable.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1



Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-17 Re: RESA St. No. 1, pp. 24-28. Please provide a sample copy of every
communication that each of RESA’s members sent from January 1, 2021,
through the date of the response to this request, to supply customers of
EGSs who were not at that time participating in PPL Electric’s Standard
Offer Program that contained information regarding their contracts with
EGSs, the impending expiration of those contracts, or the options available
to the customers upon the expiration of those contracts.

Response: As stated in Mr. Oliker’s testimony, RESA does not maintain copies of members’
documents. As stated in Mr. Oliker’s response to Request PPL-II-2, Mr. Oliker reviewed the
Commission’s regulations about the required elements to be included in contract notice
expiration and that informed the basis of his testimony.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1



Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-18 Re: RESA St. No. 1, pp. 24-28. Regarding the communications provided
in response to the prior interrogatory, please provide the following:

a) Date of each communication;

b) Number of customers to whom the communication was sent;

c) Criteria used by the EGS in selecting the customers to whom the
communication was sent; and

d) Method by which the communication was sent, including regular mail,
electronic mail, and/or text message.

Response: Not applicable.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1
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Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-19 Re: RESA St. No. 1, pp. 24-28. Does RESA assert that any of the
information set forth in the referenced communications sent by PPL
Electric is factually incorrect?

If so, please identify every alleged factually incorrect statement in those
communications and explain why it is factually incorrect.

Response:

RESA views the information in the referenced PPL communications as misleading and therefore
incorrect. For instance, the information emphasizes a supply price that a customer is paying at a
particular point in time, which may result in the customer making an apples-to-oranges
comparison and reaching a decision that fails to consider other relevant factors. In focusing on
the price that the customer is currently paying, as compared to PPL’s current price for default
service, the communications do not take into consideration the value to the customer of a fixed
price over time. Likewise, this comparison is a snapshot at a moment in time that does not
capture savings from previous or future time periods. Further, the communications do not
account for the value of products and services for which the customer may be paying, such as
green power or support for charities or other items that are important to the customer. Since the
comparisons are incomplete at best, they are misleading and incorrect. As a result, it is RESA’s
position that PPL’s communications with supply customers of EGSs regarding the terms and
conditions of their supply contracts violate prior Commission orders, inappropriately promote
default service and constitute anti-competitive conduct.

Response provided by Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1
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Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-8 Re: RESA St. No. 1, p. 20. Mr. Oliker states, “This list is merely a
preview of the host of other innovations that have been shown to be
available in other states or countries where suppliers have been able to
compete without these barriers and which have benefitted customers by
resulting in enhanced services, and in some cases, lower prices than they
otherwise would have experienced.”

a) What other states and countries is Mr. Oliker referencing?

b) What “other innovations” is Mr. Oliker referencing?

c) Please provide all Documents upon which Mr. Oliker relied to
conclude that these “innovations” have “benefitted customers by
resulting in enhanced services.”

d) Please provide all Documents upon which Mr. Oliker relied to
conclude that these “innovations™ have “benefitted customers by
resulting . . . in some cases, lower prices than they otherwise would
have experienced.”

Response:

a) Jurisdictions referenced by Mr. Oliker include Georgia (natural gas) Texas, Canada.

b) Innovations are developed by companies that are seeking to deliver products and
services that customers demand. Without a healthy and competitive market,
innovative developments are not encouraged or incentivized.

c) Mr. Oliker has no such documents. However, it is common sense that when
customers receive enhanced services based on their own individual needs as a result
of innovations developed by a business that was willing to listen to them and to risk
their own dollars to meet those needs, customers benefit.

d) According to Market Savings Reports produced by RESA, which are attached as
PPL-II-8, Attachment A, these documents show the various benefits delivered to
customers, including the lower prices that are available to them in the competitive
market.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1
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RESA Response to PPL-1I-8, Attachment A

All Offers Fixed Price Offers Variable Price Offers Green Offers

Price ',:,: -(r:gr'npare Lowest Offer C:::?r:::r Sa\ll’i:tgesnf::IthM:l:Il::;th #of Recorded #of Offers Longe?t Term Lowest Offer (2) . Lowest Offer #of #of Offers ng::t

($/kWh) ($/kWh) (&/kWh) (Total §) rs Date Offers Below PTC (bill cycles) ($/kWh) (bill cycles) ($/kWh) Offers Below PTC ($/kwh) Offers Below PTC ($/kWh)

MARKETS
Connecticut $46,182,201
Eversource - CL&P $0.14714 $0.08870 $0.05844 $35,299,572 28 28 5/8/24 28 28 40 $0.13970 7 $0.08870 N/A N/A N/A 0 0 N/A
United Illuminating $0.17063 $0.08890 $0.08173 $10,882,628 28 28 5/8/24 28 28 40 $0.13970 7 $0.08890 N/A N/A N/A 0 0 N/A
D.C. $536,513
Pepco DC $0.10329 $0.09900 $0.00429 $536,513 18 1 5/8/24 9 1 36 $0.13500 6 $0.09900 0 0 N/A 9 0 $0.11000
Illinois $38,891,829
Ameren | - CIPS $0.08251 $0.07499 $0.00752 18 2 5/8/24 14 0 36 $0.10390 18 $0.09990 1 1 $0.07499 3 1 $0.07900
Ameren Il - CILCO $0.08354 $0.07499 $0.00855 $3,855,351 13 2 5/8/24 11 0 36 $0.10390 18 $0.09990 1 1 $0.07499 1 1 $0.07900
Ameren IIl - IP $0.08171 $0.07900 $0.00271 17 1 5/8/24 14 0 36 $0.10390 18 $0.09990 0 0 N/A 3 1 $0.07900
ComEd $0.07936 $0.05740 $0.02196 $35,036,478 40 13 5/8/24 29 9 60 $0.07290 12 $0.05740 0 0 N/A 11 4 $0.05990
Maryland $29,256,327
BGE $0.11154 $0.08890 $0.02264 $15,566,674 74 33 5/8/24 38 21 60 $0.11990 12 $0.09250 6 4 $0.08990 30 8 $0.08890
Delmarva MD $0.11328 $0.08900 $0.02428 $2,886,600 57 18 5/8/24 34 10 60 $0.10990 7 $0.08900 4 3 $0.08990 19 5 $0.09900
Potomac Edison $0.09328 $0.07900 $0.01428 $2,358,429 50 18 5/8/24 28 10 24 $0.09790 7 $0.07900 4 3 $0.07990 18 5 $0.07900
Pepco MD $0.11585 $0.08990 $0.02595 $8,444,624 62 35 5/8/24 33 22 60 $0.10290 12 $0.09490 5 3 $0.08990 24 10 $0.08990
Massachusetts (1) $65,065,760
NSTAR BECO $0.17216 $0.10290 $0.06926 48 46 5/9/24 24 24 36 $0.13790 6 $0.10290 N/A N/A N/A 24 22 $0.10300
NSTAR CAMB $0.17216 $0.10290 $0.06926 $26,602,382 48 46 5/9/24 24 24 36 $0.13790 6 $0.10290 N/A N/A N/A 24 22 $0.10300
NSTAR COMM $0.17216 $0.10310 $0.06906 46 44 5/9/24 22 22 36 $0.13790 6 $0.10310 N/A N/A N/A 24 22 $0.10330
Unitil - FGE $0.19338 $0.10960 $0.08378 $677,397 17 16 5/9/24 10 10 36 $0.14900 6 $0.10960 N/A N/A N/A 7 6 $0.13730
NGRID - MECO $0.18213 $0.10290 $0.07923 $33,680,595 48 46 5/9/24 22 22 36 $0.13970 6 $0.10500 N/A N/A N/A 26 24 $0.10290
NGRID - Nantucket $0.18213 $0.11820 $0.06393 $447,213 9 9 5/9/24 4 4 36 $0.15900 6 $0.11820 N/A N/A N/A 5 5 $0.13820
Eversource - WMECO $0.15810 $0.09980 $0.05830 $3,658,172 38 36 5/9/24 22 22 36 $0.12970 6 $0.09980 N/A N/A N/A 16 14 $0.09990
Ohio $181,763,118
AEP Columbus Southern $0.11318 $0.04490 $0.06828 $60,698,852 147 139 5/8/24 90 87 36 $0.06980 3 $0.04790 5 4 $0.04890 52 48 $0.04490
AEP Ohio Power $0.11318 $0.04490 $0.06828 147 139 5/8/24 90 87 36 $0.06980 3 $0.04790 5 4 $0.04890 52 48 $0.04490
Cleveland Electric llluminating $0.11082 $0.04490 $0.06592 $25,436,909 112 107 5/8/24 65 63 36 $0.06800 3 $0.04490 3 2 $0.04790 44 42 $0.04590
AES Ohio $0.10807 $0.04590 $0.06217 $20,752,149 98 93 5/8/24 60 58 36 $0.07390 3 $0.04790 3 2 $0.05090 35 33 $0.04590
Duke $0.09821 $0.04590 $0.05231 $23,514,967 113 99 5/8/24 65 62 36 $0.07650 3 $0.04590 4 3 $0.04990 44 34 $0.05000
Ohio Edison $0.10914 $0.04490 $0.06424 $40,813,521 113 107 5/8/24 66 64 36 $0.06800 3 $0.04490 3 2 $0.04790 44 41 $0.04590
Toledo Edison $0.11004 $0.04490 $0.06514 $10,546,721 112 106 5/8/24 65 63 36 $0.06800 3 $0.04490 3 2 $0.04790 44 41 $0.04590
Pennsylvania $136,437,843
Duquesne $0.10455 $0.06380 $0.04075 $9,829,042 113 70 5/8/24 66 46 60 $0.11990 3 $0.06390 5 4 $0.09890 42 20 $0.06380
MetEd $0.11306 $0.06200 $0.05106 $19,910,238 110 94 5/8/24 65 60 60 $0.09990 3 $0.06290 4 4 $0.10090 41 30 $0.06200
PECO $0.09425 $0.05000 $0.04425 $30,744,360 127 94 5/8/24 71 60 60 $0.07990 3 $0.05090 5 4 $0.08290 51 30 $0.05000
Penelec PA $0.10607 $0.06890 $0.03717 $10,873,139 113 79 5/8/24 64 53 60 $0.09490 3 $0.06890 4 3 $0.08990 45 23 $0.06990
Penn Power $0.11231 $0.07490 $0.03741 $3,819,681 97 77 5/8/24 54 48 48 $0.00000 3 $0.07490 4 3 $0.10190 39 26 $0.07590
PPL $0.11028 $0.05450 $0.05578 $46,985,611 136 93 5/8/24 75 59 60 $0.10490 3 $0.06990 7 6 $0.10000 54 28 $0.05450
West Penn Power $0.10001 $0.06190 $0.03811 $14,275,772 102 87 5/8/24 58 56 60 $0.07990 3 $0.06190 5 5 $0.08200 39 26 $0.06190
FOOTNOTE

1) Massachusetts Lowest Offer Price includes Community Choice as it's our understanding that anyone can sign up for Community Choice
2) Longest Term Lowest Offer does include Green offers with fixed rate terms since the intent is to show the longest term of a non-variable rate.



State
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RESA Response to PPL-1I-8, Attachment A

Description

Connecticut

XOOM Energy Connecticut, LLC
XOOM Enerﬁx Connecticut, LLC

Airline reward miles available.

Supplier will make a charitable donation based on customer usage.

D.C. Major Energy Electric Services You can be qualified to a $100 total rebate over the course of service.
Think Energy Gift Card available. Contact for details.
WGL Energy Services $50 in Reward Dollars every month that You can use to save in over 500,000 ways.
Wlinois AEP Energy Receive up to $60 in Reward Dollars for the AEP Energy Reward Store, an online marketplace filled with a variety of energy-saving products for your home.
Ambit Northeast Get 50% off your energy charges on bill cycles beginning November 1st through the end of February.
EcoPlus Power Free Subscription to Norton LifeLock Personal Identity Theft Protection and an Amazon Gift Card Loyalty Program every 6 Months.
lllinois Gas & Electric $50 in Reward Dollars every month once your account's active.
Spark Energy You can be qualified to a $100 total rebate.
Think Energy Receive a $100 gi_ft card.
Maryland AEP Energy, Inc Includes access to AEP Energy Reward Store, a one-stop online marketplace filled with a variety of energy-saving products for your home and is exclusively for AEP Energy customers.
T You can earn Reward Dollars to use in the Reward Store by enrolling in this price plan.
Agway Energy Services LLC Includes our EnergyGuard repair program. This valuable coverage provides Peace of Mind repair protection on your central a/c unit and the interior electric lines in your home.
Ambit Northeast, LLC Get 50% off your energy charges on bill cycles beginning November 1st through the end of February.
American Power & Gas of MD LLC 25% Rebate on average monthly supply charges after 12 months.
gy Harbor Ask about how to get $50 in gift cards when you sign up.
EIr:rﬁ;/CServlces Providers, Inc. d/b/a Maryland Gas and $50 in Reward Dollars every month once your account's active.
RPA Energy Inc As a customer you lly qualify for our Power Perks Rewards Program.
Shipley Choice LLC d/b/a Shipley Energy Earn 3% Rewards with Shipley Energy's Reward Program.
Spring Energy RRH LLC d/b/a Spring Power & Gas Customers receive $25 in Spring Rewards Dollars each month.
Spring Energy RRH LLC d/b/a Spring Power & Gas Includes HVAC coverage up to $750 per year or Surge Protection up to $1500 per year.
Tomorrow Energy Corporation fka Sperian Energy 4 trees will be planted in partnership with the Arbor Day foundation over your 12-month term.
Corporation
WGL Energy Services, Inc. $50 in Reward Dollars every month that you can use to save in over 500,000 ways.
XOOM Energy Maryland, LLC Cash Back program, you earn a 5% rebate for your everyday energy usage.
XOOM Enerﬁx Maﬂland LLC Enroll on RescueLock 12 and 5% of your momhlx energy charﬁes will be donated to PetSmart Charities.
Massachusetts Alpha Gas and Electric Cash Back after 12 consecutive months of service.
CleanChoice Energy $50 Gift Card, Rewards Programs, Sp d P
Discount Power Rewards Program to saving on shopping, dining, travel, movies, and more.
SmartEnergy $100 Visa after 6 months.
Verde Energy USA Receive a digital $50 Home Depot Eift card after 90 daxs of active service and the second $50 after 9 months of active service.
Ohio AEP Energy Inc Enroll in this plan and receive up to $180 Reward Dollars over course of the plan to use in Energy Reward Store.

American Power & Gas of Ohio_LLC

Our 25% rebate is available to all of our customers.

Atlantic Energy MD LLC

3% Cash Back

Atlantic Energy MD_LLC

Free Smart Home Products (color changing bulbs, security cameras with two-way talk, smart plugs, and more),

Discount Power Inc

Save on shopping, dining, travel, movies, and so much more.

EcoPlus Power LLC

Complimentary Norton LifeLock Personal Identity Theft Protection Subscription (Valued over $300 annually).

Kiwi Energy

Receive up to $25 in Rewards Dollars monthly.

Major Energy Electric Services LLC

$100 Rebate offer available.

NRG Home

1% cash back annually

Ohio Gas & Electric

$50 in Reward Dollars every month once your account’s active.

ResCom Energy LLC

Sign up and enjoy monthly ResCom Rewards to shop at your favorite stores through rescomenergyrewards.com.

Santanna Energy Services

Earn Rewards Points for discounts and coupons on top brands dining and groceries.

Shipley Choice LLC

Earn 3% REWARDS with Shipley Energy's Rewards Program.

Think Energy LLC

Sign up and receive a $100 gift card.

XOOM E"M LLC

Enroll on Rescuelock 12 and 5% of your monthly energy charges will be donated to PetSmart Charities.

Pennsylvania

AEP Energy

Receive up to $180 Reward Dollars to use in AEP Energy Reward Store, our one-stop online marketplace filled with a variety of energy-saving products for your home.

Alpha Gas and Electric LLC

Free month of energy supply after a year of service.

American Power & Gas of Pennsylvania LLC

Our famous 25% rebate is available to all of our customers.

City Power & Gas PA

$25 in Reward Dollars every month and an annual 2% Cashback Reward.

IDT Energy, Inc.

Earn REWARD points for every kWh used and redeem them for gift cards and more.

Maijor Energy

For the $100 rebate, redeem the first $50 after one month of service and the second $50 after 6 months of service from Major.

nTherm LLC

20% rebate on the average months energy supply cost after 12 consecutive months with nTherm.

Pennsylvania Gas & Electric

$50 in Reward Dollars every month once your account’s active.

SFE Energy Pennsylvania, Inc.

Will plant 1 tree on your behalf.

Shipley Energy

Earn 3% REWARDS with Shipley Energy's Rewards Program.

SmartEnergy

6 Month Fixed Rate with $100 Visa after 6 months

Spring Power & Gas

Receive $25 in Spring Rewards Dollars each month.

Think Energy

Conditional Cash rebate of up to $25 per year of service at the end of your contract term if you paid more for electricity with Think Energy.

Verde Energy USA, Inc.

in digital Home Depot Gift Cards, by enrollingin a energy credits supply plan with a fixed rate for 12 months.
$100 in digital Home Depot Gift Cards, b ling in a 100% bl di ly plan with a fixed rate for 12 h

WGL Energy Services

$50 in Reward Dollars every month that you can use to save in over 500,000 ways.




