
375 North Shore Drive, Pittsburgh, PA 15212    •    peoples-gas.com 
(412) 208-6834     •    Jennifer.petrisek@peoples-gas.com

March 3, 2026 

VIA ELECTRONIC FILING 

Matt Homsher, Secretary 
Pennsylvania Public Utility Commission 
Commonwealth Keystone Building 
400 North Street – 2nd Floor 
Harrisburg, PA  17120 

Re: Peoples Natural Gas Company LLC – Customer Education and Outreach Plan Report 
Docket Nos: M-2018-3003177; M-2020-3021343 

Dear Secretary Homsher: 

On behalf of Peoples Natural Gas Company LLC (“Peoples”), please accept for filing Peoples’ Customer 
Education and Outreach Plan (“CEOP”) for 2026, along with a report on outreach activities for calendar 
year 2025. 

Peoples continues to work closely with its Universal Service Advisory Group (“USAG”) on the 
development and refinement of its CEOP.  The 2026 focus areas include the scheduling of events in 
partnership with groups across Peoples’ service territory in Pittsburgh, evaluating the benefit of events that 
Peoples attends, identifying new events in which to participate and a general promotion of programs 
through various community groups. 

Please contact Rita Black (412-208-6530) or the undersigned should you have any questions or require 
further information regarding this filing. 

Sincerely, 

Jennifer L. Petrisek 
Sr. Counsel 

cc: Certificate of Service 

mailto:Jennifer.petrisek@peoples-gas.com


 

CERTIFICATE OF SERVICE 
 

 I hereby certify that I have this day served a true copy of the foregoing document upon the 
parties, listed below, in accordance with the requirements of § 1.54 (relating to service by a party). 
 
Christy Appleby, Assistant Consumer Advocate 
Darryl Lawrence, Consumer Advocate 
Office of Consumer Advocate 
555 Walnut Street 
Forum Place, 5th Floor 
Harrisburg, PA 17101-1923 
Email Address:  CAppleby@paoca.org 
 DLawrence@paoca.org 
 
Allison Kaster, Director 
Bureau of Investigation and Enforcement 
P.O. Box 3265 
Commonwealth Keystone Building 
400 North Street, 2nd Floor 
West Harrisburg, PA 17105 
Email Address:  akaster@pa.gov 
 
Office of Small Business Advocate 
300 North Second Street, Suite 1102 
Harrisburg, PA 17101 
Email Address: ra-sba@pa.gov 
 

Elizabeth R. Marx, Esquire 
Pennsylvania Utility Law Project 
118 Locust Street 
Harrisburg, PA 17101 
Email Address:  emarxPULP@palegalaid.net 
 
Lori Mohr, Director 
Pennsylvania Public Utility Commission 
Bureau of Consumer Services 
P.O. Box 3265 
Harrisburg, PA 17105 
Email Address:  laumohr@pa.gov 
 
Kriss Brown, Executive Deputy Chief Counsel 
Pennsylvania Public Utility Commission 
Law Bureau 
P.O. Box 3265 
Harrisburg, PA 17105 
Email Address: kribrown@pa.gov 
 
 

   
  Jennifer L. Petrisek 
Sr. Counsel 
 
 
 

 
Dated this 3rd day of March, 2026. 
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EXHIBIT A

Peoples Natural Gas and Peoples Gas 
Consumer Education and Outreach 

Plan 



Peoples Natural Gas and Peoples Gas Consumer Education and Outreach 
Plan 

Purpose:  To provide a multi-pronged approach to consumer education with the goal of connecting 
eligible populations, for whom CAP is the most beneficial plan, to enrollment.   In addition to CAP, 
promotion of other universal service programs, such as LIURP and Hardship Fund, along with 
external resources, such as LIHEAP, will be emphasized in appropriate activities.   

General Audience Education & Outreach Activities 

Activity Frequency 
Annual focused bill inserts Bill inserts detailing customer support 

programs 3-4 times per year 
Website program information Available 24/7 
Social Media Advertisements and Posts Multi-season messaging; aligning with colder 

weather; opening of energy assistance 
programs, etc.   