RESA Response to PPL-1I-8, Attachment A

Number of
- : " Utility Load Profile | Monthly kWh b
State Utility Rate Schedule Residential ¥ N v N Y Total Monthly kWh Sources Notes
Assigned Profile
Customers
4 " 1) # of Fixed and Green Offers excludes offers not available until the
Rate Schedule: Utility Tariff ) # of
following month
RNSH: Residential
ff ken fi icut R 2 ffe fil h ith isi ing th
Eversource - CL&P Residential - Rate 1 Non-Space Heat 604,031,011 Offers taken from Connecticut Rate ey energizect.com Greelj\(‘) ers, de med»as those with green provisions exceeding the
(01) Board: state minimum, are not included in Fixed offer analysis
https: ce.com/content,
CL&P Energy Usage: bout/doing-business-with-us/energy- 3) Offers containing enrollment fees are not included in this analysis
C suppliers/connecticut-wholesale-supply
https uinet.com/web, uppliers and p|  4) Offers containing monthly service fees are not included in this
Ul Energy Usage: artners/power_procurement/active_rfps/ui_filings analysis. A few offers might have hidden monthly pass through fees for
for ct dpuc docket no. 06-10-22 capacity.
. P . . . . 5) Total Monthly kWh = Number of Residential Customers x Monthl
United llluminating Residential - Rate R R: Residential 133,161,559 ) " v v
KkWh by Profile
6) Number of Residential Customers and Monthly kWh by are using
values for the same corresponding month from the previous year
4 " 1) Green Offers, defined as those with green provisions exceeding the
Rate Schedule: Utilty Tariff ) Green i i ereen pros e
state minimum, are not included in Fixed and Variable offer analysis
. . RDNS: Residential
Residential - 2) N f Resi ial Monthly kWh i |
D.C. (1) Pepco Non-Space Heating 124,969,000 Offers taken from D.C. Power Connect:  http://search om/search-offers ) Number of Residential Customers and Monthly kWh are using values
Schedule R ©0) for the same corresponding month from the previous year
Pepco's Number of Accounts  https://dcpsc.org/Utility-Information/Electric/Historical-
and Energy Usage: and-Analytical-Information-for-Electric.aspx
RESDHL: High
BGS-1 - Residential 8 o . 1) Green Offers, defined as those with green provisions exceeding the
Ameren_IL Zone | . summer use; Low Rate Schedule: Utility Tariff . ) A ) :
Service . state minimum, are not included in Fixed and Variable offer analysis
winter use
BGS-1- Residential RESDHL: High 2) Offers were not considered green in cases where green is mentioned
Ameren_IL Zone Il Service summer use; Low 615,765,044 Offers taken from Plug In Illinois website: www.pluginillinois.org in the offer description but there are no details of what percentage is
winter use green
lllinois
RESDHL: High 3) Offers containing Monthly fees assessed by the retail suppliers, as
BGS-1 - Residential 8 Source for Number of https://www.icc.illinoi: Electricit itc ) g " v o 4 ) ppliers,
Ameren_IL Zone Il . summer use; Low well as offers showing "Custom Price" as the rate, with no actual value,
Service . Customers and Total Monthly kWh: s.aspx . .
winter use are not included as part of the analysis
23: Residential
Single Famil 4) Monthly kWh values reflect the values for the same corresponding
ComEd Residential .g v . 1,595,468,038 month from the previous year since current month values are not yet
Without Electric "
available
Space Heat
R: Residential 1) Green Offers, defined as those with green provisions exceeding the
BGE Schedule R 1,206,825 e 570 687,573,941 Rate Schedule: Utility Tariff ) Green Offers, ! ? With green prov 8
Service state minimum, are not included in Fixed and Variable offer analysis
Service MDDRS: Maryland 2) Total Monthly kWh = Number of Residential Customers x Monthl
Delmarva MD o 184,635 oRS: Maryiar 644 118,884,076 Offers taken from Maryland PSC: https://www.mdelectricchoice.com/shop ) nely v
Classification - R Residential Service kWh by Profile
Maryland
RSNH: Residential Source for Number of Residential http: tste.md Jectricity/electric-ch 3) Offers classified by PSC as Variable with Term listed as 'Varies' or 0
Potomac Edison Schedule R 252,862 Service - No 653 165,156,071 antpse.state.me.us/erectricy/electriceholce Months are assumed to have a term of 1 month as the utliity still
: Customers: monthly-enrollment-reports/# )
Electric Heat describes the term as monthly or month to month
RMNS: Residential
Pepco MD Schedule R 548,038 Non-Space Heating 594 325,396,466
(mD)
R1: Rate R1 1] ffe fil h ith isi ing th
NSTAR BECO Rate Al Rate | Rate Schedule: Utility Tariff ) Gree.n.o ers, def '"eq as those with green provisions exceed'"g.t N
Residential state minimum, are not included in Fixed and Variable offer analysis
R1: Rate R1 2) Offer do include Community Choice that are listed on the
NSTAR CAMB Rate A1 B 384,464,530 Offers taken from Energy Switch MA: http://energyswitchma.gov ) . unity
Residential energyswitchma.gov website
R1: Rate R1 Source for Number of https://www.ma: vice-details/electric-customer; " " : .
NSTAR COMM Rate Al E lish le offe
STAR CO ate Residential Customers and Total Monthly kWh: migration-data 3) gov website does not publish any variable offers
RD1L: Residential 4) Available Number of Residential Customers and Total Monthly kWh
Massachusetts FGE Residential - RD-1 : 8,085,427 for NSTAR not broken out by utility within the state so state totals for all

RD1

of NSTAR used


http://www.energizect.com/
https://www.eversource.com/content/residential/about/doing-business-with-us/energy-suppliers/connecticut-wholesale-supply
https://www.eversource.com/content/residential/about/doing-business-with-us/energy-suppliers/connecticut-wholesale-supply
https://www.eversource.com/content/residential/about/doing-business-with-us/energy-suppliers/connecticut-wholesale-supply
https://www.uinet.com/web/uinet/suppliers_and_partners/power_procurement/active_rfps/ui_filings_for_ct_dpuc_docket_no._06-10-22
https://www.uinet.com/web/uinet/suppliers_and_partners/power_procurement/active_rfps/ui_filings_for_ct_dpuc_docket_no._06-10-22
https://www.uinet.com/web/uinet/suppliers_and_partners/power_procurement/active_rfps/ui_filings_for_ct_dpuc_docket_no._06-10-22
http://search.dcpowerconnect.com/search-offers
https://dcpsc.org/Utility-Information/Electric/Historical-and-Analytical-Information-for-Electric.aspx
https://dcpsc.org/Utility-Information/Electric/Historical-and-Analytical-Information-for-Electric.aspx
http://www.pluginillinois.org/
https://www.icc.illinois.gov/Electricity/SwitchingStatistics.aspx
https://www.icc.illinois.gov/Electricity/SwitchingStatistics.aspx
https://www.mdelectricchoice.com/shop
http://www.psc.state.md.us/electricity/electric-choice-monthly-enrollment-reports/
http://www.psc.state.md.us/electricity/electric-choice-monthly-enrollment-reports/
http://energyswitchma.gov/
https://www.mass.gov/service-details/electric-customer-choice-data
https://www.mass.gov/service-details/electric-customer-choice-data

R1: Residential -

RESA Response to PPL-1I-8, Attachment A

5) Previously Massachusetts Variable Price Offers represented the offers

MECO Rate R1 425,099,020 that automatically renew to a variable price-product. All offers are now
Non-Space Heat N N
categorized as Fixed or Green.
R1:Rate R1 6) Monthly kWh values reflect the values for the same corresponding
Nantucket Rate R1 Residential 6,995,351 month from the previous year since current month values are not yet
Regular available
" . : R1: Rate R1
WMECO ReSIdenna_I Electric Residential 62,747,377
(Non-heating)
Regular
AEP Columbus Schedule RS CSR.ESA: ) Rate Schedule: Utility Tariff 1) Gree.n.Offers, define({ as those. wifh green pro\./isions exceeding.the
Southern Residential state minimum, are not included in Fixed and Variable offer analysis
888,958,000
OPRESA: 2) Offers, Available Number of Residential Customers and Total Monthly
AEP Ohio Power Schedule RS Residen;ial Offers taken from PUC: www.energychoice.ohio.gov kWh for AEP not broken out by utility within the state so state totals for
all of AEP used
https://app. bigov.us/view?r=eyJrljoiZTIiZDEzNGEt
Cleveland Electric Residential RG: Residential- 385,893,000 Source for Number of ZjlhYiOOYWEzLThjZjl Dg4OWEA4ZDFKliwidCI6ljU 3) Total Monthly kWh derived by multiplying monthly listed MWh by
llluminating General e Customers and Total Monthly kWh: WZjhmY2MOLTKOZDgtNGY: 04NGVILTM. QIN2M 1,000
3YzhhMiJ9
oH AES Ohio Residential RS00: Residential 333,792,000 4) Off.ers containing a monthly service fee are not included in this
No Heat Default analysis
RSO: Residential - 5) Offers classified by PSC as Variable with Term listed as 'Varies' or 0
Duke Residential Unknown Winter 449,531,000 Months are assumed to have a term of 1 month as the utliity still
Load describes the term as monthly or month to month
RG: Residential 6) Monthly kWh values reflect the values for the same corresponding
Ohio Edison Residential Geheral 635,309,000 month from the previous year since current month values are not yet
available
Toledo Edison Residential RG: Residential- 161,911,000
General
RS: Residential 1) G Offers, defined as thi ith isi ding th
Duquesne Rate Schedule RS 549,614 Residential 241,191,650 241,191,650 Rate Schedule: Utility Tariff ) Green Offers, defined as those with green provisions exceeding the
Service state minimum, are not included in Fixed and Variable offer analysis
RSNH: Residential 2) # of Fixed, Variable, and Green Offers for this analysis excludes any
MetEd Rate RS 518,615 Service - No 752 389,938,077 Offers taken from PA Power Switch www.papowerswitch.com/ offers containing Enrollment Fees, Monthly Service Fees, Daily Service
Electric Heat Fees, or are not available until the following month
R112: Residential -
PECO Rate R 1,529,888 Average Monthly 454 694,787,806 Number of Residential G https://www.oca.pa.gov/electric-shoppi de-2, 3) GRT embedded in Utility PTC rate and retail offers
451- 800 kwWh
U (Curr‘:n;year statistics are notdbelng . i s et lecee
Pennsylvania Penelec PA Rate RS 502,299 Service - No 582 292,524,589 provided so previous year used as proxy) mem:;‘::l::: ate.pa.usfncusty/Hectric/elecstats, 4) Total Monthly kWh for DQE = Monthly kWh by Profile
Electric Heat §
Penn Power Rate RS 149,518 RG: Residential- 683 102,103,216 5) Total Monthly kWh for all o(her. utilities = Number of Residential
General Customers x Monthly kWh by Profile
RS-GRS:
RESIDENTIAL 6) Offers classified by PUC as Variable with Term listed as 'No term
PPL Schedule RS 1,284,320 656 842,337,947
chedule e SERVICE - NON- e length' are assumed to have a term of 1 month
ELEC HEAT.
RSNH: Residential
West Penn Power Rate RS 637,159 Service - No 588 374,593,852

Electric Heat



http://www.energychoice.ohio.gov/
https://app.powerbigov.us/view?r=eyJrIjoiZTliZDEzNGEtZjlhYi00YWEzLThjZjktMGZmNDg4OWE4ZDFkIiwidCI6IjUwZjhmY2M0LTk0ZDgtNGYwNy04NGViLTM2ZWQ1N2M3YzhhMiJ9
https://app.powerbigov.us/view?r=eyJrIjoiZTliZDEzNGEtZjlhYi00YWEzLThjZjktMGZmNDg4OWE4ZDFkIiwidCI6IjUwZjhmY2M0LTk0ZDgtNGYwNy04NGViLTM2ZWQ1N2M3YzhhMiJ9
https://app.powerbigov.us/view?r=eyJrIjoiZTliZDEzNGEtZjlhYi00YWEzLThjZjktMGZmNDg4OWE4ZDFkIiwidCI6IjUwZjhmY2M0LTk0ZDgtNGYwNy04NGViLTM2ZWQ1N2M3YzhhMiJ9
https://app.powerbigov.us/view?r=eyJrIjoiZTliZDEzNGEtZjlhYi00YWEzLThjZjktMGZmNDg4OWE4ZDFkIiwidCI6IjUwZjhmY2M0LTk0ZDgtNGYwNy04NGViLTM2ZWQ1N2M3YzhhMiJ9
http://www.papowerswitch.com/
https://www.oca.pa.gov/electric-shopping-guide-2/
http://www.oca.state.pa.us/Industry/Electric/elecstats/ElectricStats.htm
http://www.oca.state.pa.us/Industry/Electric/elecstats/ElectricStats.htm
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Energy Market Savings Report -

Pennsylvania

By shopping for the best deal for electricity, Pennsylvania consumers
could have saved more than $136.4 million in May and benefited from a
wide range of value-added products and services by switching to
competitive suppliers.

Savings Over

Duquesne: $9,829,042
MetEd: $19,910,238
PECO: $30,744,360
Penelec PA: $10,873,139
Penn Power: $3,819,681
PPL.: $46,985,611
West Penn Power: $14,275,772
May Potential Market Savings: $136,437,843
May

25% rebate is available to all of customers

PRICE PLANS

ij‘,’; One tree planted on your behalf

ECO-FRIENDLY

O $50 in Reward Dollars every month

Source: www.papowerswitch.com
VALUE ADDED PRODUCTS
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PPL Electric Exhibit MS7-R



Response of the Retail Energy Supply Association (“RESA”)
to the Interrogatories of PPL Electric Utilities Corporation (“PPL”), Set II in
Docket No. P-2024-3047290

Request: PPL-II-10 Re: RESA St. No. 1, p. 23. Mr. Oliker states that “PPL’s proposal
presents it with a marketing opportunity to ‘win back’ customers.”

Does Mr. Oliker believe that PPL Electric profits from customers being
default service customers versus shopping customers? If so, please
explain in detail why Mr. Oliker believes that and provide all Documents
relied upon by Mr. Oliker in reaching that conclusion.

Response:

Mr. Oliker does not believe that PPL profits from customers being default service customers
versus shopping customers.

Response provided by: Joseph Oliker on behalf of RESA

Date response provided: June 18, 2024

116663633.1
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17 North Second Street
12th Floor

Harrisburg, PA 17101-1601
717-731-1970 Main
717-731-1985 Main Fax
www.postschell.com

Megan E. Rulli

mrulli@postschell.com
717-612-6012 Direct
717-731-1985 Direct Fax
File #: 203590

June 3, 2024

VIA EMAIL

Deanne M. O’Dell, Esquire

Karen O. Moury, Esquire

Eckert Seamans Cherin & Mellott, LLC
213 Market Street, 8" Floor

Harrisburg, PA 17101

Re:  Petition of PPL Electric Utilities Corporation for Approval of Its Default Service
Program for the Period from June 1, 2025 through May 31, 2029
Docket No. P-2024-3047290

Dear Counsel:

Please be advised that the Responses on behalf of PPL Electric Utilities Corporation to the
discovery requests of the Retail Energy Supply Association’s (“RESA”), Set I, have been uploaded
to the OneDrive site designated to house discovery responses as follows:

e RESASetl-Nos.1t03,5t07,11,12, 16 to 19, 22, and 25 (Non-Confidential)
e RESA Set | — No. 8, No. I-5 Attachment 3, No. 22 Attachment 1 (Confidential)

Access to any CONFIDENTIAL or HIGHLY CONFIDENTIAL materials will only be
provided to the parties pursuant to a Stipulated Protective Agreement or a Protective Order entered
in the above-referenced proceeding.

Copies of this correspondence are being provided as indicated on the Certificate of Service.

Respectfully submitted,

Megan E. Rulli

MER/KIs

Attachments

cc: Rosemary Chiavetta, Secretary (letter and Certificate of Service only)
Certificate of Service

ALLENTOWN  HARRISBURG LANCASTER MOUNT LAUREL PHILADELPHIA PITTSBURGH WASHINGTON, D.C.  WILMINGTON
A PENNSYLVANIA PROFESSIONAL CORPORATION

27486364v1



CERTIFICATE OF SERVICE

I hereby certify that a true and correct copy of the foregoing has been served upon the following

persons, in the manner indicated, in accordance with the requirements of 52 Pa. Code 8§ 1.54

(relating to service by a participant).

Christy Appleby, Esquire
Emily A. Farren, Esquire
Office of Consumer Advocate
555 Walnut Street, 51 Floor
Harrisburg, PA 17101-1923
cappleby@paoca.org
efarren@paoca.org
OCAPPLDSP2024@paoca.org

Allison Kaster, Prosecutor

PA Public Utility Commission

Bureau of Investigation & Enforcement
400 North Street, 2" Floor West

P.O. Box 3265

Harrisburg, PA 17105-3265
akaster@pa.gov

Sharon Webb, Esquire

Rebecca Lyttle, Esquire

Office of Small Business Advocate
555 Walnut Street, 1% Floor
Harrisburg, PA 17101
swebb@pa.gov

relyttle@pa.gov

Adeolu A. Bakare, Esquire
Harrison Ryan Block, Esquire
McNees, Wallace & Nurick
P.O. Box 1166

100 Pine Street

Harrisburg, PA 17108-1166
abakare@mcneeslaw.com
rblock@mcneeslaw.com
Counsel for PPLICA

27422240v1

VIA E-MAIL

Elizabeth R. Marx, Esquire

John W. Sweet, Esquire

Ria M. Pereira, Esquire

Lauren N. Berman, Esquire
Pennsylvania Utility Law Project
118 Locust Street

Harrisburg, PA 17101
pulp@pautilitylawproject.org
Counsel for CAUSE-PA

John F. Lushis, Jr., Esquire

David C. Berger, Esquire

Norris McLaughlin P.A.

515 West Hamilton Street, Suite 502
Allentown, PA 18101
jlushis@norris-law.com

Counsel for Calpine Retail
Holdings LLC

Deanne M. O’Dell, Esquire

Karen O. Moury, Esquire

Eckert Seamans Cherin & Mellott, LLC
213 Market Street, 8™ floor

Harrisburg, PA 17101
dodell@eckertseamans.com
Kmoury@eckertseamans.com

Counsel for Intervenor RESA

Lauren M. Burge, Esquire

Eckert Seamans Cherin & Mellott, LLC
600 Grant Street, 44th Floor

Pittsburgh, PA 15219
Iburge@eckertseamans.com

Counsel for Intervenor RESA



mailto:cappleby@paoca.org
mailto:efarren@paoca.org
mailto:OCAPPLDSP2024@paoca.org
mailto:swebb@pa.gov
mailto:relyttle@pa.gov
mailto:abakare@mcneeslaw.com
mailto:rblock@mcneeslaw.com
mailto:pulp@pautilitylawproject.org
mailto:jlushis@norris-law.com
mailto:dodell@eckertseamans.com
mailto:kmoury@eckertseamans.com
mailto:lburge@eckertseamans.com

Deanne M. O’Dell, Esquire

Karen O. Moury, Esquire

Eckert Seamans Cherin & Mellott, LLC
213 Market Street, 8™ floor

Harrisburg, PA 17101
dodell@eckertseamans.com
Kmoury@eckertseamans.com

Counsel for Intervenor NRG Energy, Inc.

Lauren M. Burge, Esquire

Eckert Seamans Cherin & Mellott, LLC
600 Grant Street, 44th Floor

Pittsburgh, PA 15219
Iburge@eckertseamans.com

Counsel for Intervenor NRG Energy, Inc

Mark Ewen

Industrial Economics Incorporated
2067 Massachusetts Avenue
Cambridge, MA 02140
mde@indecon.com

Consultant for OSBA

Date: June 3, 2024

27422240v1

Clifford B. Levine, Esquire

Dentons Cohen & Grigsby

624 Liberty Avenue

Pittsburgh, PA 15222-3152
Clifford.levine@dentons.com

Counsel for Intervenor Shell Energy North
America (US), L.P.

Rebecca E. Kennedy, Esquire

Dentons US LLP

1900 K Street, NW

Washington, DC 20006
Rebecca.kennedy@dentons.com

Counsel for Intervenor Shell Energy North
America (US), L.P.

Megan E. Rulli


mailto:dodell@eckertseamans.com
mailto:kmoury@eckertseamans.com
mailto:lburge@eckertseamans.com
mailto:Clifford.levine@dentons.com
mailto:Rebecca.kennedy@dentons.com
mailto:mde@indecon.com

RESA |-5

PPL
Response

WITNESS: Melinda Stumpf

PPL Electric Utilities Corporation
Response to the Set | Interrogatories of
the Retail Energy Supply Association (RESA)
Dated May 20, 2024
Docket No. P-2024-3047290

Reference Petition at J 105 and PPL St. No. 3 where PPL describes
proposed modifications to the SOP, including an authorization from the
Commission to communicate with customers regarding the impending
expiration of their contracts.

a. Please provide copies of discovery responses PPL furnished to
RESA (and NRG Energy, Inc.) in Petition for Declaratory Order of
the Retail Energy Supply Association., Docket No. P-2022-3036985
(Petition filed November 30, 2022), including communications with
SOP customers and non-SOP shopping customers.

b. Please supplement these responses to provide any additional
communications that have been sent to SOP and non-SOP
shopping customers since service of the discovery responses
referred to in a, including the dates, whether SOP and/or non-SOP
customers received them, and the criteria PPL used to select the
customers to whom communications were sent.

a. See RESA I-5 Attachments 1 and 2, as well as CONFIDENTIAL
Attachment 3.

b. See RESA I-5 Attachment 4.



RESA I-5 Attachment 1



PPL Electric Utilities
Docket No. P-2024-3047290
RESA I-5 Attachment 1

WITNESS: Shemeka Rodgers

PPL Electric Utilities Corporation
Response to the Set | Data Requests of
The Retail Energy Supply Association and NRG Energy, Inc.
Dated June 6, 2023
Docket No. P-2022-3036985

RESA Please admit that PPL sent the communications, which are attached to

& NRG I-1 the Petition for Declaratory Order as Appendices A, B and C, to supply
customers of electric generation suppliers (‘EGSs”). If you do not
admit, please explain.

RESPONSE: __ X__ Admit Deny
EXPLANATION (if applicable):

PPL
Response



PPL Electric Utilities
Docket No. P-2024-3047290
RESA I-5 Attachment 1

WITNESS: Shemeka Rodgers

PPL Electric Utilities Corporation
Response to the Set | Data Requests of
The Retail Energy Supply Association and NRG Energy, Inc.
Dated June 6, 2023
Docket No. P-2022-3036985

RESA Please refer to PPL’s Answer to the Petition for Declaratory Order, 38,

& NRG |-2 referencing a survey that PPL commissioned in the second quarter of
2021. Please provide the survey that was used by Bellomy Market
Intelligence, the costs incurred by PPL to have the survey conducted and
the results of the survey.

PPL The Bellomy Market Intelligence Survey (“Survey”) is attached hereto as
Response CONFIDENTIAL Attachment RESA & NRG 1-2-1 . The results of the
Survey speak for themselves. The total cost for the Survey was $80,010.

25839691v1



PPL Electric Utilities
Docket No. P-2024-3047290
RESA I-5 Attachment 1

WITNESS: Shemeka Rodgers

PPL Electric Utilities Corporation
Response to the Set | Data Requests of
The Retail Energy Supply Association and NRG Energy, Inc.
Dated June 6, 2023
Docket No. P-2022-3036985

RESA Please provide any surveys that PPL has conducted or commissioned

& NRG I-3 since the second quarter of 2021 containing questions about retail
electric suppliers, generation service, the competitive market, and
default service, including information as to the entity or entities that
conducted the surveys, the costs incurred by PPL to have the survey(s)
conducted and the results of the survey(s).

PPL PPL Electric has not conducted or commissioned any additional

Response surveys containing questions about retail electric suppliers, generation
service, the competitive market, and default service since the second
guarter of 2021.

25839705v1



PPL Electric Utilities
Docket No. P-2024-3047290
RESA I-5 Attachment 1

WITNESS: Shemeka Rodgers

PPL Electric Utilities Corporation
Response to the Set | Data Requests of

The Retail Energy Supply Association and NRG Energy, Inc.

RESA
& NRG I-3

PPL
Supplemental
Response

PPL
Response

25839705v1
25965396v1

Dated June 6, 2023
Docket No. P-2022-3036985

Please provide any surveys that PPL has conducted or commissioned
since the second quarter of 2021 containing questions about retall
electric suppliers, generation service, the competitive market, and
default service, including information as to the entity or entities that
conducted the surveys, the costs incurred by PPL to have the survey(s)
conducted and the results of the survey(s).

The Company’s Quarterly Customer Satisfaction (CSAT) survey
program is conducted by an independent research firm, InMoment, on
a quarterly basis to measure and track overall satisfaction and other
key components that impact performance. The program is used to
improve operational effectiveness, support customer experience, and
measure and track marketing and communications initiatives among
both business (small and mid-size) and residential customers.
Beginning April 2021, several questions were added to, inter alia, help
assess customer satisfaction with PPL as a provider of electric delivery
service, understand the impact of different prices offered for generation
on satisfaction levels with the Company, and understanding the
different scam activity customers may have been experiencing. No
questions were added to assess supplier satisfaction or satisfaction
with shopping.

RESA & NRG [-3 Attachment 1 through Attachment 3 are slides
prepared by InMoment, showing the annual data for 2021, 2022, and
2023 and the quarterly trended performance for the newly added
questions asked of both business and residential customers. The
questions the results are referencing can be found at the bottom of each
slide.

PPL Electric has not conducted or commissioned any additional
surveys containing questions about retail electric suppliers, generation
service, the competitive market, and default service since the second
quarter of 2021.



Quarter 4 - Detailed Results




The PPL CSAT Residential program is conducted on a
quarterly basis to measure and track overall satisfaction
and other key components that impact performance. The
program is used to improve operational effectiveness,
and support customer experience initiatives.

Several changes were made to the survey in 2021

e Overall attributes are now asked on the same grid

* Key diagnostic measures under each overall
were moved, updated and changed from a 5-point to a
7-point scale

« Additional advertising messages were added

* Communication channels were updated and expanded
* JD Power Brand Health attributes were added

* New scam question added

Any trending that is potentially impacted by these
changes are noted on the slide

PPL Electric Utilities
Docket No. P-2024-3047290

RESA & NRG -3 Attachmaent{

Respondents are the decision makers for
electric service or pay the electric bill for
their household

Online Survey
All residential surveys were conducted
online in Q4'21

October 19, 2021 - November 8, 2021

A total of 1089 residential surveys were completed in
Q4'21. The breakdown was as follows:

202 179 197 158 170

183

» Data weighted by region and age

» Significance testing conducted at a 95%
confidence level

2

Business Use
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PPL Electric Utilities
Docket No. P-2024-3047290
chment

RESA & NRG1-3 Attachment 1

* Residential customer satisfaction was high consistently throughout the year, exceeding 2020 satisfaction levels.
* There was more fluctuation with business customer satisfaction — especially in Q2 - but overall it is on par with last year.

Total PPL Weighted @ Residential Business

86% 88% 90% 86% 87% 90% 1 85% 89% 89%

2019 2020 2021 2019 2020 2021 2019 2020 2021

90%
90%

88%

1,

4 86%
Total PPL 84%

® "

Q4'19 Q1'20 Q2'20 Q3'20 Q4'20 Q121 Q2'21 Q321 Q4'21
Top 3 Box on a 10-pt scale shown for Overall Metrics T Indicates a significant change vs. the previous quarter (year) e
s
Q1. Using a 10-pt scale, where 1 means unacceptable and 10 means outstanding, how do you rate your overall satisfaction with PPL as a provider of electric delivery service to your home/business? ppl 35_-_-

Business Use

PPL Electric LHilities



Overall Value

* Customers who shop around are less satisfied with PPL value - significantly more so than default customers.

Overall Value

81%71
Significant —e—Default
9 —=—Shoppers
70% 70% A% PP
68%
Q4'19 Q1'20 Q2'20 Q3'20 Q4'20 Q121 Q221 Q321 Q4'21

Top 3 Box on a 10-pt scale shown for Overall Metrics M Indicates a significant change vs. the previous quarter e

Q2. How would you rate PPL Electric overall as a provider of electric delivery service to your [RES: home, BUS: business] in... Value for the price paid? 6 ppl :::E:
%::u_

Business Use

PPL Electric Ltilities



PPL Electric Utilities
Docket No. P-2024-3047290
chment

RESA & NRG1-3 Attachment 1

e Customers on default supply continue to be much more likely to choose PPL for delivery if they had a choice.

I
I
I
I
I

79% 7% | 79% | 79% | 73% | 0% | O5% | 0%

°| 82% . ? ° : 86% | 909 85A> 87% | 88% m Likely (Top 3)

: Somewhat likely
I
I
I
I
I
I
I
I
|

23% 19% 24% 23% 25%

17% 13%{ 18%T 16% 17%

[ 4% | 5% [ 5% | 5% [ 4% |
Q4'20 Q121 Q2'21 Q321 Q421

m Not likely
(Bottom 4)

13% gy 12%T 10% 10%
— s~ O U/ L/ w1~

Q4'20 Q1'21 Q221 Q321 Q4'21

Default

Q4'20 Q121 Q221 Q321 Q4'21

Total Shopping

M Indicates a significant change vs. the previous quarter .y
hd . “0"‘_
Q3H. And now, a hypothetical question for you: Today, in Pennsylvania, you have a choice for your electric generation supplier. Assuming you also had the opportunity to choose your electric delivery company, how likely would you be to 6 ppl E:-_-

BusinesgaepegpL Electric?

PPL Electric LHilities



PPL Electric Utilities
Docket No. P-2024-3047290

RESA & NRG -3 Attachmaent{

* Customers who have not experienced a scam are much more satisfied with PPL’s value.
* However, those who have experienced a scam tend to have higher advocacy.

]
Experienced Scamming Key Measures - 2021

Scam No Scam
Tactics Used 2021

Any Scam 24% Overall Satisfaction 88% 90%

Someone claiming to be from PPL trying to 13%

sell services over the phone ? Image 87% 89%

Received a phone call where PPL appeared 11%

on the caller id, but it was not PPL ’ Value 1% 5% A

Misrepresenting supplier: Have been told 99

your supplier is changing or is not in business ° Reliability 92% 93%

Have been pressured to renew or change oy

suppliers or your electricity will be shut off ° Communication 86% 88Y%

Someone saying a payment is past due or did

not go through and want immediate payment 5% Advocacy 51% B 45%

via wire transfer or gift card?

Sgrr\?iizrs]?jggr’gr:jgo;? o6 HEL g @eEl 4% Customer Service 87% 88%
% Yes Among All Customers Letter indicates a significant difference when comparing groups “ i ..",’_
Q34. Some bad actors rely on scams or deceptive marketing to trick or pressure customers into making immediate payments or switching supply service, often at a higher cost. Have you experienced any of the following scamming 6 pbl ‘E.E—_-

: cliqzin the past three months? .\
BUSI ne§§ U%lé PPL Electric LHilities



Quarter 4 - Detailed Results




The PPL CSAT Business program is conducted on
a quarterly basis to measure and track overall
satisfaction and other key components that
impact performance. The program is used to
improve operational effectiveness.

Several changes were made to the survey in Q1’21

Overall attributes are now asked on the same grid

Key diagnostic measures under each overall
were moved, updated and changed from a 5-point to a
7-point scale

Additional advertising messages were added
Communication channels were updated and expanded
JD Power Brand Health attributes were added

New scam question added

Any trending that is potentially impacted by these
changes are noted on the slide

PPL Electric Utilities
Docket No. P-2024-3047290
chment

RESA & NRG1-3 Attachment 1

Respondents are the decision makers for
electric service or pay the electric bill for
their organization

Online Survey
All business surveys were conducted
online in Q4'21

October 19, 2021 - November 8, 2021

A total of 200 business surveys were completed in
Q4'21. The breakdown was as follows:

40 160

» Data weighted by rate class

ﬂ » Significance testing conducted at a 95%
confidence level

8

Business Use
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Shoppers vs. Default

* Value ratings declined among both shoppers and default customers possibly as contracts ended and new rates took effect,
but also possibly because of the significant impending increase in December.

| ]

Overall Value

—o—Default

&

% —=—Shoppers
+30% increase\
10.29

/+13% increase\ 968
6.66 6.66
6.36 6.36
6.08 6.08 Price to Compare
EEEE = ewh
Q4'19 Q1'20 02'20 0320 Q4'20 Q121 Q221 Jun-Nov'21 Jan-May'22

KQ3 21

KDec'Ql

Top 3 Box on a 10-pt scale shown for Overall Metrics,

9

M Indicates a significant change vs. the previous quarter

Q2. How would you rate PPL Electric overall as a provider of electric delivery service to your [RES: home, BUS: business] in... Value for the price paid?

Business Use

N
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PPL Electric Utilities
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* Not as many default business customers would choose PPL for delivery compared to previous quarters, but likelihood is still

much higher than shoppers.

||HHH||

B3
i

Default Shoppers

m Likel B
o (Tlof)ys) 71% | 3% | 70% | 70%
(o]
Somewhat
likely

m Not likely 28%
(Bottom 4) | 19% | 530 22%  24%
14%
13%  14% 13%

_L'I__A'I_-w_

Q4'20 Q1'21 Q2'21 Q3'21 Q4'21 Q4'20 Q121 Q221 Q321 Q4'21

17%

M Indicates a significant change vs. the previous quarter

10
Q3H. And now, a hypothetical question for you: Today, in Pennsylvania, you have a choice for your electric generation supplier. Assuming you also had the opportunity to choose your electric delivery company,

BUSi negg)vUi@ would you be to choose PPL Electric?
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* Four in ten business customers experienced a scam in the past three months, slightly higher than last quarter.

* Business customers that have experienced scams this quarter are less satisfied with value and customer service compared to
those that were scammed last quarter. Advocacy is also lower.

i
Experienced Scamming Key Measures

Scam Scam No Scam | No Scam
Q321 Q4'21 Q321 Q4'21

Any Scam 37% 42% Overall Satisfaction 92% 90% 88% 86%
Someone claiming to be from PPL trying to 7% 559 ] ] ) )
sell services over the phone Image 93% 84% 91% 87%
Misrepresenting supplier: Have been told 15% 21%

your supplier is changing or is not in business ? ’ Value 80% 59% | 7% 4%
Have been pressured to renew or change 12% 18%

suppliers or your electricity will be shut off ’ ’ Reliability 97% 95% 97% 90% |
Received a phone call where PPL appeared 18% 15%

on the caller id, but it was not PPL ’ ’ Communication 91% 80% 88% 81%
Someone saying a payment is past due or did

n.ot go through and want immediate payment 9% 14% Advocacy 63% 45% | 42% 38%
via wire transfer or gift card

Som.eone claiming to be PPL trying to sell 39 59 Customer Service 93% 81% | 88% 84%
services door to door

% Yes Among All Customers ™ Indicates a significant change vs. the previous quarter YTy

11
Q34. Some bad actors rely on scams or deceptive marketing to trick or pressure customers into making immediate payments or switching supply service, often at a higher cost. Have you experienced any of the following scamming

i cliqiA the past three months? s
BUSIne§§ Ug@ PPL Electric LHilities ’



Quarter 4 - Detailed Results




PPL Electric Utilities

RESA & RRELSAIChHAM 2

The PPL CSAT Residential program is conducted on a Respondents are the decision makers for
quarterly basis to measure and track overall satisfaction electric service or pay the electric bill for
and other key components that impact performance. The their household

rogram is used to improve operational effectiveness, _
prog P g Online Survey

and support customer experience initiatives. All residential surveys were conducted
online in Q4'22

A total of 1062 residential surveys were completed in
Q4'22. The breakdown was as follows:

» Data weighted by region and age

» Significance testing conducted at a 95%
confidence level
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* Overall Satisfaction among residential customers remains low after significant declines last quarter.
* Overall Satisfaction is softening among business customers this quarter.

Total Weighted @ Residential Business

86% 88% 90% 85% 86% 87% 90% 84% 85% 89% 89% 86%

2019 2020 2021 2022 2019 2020 2021 2022 2019 2020 2021 2022

86%
Total 85%
82%

4
81%
y

Q119 Q2'19 Q319 Q419 Q120 Q220 Q320 Q420 Q121 Q221 Q321 Q421 Q122 Q222 Q322 Q422

85%

Top 3 Box on a 10-pt scale shown for Overall Metrics T Indicates a significant change vs. the previous quarter (year)

Q1. Using a 10-pt scale, where 1 means unacceptable and 10 means outstanding, how do you rate your overall satisfaction with PPL as a provider of electric delivery service to your home/business?

Business Use

PPL Electric Utilities



Overall Value

* Value perceptions remain significantly lower than last year among shoppers and default customers.

Overall Value

79% 0
77% 8% 77%
Significant
—e—Default
—s—Shoppers
56%
Q4'20 Q121 Q2'21 Q321 Q421 Q122 Q222 Q322 Q4'22
Top 3 Box on a 10-pt scale shown for Overall Metrics M Indicates a significant change vs. the previous quarter
Q2. How would you rate PPL Electric overall as a provider of electric delivery service to your [RES: home, BUS: business] in... Value for the price paid? 6 pbl : :'

Business Use PPL Electric Utiities
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* Likelihood to Choose PPL for delivery is steady after the decline last quarter and remains below last year.

61%
m |ikely (Top 3)
Somewhat likely

579 m Not likely
28% 28% ° 32% (Bottom 4)

2

23%  24%

19% 18%

79%
17% 20% 21%

25%

Q4'21 Q122 Q222 Q322 Q4'22

88%

10% 14%r 15%
AR 11 5% | 5% |
Q4'21 Q1'22 Q2'22 Q322 Q4'22

Default

S 6% 5% | 8%1] 6%

Q4'21 Q122 Q222 Q322 Q4'22

Total

Shopping

M Indicates a significant change vs. the previous quarter
o‘ ‘0
Q3H. And now, a hypothetical question for you: Today, in Pennsylvania, you have a choice for your electric generation supplier. Assuming you also had the opportunity to choose your electric delivery company, how likely would you be to 6 p
Busines$ Qg™ Fectrc? S
PPL Electric Utilities



* The percentage of customers experiencing a scam remains stable at around two in ten customers. The most common scam is
someone claiming to be from PPL trying to sell services over the phone.