Community education Posters/flyers provided to schools, churches, 
agencies, etc. regarding LIHEAP and CAP.  
Transit and other paid media advertising 
promoting LIHEAP and CAP occur throughout 
the heating season.  Conservation tips 
information was also provided at events.  

Target Audience Education & Outreach Activities 

Activity Details 
Incoming callers screened for eligibility Application for service; bill payment 

discussions; termination/restoration calls; PFA 
calls; emergency repair & LIURP screening 
calls and PUC cases.   

Help at Peoples Now (HAPN Program) Field employees utilize a dedicated phone line 
to refer customers for assistance with CAP and 
energy assistance to avoid termination or 
accelerate restoration. 

Plain English Notice (prior to Termination) Mailed via US mail to accounts identified as 
low income (FPL <=150% FPL) prior to mailing 
the termination notice.   

Hardship Grant applications at Dollar Energy 
Fund agencies 

Benefits of CAP described; customers can be 
enrolled in CAP after grant posting. 

LIHEAP recipient identification Current: List generated weekly of LIHEAP 
grants received on accounts that are not 
currently enrolled in CAP is used for targeted 
outreach.  Customer service representatives 



also directed to send referrals of callers in this 
category to Universal Services team for CAP 
enrollment follow-up. 
Proposed:  Peoples has a current Petition 
under review with the PA PUC regarding 
utilizing LIHEAP data share information to 
auto-enroll accounts with balances of $300 
into CAP1.   

Community Events Provide representatives and materials to local 
events:  senior fairs, resource fairs, etc. 

Western PA Utility Partnership Activities Joint promotion of programs through 
coordinated outreach.  Peoples and other 
western PA utilities partner together through 
in-person multi-utility resource events, 
sending referrals between companies, and a 
utility support flyer created with the Greater 
Pittsburgh Food Bank.   

Supporting At-Risk Populations Coordination with resettlement agencies to 
support enrollment in CAP at the time of 
initiation of service for refugees and 
immigrants.  Peoples continues to develop this 
model to include organizations helping those 
transitioning from homeless to housed. 

Employee Outreach Provide materials for employees to distribute 
in their communities (schools, libraries, etc.).  
Information shared each heating season on 
Peoples’ intranet and electronic bulletin 
boards in all Peoples’ locations to encourage 
employees to share information with their 
communities.  Emails to all employees about 
LIHEAP and CAP to promote awareness. 

LIURP Outreach LIURP outreach, mailings, and phone calls 
were conducted to potentially eligible 
customers based on company customer 
records.  All LIURP participants are additionally 
screened for CAP & LIHEAP.  LIHEAP 
applications are mailed annually to LIURP 
participants.  Post-weatherization inspectors 
provide CAP & LIHEAP flyer as part of their 
inspection and visit to further educate 
participants. 

 
1 See Dockets P-2024-3052324; M-2018-3003177; M-2020-3021343 



Cross-enrollment opportunities All customers participating in Universal Service 
programs (LIURP, Emergency Repair Program, 
CARES) are screened for CAP and LIHEAP. 
Likewise, CAP participants are screened for 
LIURP eligibility. 

Peoples Energy Analytics partnership Continued partnership with Peoples Energy 
Analytics (PEA) to conduct data analysis of 
customers with limited income for potential 
targeted CAP outreach. This year, PEA has 
expanded data collection into the full Peoples 
service area. This data analysis provides two 
deliverables:  targeted at risk accounts to 
specific outreach and heat maps to inform 
target locations for outreach event 
participation.   

 

Annual Training/Community Education Opportunities 

Association Training/Support 
Project Destiny (Pittsburgh’s north side) Multi-pronged support including regular 

training for field workers who visit customer 
homes; case management assistance to enroll 
customers in CAP, resolve terminations, etc.; 
participation in bi-monthly resource meetings; 
providing a CAP/LIHEAP application support 
service at free tax clinics offered by the 
organization. 

BeUtilityWise (Allegheny County & Johnstown) Annual participation in planning, program 
development and presentations to attendees 
regarding CAP.   

Allegheny County Area Agency on Aging 
Community Partner Meetings (PA Link) 

Quarterly meetings with Area Agency on Aging 
Staff and other community partners to share 
resources  

Refugee, Immigrant, & Diverse Populations 
Support  

Ongoing support to refugee and immigrant 
agencies such as Hello Neighbor, Jewish 
Family & Community Services, Latino 
Community Center, & Casa San Jose. Direct 
contacts with agency representatives to ease 
start of service, account issues, & CAP 
enrollment. Staff also participates in Allegheny 
County Immigrant & International 
Advisory  Council (IIAC) meetings. 

Greater Pittsburgh Food Bank Partnership Distribution of CAP/LIHEAP information in food 
boxes; LIURP and CAP/LIHEAP outreach at 



food distribution sites. 2025 also included a 
large-scale flyer distribution along with 
Thanksgiving meal boxes at Light of Life. 

Beaver Human Services Forum Participate in monthly resource meetings and 
promote programs within network.   

State Legislator Events Provide presentations and one-on-one 
assistance, distribute materials, etc.    

Resource Fairs & Agency ‘Office Hours’ Held throughout the service territory, Peoples 
staff answer questions, distribute information, 
and assist with applying for LIHEAP & CAP. 
2025 ‘Office Hours’ event  locations included 
North Hills Community Outreach and South 
Hills Interfaith Movement food pantries, 
Rainbow Kitchen, Lighthouse Foundation, and 
Clairton multi-utility resource events in 
partnership with Mon Valley Initiative.  

Train the Trainer events Offer training to additional local agencies, 
community partners.    

Outreach mailings Targeting school districts with a high 
percentage of low income students; local 
churches; family support centers, social 
service organizations, food pantries, etc. 

 

Special Needs/Limited English Proficiency/Protection From Abuse 

• Outreach materials (posters/handouts) are currently prepared in both English and Spanish 
translations.  As other languages from resettled communities increase the need for 
materials in other languages, Peoples will work with its partners to provide translated 
materials.   

• Language Line used for LEP customers. 
• Visually impaired customers may elect to receive large-print bills. Braille bills are offered 

and prepared by Vision Resources of Central PA. 
• LIHEAP applications in Arabic, Cambodian, Haitian Creole, Nepali, Russian, Simplified 

Chinese, Spanish and Vietnamese are available to Peoples’ customers.   
• All PFA customers screened for CAP and LIHEAP. 
• Support to vulnerable customers provided by CARES representatives when customers are 

having difficulty understanding and/or completing steps to enroll in CAP and apply for 
LIHEAP.   

• Help at Peoples Now – Field employees provided with education and dedicated phone line 
to reach customer program staff to help customers that need CAP or other income eligible 
programs.  Field employees also carry business cards to be given to customers to 
encourage them to call for assistance. 

 



CAP Enrollment Methods 

Method Availability 
Via telephone (most commonly used method) Monday through Friday from 8 a.m. to 4:30 

p.m.; customers that must provide income 
documentation can submit those via email, 
fax, or US mail. 

Dollar Energy Fund Screening Agency Applications by appointment with local 
agency. 

Self-service online application Applications available at 
https://www.hardshiptools.org/MyApp/ 

Paper Application Available through Peoples’ CARES team. 
 

Ease of Enrollment Efforts 

• No income documentation required if customer has recently received LIHEAP and/or 
participated in LIHEAP data sharing. 

• Customers who receive Hardship Grants that do not cover their entire balance are enrolled 
into CAP for remaining balance. 

• Income submitted to other utility programs managed by CAP administrator (Dollar Energy 
Fund) can be used, with customer’s authorization, to avoid multiple submissions. 

• Applicants to Duquesne Light’s CAP can provide their permission for DLC to share their 
data with Peoples to enroll in CAP. 