U . .
(*) Experienced Scamming = 22% -

—

Someone claiming to be from PPL trying to 11%
sell services over the phone 0

13%
Received a phone call where PPL \ ——

appeared on the caller id, but it was not 10%
PPL
10% 10%
Misrepresenting supplier: Have been told
> . . . 0 9% 9%
your supplier is changing or is not in 9% 9%
business
7% 7%
Have been pressured to renew or change 79%
suppliers or your electricity will be shut off 0 5%
5% 5%
Someone saying a payment is past due or 4%
did not go through and want immediate 4%
payment via wire transfer or gift card? .
Someone claiming to be PPL trying to sell 4%
services door to door 0
Q4'21 Q1'22 Q2'22 Q3'22 Q4'22
% Yes Among All Customers M Indicates a significant change vs. the previous quarter b
\:".-.'4:::-__
Q34. Some bad actors rely on scams or deceptive marketing to trick or pressure customers into making immediate payments or switching supply service, often at a higher cost. Have you experienced any of the following scamming pp é::_‘

. idedi ?
Businessclysigthe past three months? PPL Electric Utilities
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The PPL CSAT 3usmess program is conducted on TS A s dEE S el )
a quarterly basis to measure and track overall electric service or pay the electric bill for

satisfaction and other key components that their organization

impact performance. The program is used to

improve operational effectiveness. Online Survey
All business surveys were conducted
online in Q4'22

October 18, 2022 - October 31, 2022

A total of 204 business surveys were completed in
Q4'22. The breakdown was as follows:

40 164

» Data weighted by rate class

ﬁ » Significance testing conducted at a 95%
confidence level
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Shoppers vs. Default

* Overall Value perceptions are slightly higher among default customers.

Overall Value

0 \—77 —o—Default

—63% —a—Shoppers

> 58%

Dec ‘21
10.29
Price to Compare
@ @ 7.54 9.68 ¢/kWh
Q4'20 Q121 Q2'21 Q321 Q4'21 Q122 Q222 Q322 Q4'22
Top 3 Box on a 10-pt scale shown for Overall Metrics, M Indicates a significant change vs. the previous quarter
Q2. How would you rate PPL Electric overall as a provider of electric delivery service to your [RES: home, BUS: business] in... Value for the price paid? &E pbl ’:E::':'
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* Shoppers are less likely to choose PPL than default customers.

B3
i

Default Shoppers

m Likely
0 68% 0 67%
77% 75% (S (Top 3) 0% 3%
Somewhat
likely
m Not likely -
9 9 26% 28% 9 °
17% 19% 529 21% 16% (Bottom 4) 24% 0 6 229%
6% | 70 (PR 8% | 8% |
Q4'21 Q1'22 Q2'22 Q3'22 Q4'22 Q4'21 Q1'22 Q2'22 Q3'22 Q4'22
M Indicates a significant change vs. the previous quarter i
10 ‘*.““"'.;'::_'_
Q3H. And now, a hypothetical question for you: Today, in Pennsylvania, you have a choice for your electric generation supplier. Assuming you also had the opportunity to choose your electric delivery company, - ppl .:=‘:‘_j_‘

H i would you be to choose PPL Electric?
Busines¥'Use wouldy AL Bleciio Usimies



* The percentage of business customers experiencing a scam is steady at just under four in ten customers.
* Someone claiming to be from PPL to sell services over the phone is most prevalent and has increased slightly.

[ —

——

iJ 1 H 42% )
b (%) Experienced Scamming = 37% B

Someone claiming to be from PPL trying
to sell services over the phone

23%

25%

Received a phone call where PPL 24%
appeared on the caller id, but it was not 17%
PPL 21% 21%
Misrepresenting supplier: Have been told 18% ?
your supplier is changing or is not in 17% 17%
in

business 15%

14%
Have been pressured to renew or change 12% 12%

suppliers or your electricity will be shut off 0

. 10%

Someone saying a payment is past due or
did not go through and want immediate 10% Y

payment via wire transfer or gift card? 5%
3%
Someone claiming to be PPL trying to sell

[0)
services door to door 4%

Q4'21 Q122 Q222 Q322 Q4'22
% Yes Among All Customers M Indicates a significant change vs. the previous quarter
E "- .".v -
Q34. Some bad actors rely on scams or deceptive marketing to trick or pressure customers into making immediate payments or switching supply service, often at a higher cost. Have you experienced any of the following scamming ﬂ_ pp .’ e

. idedi ?
Businessclysigthe past three months? PPL Electric Utilities
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The PPL CSAT Residential program is conducted on a Respondents are the decision makers for
quarterly basis to measure and track overall satisfaction electric service or pay the electric bill for
and other key components that impact performance. The their household

rogram is used to improve operational effectiveness, _
prog P g Online Survey

and support customer experience initiatives. All residential surveys were conducted
online in Q2'23

April 18, 2023 - May 2, 2023

A total of 1025 residential surveys were completed in
Q2'23. The breakdown was as follows:

» Data weighted by region and age

» Significance testing conducted at a 95%
confidence level
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* Billing event impacts linger as customer satisfaction continues to decline significantly

o |10 points among business since Q1, down 24 points compared to the same quarter last year
o | 7 points among residential, down 23 points compared to the same quarter last year
o | 8 points overall, down 23 points compared to the same quarter last year

Total Weighted Residential Business
T !

2020 2021 2022 2023YTD 2020 2021 2022 2023YTD 2020 2021 2022 2023YTD
87%
84%
Total 3%

65%4

v 64%.

61%y

Q120 Q220 Q320 Q420 Q121 Q221 Q321 Q421 Q122 Q222 Q322 Q422 Q123 Q223
Top 3 Box on a 10-pt scale shown for Overall Metrics T Indicates a significant change vs. the previous quarter (year)

Q1. Using a 10-pt scale, where 1 means unacceptable and 10 means outstanding, how do you rate your overall satisfaction with PPL as a provider of electric delivery service to your home/business?

Business Use PPL Electric Utiities




Overall Value

* The decline in Value perceptions is similar regardless of shopping status.

Overall Value

78% 7%
75% ’
—e—Default
Significant
—=—Shoppers
41%
? Q2'21 Q321 Q4'21 Q122 Q2'22 Q322 Q4'22 Q123 Q2'23
Top 3 Box on a 10-pt scale shown for Overall Metrics M Indicates a significant change vs. the previous quarter
Q2. How would you rate PPL Electric overall as a provider of electric delivery service to your [RES: home, BUS: business] in... Value for the price paid? 6 pbl :

Business Use PPL Electric Utiities
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* Shopping customers are significantly less likely to choose PPL for delivery if they had the choice.

59%{
69%!| 70%

m |ikely (Top 3)

28% Somewhat likely

36%

m Not likely
(Bottom 4)

25%

o8y 27 32%

21%

76/.¢

19% 9
15% | 0| 15%
= 50, | 1271 O

23%
i 6 24% 0%t
22%1

14%1

Q2'22 Q322 Q422 Q1'23 Q2'23

Q2'22 Q322 Q422 Q123 Q2'23

Total

Q2'22 Q322 Q4'22 Q1'23 Q2'23

Default

|
l
l
l
60%1 :
l
l
l
l
l
l
l
l
l
]
l
l
|

Shopping

M Indicates a significant change vs. the previous quarter
o‘ ‘0
Q3H. And now, a hypothetical question for you: Today, in Pennsylvania, you have a choice for your electric generation supplier. Assuming you also had the opportunity to choose your electric delivery company, how likely would you be to 6 p
Busines$ Qg™ Fectrc? S
PPL Electric Utilities



* The percentage of customers experiencing a scam has decreased significantly in this quarter.
* Significantly fewer phone calls are being received where PPL appeared on the caller ID, but it was not PPL.

22% 23% 21% 20% 17%4

i
&) Experienced Scamming = 19% -

2023 Y1D

payment via wire transfer or gift card?
3%
3%

3%

Someone claiming to be PPL trying to sell
services door to door

4%

Someone claiming to be from PPL trying to 9Y%
sell services over the phone 0
Received a phone call where PPL appeared 8Y%
on the caller id, but it was not PPL 0
Misrepresenting supplier: Have been told
your supplier is changing or is not in 7%
business
12%
Have been pressured to renew or change 6%
suppliers or your electricity will be shut off 0 9%
8% 8%
. . / e 7%~L
Someone saying a payment is past dug or 6% 6%
did not go through and want immediate 4% 5% 5%
>’/‘-+\

Q2'22 Q3'22 Q4'22 Q1'23 Q2'23

Q34. Some bad actors rely on scams or deceptive marketing to trick or pressure customers into making immediate payments or switching supply service, often at a higher cost. Have you experienced any of the following scamming

% Yes Among All Customers M Indicates a significant change vs. the previous quarter 6 hbi
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B usin estgcug%@ the past three months? oL e o
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The PPL CSAT 3usmess program is conducted on TS A s dEE S el )
a quarterly basis to measure and track overall electric service or pay the electric bill for

satisfaction and other key components that their organization

impact performance. The program is used to

improve operational effectiveness. Online Survey
All business surveys were conducted
online in Q2'23

April 18, 2023 - May 2, 2023

A total of 201 business surveys were completed in
Q2'23. The breakdown was as follows:

40 161
» Data weighted by rate class

» Significance testing conducted at a 95%
confidence level
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Shoppers vs. Default

* Perceptions among default customers continue to soften from a significant decline in Q1’23.

Overall Value

(1%
75%

51% —8-=Shoppers
\ 37% —o—Default

Dec ‘21
10.29

Price to Compare

Q2'21 Q321 Q4'21 Q122 Q2'22 Q322 Q4'22 Q123 Q2'23
Top 3 Box on a 10-pt scale shown for Overall Metrics, M Indicates a significant change vs. the previous quarter
= w "’.v -
Q2. How would you rate PPL Electric overall as a provider of electric delivery service to your [RES: home, BUS: business] in... Value for the price paid? £= ppl ,E:':_‘
c‘: .
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* While the number of customers not likely to choose PPL increased slightly last quarter, it nearly doubled this quarter. Only
roughly half of customers would actively choose PPL now.

61%
72% 71% 72% . Q2'23 Likely
m Likely (Top 3) ﬂ% GS-1 Customers (50%)
_ GS-3 Customers (47%)
Somewhat likely

= Not likely (Bottom 4) @ Q223 Likely

Total Residential (51%)

27%

- 22% 21%
22%7

— ey esren i

Q2'22 Q3'22 Q4'22 Q1'23 Q2'23

M Indicates a significant change vs. the previous quarter Y
10 s
Q3H. And now, a hypothetical question for you: Today, in Pennsylvania, you have a choice for your electric generation supplier. Assuming you also had the opportunity to choose your electric delivery company, how likely would you be to = ppl j;-:;
Busines&qpegPL Electric?
PPL Electric Utilities



* The percentage of business customers experiencing a scam is stable at three in ten customers.
* Someone claiming to be from PPL to sell services over the phone continues to be most prevalent.

4 . _ 3 0
(%) Experienced Scamming = 31% —_— e— ~

31% 31%
2023 YTD Quarterly

Someone claiming to be from PPL trying to
sell services over the phone

21%

Misrepresenting supplier: Have been told
your supplier is changing or is not in
business

14%

Received a phone call where PPL appeared
on the caller id, but it was not PPL

12%

23% \/‘\/ 22%
10%

Have been pressured to renew or change
suppliers or your electricity will be shut off

\)
16% T
. . 14%
Someone saying a payment is past due or 13%
did not go through and want immediate 11%
payment via wire transfer or gift card? 89% 9%
8% 6%
__. )
Someone claiming to be PPL trying to sell 2% A =—C—== e
services door to door
Q2'22 Q3'22 Q4'22 Q1'23 Q2'23
% Yes Among All Customers M Indicates a significant change vs. the previous quarter b
ﬁg \:".-.'4:::-__

Q34. Some bad actors rely on scams or deceptive marketing to trick or pressure customers into making immediate payments or switching supply service, often at a higher cost. Have you experienced any of the following scamming - pp é:._
B u Si n estgcwglé the past three months? RS

PPL Electric Utilities



RESA
& NRG I-4

PPL Electric Utilities
Docket No. P-2024-3047290
RESA I-5 Attachment 1

WITNESS: Shemeka Rodgers

PPL Electric Utilities Corporation

Response to the Set | Data Requests of

The Retail Energy Supply Association and NRG Energy, Inc.

Dated June 6, 2023
Docket No. P-2022-3036985

Please refer to PPL’s Answer to the Petition for Declaratory Order, 1
55 and 56, discussing efforts undertaken to share customer contact
information with EGSs participating in the Standard Offer Program
(“SOP”). In the Answer, PPL indicates that it has shared its customers’
email addresses, upon customer consent, with the SOP EGSs. In
connection therewith:

A.

Please confirm that PPL has not shared mobile telephone
numbers with SOP EGSs. If you do not confirm, please explain.
If you confirm, please explain why this information has not been
shared with SOP EGSs.

Please describe, and provide supporting documentation, of the
communications PPL had with the parties in the Default Service
Plan V proceeding regarding the sharing of customer contact
information with SOP EGSs.

Please detail any input or feedback PPL requested or obtained
from SOP EGSs regarding the sharing of customer contact
information.

Please provide a copy of the script that PPL used to explain to
customers the sharing of contact information, upon customer
consent, with the SOP EGS during the enrollment process.
Please describe, and provide supporting documentation, of the
method by which PPL requested and obtained the consent of the
customer.

Please indicate the date on which PPL implemented the process
for explaining to customers and obtaining the consent from
customers to share contact information with SOP EGSs.

Please provide the number of customers from whom PPL has
sought consent to share contact information and the number of
customers who have declined to have that information shared
with the SOP EGS.

Please describe the process through which PPL informs the
SOP EGSs of the customer’s contact information.



PPL
Response
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WITNESS: Shemeka Rodgers

. PPL Electric complies with the DSP V Order and provides SOP

EGSs with the customer's phone number, email address or both
upon receiving consent from the customer to release the
information during the SOP enrollment process. PPL Electric
does not ask for customer mobile numbers specifically, and
upon customer consent, provides SOP Suppliers with the
phone number provided by the customer, mobile or otherwise.
Therefore, PPL Electric cannot confirm that it has not shared
mobile phone numbers with SOP EGSs.

. PPL Electric posted a broadcast message on May 6, 2021,

inviting suppliers to a meeting on May 11, 2021, to review DSP
V changes related to SOP. See the attached SOP Presentation
attached hereto as Attachment RESA & NRG 1-4-1.

. PPL Electric did not solicit any EGS feedback. However, the

Company would consider EGS feedback if it were provided. To
this date PPL Electric has not received any feedback.

. See Attachment RESA & NRG [-4-2 and Attachment RESA &

NRG I-4-3.

. PPL Electric gathers consent when customers self-serve and

sign up for the SOP on the Company’s website. When a
customer calls and is transferred to the SOP vendor, the vendor
reads the script and asks the customer if they want to provide
consent to release their contact information to the supplier. If
the customer provides consent, PPL Electric gathers the
information and saves it on solicitation table.

. PPL Electric implemented processes to obtain customer

consent to share contact information with SOP EGSs on May
25, 2021.

. PPL Electric has sought consent from 152,056 customers.

89,392 customers have consented to providing their contact
information to their SOP supplier, 55,980 customers have not
provided consent, and 6,684 customers have not provided any
response.

. PPL Electric provides the data on the Solicitation Report

available to suppliers on the Supplier Portal. Suppliers are
required to pull their own referral reports. Consent fields were
added to the report. The report contains three fields consent,



PPL Electric Utilities
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WITNESS: Shemeka Rodgers

phone number and email address. If consent is not given, the
phone number and email address fields will not be populated.



Standard Offer Conference Call

WELCOME

May 11, 2021



ATTACHMENT RESA & NRG 1-4-1

Billing and Supplier Services Team

* DianaYunez

* Jenn Ainsworth
 Monica Andrews
* Aida Castro

e Tammy Kirschman
* Cheryl Oehler



ATTACHMENT RESA & NRG 1-4-1

SOP Changes

* EGS are required to OPT in semi-annual vs Quarterly

* PPLisrequired to provide the SOP supplier with the customers phone number,
email address or both, upon receiving consent to release the information during
the call. If consent is not given, the report will be blank and will not be provided.

* There are new fields that will be on the referral report with this information
* There will be a new format for the rates codes for future periods.

* A new Binding Agreement is needed for anyone that will start participating in the
period starting June 1, 2021. Once you submit a new binding agreement you will
not need to submit a new form, with the exception of a contact form change,
missed period or change in your customer group participation ( ie: Commercial/
Residential or both)




ATTACHMENT RESA & NRG 1-4-1

Rate Format Change

* There will be a new format for the rates codes for future periods (ie:SOR2P1 or
SOS2P1)

SOR = Residential Rate

SOS= Commercial Rate

1P would mean first period ( December 1 to May 31)

2P would mean second period ( June 1 to November 30)

1 would mean the last digit of the year we are in ( but the year will change
effective December for this program) ie: December 2021 will be SOR1P2



ATTACHMENT RESA & NRG 1-4-1

CAP Customer Changes

* Asoflunel, 2021, CAP customers are no longer able to shop

* |f the CAP customers have an existing supplier, they are allowed to finish out
the contract, but the supplier MUST drop them at the end of the current
contract

* |If the customer is a NEW CAP customer, they must drop the supplier before
they can be approved for the CAP program.

When a CAP customer comes up for recertification, they must drop their
supplier at that time recertification. If they do not choose to drop their
supplier, they will no longer be eligible for the CAP program.



ATTACHMENT RESA & NRG 1-4-1

Enrollment Timeline

EGS Obligations: Initiate EDI Enrollment transaction no later than 3 business
days after the Referral.

EGS Control: Suggest EGSs develop internal controls to ensure EDI
Enrollments have been sent. Compare against Referral Report.



ATTACHMENT RESA & NRG 1-4-1

EDI Enrollment Transactions

* EGS Obligation: EGS must enroll the referred customers using the Rate
Ready Bill Option.

* EGS Obligation: EGS must enroll using the correct rate code for the Referred
date, regardless of when the Enrollment is sent. The appropriate rate code is
on the Referral Report.

— For example; Referral date is November 30th, and the Enrollment is not
sent until December 1%, the rate code in affect in November is required.
(SOR4Q3)

* EGS Obligation you must serve the account for 12 months from enroliment
date unless customer decides to drop or re-enroll with SOP for lower rate.
There is no cancellation charges permitted with SOP program



ATTACHMENT RESA & NRG 1-4-1

Enrollment Errors

e EGSs cannot use a non-standard offer rate code for SOP referrals.