• LIHEAP applicants can opt in for data sharing with Peoples for CAP enrollment. There is 
potential in the future for auto-enrollment in CAP for LIHEAP recipients* 

 

2025 Lessons Learned 

Activity  
Animal Friends Low-Cost Vaccine clinics Peoples was invited to attend low-cost vaccine 

clinics hosted by Animal Friends. The events in 
Sharpsburg and Wilkinsburg had strong 
attendance and great engagement from 
customers regarding CAP and other programs. 
The event’s layout and flow contributed 
significantly to the success of these efforts.  

Senior Fairs/Expos Several senior fairs were attended in 2025. The 
engagement varied by community – some 
events were highly productive while others 
yielded limited interaction with the target 
population. 

School district events Peoples attended several events hosted by 
school districts and Children & Youth Services, 

https://www.hardshiptools.org/MyApp/


including a large-scale Back to School 
gathering in Beaver County and Duquesne City 
School District’s annual showcase event. The 
hope is that these will strengthen partnerships 
with families in the community as well as 
school personnel. 

New partnerships and events New collaborations were established with VA 
Pittsburgh Healthcare Primary Care staff to 
share information and provide better insight for 
exchanging referrals. Also engaged with two St. 
Vincent de Paul groups to inform members of 
programs that would be available to the 
families they serve. 

Homebuyer resource events Attended two Homebuyer Resource Fairs to 
educate new and prospective homeowners 
about utility assistance programs. However, 
most attendees exceeded program income 
eligibility limits, making these events less 
effective for outreach.  

 

2026  Outreach Focus Areas 

Activity  
Agency ‘Office Hours’ Continue to organize and hold ‘office hours’ 

events and LIHEAP clinics at community sites. 
Events offer customers opportunities to ask 
questions about their accounts, provide 
documents for CAP recertification, etc.  

Targeted geographical areas With the expansion of the PEA partnership 
throughout the territory, plan to target specific 
zip codes for outreach as identified by PEA 
data analysis through both email 
communications and in-person events. 

Medical providers Expand connections with medical providers, 
particularly social workers and other support 
staff at area hospitals and doctors’ offices 

PA Navigate Leverage the PA Navigate platform to share 
program information with customers and 
community organizations. Establish 
functionality to receive referrals directly 
through the system. 

Community Relationship Building Continue to identify and connect with social 
workers, agency members, church leaders, 
and others to promote programs. In particular, 



identify and connect with additional St. Vincent 
de Paul chapters throughout the territory. 

Income below 50% FPL emphasis Continue to strengthen partnerships with 
resettlement organizations (Jewish Family & 
Community Services; Hello Neighbor; Bethany 
Christian Services, etc.). Further develop 
relationships with transitional housing 
providers such as Light of Life and domestic 
violence agencies 

Partnering with western PA utilities Working with electric, gas and water utilities in 
the western PA area to identify and develop 
multi-utility outreach opportunities. ‘Office 
Hours’ events including multiple utilities have 
been successful and plans are in place to 
organize more 

Monthly CEOP internal meetings Evaluate events attended for benefit; identify 
new events/contacts; continuous 
improvement of CEOP.   

 



EXHIBIT B

Peoples Natural Gas 2025-2026
CAP Campaign Overview



Peoples Natural Gas 2025-26 CAP Campaign Overview 
February 2026 

Campaign Overview 
During the 2025-26 heating season, Peoples Natural Gas executed a comprehensive, 
multi-channel outreach and education campaign designed to increase awareness of key 
programs, enhance customer engagement, and strengthen community relationships 
across the service territory. Recognizing that customers engage with information 
through various touchpoints and channels, the campaign integrated digital advertising, 
traditional media, direct customer communications, and community outreach to ensure 
consistent messaging and maximum reach. 

This integrated approach focused on: 
 Educating customers about assistance programs and available resources
 Driving enrollment in customer assistance programs
 Building community trust through transparent, accessible communication
 Leveraging multiple communication channels to meet customers where they

are and reinforce key messages

Purpose of this document: To provide a summary of the advertising and outreach 
activities executed by Vault Communications on behalf of Peoples Natural Gas in 
calendar year 2025 and into calendar year 2026. The campaign employed a multi-
channel approach with the goal of connecting eligible customers to CAP enrollment, 
while also promoting awareness of other assistance programs including LIURP, 
LIHEAP, the Dollar Energy Fund, and Emergency Repair Program resources.  

An overview of advertising tactics, customer engagement channels, and marketing 
materials developed is included in the sections below: 

General Audience Education & Outreach Activities 
Customer Email Communications 
Marketing Materials & Collateral Developed 
Key Results  



General Audience Education & Outreach Activities 
 

Activity Details 
Bill Inserts 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

Designed seasonal bill inserts distributed to Peoples customers via monthly 
billing statements. Inserts promoted CAP, LIHEAP, and Dollar Energy Fund 
grants with clear eligibility information, enrollment steps, and contact 
resources.  
 
Example: December 2025 Bill Insert 

 



Activity Details 

Website 
Program 
Information 

Redesigned Peoples-gas.com/help homepage to streamline customer 
experience and journey to learn more and apply. Digital advertising directed 
customers to these resources, available 24/7, to self-screen for CAP, 
LIHEAP, LIURP, and the Dollar Energy Fund. 
 
Example: peoples-gas.com/help  

 

  

Paid & 
Organic 
Social 
Media 
Advertising 

Targeted paid social media campaigns executed across Meta (Facebook & 
Instagram), Nextdoor, and YouTube. Multi-season creative aligned with 
colder weather, LIHEAP program opening windows, CAP enrollment periods, 
and assistance messaging. Geotargeted to reach income-eligible customers 
across Peoples' service territory. 
 
Examples: YouTube Videos – 6 seconds, 15 seconds, 30 seconds 
(linked)  
 
 



Activity Details 
Examples: Organic Social Posts 

 
 
Examples: Paid Digital Advertising 
 

 
Display & 
Search 
Advertising 

Digital banner ads placed on local news sites and relevant online platforms 
through content syndication campaigns. Google Ads campaigns targeting key 



Activity Details 
program-related search terms to reach customers actively seeking energy 
assistance resources. 
 
Examples: Display Ads  

 
 

 
 

 

Transit & 
Out-of-
Home 
(OOH) 
Advertising 

Paid transit and out-of-home media placements — including static boards, 
billboards, and bus kings, tail, and shelter advertising — in high-traffic areas 
across the Pittsburgh metro region. Messaging promoted LIHEAP availability 
and CAP enrollment throughout the heating season, with emphasis on 
reaching lower-income households in demonstrated high-need areas. 
 
2025-2026 Flow Chart 

 



Activity Details 
Examples: Billboards & Static Boards  
 

 
 

 
 

 
 
Examples: Bus Kings, Tails & Shelters 



Activity Details 

 
 

 
 

  
  

Earned & 
Traditional  

Press release distribution, op-ed placements, and media pitching to secure 
editorial coverage in local and regional publications. Targeted direct mail to 
specific customer segments with program enrollment information. Broadcast 
outreach including radio and television coverage supporting LIHEAP and 
CAP awareness. 
 
Examples: Earned Media & Op-eds  
 



Activity Details 
President Mike Huwar’s TribLive Letter to the Editor:  
 

 
 
Guide to Good Health 2026 Ad:  
 

 
 
90.5 WESA: Dollar Energy Fund opens for winter season with $500 
grants for heating aid 
 
Tribune-Review: Pennsylvania residents can now apply for LIHEAP 
heating aid after delay 
 
Beaver County Radio: Get Ready for Winter: Peoples Encourages 
Customers to Apply for Up to $500 Heating Assistance Grants through 
Dollar Energy Fund 
 
TribLive [Opinion]: Destenie Nock: Help is out there for those struggling 
with heating costs  

 
  



Customer Email Communications 
 
Emails covering energy savings tips, bill management resources, and program FAQs to 
educate and engage customers throughout the year. Designed to reduce barriers to 
program awareness and self-service enrollment. 
 
Campaign 
Type 

Details 

Program 
Enrollment 
Outreach 

Targeted email campaigns promoting assistance program enrollment. 
Messaging included eligibility overviews, enrollment steps, and direct links 
to peoples-gas.com program pages. 
 