* When a non-standard offer rate code is sent, the Enrollment will be rejected
on a not-yet-active buffered account.



ATTACHMENT RESA & NRG 1-4-1

Frequently Asked Questions

*  What happens when customers already enrolled with the EGS come in via the
SOP process?

— You will need to process an EDI change request for the proper rate and
proper billing option for the referral that was sent.

*  What happens when SOP accounts are submitted for enrollment, but then
rejected by PPL for ‘Account Exists but Is Not Active.’?

— This is because the EGS submitted the 814 Enrollment with a non-SOP rate
code. Resend corrected 814 Enrollment.

*  Website: https://www.pplelectric.com/utility/about-us/for-generation-
suppliers/general-supplier-reference-information/standard-offer-program



https://www.pplelectric.com/utility/about-us/for-generation-suppliers/general-supplier-reference-information/standard-offer-program

ATTACHMENT RESA & NRG 1-4-1

Notification

The Standard Offer EGS Participant need only execute and submit the
Binding Agreement to PPL Electric one time.

— Once you submit a new binding agreement you will not need to submit a new form,
with the exception of a contact form change, missed period or change in your customer
group participation ( ie: Commercial/ Residential or both)

However, in order to be a participant during each period, it must utilize
distinct Rate Codes for each period through the PPL Electric System and
notify the Company via e-mail of its intent to participate per Article 4 of the
SOP Rules. Any EGS failing to notify the Company of its intent to participate
in the Program will be excluded from that period’s SOP offering.
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ARTICLE 1
INTRODUCTION

1.0 Introduction

1.1

1.2

This Standard Offer Program Process and Rules document (“SOP Rules") defines
the processes and rules for PPL Electric Utilities Corporation’s (“Company” or
“PPL Electric”) Standard Offer Program (“SOP” or “Program”), implemented
pursuant to the Pennsylvania Public Utility Commission’s (“PA PUC” or
“Commission”) Final Order to PPL Electric Utilities Corporation Default Service
Program and Procurement Plan V at Docket No. P-2020-3019356.

PPL Electric is issuing this SOP Rules document, as a continuous program from
June 1, 2021 through May 31, 2025, to solicit participation from Retail Electric
Generation Suppliers (“EGS”) in a customer referral program, to serve Residential
and Small Commercial & Industrial (“Small C&I”) Customer Groups. Customers
who are participating in OnTrack!' are not eligible to participate in SOP. The
Residential Customer Group is defined on the basis of the Company’s existing
specific rate schedules as shown in the following table. The Small C&I Customer
Group is defined as those customers under 25kW demand and subsequently on the
basis of the Company’s existing specific rate schedules as shown in the following
table. To the extent an existing rate schedule is modified, or replaced by successor

rate schedules, PPL Electric, at its sole discretion, will place that rate schedule in
the appropriate Customer Group.

Rate o
Customer Group Schedule Description
RS RS — Residential Service
Residential - - -
RTS RTS(R) — Residential Service — Thermal Storage
GS-1 GS-1 — Small General Service
GS-3 GS-3 — Large General Service — Customers with less than 100 kW peak
demand
GH-2 GH-2(R) — Separate Meter General Space Heating Service
LP-4 LP-4 — Large General Service (12 KV or Higher) — Customers with less
than 100 KW peak demand
Small Commercial | BL BL — Borderline Service — Electric Utilities
& Industrial SA SA — Private Area Lighting
SM SM(R) — Mercury Vapor Street Lighting
SHS SHS — High Pressure Sodium Street Lighting
SE SE — Energy Only Street Lighting Service
SLE SLE — Light Emitting Diode (LED) Street Lighting Service
TS TS(R) — Municipal Traffic Signal Lighting Service

' OnTrack is PPL Electric Customer Assistance Prrogram.
PPL Electric Utilities Corporation
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SI-1 SI-1(R) — Municipal Street Lighting
Standb Rule 6A — Standby Service for Qualifying Facilities applicable to
Y customers in the above listed rate schedules.

1.3 Customers participating in the SOP will receive a fixed rate for a twelve-month
period that is equal to a 7% discount off the Price-to-Compare (“PTC” or “Default
Service”) in effect at the time the customer enrolls in the SOP.

1.4 A participating EGS, subject to the qualification requirements discussed in Article
4, will provide retail supply for eligible Residential and/or Small C&I customers
who elect to participate in the Program and who are successfully enrolled into the
Program as discussed in Article 5. Any Participating Customer may return to
Default Service or choose another EGS in accordance with the Company’s standard
switching requirements, without penalty.

1.5 EGSs interested in participating in the Program must initially meet Pre-
Qualification Requirements to participate as provided in Section 4.2.

1.6  Once all Pre-Qualification Requirements are met, an EGS must meet the SOP
Period Qualification Requirements in order to be an EGS Participant in any SOP
Period (hereinafter defined). Section 4.3 details the Qualification requirements.

1.7 If during any SOP Period there are no EGSs meeting the Pre-Qualification
Requirements to participate in the Program, or if no pre-qualified EGSs have met
the SOP Period Qualification Requirements, the program will not be offered for
that SOP Period. There must be at least one (1) qualified EGS with a submitted
rate code for either the Residential or Small C&I Program. If a rate code is not
submitted for either customer class, then that class (without a rate code) will not
have a Program offering for that SOP Period.

1.8 Each Participating EGS must pay its share of the Program costs as set forth in
Article 7.

1.9 EGSs are required to independently maintain their own data and information for all
customers enrolled in the Program. The Company is not responsible for the
reporting of any information on the Program for Participating EGSs. See Article 8
for more information.

1.10 Definitions: In addition to terms defined elsewhere in this SOP Rules, the
following definitions shall apply:

“CAP customers” means a residential customer enrolled in PPL Electric’s Customer
Assistance Program, OnTrack.

PPL Electric Utilities Corporation Standard Offer Program Process & Rules
Page |3
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“EDI” — Electronic Data Interchange, which is a standardized format for the
electronic transfer of data between entities.

“Electric Generation Supplier” or “EGS” is defined as a retail generation supplier.

“Eligible Customers” include any default service Residential customer, with the
exception of CAP customers, or Small Commercial & Industrial customer less than
25kW who contacts PPL Electric’s Call Center, other than for termination or
emergency calls. This also includes any eligible shopping customer that actively
requests participation in the Program. See Section 1.2 for a list of eligible customer
rate classes by customer group.

“Participating EGS” or “EGS Participant” is an EGS that has successfully met Pre-
Qualification and SOP Period Requirements.

“Participating Customer” means any eligible Residential customer or Small
Commercial and Industrial customer under 25kW in PPL Electric’s service territory
that affirmatively elects to participate and successfully enrolls in the Program.

“Program Costs” means the costs that PPL Electric will incur to administer and
communicate the Program to Eligible Customers.

“Program Term” means the period beginning on June 1, 2021 through May 31,
2025.

“Price-to-Compare Period” or “SOP Period” means the six (6) calendar month
periods as follows: June — November and December —March.

“Pre-Qualification Requirements” are those requirements that any interested EGS
must complete to initially qualify for the Program, as set forth in Article 4 of this
SOP Rules document.

“SOP Period Qualification Requirements” are those SOP Period requirements,
corresponding to the Price-to-Compare Period, that an EGS must complete once
meeting all Pre-Qualification Requirements, as set forth in Article 4 of this SOP
Rules document.

“Rate Ready Billing” billing scenario in which the EGS provides the Company its
billing rates so that the Company can complete the billing calculation and bill
delivery.

PPL Electric Utilities Corporation Standard Offer Program Process & Rules
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ARTICLE 2
INFORMATION AND SCHEDULE

2.0 Information and Schedule

2.1 PPL Electric will post information for this Program on the PPL Electric website on
its General Supplier Information webpage:
https://www.pplelectric.com/utility/about-us/for-generation-suppliers/general-
supplier-reference-information/standard-offer-program.aspx. This website will
serve as the main source of information for the Standard Offer Program.
Prospective EGS Participants are requested to use this website for current
information about all aspects of this Program and to access all essential documents.

2.2 The Program will be offered by PPL Electric to all eligible non-shopping
Residential customers and Small C&I customers under 25kW starting in June 2021.
The Program will be offered on a semi-annual basis based upon the SOP Period.

ARTICLE 3
GENERAL REQUIREMENTS

3.0 General Requirements

3.1 Participating EGSs must adhere to the terms and conditions of the Program and
fulfill all requirements of this SOP Rules document and Standard Offer Program
Binding Participation Form. In the event an EGS fails to adhere to the Program
terms and conditions the EGS will not be allowed to participate in the Program.

3.2 The submission of the Standard Offer Program Binding Participation Form to the
Company constitutes the EGS’s acknowledgement and acceptance of all the terms
and conditions of this SOP Rules document.

3.3 All Representations in this Program and documents executed must be done by an
individual authorized to 1) make contractual commitments on behalf of the EGS to
provide retail customer generation supply and 2) to financially bind the
Participating EGS.

3.4 Participation in this Program shall constitute an Agreement by EGS to abide by the
terms and conditions of the Program as set forth herein. In the event of a material
default by an EGS in any of its obligations under this Program, PPL Electric shall
have the right to terminate the EGS’s participation in the Program upon providing
10 business day written notice of the default to the EGS, directed to the contact
listed in Exhibit 2. The EGS shall be permitted to continue participating in the
Program if it cures the default during the 10 business day notice period. PPL
Electric also may seek whatever remedies, including but not limited to reasonable

PPL Electric Utilities Corporation Standard Offer Program Process & Rules
Page |5
21379666v1

Business Use



PPL Electric Utilities
Docket No. P-2024-3047290

RESA I-5 Attachment 1
ATTACHMENT RESA & NRG [-4-2

attorneys’ fees, to which it may be entitled before the Commission, or a court of
competent jurisdiction. The venue for any court action shall be in the Court of
Common Pleas for Lehigh County or in the District Court for the Eastern District of
Pennsylvania in Allentown.

ARTICLE 4
EGS Qualification Requirements

4.0 EGS Qualification Requirements

4.1 The EGS Qualification requirements are broken down into two components: 1) Pre-
Qualifications (Section 4.2) and 2) SOP Period Qualifications (Section 4.3).

4.2 Pre-Qualification Requirements:

4.2.1 All EGSs must complete a one-time, pre-qualification process to allow
the EGS access and future participation in the Program. Pre-
qualification is composed of two primary steps: 1) Certification
requirements (Section 4.2.2) and 2) Document completion and
execution (Section 4.2.3).

4.2.2 Pre-qualification initially opens July 1, 2013 and remains open on a
rolling basis. In order to pre-qualify for participation in any SOP
Period, EGSs must submit all materials (as defined in this Article 4) at
least 5 business days prior to the start of a new SOP Period. Pre-
qualification is a one-time submission event.

4.2.3 Certification:

4.2.3.1 An EGS must be licensed as an EGS by the Commission with
authority to provide service to Residential and/or Small C&I
customers in PPL Electric’s service territory. If an EGS
loses its license to serve customers in PPL Electric’s service
territory it may not participate in the Program.

4.2.3.2 An EGS must be registered with PJM as an EGS to participate
in the Program.

4.2.3.3 An EGS must be certified by PPL Electric to exchange data
using the EDI process, through the EDC consolidated billing
level. EGSs must be certified by PPL Electric as Rate Ready
Billing.

4.2.3.4 All EGSs must meet the certification requirements on or
before 5 business days prior to the start of a SOP Period to be

PPL Electric Utilities Corporation Standard Offer Program Process & Rules
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eligible to participate in the Program (contingent upon
completion of the additional qualification requirements set
forth in Section 4.2 and 4.3). Furthermore, EGSs must meet
the certification requirements prior to PPL Electric accepting
the Standard Offer Program Binding Participation Form and
Standard Offer Program Contact Form.

4.2.3.5 Any EGS that is already Rate Ready Billing certified by the

Company is already deemed certified and does not have to
recertify to pre-qualify.

4.2.4 Documentation:

4.2.4.1 Every EGS must complete and execute the Standard Offer

Program Binding Participation Form (Exhibit 1). The
Standard Offer Program Binding Participation Form must be
executed by an Authorized Individual of the EGS.
Additionally, every EGS must fully complete the Standard
Offer Program Contact Form.

4.2.4.2 Hardcopies of both the Standard Offer Program Binding

Participation Form and Standard Offer Program Contact Form
must be received in hard-copy format by PPL Electric at least
5 business days prior to the start of a SOP Period in order for
the EGS to be eligible to participate in the Program
(contingent upon completion of the additional qualification
requirements set forth in Section 4.2 and 4.3). Any EGS
failing to execute these documents will result in PPL Electric
eliminating that EGS from participating in the Program until
such time that the EGS submits completed and executed
materials. It is of the sole responsibility of the EGS to cure
any deficiency in the documentation materials.

4.2.4.3 All correspondence should be mailed to:

PPL Electric Utilities Corporation
Standard Offer Program

827 Hausman Road, LEHSC
Allentown, PA 18104

Attn: Manager — Billing Operations

4.3 SOP Period Qualification Requirements

4.3.1 Each EGS that is pre-qualified must notify the Company via e-mail of
their intent to participate in the upcoming SOP Period, including
identifying the Customer Groups in which they intend to serve. The

PPL Electric Utilities Corporation
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EGS must notify the Company by e-mail (see Section 4.3.2 for the
contact e-mail address) on or before 5 business days prior to the start of
the SOP Period. If the EGS does not notify the Company of their intent
to participate, they will not be included in that SOP Period’s Program.

4.3.2  All communications regarding an EGSs intent to participate in an SOP
Period Program must be made to the following e-mail address:
PPLUftilitiesSupplier@pplweb.com.

ARTICLE 5
Customer Communications and Customer Allocation Process

5.0 Customer Communications and Customer Allocation Process

5.1 The Program will be initially offered by the Company to all eligible PPL Electric
Default Service customers who contact the Company call center, with the exception
of those defined in Section 5.1.4. Before offering the Program, the Company will
first resolve the customer’s concerns or inquiry that was the reason for the call. The
initial Program offering will only include a summary overview of the Program —
upon interest of the customer, they will be transferred to a third-party to learn more
information and enroll.

5.1.1 The Company will offer the Program to new or moving customers upon
completing new account set-up.

5.1.2 Enrolled Customer Assistance Program (CAP) customers are not
eligible to participate in this Program.

5.1.3 Residential and Small C&I less than 25kW shopping customers in the
PPL Service territory calling the Company will not be actively offered
the Program. If a shopping customer actively inquires about the
Program, the Company will allow for the customer’s participation and
inclusion. The Company will explain to the customer that terminating
their existing shopping contract to participate in SOP may trigger early
termination fees.

5.1.4 The Company will not offer the Program to Default Service customers
calling for an emergency or for termination of service.

5.2 Customers interested in the Program will be transferred from PPL Electric to a
third-party vendor, who will then give the customer additional information on the
Program and allow the customer to enroll. Customers who have a specific EGS in
mind may enroll with that EGS. Otherwise, customers will be told that they will be
randomly assigned to a Participating EGS.

PPL Electric Utilities Corporation Standard Offer Program Process & Rules
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5.3 If during any SOP Period there are no EGSs meeting the SOP Period Qualification
Requirements, the Program will not be offered to customers for that SOP Period. If
such an event occurs, Company call scripts will be modified to not offer the
Program.

5.4 The Company will utilize an algorithm to randomly assign customers to
participating EGSs. The algorithm is designed to assign an equal amount of
customers to participating EGSs. As the customer accounts get assigned to an EGS,
the accounts will be added to each EGS’s referral report, real time.

5.5 At any point during the day, an EGS can access customer-specific data and
information for those customers which have been assigned to the EGS through the
supplier portal. This data is available via the Company’s Supplier portal for each
participating supplier at:
https://supplier.prod.pplweb.com/eusupplierportal/Secured/Retail/SOReferrals.aspx

ARTICLE 6
EGS Obligations

6.0 EGS Obligations

6.1 All Participating EGSs, upon receipt of the customer assignment data file (see Article
5.5), must begin the customer enrollment process. This process includes
communicating the terms and conditions of the Program to the customer (Section 6.2)
and the completion and submission and processing of the EDI 814 enrollment request
transaction with the Company (Section 6.3).

6.2 Within three (3) business days upon an EGS receiving a list of customer assignments,
the EGS must issue a letter to the customer detailing the terms and conditions of the
Program. Additionally, the EGS is obligated to comply with all rules and requirements
set forth in 52 Pennsylvania Code Chapter 54. The terms and conditions of the
Program that shall be communicated to the customer include:

6.2.1 The generation rate will be set at 7% below the PTC at the time the customer
elects the Program. Additionally, the rate must remain fixed for a 12 billing
cycle term.

6.2.2 There will be no early termination fee or penalties.

6.2.3 The customer will remain on the EGS’s service at the conclusion of the
contract on a month-to-month contract, at a rate set by the EGS, until the
customer elects a different rate by the EGS, chooses an alternative supplier, or
returns to default service.

PPL Electric Utilities Corporation Standard Offer Program Process & Rules
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6.3 Within 3 business days following the customer’s rescission period for enrollment, the
EGS must enroll assigned customers through the EDI 814 enrollment process. The
Company will respond to the EGS with an EDI 814 enrollment response transaction
indicating to the EGS whether the enrollment has been accepted or rejected by the
Company and if accepted, the date the EGS should begin serving the customer.

6.3.1 An EGS may not limit or reject any customer assigned to it through the
Company’s assignment process.

6.4 Following the submission of the EDI 814 enrollment, a customer will begin supply with
the EGS on the date communicated to the EGS by the Company via the EDI 814
enrollment response transaction. This date is calculated according to the 3 Business
Day Switching Rule with an exception noted in Section 6.4.2, below.

6.4.1 Customers may choose to remain in their current shopping contract or on
Default Service without taking service from their assigned EGS during the 3-
day contract rescission period.

6.4.2 New and Moving customers will begin supply with the EGS on the date
communicated to the EGS by the Company via the EDI 814 enrollment
response transactions. The enrollment response will not be generated until the
new account is active. The Company provides a separate pending enrollment
report for each EGS that includes all accounts that have not been activated.
An EGS will begin supplying the customer as of the customer’s connect date.

ARTICLE 7
Program Costs and Invoicing

7.0  Program Costs and Invoicing

7.1 Participating EGSs are required to pay a fee of $28 per referred customer. Any
remaining costs shall be included and recovered in the Company’s Competitive
Enhancement Rider. The allocation of these costs to the Customer Groups will be
determined consistent with the cost allocations accepted by the Commission in
PPL Electric’s most recent base-rate proceeding.