Example – December 2025 LIHEAP Opening Email: 

  
 
  



Marketing Materials & Collateral Developed 
 
Material 
Type 

Description & Example 

Flyers 

Program information sheets, safety guides, and educational handouts 
distributed at community events, resource fairs, agency office hours, and 
partner locations across the service territory. Available in English and 
Spanish. 
 
Example: CAP Flyers  

 

Bill Inserts & 
Postcards  

Print-ready bill insert designs distributed to Peoples customers via monthly 
billing statements. Seasonal versions developed for fall and winter heating 
assistance timelines, including expanded sections for November and 
December mailings. 
 
Example: DEF Grants & Emergency Repair Postcard  
Front & Back  



Material 
Type 

Description & Example 

 
 
Example: CAP Postcard 
Front & Back  

 
  

Posters & 
Tear-Off 
Pads 

Quick-reference cards and tear-off pads featuring program contact 
information, enrollment steps, and the Peoples-Gas.com/help URL. 
Distributed at community events and via community partners throughout our 
service territory. 
 
Example: Poster with Tear-Off  



Material 
Type 

Description & Example 

 
 
 
 
 
 
 
 
 
 
 
 
 



Key Results  
The following preliminary metrics reflect campaign performance across all channels 
from October 1, 2025 – February 19, 2026. 
 
Channel Metric & Result 

Paid Digital 
Advertising 

4.8M Total impressions across digital platforms 
194K Total reach & conversions across digital platforms 
192.8K Total clicks across digital platforms 

Customer 
Engagement 

9.5% Average email open rate average (CAP emails only)  
156.6K Website visits to peoples-gas.com/help 

Earned & 
Traditional Media 

27 Earned media news stories, articles, broadcast clips, and op-eds 
4.3M Estimated impressions through earned media coverage 
7.3M Estimated impressions from OOH, billboards, and bus shelter & 
transit advertising 

 



Organization/Event
Type (In person, Web, 

Radio, Phone)
Program (i.e. CAP LIHEAP, LIURP, 

Weatherization) Outreach Material Taken
Audience (i.e. customers, social 

service agencies)
Number of 

Participants
Area (Where is event 

located)?
Multiple utilities 

present? Comments
Project Destiny Web Social service providers 40-50 North Side Yes

Jewish Family & Community Services, Hello Neighbor, & Bethany 
Christian Services Web/phone Refugee customers

Beaver County Human Services Forum In person Social service providers 10-20 Beaver County

Allegheny County Immigrant & International Advisory  Council (IIAC) Web All
Program materials shared as 

requested
Refugee & immigrant-
supporting agencies 30 Online

Colombia In Pittsburgh 
In person meeting with 
orgaization President All

Assistance programs - Spanish 
version materials Organization members Met with Maria Consualo Afanador - President 

Call Center Rep Training In person All Peoples Programs booklets New call center reps 8 North Shore/Internal

Customer Assistance Programs Video Shoot Video All N/A N/A
Video shoot with communications & YaJagoff 
podcast covering Peoples programs

LIHEAP Sign-Up Day In person LIHEAP LIHEAP apps Customers 12 Linmar Terrace - Aliquippa

City of PGH Dept. of Public Safety In person meeting All LIHEAP/CAP/LIURP/ERF Community members 25 North Side 

VA Pittsburgh Healthcare Primary Care Social Work Team Virtual/Teams All VA Healthcare Social Workers 9 Virtual meeting
Presented on Peoples assistance programs to 
VA social work team from 3 VA campuses

Allegheny Immigrant  & International Advisory council (IIAC) Quarterly meeting All Outreach materials via email

Over 15 Agencies dealing with 
Immigrant and international 
community 28 Virtual meeting 1 of 4 2025 meetings

Peoples Field Tech Training In person All Peoples Programs booklets New Peoples field techs 8 Peoples Service area

Area Agency on Aging Resource Fair In person All
LIHEAP apps, LIHEAP/CAP 
flyers, LIURP flyers Community agencies/customers 70