7.2 Invoices will be issued within 10 business days following the conclusion of the
month. Invoices will be issued via e-mail to the EGS based upon the contact
information provided.

7.3 Once issued an invoice, the EGS is required to pay the invoice within 20 business
days to PPL Electric. Payment must be made via Electronic Funds Transfer (EFT).
The Company will issue banking information upon successful completion of Pre-
Qualification requirements.
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ARTICLE 8
REPORTING REQUIREMENTS

8.0 Reporting Requirements

8.1 Each Participating EGS is independently responsible to maintain data and
information regarding its participation and assigned customer participation in the
Program. It is also the Participating EGS’s responsibility to provide support or
evidence, if called upon, in the event of a formal or informal complaint filed at the
PUC by or for a customer with regards to a customer’s participation in the Program.

8.2 The Company will not be responsible for tracking or reporting on the Program for
the benefit of the EGS. Any actions taken by the Company to monitor the program
will be completed on its own behalf.

ARTICLE 9
RESERVED RIGHTS

9.0 Non-Binding Program

9.1 Prior to the commencement of any SOP Period Program offering and with PA PUC
approval, PPL Electric has the right to withdraw and terminate this Program without
any liability or responsibility to any Participating EGS or any other party.

9.2  Subject to PA PUC approval, the Company reserves the right to accept or reject, in
whole or in part, any and all Agreements, without any liability or responsibility to
any Participating EGS or any other party, for reasonable cause including, but not
limited to, adverse statutory changes or interpretations, issuance of new PA PUC
orders and/or regulations, market conditions, etc., that preclude this Program from
being implemented in substantially the manner described herein. Pursuant to these
SOP Rules, PPL Electric shall reject any documents or agreements, including but
not limited to the Standard Offer Program Binding Participation Form and Standard
Offer Program Contact Form, submitted in response to this Program that are
incomplete, or do not conform to the requirements of this Program, or are submitted
beyond the deadline for submission. If the SOP Binding Participation Form or
Contact form are incomplete or do not conform to Program requirements, the EGS
will be given written notice and will have 48 hours to cure non-conformance. In no
event shall cure period extend or toll the 5 business day qualification submission
requirements (see Article 4 for details).

9.3 All documents and agreements submitted by Participating EGSs in response to this
Program will become the exclusive property of PPL Electric upon the receipt of
such document(s).
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Exhibit 1
Standard Offer Program Binding Participation Form

To be included in PPL Electric Utilities Corporation’s (“PPL Electric”) Standard Offer
Program,_ (“EGS Participant”) agrees to be bound
by the terms set forth below.

The Standard Offer EGS Participant hereby agrees that:

(1) It acknowledges, understands and will abide by the rules set forth in the Standard
Offer Program (SOP) Process and Rules document;

(2) It is obligated to pay a fee of $28 per customer referred, as incurred by PPL Electric
Utilities from the third-party provider, within 20 business days of being invoiced;

(3) It will issue an EDI 814 enrollment upon notification from PPL Electric of customer
being assigned to it. The EDI enrollment will be processed by the Standard Offer
EGS Participant no later than 3 business days after the expiration of the rescission
period for enrollment;

(4) It must accept all Standard Offer Customers who elect to participate and are assigned
to it under the Standard Offer Program;

(5) It must accept customers enrolled in the Standard Offer Program and implement a
new SOP rate code. If the customer was previously enrolled with the EGS Participant
under a different SOP Period rate code assignment, the EGS Participant must send an
EDI 814 rate code change transaction no later than 3 business days after the
expiration of the rescission period for enrollment or change;

(6) Once notification is received that a SOP Customer is enrolled, the EGS Participant
will send notification to such customer and include the following terms as part of its
disclaimer:

a. the terms and conditions of the Program;

b. the Standard Offer price, herein described below, for a term of twelve
(12) billing cycles;

c. notification that there is no early termination penalty to any customer
who leaves the Program at any time during the twelve (12) billing cycles;

d. any additional terms or conditions as set forth in Title 52, Chapter 54 of
the Pennsylvania Code;

(7) The SOP customer’s price must reflect a 7% discount to PPL Electric’s Price to
Compare (“PTC”) in effect at the time the customer elects service under the Program.
This price will be maintained for all 12 billing cycles for which the customer
participates in the Program; and,

(8) In accordance with the provisions of 52 Pennsylvania Code Chapter 54, prior to the
termination of the contract with a customer under this Program, the EGS will notify
the customer regarding the conclusion of the contract.

PPL Electric Utilities Corporation Standard Offer Program Process & Rules
Page | 12
21379666v1

Business Use



PPL Electric Utilities
Docket No. P-2024-3047290

RESA I-5 Attachment 1
ATTACHMENT RESA & NRG [-4-2

The EGS Participant warrants and agrees that it hereby undertakes all responsibilities and
service delineated herein as to SOP customers, and expressly absolves PPL Electric from any
and all liability for EGS Participant’s failure to perform and/ or its default with respect to such
responsibilities and service.

Participation in this Program shall constitute an Agreement by EGS to abide by the terms
and conditions of the Program as set forth herein. In the event of a material default by an EGS in
any of its obligations under this Program, PPL Electric shall have the right to terminate the
EGS’s participation in the Program upon providing 10 business day written notice of the default
to the EGS, directed to the contact listed in Exhibit 2. The EGS shall be permitted to continue
participating in the Program if it cures the default during the 10 business day notice period. PPL
Electric also may seek whatever remedies, including but not limited to reasonable attorneys’
fees, to which it may be entitled before the Commission, or a court of competent
jurisdiction. The venue for any court action shall be in the Court of Common Pleas for Lehigh
County or in the District Court for the Eastern District of Pennsylvania in Allentown.

The EGS Participant acknowledges that if PPL Electric is not able to confirm that the EGS
Participant is licensed by the PUC, approved to participate in PPL Electric’s service territory, is
registered as an EGS at PJM, or has passed EDI “Rate Ready Billing” certification for the PPL
Electric service territory as of the Submission Due Date, the EGS Participant will not be qualified to
participate in the Program and will be excluded from the Program until such time as all deficiencies
have been rectified. Furthermore, it is of the responsibility of the EGS Participant to cure such
deficiencies.

The EGS Participant need only execute and submit this Form to PPL Electric once, unless the
Standard Offer Program Binding Participation Form terms have been updated by PPL Electric.
However, in order to be a participant during each SOP Period, the EGS Participant must utilize
distinct Rate Codes for each SOP Period through the PPL Electric EDI system and notify the
Company via e-mail of its intent to participate per Article 4 of the SOP Rules. Any EGS failing to
notify the Company of its intent to participate in the Program will be excluded from that SOP Period.

The submission of this Form to PPL Electric shall constitute the Standard Offer EGS
Participant’s acknowledgment and acceptance of all the terms, conditions and requirements of this
Standard Offer Program.

The undersigned represents and warrants that he/she has the authority to act on behalf of, and
to bind, the Standard Offer EGS Participant to perform the terms and conditions and otherwise
comply with all obligations stated herein.

Customer Group Participation:

Residential Small C&I < 25kW Both

Signature of Authorized Individual:
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Name of Authorized Individual (print):

Title of Authorized Individual (print):

Date Signed:

As part of your submission to participate in the Standard Offer Program, please send one (1) original
of this Form to:

PPL Electric Utilities Corporation
Standard Offer Program

827 Hausman Road, LEHSC
Allentown, PA 18104

Attn: Manager — Billing Operations
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EXHIBIT 2
Standard Offer Program Contact Form

Please provide contact information for purposes of the SOP (items with an * are required):

Company:*

Contact Name:*

Contact Title: *

Address:
Street 1*
Street 2
City*
State™
Zip Code*

Phone Number:*

E-mail Address:*

Fax (Optional):

PPL Electric Utilities Corporation Standard Offer Program Process & Rules
Page | 15

21379666v1

Business Use



PPL Electric Utilities
Docket No. P-2024-3047290

RESA I-5 Attachment 1
ATTACHMENT RESA & NRG |-4-3

Revised March 5, 2021
PPL Electric MLS-1

Draft — PPL Electric Associate Talking Points for Standard Offer Program (“SOP”) Prior to Transfer to
Third-Party Vendor

e At PPL Electric Utilities, our job is to safely and reliably deliver power to your home or
business, but we don’t own the power plants where that electricity is generated. In
Pennsylvania, you can choose the supplier that provides your electricity without impacting the
quality of service we provide. We have a program called the Standard Offer Program. Through
the program, you may be able to save some money by enrolling with an electric generation
supplier. Would you like to hear more?

o |f yes, PPL Electric customer service representative (“CSR”) will explain that the customer will
be transferred to Third-Party who will explain more about the Program and can complete the
enrollment process with an SOP-participating supplier if the customer chooses to do so.

e If no, PPL Electric CSR thanks customer and ends call.

Guidelines for Potential Questions that Customers may ask PPL CSR before being transferred:

PPL Electric CSRs will follow these guidelines if customers request that the PPL CSR explain more
about the SOP before being transferred or if customers have questions regarding the SOP that they
would like the PPL CSR to answer.

e The SOP pairs customers with an electricity supplier or customers can choose a supplier who is
participating in the SOP.
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e You will receive a 7% discount off the current PPL price to compare at the time of enrollment.
Provide PPL’s current price to compare and the current Standard Offer price. [Explain price to
compare if customer does not understand.] The price to compare is the price you would pay if you
decide to take default service from PPL.

e The Program lasts 12 months.

e You will receive notices from your SOP supplier prior to the end of the 12-month period. At that
time, your supplier will have the option to automatically renew your contract at a new rate unless
you switch to another supplier or enroll in the default service offered by PPL.

e While the SOP price will not go up during the 12 months, the SOP price is not guaranteed to
remain lower than the price to compare if the price to compare changes.

e PPL’s price to compare changes on June 1 and December 1 each year. On those dates, you
can check with PPL for the new price to compare. You can find the price to compare on your
monthly bill, or by checking papowerswitch.com. We encourage customers to compare
prices often.

e |[fyou enroll in the SOP, you will continue to receive a single monthly bill from PPL. Both your
supplier charges and PPL delivery charges will appear on your monthly bill.

e You can drop your SOP supplier without penalty at any time during the 12-month program
and select another supplier or PPL’s default service.

e Regardless of whether or not you take advantage of the SOP, PPL always delivers your
power, reads your meter, cares for the poles and wires, provides customer service, and
restores power in the event of a service interruption.
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PPL Electric Exhibit MLS-2

Draft — Hansen Script for Standard Offer Program

ROUTINE CALL GREETING/CUSTOMER NEW TO SOP

STEP 1: Introduction and explain SOP.

Hi, my name is [Hansen Associate Name]. | understand you would like to learn more about the
Standard Offer Program and enroll with a supplier. Is that correct?

PPL Electric is responsible for delivering your electric. The actual generation of the electric you
receive can be provided by PPL Electric (called default service) or a participating supplier of
your choice.

The Standard Offer Program applies to the cost of your electricity supply only. Through the
Standard Offer Program, you'll receive your power supply from an Electric Generation Supplier
at a fixed price of fixed price of $xx for one year. That’s a 7% discount off today’s Price to
Compare.

If you enroll in the Standard Offer Program, we will randomly select a suppler in our program or
you can choose a supplier for yourself. During the 12-month term of the program, you can
withdraw from the program at any time without penalty and select a different supplier, or you
can enroll in PPL’s default service.

If you enroll in the program, PPL remains your utility company and we’re responsible for
supporting all of your billing and service needs. You will continue to receive only one bill from
PPL.

The following paragraph will be read only if customer is currently enrolled with non-
participating supplier: You are currently receiving electric supply from [EGS Name]. [EGS Name]
is not currently participating in this program. You can still participate in the Standard Offer
Program but before you enroll, you should check your contract with [EGS Name] to make sure
there aren’t any cancellation fees or other surprises.

The following paragraph will be read only if customer is currently on net-metering: If you are
a net-metering customer you should contact your SOP supplier about how you they will
compensate you for the generation you produce.

Would you like me to enroll you with a supplier to receive the standard offer?

PPL’s Price to Compare changes on June 1 and December 1 each year. The Standard Offer
Program price will not change during the 12 monthly bills, but you should understand that the
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21650500v1
21924419v1

Business Use



PPL Electric Utilities
Docket No. P-2024-3047290

RESA I-5 Attachment 1
ATTACHMENT RESA & NRG |-4-3

Revised March 5, 2021

Price to Compare could be higher or lower than the Standard Offer price during this period
when the Price to Compare changes. PPL Electric encourages you to visit papowerswitch.com to
compare prices and see the current price to compare.

STEP 2: Enrollment and select supplier.

If yes:

o Okay, | will set your account up for the Standard Offer rate. Would you like us to assign
you a supplier, or would you like to choose one for yourself?

o [Hansen representative will use menu of participating suppliers to make selection
based on customer’s response.] NAME THE SUPPLIER

o You will receive information from your supplier to confirm your enrollment. At the end
of the Standard Offer Program annual term, your supplier will send you renewal
notices, including terms and conditions. Please read the notices carefully. If you do not
respond, the supplier can retain you with a new contract and new price.

Step 3: Close call and obtain consent to share information with supplier.

To confirm, you are now enrolled with [NAME THE SUPPLIER] in the Standard Offer Program, and
your supplier will be in touch with you soon. Just a few notes before we wrap up:

The rate yoUu’ll be paying for supply is Sxxx.

You can withdraw from the program at any time and select a different supplier or elect to receive
default service at the price to compare; you will not be charged a cancellation fee. To change
suppliers, return to default service, or for more information, visit pplelectric.com or contact PPL at
[phone number].

The Standard Offer Program is for 12 months. You will receive a notice at least 30 days before the
expiration of the contract from your supplier. The supplier can keep you as a customer at a new
price if you do not respond to these notices. At the end of the 12 months, you can stay with the
supplier, enroll with another supplier, or enroll in PPL’s default service at the price to compare. |
encourage you to stay on top of the rate you’re paying for supply and to compare rates and offers
often. You want to make sure you’re comfortable with the rate you’re paying and the service you're
receiving.

Your new supplier will be in touch with you over this period. So that your supplier can contact you
easily, do you give consent for PPL to share your phone numbers and/or email address with your
supplier?

e YES/NO checkbox.
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e Enter best phone number and/or email address.

e To confirm, you are now enrolled in the Standard Offer Program at a rate of $xxx. Thank you for
being a valued PPL customer.
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WITNESS: Shemeka Rodgers

PPL Electric Utilities Corporation
Response to the Set | Data Requests of

The Retail Energy Supply Association and NRG Energy, Inc.

Dated June 6, 2023
Docket No. P-2022-3036985

Please refer to Exhibit A attached to PPL’s Answer to the Petition for
Declaratory Order, and please provide the following:

A. Dates of each communication.
B. Number of customers to whom the communication was sent.
C. Criteria used by PPL in selecting the customers to whom the

communication was sent.

D. Costs incurred by PPL to design, draft and develop the
communications.

PPL Electric sent the following emails. The Company used internal
resources to prepare and send these emails. There are no specific
costs associated with each email.

Email 1 — Important notice to business customers of PTC change

Send date: May 2, 2022

Number of emails delivered: 33,992

Audience/Criteria: Business customers on default service as of their last
bill (not shopping)

Email 2 — Important notice to residential customers of PTC change
Send date: May 2, 2022

Number of emails delivered: 428,289

Audience/Criteria: Residential customers on default service as of their
last bill (not shopping)

Email 3 — Have you checked your energy supply price recently?
Send date: May 26, 2021

Number of emails delivered: 132,061

Audience/Criteria: Residential customers with a supplier and paying
more than PTC as of their last bill

Email 4 — Have you considered shopping for supply?
Send date: June 11, 2021
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Number of emails delivered: 32,027
Audience/Criteria; Mid-size business customers on default service as of
their last bill (not shopping)

Email 5 — Have you considered shopping for supply?

Send date: June 11, 2021

Number of emails delivered: 373,481

Audience/Criteria: Residential customers on default service as of their
last bill (not shopping)

Email 6 — Shop for electricity supply and save

Send date: June 25, 2021

Number of emails delivered: 7,433

Audience/Criteria: Business customers with a supplier and paying less
than PTC as of their last bill

Email 7 — Shop for electricity supply and save

Send date: June 25, 2021

Number of emails delivered: 125,081

Audience/Criteria: Residential customers with a supplier and paying
less than PTC as of their last bill

Email 8 — Winter means higher energy use. Consider your options
Send date: October 18, 2022

Number of emails delivered: 3,498

Audience/Criteria: Business customers enrolled on SOP

Email 9 - Winter means higher energy use. Consider your options
Send date: October 18, 2022

Number of emails delivered: 13,847

Audience/Criteria: Business customers shopping with a supplier as of
their last bill, non-SOP

Email 10 - Winter means higher energy use. Consider your options
Send date: October 18, 2022

Number of emails delivered: 33,155

Audience/Criteria: Business customers on default service, non-
shopping, as of their last bill

Email 11 - Winter means higher energy use. Consider your options
Send date: October 18, 2022

Number of emails delivered: 76,403

Audience/Criteria: Residential customers enrolled on SOP

Email 12 - Winter means higher energy use. Consider your options
Send date: October 18, 2022
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Number of emails delivered: 185,889
Audience/Criteria: Residential customers shopping with a supplier as of
their last bill, non-SOP

Email 13 - Winter means higher energy use. Consider your options
Send date: October 18, 2022

Number of emails delivered: 390,919

Audience/Criteria: Residential customers on default service, non-
shopping as of their last bill, excluding OnTrack

Email 14 — PTC Changes December 1

Send date: November 1, 2022

Number of emails delivered: 13,038

Audience/Criteria: Business customers shopping as of their last bill,
non-SOP

Email 15 - PTC Changes December 1

Send date: November 1, 2022

Number of emails delivered: 3,377

Audience/Criteria: Business customers enrolled on SOP

Email 16 - PTC Changes December 1

Send date: November 1, 2022

Number of emails delivered: 187,582

Audience/Criteria: Residential customers shopping as of the last bill

Email 17 - PTC Changes December 1

Send date: November 1, 2022

Number of emails delivered: 75,357

Audience/Criteria: Residential customers enrolled on SOP

Email 18 - PTC Changes December 1

Send date: November 1, 2022

Number of emails delivered: 31,325

Audience/Criteria: Business customers on default service, non-
shopping

Email 19 - PTC Changes December 1

Send date: November 1, 2022

Number of emails delivered: 381,510

Audience/Criteria: Residential customers on default service, non-
shopping, excluding OnTrack

2023 Email — Your one year energy supply contract ends soon
Send date: April 26, 2023
Number of emails delivered: Residential: 17,456 and Business: 726
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Audience: Customers who enrolled in SOP during May 2022
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PPL Electric Utilities Corporation
Response to the Set | Data Requests of
The Retail Energy Supply Association and NRG Energy, Inc.
Dated June 6, 2023
Docket No. P-2022-3036985

RESA Please provide a sample copy of each communication PPL sent from

& NRG 1-6 January 1, 2021 through the date of the response to supply customers
of EGSs who were or are participating in PPL’s Standard Offer Program
that contained information regarding their contracts with EGSs, the
impending expiration of those contracts or the options available to the
customers upon the expiration of those contracts.

PPL See Exhibit A attached to PPL Electric’'s Answer to the Petition for

Response Declaratory Order as well as PPL Electric’s response to RESA & NRG
I-5. One additional email, below, was not part of Exhibit A and was
sent in 2023.

] Your one-year energy supply
Wb contract ends soon

Last May, you anrolled in the Standard Offer Pregram with %% Supplier Name®%%. This
Program offers a 7% discount off the PPL Electric Price to Compare and is fixed for 12
months with no cancellation fees.

Although you've been saving for the past year, your contract ends soon. Now is the time to
check your rate, compare it to other offers, and see how you can continue saving after your
contract expires.

Here"s what you can do

1. Check the rate you're paying on the Account Summary page of your online profile at
prlelectric com. Keep an eye out for latters or emalls from your current supplier before
your 1Z-manth term ends. They will include information about your new contract and
rate, including whather it's fixed or variable.

(=]

. Review the Price to Compare, also known as the PPL Electric default rate. This is the
rate you pay if you choose nat to shop for energy supply. This rate will change on June
1.2023.

w

Compare your options. You can stay with your current supplier per their new contract
terms or cancel and automatically return to the PPL Electric default rate. You can also
re-gnroll on the Standard Offer Program or shop for a new supplier at

papowerswitch com,

We're here to help you save, and sharing information about smart shopping Is just one way
we do that.

Leamn mare

Connect with us

f9Y09@®%»
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PPL Electric Utilities Corporation
Response to the Set | Data Requests of
The Retail Energy Supply Association and NRG Energy, Inc.
Dated June 6, 2023
Docket No. P-2022-3036985

RESA Please provide a sample copy of each communication PPL sent from
& NRG I-7 January 1, 2021 through the date of the response to supply customers
of EGSs who were not at that time participating in PPL’s Standard Offer
Program regarding their contracts with EGSs, the impending expiration
of those contracts, the options available to the customers upon the
expiration of those contracts or the supply prices paid by the customers

to the EGSs.
PPL See Exhibit A attached to PPL Electric’s Answer to the Petition for
Response Declaratory Order as well as PPL Electric’s response to RESA & NRG

I-5.
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PPL Electric Utilities Corporation

Response to the Set | Data Requests of

The Retail Energy Supply Association and NRG Energy, Inc.

Dated June 6, 2023
Docket No. P-2022-3036985

RESA With respect to the communications provided in response to Set I, No.
& NRG 1-8 6, please provide the following:
A. Date of each communication.
B Number of customers to whom the communication was sent.
C. Criteria used by PPL in selecting the customers to whom the
communication was sent.
D. Method by which the communication was sent, including
regular mail, electronic mail and/or text message.
PPL See PPL Electric’s responses to RESA & NRG I-5 and 7.

Response

25840199v1
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PPL Electric Utilities Corporation

Response to the Set | Data Requests of

The Retail Energy Supply Association and NRG Energy, Inc.

Dated June 6, 2023
Docket No. P-2022-3036985

RESA With respect to the communications provided in response to Set I, No.
& NRG I-9 7, please provide the following:
A. Date of each communication.
B Number of customers to whom the communication was sent.
C. Criteria used by PPL in selecting the customers to whom the
communication was sent.
D. Method by which the communication was sent, including
regular mail, electronic mail and/or text message.
PPL See PPL Electric’s response to RESA & NRG I-7.

Response



PPL Electric Utilities
Docket No. P-2024-3047290
RESA I-5 Attachment 1

WITNESS: Shemeka Rodgers

PPL Electric Utilities Corporation
Response to the Set | Data Requests of

The Retail Energy Supply Association and NRG Energy, Inc.

RESA
& NRG 1-10

PPL
Response

Dated June 6, 2023
Docket No. P-2022-3036985

From January 1, 2021 to present, please indicate whether PPL has
contacted supply customers of EGSs by telephone call. If the answer
is yes, please provide information regarding the number, date and
content of those communications. In responding, please provide a
script that was used by PPL representatives.

After discussion with RESA & NRG’s counsel, this interrogatory was
modified by RESA & NRG on June 14, 2023, as follows:

“‘Reference Paragraph 6 of PPL’s Answer to RESA and NRG’s
Petition for Declaratory Order: Please indicate whether PPL’s
“customer education campaigns around retail shopping for electric
generation” that started in “May 2020” included PPL initiating phone
calls with shopping customers. If so, please generally describe when
those communications took place and provide copies of any scripts
that was used by PPL representatives when making those phone
calls.”

With that understanding, PPL Electric responds as follows:

Blaster call
Send date: ~November 1, 2021
Audience/Criteria: Residential and Business customers — Shopping

Message:

This is a message from PPL Electric Utilities. We 've noticed that the prices
of many energy supply sources are on the rise due to a variety of external
market conditions, including overall inflation.

We want to make sure that your bills are as low as possible. That’s why

we re reminding you to take a few minutes to check your current supply rate
and consider shopping around for a better deal. To learn more and to shop
for a new supplier, visit pplelectric dot com slash shop smart.
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PPL Electric Utilities Corporation
Response to the Set | Data Requests of

The Coalition for Affordable Utility Services and Energy Efficiency in

CAUSE-PA
-1

PPL
Response

Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

Please explain how PPL defines the term “confirmed low income
customers” and identify the criteria to be considered a confirmed low
income (CLI) customer.

PPL Electric considers the following customers to be confirmed low
income:

e Participants in OnTrack;

e Customers who have received a LIHEAP Cash or Crisis grant
within 12 months of reporting period; or

e Customers who have reported their income to PPL Electric and
are level 1 (below 150% of poverty) within 12 months of
reporting period.
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PPL Electric Utilities Corporation
Response to the Set | Data Requests of

The Coalition for Affordable Utility Services and Energy Efficiency in

CAUSE-PA
-2

Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

In a live Excel spreadsheet, please provide the following for January
2018 to date, disaggregated by month and by year:

(a) The total number of residential customers.

(b) The total usage of residential customers

(c) The total amount billed for generation supply charges for residential
customers.

(d) The total number of residential shopping customers.

(e) The total usage of residential shopping customers.

(f) The total amount billed for generation supply charges for residential
shopping customers.

(9) The total number of residential default service customers.

(h) The total usage of residential default service customers.

(i) The total amount billed for generation supply charges for residential
default service customers.

(j) The total number of CLI customers

(k) The total usage of CLI customers.

(I) The total amount billed for generation supply charges for all CLI
customers.

(m) The total number of CLI customers who are not enrolled in PPL’s
Customer Assistance Program, OnTrack (hereinafter “CAP” or
“‘OnTrack”).

(n) The total usage of all non-CAP CLI customers.

(o) The total amount billed for generation supply charges for all non-
CAP CLI customers.

(p) The total number of all CAP customers

(q) The total usage of all CAP customers

(r) The total amount billed for generation supply charges for all CAP
customers before CAP credit was applied.

(s) The total number of residential non-CAP CLI shopping customers.
(t) The total usage of residential non-CAP CLI shopping customers.
(u) The total amount billed for generation supply charges for non-CAP
CLI shopping customers.
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(v) The total number of residential, non-CAP, default service CLI
customers.

(w) The total usage of residential, non-CAP, default service CLI
customers.

(x) The total amount billed for generation supply charges for non-CAP
default service CLI customers.

PPL See PPL Electric’s response to CAUSE-PA Set | — Attachment 1, at
Response tab CAUSE-PA to PPL I-2.
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PPL Electric Utilities Corporation
Response to the Set | Data Requests of
The Coalition for Affordable Utility Services and Energy Efficiency in
Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

CAUSE-PA In a live Excel spreadsheet, please provide the applicable price to
-3 compare for January 2018 to date, disaggregated by month and by
year.
PPL See PPL Electric’s response to CAUSE-PA Set | — Attachment 1, at

Response tab CAUSE-PA to PPL I-3.
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PPL Electric Utilities Corporation
Response to the Set | Data Requests of

The Coalition for Affordable Utility Services and Energy Efficiency in

CAUSE-PA
-4

PPL
Response

Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

From January 2018 to date, disaggregated by year, please provide the
dollar amount of residential write-offs and the number of associated
accounts attributed to the following residential customer groups:

(a) Total residential

(b) Residential shopping customers

(c) Residential default service customers

(d) CLI customers

(e) CLI shopping customers

(f) CLI default service customers

(g) CLI customers not enrolled in CAP

(h) CLI shopping customers not enrolled in CAP
(i) CLI default service customers not enrolled in CAP
(j) CAP customers

(k) CAP shopping customers

(I) CAP default service customers

See PPL Electric’s response to CAUSE-PA Set | — Attachment 1, at
tab CAUSE-PA to PPL I-4. By way of further response, PPL Electric
does not have responsive data for write-offs associated with shopping
and CAP customers. The process to write-off an account involves the
account first being finalized, which removes the shopping or CAP
designation. The account is then written-off 60 days after it is
finalized.
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PPL Electric Utilities Corporation
Response to the Set | Data Requests of
The Coalition for Affordable Utility Services and Energy Efficiency in
Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

CAUSE-PA Please explain how PPL defines the term “payment troubled.”
-5

PPL PPL Electric defines the term “payment troubled” as a household that
Response has failed to maintain one or more payment agreements in a one-year
period, as of the end of the month.



PPL Electric Utilities
Docket No. P-2024-3047290
RESA I-5 Attachment 1

WITNESS: Jim Bowman

PPL Electric Utilities Corporation
Response to the Set | Data Requests of

The Coalition for Affordable Utility Services and Energy Efficiency in

CAUSE-PA
-6

PPL
Response

Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

From January 2018 to date, disaggregated by year, please provide the
number of payment troubled customers for the following residential
customer groups:

(a) Total residential

(b) Residential shopping customers

(c) Residential default service customers

(d) CLI customers

(e) CLI shopping customers

(f) CLI default service customers

(g) CLI customers not enrolled in CAP

(h) CLI shopping customers not enrolled in CAP

(i) CLI default service customers not enrolled in CAP
(j) CAP customers

(k) CAP shopping customers

(I) CAP default service customers

See PPL Electric’s response to CAUSE-PA Set | — Attachment 1, at
tab CAUSE-PA to PPL I-6. There are a small number of OnTrack
customers that show up on the shopping report. This is due to one of
two reasons. First, the customer may have an existing shopping
contract and is auto recertified in OnTrack because of LIHEAP
participation. In this scenario the customer is not prompted to drop
their existing supply contract. Second, there is a timing issue in
reporting out on a snapshot in time. There are a small number of
customers who are approved for OnTrack but sign up with a supplier
before final enrollment is complete. These customers will show up as
shopping OnTrack customers, but the Company will inform the
customer that the shopping contract must be terminated before final
enrollment will be completed.
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PPL Electric Utilities Corporation
Response to the Set | Data Requests of
The Coalition for Affordable Utility Services and Energy Efficiency in
Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

CAUSE-PA In a live Excel spreadsheet, please provide the following information,
-7 broken down by nine-digit zip code, for each year since 2018:

(a) The total number of residential customers
(b) The total number of residential shopping customers
(c) The total number of residential default service customers

PPL See PPL Electric’s response to CAUSE-PA Set | — Attachment 1, at

Response tab CAUSE-PA to PPL I-7. PPL Electric only tracks customer
information with the five-digit zip code. There are a small number of
customers that the Company does not have zip code data associated
with the account.
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PPL Electric Utilities Corporation
Response to the Set | Data Requests of

The Coalition for Affordable Utility Services and Energy Efficiency in

CAUSE-PA
-8

PPL
Response

Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

From January 2018 to date, disaggregated by year, please provide the
number of involuntary service terminations for the following residential

customer groups:
(a) Total residential

(b) Residential shopping customers

(c) Residential default service customers

(d) CLI customers

(e) CLI shopping customers

(f) CLI default service customers

(g) CLI customers not enrolled in CAP

(h) CLI shopping customers not enrolled in CAP

(i) CLI default service customers not enrolled in CAP
(j) CAP customers

(k) CAP shopping customers

(I) CAP default service customers

See PPL Electric’s response to CAUSE-PA Set | — Attachment 1, at

tab CAUSE-PA to PPL I-8.
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WITNESS: Jim Bowman

PPL Electric Utilities Corporation
Response to the Set | Data Requests of
The Coalition for Affordable Utility Services and Energy Efficiency in
Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

CAUSE-PA Please provide any internal reports, analyses, or studies conducted by

-9 PPL that examine the trends, patterns, or disparities in involuntary
service terminations between residential default service customers and
residential shopping customers, including any data on subsequent
reconnection rates or customer outcomes following an involuntary
service termination.

PPL PPL Electric has not conducted any of the requested reports,
Response analyses, or studies.
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WITNESS: Yvette Belfort

PPL Electric Utilities Corporation
Response to the Set | Data Requests of

The Coalition for Affordable Utility Services and Energy Efficiency in

CAUSE-PA
I-10

PPL
Response

Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

How are PPL customers with limited English proficiency informed of
their rights and obligations regarding shopping for energy services?
Please provide a copy of PPL'’s policies related to language access or
language assistance programs, including details on translated
materials, interpreter services, or other means used to facilitate
communication with non-English proficient consumers. If no such
policies exist, please provide an explanation on how these consumers
are informed.

PPL Electric provides accommodations for customers with limited
English proficiency in the following ways.

On the PPL Electric website, Spanish-speaking customers can access
details related to rates and shopping by visiting the Company’s
shopping education page at www.pplelectric.com/site/Ways-to-
Save/Rates-and-Shopping. After clicking Espafiol in the upper right
corner, the information will translate to Spanish.

For customers who speak a language other than English or Spanish,
PPL Electric uses an interpreter service to communicate with these
customers. The interpreter service is available to customers that
contact the Company by phone. In the IVR, customers will be routed
to the interpreter service after an unsuccessful attempt to understand
why the customer is calling. The Company’s SOP vendor also has
interpreter services available for customers who are interested in the
SOP.
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WITNESS: Yvette Belfort and Jim Bowman

PPL Electric Utilities Corporation
Response to the Set | Data Requests of

The Coalition for Affordable Utility Services and Energy Efficiency in

CAUSE-PA
1-11

PPL
Response

Pennsylvania
Dated August 3, 2023
Docket No. P-2022-3036985

Please refer to PPL’'s Answer to the Petition for Declaratory Order,

191 55 and 56, discussing efforts undertaken to share customer contact
information with EGSs participating in the Standard Offer Program
(“SOP”). In connection therewith:

(a) Please provide the number of CAP customers from whom PPL has
sought consent to share contact information and the number of CAP
customers who have declined to have that information shared with the
SOP EGS.

(b) Please provide details on how customers may revoke their consent
for providing their contact information to suppliers and the process for
removing their phone number and email address from the Supplier
Portal.

a. PPL Electric OnTrack customers are not eligible to participate
in the SOP. Therefore, none of the SOP customers who were
informed that their contact information would be shared, upon
customer consent, with the SOP EGS were OnTrack
customers.

b. PPL Electric conducts a triennial solicitation of customers to
determine if customers wish to remain on the Eligible Customer
List (“‘ECL”), in accordance with the Commission’s Interim
Guidelines for Eligible Customer Lists, Final Order entered
October 23, 2014. Additionally, if a customer specifically
requests to be removed from the ECL outside of the triennial
solicitation, the Company will honor that request.



RESA |I-5 Attachment 3
CONFIDENTIAL



RESA |I-5 Attachment 4



PPL Electric Utilities
Docket No. P-2024-3047290
RESA I-5 Attachment 4

RESA Response
Communications to shopping customers

May 2024

Email - Have you checked your energy supply price recently?
Send date: May 26, 2021
Number of emails delivered: 132,061

Audience/Criteria: Residential customers with a supplier and paying more than PTC as of their last
bill

T Ly

L s e

Important Notice

Have you checked your energy supply
price recently?

Your rate, ax of your ket bill: % %SSikd Shoppng Pror's %ol

PPL gl pour slsaCinedify Bl wed Jnn T oues Tl Dol Gt whheshl Thasl sslecInicaly i
genarated. In Pernsyhara, you (36 Shop Found and choooe the slecncly supply that =
nght for you. Your curment suppier & 5% Soppler Name't'%. You can reach them a1

i Guppler Pronelyl

Wi v FOBCEE That thar Droes of ey Sneey SLpCly SOUPTES AN O T MRl dul 10 & varnkety
of exieTral marke! condions. Noudng Dl nftson. e antopaie these condiions o
wrgec] Mosl eneegy SuOtiers © ST wiy

W et io make sune Tt your bils 2 2s low 25 possile. That's why we'se reminding you
Iy Ly 3 o i O SRecR pons ot Ry SR B COfriede? SMEEeng Eeound ke b
batiar daal

At her you shop. beware of vamabie e wheh st sall and then norease
dependrg on e prce of pows (Wil owr Shop S sie below Tor more 1ps )

' @iy I COPMEars Suppier ot oning. and mE vl B0 up @ Shog Sman webele in guis
you Fvtugh e process. CAck Deiow for mone minreason 20 be sure in read al the fne
ol £ ey condracd your Sgn w3 sl

S by wapply

Stay haalthy and sty sate!

Email - Shop for electricity supply and save
Send date: June 25, 2021

Number of emails delivered: 7,433

Business Use
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Audience/Criteria: Business customers with a supplier and paying less than PTC as of their last bill

Your current rate: 7 S840

PPL’s Price 1o Compare as of 61/21: 7 541¢kWh

Shop for electricity supply and save

We have some good news! As of your |ast bil, your enengy supplar is changing you less than
PPL's Prica to Compara, That means you're getting a good deal on electncity supply. i's an
example of whal smarl shopping can dol

Who is your electricity supplier?

PPL defivers your electicity, but we don't own the power plants where that elecincity is
penerated. In Penrsylvania, you can choose your dwn energy suppler, based on the rales
and plana they provide. Your curment supplier is: [Supplier Name]. You can reach tham al
[Suppiier Phone Number]

What is the Price to Compare?