Commonwealth Charter 
Academy - Homestead Yes

ROSS Partners Meeting In person All
LIHEAP apps, LIHEAP/CAP 
flyers Community agencies 30 Linmar Terrace - Aliquippa Yes

Quarterly meeting of Beaver County area 
community partners - hosted at various 
Housing Authority of Beaver County locations

Rainbow Kitchen Monthly Resource Event In person CAP, DEF, LIURP
CAP cards, LIURP flyers, 
conservation tips Customers 45 Rainbow Kitchen - Homestead

Duquesne School District Dukes Showcase In person

Animal Friends Low Cost Vaccine Clinic In person CAP, LIURP
SWSM cards, LIURP flyers, 
business cards Customers 200 Kennedy Park - Sharpsburg Yes Shared table with Duquesne Light

DA Stephen Zappala Senior Justice & Wellness Expo In person CAP, LIURP
SWSM cards, LIURP flyers, 
safety flyers Customers - seniors 250 Acrisure Stadium Yes

'Office Hours' at NHCO Food Pantry In person CAP, LIURP, DEF
SWSM cards, LIURP flyers, 
business cards Customers 50 NHCO - Allison Park

Tabling at Lighthouse Foundation Food Pantry In person CAP, LIURP, DEF
SWSM cards, LIURP flyers, 
business cards Customers 40

Lighthouse Foundation - 
Butler

Animal Friends Low Cost Vaccine Clinic In person CAP, LIURP
SWSM cards, LIURP flyers, 
business cards Customers 260 Wilkinsburg Yes

'Office Hours'at NHCO Food Pantry In person CAP, LIURP, DEF
SWSM cards, LIURP flyers, 
business cards Customers 55 NHCO - Millvale

Home Resource Fair with NeighborWorks & Operation Better Block In person CAP, LIURP
CAP cards, LIURP flyers, 
conservation tips Customers 10 Homewood YMCA Yes



Organization/Event
Type (In person, Web, 

Radio, Phone)
Program (i.e. CAP LIHEAP, LIURP, 

Weatherization) Outreach Material Taken
Audience (i.e. customers, social 

service agencies)
Number of 

Participants
Area (Where is event 

located)?
Multiple utilities 

present? Comments

Beaver County CYS Summerfest In person CAP, LIURP
CAP cards, LIURP flyers, 
conservation tips

Customers - families with school 
children 2500 M7 Sports - Aliquippa Yes

Speak at Beaver County St. Vincent de Paul Meeting In person All Business cards, CAP cards St. Vincent de Paul members 30 St. John the Baptist - Monaca
Meeting of all Beaver County St. Vincent de 
Paul chapters

Peoples Field Tech Training In person All Peoples Programs booklets New Peoples field techs 4 Peoples Service area

'Office Hours' at SHIM Family Center Food Pantry In person CAP CAP cards Customers 80 West Mifflin

Representative Andrew Kuzma & Senator Nick Pisciottano Senior Expo In person CAP, LIURP
CAP cards, safety tips, 
conservation tips, LIURP flyers Customers (seniors) 250 Boston/Elizabeth area Yes

Speak at Lifespan In person All Peoples Programs booklets Staff of Lifespan 30

Homestead - wider service 
area throughout Allegheny 
County Yes

Be Utility Wise Pittsburgh In person All N/A Community agency providers 200 Allegheny County Yes

Clairton Utility Assistance Pop-Up Event In person CAP, LIURP CAP cards Customers 6 Clairton Municipal Building Yes

Speak at Homewood Senior Center In person All Peoples Programs booklets Customers - seniors 40 Homewood Senior Center Yes

Senator Langerholc Senior Expo In person All
CAP cards, SWSM cards, safety 
tips Customers - seniors 200?

Penn Highlands Community 
College - Johnstown

Speak at SeniorLine Staff Meeting In person All Peoples Programs booklets SeniorLine staff 15
Area Agency on 
Aging/Allegheny County Yes

Utilities each presented on programs (DLC, 
Columbia, PAWC, PWSA)

Clairton Utility Assistance Pop-Up Event In person All Customers Clairton Municipal Building Yes

PA Dept. of Community & Economic Development Virtual Meeting ERP 110+ Virtual meeting No
Presentation to audience about ERP services 
and how to refer customers

Mission of Mercy Pittsburgh In person All LIHEAP and CAP outreach 

Veterans Leadership Program - Stand Down Pittsburgh 2025 In person All LIHEAP and CAP outreach Veterans Braddock /Allegheny Co. 

Area Agency on Aging Collaborative Partners Meeting In person All
N/A - took list of contacts and 
mailed info later Community agency partners 35 Allegheny County Yes

Participated in utility panel to give program 
info 

Be Utility Wise Johnstown In person All LIHEAP/CAP flyers - CAP cards Community agency partners 100 Johnstown Yes

Senator Williams & Rep Kinkead Senior Resource Fair In person CAP/LIHEAP LIHEAP/CAP flyers - CAP cards Seniors 200 Ross/West View Yes

PULP/Summit Legal Aid & Community Action of Cambria County Utility 
Assistance Event

In person All LIHEAP/CAP flyers - CAP cards Customers 7 Johnstown Yes

Representative Lindsay Powell Open Doors Resource Fair In person CAP/LIHEAP LIHEAP/CAP flyers - CAP cards Customers 70 Lawrenceville Yes

Rep. Anita Kulik AARP Monthly Meeting In person CAP/LIHEAP/ERP LIHEAP/CAP flyers Customers 50 Coraopolis Yes

Brief presentation - Project Destiny Quarterly Meeting Virtual LIHEAP N/A - virtual Community agency partners 60 Allegheny County Yes

Presented on LIHEAP updates to group - 
answered a few requests for outreach 
materials after the meeting



Organization/Event
Type (In person, Web, 

Radio, Phone)
Program (i.e. CAP LIHEAP, LIURP, 

Weatherization) Outreach Material Taken
Audience (i.e. customers, social 

service agencies)
Number of 

Participants
Area (Where is event 

located)?
Multiple utilities 

present? Comments

Rainbow Kitchen Monthly Resource Event In Person All
LIHEAP/CAP flyers, CAP cards, 
ERP/DEF cards Customers 25 Homestead Yes

Light of Life Thanksgiving Meal Packing In person CAP Multi-utility flyers Customers 2800 flyers Allegheny County Yes
2800 flyers included in Thanksgiving meal 
boxes

Steel Valley Holiday Parade In person All
LIHEAP applications, 
LIHEAP/CAP flyers Customers 100 Homestead

Present at Beaver County Human Services Forum In person All Social service agencies Beaver County Yes



Materials Distributed

Agency Area

Aliquippa School District Aliquippa

Center for Community Action Blair/Cambria/Indiana counties

Mission of Mercy Allegheny 

Green Building Alliance Innovation 
Expo Allegheny 

Lifespan Allegheny County - various

Allegheny County Area Agency on 
Aging Allegheny County

Penn Hills Senior Center Penn Hillls

Allegheny County Treasurers Office Allegheny County

Chartiers Center Bridgeville

VFW - Natrona Heights Natrona Heights

VFW - Brackenridge Brackenridge

American Legion - Lyndora Lyndora

Concordia Visiting Nurses Allegheny County

Rep. Lindsay Powell's Office Lawrenceville area

Presbyterian Senior Care Allegheny County

Financial Empowerment Center Allegheny County

Altoona Area School District Altoona

Duquesne City School District Duquesne City



Jewish Family & Community Services Allegheny County

Buhl Foundation/One Northside 
Northside - To be shared on social 
media/website

Aliquippa School District Aliquippa

Neighborhood Academy East Liberty

Allegheny Valley School District

Allegheny Valley - to be included in 
newsletter to families receiving 
gov't assistance - about 200 
families

Animal Friends
Allegheny County - to be placed at 
pet food pantry

The New Academy Charter School
Arlington - will be placed in 
information corner at school

PNG employee/Delivering to Stewart 
Avenue Church & Food Pantry Carrick/Brentwood

PNG Employee/south Side area

PNG Employee/Sharing with Hugh 
Lane Wellness
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