If yau da ral pick & supplies, PPL purchases supply Tor you as your defaull provider, We hald
Enengy auclions twice a year, secure supply &l the lowesl rate possible al that time, and then
pass the cost on to customers 8t no profit to us. The prica wa charge for alacinicity supply is

the Price o Compare, i changes every June 1 and December 1. That's the rate you should

s I eompane suppliar offers.

What should you do next?

Mathing. You're al good. Bul we do encourage you 1o siay on lop of your eleciricaly supply
peice bo meake ure you'ne always petting the best deal possible. You can see whal you're
paying far supply in any given manih by taking a look 8t your PPL bil, or by logging in to your
onling PPL account.

IFs easy 1o compane supplier affers onling. Vil our Shop Sman webaite for everything you
nread i knaow 1o shap for electricity and compare rabas,

Stay safe and shop amart!

Email - Shop for electricity supply and save
Send date: June 25, 2021
Number of emails delivered: 125,081

Audience/Criteria: Residential customers with a supplier and paying less than PTC as of their last
bill

Business Use
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Yaur current rate: 75448 KWh

PPL's Price io Compare as of §1/21: 7.584¢%Wh

Shop for electricity supply and save

W have soma good rews! As of your last bil, your energy supplier is charging you less than
PPL= Price 1o Compare. Thal means youe getling a good desl on electncly supply. e an
examphe of what smarl shopping can daol

Who is your electricity supplier?

PPL delvers your aleciicity. but we dan't cwn ihe power plants whare that electncity is
generated. In Pennsylvania, you can choose your own energy supplier, based on the rales
and plans thary provide, Yaur current supplier is: [Supqler Name], You can reach them at
|Suppler Prians Nurmber].

What is the Price to Compare?

IT you do mol pick & supplier, PPL purchases. supgly for you as your delaull provicar. We hold
anesgy auclions bwice a year, secure supply @l the lowest rale possible al that time, and then
pass the cosl on 1o customers al no profit 1o us. The price we change Tor eleciricily supply is

the Price o Compare. It changes every Juna 1 and December 1. That's the rate you shouwld
use b0 Gompane supplier olfess,

What should you do next?

Nofthing. You're all good. But we do encourage ywou Ba slay on lop af your slectricity supply
price o make sure you're always gefing the best deal possibla. You can see whal vou're
paying far supply in any given manth by taking a look at your PPL bill, or by logging in o your
onling PPL accourt.

I's Basy 1o compane supplier alfers anline. Visil our Shop Sman websie fior h‘ﬁ‘ﬂﬁm ou
naged 1o know to shop for sleciricity and compare rales.

‘Stay safe and shop smart!

Email - Shop for supply before you see an increase
Send: November 2021

Audience: Residential and business customers

Business Use
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ppl-

Shop for supply today before you
see an increase
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Email - Prices dip slightly in January
Send: December 2021

Audience: Residential and business customers

Business Use



Important Notice

Electricity supply prices will dip slightly
in January

Yeur rale i of 12770 5 S00AR
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Caonnact with us

¢ UOEM

Email - Winter means higher energy use. Consider your options
Send date: October 18, 2022
Number of emails delivered: 3,498

Audience/Criteria: Business customers enrolled on SOP

Business Use
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Winter means higher energy use.
Consider your options.

Do | 1Cap e},
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Email - Winter means higher energy use. Consider your options
Send date: October 18, 2022
Number of emails delivered: 13,847

Audience/Criteria: Business customers shopping with a supplier as of their last bill, non-SOP

Business Use
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Winter means higher energy use.

Consider your options.
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Email - Winter means higher energy use. Consider your options
Send date: October 18, 2022
Number of emails delivered: 76,403

Audience/Criteria: Residential customers enrolled on SOP

Business Use
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Winter means higher energy use.
Consider your options.

Daar [Customen]

Wintes = rght srcurd Tue comer Cogler temperatres often mean more saergy use snd
Iigher bills. We incw budgets are streiched hase days and tal affordabiily i imporant io
you. That's why we wanted 1o remind you of ways we can help you manage your winter
edectn bils.

Chack your supplier contract: Wa deliver your sleciicty, bul we don'l own the power
plants whane that eectrcity is gandrated. In Pennsyhvania, you can shop around for the
wlactricly supplas hat s fight for your family,

Lant year, you envolied in our Standand Offer Program. This s a 12-month program whene an
slectnoty suppler provides you a 7% discount of PPL Electric's default rate. Once your
annual contract s up, Tal supplier could change your rate. We want 19 remind you fat s
important ko check your contract o see when it expires and what rate your supplier will
charge afer that

W your contract ks coming dua, you have options.

‘ % Call your current suppler to discuss next steps.

Chack out our smart shopping tips, including
instructions on how to view your curment supplier
charges, and shop for a new supplier. Click hera,

Cancel with your current supplier and automatically
//a retum to default service through PPL Electric. The
default service rate is 12.366¢/kWh through
'// December 1, 2022. We'll let you know what the new
rate is in early November.

‘Save energy: We have tps, programs. and rebates availatie 1o help af customers. Loam
mere,

‘Gat bill halp: I you're SrLQZINg 10 KD Up With Your electric bil, wa Nave programs that
can hedp, inchudng francial sssistance. payment plans, and budged biling. Learm more.

For mone ideds. §ps. and imfomation 10 il you manags higher bils this winter, visit
okeciie com/hiahbll. I you ever resd 10 ghv us & call, wa're hers for you at 1-800-342-
ST7S.

Sty safe and be weil

Email - Winter means higher energy use. Consider your options
Send date: October 18, 2022
Number of emails delivered: 185,889

Audience/Criteria: Residential customers shopping with a supplier as of their last bill, non-SOP

Business Use
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Email-PTC Changes December 1
Send date: November 1, 2022
Number of emails delivered: 13,038

Audience/Criteria: Business customers shopping as of their last bill, hnon-SOP

Business Use
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—
am

Important Notice

Check your rate and consider
your options.

Your slectricty supply rate on poor bt b KOOGS

Ao ol yur FaTSE TR ST (Dl plas’ Dudetels hai 3 DOPFECT wAT @ TO-DaTy e
Ssppier Your ourerl Sooker eut. [Suooier Maeme] Yo Can A T 8 [Sunpber Phone
Fasmber]
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st o Mow 10 Vit yOur CueTel Suppler
charges. and shop for a new supplier. Click barm

Canosl welh your cusmen! suppiler and automatcally
‘@ Feturm to delmdl sevvce Bwough PPL Elediric. The
cafault serace rate 5 11 6G350Wh untl December
w 1. 2022 On December 1, 2022, that rate wil fiss i
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Wl BTy uneaDeiad feas

W o Faf mmng orees e s muer o Ses e mars BT Smip o maeege wr
mimctricaty bl
= Sarvw srmrgy- e Saws Son prograe, e retetes @esisbe it 8l coviomens
wHST T
= Spresd out yoar conbe Cur Sucipst Sl ITGEET SeenE D your Sil o 17
rrnrifm e o sy e o 1 ove s WOk SCTT G0 RN G
= Gl Bl B W Sabr e - R SRS SRS - Tl Gl TSy ReeD L

Wil v L COPRIGT o T e o o Sl Dt 1-000-HE
ITTE Lage buneesors, el 1008300, B

Thark you

Email - PTC Changes December 1
Send date: November 1, 2022
Number of emails delivered: 3,377

Audience/Criteria: Business customers enrolled on SOP

Business Use
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Check your energy supply contract today
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Fhark you

Email - PTC Changes December 1
Send date: November 1, 2022
Number of emails delivered: 187,582

Audience/Criteria: Residential customers shopping as of the last bill

Business Use
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Have you checked your energy supply
price recently?
Your Eacincity wupply rEr on poor Das bl 0 0Eg S
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Email - PTC Changes December 1
Send date: November 1, 2022
Number of emails delivered: 75,357

Audience/Criteria: Residential customers enrolled on SOP
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Important Notice

Check your energy supply contract today
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Email - Your one-year energy supply contract ends soon

Send date: April 26, 2023

Number of emails delivered: Residential: 17,456 and Business: 726

Audience: Customers who enrolled in SOP during May 2022
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SOP roll off Email - Your one-year energy supply contract ends soon

Send date: November 8, 2023 - and continuously each month thereafter changing month of
enrollmentin copy

Number of emails delivered: Varies monthly

Audience: Residential and business customers in the 11th month of their SOP contract
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SOP roll off blaster call
Send monthly since November 2023

Audience: Residential and business customers in the 11" month of their SOP contract who do not
have consent to email

This is a message from PPL Electric Utilities regarding your one-year energy supply contract. Last
December, you enrolled on the Standard Offer Program at a 7% discount off the PPL Electric Price to
Compare at the time of enrollment. Although you’ve been saving since then, your contract ends soon.
Check your current rate and contract terms and compare your options. For more information, visit
pplelectric dot com slash shop smart.
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Email: PTC decreases on December 1
Send: November 2023

Audience: Residential customers paying more than PTC

Price to Compare
» decreases on December 1

On December 1, PPL Electric Utilities’ Price to Compare will decrease to 11,028¢ per
KwWh.

As of your last bill, you're shopping for your energy supply and paying more than the Price
to Compare. We understand there are a variety of factors for choosing an energy supplier.
We encourage you to use the Price to Compare as a reference point to see if you're
getting the best deal.

Mow is the ideal time to review your supplier's price and contract terms. You can find the
supply price at the top of your bill or on your online PPL Electric account

Usage from Sep 8-Oct 9
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steps to shop for a supplier:

‘ou have the option to shop around and choose the electricity supplier that is right for you.

1. Review the Price to Compare
On Dec. 1 it will decrease to 11.028¢ per kWh,

g 2. Confirm your electricity supply price
e @ See page 1 of your bill or your ondine account summary.

3. Explore options at papowerswitch.com
Make sure to have your electric bill or account number handy.

4. Review contract terms closely
Make your bill more predictable by looking for fixed rates and longer-term
contracts.

Your electricty supply charges from your supplier will be included with your
reguiar PPL Electric bill

k4
Qg 5. Select a supplier

Business Use



Other useful resources:

We provide many ways you can manage your bill, gain control over your energy usage
and save money.

Manage your bill

-

Use less energy

.

Gat halp with your bill

Sign up for alerts

About the Price to Compare

We are committed to managing energy prices and securing the lowest cost of energy for
our customers. We deliver your electricity. but we don't own the power plants where it is
generated. If you don't shop for electricity supply, you'll pay the default rate, or Price to
Compare, which is updated twice per year. We pass along the supply cost without markup
to you.

Connect with us

F I0@B3® M

Email: PTC decreases December 1
Send: November 2023

Audience: Residential customers shopping

2 Price to Compare

@M. decreases on December 1

On December 1, PPL Eleclic Uliities’ Price 1o Compare will deciease 1o 11.028¢ per
kwWh.

As of your last bil, you're shopping for your energy supply with an alternative supplier. We
understand there are a variety of factors for choosing an energy supplier. We encourage
you to use the Price to Compare as a reference paint to see if you're getting the best deal.

Mow is the ideal time to review your supplier's price and contract terms. You can find the
supply price at the top of your bill or on your online PPL Electric account.
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Steps to shop for a supplier:

YYou have the option to shop around and choose the electricity supplier that is right for you.

1. Review the Price to Compare
IIII On Dec. 1 it will decrease to 11 028¢ per kWh

2. Confirm your electricity supply price
See page 1 of your il or your online account summary.

3. Explore options at pap .com
Make sure to have your electric bill or account number handy

4, Review contract terms closely
Make your bill more predictable by looking for fixed rates and longer-term
contracts.

5. Select a supplier
Your electricity supply charges from your supplier will be included with your
reguiar PPL Electric bill

Other useful resources:

We provide many ways you can manage your bill, gain control over your energy usage
and save money.

Manage your bill

Use less enargy
Get help with your bill

Sign up for alerts

About the Price to Compare

We are committed fo managing energy prices and securing the lowest cost of energy for
our customers. We deliver your electricity, but we don't own the power plants where it is
generated. If you don't shop for electricity supply, you'll pay the default rate, or Price to
Compare, which is updated twice per year. We pass along the supply cost without markup
1o you.

Connect with us

F§ 90@®»

Email - PTC decreases December 1

Send: November 2023

Audience: Business customers paying more than PTC
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\ Price to Compare
®li. decreases on December 1

On December 1, PPL Electric Utilities’ Price to Compare will decrease slightly o 11.386¢
per kWh.

As of your last bill, you're shopping for your energy supply and paying more than the Price
to Compare. We understand there are a variety of factors for choosing an energy supplier.
We encourage you to use the Price to Compare as a reference point to see if you're
getting the best deal.

MNow is the ideal ime to review your supplier's price and confract terms. You can find the
supply price at the top of your bill or on your online PPL Electric account.

Usage from Sep 8-Oc 9
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Steps to shop for a supplier:

You have the option to shop around and choose the electricity supplier that is right for you
business.

On Dec. 1 it will decrease slightly to 11.386¢ per KWh.

s 1. Review the Price to Compare
l|||

wlhe,

- - 2. Confirm your electricity supply price
See page 1 of your bill or your online account summary.

33@

E 3. Explore options at papowerswitch.com

Make suré to have your aleciric bill or account numbear handy.

4. Review contract terms closely
— Make your bill mone predictable by looking for fixed rales and longer-tem
_— ©ontracts

5. Select a supplier
Your electricty supply charges from your supplier will be included with your
reguiar PPL Elecric bill.

We provide many ways you can manage your bill, gain control over your energy usage
and save money. Check out additional resources here.

About the Price to Compare

We are commitied to managing energy prices and securing the lowest cost of energy for
our customers. We deliver your electricity, but we don't own the power plants where it is
generated. If you don't shop for electricity supply. you'll pay the default rate, or Price to
Compare, which is updated twice per year. We pass along the supply cost without markup
to you.

Email - PTC decreases December 1

Business Use
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Send: November 2023

Audience: Business customers shopping

Price to Compare
®ln. decreases on December 1

On December 1, PPL Electric Utilities' Price to Compare will decrease slightly to 11.3868¢
per kWh.

As of your last bill, you're shopping for your energy supply with an alternative supplier. We
understand there are a variety of factors for choosing an energy supplier. We encourage
you to use the Price to Compare as a reference point to see if your business is getting the
best deal.

Mow is the ideal time to review your supplier's price and contract terms. You can find the
supply price at the top of your bill or on your online PPL Electric account.
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Steps to shop for a supplier:
fou have the option to shop around and choose the electricity supplier that is right for your
usiness.
S 1. Review the Price to Compare
l'll On Dec. 1 it will decrease lightly to 11.388¢ per kWn.
1 7
_-\ “ 2. Confirm your electricity supply price
A - See page 1 of your bill or your online account summary.
<@

Make sure (0 have your eleciric bill or account number handy.

E 3. Explore options at papowerswitch.com

4. Review contract terms closely

— Make your bil more predictable by looking for fixed rates and longer-term
— contracts
V’ §. Select a supplier

Your electricity supply charges from your supplier will be included with your

b reguiar PPL Electric bill.

We provide many ways you can manage your bill, gain control over your energy usage
and save money. Check out additional resources here.

About the Price to Compare

We are committed to managing energy prices and securing the lowest cost of energy for
our customears. We deliver your electricity, but we don't own the power plants where it is
generated. If you don't shop for electricity supply, you'll pay the default rate, or Price to

Compare, which is updated twice per year. We pass along the supply cost without markup
fo you.

Email - Low-income customers paying more than PTC
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Send: February 2, 2024

Audience: Low-income customers paying more than PTC, not enrolled on OnTrack

ppl

We have a range of options to
help with your bill

P it € W i 8 vy s i Ll Gl 69 et Bl b il ke
v Py b ey B ofer iyt (are ared amemienes pegrmrs i bl gy off
FAR [ chot b e der

Apply for Masitanca
Sage iz T o e A SRR G OF SRS o R S sy s Than ok

The o (i T a0 s B s lanty ] i SRl sl mal g
[P i

Al men b (e gy npea i b

L e e R e L
g‘!ﬂé@-’. i PR g D

Ay i e R Vo i e s rue e inre E gy
Bk Mg imts b ok il e et bt bl 330 11can

‘Shop s and v

By o yoan kel bl Eoiansd poave g moew Hhan the Prive e Cempars si® youo
Vg

o PP Dhaive el nile e d s ko s ol e gaEng e Dl eal Comjias

i e i e prioe o T pa Eng o sy seppty Wi pour ugelen ok ope be

v o= g 1ol o D dimrar] Barvesry pags o pas mies pefie. Then airpes

PO A, v Pk B et Chens Bt poer bemily

TForalitha Py W Dl G0l v sl o 10 0 iabin e s Sl

Badsimal savings

Brisnes Fap gy plsr oemigy L1 Beidisiy e eresjp efemid and peillig, pagivei|
vt wle o el Fred ooty el eosne of apforn b Ssp o telunm ot
gy e pevl sy oorviorishis e semuE 910 EEGT LT SRR AT Y

Email - Low-income customers paying more than PTC
Send: April 26, 2024

Audience: Low-income customers paying more than PTC, not enrolled on OnTrack
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We have a range of options to
help with your bill
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Email-June 1 PTC decrease

Send: May 1, 2024

Audience: Residential customers shopping
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Email-June 1 PTC decrease
Send: May 1, 2024

Audience: Business customers shopping
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Petition of PPL Electric Utilities Corporation for Approval of a Default Service Program for the
Period of June 1, 2025 through May 31, 2029

Docket No. P-2024-3047290

Responses of the Coalition for Affordable Utility Services and Energy Efficiency in Pennsylvania
to the Interrogatories and Requests for the Production of Documents of PPL Electric Utilities, Inc.

Set I

PPL to CAUSE-PA-I-3: Reference CAUSE-PA Statement No. 1, page 39, lines 14-16. Please
identify where in OCA’s direct testimony there is any discussion of an annual SOP Stakeholder
meeting or the topics to be addressed at such a meeting.

Response:

Note that this response addresses CAUSE-PA’s direct testimony and not OCA’s direct
testimony. Counsel for CAUSE-PA confirmed with PPL that this interrogatory was intended by
PPL to request information regarding CAUSE-PA’s direct testimony, not OCA’s direct
testimony.

This recommendation was included in error at CAUSE-PA Statement No. 1, page 39, lines 14-
16 and was not addressed in CAUSE-PA’s direct testimony. CAUSE-PA intends to circulate a

corrected version of CAUSE-PA Statement 1 removing this recommendation from the Summary
of Recommendations.

Respondent: Harry S. Geller, Esq.

Date: June 17, 2024
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